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Thesis Abstract
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ADVISERS @ Chi-Chun Liu, Ph.D. and Lin-Hui Yu, Ph.D.

TITLE :© The Path of a Professional Political Aide: Insights from the Secretary to the
President of Taiwan’s Legislative Yuan on Innovative Governance and

Branding Strategies

Set against the backdrop of the historic first “legislative turnover” in Taiwan’s
constitutional history in 2016, this study adopts an “insider perspective” from the
vantage point of the Secretary to the President of the Legislative Yuan. It explores how
professional political aides assisted the President of the Legislative Yuan in
implementing “Innovation Governance” and constructing a comprehensive “Brand
Strategy” for the parliament. Distinct from previous studies that have predominantly
utilized an external analytical perspective, this thesis bridges the disciplinary divide
between political science and management studies. It integrates theories of strategic
management, leadership, organizational behavior, and brand marketing to provide an

in-depth analysis of the new parliament’s reform and transformation process.

The research reveals that professional political aides serve as critical
“intermediaries” in the operation of the parliament. In the realm of internal governance,
political aides assisted the President in employing “Transformational Leadership” to

overcome bureaucratic inertia, thereby promoting the transparency of proceedings and

il
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the digitization of administration. When confronting the complexities of handling
petitions and bill negotiations, they upheld the spirit of “Servant Leadership,”

effectively transforming “Emotional Labor” into “Trust Capital.”

Regarding external brand shaping, the study highlights the reshaping of the
Legislative Yuan’s image through “Parliamentary Reform” and “Open Parliament”
initiatives, translating abstract governance performance into a tangible “Service
Experience” for the public. Furthermore, by flexibly utilizing ‘Parliamentary
Diplomacy” and “Speaker Diplomacy,” combined with ‘“Curatorial” thinking, the
“Legislative Yuan Brand” was successfully extended into a “Taiwan National Brand,”

thereby enhancing Taiwan’s international visibility.

The conclusion asserts that contemporary professional political aides are no longer
limited to traditional administrative execution but have evolved into “Value
Co-Creators” who connect the will of political leaders, the civil service system, and
civil society. The author hopes that through this deep dialogue between practical
experience and academic theory, this study will provide prospective viewpoints for the
innovation of Taiwan’s parliamentary governance and the development of a professional

political aide system.

Keywords : Innovation Governance, Brand Strategy, Servant Leadership,

Transformational Leadership, Speaker Diplomacy
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% W&« David Osborne £ Ted Gaebler ** # F i (ATFCfHEde @ dofr - f X
A A 2 3R ) (Reinventing Government: How the Entrepreneurial Spirit is

Transforming the Public Sector) 3 21 T & ¥ 3|5z -y (Entrepreneurial Government ) »

s ATHCE R T A Rt G - B FinE o YR T M AR R T A
LA R o T ART S P BB L AR R R > RA B R

RIS ST RAR -

FIERETEAANAED > 2R LEEFEAGVE O 2P iR
B R i HEA  RAHE AP B L S ot R Ee

¥t B2 2+ F #e Christopher Hood #-0t & &2 %% 2 £ 5 T2 & F12
(New Public Management, NPM) > iz 7 3~ % 52 £ {75 { 4 # 23 e
£ o

Christopher Hood #t#4% & 1991 # #74f £ ch~ % (Pxgn d p HBpo L g1 7))
( A Public Management for All Seasons? ) ¥ o M 372 LEIE A & P 4
(1) 23 end £t H385(2) MG aEFEGFE (3) L4 N 3% (4)
SRR 15 (5) SRR ] 5 (6) Mg gL o a0 3n
(7)) %AFThiE* k2885

T a3 2
T 2

‘gAE 1T 4 B 5 (Organization for Economic Cooperation and Development,

2

OECD) t (;»3Z# %) : OECD W fuho £ 322 ) (Governance in Transition:
Public Management Reforms in OECD Countries ) 3+ ¢ 453 TR L gL | @ =&

PFERRAAS FIRERDERRMLE S B Pow 0 REFR o F B > T

e

4 Osborne, D., & Gaebler, T. (1992). Reinventing Government: How the Entrepreneurial Spirit is
Transforming the Public Sector. MA: Addison-Wesley, 25-48.

5 Hood, C. (1991). A Public Management for All Seasons? Public Administration, 69(1), 4-5.
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SR SRR - p T

N

LIRS ]

1990 & i~ o4 > B R BdpF LATS X FILERD H - ik 4 - BRE 4 RA
W. Rhodes 3% Mi572 | (Governance ) #7334 chpcfirh £ 155 H - 84 ¢ o > @ &
e pof7 e e % (Self-Organizing Networks ) To LR 2 S FARP S RO RN R
eI Sl vl Sﬁﬁlﬁiﬁ Gerry Stoker Rdp 1 » ipI e a3t Al R 7
BniE it BWFTE AR AR F ORI R SR fELS SR ?

WER2HIcEE B ¢ (Commission on Global Governance ) # 1995 # 3 (3¢
Fenxspys M %) (Our Global Neighborhood) 3F 4 ¢ dg 1\ » ip B E L fd o> % &2

FABERILE B ERDSE L ER

o

AT BEARY o BT N zb N guE

ﬁ’%ﬁfﬁﬁiﬁﬁgﬂﬁéﬁﬁﬁ%»ﬁﬂﬁﬁ%ﬁé$ iF o @R,

£ B 41i7 (World Bank) 225 & RF 3% 24 % (United Nations Development

¢ OECD. (1995). Governance in Transition: Public Management Reforms in OECD Countries. OECD
Publishing, 7-8.

Rhodes, R. A. W. (1996). The New Governance: Governing without Government. Political Studies,
44(4), 652-667.

Rhodes, R. A. W. (1997). Understanding Governance: Policy Networks, Governance, Reflexivity and
Accountability. Buckingham, UK: Open University Press.

Stoker, G. (1998). Governance as Theory: Five Propositions. International Social Science Journal,
50(155), 17-28.

10 The Commission on Global Governance. (1995). Our Global Neighborhood. Oxford: Oxford
University Press.
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Programme, UNDP) 4p ! M# %532 | (Good Governance) Hi & &1, o 32 ¢

[

%21 (Participation ) ;

2. 775 (Rule of Law) ;

3. £ &R (Transparency) ;
4. % & (Responsiveness ) ;
5. 2% (Equity) ;

6. »cit (Effectiveness) ;

7. %% (Accountability) % o'

& A8 7 Joseph A. Schumpeter »* 1912 & #7% (5% B 123 ) ( The Theory of

Economic Development ) » ¥t 11 & ¥ 454 ~ FHA|FTEEHRSE Fenfp3 §

\\\

=

>&\

3
T 1934 EfmFaEe o g AR * LA (Innovation) — 37 < 2

AR A (eIt g FTE o X 7 5z) (Innovations in Governance and Public

Administration) 3£ ¢ 454 > T £]R7i532 | (Innovative Governance) & 2 % {77c

L 0 TS LR BRI PRE e AAIAT Al AE o 14

B R FAFSROL 6 BT S H ST AN R Y o B E RN © g

""" World Bank. (1992). Governance and Development. Washington, D.C.: The World Bank, 3-5.

12 United Nations Development Programme (UNDP). (1997). Governance for Sustainable Human
Development. NY: UNDP, 4-9.

13 Schumpeter, J. A. (1934). The Theory of Economic Development (R. Opie, Trans.). Cambridge, MA:
Harvard University Press. (Original work published 1912)

14 United Nations. (2006). Innovations in Governance and Public Administration: Replicating What
Works. NY: United Nations, 6.
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B$t> Tl 0T 22 & (Public Value) i i 45 Bl £ iR o #4120/ § LK
FEERIEF AR PR 2R P A B Y 0w s 5 e (Harvard
Kennedy School ) Mark H. Moore #c#:*t 1995 & Rl 41 [ £]i¢ 2 £ % & | (Creating
Public Value) g4 » 13 238 412 —J" NIEFRAF W AT v B E R
R ABFHWE IR ORFE T REAF > fEF N FREE 20 5
FEREAY > AV ARERIEe A SXIRHFon 0 TANG B ED
g AR o 1S

DINF K LIRSS B 2% R 2= FenF8 > Mark H. Moore ¥ #

 TRe& = & | (Strategic Triangle) :

1. %57 EMP RO LFE > ¥4 pE;

g\n't

2. 0 FEBAETFE s SR PFAQNLMBEAF ANALTFHRE
3. %giﬁ.&zﬁ:}ti B ERNESEHRLE T HEIEN S o

Bz B w8 FEELY > N R RH L EIRENE R iea A)G BN

2 RE —“F’f Jean Hartley #2238 F* chf| 37 % &4 5 = f8# 3] > T & 54|37 (Product
Innovation ) ~ PR7%£|#7 (Service Innovation) ~ ;42 £]#7 (Process Innovation) ~ Z_
iz £]#7( Position Innovation )~ i 1% £]#7( Strategic Innovation )~ ;> ¥ £] #7( Governance
Innovation ) ~ % §#£]#7 (Rhetorical Innovation ) ° TR AIZT | R FUSH A

EAAE S BRL PR k4 R LB oV

15 Moore, M. H. (1995). Creating Public Value: Strategic Management in Government. Cambridge, MA:
Harvard University Press, 28-56.

16 Moore, M. H. (2021). Creating Public Value: The Core Idea of Strategic Management in Government.
International Journal of Professional Business Review, 6(1), 219.

17 Hartley, J. (2005). Innovation in Governance and Public Services: Past and Present. Public Money and
Management, 25(1), 27-34.
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o8 BB HANFEeRIGgY

2 FRETE G B R AT 2016 £ 4B CHF < RE A BT
s i

HERG TR E ST e F v B R § 2R RS P

sl - AFEHCY e 2 R R T AERRENS A
THAAEE | RRMRAT E o S ASIRITSE s R EER SR A T RE
AR RIERRES ip&lgii FEE o ph gj%g]g,ﬁaglgi_mm#pﬁ_, >r
B TARGNAEE o TEI Y BB AEAEI R PR EF AP

ﬁﬁf*ﬁ@l‘? , %ﬁﬁ“@pq ?ﬁtf"ﬁﬂﬁ? ’&JF"“ e z.bta,Ij_@J T ]5,‘,91, ?ﬁ@qgmﬁ 7

eI o

- AR

wAEH > TAE 8% | (Leadership) sF7 5 » AF #1035 B2 BHIN Gg 7
Ered bF e  RREIRRIBFEREM D S HAFEFY o192 &
B 70 Tig 4 3, (Great Man Theory) » 1 3EAF ¥ £ 2 2 ¢hs £ ™4 977 2 ¢h
Wodr % proo Brgiig B O " F 2%  (Trait Theories ) %‘?i Stogdill Fi‘?}ﬁ;ﬁ oo
SHAAREORAPT At BET AEFR S B iR 2
AR FITE

"7 5 33 (Behavioural Theories ) 1 skAF 1 R A8 x40 2% 4 h

18 Benmira, S., & Agboola, M. (2021). Evolution of Leadership Theory. BMJ Leader, 5(1), 24-30.
19 Stogdill, R. M. (1948). Personal Factors Associated with Leadership: A Survey of the Literature. The
Journal of Psychology, 25(1), 35-71.
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PVEEEYH AL MEEF e o AR A R aiT A RS T SRR
k¥ oo 20w 1@ 5 7 Lewin ~ Lippitt 22 White #-4F # b 24 5 & 4[4 ~ & 4 Az
31> 2% ¥ Halpin ¥ Winer #-47 %17 3 jF 4 5 TRG 5S ZMIRGE 50 9 F g%
Hehad ~EFPHRREALFBFRHRAIROEL B L R A
fﬁ”%i&%wﬁMMma Hg R E LS RIS o AR E K TR L DR o

AEHR T ol eRERE T2 E | Dl R BHEARLERSGLF

L
v

81 f&7 Fo chhg o 50 0 23

i

ARl

\rn

Ao A PESRSIER A EF U F IR R A o B
Fiedler #& ) " ## % 12 3 | (Contingency Theories ) » #-4F ¥ b 24 5 B (2w 27 i3 5%
o FEE TR HORBRA {%%ﬁﬁTéﬁﬁﬁ‘EﬁAﬁ;qwﬂEJEﬁ
B2 53RN BT AT R B R 0T AR

% % David Barry & 1991 & 5 % the § (FILi2F § & cnBIf ¢ A4t
7Y AR ¥ e3c4E ) (Managing the Bossless Team: Lessons in Distributed Leadership ) ® >
F LB AR eiE (TR > F A T2 453848 # ) (Distributed Leadership ) 20-

° ?1335 & & Bennett ~ Harvey ~ Wise £ Woods sHL8F » 4 #7547 4 3 447 S A0

LA AR ErEE o 8 AT B A ST B A S GrLd I

20 Johns, H. E., & Moser, H. R. (1989). From Trait to Transformation: The Evolution of Leadership
Theories. Education, 110(1), 115-122.

2l Lewin, K., Lippitt, R., & White, R. K. (1939). Patterns of Aggressive Behavior in Experimentally
Created “Social Climates”. The Journal of Social Psychology, 10(2), 269-299.

22 Halpin, A. W., & Winer, B. J. (1957). A Factor Study of the Leader Behavior Descriptions. In R. M.
Stogdill & A. D. Coons (Eds.), Leader Behaviors: Its Descriptions and Measurement. Bureau of
Business Research, Ohio University, 42-44.

2 Blake, R., & Mouton, J. (1964). The Managerial Grid: The Key to Leadership Excellence. Houston:
Gulf Publishing Co.

24 Fiedler, F. E. (1967). A Theory of Leadership Effectiveness. NY: McGraw-Hill.

2 Fiedler, F. E., & Chemers, M. M. (1974). Leadership and Effective Management. Glenview, IL: Scott
Foresman.

% Distributed Leadership > & > (5 T A4 488 ) » " ¥ L3335 TAa#584% ) -

27 Barry, D. (1991). Managing the Bossless Team: Lessons in Distributed Leadership. Organizational
Dynamics, 20(1), 31-47.
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B AR e u?f.’l}f, | B2 v R s i g R L A H m,E.B%. ; AR
LY EARNL R S & A S S A A;lé?}—*ﬁr_ i"{—*ﬁmiﬁ T o HOR o

¥ ¢ B Pearce ¥ Conger % # FALIAHE LR ES 8 T8N a)
( Shared Leadership: Reframing the Hows and Whys of Leadership) — % ¥ » # T &

% 4f %, (Shared Leadership) % & % BFp= i Fd i ~ 3 & @ Fse > 2 p &

Vil

Bt EIREE T R R R T - £ WA A N ER S U

AR EAS o S ER > AR 2 FRES A R EIRAMEY o 5
B DA AR KR L AT AT e R R

Robert K. Greenleaf * 1970 # 4% 41 T # 4 X 48 % | (Servant Leadership) ** -
HER K p 1R ~* ¥ R Hermann Hesse #7% (& > 2% ) (Die Morgenlandfahrt)
e AR BRI AR L AH O A RER S SAEEE 0 M L
FRAFPENERNB ALY AWLRGEA A E b BRI EAL

PO AR Bk P AR EA S p R BB 0 R
(RE~FHE P EpL 2 R RWHREL LIRS 4 o2

28 Bennett, N., Wise, C., Woods, P. A. & Harvey, J. A. (2003). Distributed Leadership: A Review of

Literature. National College for School Leadership.

Pearce, C. L., & Conger, J. A. (2003). Shared Leadership: Reframing the Hows and Whys of
Leadership. Thousand Oaks, Calif: Sage Publications.

Servant Leadership » A < 35 TH A NAER | > "~ 05 F5 TIRAEH, o
Greenleaf, R. K. (1970). The Servant as Leader. Robert K. Greenleaf Publishing Center.

Greenleaf, R. K. (1977). Servant Leadership: A Journey into the Nature of Legitimate Power and
Greatness. NY: Paulist Press.

29

30
31

32

25

doi:10.6342/NTU202600633



Larry C. Spears & % 4p B < )}% s F D T ANt K
1. ¥ (Listening) ;

2. 2. (Empathy) ;

3. &lﬁ} (Healing) ;

4. 2% (Awareness) ;

5. #.FR (Persuasion) ;

6. ¥4 it # (Conceptualization ) ;

7. i & (Foresight) ;

8. ¥ F(Stewardship ) ;

9. f 1 = £ &K% (Commitment to the Growth of People) ;

10. 2 * 4+3¥ (Building Community) - *3

#t #t > Liden ~ Wayne ~ Zhao ¥¥ Henderson ﬁfﬁ‘p\ T EANLEE - LG
(1) ‘li‘i‘s’;%‘}ﬁ} ( Emotional Healing) :
AEE IR B A R AR BRI AL
(2) #1334 % § & (Creating Value for the Community ) :
R AL g o Rl 2 R flE
(3) #4377 (Conceptual Skills) :
5 HfRAAT SRR R E S P R

(4) 4 (Empowering) :

33 Spears, L. C. (1998). Tracing the Growing Impact of Servant-Leadership. In L. C. Spears (Ed.),
Insights on Leadership. NY: John Wiley & Sons, 1-12.
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(5) et = £ 27 2 7% (Helping Subordinates Grow and Succeed ) :
RERLY g S o S L g
(6) #%% %% (Putting Subordinates First) :
BIE T RE B AJIE ;
(7) 47 3 (Behaving Ethically) :

B BE R o 3

BN > WASAEE PR ST E TR R & THEY
AL m 5 AT 2 X RAE$ 48 | (Public Service Motivation, PSM) #£4 ik p >+

Perry 22 Wise % % A = ¥ {7 ¥&xi®% ) ( Public Administration Review, PAR ) } e =

e
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34 Liden, R. C., Wayne, S. J., Zhao, H., & Henderson, D. (2008). Servant Leadership: Development of A
Multidimensional Measure and Multi-Level Assessment. The Leadership Quarterly, 19(2), 161-177.

35 Perry, J. L., & Wise, L. R. (1990). The Motivational Bases of Public Service. Public Administration
Review, 50(3), 367-373.

36 Perry, J. L. (1996). Measuring Public Service Motivation: An Assessment of Construct Reliability and
Validity. Journal of Public Administration Research and Theory, 6(1), 5-22.

37 Miao, Q., Newman, A., Schwarz, G., & Cooper, B. (2018). How Leadership and Public Service
Motivation Enhance Innovative Behavior. Public Administration Review, 78(1), 71-81.

3% Houston, D. J. (2000). Public-Service Motivation: A Multivariate Test. Jowrnal of Public
Administration Research and Theory, 10(4), 713-727.
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H & £ Wik € F 7 Arlie R. Hochschild &8 ¥ iF (8§ etz & @ £ P
¥ ¥ i ) (The Managed Heart: Commercialization of Human Feeling ) _FT A
# % 7% , (Emotional Labor) %4 » & #-H % % 4 "%f W g mens 5L,

Flig o BV Rasg itk B sl 5 o ot Y IR R g3 50 1B

=
A

AEG AR 39%‘3-‘5 Alicia A. Grandey RI32 5 » Hi 3 a2 4 B 4 3

EA P RA RSP R AT A R E A -

CRIEH

AT A AFERIE RS L REFERRE T e R T - R

il e R PR o 2016 E R 6 B I AL E i E AR FeT R T
T A e P RTEP BT ASE TR LRT W bEE T

HAFHE | MR BN 15 E P NE B IL A o

?ﬁ James MacGregor Burns **H 1978 & #73% (43 ) (Leadership) ¥ &%

4

# 4 T %3 247 % | (Transformational Leadership) *'«ryx4 » ¥ %4 H2 T2 4 23
¥ | (Transactional Leadership) 3 #7% I » &% T2 2458 | 2 &5 T4 %@ﬁf
WESERLATI L LRI E O RIAES S RERSE ISR B
B2 B FEFSF AL E;*g TR B R EERE R

RN AZAR D Ao pREY S HE o nE s s R ESRY o

39 Hochschild, A. R. (1983). The Managed Heart: Commercialization of Human Feeling. Berkeley, CA:
University of California Press, 7.

40 Grandey, A. A., (2000). Emotional Regulation in the Workplace: A New Way to Conceptualize
Emotional Labor. Journal of Occupational Health Psychology, 5(1), 97.

Transformational Leadership » > :# 5 T®RE4FH | > ¥ L5 F52 "R 4E, ~ TExa
AR~ THEAGE, -

#2 Transactional Leadership » » > :#5 T2 248 | » ~ ¥ L3 F5 T3 34%, -

4 Burns, J. M. (1978). Leadership. NY: Harper & Row.

41
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}2045

145 % % Bernard M. Bass £ Bruce J. Avolio # + RO TRE A 3

VAR AN g
2 i B4 (Idealized Influence, I1) :

FEF LA R EREG E R BRI RS 5o 2 RS

2. 3t % (Inspirational Motivation, IM) :
MEXSEHARERERABEBNBE R4 0 FERARZE L D
LREER O BAPRAEAT R R

3. &4 kg (Intellectual Stimulation, IS) :

S VB B TIEVRAE ALY F R AL

f2A2 % o BAINGRIFTR A
4. % (Individualized Consideration, IC) :

FEFFAE <4 A RMIRBUIE  DRAFELE TSR B

s 3R e e E o 48

4 Bass, B. M., & Avolio, B. J. (Eds.). (1994). Improving Organizational Effectiveness Through
Transformational Leadership. Thousand Oaks, CA: Sage Publications.

4 House, R. J. (1996). Path-Goal Theory of Leadership: Lessons, Legacy and A Reformulated Theory.
The Leadership Quarterly, 7(3), 323-352.

Bass, B. M. (1985). Leadership and Performance beyond Expectations. Free Press.

47 Bass, B. M., Avolio, B. J., Jung, D. 1., & Berson, Y. (2003). Predicting unit Performance by Assessing
Transformational and Transactional Leadership. Journal of Applied Psychology, 88(2), 207-218.

BB A E S B RE (2010) 0 (HHARa EE 2 AR L] AR R

WAL B ) o (FREEEE) 178 F 221238
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¥ Wrg @ x B 5 B %$e John P. Kotter »t 1995 # &(v4 # 3% %23 X Harvard
Business Review, HBR) % 4 (fF# %3 : 2 w3 A w2 # ? ) (Leading Change:
Why Transformation Efforts Fail ) ~ &% fﬁ RO (R G I A RE PR b
PEH AN L PR FY S P 1996 £ v F (AFE L e A 2 R ) (Leading Change)
PRANTRIAHFE T AFFRGFAAT TRILFRLN A H I
il ¢
1. 2> &2 %3 k#8313 (Create a Sense of Urgency ) :
AR RHI BAREHS R
THPFEROEL B FRE T E S FRRART S BEF 2 LA R IRH
o IR ERER A

2. 52 AR E ®MFf (Build a Guiding Coalition ) :

Bt - sa 4 S ERE > 3 Fd 3 RIP S Erpeted o g
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3. B E FER &K% (Form a Strategic Vision and Initiatives) :
RFFEIPFEARER > R AR FRERFRGE > 2R FRD IR

4. #1 %4 fEH (Communicate the Change Vision) :
BEFFFFEEPHE LI RARL IR T IREIRFRLL
B o RBHBEIRZ LR o

5. # 'ﬁ % 2 3% (Enable Actions by Removing Barriers ) :

B i ¥ B RS RE T PR P AR RE S

4 Kotter, J. P. (1995). Leading Change: Why Transformation Efforts Fail. Harvard Business Review,
73(2), 59-67.
50 Kotter, J. P. (1996). Leading Change. Boston: Harvard Business School Press.

30

doi:10.6342/NTU202600633



Ml % > P ERILE > | FONAIRT
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7. FHERE YL L (Sustain Acceleration ) :
C BT S BEE B s | AW AR 1 G ) oz A7
g o Fpt o BRIRA B Fg e FcE o EIRA TR

8. %I HAH FH S ER2 1 (Anchor New Approaches in the Culture) :
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$Z 8 RS AP R R SR

195 2 W74 5 ¢ (American Marketing Association, AMA ) kAt LU O
(Brand) % :}Fq - B & A (Name) ~ #73% (Term ) ~ 3% (Sign) ~ # 5L (Symbol ) ~

%3+ (Design) & E_}abehiFr &% > % KRR - & - ﬁﬁ’%—"ﬁb’%z}if#ﬁvé&

BRGE > ne e gL KA &G Ry e ) P T A4 (Marketing) i -
7| CsIE AR > PGt Al R BIER LR TE LS BT
P A g B G A SRR o

AR B B I ML L R T SUSARA O H SR W RS X i (T o
F 0 RS REE AR FHRRFGE SR R R BONE X FHIUMA

A i A \Tr'i"'aﬂ S O FRE 'ELT' ﬂ ‘;’t’ @Z] %”ﬂ FFJIB" 22 o

- ~ FTye AP’W&‘W & ’}#1 ':T‘

BIRARAFULY o FUs A R ARG - B BRBAET A%
BASRAATER RE - FE G R R EE A HERE DL
Bk B AR en T g 740 ) (Political Marketing) #7 3 37 & kx & X 5 R B

o EARFEEADERFIONY R HAHAESDER > A SLE ST A P §E

> The Definition of Marketing: What is Marketing? 3% 2 : % B {744 ¢ (American Marketing
Association, AMA ) # b https://www.ama.org/the-definition-of-marketing-what-is-marketing/ (Last
Visited: 12/29/2025).

Kotler, P. (2000). Marketing Management: Analysis, Planning, Implementation, and Control (10th ed.).
N1J: Prentice-Hall.
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