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ABSTRACT

This study examines the impact of shared spaces on the sustainable development of
social innovation organizations, focusing on Impact Hub Network and Impact Hub
Taipei as primary case studies. As social innovation gains increasing importance
globally, shared spaces have emerged as a novel working model, providing crucial
support for social innovation organizations. The research employs qualitative methods,
combining literature analysis, case studies, and in-depth interviews to thoroughly
investigate how shared spaces facilitate the development of social innovation

organizations.

The findings indicate that shared spaces positively influence the sustainable
development of social innovation organizations by reducing operational costs,
promoting resource sharing, fostering innovative environments, and building
community networks. The success of Impact Hub Taipei reveals seven key factors:
social change vision, community cohesion, space hosting system, resource learning and
sharing, inter-community collaboration, space design and functionality, and the brand
effect of the Impact Hub Network.

Through a comprehensive member survey and case interviews, the study further
validates the effectiveness of these key factors. Results show that Impact Hub Taipei not
only provides an economically viable office environment but also creates an ecosystem
that promotes knowledge exchange, collaborative innovation, and international
connections, effectively supporting the growth and development of social innovation

organizations.

Based on these findings, the paper offers specific recommendations for shared space
operators, social innovation organizations, and policymakers, aiming to further promote
the development of the social innovation ecosystem. The research results not only
enrich the theoretical knowledge in the fields of shared economy and social innovation
but also provide valuable references for practitioners, holding significant implications

for advancing social innovation and sustainable development.

Keywords * Sharing Economy, Shared Space, Social Innovation, Social Enterprise,
Impact Hub Network ~ Impact Hub Taipei ~ Community > Ecosystem
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3. RAAMA g ¥ (Hybrid Social Enterprises) : iE3E ¥ 446 7T T ¥ 640
TR R EMR G B TIRTF -

4, WEHER 4GS ¥ (Community-Based Social Enterprises ) : i& #a4t € &
¥EZMBNHCHERLE  BBREVEFR U E L ERER
FRAGCER - UMNBFTATHBA B ARSI HHHE LT i
CHREER - SHOENESHEXET  RARFE LA T RE4T

A

5. ARBEFEALE S E (Eco-Friendly Social Enterprises ) © 358 & ¥ % 15
EARE A KR ABERBRE SR - BITRERERFTES
R RIVBIEAE IR EKEEHENER -  BLEMENELZHET LK
BEMBETREE - BARRMAES  THSEFBUTE &L -

6. XAt ERA & ¥ (Cultural and Creative Social Enterprises) : XAtA] &
ARgbERINLE E R > BREFCEMES - XFLHEE
¥ RALESEBAFEIER c BROEBFT R ER - LKES
P B &R ALES) - BHESF XL PI B R A E 4 % 4F o (Bidet, Eum,

& Ryu » 2019)

HIMEE LRI T HEAARGAN > KT 4R E R E8

1. HMAIH e EFRARMA I RARAL S ELRARSG LY © Hlho
— e ENAERAZRRHEPFOREREAHF (Kim & Jun >

2022) °
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2. HRRHF HRABARB - AIHRIFAECEN > wRELHFMESL 2
3LA)H ¥ s % (Doh, 0 2020) ° BT 69 AR T Fafe X A E AL ER
RERNELZRE BRAREOE L IHF - FERENT IR AL G
SEART RIFHE R (Jeong » 2017) °

3. MGAMFT MBI SERBERELGENFHEELAL > L
HWAERMER ~ B 245 > Tt e ¥ TR L B4 (Ho & Yoon,
2022 ) ° 4w K F# 4% T Underdogs 5 ~ " Root Impact ;> 2% & B AT #% 4% °
KoSEA # Bl At & & ¥R EIRF

4, AERIFERME AN E @ 8 Seoul Innovation Park # & — 1B A ah £ %
R CEET SMEAA TR Ao b E o EBRMEL TN TR A B H
XA ARETAAGAI IR o B E N AT A A &£ F g%k do
TR SHERBR T AN E > KMRA B FHEIENARBE

/1 (Jung, Jang, & Seo > 2016) °

HEANAETEEALGRMBREZS T W ELRERNER L TRAZN
#3R P14 71 (Public Private Partnership) &9/&R 3, o BUFBURE) X4 ~ A F Ky
HEHURBEEROER  HAERRERENEZR L - BREBMAL A
KoSEA #93k b Beregib & Al ¥sask 3t A 3,688 % (AL & EIREAR

2024) °

B 4 Seoul Innovation Park
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224 &%

EEE THGEN  RAATABOBEAEERNEZTA > m T4 &4]
o ASEWET > AAHREERGBET A "THEAXF RAAMZ 0 #

BEELRZ REAGBAEANTER E2RSE > REBHIM] ~ BaKkaH
o FAETRHEGAELG LM G LHRACESHABB%  RHFLEHERFRE
o UEXBEF AN AR R AL ELTFOEER - (RGAIFE > 2024)

FBAREEREAR 2S5 ABRRAECAH T BT ARBEAL  BERMD
¥ Head REAEEEERATERRE S BUTEM I EFESMEHIEE -

AT 2014 3 (e ETHFT £ (2014-2016)) FEF AT
TERAE T FEEx TELBIF ) UK TR F R, WRES -

%&
— - MITREER T ERE """

0 %ﬁ%ﬂé’f—lﬁ

- BEURBRAL
AMEZR - PAEREMBEES |
C REEBRAS - LOHEEEHAORER |
PR ey L1 3 | ZEMRTAARE
. WRRABRME - i BEURENIHAN
BRNSEHEAS . HEADARBREE |
. BRERP ORI
S Ll L . ARBMREEW
. WEREED
_- FiREMCSR e
. Ee
°g:§§ﬂ' > B RN
. —REK - AIRR
. EKIR - BERRTES
| RERRA - RIHAEREWIA |
> HEWRES - BRTRERMEIRR
> BAK S ARED MR NS
-HHP S RERE | . WEHAORE AN
SHBHERER BEBZED

B SAEETRETHT FHITRE

B RR  ATHRAETSETH T E (2014-2016)
16
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2018 4 BURE—F ath T (HEFAIMITEH T E 1.0 (2018-2022)) © E—
BUETHEHIRZOE TR AR ALK AT - SN ENZBEERT ~ B4
BAF ~BIM AR ERAEE - ek BRBLEE S T oA AN BERR
Bt o BTN G AWEARERLRE) F LIS S A B KR BARREE
— B BIRRERREAARGAIER St EMM LR TR S ER T/F

1. #%3¥ Buying Power AL 8| $R & S By Ak 4] > R3O R 31 B A2 -

2. FZiBBIGHEBWMTE 0 BMBATERBRR A AL I a R -

3. TARGAMERT e, BHRER - ME S URAE - T RAR MR
£/

4, 3 THREAFTEL BELS THEEFEATLE | ENNPIEBET 0 BB

EFTFERBHEAETALT - o2y - FREEFHRZAE -

*Wr

5. mEEE T ERAEGAMNRES > £BEXNF Y BFAARE 1,200 ik
GLER S BRAEM 1B E 22  REURKTETEER D KA H

g DTSR KIBEA G A MR -

HAGRIMATE T F 1.0 FATR » BUFTERBAARE ~ obr ~ REMER - ER
AR R RA RGP E I RGREE BT T BRI -

Rk > £ (REAIFITE H E 2.0 (2023-2026)) + > HtEZREFAER "o
FERPIW A B4 > RIBARAFGAEEHES > MRS RE AL T F A
GEME TR MER CTEBSEAER, BT HRERAREE, AT o B4
BEHAGT LI MBERE 17658 (AREREZE§ - BMBRH - &F

i

E

%)
'<
S

~BEIR o HF I XALIR ~ NECIR >~ AR - ShRER - KB

FW-BBI-RERZBEG  AEMZABMLAE G  eEFEELE T %

jul

FEBGURGFERZBEE ) AWEIFME - HF/A 1114 EHE2H - LEHRS

AR T AT 0 H 3 Fa T & o
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MR BEHA LT L LR MAAR LW RHABE T E S TR Ak
e o (SR - BIEE > 2017) RAMAMMBEREERMEWBEATHEGLE
WL o HEFBIFLEERMAE AR AMEHKERA, TR AR

BIHT 4R > A A B REH/ARBAZ (SDGs) AR M eRALEKRBAZR
Hiabgga > BRGNRTMEEXIA AN AREGKETHEMEzad > 2
Zirba st EAME  BERXFANMBMSR TR > FREGHARAT X
TEFEERA  FTHALS "RGA I AL -

BE 2024 F 1 A 2281k Berehstplaskit s 888 K HF 71%4a &K A
SIAVAE (634 F)~ 10% A4 EAN (87 )~ 5%LMEEAN (44 F) -~ 3%AE A
#H (27 R) R 11%E#AE (96 F) (BERAGA TS > 2024) BT % T

B AEIBIRAAE AR -

5=t XF 2L LN aBHBE

(Building Social Entrepreneurship through the Power of Coworking) — X £ %
W ThofMEBE T ZRRRELGA AL EZTHMN - FEF BT
Centre for Social Innovation (CSI) 4efTiZ B HIE4F ey Bl %1% > A e ¥R

¥R EBES -

18
d0i:10.6342/NTU202403294



B 6 CSI B #EH

& AR R Tonya Surman (2013)

Centre for Social Innovation (CSI) #4924 ¥ % (Theory of Change) & X &%)
EFRER TR IO E—HREIA —BLEFHEHRL P AZBEE
Rk ABRFAN o BERRABAEE > M —EEN > ARG H
WA T IR -

1. 2P (Space): CSI sy3mud T2 /], Aket > EREMEMGET -

35 AE G R 3 TA 2 R e 3 A AU N A # e ) e & bk - CSI 8

R EE T AT A EMETE

(1) AR BRHLARTREB LG HIERE T BN - B ad
BB R ~ k& ~ 4Tleg Do A THEE & » B kiT

A B A ARES) » I E -
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(2) AIREMIEE T ZRAHE AL - BRICKR - ol b fotlidy > Bk
LEBEE —BRAKE A RIE NG SE - SRR B AR
BYIEIE T AR B HT o

(3) hAet3oe T R T Al MRt > B LB EMH SR TR
AILE S RANE > REPMHK - §REMQLES - TR
FRIE T R BT AR  REMEPENTRACHAEGHES

2. ## (Community ) : ABFR R AL ZH B RZ LR > BRAANEMAA

Foit @ H ARG AR o CSIABE R AU T RE S &

(1) A ERE :CSI A EMERINARE @Ak > RS LR
AEEA o RBAREFREGH T AR QS as - 228
¥~ AR il R EA 0 2eE A — B F 2 B Y
2Rk RO

(2) HBEFA BLAGARBAEBENTOEMESE - M0
PFeLtE B EEIE ~ EIHA -~ RGTAABE Gy Fhol > 5§ A
Ao B Z BBy A g B A o AR A0 2 3 o

(3) #HBEEH ZBEBTEHREBAEEERR N > BB HA 4
FFRBgHF  SLTHRETRE XM A EFfoE LR e

& o

El

3. #£1#7 (Innovation)

RIF B RELTFTHENTRN > REMMAFFLLY N B REXR - AH £ CSI
0 SEARFAE A P A AT AR

(1) BRSSP AR A A REH FA0 F X6 A E R -
foldo > @ 3T 6P AT Z A #3350 R A M E R H ey R

T RE RS M ey R F BRA T R -
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(2) FHEEHF CSI F %M EHFEMAT HMEK A M o Jane’s
Walk ~ Ontario Nonprofit Network #= Toronto Tool Library % - ig k38

BEAARAZH AR R L EHEGELE THENBE

B—HEHBHAMEBRFEE I OEELE L B MAI R — BTSN A A
FE A o CSI By B BREE T » EAELE A MG BB IR YT AR B30 A A 22/ ~ &
BHANRIBFAECA I AR BE  THERZWAEEZHEARTES -

AE > AFERHHE At PER AR EES -

. BREFHARAGER  EFZERAQKRRE T EFOMARIE > FIKT
BERA  KMEF RS E BT IR AR Fo R R R -
2. BIMBINBH A FZEHMEBRERRAFTFMELELRMOAL » £l
YE B R A VE e 0 AR AN A EF A S % (Hubs
of Collaboration - Taiwan Today, 2017) - #F % %81 » £ &£ F B T/ A
B HAIMBEA LA AZFTHABRBRS T 30% (Hubs of
Collaboration - Taiwan Today, 2017 ) °
3. ABFER A FERANNEILRRYGALG L > R AR A
S AEFo BIRZEAH » 4T Awik A € £ # (Hubs of Collaboration - Taiwan

Today, 2017 ) °

BATAEGE A TREER  UR "THEAH ) AXxaeg T2 LR
"Impact Hub Taipei ;> > BH PR EBFS "R FHETRP o) S IR " &
b NPO # % " #ta Tl A T HEARGLEEFC -T2 FRHEAHNE

A~ AR -
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RLE2GATAM{IER

2p) | P LUUNPO | AR AIR | B e | BERE oS
Hub IR R
£ 4% Taipei "% b | EHA | 2EFC 5
RILE | 20154 | 20194 | 20174 | 20174 | 20174 | 2016 %
i £t c a5 il b He B EFH
o A%B | YEB | ARE | ZEEB | TEE L&
T 4% A 15 A5
e 100 513 303 100 s 130
£ F 2| & F 2\ FREA | F 2 | BRR— | HR N
BRI TS T AR RE. 2 AN B=T I =B
BRE | B AE | KXEo -~ | AEG A ¥3%0 | £ F %
BR/ (B4 A | RE2-R | £ F 2| £39R | RS Bl o~ Bl ¥
WA | EmAL | BEEE M | 30 R A
B BB R A~ Al
AR o ¥ 350 R
s
B X &3 * B A aE Kb d | ZhHEL | ZdEE
Impact HEANEE | R A |l | e
- Hub Bof oAb | RN G| B A TR | R R
Taipei R |y own | sum | 2aes | 4mR0d
BRI | g 32 Y
FiEg
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B &

BERA > BN ARH RGBT RRA T AHATBREAR L
fER - B@UBERKERFRBREAZB K TR ARG AE &
BT AR A I AEAT A AR - HRETE ~ A e IREe 4 | A
R o

MEFZZREAERAINEZTELX AR GANABRET AN X
o BBHEREERRA ~ BH A B ICEY AR E R X FER AR
BHEGRM OB KGR RTREETELFA - A6 AFTEZRABUFTHR
B IFAREAR TR TEFOEERA L - KRR BEXAFEH Y E—FH
B RAEAGAMTOERKEmGE  TALHKAMERET R8RS
# o
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# =% Impact Hub /-8

SRR TR E S AT ALFZ T RARBF FORBZ R
RRAEHV BB MG KIE - S EF BRI MR B R LA T F ) SEMARET > 12
MERHEBDEREFHL XTG> SREANRZ TEERR B
e F 3% % B PR A B R A1 A R AR o

154 3% A Impact Hub 6988 A LA —ERAFIA R EG - —FT @ERL SR K
ARG GRI A LM ARERL LEAEHREZNRTEARL  BHELAELW

B E IR > DA TAIFERT LS s R BRI FSCESLALAERE

I o
Je % — 8 0 YEH %3 Impact Hub Network 8978 A2 > BA R H 23K IRk #15 :E
BXehidg ; F & > 15545 Impact Hub Taipei &£ &4 5 R ERE > AR H

TEMK R LfTIT R A I AERLLZ S £ =8 » 445309 Impact Hub Taipei &
B F B AARRAREMEFTERZEZR > Mk — 8 > FEHEET Impact

Hub Network £ F Z R Ry MR & > FRAFE =T8N & -

% — & Impact Hub #9442

2 % — 18 Impact Hub # 2005 F A& F B MHHRIL » R 25 T A A1 120
BT RIEE - AL B 26500 498 - gARA S UAS MRBEEEH
Y¥REhETHRE  SHAYBRARGEALSIGE N4 & E It Impact
Hub &) 23K &3 89 45 2540 & B B 454 k& © ™ % 5 Impact Hub Network A& 4

Bk HyR ?
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1998 & AR EHALHRAT > REFARARA LR BFERN— B FiE
%4 > €% Jonathan Robinson, Katy Marks, Etty Flanagan A & Mark Hodge * &4 1§
#ELH A ERCHRBRROES > AXEMR—EARRHR » FIERAM

BIERATHRANTE o

RE—BFEESRABERME > AP X AR EOH R ERER T ARM S
# & (People’s Summit) ;> B R BTHRGARZE G ABENEZLMKT
B A B 6y ok B R R %% ¢ 3% (2002 United Nations World Summit on
Sustainable Development, WSSD ) © #.F1 R £ sk 2h %352 T B E w0 &% 55 ey

A B AbZE K Kofi Annan L2 ¥ 7 /&%) o

HEHEAE > BHFRASRSWTHBEREOTHTARFOETY >
M E AR R Lo AT F AR A HGRAE - £ F Hub &9 R R AIMAZ — » TR
948 5 A4 Jonathan Robinson /£ % A4 @ k& 0y @A21% » BR T HEAMAESR
FAEB T RAEHRENHITE > MIFEEESFS - Bk BEHRE R R
FEM R R F YR OARELAR —EETHEN  RAGMAELARE K5
R4l & EJB 4k ? B b Robinson #2157 2005 FM A GHFH ERETRTE

— %k MR T 2% — 1 Hub (Impact Hub 8937 % ) ©

BAMNE B ETAL 8 " The Hub London ; & —18 £ % A4 € A1 # Mk T
TRRE AT LA —EREAI ML T - 2 F gy o
Robinson #2 B A E 3 T EARA] £ 454 > f£ Hub W3FATA R B A4 F LK F
WHR O CRABRCEHERG R T - —EFMRGERT - —HE ST —
RALBERL G o ARAA p By B A4 o B b B[ Rk 4k Hub BFER &4 £ R
FloyBE 5% - MBI WENEZREAE—ERTFFTRARAIEN T
& BBAB R @ B H b T AR AR B R
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The Hub London # A8 RAFREE AN ERHA BB ERK » PANAIRET —1H
RiGE N o LB EARF A AR RE » $F T

28 o B bR X414 > Hub London #9 4L 8% mR & 2| #8318 200 &L B € 8

4%4% > The Hub P4 A —EH A ~ JHERAR R LRy B IEEE > 3
~~~~~ AR BREMAERGAALR Rk THAECEAAFBY IR

7 -

B R R TR

4& The Hub London /& 37~ 3] — SF &9 B Fi] #2 > Robinson F= B BRI 2] T #H B X
FE B A AR BT S Hub 8930 R » R AFTHH R £ E 1R A B 8 A6 BB R

3|5 % > /25 % L > Robinson foib B B4 4£% /1 & Hub London &4 %1E 4%

FRAGHHEHK

2007 47 > Hub [ BRB & k2 A AR #H s AE € A0 22 R A SR ey AP 9

—REB RBERVMEBEBPEEVER S FH N wfTHAERE e B0EH &R 12

[t

IBE

A5 #H5mEAET R R LB oTHE HibE Ry - TR FEE HibEL AT —
18 I % 58 RAvf54E 6y B IS A AL AR 48 4% » M2 % 5S4 30 835 60 AR & 346

18 THB A T Hub 452 -

# 2. &AL 10 F] Impact Hub

#HE W B EZRT 7

1 The Hub Islington (London ) 3 B o FAP B AR AR BR

2 The Hub Bristol R A AT B

3 The Hub Johannesburg i I ¥4 B AT JE

4 The Hub Rotterdam A7 B RS T B M

5 The Hub Berlin & B Aak B
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6 The Hub S3o Paulo B0 R N
7 The Hub King’s Cross KRRAGHBRE+FF BN
8 The Hub Halifax o e KeSF ik 4 3t £ M
9 The Hub Amsterdam Far 8 P B 45 T &
10 The Hub Stockholm e, LA 18 S @ B 5@
Bk R ¢ Tatiana Glad (2024 )
RBBM
EHR
The Hub HlRe Hub World Hub The Hub Impact BiBNOME
London (WHEE—R BRAT Association  EHHEA Hub Taipei Impact
F2IL 2HE) 1ExUAR L PRIL Impact Hub PRIL Hub
| | | HRIFHFEER.0 eEFEER2.0 Covid-19
I I — I [ [ [ [ [ | [ p—t—
I I I I I | I I I I I I | I I I I I I
2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023
TheHub 1. LLRIBSER I HA S BiB10018
London 2R3 zBe Impact
BEi8i%200 2. Hub World ESCe L] Hub
ZEEES HRATIE
v oAV
B 7 Impact Hub Network # & 2 &%
R o K% DIRIFEEE 693 ho > o] P 7 &4 Hub 89 B M8>3k a8k 04—

MR R A — B E R - B —BNBRRERE S QM EE  #REME

Hub # BEBRAE R a6 B £ > XA o Hibe) Hub B R F 4 - &

El 4 JE o Bk » &3 Hub 98| 3AMI R T —BEEIFFEF & > LRI 2 IEE

PEFEAR AN o

EEFGNF EEHAREEH

% 3. The Hub Network #a g% R %

F ) BEEHE XY
BR |1 HRIINEHELSMBAH AN | 1. BHBRIAE REHRE
R 2. BMHBhEEBORE RS
2. Hub 25 #1ey et 645 -
T B JE A Ak 4
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REEGRAELRFATEHT —REHRAET —RLGHEX  — T oHB L
WAL SR EMEAY 0 B — F IR R AR — R o BARKIR A A& Impact

Hub 8954 4 P #4452 " A @453 4% (Social Franchise ) | £ &, °

RAFEE - X2 IREHE 0 Jonathan £ R BMBRILT — KL A
"Hub World ; #94 R~ 8 » ML &b ey Hub A1 E & XM —%Emw#i % (3%
345 ) MR BB (B ey 8% ) # Hub 43 > R 7T THFEA " The
Hub | SGREE9FTT » 7T AT B R B 4830 B roy 3% - S EE X R0 = - 3%
B TAGHEEYE ) IS 0 &4 Hub AR FF — i3k » 4% Hub World A IR
NE WA REREERZAERGA > LR EH ~ AIPA - BERR/TEN

R B I R Bl ah A F B4R A R R LIE R o

KE % AR AL S &3 Hub 89 N YL3E R > B[R4 4 9R TR IR 2 M 2R 04 BT RE B %6 B8
I, BRI AN BE A TUM AT 8474 -

. PARRG BB EL LM Hib (BFE2H) 3t AT % - &
Robinson s & " — A R » &R A REGHREE

2. Hub World #2464 % & X $5 /8 A BA# 69 ¥ Bh > &3 Hub 46 E 57 XA 60 &
F PRI AF 6918 1A -

3. THEHFET ) MBRERFAENAE > RAZBOMBE AR R LHFMR
7 &4 Hub 8948R - B A %44 Hub World A PR3 89 338 & A a4k &30
Hub %A M &bt B @ BMME A F W E S0 E A > RMAIE T IEF SN

e

H%fﬂ

PR T > MRMS &M Hub EL IMAHHFLEE > £ % Hub World
BB TR ENRATH 2010 F A R W& Hub 943 AP R E > 2
% Hub World B ¥ XA mEE e LB - & > T/ @ gl&— 1@ %% Hub

28
d0i:10.6342/NTU202403294



Association ¢ ¥ E# (TR TE) > BMEE&be) Hub 2BEXAFE AW & B
THRAM ARG LR HEA H > B8 Hub FETFEGRTREWM R ANELEAR
— 18 Hub — £ &9 3% 4 - AW @ 4%A —18.% % Hub GmbH & & R 8] » 4o
544 & FATi Hub 4948 641k » R4t &3 Hub S Loy £ 35 » T RMLEHFTH
BT A ILE) Hub © &6 —BRAEAIF T oMESOHR > S RELEH T

B4 &-3b by Hub 4T -

R T
1 1
/mpCICt Hub i Association : i External :
........... Association | Board oy Board |
"""""" :._________: |_________:
Co-Own
Approve Budget Advise
and Plan Direct &
Supervise
Impact Hub |«
————— Company
Payment
License (HQ Team)
4
: (Committees)
Support
Regional Clusters Disrupt

Make Decision

B 8 Impact Hub Network 74 ¥ %2 #&
ok R R ¢ Impact Hub Taipei 3£ F) £]3# ATk + 5 (2024)

Hub EH AN A ERL R TERK > EALAZ OB ERK - £RF
AP &b Hub HBEEXZFBRBEEFEHTAF ~ 3502 F 2RIREF RN -
(Hub 1.0 &KX ) A > K% & Hub A3 AMRB TR - M REMEFE KX
R#4FHE Hub #9583 - FL > &3 Hub LB R BEEAIN GG A IRFS » 7] o AL

B HERB AR AGEEERS - (Hub 2.0 # KX,)
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T LA AN 1% 69 Impact Hub #1484 — B K-F & - BE-F &%~ Google
Play 2 /& iOS App Store * #A &HMPHE ey EARZX (APP) > £FEiBE
Wt TR E R AMERE S 2A BRHNE - M 2013 4 BE Hub

¥% L ah3 A > The Hub Network iE X, £ % % " Impact Hub Network | °

B 9 Impact Hub A&7 & &Y

——— ;
REEETI Hub 2.0 |
| | | |
|| Ife=m | A28 |
| mEmw L mmewm |
: } SR : k4B AR |
1 ' |
| | |
|| =mmE MIERRE |
!

Ve E  RABEERETEENAEHRFECELEE—BAREATATHAEY
BMEEX  UAR—ERIIANEEEERE T > T — 84 Hub thwnii 2 3KIBR#AT
RE THSERBAEYE AN - AR AW CHEREL ALY » o—K

T ERTRE

Nl

—Hk o RS HIEHRRERBAEAR OB ERRI 0 BH R

o

BB E IR RG] Ao GAEAEF ) B A5 L2 0 LA Impact Hub X & — 1848 & 4%

Bl Tagardres B

BFEFWA > £2H R &M Hub A1 PANE T AT HET » Impact Hub
Network MR EBA » BRAR A @B R a) 4 e KA GHE o) — B > Tael
ARG E A R S04 RATA A FMAAATRE B ZER ~ ABFEMLTE > 47
WREAAFKEL » XA AMAR (Globally connected, locally rooted ) #47k 4% 4 &

4,
A e
BN
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% — & Impact Hub Taipei £ & % % & ¢y E2 %

EH R EE (Rich) #14F A9 AT+ (Oliver) f£423% 14 {8 A #2 Impact
Hub 483869 L 5 4% > % 2015 6 A EXBUF#RAM > BIF 8 A6 F—ETH=E
fi] B K B

Impact Hub Taipei & & 4 B R4 ABBE T R0 T REH R, &

"AEAIH HEERMMIEE o B Impact Hub Taipei £ &4 ey B EHANE 9
$ P ES T FAB 150 éﬂl«XJ‘_Zié}ﬁ' ,J?éﬂé‘%i c ZRIEREEK (L2EA) T8
@ 110 4> R 2RAFIFP (LeBRKREF ) LRE 30 R MAeBEMILL

AR B RY > s T 28 'kd—l"%"gl. h\f!ﬁ’}’iﬂ Wha T a4t
e T AEMAIRAFT R E " one-forty &8+ 52— f?l%’i B X AL

TEEARKE - "TEEE " Loopick M T ES ) K LA
TRAE G R HT AR

Impact Hubs in

ASIA PACIFIC

IN 14 CITIES

- Chongqing - Shanghai
- Dhaka - Shenzhen
- Jakarta - Taipei

- Kuala Lumpur - Thimphu
- Kyoto - Tokyo

- Kathmandu - Waikado
-Phnom Penh -Yangon

B 10 2 X &% Impact Hub 24 B
A AR R © Impact Hub Taipei 4 B A3 AFk+ 2 (2023)
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AR R G UGB A NE SR E RO £ F 2R - HHPATA A
FEHOER > BE AT RAB SIS > B EASE RGBTSR E
SRR FHEEET R A GHEEREEK -

% 4. Impact Hub Taipei % /& = F& &
B Fy BRARE
REFAIE % - JE e At aap Ee T2

¥ M8 | 20152017 | SHALEEEE R 0 Bboh 0 B BRI K TE S BB AL
B o A b R e IR AAE -
MIBESE ~ Ko g o FEALRMLd ikt E
3% Impact Hub Taipei & 2 R ¥4 € £ 69 1L 00 -

HERANSMERAT G SARTFARTIMIZALS
E=M& | 2022-245 | REH B OB Bwik 4 & > 3% Impact Hub Taipei A&
BILFAGTAMNABEHOELE LA -

£ _FEE | 2018-2021
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Impact Hub Taipei U84

MmREENEE 2Impact Pathways BRMeY%E &7 Our Impact

BE— AL A regenerative impact economy that
is accelerating positive social and
Entrepreneurial Support environmental change
RN ARG NIEARSE 2 A &
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BEREHITE -

SRR AR
Short-term Medium-
Outcomes TermOutcome,
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TSR
Action/output

K3 B Realised Purpose .
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BE= &1 A just and sustainable

world where business and profit are

Collaboration used in service of people and planet
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# = # Impact Hub Taipei 4% S $& %

Impact Hub Taipei #9FEF & " MM EE B E - SRR LA 0 RETH LK
% ° 4 (Building a locally rooted and globally connected ecosystem that drives
sustainable actions.) » i HAEF A " 1E A KEITH RPyELSE > BRMNES R
FEMGA—R BERLE N L - (As the integrator within the ecosystem for
sustainable actions, we collaborate with diverse stakeholders to shape the impact

economy. )
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Impact Hub Taipei & £ 3 % o] 5& 4o 47 1} Bh AL @ £ BT A BR K SR A0 R -

feiE — R EIRSE P > Impact Hub Taipei #£3tH 125 4 BHEX » £+ F
i B & Impact Hub Taipei #9224 109 4 » £-$2i% Impact Hub Taipei A7 5 #% &)

AL ERESE A 161

4.1.2 Impact Hub Taipei € 8 ¥ & 2 #

DUE A e B R AT A 0 Impact Hub Taipei i8¢ B £ Z a4k > 62%
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®1.<26
©2.26-35
@ 3.36-45
® 4.46-55
5.=5b5

@ Female
© Male
Genderquee...

@ 3. Completed
undergraduate
degree (eg.
bachelor)

@ 4 completed
graduate degree
(e.g. master)

@ 5. Completed PhD

Age
1.<26
2.26-35
3.36-45
4.46-55
5 =55

Ly

Gender
Female
Male

Genderqueer / Non-B...

ot

Education

3. Completed undergr...
4. Completed graduat...

5. Completed PhD

ot

Responses
23

42

25

13

3

106

Responses
77

28

1

106

Responses
74

30

3

107

B 18 Impact Hub Taipei € B A& € 8 &
A #H R R © Impact Hub Network Global Community Survey (2024 )

22%
40%
24%
12%

3%

100%

73%
26%
1%

100%

69%
28%
3%

100%

AZRE > A 0% GTERBEENL S RERA 3% AWML Hepugd i

KREBE o X T 4T 4o

ME@ARRI > LEA LR

48
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EHPH U ENREREEREH I -
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@ No

Y Yes, sole founder / sole 7 6%
@ Yes, co- initiator
founder /
co-initiator Yes, co-founder / co-initiator 21 19%
@ Yes, sole No 81 74%
founder /
sole i 109 100%
initiator

B 19 Impact Hub Taipei € B ARE ST E S5 —
& AR R Impact Hub Network Global Community Survey (2024 )

Role

Employee

CEO / Executive

Manager / Director
Volunteer or Intern

Sole Proprietor / Freelancer

Board Member

Other / my role is not defined yet 5%

0% 10% 20% 30% 40% 50% 60%

Number of respondents *Multiple-choice answers were possible

109

B 20 Impact Hub Taipei €# B AAE S E F =
& ¥ AR Impact Hub Network Global Community Survey (2024 )

FH—SREMETHERESE  TEHNBRAUAR A B AERARE
% MmO BA 25%  XAERABL R 547 0 52% ABEB ~ 15%4 C-Level ~ 13%
HBERLREETHEE AR TR BERALOHEN > b e iE—F

BREHEME RALMARITRESRE (FRAZE &) -

E‘

49
d0i:10.6342/NTU202403294



B g B AL AR T > 46% R UK T FEHABAE 210K F X
A RMTES (LB ARG ) R TRER BRI - > RE R
B EF4AB 0 o~ Impact Hub Taipei € B 89 % LMt » UBRGRAERE o X
Impact Hub Taipei £ #4838 64935 3H LR E) > 1RAE A R BIAE A ~ hosliAe 2 BR 04
EREERAHHAIMN > FEEEIRBEREE LT BT RN ERRS -

Fields of activity

50%
46%

40%

30%

20%

10%

0%
@ Ps&“‘ ™ 0\°®6“°¢\'<\d‘ e p,di'ovg% N {C@g\v“"@a““ 1B G0 e e e el a0

MNumber of respondents *Multiple choice answers were possible

109

AR R ¢ Impact Hub Network Global Community Survey (2024 )

FF 3% RN B

1 Education and Learning

Professional scientific and technical activities (incl. consulting)

Administrative and support service activities

Human health and social work activities

Information media and communication

Public administration

N N 0 B W N

Wholesale and retail trade

50
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8 Agriculture forestry and fishing

9 Technology

10 | Accommodation and food service activities

11 | Financial and insurance activities

12 | Arts entertainment and recreation

13 | Other (Please specify)

14 | Other (Please specify) - Democracy

15 | Manufacturing

16 | Water supply waste management remediation activities
17 | Other (Please specify) - B Z ¥

18 | Other (Please specify) - Human rights and democracy promotion
19 | Other (Please specify) - €4 & ¥

20 | Other (Please specify) - JF & #) 41 4

21 | Electricity and gas supply

22 | Other (Please specify) - Policy research

23 | Transportation and Storage

& AR R Impact Hub Network Global Community Survey (2024 )

Stage of activities
Stage at the Current stage
beginning of 2023

14% Intention

11% Idea

23% Start-up

32% Running Operations

Other 2:‘6*. I»;'

B 22 Impact Hub Taipei @ 8 KA L € B A &E R B &
& AR Impact Hub Network Global Community Survey (2024 )
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FILABE T o AR T RO

1. E®# & (Intention Formation) : F k4% & Fo £ & R A% F45 (Looking for

opportunities and ideas to create something new )

2. £ &4 (Idea Development) : & — 1848 7% 3t 4 B H A% &Fv 3+ 3] (Deciding

on an idea and developing its concept and plan )

3. # 4| (Start-up Initiative) * M558 » #/T 8 R E » E k&4 (Starting

activities, making first sales, building organizational structures )

4. % i€ (Running Operations ) : B & ¥ M E & L £ F & 3 oy @ 8% ( Having

regular activities and running an established organization )

5. %% & (Scaling) : HARFERI N HE RHAR > R wAEBESN

(Actively expanding to new regions or fields to grow in size and impact )

6. H4 (Other) : HIZABRA —KREH > EEAHEW A 58 EE (General

interest in the field, but no direct own activities intended )

BB A G AW R A48 2023 FiE—FeiHtis 0 TUARBEZ T om
R A B ENE R o ERWARNIEER 0 T 2023 Fie) 14%%] 2024 4 3 A
BATAER > %R 9% 5 FIARO AR BHETE& - S 11% T IEE] 5% > 23
B ERAR RARE] T MAIPEE K 32%RAEI T 459 0 A IME 2023 FAAEREATE
BB R 18% R E] T 39% - BARMREME » LT UBELFZIEM LA
WMERAETRZELEFZUARABFRE A ZEAE > MRABRAAIE T — P EAT &

b -
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i 18 4 4 R AL S L 9 TE B AT AN i B ey AL (B4R TN | 25
AW TR TS » s B W LA RFs ~ W R ESHB &P RFUHBFERR
FEOLEGLMIAE  wBR - M/ R EHE - ) £RAET - @k E 2023
F97 2022 FAALL 0 TG 4 AR @R AEIE & (More than doubled) ($2 2022 448
B3 R ABH 100% )~ A3 K (Increased strongly ) (#1 2022 48 b3 Kk A28
50%) ~ #+& (Increased) ($1 2022 448 tb3% & 11-49%) ~ #&5€ (Stable) (1 2022
FAB LI K/ T B4+ 10%2 N )~ T % (Decreased) (2 2022 F48LLTF# 11-
49%) ~ K& TF ¥ (Decreased strongly) (2 2022 FABLLTF FAE 50% )~ KK 4

E/RBEN FABRFBR o

RABER > 66269 mBR B T4 | P REREAT — F AR 10%
M BN 30%EBREN TE | EkEh 2022 £33 K E % 49% ; R A 4-5
NRHEGARN T TH, > E—EREBREAFLRIT—FUARERES 49% 12
A2 509 ° B I > 2023 548 Impact Hub Taipei # ¥ % B 69 4L & £ #7 4

B AN ELICE T @ 0 AL 9 R S A LR AR R A LAy -

Stable

Increased

Decreased 5%

0% 10% 20% 30% 40% 50% 60% 70%

Stable 29 66%
Increased 13 30%
Decreased 2 5%
#r 44 100%

B 23 Impact Hub Taipei @ B AAZ € B @& F R 35
& ¥ AR R © Impact Hub Network Global Community Survey (2024 )
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Activity, project, or organization start year

Average start year

2,019

Start year

2023
2022
2021
2020
2019
2018
2017
2016
2015
2014
2013

2010
et

Median Start Year

2,020

Record Count

6
4
8
2
5
2
3
2
3

1
1

1
38

1
1

Record Count

5.79%
0.53%

21.05%

1

Number of unique organizations (in the sample)

38

New start-ups founded (in the sample)

6

B 24 Impact Hub Taipei B AAE & B @& AL F
& AR Impact Hub Network Global Community Survey (2024 )

5.26%
3.16%
5.26%
7.89%
5.26%
7.89%
2.63%
2.63%

2.63%
100%

f B 694 G Ak et A 38 4 0 AR ILAYF L 2010 2] 2023 FF A

BATmMB A EARALS LR AR EARNEREETREARAREE Impact

Hub Taipei &94L8% o
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4.1.3 Impact Hub Taipei #8385 2~ #7

BT R B ENEEL Impact Hub Taipei #t & £ #7 40 4% ¥ 7 4L BF 22 T 24 B
( Community Experience) #) R &5 ° Mzt R4 & A8 —RERE R4 L #H%

¥ o

WRBERY > TRF s g BI-FE 58 A RAEEEFIFE] 5 heFey 235

ub % 64 F 4R (feedback ) ~ 223 (advice) MA K45 (mentoring) » 38 &
BB TEESBM-FHEAFRT 3.76 AR T HEERE > B T HEHE
M RIEHEBRORLGANERTH A EAMBEEN T EN G i P
WEE - ERI T - MBS EE - mkE AR B 2023 FRE R
N B 2%V ERMNES Impact Hub A2 8£09— B ? BEBE T~ BRAL RS A
439% 7 5% B ¥ iX, & Impact Hub #:2%&) — B ° B8~ 7 Impact Hub Taipei &) i 5
MBI EFFE ~ RS - AN B RUBGEARG R LEMAGE - FMERETE
KA B ERK  BARGIRRAKOITFRLR -

Support hours received from community in sample

Average Median Total Respondents

) 1 992 109

Valuable connections made

Average Median Total Respondents

3.76 2 410 109

Success attribution

Average Success attribution Median Success Atribution Respondents

43 40 109

B 25 Impact Hub Taipei € B KA Z € B AR R K —
& AR Impact Hub Network Global Community Survey (2024 )
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AR LE  F 0% R BEEATHECGERR T RERAI I 21
BB s R RFs > RE—F X F 18%e ¥ LB g B R T
Moy ERmmmihad  EE0E RYMEELRT fhd e Ei B
HFETHMOEP XARYE - Mk 5 0L 2% ¢ B &4 2023 5 > RAEBH

Bt LB AE FER4TE -

Community experiences

. . . Response
Community experiences s options % of Total Respondents
| received a valuable good or service on a 25 20%
discount/ for free.
| started a new project or organization 23 18%
together with another community
member.
| was referred to customers or funders. 15 12%
I worked jointly on a project or activity 53 42%
with another community member.

None of the above. 46 37%
it 162 100%
Total Respondents *Multiple choice option answers
125

B 26 Impact Hub Taipei # B AAEZ ¢ A MR H—
& AR Impact Hub Network Global Community Survey (2024 )

A KT —EFEORERE T > ARBELHEE T (SEEUR S M
EWEE ) A 3% e BRI &AL Impact Hub 89 K $ BAZEIFEHE 5 70% &
BREE "RE A TEM Impact Hub 2 69— B |5 68%89 &€ B F] B4 Impact Hub
REI AL BER Bt sa A B G B A 9% T RELE BT/ EFRER
B RE WA B AR OAEBEG B S BN A 64%89 € B Fl E4E Impact Hub
BB B A B HACALBE R B 35 KA F B > |12 64%09 & B L3RR AL
AN (EeizZe 8 ) 5 LMo I8 > MEFMNIES A DR - ERE
HHBE5 Impact Hub 9L ZR B R A SLAr A A OB B R > P A F — B ERE S
BT RERONE -
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Community nhorms

% of respondents that Rather agree (4) or Agree (5) with the statements on a scale from 1105
* is relevant if the number of responses >30

Impact Hub - Taipei
Respondents 125

| feel like I belong to the community of Impact 70%
| feel comfortable discussing a new idea with  68%
| find it easy to identify competent community 69%
I find it easy to approach other community 64%
Most people at Impact Hub can be trusted 83%

The time and support | invest in others, 64%
comes back to me over time

B 27 Impact Hub Taipei € B AHAE T ERBRRE=
& AR Impact Hub Network Global Community Survey (2024 )

% 9. Impact Hub Taipei € B XR#HALE & B B RHK= - 9B RNHA
IR B M %

1 I feel like I belong to the community of Impact Hub

I feel comfortable discussing a new idea with other community members at
Impact Hub.

3 | I find it easy to identify competent community members when I seek advice.

4 | I find it easy to approach other community members and ask them for help.

5 | Most people at Impact Hub can be trusted.

6 | The time and support I invest in others, comes back to me over time.

& AR R Impact Hub Network Global Community Survey (2024 )

4.1.4 Impact Hub Taipei 23K B EF £ X 5 #

% =F  YEH &3 A 2L Impact Hub Taipei $2 2 bt 5 & 389 Impact Hub 48
F] » 24 Impact Hub 23 &2 7R AR EEL FE/M - 24 " Connect + Inspire +
Enable = Measurable Positive Impact | % E % > JR3% 3t 22 R & e sk g¥ 7 &) 1 mp f¥ 3%

fh
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MK LA LR EMBE TR X TURELSHRLEFTRALT AWML E

HENEREATHENEQGYED -

FERAERET  ARELE 106 L€BY 0 A 2% ARE "Bk 0 M
X BAET 247 0 82% FAF4e41 B 7 — B K 09 AL B B R R4 4 0 [l B3R B 5 5 B2
HEtbg BEME S TT%0RFESH $LE LB RALFE 5 61%F &4 Impact Hub
Taipei P55 FHRGEFIRAG BT A 589N E AL b8 P b, 5 22 3 B[R4k
% o 3 —ELEP3E Impact Hub AT R a9 A& AR » R R UGREES € B F IR

$R 45 B AR B 69 BRI S -

Impact Hub Support

Impact Hub « Taipei
Respondents Support 106
Building international connections 58%
Connecting to advisors and experts 77%
Feeling part of a larger community and 82%
network

Finding and keeping capable staff 61%
Partnering and collaborating with other 82%
community members

Support CONNECT 72%

B 28 Impact Hub Taipei # B AAZ € A B R H W
& AR Impact Hub Network Global Community Survey (2024 )

MAeRBOERT > AHELN 106 L€BF A 18%eh & B R E " A
B BEBBENHACSEARNOET KA E PH2I MO - BRI
A E AR Z G TR — B R R R AL EHE - AP @ EMRAR L
WHE G B P2 Y e B — 2 X TUAERBRE L Impact Hub Taipei #) 3

FRM P TUBAMEER RN ~ 2o Ao Sy BB R B HHM A -
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Impact Hub Support

Impact Hub - Taipei
Respondents Support 106
Coming up with new ideas T7%
Learning about new issues and trends 85%
Strengthening your personal motivation 75%
Learning how to start a project or venture 75%
Support INSPIRE 78%

B 29 Impact Hub Taipei # B AAE S A RRRHKE
& AR R Impact Hub Network Global Community Survey (2024 )

Impact Hub Support

Impact Hub « Taipei
Respondents Support 106
Accessing new clients or beneficiaries 62%
Developing skills and capabilities 76%
Gaining visibility and credibility 69%
Generating revenue 49%
Accessing better working infrastructure 90%
Obtaining financial capital and investment 46%

Accessing support institutions and networks 69%
(e.g. incubators, media, public institutions)

Expanding into new geographic areas 45%
Evaluating impact of own activities 64%
Support ENABLE 63%

B 30 Impact Hub Taipei € B XA E & B BB H N
& AR Impact Hub Network Global Community Survey (2024 )

wiEE "B WERTY O BT A 63%WEIE Impact Hub th48%& F > i
BEff Impact Hub Taipei 89 £ F 2R - b ZHEF A FE S ElREH AL £
AHTRAEEENGITEHRATRHINER - EFH 5E 90%REHIE 4oy
YR IR 2506 ~ 7620 F) & AE sLAB R BT 69 3T YL AE 71 ~ 699038 F) J8 43 A R L 13 4
B R AERY NS B FaEsn T RESZE (MBS - 58 B
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B) LR 69% > BINERMGEP XA EFEMAALA 62% - MAM La)

» B AN AREAFIA R LB RS E S ENRE 49%5 46% © £
##k @ Impact Hub &9 B (X443 R 2| Kb ey b2 Rk 0 H BB 45% ° M

B REEZREBREIPEABTEHOZE S > HRFELE BB 64% -

¥ i — B H) BB @ B 4 ¥ Impact Hub Taipei f£ 5288 22 ] L &g R AR » =T 2L

AR AT EGHEIE - & B RiEA Impact Hub Taipei T o957 E ~ B EHHE

T EFAGETE > 5 A 97% ~ 94%HL 95% ; £ Z 2P d K EIEF TR HE
S (RERE ) WARM S TR B LA 85%H 919% 8 & 5 R AL kit

B e hrett (kofp &4 CEHREETRAM) LBl E 95%8 92%4y

i

EmFE - pALEMHMEE (FEE HHHEPBEREE) UAHEEWNEE

M ER o F 2% 97% W E&RE o A& LM ~ 4£ Impact Hub & 3
R (REHZ  Wio B EAIR )~ BA&E%T - £ 86% ~ 80% ~ 76% 5 64%
&R &
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Local experience

% of respondents who consider the experience Rather positive, positive or very positive (%)
* is relevant if the number of responses >30

Impact Hub Taipei
Responses « 87
Atmosphere 97%
Events 94%
Hosting 95%
Internet 85%
Noise 64%
Opening hours 86%
Price 76%
Space aesthetics and desi... 95%
Space functionality 94%
Space management 92%
Updates and communicati... 97%
Technical equipment 91%

Benefits at Impact Hub (fr... 80%

B 31 Impact Hub Taipei # B AFAE S A RMRRHK L
& AR Impact Hub Network Global Community Survey (2024 )

% 10. Impact Hub Taipei € 8 AFEE G EWBR B - A RHA

A B N %
1 Atmosphere
2 Events
3 Hosting
4 Internet
5 Noise
6 Opening hours
7 Price
8 Space aesthetics and design
9 Space functionality
10 | Space management
11 Updates and communication
12 | Technical equipment

61
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13 | Benefits at Impact Hub (free benefits, discounts & extra services)

7R RR

: Impact Hub Network Global Community Survey (2024 )

W F i 6y #AE A 0 Impact Hub Taipei A F AR F EEPEEFLHEE &

R MEFPEEZMBRT ARG RERY > XIFR &S &G ENRF -

T R.4F Impact Hub Taipei FRi 4t e £ Z 2R » R AR T EE

MR AAL B B B AR AE R B @ A RVEIH E o

F o EEWH

T % — & &9 Impact Hub Global Member Survey &% R sk > 15 % & 7k 3%
Impact Hub £ F ZRIIRFERAGMER & » E—F R T g as 1

HRMAME N T &

211.2%FFZNE
2o A B C
g #r £ 5] A1 9% A HER 5] A1 9% A
8% B 3L 2015 2018 2019
. e/
;o B A 4m 4% 2 3% A 40 4%
asty B [ A 4 K, 1835 R 4 8% B 0 L
BANBKELHE | ROANBEREAR | RN AR R E
REBHF KRN ° FE A5 fitg BIE | RS EA
BATE 3EEEKR | RO TF—R2K 32 3B AR B 2
AE&[N | BHEBSRARE | ASEHRERE | BRI BKE
HAEHEMTE > | e F AR | HHE -
WEI R H ZEE |
BEEIR -
WAE -
1. 4w\ Hub &9 5FF ?
2. %/\%J‘—Fﬁﬁéﬁﬁﬁ E‘lj?
3. 4o %75 WwEES E AL Z R/ > Hub BB 2R ? €4 A4 €324 Hub ?
4. Hub #4 7 RB/ KM A N — L @aRARMAARE? AARTHLLE
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Z R Eeh Ty ?

5. BHEAABER a4 4 ? AL BE SO FRE ?

6. IR —LEALBEE BN RARED KR 7

7. REIFH B A Impact Hub #4885 7% A+ B 47 i "% ? Impact Hub 4% (&
BRBER) IR EN A TR T B ?

8. EEEH)BEARRTMIRIG AT S ?

9. H &AL RAR

* 12. M AA—

8 Aue N Hub é{]-éF‘Faﬁ ?

#a
R A B C

2018/3/1-2019/6/30
4 Tmpact Hub
Taipei- Daan *
2019/7/1-2023/3/31
4 Tmpact Hub
Taipei- Zhongzheng
(&L NPO % %)

2019/7/1 B4 2
Impact Hub Taipei-
Zhongzheng ( &3t
NPO # %)

2019/10/1-2023/7/31
4 Tmpact Hub
Taipei- Zhongzheng

(44 NPO B %)

Tz eRMAaNCA HEA TERE > AmAERRKERBAERR

MN - AERANBRTRARBZH EH/A LS AFHE R K > LKRA S Impact Hub

Taipei A2 3L 69 B A G ARFF BB o 7 Sh — a aB 8k 47 B Impact Hub Taipei 89

EFERE T RO P REGIEEBRA TS HOSFRERTY

X 13. oM AE=

"8 RAELEZ M ARE? HE T EMRGL?
X H A B C
1. %—ELH48 1. Htbfa 8k ey 88 IR N
2. F_EAREA B X 4 o) 4 3k
2 — B 45 ¥ A 8y | 2. kAR T BABR TR ABEAN
- B2 0 H O OR RN S0 N
BELR % > A 4R o
LA CHE A 2 R 8y Rk RFH A H
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i A B C
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EHNARETURSG  FHRABRMGFERERERTH LR ENWES -

oM R 8 R R A %82 7 Impact Hub Taipei #99/b3t £ @ &M A T LN HE

B RAE RE— a2 BmUR -

P T & Impact Hub Taipei % ] £ 45 AT R AZEEH 4L > @& B FRT
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* 18. AL
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