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Abstract

With the advancement of technology and the recent impact of the global Covid-19
pandemic, public awareness of health has increased. Due to the influence of Covid-19,
people have spent longer periods at home, leading to a growing demand for comfortable
and high-quality home textile products to improve their sleep and life quality. During
the Covid-19 pandemic, as people's mobility was restricted, offline in-store spending
almost entirely shifted to online e-commerce spending. Consequently, as we entered the
post-Covid-19 era, with significant advancements in digital technology for e-commerce,
the landscape of physical and online sales channels underwent tremendous
transformation, and consumer purchasing behaviors changed accordingly.

In the study of consumer behavior, perceived value holds a crucial position in
marketing strategies. Many scholars have proposed various directions or theories in
terms of measuring perceived value to explore consumer behavior. This study focuses
on evaluating consumer behavior based on utilitarian value, aesthetic value, and social
value, which are more relevant to home textile products. Additionally, the price of a
product or service is often a crucial factor influencing consumers' purchase decisions.
Therefore, this study also includes the influence of perceived sacrifice related to price
and examines consumer attitude as a mediating role to discuss whether it affects
purchase intention. Simultaneously, the study explores whether consumers' purchase
intention differs based on gender as a moderating variable.

This study uses LISREL 8.7 as the data analysis tool. After analyzing the data
using structural equation modeling to verify the research hypotheses, the following
three conclusions were drawn:

In the Taiwanese home textile product market, perceived aesthetic value, social

value, and perceived sacrifice significantly influence Taiwanese consumers' purchase
v
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intentions, while perceived utilitarian value does not have a significant impact.

In the Taiwanese home textile product market, consumer attitude plays a crucial
mediating role in influencing perceived aesthetic value and perceived sacrifice on
Taiwanese consumers' purchase intentions for home textile products.

In the Taiwanese home textile product market, the variation of perceived value and
perceived sacrifice on Taiwanese consumers' purchase intentions are affected
significantly by gender differences.

Keywords: Home textile products, perceived value, perceived sacrifice, attitude,

purchase intention, gender
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) %’f F RN R HF R
2. % %1 ®(Hedonic Value): % & i * & & 1A 24 chif g & & 7 8 3% Lo
(=) Shethetal. (1991)#-+r4 % &4 5 2T S faif & °

1. # it #§ & (Functional Value) : i} ¥ "ﬁﬁé TR BehE G R T R

ek

2. A€ ¥ i@ (Social Value) : i % —‘F'? ZAk € HM P €A A% AT R
i ERGE A S

3. E/# § ¥ @ (Emotional/ Aesthetic Value) : i} % —"‘Ff ¥HA TR X T e
BEFHE2ZBEFE -

4. 3x4vi @& (Epistemic Value) : i} 7 o R EH AR & fargheh

5. i i i@ (Conditional Value) : i} f ¥ i & fiE # & 8 ki > H A &
BHEE o
(=) Babinetal. (1994)#-v § @4 2 2T 2 ﬁﬁu% B
1. # 41% i@ (Utilitarian Value) : 8 ' 7 3 ic Peig 3 & 5 s 9 pER )97 3
Sy R
2. #: ¢ @ (Hedonic Value) : ij § ¢ &b § Eieet B IF A &80 22 HEs
FNBE B RNEY RN 5% -
(z ) Parasuraman & Grewal (2000):#-504f i @4 5 2T 4§ & :
1. P~ § id(Acquisition Value) : ' § %54 [ 3 A& 5 & pRar? 7
1l -
2. % % i & (Transaction Value) : /ﬂ ’?:'3 HEE RS TR e PR
3. i * f ®(In-use Value): i}’ 3 HH @i * B PRARPE AT F D] e F o
4. #1#1§ E(Redemption Value)i B A SNIRIE W F R BEHT
Sl B BB R R R

(I ) Sweeney & Soutar (2001)#-+ " § @4 5 11T 4% &

1. FR/2%8 u% & (Emotional/ Aesthetic Value) © i §t # &2 &2 JRix+ 7 & ¥

E I
2. AL ¢ § ©E(Social Value) : & & % }J :ﬁgﬁ:«y‘,}_g 5% & f A Ak
o,
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3. i fe® E(Price Value) : i § F Ao KB & K mBend At hr g2
A AT R ey o
4. # i i @ (Functional Value): i} § & $3% & &7 K enif ) 22 g &2 & 7 i
g o
(=) Petrick (2002) %4 § B~ 5 1T 5 @
L & F(Quality) © i 7 § $¢ ORISR AT H K DB GE .
2. R F f&(Emotional Response) : i ¥ H A &S R ihﬁ R %

M AR R

3. R i (Monetary Price) © i § F & A S IRIFITE R A HhERK o

4. {7 % ¥ (Behavior Price) : i % —‘ﬁ B A SN IRIATE R A e
FA o

5. 7 #(Reputation) * ij' § {15 T TP 0 % > A HEE LSRR

ot 2 3 F e
(=) Wang et al. (2004)#-54 # &4 5 11T 4467 & :
. & § & (Emotional Value) * if § 3 o A& &2 JRA% #717 FIehiF g b 2 2%
2. A4 ¢ @ (Social Value) : i } ¥ d A &2 PRAr TR FALE K B 200 E
3. &4 3k 4 (Perceived Sacrifice) : '/ﬁ R A S PRI A AT
2 g o
4. # i i (Functional Value) : i } & $13% & 5 & JRAy 2. & & TP o5 i eh
o e
() Smith & Colgate (2007)#-54f % EA 5 1T 4 & :
1. # i /1 & #§ & (Function/Instrumental Value) : 2 & & PR3 it i% & 7 "ﬁ i
W g s e B B K o
2. WR/AEE x% i (Emotional/hedonic Value) * 2 &2 PRA%& 5 f § # Al d
S TR R Rl o
3. & /4§ E(Cost/Sacrifice Value) * i § ¥ & ¥ A & & JRAE 74 i !

Hik g o

S

4. % 8/ % #ciy ©(Aesthetic/Symbolic Value) : i  # #-w 3L+ i, & &

I}’f?’, P E FRZ&*E@ f‘f’—b °
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(1) Cyr, D., Head, M., & Larios, H. (2010) #-+eff i @4 5 2T 3 /& & :
1. #5®% & (Aesthetic Value) : & iR E il 4 ~ ¢ LER & -
2. #a M & (Functional Value) © IR 2 &5 * |+ o
3. »x# W @ (Utility Value) @ 3233 & &Fcd0x® ~ F % fox & E 535 4
() Choo etal. (2012)#-4% % A~ 211 F 461 & °
1. # 41§ ®(Utilitarian Value) : & 52 PRAxsc # -2 4 & 5 ox o
2. 3 # 7 iE(Hedonic Value) : & & PRA% i & - chlf i X
3. % 5/% W ®(Aesthetic/Symbolic Value) : & 5 & PRA%xic & pr i 7 —'F'f e
LA Sl N
4. 57§ ®(Economic Value) : i}’ ¥ —“‘Ff EEA SN PRIFITS g st
SRV N
(+ - ) Wu & Chang (2016)#-40 § 4 5 2T 2 46§ & :
1. ## 1% i (Utilitarian Value) : j€ & & & PR35 i 1+ e0f] F gk 2 B3
R o
2. 4 ¢ % & (Hedonic Value): 3 & & 52 PRIFME SR 2 0 5 SR D2 5 7+
R o
(+ =) Lu & Chi (2018);0.5 “o 4 i B4 5 1T 2/ & :
1. 3 # i i (Hedonic Value): j£ & & 2% PR3 & 5> & p TJ foo~ B B e i o
2. # 4] g (Utilitarian Value) : /€ & & & PRIFTMEIR G # 20 Eir e 10 2
EASTGAPM O 2 T E o
(+ =) Jelti¢ & Mabi¢(2020) ¥ § &4 5 3 fﬁ\i :
L. iR 1§ E(Emotional Value) © A& & 2% PR32 FEF fo 2 3B Thord kepgt F -
2. g7 E(Economic Value) : B-§ A -2\ RAE#T A 4 e & &2 I e09r

B IS AR o

3022 o EEE S

FifE _|#b L ifs

Hirschman & Holbrook | 1982 | 1. # {]# & (Utilitarian Value)
% # i & (Hedonic Value)
# s 1 & (Functional Value)

A € 1 18 (Social Value)

Sheth et al. 1991

N =N =
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R i
. /% § ¥ & (Emotional/ Aesthetic Value)
. wFrip @ (Epistemic Value)
. % & (Conditional Value)
Babin et al. . # 4|1 & (Utilitarian Value)
. 4+ ¢ % & (Hedonic Value)
Parasuraman & Grewal . P~ i & (Acquisition Value)
. 2 % i} & (Transaction Value)
. & % i & (In-use Value)
. #1412 (Redemption Value)
Sweeney & Soutar . /% § ¥ & (Emotional/ Aesthetic Value)
. 4 ¢ # ®(Social Value)
. 1% & 1% & (Price Value)
. ¥ i § @ (Functional Value)
. & F (Quality)
. R * J&(Emotional Response)
. b " 5 (Monetary Price)
. {7 % ™ ¥ (Behavior Price) :
. 7 # (Reputation)
Wang et al. . f & § E(Emotional Value)
. 4 ¢ 1 i (Social Value)
. #§ 4k #2(Perceived Sacrifice)
. # i 1 i (Functional Value)
Smith & Colgate . # /1 £ 1 & (Function/Instrumental Value)
. [T /4 ¢ W% & (Emotional/hedonic Value)
. Mg E(Cost/Sacrifice Value)
. % 5/ 9 i} @ (Aesthetic/Symbolic Value)
Cyr, D., Head, M., & . 285 % & (Aesthetic Value)
Larios, H. . # it 1% & (Functional Value)
. »x* i @ (Utility Value)
Choo et al. . 7 41 & (Utilitarian Value)
. 4+ ¢ # & (Hedonic Value)
. % 5/ 9 i} & (Aesthetic/Symbolic Value)
. XA ®(Economic Value)
Wu & Chang . 7 41 & (Utilitarian Value)
. 4+ ¢ # & (Hedonic Value
Lu & Chi . % # 1} & (Hedonic Value)
. ## 4|1 i& (Utilitarian Value)
Jel¢i¢ & Mabi¢ . f & % (Emotional Value)
. &A% E(Economic Value)
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B ki 7 E (Cho&Kim, 2010 ; Jin, 2012) o p* *hHE % (78 5 B 27 {7 65 1 30 R
g & i g FEALFE(Virtual Community) 7 %74 37228 B - 85 A5 4 & 7% & fken
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CEMAF AR o DTEONERE G - RS o d e R
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fE RO BHY I 80% R i1 ¥ KRR Mot F F B fg‘—'ﬁ 19 1 2k (Freberg,
Graham, McCaughey & Freberg, 2011 ; Berger & Keller Fay Group, 2016) °

AL R UG 2 B F L R L R D s B R R
B RED IR NG EAFY G MLRAT Sl 4G 2 Ap v p
4v Sheth et al. (1991) ~ Sweeney & Soutar (2001) ~ Smith & Colgate (2007) ~ Cyr et
al. (2010) ~ Chooetal. (2012)cardf ) B % > 8 m FIZ N2 AT T Ba* B

AApM e s 25 AL g i %= l[}frﬁfn% &2 fgrﬂshg“‘ EEE
Frz 8 wREpAaEFLf

-~ AR T
§2F 3B AELR ARS Pl?izz»ml% Y S R R
(Monroe & Krishnan,1985; Rao & Monroe, 1989) » H @ i .41 4 £ 255} % —‘F'? 2 gt
PLE chE & 4K %12 2 - (Kurtulus & Okumus , 2010) -
Lichtenstein, Bloch, &Black (1988) % % 4v4f 4% #.(Price Perception)&_ij" ¥

n

TRRDIW RS e TT A G AR P g ofe R 0 RE P AT Y 7R A
W AR i i A2 Zeithaml (1988)3%. 5 if § # cnr R RP LA KT A ST E £ 3
B DR gt BERG RERE A R HA SR B HA
L s LM nERR L 2R 1p t=(Rao & Monroe, 1989 ; Dodds etal., 1991 ;
Chiang & Jang, 2006 ; Gegti, 2014) °
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Allport 1935 | RE- Ao d RG22 d SoREHH S o
Rosenberg & 1960 | ix & #_d 32 v (Cognitive) ~ - R (Affective) ~ 7 &
Hanland (Behavioral) = i & % #rie = o
Fishbein & 1975 H*“ FBEFET2LANE PO AR A
Ajzen LW ALR o
Breckler 1984 | iR e 2 E3Rwv [FR & (7 5 F ek o
Peter & Olson 1987 | R & x- B A 4§ % - BESTT T—l% BgE e
Kotler 1991 BREALBAHILEBRABAL T - 7};@#? AMaE
ERE D ah b g L -

Weber 1991 | fi B 5§30 & F 4 ch— B TR L B3 o

Wells & Prensky | 1996 | & & 7 €47 - R{EF 5 > 5d BEH L ~F ~ P 230
EER R AL R R

Zimbardo & 1996 ,h)iq\l}(%l[}& FRB2 CA Db df o mhE
Gerrig R BEFTPARATAE BEY e o
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PR RFEEANEHE SRRt R o R B BRI &
W F (Zeithaml, 1988) 3 ME§ LA U) § ¥ 2 BER 75 - EFRET AL 2
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