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Abstract

This study is based on data collected from the U.S. movie box office website Box
Office Mojo, focusing on 240 popular films released by six major global film distributors
from January 2014 to December 2023. First, we explore how variables such as number
of cinemas showing the movie, production budget, box office performance, film ratings,
genres, and film distributors companies impact the worldwide box office performance of
these films. Additionally, we employ an event study approach to investigate whether the
announcement of worldwide box office performance has any abnormal effects on the
stock returns of the film distributors.

Our findings reveal a significant positive correlation between production budgets
and worldwide box office performance. This suggests that higher budgets often lead to
more dedicated filmmaking efforts, and audiences are more willing to watch such films,
thereby boosting worldwide box office performance. User ratings align with our
expectations, showing a positive correlation with worldwide box office performance. This
indicates that user ratings on platforms like Metacritic remain valuable for assessing a
film’s appeal.

Furthermore, U.S. domestic box office revenue serves as a reliable predictor of
worldwide box office success. The strong positive correlation suggests that achieving
success in the U.S. market often translates to favorable global box office results. Notably,
U.S. domestic box office revenue typically accounts for 40-50% of a film’s global revenue.

Regarding film genres, comedies exhibit a significant negative correlation with
worldwide box office revenue, while thrillers show a significant positive correlation.

However, variables such as critical ratings, overall ratings, domestic opening weekend
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box office, and film distributors do not significantly impact worldwide box office
performance.

Moving on to the event study, we find that the relationship between the
announcement of worldwide box office performance and cumulative abnormal stock
returns during the releasing period is insignificant. This suggests that stock prices are
influenced by factors beyond just a film’s worldwide box office performance, including
market expectations and the film company’s overall revenue composition.

In summary, this research provides insights into audience preferences and needs,
offering valuable guidance for filmmakers in terms of content creation and genre selection.
By understanding these factors, filmmakers can enhance a film’s worldwide box office

performance and audience appeal.

Key Words: Domestic box office performance, Event study method, Film distributors,

Movie ratings, Movie genres, Production budget, Theater counts, Worldwide box office
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Rank | Distributor Movies | Total Box Office Tickets Share
1 Walt Disney 614 $43,423,252,638 6,019,691,330 16.93%
2 Warner Bros. 827 $38,992,264,530 5,450,639,289 15.20%
3 Sony Pictures 810 $31,811,960,147 4,547,020,937 12.40%
4 Universal 591 $31,756,374,512 4,343,631,923 12.38%
5 Paramount Pictures 523 $26,700,301,146 3,864,092,125 10.41%
6 20th Century Fox 530 $25,892,382,261 3,795,743,406 10.10%
7 Lionsgate 449 $10,337,448,075 1,286,007,581 4.03%
8 New Line 208 $6,197,763,947 1,116,625,226 2.42%
9 Dreamworks SKG 77 $4,278,836,091 760,464,356 1.67%
10 MGM 247 $3,908,485,544 682,909,662 1.52%
1 Miramax 389 $3,838,340,556 714,328,943 1.50%
12 Focus Features 235 $2,641,700,405 334,349,793 1.03%
13 Fox Searchlight 227 $2,608,358,365 364,760,478 1.02%
14 Weinstein Co. 173 $2,207,186,458 279,587,721 0.86%
15 Summit Entertainment 40 $1,667,022,795 217,204,346 0.65%
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AR LAY DR S SR
Office Mojo?! » % pt th g B Fx fdic ~

Numbers? > % i F LRI #EP~ f Yahoo Finance & f #h~ L& {H A § N 27 5>

¥ ARPK
1. >z £ % (Worldwide Boxoffice)

AREFLOTHRY 2L S TR A 2 RT P L Y %2 Box Office Mojo

P
.>~_
bl
=]
=3

2014 & 1 % 3 2023 & 12 % o — B4 ApBex 250 700 28T 78 o

THEANLTET VIR ARAPLRIEER oA h G ED L H AT

EAP AR EEER (229 3
2019 # foAm b 4R TR
20th Century Fox 2014-2023 20th Century Fox
2 i e r LR
Walt Disney 2014-2023 Walt Disney
Warner Bros. 2014-2023 Warner Bros. Discovery
Sony Pictures 2014-2023 Sony Entertainment
Universal 2014-2023 Comcast
Paramount Pictures 2014-2023 Paramount Global
) Lions Gate
Lionsgate 2014-2023
Entertainment
2014-2018 ~ 2020- | Raven Capital
Open Road AaFALH
2023 Management

1 Z 5 % :k Box Office Mojo =4 4tk : https://www.boxofficemojo.com/
2 AT #A £ F AR The Numbers 144l : https://www.the-numbers.com/
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Focus Features 2014-2023 Focus Features 2016 & 4% Comcast J<pi
A24 2014-2023 A24 AP AT
Amazon Studios 2015-2020 ~ 2023 | Amazon IR 5 R ’f
AMC Entertainment
Holdings, Inc. ZREFP 2P ERFET
GKIDS 2014-2023 . .
Cinemark Holdings, Inc. R ST AR fe “,ﬁ%
Regal Cinemas
Neon 2017-2023 30West AP AT
Bleecker Street 2015-2023 Bleecker Street AP AT
Lions Gate Entertainment
Roadside Attractions | 2014-2023 )
Corporation
Well Go USA 2014-2023 Well Go USA A Sl
STX Entertainment 2015-2021 ~ 2023 | STX Entertainment AP AT
United Artists 2018-2023 Amazon FALEN T A g
2019 # fs4kd L A e
Fox Searchlight 2014-2020 20th Century Fox
syt r LR

H e

T~

1)20th Century Fox 4v Fox Searchlight #] 5 # 2019 & 4% Walt Disney Jc & » F]pt 7
Yy g Yy

5 A2 T SRS P o

(2)OpenRoad A + # » & o @ 7 5 A 3 o4 % 3L £ Raven Capital Management -

Wi

3)Focus Features »* 2016 & 4% Comcast Jcpt > Flpt » 4 (T2 A A7 (OB AL o
1

(4)A24 ~ NEON - Bleecker Street ~ Well Go USA ~ STX Entertainment F] > & & &

B skd AATE A HBABARLP o

(5)GKIDS F1% § = 3t 7 2 8 £ I 4500 » WERAF T L | A FR- 7O P F R
>4~ &5 ¥ & AMC Entertainment Holdings, Inc. ~ Cinemark Holdings, Inc. -

Regal Cinemas i&= R @ % LA KRB H > Ay enBal o @ o
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(6)Amazon Studios e = 2 % + B 9 Amazon > & 5] Amazon £ AR B oo o

RELN B 2P -EF A aéﬁ;ﬁbép"’;’i,#kl‘,fﬂéiégf}?‘mo

(7 p AFAR 2 D Gldod P ﬁ\‘fr—ﬁ--&’ MAF SRS NITE > BF G F o
S Y R L L AL CES TR [ R

7R -

B (¢ % § Walt Disney ~ Warner Bros. ~ Sony Pictures ~ Comcast ~ Paramount Pictures
Lionsgate = R N7 » T 4F - EEB PRSP E s he Leahg BE L&

B EG 240 L 2Tk R S T p RHBEE LT A
2. AR RE RFHFR ¥ P SF(CAR)

B 240 L2 ESFHRE A HEPEIEFAIEFHLP I REATERER
TP Mo FAD LR EN R P I RP IR TITE(=0)
TEFCA(C10,430) A REHE T LT AT oo 30 % 32 180 % £ 150 % o
EHY UAFTRY @Y 2R RE GIPORLIEHEM O] > & F
AT RE AT EF o B FnR ¥ 47 5 (Abnormal Return) 2 2 3 £ & F 4F f

% (Cumulative Abnormal Return) °
3. B 7 B chRI(Theater Counts)

REP-p ERTEAE FTAE The Numbers » #-&:E 3515 9240 £ 7 BT AL

W~ T By FENT RS BLBRL po

=

4. 7 ¥.3f ¥ (Production Budget)

LREPp ERT AL THE The Numbers & £ % % =k Box Office Mojo °
P )
W1 240 LT HFTHE A R TT @ OTHOFE 0 DRIFE FRE
q.

e d P REHECE LT A

5. BN F P % % & % (Domestic_Opening)
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EREP-p £ RE 5 ek Box Office Mojo @ #-&F iE 3 {8 e7240 £ F ?ﬁi@;«]
FEEHRTTECZTRORAN AR RE S TRFEP FRE AL S TR
5 B IREECE YT A T

6. WM L % (Domestic Boxoffice)

REIP-p 2 RE 5 B2k Box Office Mojo @ #-& iE i {6 11240 £ 7 ?#iﬁ%l
R TT E R RORPN RS DRENGE S TR L p R ERE
oAt FERWnL RS G5 B 50 $Lmsﬁ%ﬁﬁﬁmﬁaw,

W R L PR o RERTHRERN L 20142023 hTH 0 P EFIRHE A

7. B33/~ (Metascore)

,_

R BPp 2 R T B R 2k Metacritic® » #-8 1F 18 18 ¢ 240 £ éﬁ%ﬁifﬁﬁﬁ »
G TT B R PRI A L PR A s A 5 1000 B S 00

8. Axbit * ‘ﬁ =4 (User_Score)

R PP 2 R T R e 5E Metacritic > #B-EFE (S 240 £ TR Ay

A i

=
2
=

wh
L=
ZRb TV @A ki FHIMT R AT m S o R HT

9. L& '“ﬁ 74 (IMDb_Rating)

VREIp FRT R e IMDb o 2 sk RS it A ® A S
L8 F o g SPSF & 34 0 VTP T f2fr Metacritic fexbAp it > vR— B et
HREA SR 2R E SRR D PR O BRE Y o MG EE 1 h 240 £ 7
BT A~ R T B e i Y (oS LR £ 5 4 B

P SFETFm A RS 5 100 MG 0o

B35 3 =k Metacritic 4 1t © https://www.metacritic.com/
R T IFSF et IMDb chint © hitps://www.imdb.com/
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FE® 240 £ F Bk ~ {8 0 518 Box Office Mojo 3k 439 ¥ {F % 7 B g
1u£a%%rﬁﬁ%o&$%ﬁwmm)mp;ﬂ{ummb%ﬁyﬁ
e

SHer BT LA EA YT e r BT LTI B R B I

Pl 13 8T

=Shy
oh
S
it
3_1
pul
v
O
?‘_
(N
_’B
ETIN
51
P
=
+3

586 TR 2HE S M B 7

40%a%w;¢ﬁwyaaﬁ%m’#¢8ﬁ»»Jﬁmwﬂ*%ﬁw

o
=
Ay

[=1

B * % | (Adventure) P mERE FHTEI A ML AT F 250
#+ (747 4] (Action) ERBEEER FUTEIEIEEA Rl 27 0 F2B50
#+ % %7 3] (Sci-Fi) LRESE FHTBLIACE R L AF 0 F 250
% 51 %84 (Comedy) PERBSE FUTEIEHEN oML AT o F2ZRE0
E %2 3) (Thriller) PRERE FULEIENEY Rl AT 0 F 2050
+ % %74 (Fantasy) PERRSE FUIRPLIF Y oML AT F2ZRE0
J§IF 5 %8 4] (Drama) LRESE PP IHEREA R LA F2R 50
& 1% #g A (Horror) PRSI FUTRIBHEY M1 AT F2ZRE0

FEE 4 (2013) 12 2010~2012 £ i WA LFETHE A NG FRA A
FAM o kTR 3

W
ERFAABEERY B E AR HN AR S 2 B TR A T R
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%?é%ﬁ%*%ﬁ*ow~@%é,%ﬁ §AE MM P WD R AR
1 & (Disney) ~ #3 % % (WarnerBros.) -~ % £ (Sony) ~ &+ 273+ (Comcast)
% (Paramount) 7 B4 (TR 4+ RE ¥ -

Ead L PEERE PP R P lT s PIL L AT E2ZP50
(Disney)
L N PREBE FUTRIERRS TP FES R L AT 0 F 2R 50
(Warner Bros.)
AR FERRE FUTRE AL W B LA R F2R]5 0
(Sony)
B+ Arg EEBRSE FUTHIBFIMELIHE TR 14T F 250
(Comcast)
eI -3 PRERE FUTRIRREF P EHE ML AT F2ZREO
(Paramount)

¥z & RERT

Y itk A 5 2014~2023 & >3k~ BLAR o P AT E 1T 240 IReF A T B o
& 2 Panel Data 5 2 ¥ i& 7 OLS ﬁﬁf? ° HEEAFF2RE R ERS B
TREE- HRHDHRESIZTERLRSDEL ARENIHEMG M o LTI FAT

w2 Eit i AT o

—\
-

()& 7 %P e WIETTE S BIP B 5B % A o3 (7 2 7 R4 ¥ 4 910 5
fE

FUPTHA 2R E S LTI HE

o

()b &5 3

Worldwide_Boxoffice;; = Py + pyTheater_Counts;, +
p2Production_Budget;, + fzDomestic_Opening;, + fsDomestic_Boxof fice; , +
PsMetascore;, + fsUser_Score;, + ;,IMDb_Rating;: + BsDagventure +

,39DDisney + ﬁlODWarner + .811D50ny + ﬁlZDCOmcaSt + ﬁlBDParamount + Eit
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(b)$ 57

Worldwide_Boxof fice;; = fo + piTheater_Counts;, +
p2Production_Budget;, + fzDomestic_Opening;, + fsDomestic_Boxof fice; +
PsMetascore;; + fsUser_Score;, + B;IMDb_Rating;; + BgDaction + BoDpisney +

ﬁlODWarner + ﬁllDSony + ﬁlZDComcast + ﬁ13DParamount + gi,t
() % 413

Worldwide_Boxoffice;; = Bo + p1Theater_Counts;, +
p2Production_Budget;, + fsDomestic_Opening; . + fsDomestic_Boxof fice; ; +
PsMetascore;; + PeUser_Score; + B;IMDb_Rating; + BgDsci ri + BoDpisney +

ﬁlODWarner + ,BllDSony + ﬁlZDCOmcast + ﬁ13DParamount + Ei,t
(d) & Jyl 57 4l

Worldwide_Boxof fice;; = Py + pyTheater_Counts;, +
p2Production_Budget;, + fzDomestic_Opening; . + fsDomestic_Boxof fice; ; +
BsMetascore;, + BeUser_Score; + B7;IMDb_Rating;: + BgDcomedy + BoDpisney +

ﬁlODWarner + :BllDSony + ﬁlZDCOmcaSt + ﬁ13DParamount + Si,t
(e) Bk #g 2]

Worldwide_Boxoffice;; = Py + pyTheater_Counts;, +
p2Production_Budget;, + fsDomestic_Opening; . + f,Domestic_Boxoffice;, +
BsMetascore;, + BeUser_Score; + B7;IMDb_Rating;+ + BgDrnritier + BoDpisney +

ﬁlODWarner + ,BllDSony + ﬁlZDComcaSt + BlSDParamount + gi,t

Worldwide_Boxoffice;; = Bo + p1Theater_Counts;, +
p2Production_Budget; + fsDomestic_Opening;, + f,Domestic_Boxoffice;, +
PsMetascore;, + BeUser_Score; + B;IMDb_Rating;: + BgDrantasy + BoDpisney +

.BIODWarner + .BllDSony + ﬁlZDCOmcast + .313DParamount + gi,t
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()l 1 5 57 2l

Worldwide_Boxof fice;; = fo + piTheater_Counts;, +
p2Production_Budget;, + fzDomestic_Opening;, + fsDomestic_Boxof fice; +
PsMetascore;, + BeUser_Score; + B;IMDb_Rating;: + BgDprama + BoDpisney +

ﬁlODWarner + ﬁllDSony + ﬁlZDComcast + ﬁ13DParamount + gi,t
(h) &+ 25 3]

Worldwide_Boxoffice;; = Bo + p1Theater_Counts;, +
p2Production_Budget;, + fsDomestic_Opening; . + fsDomestic_Boxof fice; ; +
PsMetascore;; + BeUser_Score; + B7;IMDb_Rating;: + BgDyorror + BoDpisney +

ﬁlODWarner + ,BllDSony + ﬁlZDCOmcaSt + ﬁ13DParamount + Ei,t
()¢ §oveph pdic s WIEFE S FP L 5L oA

Worldwide_Boxof fice;; = Py + pyTheater_Counts;, +
p2Production_Budget;, + fzDomestic_Opening; . + psDomestic_Boxof fice; , +
PsMetascore;, + fsUser_Score; + f;,IMDb_Rating; . + &,

()ie §eph Tl BITE CBPN R 5B F 0 2 A NIH G RIS BT H A

.

. 2
£54F ﬁ~"§‘8°

—=
i

sk e AT OT B 2 T
(a)h & 57 3

Worldwide_Boxoffice;; = Py + pyTheater_Counts;, +

p2Production_Budget;, + f3Domestic_Opening; . + fsDomestic_Boxof fice; , +

ﬁSDAdventure + gi,t
(b)#> (e 47 3]

Worldwide_Boxoffice;; = Py + pyTheater_Counts;, +

p2Production_Budget;, + fzDomestic_Opening; . + fsDomestic_Boxof fice; , +

,BSDAction + gi,t
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©f = 5

Worldwide_Boxof fice;; = fo + piTheater_Counts;, +
p2Production_Budget;, + fzDomestic_Opening;, + fsDomestic_Boxof fice; +

BsDsci pi + it
(d)# Jyl 55 3]

Worldwide_Boxoffice;; = fo + piTheater_Counts;, +

p2Production_Budget;, + f3Domestic_Opening; . + fsDomestic_Boxof fice; , +

.BSDComedy + gi,t
(e) B 47 3]

Worldwide_Boxoffice;; = Bo + p1Theater_Counts;, +

p2Production_Budget;, + fsDomestic_Opening; . + fsDomestic_Boxof fice; , +

BsDrhritier + €it
(H)+ =473

Worldwide_Boxoffice;; = Bo + p1Theater_Counts;, +

p2Production_Budget;, + fzDomestic_Opening; . + fsDomestic_Boxof fice; ; +

.BSDFantasy + gi,t
()] 1 = %7 A

Worldwide_Boxoffice;; = Bo + p1Theater_Counts;, +

p2Production_Budget;, + fzDomestic_Opening; . + fsDomestic_Boxof fice; , +

.BSDDrama + Ei,t
()& % 35 3]

Worldwide_Boxoffice;; = Bo + p1Theater_Counts;, +

p2Production_Budget;, + fzDomestic_Opening; . + fsDomestic_Boxof fice; , +

.BSDHorror + Ei,t
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@)ife 5ap pdic s WICHE BPE S B5 o8 720

Worldwide_Boxof fice;; = fo + piTheater_Counts;, +
p2Production_Budget;, + fzDomestic_Opening;, + fsDomestic_Boxof fice; +

ﬁSDDisney + ﬁGDWarner + ﬁ7DSony + ﬁBDComcaSt + ﬁ9DParamount + gi,t
S L S8 2 A B}if%i g5
(D¢ & 23k 5 5 R

CAR;; = PBo + p1Worldwide_Boxoffice;s + &;+
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FIF -RERELH

ARERREEZ R NDBERNE e R4 50RKEFTRES S L
110 A gt mp'}#ﬁ BREFL 2014 #3 2023 #% 102& > M 3w~ <
AP RIEFFN 240 T FPLE S NE R PR LIRS - S AFTR

~ RECAPM AR 0 4 Z L AP ER S R APH AiEE

F-8 - 2HES2BEFIREREELSN

FERRE A R ﬁ'b\&‘w??ﬁp éﬁ:ﬂl (1) égiifh‘m‘ﬁlf%
FE REP L SEE TS TR F AP R BT A Q) ¢
§ept R WIETE B R 5 % oA L 03] - 403 () & e f et Rl

ﬂﬁﬁﬁxww%éﬁ%ﬁa%ﬁyiﬁﬂoﬁﬂch%égﬁ%?ﬁ‘ﬁﬁ@
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2R AR R (Y (1)

s AR ¥ REQ )
(1) “*#**> 1 0~0.001, (2) “**> : 0.001~0.01, (3) *** : 0.01~0.05

w3
Dependent variable | () (b) (©) (d) (e) () (9) (h)
(Intercept) JL722%  -1.928%%  2.124%%  _1.923%%  2304%kx D 171%*  2.009%*% 2216+
P (-2.340)  (-2.619) (-2.954) (-2.766) (-3.413) (-3.125) (-2.857)  (-2.945)
Theater Counts 0.000  0.000  0.000 0000 0000 0000  0.000  0.000
- (1.156)  (1.427)  (1376)  (1.732)  (1.156)  (1.470)  (1.343)  (1.352)
. 0.201%%%  0216%*% (230%%* (223%%% (234%%% (23G¥*F  (225%kx () 235%H
Production_Budget | “ 5 oso)  “(6.147)  (7.183)  (7.229)  (1.591)  (1591)  (7.150)  (6.752)
. . 0.005  -0.003  -0.002  -0.020  -0.003  -0.006  -0.006  -0.002
Domestic_Opening | - 109y (.0.068) (-0.031) (-0.419) (-0.072) (-0.122) (-0.131)  (-0.032)
Domestic Boxoffics| 0-9207™  0926¥*%  0.023%%% 0.030%*x 0.36¥** 0.926*** 0.924%*x (.923kwx
- (19.094)  (19.090) (19.035) (19.442) (19.316) (19.172) (19.131)  (19.034)
Metascore 0002 -0.002  -0.002  -0.002  -0.002  -0.002  -0.002  -0.002
(0.762)  (-0.765)  (-0.723)  (-0.758) (-1.024) (-0.718)  (0.774)  (-0.753)
User Score 0.060*  0.063*  0.063*  0.069%*  0.058*  0.063*  0.061*  0.063*
- (2.309)  (2.412)  (2.442)  (2.687)  (2.243)  (2.454)  (2.340)  (2.419)
IMDb Ratin 0.044  -0.055  -0056  -0.074  -0.048  -0.061  -0.040  -0.054
_Rating (0.799)  (-1.011) (-1.035) (-1.364) (-0.893) (-1.127) (-0.728)  (-0.984)
Adventure ((1)';2(3))
Action (8822)
o 0.007
Sci_Fi (0.158)
-0.107*
Comedy (-2.463)
*
Thriller (()élcg)als)
-0.072
Fantasy (-1.490)
Drama -0.071
(-1.338)
0.016
Horror (0.229)
Disne 0145 -0122  -0.136  -0.114 0079  -0.117  -0.132  -0.139
y (-1.656)  (-1368) (-1.535) (-1306) (-0.867) (-1326) (-1.499)  (-1.544)
Warner 0.086 008 0075  0.069 0.111 0.096 0078  0.072
(1.078)  (1.067)  (0.936)  (0.882)  (1.370)  (1.186)  (0.982)  (0.892)
Son 0.026 0035 0033 0052 0075 0057  0.031 0.031
y (0.334)  (0.461)  (0.428)  (0.674)  (0.944)  (0.727)  (0.399)  (0.394)
Comcast 0.133 0135 0125 0133 0142 0124  0.116  0.122
(1.666)  (1.673)  (1.554)  (1.677)  (1.780)  (1.551)  (1.448)  (1.515)
Saramount 0.023 0035 0027 0035  0.06l 0032 0030  0.026
0.306)  (0.457)  (0.356)  (0.466)  (0.782)  (0.416)  (0.394)  (0.343)
Observations 240 240 240 240 240 240 240 240
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Zow o~ R AT R (D (D) (4)

LSRN B b S

ke FREQp ) :

(1) **** 1 0~0.001, (2) “*** : 0.001~0.01, (3) *** : 0.01~0.05

Dependent variable 3l (2) Al (4)

(Intercept) ) G

Theater_Counts ?2'?00505 (?:22(6))

Production_Budget Oé?&j‘)* 0{%,2376*1#;*

Domestic_Opening (:81235) (8:8(7)2)

Domestic_Boxoffice (2'2905;;;; (2'2921.49;:;

Metascore (jiggé)

User_Score ?f;ﬁ;;

IMDb_Rating (:?;232)

Adventure

Action

Sci_Fi

Comedy

Thriller

Fantasy

Drama

Horror

Disney (:(1);5‘2) (:(1):52)

Warner (?ﬁﬁg) (8832)

Sony 0334 0450)

Comcast (?2222) ((1):212)

Paramount (8:%2) (8:232)

Observations 240 240
28
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TSN !

LI R FEAA RN ()

Tl FiERQ E):

(1) **** 1 0~0.001, (2) “*** : 0.001~0.01, (3) *** : 0.01~0.05

w4 (3)
Dependentvariable | (@) ()  (© (@ @ O (@ ()
(Intercept) -1.229 -1.334*  -1.565* -1.282* -1.909** -1.565* -1.354* -1.484*%
P (-1.797) (-2.009) (-2.361) (-2.030) (-2.935) (-2.468) (-2.117) (-2.189)
Theater Counts 0.000 0.000* 0.000* 0.000* 0.000 0.000* 0.000* 0.000*
- (1.911) (2.106) (2.038) (2.493) (1.901) (2.192) (2.003) (2.051)
Production Budaet 0.181*** (. 187*** (0.204*** (.191*** (.209%** (.207*** (.194*** (.200%**
-BUdg (5.288) (5.737) (6.708) (6.680) (7.274) (7.123) (6.691)  (6.198)
Domestic Openin -0.035 -0.040 -0.036 -0.059 -0.042 -0.044 -0.043 -0.038
—-pening (-0.743) (-0.850) (-0.758) (-1.248) (-0.896) (-0.925) (-0.915) (-0.795)
Domestic Boxoffice 0.957*** (.961*** (.956*** (.976*** (.975%** (.960*** (.956*** (.957***
- (20.692) (20.638) (20.611) (21.137) (21.031) (20.812) (20.733) (20.643)
Metascore -0.002 -0.002 -0.002 -0.002 -0.002 -0.002 -0.002 -0.002
(-0.741) (-0.722) (-0.754) (-0.761) (-0.967) (-0.714) (-0.769) (-0.721)
User Score 0.076** 0.077** 0.078** 0.083** 0.071** 0.077** 0.074** 0.078**
- (2.925)  (2.960) (2.982) (3.236) (2.735) (2.986) (2.854) (2.983)
IMDb Ratin -0.090 -0.097 -0.096 -0.115% -0.089 -0.100 -0.077 -0.097
- g (-1.699) (-1.823) (-1.812) (-2.180) (-1.687) (-1.901) (-1.410) (-1.799)
0.060
Adventure (1.057)
. 0.041
Action (0.849)
R -0.017
Sci_Fi (-0.364)
-0.117**
Comedy (-2.717)
. 0.114*
Thriller (2.444)
-0.075
Fantasy (-1.597)
Drama -0.083
(-1.547)
Horror -0.004
(-0.058)
Observations 240 240 240 240 240 240 240 240
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Worldwide_Boxoffice Theater_counts Production_Budget Domestic_Opening Domestic_Boxoffice Metascore User_Score IMDB_Rating Adventure Action Sci_Fi Comedy Thriller Fantasy Drama Horror Disney Warner Sony Comcast Paramount
Worldwide_Boxoffice 1.000
Theater_counts 0.731 1.000
Production_Budget 0.678 0.616 1.000
Domestic_Opening 0.813 0.871 0.554 1.000
Domestic_Boxoffice 0.946 0.698 0.587 0.829 1.000
Metascore 0.320 0.086 0.122 0.210 0.389 1.000
User_Score 0.354 0.136 0.106 0.210 0.378 0.605 1.000
IMDB_Rating 0.465 0.203 0.255 0.281 0.523 0.770 0.789 1.000

Adventure 0.449 0.473 0.662 0.386 0.361 -0.015 0.008 0.057 1.000
Action 0.263 0.234 0.496 0.203 0.189 0.022 0.036 0.086 0.287  1.000
Sci_Fi 0.307 0.318 0.428 0.317 0.276 -0.005 0.012 0.067 0457  0.457 1.000

Comedy -0.023 0.066 -0.043 0.004 0.023 -0.099 -0.035 -0.104 0.136  -0.193 -0.119 1.000
Thriller -0.164 -0.101 -0.222 -0.123 -0.206 0.026 0.050 -0.049 -0.363  0.129 -0.140 -0.378 1.000
Fantasy 0.127 0.177 0.228 0.124 0.129 -0.026 -0.038 -0.011 0.407 -0.095 0.045 0.238 -0.404 1.000
Drama -0.186 -0.270 -0.217 -0.250 -0.124 0.197 0.166 0.246 -0.292  -0.292 -0.262 -0.185 -0.103 -0.144 1.000
Horror -0.218 -0.100 -0.441 -0.066 -0.174 -0.061 -0.085 -0.210 -0.330  -0.353 -0.120 -0.204 0.312 -0.028 -0.040 1.000
Disney 0.326 0.272 0.422 0.354 0.370 0.251 0.115 0.281 0.323  0.143 0.274 0.015 -0.250 0.111 -0.017 -0.090 1.000
Warner 0.132 0.067 0.149 0.059 0.097 0.079 0.063 0.067 -0.015 0.008 -0.023 -0.123 -0.056 0.161 0.035 -0.058 -0.200 1.000
Sony -0.016 0.069 -0.055 -0.003 -0.021 -0.138 -0.042 -0.070 0.053  0.053 -0.023 0.130 -0.105 0.185 -0.044 0.069 -0.200 -0.200 1.000
Comcast 0.120 0.037 -0.136 0.074 0.125 -0.004 0.010 -0.054 -0.150  -0.173 -0.137 0.061 0.113 -0.161 -0.122 0.100 -0.200 -0.200 -0.200 1.000

Paramount -0.118 -0.011 -0.021 -0.103 -0.146 -0.046 -0.056 -0.116 0.053  0.008 0.068 0.015 0.016 -0.086 0.009 0.005 -0.200 -0.200 -0.200 -0.200 1.000
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CAR  Worldwide Boxoffice

CAR 1.000 0.069

Worldwide_Boxoffice 0.069 1.000
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