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Abstract

The modern Internet is well-developed and provides a lot of destination
information to tourists. In addition to making it easy for tourists to choose travel
destinations, it also allowsresearchers and destination marketing organizations (DMO)
to understand the impact of online destination images in the Internet age. And assist in
the improvement of future marketing strategies. This study analyzes three representative
rural villages through content analysis and explores the connotation of online space
presented by rural villages, as well as analyzes the similarities and differences between
different sources of information, such as public and private destination marketing
organizations, tourist-generated content, and news media and further explore the image
gap between destination marketing organizations and tourists. Finally, through the
content of the images perceived by tourists, we can understand the connection between
tourists' cognitive images and affective images.

The research results show that in terms of overall connotation, important cognitive
images include rural characteristic images, tourism images, community life images, and
natural environment images, while important emotional images include Joy, Nostalgia,
and Aesthetic Appreciation, Awe and Interest.

In the comparison of different information sources and the discussion of image
gaps, it is found that the natural environment-green landscape in cognitive images is
more important for tourists but is lacking in destination marketing organizations in the
public and private sectors. Reliefis also a unique image that tourists pay more attention
to, and it is also lacking in other information sources. In the discussion of the
connection between cognitive and affective images, it was found that the green
landscape synergy with agricultural facilities is associated with nostalgia, while the

market in the green tunnel is associated with Aesthetic Appreciation.
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Finally, based on the findings, this study provides the following suggestions for
future online marketing in rural villages. In terms of future marketing positioning, the
green landscape in cognitive imagery and the affective image joy are important and
universal images connotations in rural areas. It is recommended that each rural area
further explore the content of the unique image of each rural area based on these two
images, and Pay attention to the image gap between marketing and tourists to make up
for attracting tourists. In addition, the actual maintenance and management of the image

elements revisited by tourists also need to pay attention to.
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SETIEN 0.10% | 52 2 0.07%
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ERTNTS 104 3. 42%
Bk i B JERTrS 585 | 19.24%
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News Media—#7 7 448 (N=6)

TR 5P i | B
Admiration 1| 16.67%
Adoration 1| 16.67%
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4 & (38.46%)

B A 5(23.08%)

B 2% Tk 5 (50.00%)
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% %5 (30.59%) B %25 %5(9.90%) 75 $ (38.89%) A B L AR TR 5 (34.78%) %4 B E(17.39%) | %5 (40.91%) B %% 45 (13.64%)
(27.78%) % 7 (17.39%)
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X E AT

DMO-f ch# {7 48 ‘w8438 (N=22)

e A RFRARE D R R

AT

DMO- B & {7 4t -4« 37 F* (N=8)

L4 AL

DMO- p e {7 4 EL%‘« -F4 38 (N=24)

DMO-F et {74 - IR (N=2)

DMO- | e {7 4 e 8- 2 3%

WR D S | FA | HRAE e | FA | R AN B | P
AA 5| 22.73% | Awe 2| 25.00% | AA 1 4.17%
Anxiety 1| 4.55% | Joy 2 | 25.00% | Awe 1 4.17%
Awe 2 | 9.09% | Nostalgia 4 | 50.00% | Awkwardness 1 4.17%
Joy 14 | 63.64% Interest 71 29.17%
Joy 10 | 41.67%
Nostalgia 6| 25.00%
BE 22| 100.% | &3+ 8| 100.% | %3+ 26 | 108.33%

TR &R e | FA | R e | FA | R # | A

AA 1] 50.00% | AA 1 100% | Calmness 2| 100.00%

Joy 1| 50.00%

B3t 2| 100.00 | &3+ 1 100% | &3+ 2 | 100.00%
%

TGC-ZF % 4 = P 5 (N=3)

News Media-#7 # %8 (N=0)

News Media-#7 # 4~

HMN=2)

TR &R e | FA | R e | FA | R # | A
AA 41 50.00% | Awe 2 | 25.00% | Nostalgia 2 66.67%
Calmness 1] 12.50% | Joy 2| 25.00% | Relief 1 33.33%
Joy 1| 12.50% | Nostalgia 41 50.00%

Relief 1] 12.50%

Satisfaction 1] 12.50%

A 8| 100.% | &3+ 8| 100.% | &3+ 3| 100.00%

News Media-#7 F 448 (N=6)

R R TH | FAY | R S# | FoA
Joy 2 100% | Admiration 1 16.67%
Adoration 1 16.67%
Excitement 2| 3333%
Joy 1 16.67%
Nostalgia 1 16.67%
2300 2 B3t 2 100% | &3+ 6 | 100.00%

31:AA= Aesthetic Appreciation
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(Relief) (15.00%) i& 4 B @ > Bt B 2_Awe ~ Calmness £ Satisfaction °

Kz 2P PRS- - 3 FHIADEFLE L TR R chd 5o
# 7 oo £ Nostalgia(lR #) 22 Aesthetic Appreciation(% % )= BH R & %+ >
FOOR PR SRR o 4 RE Y PR B RATR f B A H e
joy(& 1)1 2 & fR(Relief) B4 5 A $7eh2? L 8fin R % 91 o - £ Ui

A -

77 Nostalgia(fft ) »

SN

fecrid B oA 0 B BELGARE SR R R
Aesthetic Appreciation(% % g )4 % Calmness(:4 #) » & % ¥ & Nostalgia(|f %) » @

B ERA/EED &~ RERS-RLAS - BANZE I 3o

2= 17 ~ TGC-ZHE 4 & p F-FR & %34
R & %

Nostalgia 6| 30.00%

AA 41 20.00%

joy 3| 15.00%
Relief 3 15.00%

Awe 2| 10.00%
Calmness 1 5.00%
Satisfaction 1 5.00%

B3 20 | 100.00%

AA= Aesthetic Appreciation
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