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Abstract

On the social media platform Instagram, a lot of push advertisements are
embedded in stories ads and friends' posts. Push advertisements enable accurate push of
personalized advertisements by tracking users' online behavior and geographic location.
But big data tracking has brought information privacy concerns to users. In addition,
Instagram has created various filters and expanded advertising formats to increase the
value of advertising and attract users' attention. An AISAS model, including attention,
interest, search, action, and sharing, attempts to explain the process under which
consumers engage in online consumption behavior. This study explores the influence of
Instagram users' habits, information privacy concerns, and advertising values on online
consumption behavior patterns.

This study uses an online survey and collected 485 complete questionnaires.
Studies have shown that usage habits are partially positively correlated with consumer
behavior in push advertising. Information privacy concerns negatively affect the
interest, action, and share of advertisements, but have no influence on attention and
search. Advertising with positive value encourages consumer behavior, while
advertising with negative value reduces consumer interest, but does not affect attention,
search, action, and sharing. In addition, information privacy concerns reduce the

positive value of advertising, but increase the negative value of advertising.

Keywords : concerns over information privacy, advertising value, AISAS model,

Instagram, push ads
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