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ABSTRACT

With the rise of digital technology, the application of electronic games and
technology in traditional toys has altered the competitive landscape of the entire toy
industry. This study, through a case analysis, examines the corporate development of the
LEGO Group, analyzing how the LEGO Group has continuously adapted to changes in
the external environment through strategic adjustments over its 92-year history. This
adaptability has enabled the LEGO Group to achieve sustained growth, ultimately
becoming the leading brand in the toy industry by 2015.

This research divides the LEGO Group's development into four periods: the Product-
Driven Period (1932-1992), the Diversified Innovation Period (1993-2003), the Focus
and Growth Period (2004-2016), and the Ecosystem Construction Period (2017-present).
During the first phase, the LEGO Group secured a large market share with its patent and
the LEGO® system in play, expanding internationally and becoming a global toy
manufacturer. In 1993, as patents expired and electronic games began to dominate
children's playtime, the LEGO Group's double-digit revenue growth halted. In response,
the LEGO Group implemented a series of diversified innovation strategies to salvage its
financial situation, but these efforts nearly led to bankruptcy. The failure during this
period was primarily due to inertia from long-term success, including cognitive inertia
(unwillingness to acknowledge threats), action inertia (entrapment in habitual thinking),
and psychological inertia (overreaction due to fear). In 2004, the LEGO Group appointed
its first non-family CEO, who established a transformation strategy, realigned
organizational structures and processes, and reshaped the innovation culture, steering the
company back onto a growth trajectory. As the toy industry continued to decline, the

LEGO Group faced another crisis in 2017 with decreasing revenue and profits. This time,
v
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the LEGO Group swiftly responded by focusing on localization, digitalization, and
sustainable development, forming competitive yet collaborative relationships with
different members of its value network, each contributing their strengths to create value.

By synthesizing the business model adjustments at each stage of the LEGO Group's
development, this study identifies the key factors for the LEGO Group's successful
transformations: clarifying the company's value proposition, recognizing and leveraging
strengths and weaknesses, and evolving from a closed enterprise to one that embraces an
open innovation culture and co-creates value with diverse partners. The ability to achieve
continuous growth through strategic adjustments hinges on leveraging core competencies
and resources to develop new businesses and adopting a coopetition mindset with

ecosystem partners, resulting in a defensive strategy for the ecosystem.

Keywords: the LEGO Group, organizational inertia, business transformation, coopetition

strategy, business ecosystem
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SR gt R CA B D g (doR] 2-5 41om )

e

BEEE A FEEETR

»
B 2-4 e i B4 SERLELZ T 0D i R R

B & k& : Adner (2022)
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BEAE

Bl 2-5 #7i %E ’JEE’*A%’;,I B EpFRY EE

B % k&R ¢ Adner (2022)

FI & FEEAGE

"3t & W& (Co-Opetition Strategy ) — ## % ¢ Adam Brandenburger ¥ Barry
Nalebuff #1997 # 9% i% (# & W% ) (Co-Opetition ) ¥ & I} » 3P § # F§‘$ 7 AR
IEAM G L RS EET LA RS TR TS - Wk

4o

b iR ke F 0 U EFREG LA AHEFFEE 20 TR B (value
net) Bf2% ¥ 7 5
YR 2-6 77 PERALEFALZAM B R LRI
J‘

3K AR enie Rt o BT 4 A4 (Porter, 1985) A & § 0T LB

i
1. afrigﬁ "3t ) (complementor) & 4 o T3 A& T K G AT

ﬂ)xt
“U
(%
i

3 MG AR IARF (AT RRNTRET ) 2 - 5L ET i EFDR

- B lend d oo
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Customers \

B ~a
Competitors Company Complernentors
Suppliers

Rl 2-6 i i 4%
B % %R : Brandenburger & Nalebuff (1997)> ##=37 £ %
ESL NP l—PARTSJ g’iﬂ?ﬁ%%}%&&%ﬁ’)j—’:i%’l$ !—ﬁm% %:QE—‘FI!Z
(Players) > & & 7 *f4c % & (Added values ) ~ *LB| (Rules) ~ 724+ (Tactics) £ =
& (Scope)o H P iy E G B Y %“ﬁlg’i?—"ﬁéu »FRA AT Xm?ﬂv P - W
'ﬁ%c AT 19%%,&:% EABR R TR ARP] A % Fr X 5Bk PaendE Rl A5
F o ENEN P23
¥

)|

«br

e Lw o | =3 4= @} [ PN R 2
Ao @ BRI 0 » F oG AP TiE R AT A e

\\T

HRE
REINGFEF DR REEE PRI FhOR R A R F AP
2R NP G R o Fl R dhfE Bt S e X R R
B TPARTS ) - ~ % » /7 LB EF hhd e » 23 4l 2375
Adam Brandenburger £ Barry Nalebufty &3 ¢ #-%t% - @~ 2 & &7 2R F 5 oD
RvkiER 0 T AV BT E

. g;g:@ggn»;&ﬂuug%xmp{% o AF S5 FhaO- |
1

LR SR R RS B TR R T des AT - BT -
IPESTI2S

° xﬁétf%’ 13
1. ¥ E% 4o x% B LR ETT R H %:QP_ et l% B At

¥ e
B E R AR E S BRH RPE k o
Slari T‘“‘%@‘Efﬁﬁ“#@(ﬁﬂ%ﬁéﬁ%ﬁﬂ%ﬁ%%)E‘%L’ﬂ(ft&rM&
£liE B r'r'r'?ﬁ—) [ i r}ﬁl% B o
3. B EM “fﬁx%fﬁ:f—z%}éw;.umm*fﬁw»r By E o AEHE
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F=2% A¥mRgLY

3IA1=EA¥ENS

R4 B A g ad e Fat £ BE (FE 0 2006) 0 1150 F

¥

SRR A AT 2021 E 1) B2 (FEAIAK) S 11 KB D RA e
FARETRHEF L h T RE A GRBUEE AL TREF AN

_El N
7

W

=

e

S A
B IRE S ARG IR A PRE e it i HEY 25803 R FIRE VK
2

b
e

REGLY - FHRERD T RRESWEHFT AN B P 0T B
BAFBE CALREIRREFTA 0 & 3-1 RET fﬁﬁﬁ Y EE RS-
A2 BREERFERMDLER S é??ﬁi ST ﬁw%mi%
fido 2 S HREOEREHEN L LR AV E G RERRA I DE RN
IE o

% 3-1RE S FREHEP
o BRI S5
# # BIRE A ATl A ATRE L FHLIRE F o

HE CEM R > 1988)

s BREFTRL D EHEFLOILE SHRGFRE O H

NRADE AU WGER BB LG R

Ejvé )
it (F#i% > 20006) o RHIRE DN AMIRE L0 0 BB W
2 MY R IEE e IR RAE Ny o

S0 ) SRR § T
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. @ﬁﬁiiﬁﬁiﬁy@éﬁ%’iﬁs

P Rl RIZE B R AR
2= %;3—1&#&:;? XA

e FRE I UPHRBEITRE L AL LG PRI

AR TR AR RRN 4 R

Ad A B e

o FRIRL IMF B T ILAT ‘i’mipcl?%]
PIRB o dodEdE o~ FF A ~ o ﬁ%ﬁﬁ o

o FRIRE 1T AR > TRGE L E ERE

IE i (R 0 1988)

IRE o deE AR s B EA AT X

Yol 3-1#rr o RE AR 5 T R ASFE R OERE M E R ER

~ FEp A (Intellectual property, IP) $24822 Bl ® 5= 4

BRoTHNI LT T RF TN R REBH LR S KA SR
&

2% “‘i’%/ﬂ?’ﬁ"
Pasel 2 fead P AR B SR EYE S BRI R E DL BER
(ER& % >2023) v nig—HA 500 TIP & ¢ Spde | &0 TH g 5Re | & M

(e 2 %2021 )N IP & 4 Spde jehit & & K 5 £ 4 2(Mattel )2 3% 2 § (Hasbro )
ERUE SRS o TS AAE <A A & AL 511:%: PR AT SR G s ST A
B e i B BREe ) R g‘fq%ﬁ FEZRFEDREINAEAST 4o 3 & B

15

doi:10.6342/NTU202403536



2
EFRARE IR E 4 8 788% T A G (W E

ARG H RS 0 BRT P B AT AGE S Y T

A

F

g 8> % > Grand View Research 23k 2 % F-447dR & ¢ 4514 » 2023

3 ¥ BN s s

R A S Rt R TS LR R VR AR S £ PR

LR MBI S ER PR R o

CAFEFREF S SNE L B ST e BB XU B

HEtb

¥
B AR TR
[ amm ] [ mmerw |
-

T #%
EERR J hAT 8
wAHEH FHan

M BRE

o ¥

33 =mEZ ¥JEES

ANET AL BEEFEE

“

12
11

B 3-13=E & ¥4

BEBMAH L EMA ¥ RS

W2 12024 # 23825 < 3=

N

F o F¥9p® W& § E5" & ¥4 Brand Finance 2

’ ’FK%’}’,\ "F'_fé“ v £

B R B T4 (Toys 25 2024) 0 % 10 240 32 977 » o S FO0L 2 & E

7926 E BB E § - 2 EY %

=

A
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2024 2023 Logo Name Country 2024 2023 2024 2023
1 1 Lego | $7,926M $7,444M AAA AAA
2 2 Bandai Namco . $1,491M $1583M  AA+ Ad+
3 - 4 M Barbie = $721M ST0IM  AAA AAA-
4 v 3 Fisher-Price L= $652M $B7SM  AAA- AAA
5 A 6 I Hot Wheels = $464M S4IOM  AAA- AAA-
6 v 5 NP et = $349M $462M  AAA- AAA-
7 ~ 8 fozicey, 1 Dragon Ball L] $338M $383M AA- AA-
8 ~ 12 G Mobile Suit Gundam . $290M $303M AA AA
9~ 1 @ Mattel - $272M $305M A+ iy
0 ~ % o=tz Hatchimals ] $265M $278M  AA- AA-
Bl3-2 20l S0 B4 49
B & % /& : Brand Finance (Richard Haigh, 2024 )
DR WA R R E R £ B 3352023 & 2T BT S L2l
#a%%%@~gw$$?gu\%%m\z7%WNMA@M»ﬂou )
LT RS DETIYY FEI
12000
10000 9,758
8000
6,937
6000 5,441
5,003
4,000 (Fafs)
4000
2000
0
KHEE  EROFTER EX 3 A | MGA 444/ 3)
L LR d L SRR ¥

B 3-32023 & >3k% 5 xR E fFEH T

=
_\_“:
>_L
5
e
£
me o
%— w0z
"

TR fa *E g AT
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% ¥ ¥ %% (Bandai Namco Holdings )

BF FHLA 2005 E D G FriEas EHAeF B
¥ RMpETe S BEEE BRI E R TIRFTIRERR

Ho R R EREEG S U A S LAY B B A L2023 40

g
-
r il
e
)
Bt
s
=
¥
&
~J
()
et
A
3
T
“‘1 <
3%
Rn
)Erh
[
\S\*
r»
e

BIEHA A T IR EIRE S LIRS R DA B oiRAEe IR E E ik
RAmF N F e Z 2 AR LFE LOE R NREFFZARASTETEE
M= :¥:% (Sun-Star) % o

TFGRANE Ay pHEELF B ANT I SNnEyagE -
EDFERAERE 2B A S BEEA S oD L R T F

s
3

Trh % - F RS FFHRENIP ZPw 4807 X 2RI € Rt 5
/;EH fEP F o e (PBERLGE)(BFH) LA AR E 2k F AR (X

%) fore st (%) k7.

3132%% $2 (Mattel )

-

33008 RH 20 1945 E L MBS U 2 P
RpkF Y858 23040 150 BRI LA 5 ¢
%% 2enie & LT R HIRTE Sl R B S SRR B 5B

Boa e 2IRAZE 35 B

# B3+ i eEar o (We create innovative products and experiences that inspire fans,
entertain audiences, and develop children through play.) # &8 % % ~ g 58 54

EHCHAE ZRIUVNFEAD FAREIURSE BT Ry - )
Fl4v & &g 0 4ow vt (Barbie )~ 3 £ M (Fisher-Price )~ bV #%; (Hot Wheels )~ UNO -
* % 42 £ (Masters of the Universe ) ~ % &% 3% ( America Gril )~ X ¥ £ (Matchbox )

FoMFOpAFTRAAE ORI 2024 E50 > 25057 26 REH 0§ F 215
B A ’ﬁ 211 BERAEEE o M iEdp T 12024 & 23k 25 A E B BT
B0 pF hf Y 4 SR kAR G LR HPE2023 80 249
U LTSS REAS LIS ARE £ o
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3.1.3.3 32 ¥ (Hasbro)
2 FLEFRNEHFHEREIAE 7 RS DB FRF o g4 o BT

A

b

MR XTREL N 2 FERPFR L B FARE 100 BAEL > ¢ FERE
f"j-}’UV\PR;: %;B_iﬁ;oﬁbéPajg_Q?ﬁ'}IJ?g%l mr\:{ﬁ /),%l;}}\)\?‘_g ‘ﬁéﬁﬂffgt
PN EERE o NAMEME FRZE 2 ¢ (MAGIC: THE GATHERING ) ~ #¢ &2

\

# T 13 (DUNGEONS & DRAGONS ) ~ 7% 2. ¥ 25% (Hasbro Gaming ) ~ NERF ~ %
25 4 k] (TRANSFORMERS) - 32 % % (PLAY-DOH) 12 % i i 7% ( PEPPA PIG) -

Z2FETF IBALFOF o bl FRZREZEINERE TS kA RY
dhie L Y53 (77 Wizards of the Coast » 5B 8B 3 1 153 fotf Jr e & 1%
B AT Fag s ? F RAFT F 2 RIBEI A AT HE -

2023 & » 2 FUH IS0 HmE AL L e ARE £ £ o

3.1.3.4 MGA ¥ % o @ (MGA Entertainment )
MGA & % 2> @ = =3t 1979 # » o & 5 ABC Electronics » 7 1990 & i~ % &7

‘(

MGA 4% > & 3303 B {oid g4 il - 2006 £ > MGA &% o 7 zpb 7 S
%‘ﬁf]‘i]% 7o (LittleTikes ) i&— #H ¥~ Himl & F4 o P o MGA & & o &
&

|~A.\
/\~
1
|

&
fhoAchh P P IRE P2 - 02023 B LK A REAL L 2RE

MGA ¥ # = ¢ it ¢ LA B RfrEF Sl » 2 228 F K8

FLUPEED hEE TR D P P il B FEAIET B RAR AR
%

”ﬁ # % 1 T3 MGAStudios » § # P Bl miphf g ) % - H 2l e o
P %% (Bratz)~ ] % 3 5.~ LOL % ¥ 1. .S

(L. urprise! ) ~ 4% & £2 ( Baby Born )
o MGAEZ 2P NH LI e IR A T B3l B2 fride T8 7

$TIFE RS P FIFH A E FEAOUEAE o
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Y-8 REZFETLOH
321 =E & £ B3R

2= E D SmiRdE £ (Global Toy Market Factbook, 2023 ) 45 41 (4=l 3-4 7
)0 2024 E 3 2028 2 B 0 3RE & £ g £ #3598 & F (Compound Annual
Growth Rate, CAGR ) T8 2 6.1% o FE3+ 5] 2028 # & » > Tk B 4 8 3p #-1£_2024
£11,2027 BEAME D 15241 gE oo L EEK ﬁé’; 02022 & 3 &% 5 &
T 2% o Ha E F & F (Zion Market Research, 2024 ) » B I VB R A T B A
fe D TR A 2024 £ 3 2032 E R FEFFAS 2R RE S FAAIE% (Global
Market Insight, nodate ) o &% F ch A& S-8g % ¢ > B2 = ¢hi@ s ﬁ}gkﬁm‘g sl &
I oM ETHEA G 2024 EAED FiEIR B DREE TSR RIR G
HRF O §ad JFHEF O REERT A S H R AL ER
SRy HMET X 2oL ARTE A REFTH IR EED
(IMARC Group, 2024 ) -

Global Toy Market
Market forecast to grow at a CAGR of 6.1%

USD 152.41 Billion

USD 120.27 Billion a

2024 2028

RESEARCH MARKETS

B 3-4 2024 & &2 2028 & >3RI B B B2 HCIE R
B & % /& : Research and Market (2023)
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322 =5 A ¥ ¥ RS
3221 K7 R=E F R4
HEREBREE B R TENT ZE T UG EERAER AT Y
R @6 PR R8T % E > & a3 i (Hridishruti Saikia etal., 2023 )
R, pIef ¥ 4o r T f s 3 BN ILE AMEPFETESE AN AH
S4B 3-50 2T IE G HIpit A 2031 & #E 1| 4563 g E ~ (Straits
Research, 2023 ) > 1 & £ &3 STEAM %7 ehg {7 - STEAM kv 4 &% .4 £
MR FFE LR 480 o wmpedn I Ap B s 30 Y R pIE & e B st
(MindDuo #.+ £ 3 > 2020) o & ;215 (Science) ~ # 4t (Technology ) ~ 1 42
(Engineering ) ~ 44 5tF (Art) £ #% (Mathematics) I < & 41 > STEAM % 7 5
BABEY LR BANENETIREY SRR F B = g
FERRMMIZE AT T BV AL MAE - FUE RIS 02022 £ %
FREIEKTIRED H 4580%5irEp 0 H P Y Wik W o FRA G E R
£ Bk % (Sakshi Gupta, 2024 ) -

USD 45.63 Billion

CAGR 7.91%

Forecast Years
USD 23.06 Billion

USD XX Billion

Historical Years

.
1
P
o
]
©
[11]

2019 2020 2021 2022E 2023F 2024F 2025F 2026F 2027F 2028 F 2029F 2030F 2031F

sl:ra|t5 Source: Straits Research

research

Bl 3-52019 & 3 2031 & >IR3 7 3B % HHH
B] & % & : Straits Research
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3222 Bk ARF L BB
AN K R UE g R R S R g = Hopeng
ARSI A fROR TR RS F E X e iéﬁiﬂ#&mmigﬁ
M FH IR E HIEB A ) 5§
5Qi%%%&ﬁﬁﬁﬁﬁiﬁnﬁﬁﬁﬁ%%%%&ﬁ%ﬁﬁ%@%w@m&m
¢ o 195322 2 ¢ (The Toy Assoication )
HERRA A E 40 AT AP 5 5 45% PR ;‘#iﬁ@’%giﬁaﬁiﬁ
BEOPF bR Op T O IRERP BB FRY AFHE R K
B~ 2w fe 5 % (JacobLeong > & P P ) 40 f & 3 5237 2030 & E P47 A
w8 e 2 100%d ¥y~ T owjz s A 5 A F % (Bio-based plastic) #l iFep 4% o
S BEEL N F RN - 2 23O A LEGO® Replay & % -

3.2.2.1 f# 456 & i1
WL BARREARL NS E PR AR (IR % 2023) KA
s o PRER AFBRRE A EMANF R UEEmEd o T EHT T RE DR
WRRIRE M A SAFE R RFET o 3 A2 Al Bk B
& AR yp eI Bt~ o P3P 8 (Augmented Reality, AR ) Hoiirdm £LL 458 42
BFEREFEd R BT EY L AT (GBS Y % d B
it e
\

%

T/D
Ky heapBE ATl Tirig e F 4 ¥ &#f TSTEMUP ;> Fig
AR Bt 5§ 5 13 8
B H T =E R K
[t B o B o A Rl f BT EHRE Y B B E

B RHE LN 3 EN W ERTED B A P B 0 D L 2R

2578 (= B HiEIR > 2020 ) ©

PRIRT R B R R FIRE

|
e
oo
3 o
f-h- m&\:

HFehd & = £ R ¥ (Good Seller, 2021 ) -
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Yyrix BEAE

-8 R3LM
ALl gEPABIRER
# 3 & ® (The LEGO Group) ** 1932 # ¢ Ole Kirk Christiansen £]* » #%4F
BokBE DS I FRLIFT K- B St 1E (Billund) 0o 311 ¥ B8 B LR
R EE A e rrRdos el lid
d & 4-1 %% E®ax ¥ Ao £] 2 478 > Ole Kirk Christiansen 12 # & & %

— o

=t
N,

EEIRE A A0 B T 1950 £ & A OTe gk e £ B JLE SR 1S
1RoRANER ﬁf**w&ﬁ SRR R AU RIS
AL HF T RO G B AT L S AnIE gt o dofl 4-1 97

o PTEFEEETERT AL AREES P BEES KT IRBESR
MR AE SR FEE G (B % > 2023)

| | | |
[ sknazs || wmesxs || swiwmmxs | | senses

/ _J

J
%- AR H wram {'ﬂﬁ%x%w ]
A ) H  wrew —[ WA J
J

—| T 4 %2 % %) ~{ AER & ~[ AEEF

E
Jﬂk

H4H
RE

—E-

L
3
s

3
4
N
S

—[ IP %t 4 % 7|

H e

]
Bl kR 23 EEE e £3%T PR WMAE (2023) #7277 B2
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1932 | Ole Kirk Christiansen = * 322 1 3% » B4 (T A @=L

1936 | P& th T#35%, (LEGOY)

1947 | fGE BliE o S0 & 34

1949 | ¥ - ¥ WHF A T p &2 %4 4, (Automatic Binding Bricks ) + #

1953 | F AR~ ¢4 T#F %+ (LEGO® Brick)

1953 |22 % - B¥ %31

1953 | <& F W7 3> 421¢ Svein Stromberg > ¥R = 2 & &4 &

1955 | B % %3 ®1=% % % (LEGO® System in Play )

1_

1956 | % - B R

»

4y

2P e ERAD B

1957 | B = £ k7| Modulex

1958 | Godtfred Kirk Christiansen 4 * % = A 3 {7 &

1958 | = vz & 4] (clutch) K35 ¢ 3% 4]

1958 | = = ,k %z #_(System House) * 17 a2 R ¥£54+8 E 7 7%

1961 | $#4 % W= 7 Shwayder >t 3 Wirse £ < H L % 3 4 &

1963 | Godtfred Kirk Christiansen & # 10 38 & 3 ® & B

1963 | f# » RALEAEfedh aF 45 S ABS A > EEFOH A L A

1966 | #F®=s kg * 4 o I BFO3E (LEGO® Train) % 7|

5}’5‘
KON
(ng

pau)
\

1967 | & 58 &% 23 K@ 3 %8 F® (LEGO® DUPLO®) % 7|2~17 & 1|

1968 | % /i 4L # F (LEGOLAND®) » 2 § b f3 & =

24
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1969 | # 3@ FC 553

1977 | $- ¥ B HFrepdn I 2 35 Of 3 (LEGO® Technic) % 71|

1978 | 4& ) % 3 ®uk ix 4 1% (LEGO® Minifigure )

1979 | Kjeld Kirk Kristiansen £ i % = &34 {7 &

1980 | = = ## 8B B (LEGO® Dacta)

1984 | &2 Rppd =1 E Fedi-tl g % % (MIT MediaLab) % % & 1%/ 1%

1995 | 4& 14 3 % + ¥55% LEGO® Fun to Build

1996 | %% & ®¥ % (www.LEGO.com)

1997 a7 eesii %3 £ (LEGO® Island ) » & = = 25k B 2 2v* (LEGO®
Media )

1998 | Poul Plougmann 4% = § @& » &+ F "2 5 ¥

1998 NEFT HRBAESDEFORE L k7] (LEGO® Mindstorms )

1999 TTL{V}%—F,%"T%% (Lucasfilm) & ¥ 4& 41 % 3 ® % w2« g™ (LEGO Star Wars

) k7

2000 | *FE G (Kladno) = 2 1 f

2001 |4ad# 5 ®4 v 2 (LEGO® Bionicle) % 7 » B 3p¥ & 4 1% A7 B

2002 | - FEFYE§ EHEFE (Cologne) B ¥

2003 | {4 & 2+ 3%k 39 LEGO® Clikits & 7]

2004 | Jorgen Vig Knudstorp #: =3 7 &

2005 | % 2FC0 8 L Ry £ & B (Merlin Entertainments )

2005 |42 A e & n A A PRI LEGO® Factory

2006 | HHBFEINP L -5 %8% T (LEGO® Education)

2008 | ¥t 7 Ik ¥ E ¢4 iz (Nyiregyhdza) = = 1

2009 | & T B F4HF T (Monterrey ) = = 1 Jig

25
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2009 | # LEGO® Factory #z ¢ 5 LEGO® Design by ME

2011 | &l #p =R LF® k5 (LEGO® Ninjago® )

2011 |4 B LR Emg 22308 094 5 (LEGO® Life of George )

2012 | 32 4 LEGO® Friends & #Z ik i A 18 % 7|

2014 |42l g ndd (&% =T ™ (The LEGO® Movie™))

2014 | fep T % 3% CUUSOO, # { &5 % 3% ®Ideas |

2014 | R EHFLF BHEITOE LB F % E (LEGO® Fusion)

2015 | #&:0 %% & Toy-to-Life #8417 + 2548 & 3 ®=x ~ (LEGO® Dimension )

2016 |3t ¢ RFNL g £80 &2 1)

2017 |48 & 5 13 & 10T 823 %3 LEGO® Life A- 3 i * 47.5¢

2017 | #& 30 LEGO® AR-Studio & * #%;%

2017 |4 IF BB RN F LN O E S E L (LEGO® Boost)

2017 | Niels B. Christiansen £ = 3, 7 £

2017 | *2 Ftpp > &z ® 5 (LEGO® House)

2018 | AR * A G aER & 7

2018 | EFOL # & * 42;5% (DUPLO® Connected Train App )

2018 | EER L 4D T F B0 # % Y& T (LEGO® Cube)

2019 | JepE# 3 & L =2 5 T 5 BrickLink

2019 | 42 LEGO® Replay PR 7%

2020 | 3% 1) - e ff A % & (9 LEGO® DOTS i 7

2020 |da et 2 d & % <9 LEGO® Braille Bricks % 71|

g X ¥ & i A # 3 P4z %35 4% ™ (LEGO® Super Mario™ ) 3 # 32 &

|

2020

2021 | £ DQ Institute 2= = & T4 LR (% > & I EM 550 % >

26
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2021 | &R pFend &3 8 4] (v 5k LEGO® Vidiyo
2022 | ¥ EpicGames 7 F i » EH & iTh (2> ¥ i ~ 3 & i f0 5%
2023 | 2 TARe 2 2 E AR Y frl g

2023 | ¥ 2K & iFdndi @ 3 25N 3 Y 2K MR %‘?’ (LEGO® 2K Drive )
2023 | ¥ Epic Games * F 42 ) § & £5g% LEGO® Fortnite®

2023 | 4& 0 2 A7e0¢ B 3+ $] LEGO® Insiders

2024 | d8d 2 ATenSR RG] kAL

RiEu
%
o

412 g ¥ i
4121 % #2FEF

4o 42 40 HF R BR b

n R EEY

% ~ Andersen (2022) ~ % B A7

TRow Ay T A kduz g (Inspire and

develop the builders of tomorrow. ) ;» £] 2 2_ 4~ ifu% #F% T rg &4 2354 (Only

the best is good enough. ) ; w4 » F3F F -k B g B 5 45 £ R

HEFIE

TR LSBT Y ch2k4 E (Aglobal force for Learning-Through-Play. ) | %f

B o

Vision
Idea

Values

F42 555

Children are our role models

Inspire and develop the builders of tomorrow
A global force for Learning-through-Play
System-in-Play

Imagination e Fun e Creativity e Caring ® Learning ® Quality

Play Pecple Planet Partner
Play Well Succeed and Positive Mutual Value
Grow Together Impact Creation

Only the best is good enough

% 2 # (The LEGO® Brand Framework )
Bl kih: 23 FET®
27
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4122 59 &

12024 F 23 EMFPRAL > BFOZRBELS LS LG !

(1) ®i4 (Imagination): %+ ¥ r1p d 2 RGP e Jr » 3 L Uq]en
ﬁﬁaﬁ@ﬁ%Jm&ﬁﬂ%ﬁ%Jﬁ@%wﬁél%%ﬁﬁréﬂ%J
2 ek | PRET R SRR AR AENFRFT BT - o

(2) #48 (Fun):@&is A - Aeze o WA { 'GP 2o r P
W P EROEARY C R F L BB AR

(3) #lig+ (Creativity) : ;R¥ZF BHHprfi A ugie? - HB4E - 322 B ij

FARFIEE DA fig 4

zgg,g%%g\ﬁﬁﬁf

(4) M (Caring): 5823 ~R1 TPt FHERL RLldl e
_3554 :«;ﬂ ¥ o
H ¥

(5) &% (Learning):iR#Z%F HEEH 473 fr L& » chiGfe » F B2

(6) &% (Quality): # $7pri p A L F /BB HH  BREELEZTAS
&%

:’i \ﬁlgr}abl‘g‘%}[,. o

4.1.2.3 54 K E
2008 & » #% FE WA ER S ATH O ATHE L R TR (Promise) |
(1) =% (Play): REFFLBE A nE4s > ¥ 5 FLFH A8 RE L M
7 ARE Y %

(2) A1 (People): KR4 Wmikirs 1 X3 TEEE > s ~e 3
TR TR R L o
() ## (Planet): KFHEY 4 Mk o) o B T Hims T BE Al

A A K
(4) & irys i (Partner) : KgEs ff G481 “7F & (P L LR AR E 0 £

sl A oy . ,, g
A A s a4

4.1.2.4 3= % R B (Principles of Play )
#3558 % % (LEGO® System in Play) &% & & B&be » f 1955 & 42 »
TEIET 6 BRAE AR PO A S BRATT £ PP LT R g
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4 sz oo
6 BRI A e

1)

()
(3)

(4)

(5)

(6)

e g BRRARF o 3 R & pd & & - (The toy has to be
compact in its dimensions without limiting the free expression of imagination. )
% 1% & 12 o (It has to be reasonably priced. )

BH @t o ¥R EEE % o (It has to be simple and durable and yet
offer unlimited variety. )

it & 573 & dk &% o (Tt has to be suitable for children of all ages and for
both boys and girls. )

=E P iy > 4 F & L #7 o (It has to be classic in its presentation, i.e. a
classic among toys, needing no renewal. )

&3+ % % 3t Ee & o (It has to be easily distributed. )

413 F 1 4%5%

i)
+ 7%

A-3F7 0 #F FMES 1S ETODHE 1 BRI ET 2017 £ &2 2018
REAERT oS F > Bpprl |1 A B RS & o 1345 2023 & X

Fapd 2 o# 3 BW2023 # 12 7 K E G 28,528 = 1 uh (w3t 23k 40 B 1} R

P4 46% %5 Lo
30,000

25,136
23,775

20,198

=
=
a
a

17.431
16836 16,430 16,112

15,050
15,000 13,974

10,000 9.374

Average number of full-time employees
~
[%)]
oo
(5]

2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023

B 4-3 2009 & & 2023 & % 3 ﬁ:-l_ﬁ]ii'—:lﬁﬁ%\}ﬁlg(i%@
Blw ko Bk p 23 EMESR > B PB A Statista (2024)
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WERBFEBMKRA g f A Len (FRG TP FRPEAPFE AT
EIEP > T M > R PRI EARAL YR X PIRG o etk P T 0 R
E®FIE ¢ 77 1235 RAIGF =7 50X (Responsible Business Principles ) » jt

~

¢
FEEHA R DIVRE  ERWFNE CPE LI B LRSRE
ESEN ¥ 313 o(Business is conducted with transparency and integrity. )

[

(2) 2 i¥H_p B o (Work is voluntary. )
a3 T 8408 € ¥t iF - (Workers are treated equally and with respect. )
R

4) 3R G RAfrAEpd T T % ¥ 58] o( Workers have the right

to freedom of association and expression and access to grievance mechanisms. )

B) W* &2 ¥ FHM RGP FES2 i es o ( Employment practices and
relationships are clearly documented. )

(6) 1 iTPEFRF & pFE & 32 o (Working hours are reasonable. )

(7) B3 E®E&2@aa1 F o (Workers are paid fair wages. )

B8) 3% K171 ﬁ%’ﬁ enif%3E o (Vulnerable workers are protected. )

9 BaieEiiex > a1 397X 3| % o (Workers” health and safety is
protected at work. )

(10) # i+ # * § 1 - (Child labour is prohibited. )

(11) x ® 391 &_Fex L = o (Workplaces are Family friendly. )

) FERSREZERPHRERBE AR ET A HF A E® L - (Business is
conducted in a way that minimizes environmental impact and embraces

sustainability. )

4.1.3 pA335Kk %
4131 ¥ AR

23 BB 2000 £ % 2023 & Flc A RAcR 44 9T 0 T U ARAE S = B
H 452000 # 3 2003 £ 51 T AT T SRR A R eIl BT ek §
AR HBREBIFEZRFIEL G ERETAEE  ARE - T S i E
T RS ATERE DS AT Ry AR AR ERPORE S e o P
ERpARP B FRL REFG Mk Rt A B2 2403 SRR
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HF 02004 £ 3 2016 EF 0 #F B BN IULEE S X RIHE 0 B0 H R A
b B e R S BT £ RPN R e
FOOEEEG R RPH - R FEE S s AR R AT
Flo ¥ - 2 G AT LI B EA D B R T A L AT B R o F 2R
g@?”“u\ $eanL o AL A FATE - e £ 2017 # 6 TR e KA
SEL RS 3 S SRR L s
%zﬁﬁé%;“@ﬁ*ﬁﬁﬁ?ﬁﬁﬁﬁﬁé’#m B g s i X
FEAFALL T FEHAMET -

70,000 50%

40%
60,000

30%
50,000
20%

40,000 10%

30,000 0%

-10%
20,000

b II IIIII||‘

2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023

— Y —.— B AR R B BEAS LM

-20%
-30%

-40%

B 4-42000 # 3 2023 & %3 & B4 o
LRSS R R N
EREBMUF AR )2 AE o FRNAEHRF L FELIE A4
B (R E 5 2023) R W 450 p 2009 EAz o P R BoS fl50F aE L
70%= % 0 %1 2005 & 0 Y R el 0 RIS A A 20% T o ded
429577 0 B 2IRA A X IRE T AP 0 R F RS G RGO T AR
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80%

70%

60%

40%

30%

10%

0%

-20%

-30%

-40%

2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023
—— LA E  —a— i F
’2 - _t e PG ;_: oy ‘-", =% 2 7
Bl4-5 %5 F@R= A5~y Efla Fasfiyegn

Behih: &3 E@EsR > A77 HIT

% 422023 & 3 4 A IRE S I g
& F sk 1
#E R 68.1% 19.9%
Fhad g 37.2% 9.12%
R | 65.9% -29.7%
434 47.5% 3.6%

FALKR & &£ ¥ £4F ~ Macrotrends » A} R

4.1.3.2 iz kmpmin

B8 WG 1%y ok p s o 7

R RS B

4ol 4-6 7m0 PR BB EEF B E 9%t kiR A&
VTR G L e LT AR, T A%

BB B LIk f B gL o
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.100% 99.2% 99.0% 99.1% 98.8% 98.9% 98.6% 98.5% 98.8% 98.5% 98.3% 98.6% 98.8% 99.1% 99.2% 98.8% 99.2%

90%
80%
70%
60%
50%
40%
30%
20%
0% 08% 1.0% 09% 12% L1% 14% 15% 12% L5% 17% 14% 12% 09% 08% 12% 0.8%

0% —s—as—a—s——8—8—35 8 —8—8 8 @3 o000
2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023

—— i LA BN —m— 32 A LR

Bl 4-6 2% 8BS kb
DRSS R G
po1953 £ tier WS S E3 EMEFFHEY LRF 0 7 EicR 47
P 2 L EEMEEE B B B by~ 80%I1F o iTE K B E B E

\

Bided Bl WE BT 0 b4 2016 E AP RHIL K - B LN o Rk
PR 5+ E
133

i BLNERSY e A gee b 2 B pE R (HItFM #7# 3% > 2016) - 2017 & »

s
=
F_k

-h_‘\

ﬁﬂmﬂﬁi?%?ﬂgﬂ?Tﬁﬁﬁ’ﬂﬁmﬁﬁ$£’ﬂ&+ﬂ
BREEEAERE L TH G ER ST SR B g

)

= s
A

\‘"ﬁ -t“\

100%
0% 15% 18% 18% 18% 16% 14%
80%

70%
60% 46% 45%
50%
40%
30%

42% 40% -

20% — H2 38% 40% 44% e

10%
0%

2018 2019 2020 2021 2022 2023
mXH mEH - PRAEN s EHAKPFRE

W47 %3 BB HH 8k
By hih: 25 pmadr ~mg i
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413375 » ik
YeB 4-8 97 0 B F BBAETE S B ER A B GG 1.5%D 2% & 4K 0
FA B 0 & SR AT L AIFTIRE A TS B ALY o 1945 2023

£ EAR 0 ATE S éﬁaﬁﬁggﬁmwwyﬂ,gggﬁﬁpiﬁﬁgg@ﬁé
BA FHMFE ) RANERE A R R RE o
1200
1000
800
600
400
) I\‘I II I| I\ I\‘I
0
2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021
sHERA $i: BEASLE
B 4-8 4% FBAH T 2 LABE
B2 ki 23 8MER - Ay Hir
415 48 M

wR 4957 > P S M PR FAFEL PR EFORE ¢ A
75%% 25%ni> o ien B £ ¥ 973 48 % > Kirk Kristiansen 72% > * &2 %3 &
@ﬁf‘#ﬁﬂ—"mﬂ"g NI - 8- %

models) 2 A A A k4 W gF T A% mfés:é—'g{ 122017 # > Kirk Kristiansen
FELTREIOEREBEFRELL A2

P

4 3 2o 8 @ ( The LEGO Brand Group )°

n R IRE S BF @ N RS o TR RTIEY MRS SRR I
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RENF A

T
Kristiansen
BH family BH
LEGO Brand
| axswmfagssman S |
WES BRRNGTERE |
|
| I I
vy ¥ vy
HELSEH HHEGER
ﬂibb 75% &’fﬁ} #*%m 250/0 H%'PJ} *%%’%?
AEBIHENT = ~ = LEGO
KIRKBI A/S LEGO A/S Foundation

B 4-9 5 3 8 122 4 B o 2 4 )
Bl % %R (2:xp ) reddit (r/organigrams, 2023 )

4151 F AV FAEE27 (KIRKBIA/S)
17wt

PenBa 2t Gy Mg Bt SEERAFCRMA A AEE R o edap ¥ FET

\fm

# 1 2 7 §_Kirk Kristiansen 2%t 1955 & = = el T4k o 2

ARG Z A S - BEFRARFORMAM AR p b ke 223 R
2 k45 2 (Merlin Entertainments ) ~ % % ®#% % (LEGO® Education ) ~ 2 & ®2 H_
(LEGO®House) £ # 3“3 £ ¢ (LEGO®Foundation); % = B I Fird » ¥ 1Y

>

#?Mv\:%ﬁ'wfi?éi’i%@fi?’ﬁ—giiﬁ S AR EL T AR ?éﬁ—‘ﬁf:?;‘a‘;%:
s B A ?;];Jc ;% = P E_L 4F Kirk Kristiansen 72% (g6 > dofs A %F% .
FrOEEIALEER -

4.1.52 #3 "% £ € (LEGO®Foundation )
BEORLEE X 1986 F oA NIHBIZE NN TREY EFOEY

%8 T £ AT LRGSR (Re-definingplay) w24 P4 G Behdar > 2 d T £

She

T %% ¥ , (Re-imagining learning) % & % 3 ®=# ki K7 ¥ k%L -
FEBFOLLEEENHTHRE R L p iR P L FOE Y BB

Be o BREAI R P AL BB REL L NEFOR L 6T XA AW
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25% VR o AR E R B EBNMAH LR E R A FERFOL L &R RS
oo

¥o8 A& ERH (1932-1992)
421 2P E
gz g Eagm L L2 A% OleKirk Christiansen i+ 3% 5 Ak 1 B 5 4247 1Y
AABF PR CERFIERI S L - L1 1932 & KR+ ¢ W2 (Dansk
Arbejde ) X *Jv‘ﬁiffﬁvl FARE ARENES I - LAHE AIERIRE g YR
Foi o 3t g Ole Kirk Christiansen &z iz 4 2 7% » T+ AQW=E4 & o
1936 # > 2@ 84 & 5 T# 39, (LEGO®)» £ #3F Meggodt | 458
L 5 Tdds=e o OleKirk Christiansen # ¥ %16 & fLM R4 23 SH=E S

BB avkEFE T ¥ AR EARIZF 7F Feo OleKirk Christiansen 3% %+ Kjeld Kirk

Kristiansen # (=4 | #F3 F £ a2 ) - ¢ 735 T & (Ole Kirk
Christiansen )3 5 T 3%+ =@ B o a A G a4 R aIREE s PE oI

ARELREFAT LRIET AR GRILIR PV S S B ARG
LI hkBF B ZF k% o | (Andersen, 2022)

FRHALR = E & ¥ - Ole Kirk Christiansen £ 7 = § 5
PR - S A > ¥ % 5] F R 5 Kiddicraft SgcE o B A4 A 9
Ao Thpde

frAengl gy 2 2 H o

w £ ~ ; (Automatic Binding Bricks ) o X @ » p & e %

1954 # - Ole Kirk Christiansen =752 % Godtfred Kirk Christiansen % L %~4c #&
RE WA B AR B - ¢ P RENP gL PR 2 23
FREN-FEG A pEF VAR LR Fonies L wIREZE

®

?oar T ko F) R £ Godtfred Kirk Christiansen 484! 7 % 3 % % 5. (LEGO®

E}ﬁ'

SysteminPlay ) > 3y 4| @ #f A i B 224 B £ 0.002 F A p > BATF B F O/ AR
PARE 0 A g EfF AL T d - 4 o Godtfred Kirk Christiansen 3% % 3= &
WEFrRETIRETEF EREH T RETRSEIFE ) ABFORE N
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ToZFENFLEGA BRI > BBOF A 22) QIR Ie o<
TR R Y TREEY | AV AR ETENEF A 0 Lz
IR REERY BV hlg i it 23 B WA 5 A4 LB 4-10)0

B 4-10 1995 =

#F P iy BH

\}E;”

B % %% : Andersen (2022)

423 B3 HFAEL 2 =%
1958 & » 23 & B35 M4 F B (stud-and-tube) o R L # % Off A i
A3 F R MEaEk s = £ (clutch) R3¢ 5% {1 (R 4-11) 0 £]

B8 G P H P AL B2 e 1960 £ 0 - HE R A L 2 15 Godtfred

Kirk Christiansen ;&% M F A @I E IR > 2o 3308 B S 3O % o ip il &
r\-’,‘_i. o

EREEER F R ?#“’ﬂﬁﬁ*ﬁwmﬁﬁﬂ’m%ﬁéﬁ%£@W%
fed B VLG (B IRt 0 1960 E47 0 2 F BB DA K0S

A7 Fren k7] & F-—Scale Model ¥ Modulex o ff & =+ { /] ~ { 2T v @ F

-

HEROHArZ A0 ¢ B HiE BRI R G d R frRE S0
Mgl EIR R o ARSI BE F A ARFPERTE A T ] AEE
R hhd el > BPBFER KPR FHE

1969 & > 3 G @A & 5L AR BT RS DR FOEFE LA AH A
Hor 1978 £ T H s i BB R I O LA S - B

R E D B IRA i&(Miniﬁgure)’“$7 FRET A et FE

EaHMHAZREZ e - B2ITOB R BEY S 1080 #1F 1990 £ N E
TRE LA H o dos F 4 L RBEE A BEHF 23k (Andersen, 2022) °

37

d0i:10.6342/N'TU202403536



Oct. 24, 1961 6. K CHRISTIANSEN 3,005,282 Oct, 24, 1961 G. K. CHRISTIANSEN 3,005,262
TOY BUILDING BRICK TOY BUILDENG BRICK

Piled July 26, 1068 Filed July 78, 1958

Godtfred Kirk Christiansen INVENTOR
Godtfred Kirk Christiansen

"
st Raois, Pl Dt s, G it Ptk

Bl 4-11 % 3 “f + % 11
B & &k : Google Patents (1958)

=% 5 ApFEFH (1993-2003)

23 kB ARIEY Z A 4 Kjeld Kirk Kristiansen 07 A8 & P-if 3 & -
1990 & fRonle A FFETI 22k L REF A =E Wl H o GF FliRH
FEHE S BRI LBE PRZEREEF FEALEE R TS EIFR
1991 £ 4 G 3F T 18%:hS £ o b BRI A LA BB d Ept o B 4
4% e & > B F LML AN ZAE 0 AP EdR0 HBAT 80%5’1@3’}#5“%3?7“ 3
(Robertson & Breen, 2014 ) #%m » f ¥ & JIREF ot WFH > 2 22830
FBAAPF A SORE x> EPHENEEI R 1993 £ 23 FREE
Bg e P o 1 A NS c Bt R R 2N ® Ay B e AR PR

Z3 IR pER o

43138 5 ~ 2 53R
4311 T3 HRF keng £ 6 F

1983 # iz * % (Nintendo) #& #}ehi= v 4% (Famicon) B 4|7 Fledsit {8 b
E U AT e A T I R D RS D o T RS e

SEis~ 0 1989 #4a 91 E b 2] 254k 46 Game Boy 0 B A F 2 (A - Hand & 15
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WG S AEEE S EETE LS (159 2019)

0 R G SN FA OGS > # 3 F BT 1994 E E B - iR E §RlC ok
F—2f> (Darwin) 37 % ook R chék £ 3 FRE Y SEH A=t HT
e o R EEF AT - BEEMREK IR B ERPRE - B ZT B3

EME PP Sl AEES
Tk RPIER AP L T ISRAE G G EER BB S L AR
(Mindscape) & iF47i¢ 7 — 24 0T 3 25888 F § (LEGO®Island ) » 45 3575~
FRG S FRA R L BN BGEE & TR FF o 30 ISR R
B EBEA1999 #4247 %% (Robertson & Breen, 2014 ) -

E}‘

OF A OTALE > 2 3D FFAT N ERE

\‘m

4312 P HF R3O MATEIm
EHREDA T LR P H R LR LS B EE L
Eis SR s B ERMEINN X FEIETE &S 0 1998 £ 45

Bl 1355 2378 %08 FROFIRG S T4 HEEP Y
AT G RER R B SpIRREE £ A A 1998 £ IR

T HFc k%t o Poul Plougmann ™ 38 £ e o e » B3 BB Bdede it %

Flecd 3t B R MEIEF - B —MPEDRITTFAFE o BFUm
AR L EREF R R RBOER 0 ATAE K F AR E{oilEd 7 AP FARAR 5 B
R @Y PRATE L AeRd BT EF ERER - kAL DhIRT e b
4052001 # 42 d ks ¢ L (JackStones) 4 7| & B 3 A B A o F I L2
VUR SUEL AP 0 3 R oA chEFOF ARG THE S L R HE AR
LR EAEGNIZE 0 REAMGR R E T E 22002 £ b F RS SEFOFE

.

71 (LEGO® Explore ) ™ #7# 545 % & # % # (Explore Music Roller) 3z 4 »

Pl ERFAAZR2ER Tk pepi S MBFO LI @ AchE B g

LA AN IR TIREBRN .
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4

= A TR Aefodir
TG B
4,—,?31&%%
3k
£ [ #onWE 8
i X I prs EFEF R
1982 1994 gz 5
524 Wb 1993 I s
1991 E €3
AR
T BEA
1994 #
85 % 5] FmAERITAH
# 2 4F 2002 ot
+ 7 # 82 1999
| Seala 1978 B ] .
1996 " pobolab cLAB (fEifk ~ & 71 « 4k) EAR
SR 1998 1999 o
1968 ‘ BB P Ji Bk 52 FLT KidPad
|9é;(, ﬁ%%ﬁ%?ﬁﬁ‘]
mpsssa ‘ P ESRRDN SRR B X H 5 R
1961 {3 1R A48 1978 i
5 RAME S E 3
,m 8] 5 R /3 4 A BATHER
"wr weg AL
4y 1962 # 5 4) ERE A7 1979
Ao HE # %13 F 1969
1932 1949 1958 1960 1970 1978 1980 1990 2000 &

Bl 4-12 1932-2000 % % © 2 &% 4
B % %R : Robertson & Breen (2014) 2% 3 £ 4§

432 B B ¢ RIE & T
B g fE A en 9% T > Poul Plougmann 34| M BRB~F4E £ 0 ROV A
BOFMA T LR R R dof
FHEE A ELREREFEABIIPREY B
#1999 &b+ 2R (2012 £k E FEHD LR ) & TR HEFE
% ¥4 ™ (LEGO® Star Wars™ ) [k 7] o 45+ (A A W) T 8% Ah P &3

PR RIM L F R A S kA T ABEENE ESF ERE R
- BATERGHE RS @ o
LERE S EBER T EEMAZE BT R RS
BB R N 0 A D S A ErDena B k5] o A T 2024 -3
WA NP A RS ER A AR ™M B L R 20 S BBORG L T,
BBORBIFINHE™ME - FEHARIEELE T3 EFT T EF A FaPepE 28
W pIRER 0

.;r,
:p
@%%ﬂ@ﬂﬁoﬁ@iﬁﬁﬂQﬂﬁ%ﬂ*‘iﬁﬁé%ﬁ%@ﬁﬁﬁﬁ@%’
40
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B0E VR A IR ’ér?/?‘u% Earsed (i R4 0 2019) -

L BT gl SRR ) ¥ oRE > SBE IP R 23
£ oF aFEH A4 - TAREDIEE ek (&
FAR) TP R LT P R B MR b 2 & B IP
FA 2001 & 4@ ens 5 ®4  f 2 ® (LEGO® Bionicle®) T 4 & 7 % p2 — o
WASEROAR AR A PRI FE PG D RO S Rk
RAZni b (RN sk v By ) R AGRAIRE R S AR
ks 2 A A2 IE T P enEAE > 42003 £ 27 2006 £ ALIE G o Eoiens g ®
HoEI2010 A FRFRLG EFEBMe AL LRI E - RAEAKRE o
AR kiR
kot d 2@ (Nexo

Knights) % - 45¢ 5 1 - 55T i plaT- %R MR H T TIREP £ E R

TLRFEBp FE2 P 2 P RIOD L H U z®

3
4o 2011 & 45 3 e ,Z-;—*Ff® (NINJAGO®) ~ 2015 & j d1enk

MR EFORAECPF R TR EF WG SR s BB
BEBMA RS LR E ol BFORBE DA E S § RLIRA (402 adidas

& 17 LPRAF ~ o IKEA & 18473 BYGGLEK a0 = % % )~ T 4%~ &y 1‘}‘3‘1‘#

F 5 AR

4334 1 2B % AR H 8
43.4.1 3 %2 =® (LEGO® SERIOUS PLAY®)

BB ORERVAT R ME R 1990 £ (¢ 0 B3 BB AE {0k € KD
HHmERY FREFOFADITRE—FL RS R HAHRPFE R A MERR
P B (ERA & > 2023) 0

b ‘-“

B ®2o BT ®a£}y\aezrg®7 sl thoerrk B2 Xmﬁ‘a % fE 1
LHOHARASMFORAFT 3 BT LR z:&;—gf,a FABALL
TEds TEER ) ER Ay TSR ARE IHETRE 230 REx
Pk p 22> T E4 %R P (Simple Guiding Principle) » » peAis 8 x B
EEEERP AR F Lige BRI B F R E AR ST A R L B
oETEr g E AR S e (BB AT 0 2022)

2010 # » #3 B g REPT DMy TR EFEFRRL RS
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¥ 2014 42 T3 PR 2R (Association of Master Trainers ) » 2 *

RFOIEFRERTD R AN 2 AL o MR LY RRZ

BRIAg xR (BT 2022)40) » BB ORE =P I RE L #«%at ’
EFAEEREVBERES O FEETESAPRIEZELY X RELFELALEZF

FEFORIROGAFEE A G g (FEL > 2017) -

43.4.2 # 3 %% (LEGO® Education )

BEREREY AL E AN RFEN R FRPASY 0 A2 50%
£ > e AP ¢ > Kjeld Kirk Kristiansen & * I 25k i* & 3 (learning through play )
— ot A KD F BN E Rfede 27 o A EAF B D B KT 21980 &
Ko EFEMED 2ATHASR T EFORT BN TR ORK- 5

(Technic 1) f= " # 8 F 5. ; (DUPLO® Mosaic) » & = % [* 2 f » v ezt
( Andersen, 2022 ) -
1990 & & » 23 B BEAF ERYT A SN T 3%
FEARVREDB HEFRE LIPS HFEI 2 - blr B gV 15
(LearningTool) = 7 & (¥4t R S BHF AFZIEV ot F w2 p > §
,j}u”ﬁ A2 140 B 1 * 23 f A K E m%}&ﬁ (Robertson & Breen, 2014 ) »
1998 & » &% B M £ W =1 F it d %% (MITMedialab) + e 4t

5 KT AR B PRAE 0 4~ AR

ol

I ¥ $aA2c0 Mindstorms 4 71 > BEp E 5 E{oRPIBF IR* BN F T ELH A D
PEE > RIZE wmE Pk BE Y BBt i o TR SE S - ERL B
< B84 @37 2% Mindstorms #2580 2 > 31427 B @ B NI F A A B A o0
Bikodei > # B L BEFEI R RIE L B M S R F RN P J e
Pl RO A G e T - RS A F e Pl R R R Rl e
WPE > T HF L FR T F 5L 7% Mindstorms < JniE# o

P #E L BMIFFEELBOEY 5% (LEGO® Learning System )
BEY  RREDIRT ~F R EAREYVRERASERAS R RIZE
A praEAeY BFEMBANE SN P PR AF S BFORT R B
B T TR AZE 400 ¥ AR P KA MBI EAE  pLE - 14w i
fr#c8 h STEAM B8 £ %7 -

3
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Y& BESEpFEY (2004-2016)
- AFAIFTRG T > B3 EWERE RN LT RG] e
PREAESPEL 0 FERAAAE S FREAME F A REFUASHL AN
WA A4 02004 F > BB EEOMGFARS RS £ DRA

LRy o RET BT #FE

Jorgen Vig Knudstorp £ + (% 5 a7 » 2022) »
Fr¥tsm B BT E 0 Jorgen Vig Knudstorp 3 %.1 ¢# = R4 T2
K B (Shared Vision) j° 4r# 4-3 #777 » 2004 # % 2005 # 2 £4 Fef» LED P
BREREERFY LGP -Hp > 4788 T 23 F #5542 (LEGO® Development

Process, LDP) > & > st S # AL g 2 it > i€ 2 A B EA g 5 ¥

o2 2R EE A MG TH TSP IR EEEENRESZE B ELHE
PR A SRR ERRELF LIgeniild v FHa a2 L vganifi =
LEDAEE DL ¥ 02006 # 32008 £ L ERREE S SR AXBEET S
BB R AIATR RN E RS EPTIE ST E o F A

éﬂ%%ﬁﬁﬁ%ﬁ’W@%#kﬁﬁﬁa%ﬂ’ﬁﬁwiﬁﬁ%%ﬁﬂ%ﬁﬁﬁ’
Bir s 3 I8 7k N £137 (Robertson & Breen, 2014 ) -
243 F3 EEEFHEA

2004 - 2005 2006 - 2008 2009 -

55 R LB #5ARA es F & BEA 5 H B T
BAZ | {84 % ERIFH A DEEA - LA AN TR HERE

o FBAENE o BT | BIASOTHEHBC . BHEIVRESN
Fh|. ERLEHF UL . BMEBCEE o AHEEETIS
o USRS & 3T A AR o HATREIE K A M

L kiR © Robertson & Breen (2014)> *F 7 ¢ &
hdpdecd AR B A B F B E g2 - BT REEP E3 BB

F_

PEELFAALE I RECT A TR A TR R R RS A3 AT
R Eg AR

43

doi:10.6342/NTU202403536



441 & £y
4411 & EFTREH] 5 HE >

%%%@mm%&%%ﬁmLﬂmm@m#i %’é@%»&wii?
23] % kb (Enterprise Resource Planning, ERP ) & = p #8338 il 8 4L i g > (e
BRFER T A BF o 57 F ok iE* SAP k siplid § & 0 Jergen Vig Knudstorp
£ w7 & g T4 (Information Technology, IT) ~ ®i ~ 4 in 22 4 & (512 ey 38
Mg o A7 23R R RO R D R R P G e AL 0 K R0 13 30
#2 1 7] (Andersen & Ross, 2016 ) > figdt BR|T » &3 LB © 0 SRR #KE » &
A EER PR M R T o RBEA S LB AZE 10% Wi > A
PRASESADELERE AT RFA - E 3RO R QW 2%y & v G F 8
¥ ¥ hE £ 2 £ (Keith Oliver et al., 2007 ) -

2004 #£1] 2007 £ EFE ABE T T o /B FTALT A
el e @‘« (El Sawy, O. A et al., 2020) - 2008 & > # 3 L B:e—- # K &
TREET L2009 #F B A }_‘Iﬁ’@llg*g @ 5 COMBI ; 2010 + 3
&% ¢ 1= (Product Lifecycle Management, PLM ) i %3 IR i 4 48
M R4 50 2 100 A& &% P % (Andersen & Ross, 2016) ©

4.4.12 3 %ﬁﬁ: AR miea K
TEFEF T o R P E TR R FEEF T BN HEN - AoR] 4-
13> #-RichS BERIMPEL S 3B BEE T Sen T rldeid § L0 MAF
Ao BB FEILS IT ;i PRk e B Fpt3l 2 7 - 20T
SR RENE TS LA T EY L AT P PRSP e

BERFY o R MGE T AF A FE LA S o R R PIATIRA oot vh s g

<k

B EiE T 2R e % (Process Expert Network ) » & £ # p47% ( Corporate
Finance )~ & # ¢ & (Corporate Center ) ~ > Ik & &48 ( Global Supply Chain ) ~ # #-
22 & 5. (Markets and Products ) 14 2 423 ~ &7 22 £ = i# % (Community, Education,
and Direct) £ 2= » FiF TH € RFCFEFINM Tl 2ot 3 0 3 2ok
F|=hinfeg g3 7 (Andersen & Ross, 2016 ) o
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Bl 4-13 =% F B
BlP Rl RFFREF AT ER

4412 2 =R F i fe L
[EN R A S R %iﬁlﬁll‘?i%‘r"i% P E R R E &
# T w & 4%  (Building Experience ) > # SAf £ 3off & cn#4s 4 £ %3 & B b

F2me (W8 EAT02022)° 2 1 RBERESFADURHH L > D FFLRHH
A&~ WALE KT~ 7 Pl AT 0 Jergen Vig Knudstorp 4f @ # 3 ®4 v gk 1® k7
e BB 2 AThA SR T AIAT4E L ) (Innovation Matrix ) ©
ARRIOIINBFERFATEBF RPPFRE S e DR 7 A
G E AT R BA R 2 CRATEE R AR T 53 sl
B2 ey BTG PRETE o 57 USSR WL AR IR T ot
EH oL BRSP ARVATASF AL A g4 o B 4 P RAY k5
RRIER T A2 5 #amagd FRF S N o3 1 BRI PN IV | R 4 (LR
i@}ﬂﬁ%%ﬂu@4ﬁﬁ%iéi%’@@é%i%%ﬂ rRE RS S
AURLIEGFEE P RrR T E PR SR R BRI
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b ﬁffﬁii—i—-& o BRI A r-r"}ﬁ e PF o R SR w R OB E R K < tpde
A& 4 (M AT 2022)

J: XL ik

24 C MEaNg 784 e
MBERIRTHEN | Aot A E §ﬁﬁzﬁgagzﬂ % R EHK

Bl 4-14 &5 & B3
B % kR : Robertson & Breen (2014 )~ k& 547 (2022)> 27 £ 5§

BIATAEL R4 A P RLC A SR RS A4 4ol 4-14 ST 0 #E
SEgERAT R e BT R TR E R T TR H A B

WIS ik RAIGTAR A S TR TEATES 8 TRIBATE o SRS
A R R FEERASBRER (AP REE FIAMBRATRER
Bt o fIFTELT R QA- BLARS BREFEMAASEE Y 72U

ERRAL FERHNASENED > I EFEFRI A EAIRTOT G oo

B BIATE B R B 228 {5 > Jorgen Vig Knudstorp i£- % == 7 f £ 7%
BLRA T en T 23k % | (Global Insights ) 22 774 £ 37! ?3-‘« X %9 5% % , (Future
Lab) HF e A LB F AL c DIRFRAIEAIAL R L U PR
FEIEE Pt B REY R F T el 75 SRR (G LY

= 2
BEE
FoRetibs 2abiF R R B

EFFL O FERIATA SR E LR B
B MERFES > TR LF GEF A St o

2012 # > %3 & B3 E £ B % 3% (New Business Group ) ¥4 7 % 3
(Concept Lab) & & » = = 7 N IRFTF L3758 4« FX %% 5% % (Future Lab) >
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(MarketingMag,2015)° A & 2 | & 7 S%EF o F L R R PFEL XG0

VR R AT B PAREE  HOFEH ER S P E0 > B A P A EHA
(Prakash, A. et al., 2017) - B Ff i » Google ¥ FL 4t = 7 11 F & P-id o o
FEFASRE BB REDT R FRIFUERY v a4 2 A EA SR
PEAF e o245 0 ARFHREC S 2ARBI0E  FF b AR BE 4
PONKP R L i AR E R R BB 7 BRI kg Y AR (f

B & 0 2019)-

4422 2 fREF 2 1
4.4.2.1 # 3 ®ldeas < 2
TR R SEGEHRATA S L Jorgen Vig Knudstorp (R4 E B ehd

FASBRF IR T FEEELES S T2 2 TH 4137 ) (Frontend
Innovation) -] % » EB B 7L|L BiEp » A SBEFantd (W& 8a72022)-

LEGO® Factory (2009 # { % 3 LEGO®DesignbyME ) T §_% 7 #ag% = £] 3
BB @ 2005 EK b RETIRIE o ¥ 2 W LE Y 3D mEAE A e S e T &
% #ici= & 3 FF ) (LEGO Digital Designer, LDD ) &% "6t X3 & oA £ &
AnfHpEPE > PR AR T EFERE T PapliFa g A ¥ 2
1T 5 o gt ¢ 5 LEGO® Factory #% # % # (L JR7% » * = ¥ 0% LDD #] {7 4} %k ek
FEARTHA A A B EGEFOH AT S KA o d 2 LDD i * PR
FE R A TR AN BB EHIR AR IFE T E

2008 & - # % & Bt F LEGO® Factory ¥ 3= 3o £ e 4l » 22 p & % % %3
2@ £ {742 LEGO® CUUSOO T - » % 2014 & 3N Jeph» T £ 376 & 2
LEGO® Ideas o 23§ s € 4 % 377 11 & LEGO® Ideas p d 458 Pl L 2
ey TREE TR AT L EEARE 10,000 L HL ’fr%”ﬁ Weneg EE
At il g R FRUEFZASEH LI 1% o

£12024 #5785 523 i’éi@ 50 4 s TR A B o LEGO® Ideas L [ ih
$F 7 AGET BRCA S50 { ALY S 4 5 ( Adult Fans of LEGO, AFOL )
?r?@ﬁﬁm’?é‘“"w’ WA T o b AR R A EAIR TR gy JlE

BHEEAREL] PR LN ARREEE D NLRTARE (FEik > 2022)

\“'ﬁ
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4.4.2.2 %3 O S

BFOBE N ERE O ASEEORREFAT A S ZBE X L BBO0NES
g7 (LEGO® Certified Professionals ) ~ % % ®+ ¢ (LEGO® Ambassador ) fr— 45 5%
(4B 4-15 9777 o MBORBAFF R SERFERE > PV 408 FTHo£ 1 2024
£ 50 TR G 23 o ki REREFERBEIAL B0 Y S
Mindstorms NXT ™ 3 c9% R 448 1 42 ¢7 Steve Hassenplug > 17 % £ Bt # & 3 Ot
A 3%+ A RE ALY R 9 Adam Reed Tucker » H £ 2 AL 5 B B 5 0 3 2008
EfRD I LA g A 5 (WEBAT2022) BB AR F AR EE
®ideas T 5} X A HEFRITRA LA 0 RREHE D ke & oo @i
WHFE RPN PR E R R B R ER EW T e RAFER ke 2
il e - BoP SRS BB Cideas T 5 2B REER A E T hE o &
fadd FHEERKAIL B2 5k

PHAASEFYPFFIMNER PET > S 8FEEMF k0 KRG hg)

\\ﬁr

LN

AFOPSAFEEFIET ORFIIREIPSOEEALC AR T A
P oo dE T 23 FROELATE R -

%=a-7]_ 2(£2ﬂ ::173 Erota) TX}EX t[F] 5

ﬁgﬁ;“ﬂ ------ > BEL RULBEARES
BEX - BEI2RE21A

BEER(E ====—- » FTEflego ldeasH IR EF

EEMAMER - I EB#HE
2EF - BE—RBHNER

—Re¥n kR ------ » ZHEIrlego IdeosiAEP ; 2?5
BRTBEER F5EH T A8
B AatstEES . AR

BERAE - (&5 INEARIIATH - BITE M EREAFER)
1P L

B 4-15 58 O sias
W% kR FAL R 4 aac (2022) 0 B F B A EiE (2022)
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443 FRM2ATH L B4

AAHBEBLIFEI TS BREATRINIIFERE B T2 p EP i)
BAUE B 23 FPREMFLEFRHE DEET F o RE L 0L R K
53 EIE s 4o 2005 & BB hT %% %% 3 (LEGO® Universe) | 7 F #5824 >
FEEBEF Y PHRZETRF A LM% BHT 3R T  ReDlF
T R EPEFES & s fh—?’ 3000 g % ~:2 A et d 15 B2 féi‘t'ﬂﬁ%%
WA A ik g 7 (Robertson & Breen, 2014 ) » fe FE48 ki » S p 388 4| &
BN R EBES R S RIE > TR L N s B T A

BORAR 8 8 3T ETE S I 7P o

4.43.11% > % 3 ®3% (LEGO® Games) # 53

2005 # > B3 IR b B ROe R R 4RI R nd EHGN B 0 23 08 A -
BURARE A SRR
BT B PFREED G ok PR AT £
o FE AL AR S HRARE Ay FART LA G| e o 8
BEBATAR BPEFFOH AR ROUG]T o T LB F R Al b
% & ®1z % (Robertson & Breen, 2014 ) o

2000 £ 8 1 5 EEE T OBESAPLA cRRE BTl > BB B - S
10 Rk PSR PR P AR A TG DEFOF AL FRONMSBM L EFE
BERVE e F o o] 4 (Microfig) s B+ % o B3O e T F ¥

¢

L A L ERBBP T IES L o L% F WL
=

4432 Frigdin v ff A

2011 & > #F &M@ FRLEER AN g TRFOF L E
(LEGO® Life of George ) » #2.6 & 7 144 B % F ®f A &2 - Bl fiir o 2554 + F
BERGIecOp L FRRE > RREEARS F2 B SiEd > L5E APP 5
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o WA NEREELTEREEZ Bl o %0 H A 2532 IRPe ¥ 0 APP
[ Léﬁ—&” % RB n’i% PRGET L AR REEFER ) = 2 (The LEGO Group, 2011 )
JLob s APP R T - RIS T A G s | (Mylife) 3REF 4 p 4 AITE T
o F s APP o BAp#? B EArG hff AR ITR R 8 R R R B AR OE]
25 (B L 0 2012)

RI|BBOG oL FERERINF Poog > B3 FE2014 £ TRpO
7 & J(LEGO® Fusion) s 7| & * % il Vuforia {7 #4LE T 5 33 7 8 (Augmented
Reality, AR) it > 4733 F *fﬁ’ﬁf Bt h I BNk B R =TI
* ffp A 2D auE Ao g #% LEGO®™ Fusion APP #F % ## 4 5 & %t 3D #-3) »
RLRA AR R L k- B FBEF  BFCRE A2 e B2
17 D B P35 12 (Battle Towers )~ £ 13 % ( Create and Race )~ % #5 & 7 Tower Master )
21 2 F3K 3 FF (Resort Designer ) > € iR IT 7 & el Jo 5 ¢ g B 117 o et
EFEo A RRITH DR AR T LT I A RE AR PT EPEE- T8
2 enie R TR (B F 0 2014) 0

2015 & > 23 & @ TT Games + = 7 Traveller's Tales 12 % #E 4 %o & F $5 4%
B 7+ S T B3 %% 2 (LEGO® Dimension ) » #7 2 @4 % 3 ®% 3 25k f
< 7 F 2 R B3t * Toys-To-Life (TTL) 254 484] - = T%q\/rf;\p VERCY T

Mg gOaiy Tl | PIgghe > F gz d s PeRBF o V- B ogE B

FOXABL T AREIOB AR S d 2 3 DO E A TIAE 3 H KRk

FoRBEI G P i ORI MR L RF s PR ERT
B+ o
4433 B ERARELLER

2014 & « H3 BEEEN LGS L 0 (#3 PR 2™ (The
LEGO® Movie™ ) » 238 * LIATEL & ¢ 5 R if blendk b2 — o g 13K 1375
7 Fe A2 LIRT (o] 4-16 757 ) o

(3O B™) B F R N2 RO LA s 2 AR KD PP
FOBRP LS e f ARAETBUTHL FER e A LIRS FRRE
£ PRI E S 2 S EER LB RPN B2 0 IR R

FN Fz‘a

S
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A BB MY o T - 2 G o BRAARF R B T B
WML BF AR R B3R A L L AR
W R SRR E RS
PRE Y373 AV
it
8 o FaER
5 B o8 ; §FﬁYouTube_"£§/ 'QEJ-EB'J
= p e G BEe
2 [ Rk -
P
' s LN _,ovo AEE
L ER AL T RtEsEY T ReiERe
B \ \rﬁéé W3E
5 BU{E oy gy | L, BRSNS WA
z mums | REIED) |ogsons > wms

RENRE

415 | 5 SRBLE

& EFIRBIRSNED 0 MELBNERBENRE RIFER % > RItE -

LEGO - KYOSONIMO MOHONIMO MAKENAI SEKAIICHI BRAND NO SODATEKATA © 2021 Satoshi Ebitani

l 4-16 (@3 5=

Wl MY fo (%3

S php )
Freny fo i

;JZTM>> £

p

TRRAFRRE Y YR
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j

57 B R E M ARG S £ CRF RS R 3 A K R B
LR AA (4 5T 2022) -

¥I& 4 GEHEDP (2017-3 4)

Gl E AR 0 BB EEIETE £w LB 2015 £ A5 2
7k &+ 3= £ 54 ( Brand Finance, 2015 )e 728 @ #2017 & » 34 {7 £ Jorgen Vig Knudstorp
MHEFELE A BEFFRAFREFIORY L - BFEEEHART &
G FIF A A RGBT AR S KA G PP 12 EE LD

PR E SRR iR o R Ag &Y Rl %ﬂﬂéﬁm ms 3
E®| o Aol 4-17 217 o i? B F ORI ARG F R
34 FEFIREF L (To ys“R”Us)%ﬁra,—rﬁ?f‘%L?,—"r'ﬁi 5 chibedf > 3 2017
£ B ARE PRI N LR S B F R Ay E MY R
B AR EED TR RBEE TR T A E R F R AT Sk gk
pFRenE LR AR o

Toy companies' annual net profit

Mattel

B 4-172002 & & 2017 & # 3 § B ~ 3% 2 &t % § 2 {18
B * %k : FBTB (Nick Martin, 2018 )
FOATBTHAPAPLER EIEFERLERT REAF At e
HAAMHPEREFY PR L P EREFREI AL
MR R ST - BAESF R EIOREEI TG D RNRIOES
A RTMN e E £ R R RS RF > AL KRR EE KT S
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SHRC AT D IR R A R AT R S Bl 0 B R R
ERRERY HR BEU A AE PR RS L @ b g R A B

F_

F

o

451 +B B RIRE A H2 B
4510 % TH ~ 2 & Wek  f
£ L #E BBE AT 5 254 LEGO® Funto Build % i 25 i # (] 4-18 )
SEYFRF FRGEF I ALY KRG A A FHRREFapERGa &%
o PEXB Y Te SR o B AR AR LI SR o AT T P
CEEFREEMELL PREERL - HEPHEFEFOF AT 2L AF AR
IR T R AR P T ik d o 3 2020 F 0 B3 B
f@@%%?iéf’fﬁﬁﬁﬂkﬁ:4é§#ﬁ%ir%%%"??é%ﬁ

N R A "F’f ¥ ¥p & 372 & (The LEGO Group, 2020) »

This year marks the 25th
S i anniversary of the first GdMES

e bokog LEGO® video game ever
released. While few may
recal the very first e -

cational game made

by SEoxsndon nly released

Japan ~ the impact of
LEGO video garmes on both
the video game industry
and the LEGO Group ftself
is undeniable.

LEGO Marvel™ Super Heroes
ToaliegLG) aveof e
2013

LE60 City Undercoves

 LE60 Hidden Side
ot v LEGO g S et

=
ctronting o
@D,

Scan QR code to 9o to the official LEGO Games anniversary website.

B This game i featurad in one of the Bits N Bricks podcsst episodes.

W5 kiR #EEET 8 (2020)
% ©2K b F # (LEGO®™ 2K Drive )’
chj # 25% (Runa Li, 2023) - # ¢ 31 »
T fAZiE 1,000 iﬁirg@,fﬁﬁ\_ﬁa?ﬁ NyTS

®

2023 & 57 % BB 2K & () E 3
- ik | & THE%e R

SR E N ks IRRF U AR

i
=
> ?

A
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Frlod @ e s FHpA- Ry g Rt dmo K AR B RE
FSIEHES 3T 0 pd R4 (B 4-19) - LEGO™ 2K Drive # # 4 #2548 -

FaAfmrwpn 2o kS RTE AR FY B
FOL fe] DN PGB TR ST BT U H L e

3 s

I RF M };1] i T

-

Faixend fmes B B 4k L

2 BREBT SERFa 0 VRIS 6 LRl R &

® Gold Driller Truck
9 252/350 +°‘ 10/350

Bl 4-19 LEGO® 2K Drive #5£% % & # [
B % kR @ LEGO® 2K Drive F %

B @B EpicGames 7 #iE» £ H & ITh 2> A KBEEF
(metaverse ) ® a2 8% (¥4 0 2022) « B2 3T
& it % TLEGO® Fortnite® ; 2023 & 12 * + % » & 7 7 2 #¥53<4 5% : Survival
h ' 8420 Survival World ¥ » 22 35 & p {7 /3%
% Sandbox World » B

2022 & 41 > #F
RIBFERFAEH

World ¥ Sandbox World - %% &
ﬁﬂ%%\@’#ﬁﬁ SRS d S EApRER A
NEEERRGHEEAIL  EE B p

RELZORART 2 0 3 £I5% i
Wi 02024 & 37 & = { 4771 #7524 LEGO® Island » 32 37 11 % 8 3 O A2
A T TR

Rt

LA ' 2
o

@;n\af

SR s PR LT

4522 % T+ 25325 | A 1
“r’%%ﬁ*éfﬁwﬁﬁﬁu*—*éf%" Rl pE o B F LS A R
BB AR LITEFE

e
RAEHKT L P REAR A B0 2 0 2020 & s
RS Y ST

# “42. 535 1% ™ ; (LEGO® Super Mario™ ) 3 #:32. 5 & 51 » f+
Bo~ BB e &R

DRRIE S ks BB RIS IR A B A
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FURRGL TIRG E>H T ¢ MM bk o frid 2 ATT WSV

B CAQBIE IR MR Ly 2R R AR RIS IR e R S 0 a2
WHEFOFAR R EF S AR AR B IRTGU A FRM 4 .

2020 # 7 7 o 3 HEEsd TEFOE EER L R™ ) ( LEGO® Nintendo

Entertainment System™ ) 12 1980 & SR E b 2 7 A8 € TLIT L g 538 ] s ™%
oS 2003 & Ay P 2ATPRRER (M420)- 6 #3722 448
BHuMgwd > REF UEH TR R L F 8 EARJITA B TR B
B0 { FARGE D FREFOFPIENA BRTEIGEN 0 B gHF T O R
Wy b R iTdE R ;j-ﬁfg,\gig.m%ﬂ;;m;é@ §OHTE R

NINTENDO

ENTERTAINMENT

SYSTEM

B 4-20 % % ©ix % F 458k pN

Bl kih: #3FRF

V- RSt LR WA A% B Ed = R4 5% Viv Grannell &= LEGO

Ideas®} $fp > WP~ A £ 4 #a 22021 #3 ~ 4 A4 5 @]+ (Sonic the

Hedgehog™) [k 7] o % 3 ®f & = &R R

Moo 542 360 R < gaiE o RRF M pd X PRI Tl E o DGRy
% (Kylie Yeh, 2021) -

e i’?ﬁ*é}é‘«i% Fivehiffer »#F FEB I F AT P27

trechie S ¥ 0 AR HHF R AT U AL T

B YR B PSRRI IR R B A AR Y ) AR

W3 R SR R P A

.fn‘:v
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4525 MmrERTHF R
B 41996 & # 3 ?el?ﬁ]fik;ﬁﬂ: 1 7 ek (www.LEGO.com ) » #% &

\rm
3 *ﬂﬂ}}
o

TRIRBF BRI LE > TLEEEREOLIER Y B2 - 02023 £ 0 B3k
M- H B TEFRPFORFHEE DR E 8 VDT 2704 BRI
LEGO® Insiders * % i 4§ LEGO® VIP hff o R (BEET S8 T
AP R REE ) r i T B AR R R WA F TR - BRELA A
LEGO® Ideas 4 LEGO® Life App (Jason Aten, 2023 ) -

FOHERESEE > HF FE SELFHMEC L DL oGy
YonTube F = #f ¢ ~ Facebook #5 5 & F £2 Instagram R EL%E o 5 71 2K 23 I= Ryt 49
BE 2OBREY AR HALNT B BB 2017 £42000 B L 13 KT i

+ &+ TLEGO®Life | & * #25% - 323 ¥ 2 & LEGO®Life # 3 p ¢ 2 2 & 3

Bl m R TR B A R B RGEE £ ! 2 As 4« LEGOP® Life ¢h
BAMEMED P nE B3O RGP REFRY 2T AT S VS R
P i R BEOLMERE S REARTFR AT RPN F 0 7T L B R e
G P R ERS R R RN F R 2 el ke SRR B
fBF R DR G RIEF PR AL PR E R o pd R EF RS
WA R DA A K R IR B A DA o

V-2 23 FR- 2 ERFTHER AT KDOERWR  RAFELYF

S RTHEFMEG S o BT 2023 £ 2 EF 1,031 FEFOLG R
(¢4 195 MHAEMEFH Y Ry 836 BEF BMART b7 ) 6538 ¢
BP oo EE @ T L% ) (Retailtainment) LA % BAF AR S T M
B (RZar% > 2023) B h| ki » 23K F The Minifigure Factory </ & # » g %
¢

21

FURREFEHLCEFEAR L ARFEFTEEY L BEL I  hk
2017 & > 3 pF 4 £ id ¥ F ©2 RL(LEGO®House) ™ 3B % > “HE
21 HAg X inff At drn $ (4oB) 421 ST )0 RIRRIER T AZiE 2,500 § L #
BOFEA T REFRFIEBMBTPEDEL A SFRRFL 4 BTG A
FHIF S ERDE G R
RO Fanpliv e B Y

Z‘i

£ 3| 3’?’?{ RN FORE IR, T M S g 02
TR XY FenfAE . 2 T BT kp 2R
WEwr e fEpFd F1A A4 2d RALIR CEI AR B RAR 54
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B 4-21 # 3 2 pobpaket
B * k& : Shopping Design (2017)

453 ZHAFTHE RER
453.1 R B 524 (Children) AR -KHE—H e BN H%E 2
(FLBAmE ¥4 » 23 BB ARS R ECF BTN MK T T
T 2R R PR R AF BRI B EEAE T IR A
Kathrine Kirk Muff #7if :T ez B ¢ e i Bz mf & h P s - <% 2> 0
R PAAP ERP T A SRR 25 P o 5 (DQ
Institute,nodate) iT# % » # 3 FBfiRE ML TP L L R F AL 2R
THRRIF O] BHiEFAEDT FRTTERA T RArP R TRFL X 2 -
SERBITL F- FEMARCE AL E L TRE 2P p 2015 BAz o B
b F s oiE ¥ (24 #1147 # & R ) (Children’s Rights and Business Principles )
FHRHNERF BHECII AR o umEIi R Y 3 KA S22 E 2 5
T B PES CEBERMEBARCI AL e 22T >
e

3= (Child Online Safety Assessment, COSA) | 1 & » 1284 & ¥ 1 25 4c 3 573

s
A

RR
# 5 (The LEGO Group, no date ) »
2021 # 2% > BB ARy FERS R EHRFIEFEATEAL fgﬁ—w%@;]?\&}:
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