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ᇞᖴ 

 2015Ǵ6 ДǴহǶᐥ዗ޑ໚ӀืܭѦଢᛉᝬ౳Ƕ 

α၂ֹࡕ΋ຼǴջஒ፯рᏢਠޑག᝺੿ჴ෢ٰǶϤԃǴ؂΋ঁӧѠεޑВη

ᒿ๱Ӏ״΋΋ଢࢀတ ǶੇԶ౳߻೭΋฽΋ӷᇡ੿ѺΠǵ΋ԭӭ।ϖ࿤ӭӷޑЈՈǴ

ϸࢀΑࣴٿ܌زԃޑอኩਔӀύǴӧӚБय़೴ᅌԋߏǵԋዕޑԾρǶ 

 ፕЎֹޑԋനाགᖴࡰᏤ௲௤ഋᗶ୷ԴৣǶᅺ΋ਥҁؒঅၸԴৣޑፐךޑǴ

ӧӛᏢۆߏѺ᠋Դৣჹزࣴܭ௦ޑڗ໒ܫǵ൧ख़ᄊࡕࡋǴ൩೭ኬሀрቬᐕ໒௴Α

ᄬǵၗࡌਔ໔ǴၸำύΞᐕ࿶ኳࠠࢤ΋ߏΑӳ޸ᚒҞ൩ۓӀዴۈϐၡǶখ໒زࣴ

਑ϩ݋฻֚ᜤǴӳᓀԖԴৣྕཪࡰޑᏤᆶႴᓰǴᕴࢂऐЈӦ஥ሦך΋ଆགྷᒤݤǴ

؂ԛ૸ፕֹ೿Ԗ΋ᅿᕇ௱ޑག᝺ǶΨࡐགᖴԴৣޑշ౛ߍ৒ӧӚᅿՉ٣୍ࡹ΢ޑ

ᔅԆǴӧᒤϦ࠻ᆶیಠϺޑਔӀᕴࢂкᅈૈໆϷ៿ઢǶ 

 ᖴᖴ܌ԖᜫཀᔅԆ༤ቪୢࡋޑڔଷѺπޣǴаϷڐշ၌ୢวܻޑܫ϶ॺǶᗨ

ฅϕό࣬᛽Ǵՠૻ৲΋ٰ΋۳ϐ໔ǴགࢂޑډڙգॺჹୖᆶࡋଷѺπࢲ୏ޑ዗ངǴ

ඪрѐ߿Ψ੿གྷ೭ኬך੿ЈǶԖᐒ཮ޑ஥๱ᅈᅈԏᕇᆶག୏Ǵགྷा௢ቶǵϩ٦ک

ᚃᑲǶ੿ޑᖴᖴǴؒԖգॺǴ൩ؒԖ೭ҁፕЎǼ 

 ᖴᖴݿݿǵ༰༰کঢঢǴᗨฅࡐϿЬ୏ϩ٦ᏢਠғࢲǴՠவλډε೿ёаᆂ

ӧৎύᇡ੿Ҕфޑ۩ᅽࢂգॺ๏ޑǴৎ҉ᇻךࢂനྕཪ٩ޑ᎞Ƕᖴᖴ୘ࣴӳܻ϶

Ϊ఼ǵٵ։ǵ؊ފǴک΋ঁঁ΋ଆಠϺ૸ፕϕ࣬ႴᓰزࣴޑғუՔǶᖴᖴόᘐࣁ

ӳܻ϶ॺǴ؂ԛޑӚೀک୯ଯύǵεᏢޑᅥ٣࡜ܤךǵ᠋ࡋǵᜢЈፕЎ຾ݨуך

ᆫ཮ޑεઢ೿ࢂ΋ԛܫ᚞кႝޑၸำǶ 

നࡕǴᖴᖴ΋ޔаٰոΚόᏮޑԾρǶ׆ఈคፕ҂ٰஒૐӛՖБǴ೿ૈа୲

ኾ҅ӛǵಒЈॄೢޑᄊࡋǴ຀Јೀ٣ǵྕཪࡑΓǶ٠҉ᇻ૶ள༾ઢ - 

Գ৥  



 ii 

ᄔा 

 Ѡ᡼߈۬ࡹԃٰᑈཱུ௢୏ࡋଷѺπीჄǴҞ߻ςᆶફՋើǵᐞࢪǵВҁǵу

৾εǵቺ୯฻ 13 ୯ᛝुࡋଷѺπۓڐǴႴᓰѠ᡼ߙԃаਓၯࣁЬǵߕ஥வ٣Ѻπ

৖ܗǴࢬ۳ੇѦుΕᡏᡍӚ୯ЎϯϷᆶ྽ӦΓ҇ϕ୏Ҭ߻БԄǴޑ୏ံຠਓ຤ࢲ

୯ሞຎഁǶᄒԿ 2014 ԃ 10 ДۭࣁЗǴך୯۳ੇ߻ѦࡋଷѺπΓኧಕᑈၲ 16.5 ࿤

ΓǴ࣬ၨܭ 2012 ԃۭޑ 7.7 ࿤ΓǴออٿԃ໔ԋߏຬၸ΋७ǴᡉҢࡋଷѺπςԋ

 ϝၨϿǶزᆶᖿ༈ϐ΋Ǵ୤୯ϣჹԜ᝼ᚒϐໆϯࣴࢬዊޑ཮ޗѠ᡼ࣁ

ҁࣴزவ Baloglu and McCleary (1999)ϐҞޑӦཀຝ׎ԋኳࠠϷޕ᝺॥ᓀᢀᗺ

рวǴ௖૸ࡋଷѺπޣϐၗૻٰྍ٩ᒘࡋǵ୏ᐒǵҞޑӦཀຝᆶޕ᝺॥ᓀǴӵՖ

ቹៜޕځ᝺ሽॶᆶᅈཀࡋǴаම࿶ୖᆶੇѦࡋଷѺπࣁޣჹຝཛྷ໣ୢڔኬҁǴ٠

೸ၸӭϡ଑ᘜኳԄϩ݋Ӛᡂኧ໔ޑᜢ߯Ƕࣴࡰ่݀زрǴࡋଷѺπୖޑޣᆶ୏ᐒ

ჹҞޑӦཀຝϷޕ᝺ሽॶ֡Ԗ҅ӛቹៜǹҞޑӦཀຝჹޕ᝺ሽॶǵޕ᝺ሽॶჹᅈ

ཀࡋҭࣣԖ҅ӛቹៜǴՠၗૻٰྍ٩ᒘࡋჹҞޑӦཀຝǵޕ᝺॥ᓀჹޕ᝺ሽॶ߾

ቹៜόᡉ๱Ƕ 

 

ᜢᗖӷǺࡋଷѺπǵ୏ᐒǵҞޑӦཀຝǵޕ᝺॥ᓀǵޕ᝺ሽॶ 
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Abstract 

 Working holiday program has become one of the popular programs among the 

young adults prior to pursuing their regular career commitment. Such program provides 

a way to encourage international understanding and broaden global perspectives by 

enabling young people to experience the culture of another country. To further facilitate 

its benefits, many governments start initiating policies to promote working holiday 

program. Among them, Taiwan government has already made working holiday 

agreements with 13 countries, from Asia Pacific, America to Europe. Recently, the total 

number of Taiwanese working holiday makers had reached 165,000 headcounts, which 

are more than twice of that in 2012. These facts show a significant increase trend on 

working holiday makers; however, the researches into its ante factors still remain 

limited. 

 Based on Destination Image Formation model (Baloglu & McCleary, 1999), this 

research aims to examine the impacts of information sources, motivations, destination 

image and perceived risk on perceived value and satisfaction. The informants were 

those who had completed the working holiday. Online questionnaire was administrated 

to collect the data. The research results show that motivation towards working holiday 

has strong positive effect on both destination image and perceived value. The impact of 

destination image on perceived value and perceived value on satisfaction are also 

positive. However, the results don’t support the hypotheses regarding to information 

sources and perceived risk.  

 

Keywords: Working holiday, Motivation, Destination image, Perceived risk, Perceived 

value  
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ಃ΋കǵᆣፕ 

ಃ΋࿯ǵࣴزङඳᆶ୏ᐒ 

ᒿ๱ӄౚϯੁޑዊᆶว৖ᖿ༈ǴႴᓰӚ୯ߙԃΓوӛ୯ሞޗ཮ǵаШࣚࣁ௲

ԃᆶߙ୯ךԃٰҭᑈཱུ೸ၸӚ໨ᘉε߈ǶѠ᡼ࢬςԋШࣚዊۺ୯ࣚᏢಞཷၠޑ࠻

୯ሞௗॉࡹޑ฼௢୏ǴႴᓰߙԃୖᆶ୯ሞҬࢬǵੇѦ୍ܺϷᏢಞ฻ӭϡϯޑుࡋ

୯ሞ௖઩ࢲ୏Ǵܗ৖ߙԃ୯ሞຎ Ǵഁඓඝ୯ሞે୏٠୻ᎦШࣚᢀǴࡋଷѺπȐworking 

holidayȑջځࣁύޑख़ᗺπբϐ΋ȐѦҬ೽Ǵ2014ȑǶ 

ᄒԿҞࣁ߻ЗǴӄШࣚςԖ 60 Ꭹ୯ځکд୯ৎᛝुࡋଷѺπᛝ᛾วޑܫᚈᜐ

ǵᗬࢪǴફՋើǵу৾εǵᐞࢬ୏ᆶЎϯҬࢬਓၯΓαޑ຾୯ᆶ୯ϐ໔ߦǴۓڐ

୯ǵВҁ฻֡ࣁᑈཱུୖᆶޑ୯ৎǴϩձςᆶ 42ǵ33ǵ31ǵ20ǵ11 ঁ୯ৎᛝ࿿ࡋଷ

ѺπۓڐǴЪኧໆុ࡭ቚуύǶѠ᡼ӧ 2004 ԃ२ࡋᆶફՋើᛝुȨᆵફࡋଷѺπ

ीჄڐ᝼ȩǴࡕځӧ 2009 Կ 2013 ԃഌុቚуᐞࢪǵВҁǵу৾εǵቺ୯ǵᗬ୯ǵ

म୯ǵངᅟើǵКճਔ฻୯Ǵ2014 ԃΞϩձᆶӎУճǵථࢶҵլǵݢើϷ༫Ӧճ

฻ 4 ঁύܿኻ୯ৎᛝ࿿ǴԿϞಕी 13 ୯Ǵϩණࢪ٥ܭǵεࢪࢩǵኻࢪϷчऍࢪǴ

୯ৎӅࢪύኻځ 8 ঁǴэᕴኧऊϤԋǶ໒ܫӜᚐБय़Ǵа؂ԃ֡คज़ڋΓኧޑᐞ

߄Πܭ୷ҁၗ਑༼᏾ۓڐଷѺπࡋᛝुϐ߻Ѡ᡼ҞܭനӭǶᜢࢪ 1-1Ƕ 
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߄ 1-1ǺѠ᡼ᆶӚ୯ᛝुȨߙԃࡋଷѺπۓڐȩ୷ҁၗ਑΋ំ߄ 

୯ৎ ڐ᝼ᛝ࿿ȐғਏȑВය ؂ԃӜᚐȐΓȑ ԃសज़ڋȐྃȑ ଶ੮යज़ 

ફՋើ 2004/02/20Ȑ2004/06/01ȑ 600 18-30 1 ԃ 

ᐞεճ٥ 2004/07/15Ȑ2004/11/01ȑ คज़1 30-18 ڋ ԃ 

Вҁ 2009/04/03Ȑ2009/06/01ȑ 5,000 18-30 1 ԃ 

у৾ε 2010/04/16Ȑ2010/07/10ȑ 1,000 18-35 1 ԃ 

ቺ୯ 2010/10/11Ȑ2010/10/11ȑ 300 18-30 1 ԃ 

ᗬ୯ 2010/11/23Ȑ2011/01/01ȑ 400 18-30 1 ԃ 

म୯ 2011/09/29Ȑ2012/01/01ȑ 1,000 18-30 2 ԃ 

ངᅟើ 2012/10/05Ȑ2013/01/01ȑ 400 18-30 1 ԃ 

Кճਔ 2013/03/06Ȑ2013/03/29ȑ 200 18-30 1 ԃ 

ථࢶҵլ 2014/04/15Ȑ2014/10/23ȑ 100 18-35 1 ԃ 

ើ 2014/11/05Ȑ2014/12/01ȑ 200 18-30 1ݢ ԃ 

ӎУճ 2014/02/21Ȑ2014/12/31ȑ 100 18-35 1 ԃ 

༫Ӧճ 2014/11/18Ȑ2015/01/26ȑ 50 18-30 6 ঁД 

ၗ਑ٰྍǺѦҬ೽Ȑ2014ȑǵҁࣴز᏾౛ 

 

 Ծך୯۬ࡹ௢୏ࡋଷѺπीჄԿϞǴҙፎୖᆶੇѦࡋଷѺπޑΓኧόᘐቚуǴ

࣬ၨܭ 2012 ԃۭಕीୖᆶΓኧऊ 7.7 ࿤ΓǴ2014 ԃ 10 ДۭࣁЗޑಕीୖᆶΓኧ

ऊࣁ 16.5 ࿤ΓǴออٿԃ໔ԋߏຬၸ΋७ǶځύǴॅᐞࡋࢪଷѺπޑΓኧനӭǴ

эᕴΓኧ߈ΖԋǴځԛࣁ٩ׇВҁǵફՋើǵу৾εϷम୯Ǵ၁ـΠ߄ 1-2Ƕҗܭ

ीฝ୺Չԋਏڑ๱ǴࣁΑ຾΋؁ుϯᚈБҬࢬǴԾ 2014 ԃ 10 Дଆך୯ϩձᆶВ

ҁǵቺ୯࣬ϕᘉቚࡋଷѺπᛝ᛾ӜᚐǴҗচु؂ޑԃ 2000 Γǵ200 ΓǴቚуԿ 5000

Γǵ300 ΓǹВҁܭ׳ӕԃ 12 Дӕཀᆶך୯ϕխࡋଷѺπᛝ᛾຤ҔǴ෧ᇸࡋଷѺ

πߙԃੇܭѦғޑࢲ࿶ᔮॄᏼȐѦҬ೽Ǵ2014ȑǶ 
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߄ 1-2Ǻך୯ߙԃॅӚ୯ࡋଷѺπϐಕीୖᆶΓኧ՗ीॶ 

୯ৎ 2014/10/31 ಕीୖᆶΓኧ ॅӚ୯ΓኧэᕴΓኧԭϩК 

ફՋើ 6,000 3.65% 
ᐞεճ٥ 129,000 78.47% 

Вҁ 20,000 12.17% 
у৾ε 4,700 2.86% 
ቺ୯ 750 0.46% 
ᗬ୯ 1,200 0.73% 
म୯ 2,500 1.52% 
ངᅟើ 350 0.21% 
Кճਔ 200 0.12% 

ᕴी 164,391 100% 

ၗ਑ٰྍǺѦҬ೽Ȑ2014ȑǵҁࣴز᏾౛ 

 

΋ᅿஒπࢂᆢǴࡘޑଷࡋଷջਓၯࡋ໺಍πբջπբǵਓၯܭଷѺπԖձࡋ

բᆶਓၯ่ӝޑཥ׎ᄊཷۺǶࡋଷѺπаᢀӀࡋଷࣁЬाҞޑǴӧ੝ۓය໔ϣԿ

ШࣚӚ୯ుΕᡏᡍόӕЎϯϷғࢲБԄǴᆶ྽ӦΓ҇ϕ୏ҬࢬǴ٠ё຾ՉၯᏢǵ

อය຾অ฻ᚐѦޑᏢಞࢲ୏Ǵය໔ߕ஥வ٣ӝݤอයѺπၗշਓၯғࢲ຤Ǵа෧

ᇸਓၯය໔ϐғॄࢲᏼǶ 

Ծ۬ࡹ୯ךԃֹԋЈᜫǴߙޑᡏᡍࢲቚ຾୯ሞғדႴᓰԖࣁ 2005 ԃଆ໒ᒤߙ

ԃੇѦғࢲᡏᡍ஑ਢສීǴڐշӧ࿶ᔮૈΚ΢ሡाЍජߙޑԃფགྷৎ೸ၸੇѦԾ

շਓՉǵၯᏢϷࡋଷѺπޑБԄჴ౜ფགྷǶԿ 2014 ԃ 10 ДۭࣁЗǴᕇສߙԃӅ

ी 3,208 ՏǴಕीສීߎᚐ߈ 3 ሹ 8 ί࿤ϡǴар୯ࡋଷѺπࣁҞޑޑҙፎࣁޣന

ӭǴऊࣁᕴΓኧΖԋǴສී୺Չ௃׎၁ـΠ߄ 1-3ȐѦҬ೽Ǵ2014ȑǶ 
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߄ 1-3ǺߙԃੇѦғࢲᡏᡍ஑ਢສී୺Չ௃׎ 

ԃࡋ ᕇສΓኧ 
ਡສߎᚐ 

Ȑཥᆵჾȑ 

Γኧϩ݋ȐΓȑ 

 ޑձ р୯Ҟ܄

 ଷѺπࡋ ԾշਓՉ ၯᏢ ܄ζ ܄ت

94 4 400,000 2 2 3 1 0 

95 66 7,519,000 22 44 14 37 15 

96 89 10,280,000 27 62 12 32 45 

97 146 16,677,500 43 103 24 30 92 

98 172 19,983,000 42 130 11 33 128 

99 368 42,456,000 100 268 34 56 278 

100 524 61,122,000 168 356 31 61 432 

101 848 99,574,000 273 575 44 80 724 

102 613 71,926,000 206 407 37 47 529 

103-10  378 43,856,000 116 262 28 66 284 

ᕴी 3,208 373,793,500 999 2,209 238 443 2,527 

ၗ਑ٰྍǺ௲ػ೽Ȑ2014ȑ 

 

ਔ໔р୯ਓၯߏр౜Ǵ٬ޑਓՉБԄޑߎଷѺπԜᅿό໪٣Ӄྗഢᚳεၗࡋ

ჹܭදၹπբ࿶ᐕόӭߙޑԃΓٰᇥǴόӆࢂᇿόёϷޑფགྷǴԶёаႽՋБ୯

ৎԃᇸΓӧ gap year ύ܌଺ޑ΋ኬǴᅈىϣЈрޑو෰ఈǶନΑёа෧ᇸߎᒲॄ

ᏼک࿯࣪ਓ຤ޑᇨӢϐѦǴߙԃΓᒧ᏷р୯ࡋଷѺπޑচӢӭϡǴ໒ܗຎഁǵᡏ

ᡍΓғǵᏢಞᇟقǵᙯඤᕉნǵԾךჴ౜฻ࣣࣁதـ୏ᐒǴΨࢂ೚ӭΓයఈӧԜ

࿶ᡍၸૈࡕ୼ၲԋޑҞ኱Ȑླྀॕ࣓ǵ໳ႠలǴ2013ȑǶ 

ӢࡋࣁଷѺπޑਓၯБԄӭࣁԾշ܄፦ǵଶ੮ਔ໔ၨߏǴᆶ໺಍঺းਓၯό

ӕǴѸ໪ԾρӼ௨Ҭ೯ǵՐஎ฻ՉำೕჄǴЪפπբޑБԄΨ཮ӢࣁҞޑӦ୯ৎ

܈߻ଷѺπϐࡋ۳߻ᜤǴӢԜӭኧΓӧ֚ࣁᕉნǵЎϯ฻ৡ౦όӕԶၨޑ୯ךک

ၸำύ཮ቶݱཛྷ໣ҞޑӦ୯ৎޑӚ໨ਓၯǵғ܈ࢲπբၗૻǴ׎ԋჹ၀୯ৎ߃ޑ

؁ӑຝᆶΑှǴа٬۳ޑࡕਓำ܈πբၸำ׳໩ճǶฅԶǴόፕ߆ௗࢂޑՖᅿࠠ
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ᄊޑਓၯ܈πբǴࡋଷѺπޣᜤխ཮ჹढ़ғੇޑѦᕉნԖόዴۓག܈όӼӄགǴ

ᏼЈΓيӼӄǵ଄୍ཞѨǵ੯ੰુ࠶ǵമၗޟ઱฻ՔᒿԶٰ࣬ჹᔈޑ॥ᓀǴ຾Զ

ёૈቹៜځჹࡋܭଷѺπ܌ᇡޑډޕሽॶࣗԿᅈཀࡋǶ 

೴ԃቚуࡋޑଷѺπୖᆶΓኧǴу΢ך୯ࡹޑ۬ࡹ฼௢ቶᆶᑈཱུբࣁǴᡉҢ

Ѡ᡼ᗨฅςԖόϿ΋૓߻ख़ा᝼ᚒǶฅԶǴҞޑ΋ό৒۹ຎࣁଷѺπӧѠ᡼ςࡋ

ਓၯǵԾշਓՉ࣬ᜢزࣴޑǴଞჹࡋଷѺπزࣴޑϝόᆉӭǶځύǴε೽ϩ௦ڗ

፦ϯೖፋБԄǴϣ৒ӭࣴࡋزଷѺπޑޣ୏ᐒǵ࿶ᡍϣ৒ǵᏢಞᆶԋߏϷԜ࿶ᡍ

ჹ߇୯ޑࡕቹៜ฻ȐᛥݒߘǴ2011ȑǴၨϿаໆϯБԄࣴځزдቹៜځЈ౛ᆶՉࣁ

 ख़ाӢનǶޑ

ӢԜǴҁࣴزటଞჹੇѦࡋଷѺπޣ຾Չ௖઩ޑ܄ჴ᛾ϩزࣴ݋Ǵ೸ၸ Baloglu 

and McCleary (1999)ගрϐҞޑӦཀຝ׎ԋኳࠠϷޕ᝺॥ᓀϐᢀᗺǴ௖૸ၗૻཛྷ໣

ՉࣁǵࡋଷѺπ୏ᐒǵҞޑӦཀຝᆶޕ᝺॥ᓀӵՖቹៜࡋଷѺπޣϐޕ᝺ሽॶᆶ

ᅈཀࡋǴΑှࡋଷѺπޑޣЈ౛ǵՉࣁ੝܄ᆶӚ໨Ӣનϐ໔࣬ޑϕᜢ߯Ǵаයૈ

ޣଷѺπࡋ҂ٰԖཀୖᆶ܈ޣزࣴុࡕǵޣՏǵ࣬ᜢ཰ൂ۬ࡹଷѺπѱ൑ǵࡋࣁ

ග࣬ٮᜢࡌ᝼ᆶୖԵǶ 

 

  



 6 

ಃΒ࿯ǵࣴزҞޑ 

 ҁፕЎவ Baloglu and McCleary (1999)ϐҞޑӦཀຝ׎ԋኳࠠϷޕ᝺॥ᓀޑᢀ

ᗺрวǴ၂კࣴੇزѦࡋଷѺπޑޣၗૻཛྷ໣ՉࣁǵࡋଷѺπ୏ᐒǵҞޑӦཀຝ

Ϸޕ᝺॥ᓀǴӵՖቹៜୖځᆶࡋଷѺπޕޑ᝺ሽॶϷᅈཀࡋǴ௖૸Ӛ໨ᡂኧ໔ޑ

ᜢ߯٠่ӝౢғࡋଷѺπޑޣЈ౛ᆶՉࣁኳࠠǶ٠ਥᏵ಍ीϩ่݀زࣴޑ݋Ǵଞ

ჹ୯ϣࡋଷѺπ࣬ޑᜢൂՏঁ܈ΓǴගр҂ٰёՉϐࡌ᝼Ƕ 

 ҁࣴزᔕ೸ၸୢڔϩၲ݋ԋࣴزҞޑӵΠǺ 

΋ǵ ΑှੇѦࡋଷѺπޣϐၗૻཛྷ໣ՉࣁᆶࡋଷѺπ୏ᐒǴ௖૸ځჹܭҞޑӦཀ

ຝ׎ԋϐቹៜǶ 

Βǵ ௖૸ੇѦࡋଷѺπ׎ޣԋϐҞޑӦཀຝӵՖቹៜୖځᆶࡋଷѺπϐޕ᝺ሽ

ॶǶ 

Οǵ ௖૸ੇѦࡋଷѺπޣϐޕ᝺॥ᓀӵՖቹៜୖځᆶࡋଷѺπϐޕ᝺ሽॶǶ 

Ѥǵ ௖૸ੇѦࡋଷѺπޣϐޕ᝺ሽॶӵՖቹៜځᘜ୯ࡕϐᅈཀࡋǶ 
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ಃΟ࿯ǵࣴࢬزำ 

 ҁࣴޑز୺Չࢬำӵკ 1-1  ҢǺ܌

 

კ 1-1Ǻࣴࢬزำკ 

 

 

 

 

 

ಃ΋കǵࣴز୏ᐒǵҞޑǺ 

ᒧۓགᑫ፪ϐࣴزሦୱࡕǴਥᏵၸѐЎ᝘ᆶѱ൑ၗ਑ཛྷ໣Ǵว౜၀ሦୱΠё

 БӛǶزࣴޑૈ

ಃΒകǵЎ᝘௖૸Ǻ 

ଞჹࣴزБӛ຾Չ୯ϣѦЎ᝘ϐཛྷ໣ӣ៝ǵᘜયᆶ᏾౛Ƕ 

ಃΟകǵࣴࢎزᄬϷБࡌݤҥǺ 

ਥᏵЎ᝘௖૸่݀ǴࡌᄬрࣴࢎزᄬᆶଷᇥǴ٠ᒧ᏷፾ӝϐࣴزБݤుΕ೛

ीϣ৒Ƕ 

ಃѤകǵୢڔၗ਑ཛྷ໣ᆶϩ݋Ǻ 

೸ၸୢ҅ڔԄวޑ߻ܫෳ၂ǵঅׯᚒ໨೛ीࡕǴ҅ۈԄวڔୢܫǴ٠ਥᏵӣ

ԏၗ਑຾Չ᏾౛ǵ಍ीᆶϩ݋Ƕ 

ಃϖകǵ่ፕᆶࡌ᝼Ǻ 

૸ፕၗ਑ϩ่݀݋Ǵ٠аԜࣁਥᏵଞჹ࣬ᜢൂՏϷঁΓගрёՉϐࡌ᝼Ƕ 
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΋ǵࣴز୏ᐒᆶҞޑ 

೸ၸཛྷ໣ཥᆪ൞ᡏൔᏤǵѦҬ೽ᜢࡋܭଷѺπ۔ޑБၗ਑کၸѐࡋଷѺπޑ

࣬ᜢࣴزǴΑှ౜ӧࡋଷѺπޑ౜ݩᆶᖿ༈Ǵ٠җԜפрёૈࣴޑزБӛǶයఈ

೸ၸҁࣴزΑှࡋଷѺπޑޣЈ౛གྷݤᆶՉࣁǴפрѱ൑΢ࡹک฼य़౜Ԗ଺ݤΠ

ёаׯ຾ޑӦБǴගϲࡋଷѺπޣӧԜ࿶ᡍύޕޑ᝺ሽॶᆶᅈཀࡋǶ 

 

ΒǵЎ᝘௖૸ 

 ଞჹԖᜢࣴزБӛޑЎ᝘຾Չཛྷ໣ǵࣴزᆶᘜય᏾౛ǶҁࣴޑزӚ໨ᡂኧх

֖ၗૻཛྷ໣ՉࣁǵࡋଷѺπ୏ᐒǵҞޑӦཀຝǵޕ᝺॥ᓀǵޕ᝺ሽॶϷᅈཀࡋǴ

௖૸Ӛᡂኧ໔ޑᜢ߯ࡕǴࡌᄬࡋଷѺπޑޣЈ౛ᆶՉࣁኳࠠǶ 

 

ΟǵࣴࢎزᄬϷБࡌݤҥ 

 ਥᏵЎ᝘௖૸่݀ޑǴዴࢎزࣴۓᄬϷଷᇥǴ٠ୖԵ፾Ҕܭҁࣴ٬܌زҔᡂ

ኧޑᑽໆБԄǴᒧ᏷аୢڔໆ߄ཛྷ໣চۈၗ਑Ƕ 

 

Ѥǵୢڔၗ਑ཛྷ໣ᆶϩ݋ 

 ࿶ၸႣ၂অڔୢׯᚒ໨҅ࡕԄ຾ՉวܫǴӣԏ٠᏾౛ǵ಍ीǵϩ݋ၗ਑ǴΑ

ᅈځ᝺ሽॶϷޕ᝺॥ᓀჹޕӦཀຝǵޑǵ୏ᐒǵҞࣁၗૻཛྷ໣ՉޑޣଷѺπࡋှ

ཀޑࡋቹៜǶ 

 

ϖǵ่ፕᆶࡌ᝼ 

 ਥᏵၗ਑ϩ่݀݋ǴଞჹࡋଷѺπѱ൑ǵൂ۬ࡹՏǵ࣬ᜢ཰ޣǵޣزࣴុࡕ

  ᝼ᆶୖԵǶࡌගр࣬ᜢޣଷѺπࡋ҂ٰԖཀୖᆶ܈
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ಃΒകǵЎ᝘௖૸ 

ಃ΋࿯ǵࡋଷѺπ 

΋૓໺಍ޑᢀۺύǴȨਓՉȐtourismȑȩکȨπբȐworkȑȩӭ೏ᇡࢂࣁΓᜪՉ

ࢲޑӝ่࣬ޣٿΜӭԃٰǴ೴ᅌр౜ஒ߈ጄᛑǴฅԶޑҟ࣯܈ᅿ࣬ϕჹҥٿύࣁ

୏ǴԜ౜ຝΨЇଆਓၯᢀӀሦୱύᏢݙޑޣཀԶ໒׫ۈΕЈΚࣴز(Uriely, 2001)Ƕ 

Uriely (2001)ஒԜᅿਓՉکπբ่࣬ӝࢲޑ୏٩ྣၸำύޣٿவ٣Кٯϐӭ

ჲǴவၨୃख़πբډၨୃख़ਓՉǴ٩ׇ୔ϩࣁѤεᜪࠠǺ࿶தਓՉϐᙍ཰πբޣ

Ȑtravelling professional workersȑǵᎂ౽ԄਓၯπբޣȐmigrant tourism workersȑǵ

ޣȐnon-institutionalized working touristsȑǵπբଷයਓՉޣπբϐਓՉ܄ಔᙃߚ

Ȑworking-holiday touristsȑǶځύǴᆀ๱ख़ܭπբ೽ϩၨӭࣁޣٿ߻ޑȨਓՉπբ

 ȐworkingޣȨπբਓՉࣁޣٿࡕޑਓၯ೽ϩၨӭܭȐtravelling workersȑȩǴᆀ๱ख़ޣ

touristsȑȩǶԶȨπբਓՉޣȩၨௗ߈߈൳ԃӧШࣚӚӦ೴ᅌࢬՉǵӕਔΨࢂҁࣴ

߄Πـ፦ǶӚϩᜪ၁ಒᇥܴ܄ޑࡴ఼܌ట௖૸ЬᚒȨWorking Holidayȩز 2-1Ƕ 

ȨWorking holidayȩ΋ຒ२Ӄҗ Cohen (1973)ගрǴҔٰࡰᆀߙԃΓਓՉԿځ

д୯ৎǴԾᜫவ٣อයคԏΕЪόሡ੝ޑૈמۓമ୏πբޑ੝ਸਓၯ׎ԄǴԶԜ

ጄޑȨworking holidayȩޑ౰Չၠ୯ϐ໔܌ଷය໔຾ՉǶ౜Ϟܫ୏εӭճҔපයࢲ

ൎ߾ၨа۳ᘉεǴх֖ߏ׳ය໔کவ٣Ԗᖒπբ฻Ƕ  
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߄ 2-1ǺȨਓՉπբޣȩکȨπբਓՉޣȩϐᅿᜪ 

ϩᜪ πբ୏ᐒ πբ੝Յ ᖐٯ 
Γα಍ी 

ၗ਑ 
Ӏ᛼ 

ਓ

Չ

π

բ

 ޣ

࿶தਓՉ

ϐᙍ཰π

բޣ 

౽୏ࣁࢂΑჴ

ՉπբǴਓՉ

 ୏ࢲуߕࣁ

ޑᙍ཰࣬ᜢيҁک

஑཰܄πբ 

 ঩ǵܺޜ

ᏤၯǵѦ

ҬΓ঩ 

ឦύ܈ύ

ଯ໘ભ 

πբ 

ᎂ౽Ԅਓ

ၯπբޣ 

౽୏ӕਔࣁΑ

πբ⿿αک൨

 ኷ז؃

מۓ੝ڀ ǵૈԏΕό

ᛙۓǵ೯த཮ۑ࿯܄

Ѩ཰ޑπբ 

ᙍ཰ၮ୏

঩ 

ឦύ܈ύ

ե໘ભǴ

ӭъൂي 

 

π

բ

ਓ

Չ

 ޣ

܄ಔᙃߚ

πբϐਓ

Չޣ 

πբࣁΑᝢ௛

ၗߎа຾Չߏ

ำਓՉ 

όሡ੝ਸૈמǵᖏ

ਔǵեᖒǵӭࣁό૸

 ᡏΚമ୏πբޑ഻

อයѺπ ߙԃΓ 

 

πբଷය

ਓՉޣ 

πբࢂਓၯ࿶

ᡍύҶ໕ু኷

 ΋೽ҽޑ

όሡ੝ਸૈמǵᖏ

ਔǵคᖒǵӭࣁҶ໕

 ᡏΚമ୏πբޑ܄

ၭ൑ᡏᡍ ߙԃΓ 

ਓՉ 

ၗ਑ٰྍǺUriely (2001) 

 

୯ϣჹܭȨworking holidayȩޑᙌ᝿ӭኬǴԖፏӵȨമ୏ଷයȩǵȨπբଷයȩǵ

ȨѺπࡋଷȩǵȨࡋଷѺπȩǵȨדπᢀӀȩ฻ຒᇟȐ׵ឮ࣑Ǵ2010ȑǴҁࣴزӢஒࣴ

ଷѺπीჄȐWorking Holiday Visa Schemeȑࡋ୯ᛝुךȨ೸ၸᆶࣁჹຝϐጄൎुز

ଷѺπȩࡋȨޑڥБᆀ۔ȩǴӢԜ௦ҔѦҬ೽ޣଷѺπࡋ۳ੇѦ߻วᛝ᛾܌୯ۓڐ

բ٬ࣁҔӜᆀǴ٠ᆀୖᆶࣁޣȨࡋଷѺπޣȐworking holiday makersȑȩǶ 

ᕵᢀҞ߻Ѡ᡼ᆶځд 13 ୯܌ᛝुࡋޑଷѺπۓڐǴೕୖۓᆶޑޣԃសሡϟܭ

18 Կ 30 ܈ 35 ྃǴόሡڀഢ྽Ӧ୯ৎϐᇟૈقΚǴଶ੮ය໔നอࣁ༫ӦճޑϤঁ

ДǴനࣁߏम୯ٿޑԃǴՠа΋ԃۚӭǴԶ۳߻ᐞ߾ޣࢪёຎ௃ݩ੝ձҙፎߏۯ

ଶ੮ԿٿԃǴ၁߻ـ΋ക߄ 1-1Ƕ 

ЬǶࣁᒲߎڗаᖺߚǴԶޑЬाҞࣁаᢀӀਓၯځܭ੝ՅӧޑଷѺπीჄࡋ
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ӧ੝ۓය໔ϣᙖҗࡋଷѺπᛝ᛾Կ੝ۓ୯ৎǴుΕᡏᡍ྽ӦόӕޑғࢲБԄϷЎ

ϯǴᒃيௗ᝻྽Ӧۚ҇΋ӕϕ୏ǵҬࢬǴᕇڗόӕܭ΋૓ᢀӀૈ܌ளޑډᡏᡍǶ

୏ǴࢲᏢಞޑ୏ϐѦǴҭё຾ՉၯᏢǵอය຾অ฻ᚐѦࢲନΑೕჄਓၯޣଷѺπࡋ

ය໔ߕ஥வ٣ӝݤอයѺπၗշਓၯғࢲ຤Ǵа෧ᇸਓၯය໔ϐғॄࢲᏼȐѦҬ

೽Ǵ2014ȑǶ 

 வਓၯБय़ٰ࣮ǴࡋଷѺπޑޣਓၯՉکࣁԾշਓՉޣεठ࣬ӕǴӭаԾշ

דޑਓၯՉำǶπբБय़ǴԖΓаคൔၿکԄ຾ՉǴԾՉೕჄѺ౛१எǵҬ೯׎

πБԄୖᆶǴٯӵWWOOFȐWorld-Wide Opportunities on Organic Farmsȑගٮӧ

ၭ൑อයπբᡏᡍޑᐒ཮ǴԶ໤Ьεӭٮᔈ१எբࣁπਔޑҬඤǹΨԖΓவ٣Ѝ

ᖒπբǶฅԶόᆅӧব΋ᅿ௃ݩΠǴࡋ٩ྣଷѺπޑۓڐೕۓǴࡋଷѺπޣ໻ૈ

ӧࡋଷѺπය໔வߚ٣஑཰܄ǵόሡ੝ޑૈמۓπբǴதޑـѺππբ݀ࣁ༜௦

ԏǵၭ൑ᅿ෌ǵНౢᎦ෗ǵ१ࠔуπǵ੬ށ൑ǵᓓ᡺ǵ໭۫ǵ୍ܺ཰฻ǴВҁ٠

੝ձೕࡋۓଷѺπޣόளܭ॥ϯ൑܌ѺπǶ٤ࢌک୯ৎۓڐޑύࣗԿೕۓவ٣ӕ

΋πբޑਔ໔΢ज़ǴӵӧᐞࢪǵКճਔǵݢើόёࣁӕ΋໤ЬπբຬၸϤঁДǴ

ફՋើǵӎУճࣁ߾ΟঁДǴჹܭᏢಞ૽ግፐำ߾ќԖځдೕۓǴа΢֡Ҕаዴ

 ЬाҞ኱ǶࣁаᢀӀਓၯࢂޣଷѺπࡋߥ

൩Ѡ᡼Ҟࡋ߻ଷѺπݩރޑԶقǴԾவ2012ԃ9ДȠϞڬтȡൔᏤȨమε౥཰

ғࣁՖీࣁᐞࢪஓϻȩ΋ЎࡕǴࡋଷѺπ҅Ԅԋޗࣁ཮᝼ᚒǶ၀Ӝమε౥཰ғ߄

ܴԾρаᖺڗಃ΋ఏࣁߎҞ۳߻ޑᐞࢪǴӧ྽Ӧӭவ٣ᐞࢪΓόᜫཀ଺ޑե໘മ

ΚπբǴπբᕉნᕪᑖǴᗋёૈᎁݔڙຎȐླྀಏ๮Ǵ2012ȑǶᗨϐࡕΨԖ࣬ᜢൔᏤ

Ϸ૸ፕࡰрԜࣁ੝ਸਢٯǴՠόխᡣΓᚶᅪزഖԖӭϿΓᚶܤ๱࣬ӕགྷࡋ۳߻ݤ

ଷѺπǴӢԜǴཇٰཇӭԃᇸΓр୯ࡋଷѺπޑङࡕচӢǴϷӧ྽Ӧय़ჹޑᕉნ

 Ƕݙᜢ܌཮ޗ॥ᓀ೴ᅌ೏ޑډёૈᎁၶک
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ਥᏵநЎЎ௲୷ߎ཮ӧ 2012 ԃଞჹςֹԋ୯ѦѺπࡋଷԿϿъԃа΢ޑѠ᡼

่ࢗፓڔୢޑ଺܌ԃߙ Ǵ݀ԃᇸΓ،ۓр୯Ѻπࡋଷ߻ޑΟӜ౛җࣁȨ௖઩Шࣚǵ

໒ᗡຎഁȩǵȨගϲᇟૈقΚǵ୻ᎦᐱҥԾЬȩǵȨᅈىჹཥШࣚϷཥޑނ٣ӳڻȩǹ

Ǵҭёࡕଷ஑୔ύᘤំӭጇ૸ፕࡋѺπࢪᐞޑළȩ࠼Ѡ᡼നεਓၯፕᏝȨङхܭ

ᘜ่рȨ଒ᚆচԖғࢲᕉნȩǵȨჹᐞޑࢪӳڻЈȩǵȨᏢಞमᇟȩǵȨߵᓀࡷᏯȩǵȨय़

ჹԾךȩϷȨԾךჴ౜ȩ฻୏ᐒǹԶࢤ߻ൔᏤύёว౜ᔈԖ೽ϩߙԃࢂаȨᖺڗ

 ǶޑЬाҞࣁᒲȩߎ

ќѦਥᏵѦҬ೽ߙԃࡋଷѺπ஑୔ᆛઠޑၗૻᡉҢǴӧനӭך୯ߙԃࡋ۳߻

ଷѺπޑᐞࢪǴࡋଷѺπޣ࿶தวғӚᜪཀѦࡺ٣ᆶ࡚ᜤ٣ҹǴځচӢхࡴǺᇟ

୼ΑှǴԶىೕകǵЎϯಞ߫ǵΓЎᕉნԖࡓݤǵࡋڋ཮ޗаჹ྽ӦىΚόૈق

Жલೀ౛πբϷғୢࢲᚒ܌ሡඓඝޑၗૻǹલЮᆢៈԾيӼӄޑཀ᛽Ǵ۹ౣፏӭ

ǵϦၡᕉნϷҬ೯ࡼӵǺჹၰၡ೛ٯӚᅿወӧ॥ᓀǴޑࢲයӧ྽ӦۚՐπբғߏ

ೕ߾όᕕှǴ࿶தวғᝄख़Ҭ೯ཀѦࡺ٣ǹჹπբޑമ୏చҹǵӼӄྗ߾ᆶೕۓ

όዕ஼Ǵ܈Ғᜫۙ൩ݤߚπբǴԶวғπӼཀѦ໾্Ϸമၗޟ઱ȐѦҬ೽Ǵ2015ȑǶ 

ᏃᆅӸӧа΢Ӛᜪᜢܭ୏ᐒǵ॥ᓀځ܈д᝼ᚒޑ૸ፕǴӚ୯ϐ໔ᛝुࡋଷѺ

π߃ޑۓڐ૱ϝࣁႴᓰߙԃ፯р҆୯Ǵ೸ၸК΋૓ਓၯၨߏਔ໔ޑଶ੮ǴᏢಞӚ

Ўϯӧόӕቫय़΢ޑৡ౦Ǵ௖઩Шࣚǵߦ຾ҬࢬǴ٠ё຾Չคᖒ܈ԖᖒޑอයѺ

πǴӕਔၲډቚуҶ໕ᡏᡍံکຠғࢲਓ຤ޑфҔǶҁࣴ܌زᆀࡋଷѺπࣁޣҁ

࿯ඔॊϐጄൎǴࣴزჹຝࢂ߾೸ၸҙፎࡋଷѺπۓڐ୯วܫϐᛝ᛾ࡋ۳߻ଷѺπ

  Ƕޣ



 13 

ಃΒ࿯ǵࡋଷѺπ୏ᐒ 

΋ǵ୏ᐒᆶਓၯ୏ᐒ 

 ୏ᐒࢂ௢୏ঁᡏ຾Չࢌᅿࢲ୏ǴᏤЇ၀ࢲ୏රӛࢌ΋Ҟ኱߻຾ޑ΋ᅿϣӧགྷ

ਔ཮Їଆᆙ஭ىሡ؃҂೏ᅈޑΓॺࣁჴ፦୏ΚǶSchiffman and Kanuk (2000)ᇡکݤ

Γϣӧঁܫሡ؃Ǵफ़եᆙ஭ག٠ញى໨Չ୏аᅈࢌڗᐟ΋ঁΓѐ௦ڈᄊǴ຾Զރ

ࣁύϟǴ୏ᐒᙯඤԋՉޑࣁՉکሡ؃ࢂᡏϯǴΨڀޑሡ؃ࢂᓸΚǶӢԜǴ୏ᐒޑ

཮ข߾ᄊԶౢғӼЈགǴϸϐރሡ؃Ǵಥᚆᆙ஭ىᅈٰ่݀ޑǴ೸ၸၲԋҞ኱ࡕ

ቾόӼǴख़ፄൻᕉՉࣁԿሡ؃ᅈࣁىЗȐђનዝǵഋةࠂǴ2006ǹ݅లඁǵᛥϿ

ঙǴ2010ȑǶ 

 ҅த௃ݩΠǴΓவ٣ҺՖՉࢲ܈ࣁ୏೿཮ډڙ୏ᐒޑ០٬ǴԶ០٬Γॺவ٣

ਓၯՉޑࣁ୏ᐒǴ൩ࢂਓၯ୏ᐒȐђનዝǵഋةࠂǴ2006ǹ݅లඁǵᛥϿঙǴ2010ȑǶ

ਓၯ୏ᐒ೏ᇡࢂࣁၯ࠼຾Չਓၯࢲ୏ޑ੿҅চӢǴӕਔΨࢂቹៜҞޑӦཀຝ׎ԋ

 ;ख़ाӢન(Um & Crompton, 1990; Baloglu & McCleary, 1999ޑӦᒧ᏷ޑҞک

Gartner, 1993)ǶBaloglu and McCleary (1999)ᇡࣁਓၯ୏ᐒឦঁܭΓޑǵЪޗࣁ཮Ј

౛ቫय़ȐsociopsychologicalȑޑቹៜӢનǴӧࢌᅿำࡋ΢Ǵ΋ঁΓޑਓၯ୏ᐒёа

ຎځࣁགྷाவ၀ԛਓՉ࿶ᡍ൨ޑ؃ճ੻Ȑtouristic benefits soughtȑǴԶԜճ੻൨؃

཮೸ၸ௃གቫय़ቹៜঁΓჹܭҞޑӦޑ᏾ᡏཀຝ(Gartner, 1993; Dann, 1996)ǴΨ཮

ቹៜჹܭਓၯޕޑ᝺ሽॶȐֺྍ్Ǵ2010ȑǶ 

ၸѐவόӕሦୱࣴزਓၯ୏ᐒޑ౛ፕ౲ӭ(Mohammad & Mat Som, 2010)Ǵ

McIntosh and Gupta (1980)ᇡࣁΓॺததӢࣁ΋ᅿа΢ޑ౛җԶਓՉǴԶගрѤᅿ

୷ҁޑਓၯ୏ᐒǺ 
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Ȑ΋ȑғ౛୏ᐒȐphysical motivatorsȑǺ 

೸ၸيᡏࢲ୏੃ନᆙ஭ᆶόӼǴх֖Ҷ৲ǵၮ୏ǵၯᔍǵݯᕍ฻ǹ 

ȐΒȑЎϯ୏ᐒȐcultural motivatorsȑǺ 

టᕕှځ፞ݒکд୯ৎ߫҇ޑǵ᛬ೌǵᇟقǵے௲کЎϯǴޑޕ؃ࣁటఈǹ 

ȐΟȑΓሞ୏ᐒȐinterpersonal motivatorsȑǺ 

೸ၸ௖ೖᒃ϶่܈Ҭཥܻ϶Ǵᘍಥ΋ԋόᡂޑВதғࢲǵπբ܈ᕉნǴа

଒ᗉ౜ჴ܈խନᓸΚǹ 

ȐѤȑӦՏᆶᖂఈ୏ᐒȐstatus and prestige motivatorsȑǺ 

хࡴԵჸǵҬࢬǵ཰୍Ϸவࢲز٣ࣴ୏Ǵ೸ၸࡌҥؼӳޑΓሞᜢ߯Ǵᅈى

 ๔Ǵ2008ȑǶߪటఈȐЦޑΓว৖ঁکΓ൧ख़ǵ፞᛽ڙ

Pearce (1988)߾аଭථޑࢶሡ؃ቫԛ౛ፕȐTheory of Hierarchy of Needsȑࣁ୷

ᘵǴගрਓၯғఱ໘ఊȐtravel career ladder, TCLȑۺཷޑǴஒਓၯ୏ᐒҗեԶଯ

ϩࣁϖঁቫભǴϩձܫࣁ᚞Ȑ relaxationȑǵӼӄȐsafety/securityȑǵΓሞᜢ߯

Ȑ relationshipȑǵԾ൧ᆶԾךว৖Ȑself-esteem and developmentȑکԾךჴ౜

Ȑself-actualization/fulfillmentȑǴᇡࣁΓॺޑਓၯ୏ᐒ཮ᒿ๱ਓၯ࿶ᡍޑಕᑈԶҗ

Πቫ۳΢ቫ౽୏(Pearce & Lee, 2005)ǶԶࡕӢ؂ঁࣁΓೀޑܭόӕғڮ໘ࢤǵԾך

΢ቹៜਓၯ୏ᐒǴ٬ਓၯ୏ࡋӭჲ֡཮ӧόӕำޑǵਓՉ࿶ᡍڋज़״ऊޑдΓ܈

ᐒڀԖ୏ᄊǵӭቫԛǵቸޑ܄੝ՅǴPearce and Lee (2005)ᇡࣁኳԄȐpatternȑК໘

ఊȐladderȑ׳፾ӝᇥܴ೭ኬ่ۺཷޑᄬǴаϸࢀғఱȐcareerȑ΋ຒǴၱӧ 2005

ԃঅׯ TCL ٠ගрਓၯғఱኳԄȐtravel career pattern, TCPȑȐᎄϺᕄǴ2007ȑǶ 

௢܎ӢનȐpush and pull factorsȑࢂќ΋ঁډڙቶε૸ፕ٠දၹ೏ௗޑڙਓၯ

୏ᐒࣴزሦୱǶ௢ΚࡰਓՉޣϣӧటఈޑΚໆᐟวԾρЬ୏ӛѦ຾Չਓၯࢲ୏Ǵ

࣬ϸӦǴ܎Κࣁ߾ਓՉޣགޑډڙѦ೽ᕉნ֎ЇΚӵਓၯӦޑ੝ਸඳᢀǴᇨځ٬
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གྷा۳߻ਓၯ(Dann, 1977; Baloglu & Uysal, 1996; Hsu et al., 2014)ǶCrompton (1979)

ӧ௖૸Ҷ໕ਓၯޣ୏ᐒزࣴޑύǴ२Ӄว৖рΎ໨ਓၯ୏ᐒ௢ΚӢનǺ଒ᚆВத

ғࢲȐescapeȑǵܫ᚞يЈȐrelaxationȑǵԾך௖઩Ȑself-exploratoryȑǵගଯᖂ៉Ӝ

ఈȐprestigeȑǵӣᘜ଼நȐregressionȑǵமϯᆶৎΓ܈ᒃ௼ᜢ Ȑ߯kinship enhancementȑǵ

ቚуޗҬᐒ཮Ȑsocial interactionȑǴϷٿ໨܎ΚӢનǺཥނ٣ڻȐnoveltyȑǵҞޑӦ

ϕ࣬ߚӢન٠ٿΚ܎کр௢ΚࡰᕉნȐeducationȑǶBaloglu and Uysal (1996)ػ௲ޑ

ᐱҥǴԶࢂ཮ӅӕӸӧբҔǴ۶Ԝ໔Ԗ࣬ᜢ܄ǶࡕځΨഌុԖόϿᏢޣа௢܎Ӣ

ન౛ፕࣁ୷ᘵǴ຾Չਓၯ୏ᐒޑჴ᛾ࣴز(Mohammad & Mat Som, 2010)Ƕ 

 

ΒǵԾշਓՉᆶࡋଷѺπ୏ᐒ 

፦ᆶԾշਓՉ࣬՟ǴӢ܄ਓၯޑύځǴЪޑЬाҞࣁଷѺπᔈаᢀӀਓၯࡋ 

ԜၸѐࡋଷѺπϐ࣬ᜢࣴزதаதޑـԾշਓՉ୏ᐒঅۯׯ՜ԶԋࡋଷѺπ୏ᐒ

ᄬय़ǶParis and Teye (2010)аزࣴޑ TCP کᄬ௖૸ऍ୯ǵу৾εǵम୯ࢎ౛ፕࣁ

ᐞޑࢪԾշਓՉޣ୏ᐒزࣴޑύǴᘜયϤ໨ԾշਓՉޑޣ୏ᐒӢનǺঁΓ/ޗ཮ԋ

࿶ᡍȐexperientialȑǵ࣪ᒲਓၯȐbudget travelȑǵڗȐpersonal/social growthȑǵᕇߏ

୻Ꭶᐱҥ܄Ȑindependenceȑǵܫ᚞ȐrelaxationȑکቚуЎϯޕ᛽Ȑcultural knowledgeȑǴ

٠ว౜നࢂޣٿࡕόፕਓၯ࿶ᡍӭჲ܌ޑԖԾշਓՉޑޣਡЈ୏ᐒǶ 

Lin, Lee and Wang (2012)ӧࣴزѠ᡼εᏢғр୯ࡋଷѺπޑ୏ᐒǵޕ᝺॥ᓀᆶ

ᅈཀࡋᜢ߯زࣴޑύǴஒࡋଷѺπ୏ᐒϩࣁԾךԋߏᆶჴ౜Ȑgrow up and 

enduranceȑǵᏢಞک࿶ᡍಕᑈȐlearn and experienceȑǵᡏᡍѦ୯ЎϯȐexperiences of 

foreign cultureȑǵᖼނᆶऍ१Ȑshopping and foodȑǵᗝᗗکቚуԏΕȐpractice and 

salaryȑϖεᜪǴ่݀ᡉ౜߻ΟࣁޣЬा୏ᐒǶ 

஭ችཁȐ2014ȑӧа፦ϯೖፋБԄ຾ՉޑѠ᡼ߙԃॅᐞࢪѺπࡋଷࣴزύǴ
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ᘜયрቚу࿶ᔮԏΕǵᡏ౜Ўϯኆኊǵගϲޗ཮ቫભǵԾךჴ౜฻ѤᜪࡋଷѺπ

߻ޑᆶമΚѱ൑ᜢ߯ޣଷѺπࡋВҁޑࢪᐞॅز୏ᐒǶKawashima (2010)ҭӧࣴޑ

ቚ຾Ȑself-improvementȑǵჹךᏢಞȐlanguage learningȑǵԾقрᇟࡰᡂϯύǴࡕ

౜ԖπբރᄊޑόᅈȐdissatisfaction with current working statusȑࣁВҁࡋଷѺπ

߄ගϷϐਓၯϷԾշਓՉ୏ᐒᙁൂ᏾౛ԿΠ܌Ьा୏ᐒǶа΢ޑޣ 2-2Ƕ 

 

߄ 2-2Ǻਓၯ୏ᐒϐᑽໆᄬय़᏾౛ 

Ꮲޣ ԃҽ ᄬय़ 

Crompton 1979 

଒ᚆВதғࢲǵܫ᚞يЈǵԾך௖઩ǵගଯᖂ

៉Ӝఈǵӣᘜ଼நǵமϯᆶৎΓ܈ᒃ௼ᜢ߯ǵ

ቚуޗҬᐒ཮ǵཥނ٣ڻǵҞޑӦ௲ػᕉნ 

McIntosh and Gupta 1980 ғ౛ǵЎϯǵΓሞǵӦՏᆶᖂఈ 

Pearce 1988 
ว৖ǵԾך᚞ǵӼӄǵΓሞᜢ߯ǵԾ൧ᆶԾܫ

 ჴ౜ך

Paris and Teye 2010 
ঁΓ/ޗ཮ԋߏǵᕇڗ࿶ᡍǵ࣪ᒲਓၯǵ୻Ꭶᐱ

ҥ܄ǵܫ᚞ǵቚуЎϯޕ᛽ 

Kawashima 2010 ᇟقᏢಞǵԾךቚ຾ǵჹ౜Ԗπբރᄊޑόᅈ 

Lin, Lee and Wang 2012 
Ծךԋߏᆶჴ౜ǵᏢಞک࿶ᡍಕᑈǵᡏᡍѦ୯

Ўϯǵᖼނᆶऍ१ǵᗝᗗکቚуԏΕ 

஭ችཁ 2014 
ቚу࿶ᔮԏΕǵᡏ౜Ўϯኆኊǵගϲޗ཮ቫભǵ

Ծךჴ౜ 

ၗ਑ٰྍǺҁࣴز᏾౛ 

 

 ᆕӝа΢ࣴزǴ୏ᐒྍԾΓޑሡ؃ǴԶਓၯǵԾշਓՉࡋکଷѺπՉߚࣣࣁ

җൂ΋ޑሡ܌؃០୏ǴԶࢂҗӭᅿሡߦ؃วǴ٠࿶ၸঁΓޑғࢲ࿶ᡍಕᑈϷඵ܄

౲ݤǴϩᜪБ܄੝ޑԖӭኬፄᚇڀ฼ᆶՉ୏ǶӢԜਓၯ୏ᐒ،ޑբр܌ǴࡕԵࡘ

ӭԶᜤа΋ठǴՠϝฅёаว౜΋٤ਓՉޣӅӕޑਡЈ୏ᐒǴхࡴ଒ᚆǵܫ᚞ǵ

ᜢ߯ගϲǵЎϯᡏᡍǵԾךว৖฻Ƕ೸ၸΑှਓၯ୏ᐒǴό໻ёаளޕၯ࠼வ٣
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ਓၯࢲ୏ޑଆӢǴҭૈ௢՗ځՉࣁǴ຾Զගٮനޑ٫ਓၯᡏᡍǶ 

ҁࣴز୷ࡋܭଷѺπҁ፦΢аҶ໕ਓၯᡏᡍࣁЬޑ੝ՅǴу΢நЎЎ௲୷ߎ

཮ୢڔፓࢗനӭԃᇸΓࣁΑȨ௖઩Шࣚǵ໒ᗡຎഁȩǵȨගϲᇟૈقΚǵ୻Ꭶᐱҥ

ԾЬȩǵȨᅈىჹཥШࣚϷཥޑނ٣ӳڻȩԶр୯ࡋଷѺπ่݀ޑǴϷவਓၯፕᏝ

ङх࠼ළ܌ᘜયрޑȨ଒ᚆচԖғࢲᕉნȩǵȨߵᓀࡷᏯȩϷȨԾךჴ౜ȩ฻୏ᐒǴ

ᒧ᏷ୖԵ Paris and Teye (2010)ޑȨঁΓ/ޗ཮ԋߏȩǵȨᕇڗ࿶ᡍȩǵȨቚуЎϯޕ᛽ȩǵ

Ȩܫ᚞ȩǴLin, Lee and Wang (2012)ޑȨԾךԋߏᆶჴ౜ȩǵȨᏢಞک࿶ᡍಕᑈȩǵȨᡏ

ᡍѦ୯ЎϯȩǴϷ Crompton (1979)ޑȨ଒ᚆВதғࢲȩǵȨቚуޗҬᐒ཮ȩزࣴޑᄬ

य़Ǵஒᜪ՟่ۺཷޑӝࡕǴว৖рȨܫ᚞ᆶ଒ᚆȩǵȨҶ໕٦኷ȩǵȨЎϯᡏᡍᆶΓ

ሞҬࢬȩǵȨૈΚᆶ࿶ᡍಕᑈȩǵȨԾࡷךᏯᆶჴ౜ȩ฻ࡋଷѺπ୏ᐒޑᄬय़ǹӕਔ

ΨӢࡋଷѺπନਓၯѦዴჴ཮ԖπբՉࣁǴЪၸѐჴሞวғԖࡋଷѺπޣаᖺڗ

ԏΕࣁҞޑϐਢٯǴԶୖԵ஑ࡋزࣴߐଷѺπޑޣ Lin, Lee and Wang (2012)ޑȨᗝ

ᗗکቚуԏΕȩϷ஭ችཁȐ2014ȑޑȨගϲޗ཮ቫભȩǵȨቚу࿶ᔮԏΕȩᄬय़Ǵ

ќѦቚуȨԏΕᆶޗ཮ᢀགȩǶ 

ӢԜǴҁࣴز᏾౛рȨܫ᚞ᆶ଒ᚆȩǵȨҶ໕٦኷ȩǵȨЎϯᡏᡍᆶΓሞҬࢬȩǵ

ȨૈΚᆶ࿶ᡍಕᑈȩǵȨԾࡷךᏯᆶჴ౜ȩǵȨԏΕᆶޗ཮ᢀགȩϤεᄬय़Ǵբࣁᑽ

ໆࡋଷѺπ୏ᐒޑᄬय़ᡂኧǴ٠٩Ԝว৖ୢڔᚒ໨Ǵ௖૸ځӵՖቹៜࡋଷѺπޣ

ჹࡋܭଷѺπҞޑӦ୯ৎޑཀຝᆶޕ᝺ሽॶǶ 
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ಃΟ࿯ǵҞޑӦཀຝ 

΋ǵཀຝϷҞޑӦཀຝϐۓက 

 ȨImageȩࢂ΋ᅿܜຝޑӜຒᆶཷۺǴ೏ቶݱၮҔӧЈ౛ᏢǵӦ౛ᏢǵՉᎍᏢǵ

ᢀӀᏢ฻ᏢࣽزࣴޑǴӧ೭٤ሦୱύΨ೏፟ϒόӕޑҔӷǵۓကှکញǴҁࣴز

  ȨཀຝȩǶࣁҔӷǴᆀϐޑሦୱύزӧᢀӀࣴځҔݮ

ཀຝനԐҗ Boulding (1956)ගрǴᇡࣁཀຝঁࢂΓӧௗԏډѦࣚόӄय़܈ό҅

த܌ࡕ৲ૻޑᆕӝԶԋޑЈ౛კႽǴࢂჹܭԾρ٣ޑߞ࣬܌ჴޑЬᢀሽॶکᇡ᛽Ǵ

Զόࢂ၀٣ჴޑ੿ჴϣ৒ǶԶΓ཮ჹԜޕ᝺٣ޑډჴբрϸᔈکѦࣚᕉნྎ೯Ǵ

ӢԜཀຝёᇥࢂჹΓޑགྷݤϷՉࣁ،฼Ԗख़εቹៜȐ໳ඁࣔǴ2007ȑǶ 

ӧᢀӀᏢࣽሦୱΟΜӭԃჹܭཀຝزࣴޑύǴதـȨਓၯཀຝ/ᢀӀཀຝ

Ȑtourism imageȑȩǵȨਓၯҞޑӦཀຝȐtourist destination imageȑȩ܈ȨҞޑӦཀຝ

Ȑdestination imageȑȩ฻Ӝຒ٬ޑҔǴӢࡋଷѺπό໻ЗܭਓၯࡋଷǴۘԖѺπࢲ

୏ǴӢԜаȨҞޑӦཀຝȩբࣁҁࣴزύ٬ޑҔӜᆀǶҞޑӦཀຝӢࣁᆶၯ࠼ӧ

ҞޑӦޑᒧ᏷ǵჹҞޑӦࠔ፦ޑᇡޕǵޕ᝺ሽॶǵᅈཀࡋϷख़ၯཀᜫ฻ՉࣁԖଯ

 ,Pike, 2002; Chen & Tsai, 2007; Kim)ݙᜢޑࡋॺ࣬྽ำޣᏢډڙǴԶ܄ᜢ࣬ޑࡋ

Holland & Han, 2012; Sun, Chi & Xu, 2013; ᔎԖቺǴ2011)ǶHunt (1985)ǵBaloglu and 

McCleary (1999)ҭᇡࣁӧჴሞ௖ೖϐ߻ჹܭਓၯҞޑӦ׎ԋޑന߃ཀຝǴࢂၯ࠼

ᒧ᏷ҞޑӦၸำύനख़ाޑӢનǶ 

 ҞޑӦཀຝදၹ೏௦ҔۓޑကࣁǴΓॺჹࢌܭ΋Ӧᗺ܈ҞޑӦ࡭܌Ԗۺߞޑ

ȐbeliefsȑǵགྷݤȐideasȑکӑຝȐimpressionsȑޑᕴک(Baloglu & McCleary, 1999)Ƕ

΋ᅿඔॊޑԋ׎܌ӦӧЈ౛ޑਓၯҞܭ٩ᏵঁΓག᝺ჹ࠼ကҭԖၯۓдځ

(Crompton, 1979)ǵၯ࠼ၯ߻ӧЈҞύჹਓၯӦ܌Ԗޑឦ܈܄੝ݤ࣮ޑ܄ᆶයఈ
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(Beerli & Martín, 2004)ǵঁΓӧೀ౛ߏය࿶җӚᅿٰྍ܌ᕇளϐၗૻࡕǴ׎ԋჹҞ

 ฻Ƕ(Assael, 1984)ޕᇡޑӦޑ

 ᘜયа΢ӚৎᇥݤǴҁࣴزᇡࡋࣁଷѺπޑޣҞޑӦཀຝࣁȨঁΓӧӚᅿၗ

܌ޕЬᢀЈ౛ᇡޑԖ࡭ӦޑଷѺπҞࡋܭǴჹࡕᕇளǵ࿶ᡍಕᑈᆶሽॶղᘐޑૻ

 ᏾ᡏӑຝȩǶޑԋ׎

 

ΒǵҞޑӦཀຝϐԋϩᆶᑽໆ 

 Gartner (1993)ӧځཀຝ׎ԋၸำزࣴޑύࡰрǴҞޑӦཀຝ׎ޑԋࢂҗΟঁ

ϩᜪ΢ܴᡉόӕǴ࣬ࠅϕ໔Ԗቫભ΢ᜢᖄޑ܄ाન܌ಔԋǺ 

Ȑ΋ȑᇡޕཀຝȐcognitive imageȑǺ 

٩ᏵঁΓۺߞǵѦ೽٣ჴ܈ၗૻǴჹܭҞޑӦឦ܌܄଺ຑ՗ϐуᕴǹ 

ȐΒȑ௃གཀຝȐaffective imageȑǺ 

ᆶঁډڙΓ഻ӳکයఈ܌ቹៜޑਓၯ୏ᐒԖᜢǶٯӵऩၯ׆࠼ఈૈᇡ᛽ό

ӕЎϯǴ߾཮ᒧ᏷а౦୯Ўϯ๱ӜޑਓၯҞޑӦа಄ӝԾρޑයఈǴ຾Զ

ుϯჹܭਓၯҞޑӦޑ௃གǹ 

ȐΟȑཀటཀຝȐconative imageȑǺ 

ԋࡕࢤ໘ٿϷ௃གޕՉ୏ӢનǴϣѦ೽ၗૻӧ࿶ၸᇡޑᜪ՟ࣁ΋ᅿᆶՉࢂ

 ӦǶޑਓၯҞޑԵǴӆவύᒧ᏷΋ঁ፾ӝୖޑਓၯ،฼ࣁ

ՉޑϷᔅշਓၯӦ೛ीԋфࣁਓၯՉޑ࠼ుΕΑှၯ׳ӦཀຝޑΑ೸ၸҞࣁ 

ᎍ฼ౣǴEchtner and Ritchie (1991)ӣ៝ၸѐჹܭҞޑӦཀຝࡕزࣴޑǴᇡঁࣁΓჹ

ᄬԋԖаΠΟᅿືय़ᆶख़ᗺǴЪჴሞᏹբਔᔈᏃёૈӕޑཀຝȩޕӦȨᇡޑҞܭ

ਔԵໆډΟᅿόӕືय़ޑᑽໆǶ᏾ᡏࢎᄬკаΟԛϡຎفև౜ӵკ 2-1Ƕ 

 



 20 

Ȑ΋ȑঁձឦ܄Ȑattributesȑ—᏾ᡏཀຝȐholisticȑǺ 

ၯ࠼཮ӕਔаঁձឦ܄Ϸ᏾ᡏཀຝٿᅿಔԋ׎ԋჹҞޑӦޑཀຝǶࣁޣ߻

႟࿗ǵ੝ޑۓၗૻǴӵၰၡ೛ࡼǵނሽǵ਻ংǴࣁ߾ޣࡕჹ၀ҞޑӦޑ᏾

ᡏӑຝϷ࣮ݤǴӵ᏾ᡏݗൎǹ 

ȐΒȑфૈ܄Ȑfunctionalȑ—Ј౛܄ȐpsychologicalȑǺ 

΢ॊঁޑձឦک܄᏾ᡏཀຝǴ֡ᔈх֖ၨڀᡏǵޔௗёᢀჸ܈ᑽໆޑфૈ

੝ቻǴӵ܄ௗᑽໆϐЈ౛ޔຝǵᜤаܜሽǴϷၨނǵࡼ੝ቻǴӵՐஎ೛܄

϶๓ࡋǵӼӄ܄ǹ 

ȐΟȑ΋૓܄Ȑcommonȑ—ᐱ੝܄ȐuniqueȑǺ 

ҞޑӦཀຝޑጄൎڀഢ΋૓܄Կᐱ੝ཱུٿޑ܄ϯ੝܄Ƕ΋૓܌ࡰ܄ԖҞޑ

Ӧ೿ёа΋ଆϕ࣬ຑሽКၨޑ੝܄Ǵӵ୷ᘵ೛ࡼǵނሽНྗǹᐱ੝ࢂ߾܄

 ᅐ਻৲฻ǶੁޑੀৃᅦࠖഊǵЃᎿޑࡋǴӵӑݗ਻܈ඳᢀޑ΋Ӧ੝Ԗࢌ

 

 

 

 

 

 

 

კ 2-1ǺҞޑӦཀຝϐԋϩᄬय़ 

ၗ਑ٰྍǺEchtner & Ritchie (1991) 

ঁձឦ܄ ᏾ᡏཀຝ 

ᐱ੝܄ 

΋૓܄ 

фૈ܄੝ቻ 

Ј౛܄੝ቻ 
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Echtner and Ritchie (1991)٠ӧᔠຎ 14 ጇख़ाЎ᝘ࡕว౜ǴᗨฅᑽໆҞޑӦཀ

ຝਔǴӕਔ٬Ҕ኱ྗϯໆ่ޑ߄ᄬԄБݤϷ໒ܫԄ่ߚޑᄬԄБࣁݤന٫Ǵՠჴ

ሞ΢Ꮲޣӭ௦Ҕёໆϯ่ޑᄬԄБԄǴԜБԄΨӢୢᚒඔॊϷ኱ྗϯเᚒໆޑ߄

ᚒ໨೛ीज़ڋǴၨคݤᑽໆډ΢ॊཀຝືय़ύޑ᏾ᡏཀຝکᐱ੝ঁٿ܄ηᄬय़Ƕ

ӢԜǴٿΓനࡕ໻٩ྣфૈ܄Ȑfunctionalȑ—Ј౛܄Ȑpsychologicalȑޑ੝ቻືࡋǴ

᏾౛ᘜયр 35 ໨ᑽໆҞޑӦཀຝޑឦ܄ǴӵΠ।߄ 2-3Ƕ 

Beerli and Martín (2004)߾຾΋؁ୖԵၸѐჹܭਓၯӦ֎ЇΚϷཀຝឦ܄ᑽໆ

ΐεϩᜪǵ72ࡴǴว৖р΋ҽ఼ࡕǴ಍ӝ٠ัբቚ෧߄ໆޑ ໨གޕ/ᇡޕཀຝឦ܄

߄ȐΠΠ।߄ᄬᕴࢎ܄ӄय़ޑ 2-4ȑǴࡴ៶ځΑҞޑӦཀຝёૈޑӚᅿय़ӛǴբࣁ

ȨԾฅၗྍȩǵȨ΋૓ࣁǴΐεϩᜪϩձڀԵπୖޑӦཀຝޑҞޕᇡ/ޕᑽໆགࡕ۳

೛ࡼȩǵȨᢀӀ೛ࡼȩǵȨᢀӀҶ໕Ϸু኷ȩǵȨЎϯǵᐕўᆶ᛬ೌȩǵȨݯࡹ࿶ᔮӢનȩǵ

ȨԾฅᕉნȩǵȨޗ཮ᕉნȩϷȨӦБݗൎȩǶࣴزύΨࡰрǴᑽໆឦޑ܄ᒧ᏷ᔈຎ

ӚঁਓၯҞޑӦޑ֎ЇΚǵۓՏکຑ՗གޕཀຝޑҞ኱ޑόӕԶۓǶӧٿΓଞჹ

ၯ࠼ჹܭ΋Ջ੤Уλ৞ޑҞޑӦཀຝޑჴ᛾ࣴزύǴջ೸ၸӢનϩ݋ᘜ่рȨԾ

ฅᆶЎϯၗྍȩǵȨ΋૓ǵਓၯϷҶ໕೛ࡼȩǵȨӦБݗൎȩǵȨޗ཮ङඳᆶᕉნȩǵȨ໚

Ӏᆶ؅᠁ȩϖ໨གޕ/ᇡޕҞޑӦཀຝޑᄬय़Ƕ 
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߄ 2-3ǺҞޑӦཀຝឦ܄ϐᑽໆ໨Ҟ 

фૈޑ܄Ȑڀᡏޑ/ёᑽໆޑȑ 

FunctionalȐPhysical/Measurableȑ 

 ᢀӀඳᗺ/ࢲ୏ 
୯ৎϦ༜/ഁѦࢲ୏ 
ᐕўђᙬ/റނᓔ 
ੇᔭ 
റំ཮/৖Ң཮/࿯ቼ 
॥ඳ୔/Ծฅඳᗺ 
 ᆶু኷ࢲғڹ
ᖼނ೛ࡼ 
ਓၯᒌ၌୍ܺ 
ၮ୏೛ࢲ/ࡼ୏ 
྽ӦϦӅ೛ࡼ/Ҭ೯ၮᒡ 
 ѱࠤ
Րஎ/ᓓ᡺ 
 ް܊/ނᑐࡌ
ԋҁ/ނሽНྗ 
਻ং 
Ᏹᔒག 
మዅག 
೿ѱϯำࡋ 
࿶ᔮว৖/൤ျำࡋ 
୘཰ϯำࡋ 
 ܄ۓᛙݯࡹ
 ܄ၲܰ
ΓيӼӄ 
ёྎ೯ำࡋ 
॥߫/Ўϯ 
όӕ٫ޑᓘ/ऍ१ 
዗௃/϶๓/൧ख़ 
Ҷ৲/ܫ᚞ 
਻ݗȐዕ஼ǵ౦୯௃ፓȑ 
 ᓀᐒ཮ߵ
ቚޕߏ᛽ޑᐒ཮ 
ৎ৥܈ԋΓᏤӛ 
 ፦ࠔ୍ܺ
Ӝ៉/ᖂఈ 

Ј౛ޑ܄Ȑܜຝޑȑ 

PsychologicalȐAbstractȑ 

ၗ਑ٰྍǺEchtner & Ritchie (1991) 
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߄ 2-4Ǻ،ۓགޕҞޑӦཀຝϐБय़/ឦ܄ 

Ծฅၗྍ ΋૓೛ࡼ ᢀӀ೛ࡼ 
Ϻং 
  ਻ྕ 
  फ़ߘ 
  ᔸࡋ 
 Вྣਔኧ 
ੇ᠁ 
  ੇНН፦ 
  ؅፦۟܈᠁ 
  ੇ۞ጕࡋߏ 
  ၸࡋᏱᔒੇޑ᠁ 
ᙦ൤॓ޑѦඳՅ 
  Ծฅػߥ୔ 
  ෫ݲ/ଯξ/؅ᅃ฻ 
  ӭኬϷᐱ੝ޑ୏෌ނဂပ 

ၰၡ/ᐒ൑/ෝαϐว৖ᆶࠔ፦ 
ϦӅϷ҇ᔼҬ೯೛ࡼ 
ϦӅፁғϷᙴᕍ୍ܺ 
 ୍ܺߞႝ
୘཰೛ࡼว৖ 
 ࡋᑐว৖ำࡌ

ਓᓔϷԾݻԄՐஎ 
 ኧ׉  
  ᅿᜪ 
 ፦ࠔ  
ᓓ᡺ 
  ৒યΓኧ 
  ᅿᜪ 
 ፦ࠔ  
ଚփ/ᆸ᡺/ॿ኷೽ 
 ܄ၲܰ
ҞޑӦၯำ 
ਓ୍ܺ࠼ύЈ 
ᢀӀၗૻᆛ 

ᢀӀҶ໕Ϸু኷ Ўϯǵᐕўᆶ᛬ೌ ݯࡹ࿶ᔮӢન 
ЬᚒϦ༜ 
Ҷ໕ၮ୏ࢲ୏ 
  ଯᅟϻ/ഄങ/Ѻᘪ/ྖഓ 
  /ወН 
  ᒃНϦ༜ 
  ୏ނ༜ 
  ২؁ਓՉ 
 ୏ࢲᓀߵ  
  ።൑ 
 ࢲғڹ  
  ᖼނ 

റނᓔ/ᐕўࡌᑐ/इۺ࿞ 
࿯ቼ/ॣ኷཮฻ 
Ћπ᛬ 
ొ໬ 
҇໔٣ࡺ 
 ௲ے
॥߫ϷғࢲБԄ 

 ܄ۓᛙݯࡹ
 ໼ӛݯࡹ
࿶ᔮว৖ 
Ӽӄ 
  ҍ࿾౗ 
  ৮װ܀ᔐ 
  ሽނ

Ծฅᕉნ ޗ཮ᕉნ ӦБݗൎ 

ඳՅϐऍ 
 ѱᆶλᙼϐऍࠤ
మዅࡋ 
ၸࡋᏱᔒ 
 ࢉ਻ϷᏓॣԡޜ
Ᏹ༞Ҭ೯ 

዗௃/϶๓ޑ྽Ӧۚ҇ 
೦֚ޗޑ཮ 
ғࠔࢲ፦ 
ᇟق႖ሖ 
 
 

ᇬ୽ޑ 
ਔۘޑ 
 Ӧᗺޑᖂఈڀ
аৎ৥ࣁᏤӛޑӦᗺ 
౦୯௃ፓޑ 
ઓઝޑ 
 ޑ᚞ܫ
Ԗᓸॐགޑ 
៿ඍޑ 
๤፾ޑ 
Юޑښ 
֎ЇΓ܈Ԗ፪ޑ 

ၗ਑ٰྍǺBeerli & Martín (2004) 
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Ȩ௃གཀຝȩޑᑽໆБय़Ǵ΋૓ࢂᙖҗᕉნЈ౛Ꮲύჹܭᕉნޑ௃གࠔ፦ឦ

௃ག΢܈ᑽໆԶٰǶΓॺӧ௃ᆣޑȐaffective quality attributed to environmentsȑ܄

ჹܭᕉნޑඔॊதҔ׎৒ຒٰ߄౜ǴӢԜ೭ᜪޑᑽໆࢂҗ΋سӈ׎ޑ৒ຒ܌ಔԋ

(Russel & Pratt, 1980)ǶRussel and Pratt (1980)வ 105 ঁനத೏٬Ҕ׎ޑ৒ຒύǴ࿶

җӢનϩ݋ᑔᒧрനૈ୼ඔॊჹᕉნ௃གޑ൳ঁӢનǴ٠வύගрٿಔ౛ፕ΢ന

፾ӝҔٰᑽໆ௃གཀຝཱུٿޑϯࡰ኱Ǵ؂ಔх֖ঁٿᇟཀ΢ჹҥ׎ޑ৒ຒǴϩձ

—ȐarousingȑޑȨᐟᓰ֎ЇکȐunpleasantȑȩޑזȐpleasantȑ—όඍޑזȨඍࣁ

ЮښคಠޑȐsleepyȑȩǶԶϐޑࡕჴ᛾ࣴزᡉҢǴӧᑽໆ΢уΕȨᑫठޑࠁࠁ

Ȑexcitingȑ—ཀᑫᗣ࣑ޑȐgloomyȑȩکȨܫ᚞๤፾ޑȐrelaxingȑ—ᓸྠ׭ඊޑ

ȐdistressingȑȩϐࡕǴ᏾ᡏکࡋߞޑਏࡋ཮׳ӳǴЪ೏᛾ჴૈ୼ᔈҔӧόӕᇟقǵ

ኬҁǵЎϯکᕉნᜪࠠزࣴޑ΢(Baloglu & McCleary, 1999)Ǵૈ୼Ҕٰբࣁჹࢌ΋

ҞޑӦ௃གཀຝޑ᏾ᡏຑ՗(Russel & Snodgrass,͒1987)ǶҁፕЎୖԵޑ Baloglu and 

McCleary (1999)ک Beerli and Martín (2004)֡زࣴޑ௦ҔԜБԄᑽໆ௃གཀຝǶ 

 

᏾౛а΢ӚᏢزࣴޑޣǴGartner (1993)ࣁҞޑӦཀຝ᏾ঁཷۺϩрཷ܄ࡴǵ

ၨεБӛԶำࡋ΢όӕޑाનϩᜪǴঁΓௗԏѦ೽٣ჴ׎ࡕԋᇡޕཀຝǴ٠җϣ

Јག௃کჹᇡޕཀຝޑϸᔈౢғ௃གཀຝǴӆҬϕቹៜനࡕቹៜ᏾ᡏ،฼ޑཀట

ཀຝǹEchtner and Ritchie (1991)߾аҞޑӦҁي൩Ӹӧޑ੝፦ࡋفޑϪΕǴஒୃӛ

ᇡޕБय़ޑҞޑӦཀຝ଺׳ಒጏϯှܨۺཷޑǴаڀ׳ᡏǵჹᔈډਓၯӦ΋૓੝

ቻឦޑ܄БԄև౜рٰǹBeerli and Martín (2004)߾ӧќѦуΕ Echtner and Ritchie 

(1991)ၨ҂ගϷޑȨӦБݗൎȩࡕǴ׳຾΋؁ஒ೭٤ᇡޕឦ܄ϩߐձᜪԋόӕޑΐ

εϩᜪᄬय़ǴБزࣴុࡕߡҞޑӦཀຝޑᏢޣவύᒧ᏷፾ӝޑ೽ϩǶRussel and 

Pratt (1980)߾ଞჹ௃གཀຝගрёҔаᑽໆޑБݤǶ 
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ӢԜǴа Baloglu and McCleary (1999)ޑᢀᗺٰᕴ่ǴঁΓჹܭҞޑӦޑཀຝ

εठ΢х֖ჹӚঁڀᡏёჸ᝺٣ჴޑᇡޕǵჹόӕय़ӛܜޑຝ௃གޑඔॊᆶϸᔈǴ

Ϸᆕӝࡕޣٿჹ᏾ᡏݤ࣮ޑǶჹᔈډ஑ԖӜຒޑᇥݤǴջࣁҞޑӦཀຝύޕ᝺/ᇡ

ᜪٿӢનȐperceptual/ cognitive componentsȑǵ௃གӢનȐaffective componentsȑޕ

ঁձཀຝǴᗋԖډڙа΢ޣٿຑ՗ࡕჹਓၯҞޑӦ׎ԋޑȨ᏾ᡏཀຝȐoverall/global 

imageȑȩǶӧᑽໆ΢߾εӭ཮ӧόӕᄬय़ΠǴаόӕঁձឦ܄ཀຝբࣁᚒҞ຾ՉǶ 

 

ΟǵҞޑӦཀϐ׎ԋϷቹៜӢન 

Baloglu and McCleary (1999)ࣁزࣴޑҞޑӦཀຝ׎ޑԋࡌҥ΋ঁᕴᡏࢎޑ܄

ᄬȐკ 2-2ȑǶ೚ӭόӕᏢࣽϷሦୱޑᏢ֡ޣᇡӕǴҞޑӦཀຝЬाډڙᐟᓰӢન

Ȑstimulus factorsȑঁکΓӢનȐpersonal factorsȑٿᅿЬाΚໆޑቹៜǶᐟᓰӢન

хٰ֖ԾܭѦࣚᕉნޑၗૻڈᐟǵ໺ሀǵϷӃ߻࿶ᡍޑቹៜǴঁΓӢનঁࡰ߾Γ

 Ƕ܄཮ϷЈ౛੝ޗޑ

კ 2-2ǺҞޑӦཀຝ׎ԋϐᕴᡏࢎᄬ 

ၗ਑ٰྍǺBaloglu & McCleary (1999) 

ঁΓӢન 

Personal Factors 

z Ј౛ޑ 

� ሽॶᢀ 
� ୏ᐒ 
� Γ਱੝፦ 

z ޗ཮ޑ 

� ԃស 
� ௲ػำࡋ 
� ஆރ࠷ᄊ 
 дځ �

  

ҞޑӦཀຝ 

Destination Image 

z ޕ᝺ޑ/ᇡޑޕ 

z ௃གޑ 

z ᏾ᡏޑ 

ᐟᓰӢન 

Stimulus Factors 

z ၗૻٰྍ 

� ኧໆ 
� ᅿᜪ 

z ၸ۳࿶ᡍ 

z ၗૻ໺ኞ  
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ӧӣ៝ਓၯҞޑӦཀຝ࣬ޑᜢЎ᝘ࡕǴBaloglu and McCleary (1999)຾΋؁ว

౜྽ਓՉޣ҂මჴሞ೷ೖࢌӦ܈คၸ۳ਓၯ࿶ᡍޑ௃ݩΠǴа΢ᕴᡏࢎᄬύЬा

ԖΟ໨،ۓӢન཮ቹៜځჹܭҞޑӦཀຝ׎ޑԋǴϩձࣁၗૻٰྍӭኬ܄ᆶᅿᜪǵ

ਓ߻཮Γα಍ीᡂ໨Ϸਓၯ୏ᐒǴ٠а೭Ο໨ӢનрวǴว৖р΋ঁჴሞ௖ೖޗ

ၯҞޑӦཀຝ،ۓӢનޑၡ৩ኳԄȐPath Model of the Determinants of Tourism 

Destination Image Before Actual VisitationȑȐკ 2-3ȑǶ 

 

 

 

 

 

 

 

 

 

Ȑຏȑჴጕࣁଷ೛٠࿶ၸᡍ᛾ޑၡ৩/բҔǹ຀ጕࣁ߾҂࿶ଷ೛ՠ࿶ၸᡍ᛾ёᔠෳ

Ԝኳࠠ᏾ᡏኳԄޑၡ৩ 

კ 2-3Ǻჴሞ௖ೖ߻ਓၯҞޑӦཀຝ،ۓӢનޑၡ৩ኳԄ 

ၗ਑ٰྍǺBaloglu & McCleary (1999) 

 

 

ၗૻٰྍӭኬ܄ 
Ȑኧໆȑ 

Variety (amount) of 
Information Sources 

ၗૻٰྍᅿᜪ 
Type of Information 

Sources 

ԃស 
Age 

௲ػำࡋ 
Education 

 ཮Ј౛ਓၯ୏ᐒޗ
Socio-psychological 
Travel Motivations 

 ຑ՗ޑޕ᝺/ᇡޕ
Perceptual/Cognitive 

Evaluation 

௃གޑຑ՗ 
Affective Evaluation 

᏾ᡏཀຝ 
Overall Image 
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೸ၸԜၡ৩ኳԄǴBaloglu and McCleary (1999)ᡍ᛾ΑҞޑӦཀຝ׎ޑԋǴ٠

᏾౛раΠ൳చၡ৩ᜢ߯Ǻ 

Ȑ΋ȑၗૻٰྍኧໆᆶᅿᜪ೭٤Ѧ೽ޑᐟᓰӢનǴ཮࿶җঁΓޕޑ᝺/ᇡޕຑ՗ቹ

ៜჹܭҞޑӦޑ᏾ᡏཀຝǹ 

ȐΒȑޗ཮Γα಍ीᡂ໨ӵԃសک௲ػำࡋǴ཮Ӣঁᡏ໔ޑόӕǴ࿶җޕ᝺/ᇡޕ

Ϸ௃གޑຑ՗ቹៜჹܭҞޑӦޑ᏾ᡏཀຝǹ 

ȐΟȑޗ཮Ј౛ਓၯ୏ᐒ཮೸ၸঁΓޑ௃གቫय़ቹៜჹܭҞޑӦޑ᏾ᡏཀຝǹ 

ȐѤȑޕ᝺/ᇡޕຑ՗཮ޔௗቹៜ܈೸ၸ௃གຑ՗ቹៜჹܭҞޑӦޑ᏾ᡏཀຝǴ௃

གຑ՗ޔࢂ߾ௗቹៜჹܭҞޑӦޑ᏾ᡏཀຝǹ 

Ȑϖȑа΢܌Ԗൂޑ΋ᡂኧǴନΑ཮೸ၸᇡ܈ޕ௃གຑ՗ቹៜ᏾ᡏཀຝѦǴҭ཮

ڑ੝Յϐ΋ȐޑҁኳࠠനεࣁቹៜǴԜޑӛॄ܈᏾ᡏཀຝౢғ҅ӛܭௗჹޔ

 Ǵ2013ȑǶ֗ٵՙǵᒘߞ

 аΠϩձ௖૸Ϸᇥܴၗૻٰྍǵޗ཮Γα಍ीᡂ໨Ϸਓၯ୏ᐒΟ໨ቹៜҞޑ

Ӧཀຝ׎ԋϐ،ۓӢનǴޣ߻ឦܭѦ೽ᐟᓰӢનǴ߾ޣٿࡕឦܭϣӧঁޑΓӢનǶ 

 

Ȑ΋ȑၗૻٰྍӢનȐInformation sources factorȑ 

೚ӭᏢࡰ่ࣣ݀زࣴޑޣрǴѦ೽ၗૻٰྍޑӭኬ܄Ȑኧໆȑᆶᅿᜪ཮೸ၸ

ঁΓޑᇡޕຑ՗ቹៜҞޑӦཀຝϐ׎ԋ(Stern & Krakover, 1993; Gartner,1993; 

Baloglu & McCleary, 1999; Beerli & Martín, 2004)Ƕ 

Gunn (1988)ӧځගрޑਓၯᡏᡍΎ໘ࢤჹҞޑӦཀຝ׎ԋϐቹៜύࡰрǴΓ

ॺӧಃ΋໘ࢤЬाࢂಕᑈε౲൞ᡏǵ௲ػǵᒃ϶ཀـ฻ғࢲ΢ᡏᡍޑЈ౛კႽǴ

ឦԖᐒԄཀຝȐorganic imageȑǴ٠ӧಃΒ໘ࢤ೸ၸ׳ӭѦٰ୘཰ϯၗૻӵਓၯਜǵ

ЋнǵਓՉޗ฻ޑቹៜ຾Չঅ҅ǴឦܭᇨวԄཀຝȐinduced imageȑǶӧჴሞਓၯ
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Չ߇״่ࣁৎޑࡕಃΎ໘ࢤǴӃޑ߻ཀຝ཮ӆ΋ԛਥᏵ၀ԛޑਓၯ࿶ᡍ೏অ҅Ǵ

ӢԜҞޑӦཀຝࢂ཮ᒿਔ໔کၗૻໆޑಕᑈԶόᘐׯᡂޑ(Echtner & Ritchie, 

1991)Ƕ 

Gartner (1993)ᇡࣁ౲ӭၗૻٰྍ཮೸ၸόӕޑȨཀຝ׎ԋᐒڋȐ image 

formation agentȑȩ׎ԋҞޑӦཀຝǶόӕཀຝ׎ԋᐒڋΠޑၗૻٰྍёϩࣁΟεᜪǺ

Ȑ1ȑᇨวȐinducedȑǺӭࣁᢀӀ཰ޣ೸ၸႝຎቶ֋ǵቶኞǵЋн฻ε౲൞ᡏ໺ሀ

฻ǹȐ2ȑԾЬȐautonomousȑǺх֖ཥࡼਓၯၗૻǴх֖ඳᗺǵ໭۫ǵ୍ܺǵ೛ޑ

ᆪ൞ᡏǵൔകᚇᇞǵႝቹǵࢬՉЎϯ฻ಃΟБૻޑ৲ٰྍǹȐ3ȑԖᐒȐorganicȑǺ

αޑ཮ᆛ๎໔ޗαԸ໺ኞǴϷᆛၡ฻ޑჴሞ࿶ᡍ܈᛽ޕᒃ϶ǵΓሞ໔ਥᏵঁΓࡰ

࿞ࢬ໺฻Ƕа੝ۓਓၯӦࣁඔॊჹຝ܌໺ଌрޑၗૻጕ઩׎܈ຝǴ࿶җ೭Οεᜪ

ཀຝ׎ԋᐒڋǴӧ࿶ၸૻ৲ௗԏޣᑔᒧၸᘠǵޕ᝺ຑ՗ǵׯးख़ಔࣗԿסԔᘉε

฻ཀຝ׎ԋၸำࡕǴω཮׎ԋௗԏޣჹ၀ҞޑӦᐱ੝ޑཀຝȐߞڑՙǵᒘ֗ٵǴ

2013ȑǶ 

ਓၯ೭ᅿค୍ܺޑ׎คݤӧᖼວ߻຾ՉᔠࢗǴЪ೯தѸ໪ӧჴሞᡏᡍޑ྽Π

ӄһᒘѦֹޣ࿶ᡍѦǴ੃຤يᒃޑаନΑමԖ܌ӳᚯǴޑ፦ࠔځωૈղᘐࡕၸ܈

ࣚёᕇள܈ճҔޑၗૻٰྍ଺ᒧ᏷Ƕӧᝡݾᐟਗ਼ޑਓၯѱ൑ύǴջਔྗکዴૻޑ

৲ёᇥࢂᅈى੃຤ޣਓၯሡޑ؃ᜢᗖ܌ӧ(Buhalis, 1998)ǶԶࡋଷѺπޣӧࡋ۳߻

ଷѺπ܈߻຾ՉၸำύǴӢࣁѸ໪ԾρೕჄਓำک൨פӝ፾ޑѺπӦᗺǴ۳۳ा

٩ᒘεໆޑਓՉکѺπၗૻǴӢԜჹܭၗૻޑሡ؃ᆶ٩ᒘࡋΨКځдਓՉБԄ೿

மǶ 

Baloglu and McCleary (1999)ӧزࣴځύஒၗૻٰྍᆀࣁȨᐟᓰӢનȩǴ٠٬Ҕ

Ȩၗૻٰྍӭኬ܄ȐኧໆȑȩᆶȨၗૻٰྍᅿᜪȩٿᄬय़ǴᑽໆΓॺௗ᝻ၗૻٰྍ

྽ਔǴཛྷ൨ЇᔏখزΓ຾ՉࣴٿԋǶ׎ӦཀຝϐޑჹҞځց཮ቹៜࢂࡋӭϡำޑ
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ፍғǵᆛၡว৖ۘ҂ᑫ౰ǴӚᅿၗૻٰྍᆅၰࡐ৒ܰ೏మཱۓကᆶ୔ϩǴ۶Ԝ໔

Ӹӧ౦፦܄ǴٿՏᏢޣΨ٠҂ஒȨᆛၡȩܫΕୢڔၗૻٰྍޑᚒ໨ύǶԶܭ౜Ϟ

ၗૻᛈޗޑࣆ཮Ǵคፕᆛၡ܈ჴᡏǵቹॣ܈ѳय़ǴӚᜪ൞ᡏӧࠔ፦ᆶኧໆޑว৖

ςᇻᇻຬၸа۳ǴόᆅЬ୏܈೏୏ௗ᝻Ǵ൳Я؂ঁΓ೿Ԑςೀܭӭϡǵᙦ൤ޑၗ

ૻϐύǴЪӭኧ໺಍ޑቹॣǵѳय़൞ᡏΨதӕ؁ஒၗૻтၩܭᆛၡѳѠǴ٬Ӛᅿ

ၗૻᆅၰ໔ࣚޑज़೴ᅌኳጋǶќѦǴࡋଷѺπޣӢߏࣁਔ໔ଶ੮ӧόዕ஼ޑҞޑ

Ӧ୯ৎǴ܌य़ჹޑ॥ᓀ࣬ჹٰᇥၨଯǴ໻٬Ҕൂ΋ၗૻٰྍཛྷ໣ၗૻޑ௃ݩόத

 Ƕـ

ӢԜǴҁࣴزਥᏵ Baloglu and McCleary (1999)྽زࣴ߃ਔۺཷޑǴஒ٬ځҔ

཮ύၗૻޗ಄ӝ౜ӧ׳ȩࡋȨၗૻٰྍ٩ᒘࣁǴᇡׯၗૻٰྍᑽໆᄬय़ัբঅޑ

ӭϡޑ౜ݩǴ྽ঁΓᇡࢌࣁᜪၗૻٰྍཇख़ाǴ཮໼ӛཇத٬ҔǴΨ཮ჹځཇ٩

ᒘǴӢԜჹӚᜪၗૻ٩ޑᒘૈࡋӕਔϸᔈࡋଷѺπޣჹၗૻӭኬ܄Ϸᅿᜪޑཛྷ໣

ՉࣁǶࡺҁࣴزаȨၗૻٰྍ٩ᒘࡋȩڗжၸѐࣴ٬زҔޑၗૻٰྍӭኬ܄Ȑኧ

ໆȑᆶᅿᜪǴаځжࡋ߄ଷѺπޣϐၗૻཛྷ໣ՉࣁǴᑽໆၗૻٰྍჹࡋܭଷѺπ

ҞޑӦཀຝ׎ԋϐቹៜǶ 

 

ȐΒȑޗ཮Γα಍ीᡂ໨ӢનȐSocio-demographical factorȑ 

 ፏӭࣴزᡉҢ܄ձǵԃសǵ௲ػำࡋǵᙍ཰ǵԏΕǵஆۚ܈ݩރ࠷ՐӦ฻ό

ӕᜪձޗޑ཮Γα಍ीӢનǴࣣ ёૈቹៜঁΓޕ܌᝺ޑਓၯཀຝ܈ҞޑӦཀຝ(Um 

& Crompton, 1990; Baloglu & McCleary, 1999; Beerli & Martín, 2004)ǶځύǴԃសک

௲ػำࡋനதӧჴ᛾ࣴزύ೏ᇡࣁቹៜനε(Baloglu & McCleary, 1999)Ƕ 

 ҁፕЎϐҞޑЬा๱ख़ܭኳࠠύӚᡂኧ໔ᜢ߯ޑᡍ᛾ǴӢԜ௓ڋՐࡋଷѺπ

 ᄬύǶࢎزયΕࣴځቹៜǴ٠҂ஒޑ཮Γα಍ीᡂ໨ޗǴ௨ନ܄Γ੝ঁޑޣ
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ȐΟȑޗ཮Ј౛ਓၯ୏ᐒӢનȐSocio-psychological travel motivations factorȑ 

ਓၯ୏ᐒࢂ௢୏ঁΓ຾Չਓၯࢲ୏کՉޗޑࣁ཮Ј౛០୏ΚǴࢂၯ࠼຾Չਓ

ၯࢲ୏ޑ੿҅চӢǴӕਔΨࢂቹៜҞޑӦཀຝ׎ԋکᒧ᏷ޑख़ाӢન(Baloglu & 

McCleary, 1999; Gartner, 1993)Ƕ؂ঁΓ۳߻ਓၯҞޑӦޑ୏ᐒόӕǴԶԜਓၯ୏ᐒ

཮ቹៜҞޑӦཀຝύ௃གБय़ޑԋϩǴ٠Ъ཮ӢঁࣁΓ܈යఈԶԖ܌όӕ(Gartner, 

1993)Ƕᜢܭਓၯ୏ᐒޑ၁ಒ૸ፕፎୖԵҁകಃΒ࿯Ƕ 

 

ᆕӝа΢ҞޑӦཀຝۓޑကǵԋϩǵ،ۓӢન׎کԋၸำǴёޕҞޑӦཀຝ

ፄᚇޑ΋ᅿҗ೚ӭӢનಔӝԶԋࢂǴΨ่݀ޑ೚ӭόӕӢનҬϕբҔΠࢂԋ׎ޑ

ਓၯҞܭаΑှঁΓჹ܌᝺ሽॶǴޕਓၯ،฼ϷޑӦཀຝ཮ቹៜঁΓޑǶҞۺཷ

 தख़ाǶߚཀຝޑӦޑ

аၗշӧ྽ࣁ஥வ٣ѺπՉߕΨ཮ޣЬǴୖᆶࣁଷѺπҁ፦΢аਓၯᡏᡍࡋ

Ӧޑғࢲ຤Ϸਓ຤ǴӢԜӧᑽໆჹࡋܭଷѺπҞޑӦޑཀຝਔǴᔈӕਔ఼ᇂ೭ٿ

೽ϩǶ΋૓ၯ࠼཮ԵໆޑόѦЯҞޑӦࢂցԖᙦ൤ޑԾฅඳᢀǵΓЎඳᢀǵЎϯ

੝Յ฻ёаᢀ፞ᡏᡍǴԖֹ๓ޑғࢲ୷ᘵ೛ࡼǵਓၯ೛ࡼ฻ᡣਓ೼ޑၸำ׳໩ᄣ

๤፾Ǵڬ܈ᎁԖ๤፾ޑᕉნٰғࢲǴԶӢࡋࣁଷѺπޣ೯தߏࢂਔ໔ࡑӧ྽Ӧғ

Եໆϐ΋ǶӢԜǴଞჹҞࢂᆶցΨதۓ࿶ᔮᕉნᛙݯࡹޑӦ୯ৎޑǵπբǴҞࢲ

Եୖزཀຝ೽ϩǴҁࣴޕᇡޑӦཀຝޑ Beerli and Martín (2004)܌᏾౛ࢎޑᄬᕴ߄

Ȑ߄ 2-4ȑǴϷ٬ځҔܭჴ᛾ࣴޑزᄬय़Ǵࣁᗉխ఼ᇂϼӭᄬय़ڔ٬ୢၸܭϧߏԶ

फ़ե༤เཀᜫǴஒ೽ϩᄬय़่ӝǶஒȨԾฅၗྍȩᆶȨЎϯǵᐕўᆶ᛬ೌȩ่ӝ

ԶԋȨԾฅᆶЎϯၗྍȩǹȨ΋૓೛ࡼȩǵȨᢀӀ೛ࡼȩᆶȨᢀӀҶ໕Ϸু኷ȩ่ӝ

ԶԋȨ΋૓ǵҶ໕Ϸਓၯ೛ࡼȩǹȨԾฅᕉნȩᆶȨޗ཮ᕉნȩ่ӝԶԋȨԾฅᆶ

ࡹπբय़ӛǴԶԋȨޑϷੋ܌ଷѺπࡋ࿶ᔮӢનȩύуΕݯࡹӧȨࡕ཮ᕉნȩǹനޗ
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΋ঁᄬय़ǴࣁӜᆀȨ௃གཀຝȩբځௗаޔ߾ǵ࿶ᔮᆶπբᕉნȩǶ௃གཀຝ೽ϩݯ

٠௦Ҕ Russel and Pratt (1980)ୢޑ໨೛ीǶ 

ᕴ่а΢Ǵҁࣴزӧ௨ନޗ཮Γα಍ीᡂ໨ࡕǴаΟ໨ύޑќѦٿ໨،ۓӢ

નȨၗૻٰྍȩϷȨࡋଷѺπ୏ᐒȩբࣁቹៜҞޑӦཀຝ߻ޑ࿼ᡂ໨Ǵ٠аȨԾ

ฅᆶЎϯၗྍȩǵȨ΋૓Ϸਓၯ೛ࡼȩǵȨԾฅᆶޗ཮ᕉნȩǵȨݯࡹǵ࿶ᔮᆶπբᕉ

ნȩǵȨ௃གཀຝȩ฻ϖ໨բࣁᑽໆҞޑӦཀຝϐᄬय़Ǵ٠аԜբࣁ೛ीୢڔᚒ໨

 ୷ᘵǶޑ
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ಃѤ࿯ǵޕ᝺॥ᓀ 

 Ȩޕ᝺ȩঁࢂΓჹѦӧᕉნڈᐟޑނᒧ᏷ǵಔᙃǵှញǵϩ݋ǵКၨǴ٠፟

ϒځཀကޑၸำ(Schiffman & Kanuk, 2000)ǶBauer (1960)२Ӄගрޕ᝺॥ᓀ

Ȑperceived riskȑۺཷޑǴ੃຤ޣ຾ՉᖼວՉࣁਔǴӢࣁคݤႣයౢ߄ޑ୍ܺ܈ࠔ

౜่݀ࣁՖǴԶӧόዴޑۓ௃ݩΠ܍ᏼΑ٤ࢌᅿᜪکำࡋ΢ޑ॥ᓀǴӢԜ੃຤Չ

 ᏼǶ܍΋ᅿ॥ᓀࣁёаຎࣁ

 Cunningham (1967)ஒޕ᝺॥ᓀޑᄬԋाન୔ϩࣁΒǴόዴۓȐuncertaintyȑϷ

ЬᢀޑԖڀ܌ցวғǴࢂ໨٣ҹࢌܭჹޣ੃຤ࡰȩۓȐconsequenceȑǶȨόዴ݀ࡕ

ёૈ܄ǴȨ݀ࡕȩࢌࡰ߾ҹ٣วғϐࡕǴ܌Ꮴठ่݀ޑӒᓀ܄ǶMoutinho (2000)ᇡ

ǹ܄ۓӸӧ॥ᓀϐόዴيҁ୍ܺ܈ࠔౢܭ᝺॥ᓀх֖аΠ൳ᗺϣ৒ǺȐ΋ȑჹޕࣁ

ȐΒȑӦᗺکᖼວБԄޑόዴ܄ۓǹȐΟȑᖼ่݀ࡕӧЈ౛ǵޗ཮ک଄୍Бय़ޑ॥

ᓀำࡋǹȐѤȑၯ࠼Ьᢀགڙϐόዴ܄ۓǶᆕӝٰᇥǴޕ᝺॥ᓀջࣁȨόዴ่ޑۓ

݀ȩǴࢂҗঁΓӧᖼວౢ୍ܺ܈ࠔਔǴЬᢀޕ᝺ډόዴ܈ۓόճ่݀ޑёૈ܄Ƕ 

(Dowling, Grahame & Staelin, 1994)Ƕ 

ନ΢ॊཷۺѦǴޕ᝺॥ᓀΨԖ೚ӭόӕޑᅿᜪکϣ৒Ǵࢂ΋ঁӭᄬय़ۺཷޑ

(Roselius, 1971)ǶJacoby and Kaplan (1972)ගрޑϖεޕ᝺॥ᓀ࣬ុࡕࢂᜢࣴزύ

೏ᔈҔനቶޑݱǺ 

Ȑ΋ȑ଄୍॥ᓀȐfinancial riskȑǺ 

ᆢៈ຤ҔϼଯǴޑࡕᖼ܈ᖼວԋҁǴޑбр܌ډሽॶ٠҂ၲޑ୍ܺ܈ࠔౢ

ӢԶག᝺Ԗ଄୍΢ޑཞѨǹ 

ȐΒȑᕮਏ॥ᓀȐperformance riskȑǺ 

Ӣౢࡺࠔም୍ܺ܈рᒱǴ߄ځ٬౜ό಄ӝ੃຤ޣႣයޑਏ݀ǹ 
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ȐΟȑԾي॥ᓀȐphysical riskȑǺ 

 ёૈǹޑᡏي٬ҔਔԖӒ্ޣԖྵ౪Ǵ੃຤܈ᄊό౛གྷރޑ୍ܺ܈ࠔౢ

ȐѤȑЈ౛॥ᓀȐpsychological riskȑǺ 

 གǹז೷ԋόඍ܈ຝਔǴёૈ໾্Ծ൧׎܈᝺ޕך಄ӝԾݤค୍ܺ܈ࠔౢ

Ȑϖȑޗ཮॥ᓀȐsocial riskȑǺ 

Ӣᖼວόӳ୍ܺ܈ࠔౢޑԶቹៜঁΓӧޗ཮იᡏ္ޑӦՏ܈ᢀགǶ 

Stone and Gronhaug (1993)߾ᇡࣁ΢ॊϖᅿ॥ᓀᔈӆуΕ Roselius (1971)܌ග

Ϸޑਔ໔॥ᓀȐtime riskȑ–ऩᖼࡕགډόᅈཀ܈ό಄ӝႣයǴ੃຤ࣁޣΑঅ౛ǵ

Ψว౜ԜϤᅿᄬय़ёаزࣴځ๓Ǵֹࣁນ୍ܺԶԖਔ໔ཞѨ–ω཮ၨ࠼܈ࠔඤౢ׳

ှញ߈ΐԋޑᕴޕ᝺॥ᓀǶ 

όӕਓၯࢲ୏ޑ຾ՉόёᗉխΨёૈวғ࣬ჹᔈޑ॥ᓀǴ੝ձࢂӵԾշਓՉ

॥ᓀޑډ᝺ޕޣǶԶਓՉࣁਓՉՉޑ໻ঁΓவ٣܈ଷѺπ೭ᜪ೯தҗϿኧΓࡋ܈

Ψ཮ӢࣁਓၯҞޑӦǵၸѐਓၯ࿶ᡍ܈྽ΠޑਓՉݩރԶԖ܌όӕ(Fuchs & 

Reichel, 2011)Ƕऩஒޕ᝺॥ᓀᔈҔܭᢀӀਓၯሦୱǴRoehl and Fesenmaier (1992)

௖૸Ҷ໕ਓၯޕ᝺॥ᓀزࣴޑਔǴᇡࣁਓၯޕ᝺॥ᓀᔈх֖೛ഢ॥ᓀȐequipment 

riskȑǵ଄୍॥ᓀǵԾي॥ᓀǵЈ౛॥ᓀǵᅈཀࡋ॥ᓀȐsatisfaction riskȑǵޗ཮॥ᓀǵ

ਔ໔॥ᓀΎঁᄬय़ǹSonmez and Graefe (1998)ࣴز৮܀Ьက॥ᓀჹ୯ሞਓၯ،฼ޑ

ቹៜਔǴӧа΢Ύ໨ޕ᝺॥ᓀѦќቚуݯࡹ॥ᓀȐpolitical riskȑک৮܀Ьက॥ᓀ

Ȑterror riskȑǹќѦᗋԖᏢޣගрྎ೯ምᛖ॥ᓀǵ଼ந॥ᓀ(Han, 2005)ǵԾฅ্ؠ

॥ᓀ(An, Lee & Noh, 2010)฻ځдᅿᜪޑ॥ᓀǶ 

ჴ᛾ࣴزύǴLepp and Gibson (2003)а଼நǵݯࡹόӼۓᆶᏯݾǵ৮܀Ьကǵ

१ނǵݯࡹᆶے௲௲చǵၠЎϯৡ౦ᆶҍ࿾฻॥ᓀᄬय़Ǵ௖૸όӕفՅޑ୯ሞਓ

ၯޕځکޣ᝺॥ᓀޑᜢ߯ǹFuchs and Reichel (2011)௖૸߃ೖکӆೖਓ࠼ჹޕܭ᝺
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॥ᓀک॥ᓀफ़ե฼ౣޑৡ౦ϐࣴزύǴ୔ϩрΓࣁᇨว॥ᓀǵ଄୍ǵ୍ܺࠔ፦ǵ

ӼӄᆶϺ਻฻॥ᓀϩᜪǹLin, Lee and Wang (2012)ނᆶًᅾǵ१্ؠ཮Ј౛ǵϺฅޗ

ڗ๧݋ύǴаӢનϩزᜢ߯ࣴޑࡋ᝺॥ᓀǵ୏ᐒϷᅈཀޕޑޣଷѺπࡋӧଞჹ߾

рΟ໨ᄬय़Ǵϩձࣁᕉნޗک཮॥ᓀǵ࿶ᔮسک಍܄॥ᓀǵҸϟϷπբӦ॥ᓀǶ

ᙁൂஒၸѐࣴޕز᝺॥ᓀϐᄬय़᏾౛ܭΠ߄ 2-5Ƕ 

 

߄ 2-5Ǻޕ᝺॥ᓀϐᑽໆᄬय़᏾౛ 

Ꮲޣ ԃҽ ᄬय़ 

Roselius 1971 ਔ໔ǵيᡏӒ্ǵԾ൧ǵߎᒲཞѨ 

Jacoby and Kaplan 1972 ଄୍ǵᕮਏǵԾيǵЈ౛ǵޗ཮॥ᓀ 

Roehl and Fesenmaier 1992 
೛ഢǵ଄୍ǵԾيǵЈ౛ǵᅈཀࡋǵޗ཮ǵਔ

໔॥ᓀ 

Stone and Gronhaug 1993 ଄୍ǵᕮਏǵԾيǵЈ౛ǵޗ཮ǵਔ໔॥ᓀ 

Sonmez and Graefe 1998 ΢΢ӈΎᅿѦǴу΢ݯࡹǵ৮܀Ьက॥ᓀ 

Lepp and Gibson 2003 
଼நǵݯࡹόӼۓᆶᏯݾǵ৮܀Ьကǵ१ނǵ

 ௲௲చǵၠЎϯৡ౦ᆶҍ࿾ےᆶݯࡹ

Han 2005 
଄୍ǵ଼நǵ৮܀Ьကǵ೛ഢǵྎ೯ምᛖǵޗ

཮ǵЈ౛॥ᓀ 

ഋةࠂᆶђનዝ 2005 ၠЎϯᆶޗ཮ᇡӕǵӼӄ܄ǵߡճ܄ǵ࿶ᔮ܄ 

An, Lee and Noh 2010 ԋਏǵԾيǵݯࡹǵԾฅ্ؠ॥ᓀ 

Lin, Lee and Wang 2012 
ᕉნޗک཮ǵ࿶ᔮسک಍܄ǵҸϟϷπբӦ॥

ᓀ 

ၗ਑ٰྍǺҁࣴز᏾౛ 

 

ᆕ΢܌ॊǴਓၯޕ᝺॥ᓀঁࣁΓჹܭਓՉࢲ୏ύόዴ܈ۓόӳ่݀ޑЬᢀޕ

᝺ǴᗨځᅿᜪᕷӭԶϩᜪӭኬǴՠϝёว౜Ӆ೯ϐೀǴ΋૓தޑـջࣁӼӄǵ଄

୍ǵЈ౛ǵޗ཮ǵЎϯ฻ǶӢࡋଷѺπޑᐱ੝੝܄Ǵёஒځຎ׳ࣁుΕǵය໔׳

ǵ଄ي΋ኬǴၸำύ཮ᏼЈΓޑ཮ԵቾޣਓՉޑӧѦߐਓՉǴӢԜӵ΋૓рޑߏ
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ౢӼӄँ܈วཀѦǹΨҗࡋܭଷѺπࢂ೸ၸჴሞᑼΕ྽ӦғࢲǵᏢಞԋߏǴӧढ़

ғᕉნύΨёૈၶډӢࣁჹܭЎϯǵࡋڋǵᇟޑقόዕ஼Զౢғᜤа፾ᔈݩރޑǹ

Զӧ๮Γޗ཮໺಍ޑᢀۺύǴۘ҂ӵՋБჹ܌ܭᒏޑ gap year ᄊޑܫத໒ߚ࡭ܤ

ᓸΚǶӢԜǴҁፕЎୖԵޑࡑ཮යޗԾٰڙ܍ёૈӧЈ౛΢ޣଷѺπࡋа܌Ǵࡋ

ၸѐനӭਓၯ࣬ᜢࣴز௦Ҕޑ Jacoby and Kaplan (1972)ޑȨ଄୍ȩǵȨԾيȩǵȨЈ౛ȩ

زҁࣴࣁ཮ᇡӕȩᄬय़ǴԋޗȨၠЎϯᆶޑᆶђનዝȐ2006ȑةࠂ཮ȩǵഋޗȨک

ύȨ଄ౢȩǵȨΓيӼӄȩǵȨၠЎϯ፾ᔈȩǵȨޗ཮ᆶЈ౛ȩ฻ᄬय़ᡂኧǶҁࣴزΨ

ᇡӕ Sonmez and Graefe (1998)ჹݯࡹܭǵ৮܀Ьက॥ᓀǵAn, Lee and Noh (2010)

ჹܭԾฅ্ؠ॥ᓀޑᅪቾǴऩ೭٤॥ᓀჴሞวғǴ่݀཮ঁډુ࠶ΓғڮӼӄǴ

ӢԜஒᑽໆ೭ᜪཷޑۺᚒ໨યΕȨΓيӼӄȩᄬय़ϐΠǶќѦǴԵໆډऩჹࡋଷ

Ѻπ୯ৎ྽Ӧπբޑമ୏చҹᆶ࣬ᜢೕۓόዕ஼ǴёૈวғπӼཀѦ܈മၗޟ઱

฻Ǵୖ Ե Lin, Lee and Wang (2012)ޑȨҸϟϷπբӦ॥ᓀȩǴ٠಍ᆀࣁȨπբᕉნȩǶ 

ᕴ่а΢ǴҁࣴزаȨ଄ౢȩǵȨΓيӼӄȩǵȨၠЎϯ፾ᔈȩǵȨޗ཮ᆶЈ౛ȩ

ϷȨπբᕉნȩ฻ϖ໨ǴբࣁᑽໆࡋଷѺπޕޣ᝺॥ᓀޑᄬय़ᡂኧǴ٠аԜ೛ी

 ᚒ໨Ƕڔୢ
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ಃϖ࿯ǵޕ᝺ሽॶ 

аঁΓჹޣ੃຤ࡰǴۺຝཷܜޑ΋ᅿଯቫԛܭ᝺ሽॶȐperceived valueȑឦޕ 

᏾ᡏຑ՗ǴޑਏҔ୍ܺ܈ࠔ୷ᘵǴჹ၀ౢࣁ೽ϩޑᆶбрډ᝺ளޕ܌୍ܺ܈ࠔౢܭ

Ьᢀ៾ᑽᜢޑбр໔کӧᕇளࢂ Ƕ߯Ψ൩ࢂᇥǴ੃຤ޣӧᕇளޕޑ᝺ࠔ፦Ȑperceived 

qualityȑکбрޕޑ᝺឴࣊Ȑperceived sacrificeȑ໔଺рჹԾيਏҔቹៜڗޑ௭ᆶ

ຑ՗ǴԶளޑډ᏾ᡏਏҔཷۺջޕࣁ᝺ሽॶ(Monroe, 1990; Zeithaml, 1988; Dodds, 

Monroe & Grewal, 1991)ǶځύǴޕ᝺ࠔ፦ࡰ੃຤ޣჹ୍ܺ܈ࠔౢܭ᏾ᡏڑຫޑ܄

ЬᢀຑሽǴж߄੃຤ޣவҬܰύ܌ளޑډճ੻ǹޕ᝺឴࣊ࢂ߾੃຤ࣁޣΑᕇளࢌ

ЍрȐӵਔ໔ǵཛྷ൨ǵᆒઓ฻Ӛ໨ԋҁȑ܄೤ჾߚ܈܄೤ჾޑѸ໪឴࣊܌ࠔౢ

(Zeithaml, 1988; Wood & Scheer, 1996)Ƕ 

Zeithaml (1988)ଞჹ੃຤ޕޣ᝺ޑሽ਱ǵࠔ፦ǵሽॶᆶځύ࣬ޑϕᜢ߯Ǵаข

ᗺიᡏБԄ຾Չ௖઩ࡕزࣴ܄Ǵว౜੃຤ޣჹޕܭ᝺ሽॶۓޑကёа୔ϩࣁѤᅿǺ

Ȑ΋ȑሽॶ฻ӕܭեሽ਱ǹȐΒȑሽॶࢂ੃຤ޣவౢ୍ܺ܈ࠔύ܌གྷाளޑډǹȐΟȑ

ሽॶࢂ੃຤܌ޣЍбሽ਱ϐౢࠔޑ୍ܺ܈ࠔ፦ǹȐѤȑሽॶࢂ੃຤ޣбр࣬܌ࡕᔈ

ளޑډǶBolton and Drew (1991)ᇡࣁ྽੃຤ޣӧຑ՗ሽॶਔǴ཮аԾޕ܌ي᝺឴ޑ

࣊ǵঁΓୃӳϷঁࣁ܄୷ྗǴӢԜόӕ੃຤ޣჹ࣬ܭӕ୍ܺ܈ࠔౢޑό΋ۓ཮Ԗ

࣬ӕޕޑ᝺ሽॶǶ 

 ᔈҔܭᢀӀਓၯБय़Ǵޕ᝺ሽॶࡰਓՉޣჹࢌܭ΋ਓՉ࿶ᡍᑽໆޕځ᝺ޑб

рᆶԏᕇޑ᏾ᡏຑሽᆶਏҔǶӧਓၯ࣬ᜢޑჴ᛾ࣴزύǴ೚ӭᏢ֡ޣว౜੃຤ޣ

ჹܭਓၯౢޕޑࠔ᝺ሽॶǴჹځᅈཀࡋǵၯޑࡕՉࣁཀӛࣣԖᡉ๱҅ӛቹៜǴၯ

ࡕၯکǵख़ၯཀᜫࡋᅈཀޑ၀ԛਓၯܭሽॶຫଯǴჹޑډ᝺ޕ܌ӧਓၯၸำύ࠼
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ӛдΓ௢ᙚޑཀᜫΨ཮ຫଯ(Oh, 1999; Gallarza & Saura, 2006; Chen & Chen, 2010; 

Цߪ๔Ǵ2008)Ƕ 

 Sa´nchez, Callarisa, RodrÕ´guez, and Moliner (2006)᏾౛ၸ۳ࣴزύჹޕܭ᝺ሽ

ॶޑᑽໆБݤǴεӭኧᏢࣣޣԖ௦Ҕޑᑽໆᄬय़ࣁфૈ܄ሽॶǵ௃ག܄ሽॶޗک

཮܄ሽॶΟεᜪᄬय़Ƕфૈ୍ܺ܈ࠔౢࡰ܄౛܄΢܈࿶ᔮ΢ჹঁΓౢғޑሽॶǴ

௃གঁࡰ܄Γϣӧޑ௃ᆣ܈ག᝺Ǵޗ཮ࡰ߾܄ᖼວౢ୍ܺ܈ࠔჹঁܭΓӧޗ཮ϕ

୏܈ӦՏ΢ౢғޑቹៜǶځдόӕޑϩᜪБԄԖ Vogt and Fesenmaier (1998)ᇡࣁΓ

ॺ୷ܭཛྷ൨ਓၯၗૻޑሡ؃ԶளޑډϖεᜪሽॶǺф Ȑૈfunctionalȑǵ٦኷Ȑhedonicȑǵ

ബཥȐinnovationȑǵऍᏢȐaestheticȑϷ኱᛽ȐsignȑǴϷ Petrick and Backman (2002)

ᇡঁࣁΓჹڗޑ୍ܺ܈ࠔౢܭளሽॶȐacquisition valueȑϷҬܰሽॶȐtransaction 

valueȑ฻Ƕ୯ϣᏢޣഋةࠂᆶђનዝȐ2006ȑଞჹԾշਓՉѱ൑زࣴޑύ߾а௃

ག܄ሽॶǵޗ཮܄ሽॶǵ௖܄ޕሽॶϷфૈ܄ሽॶӅѤεᄬय़ᑽໆԾշਓՉޑޣ

߄ᑽໆᄬय़᏾౛ӵΠޑ᝺ሽॶޕ᝺ሽॶǶޕ 2-6Ƕ 

 

߄ 2-6Ǻޕ᝺ሽॶϐᑽໆᄬय़᏾౛ 

Ꮲޣ ԃҽ ᄬय़ 

Vogt and Fesenmaier 1998 фૈǵ٦኷ǵബཥǵऍᏢϷ኱᛽ 

Petrick and Backman 2002 ڗளሽॶǵҬܰሽॶ 

Sa´nchez, Callarisa,  

RodrÕ´guez, and Moliner 
2006 фૈ܄ሽॶǵ௃ག܄ሽॶϷޗ཮܄ሽॶ 

ഋةࠂᆶђનዝ 2006 
௃ག܄ሽॶǵޗ཮܄ሽॶǵ௖܄ޕሽॶϷф

 ሽॶ܄ૈ

 ᆶֺྍ్ 2011ڷ҉ֺ
ᒲߎߚԋҁϷޑᒲ΢ߎ፦ǵ௃གǵᖂ៉ǵࠔ

 ԋҁޑ

ၗ਑ٰྍǺҁࣴز᏾౛ 
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ᒲǵമΚ฻ǴၨߎΕਔ໔ǵ׫ǵၸำύ۳۳ሡाόᘐߏᐕਔၨࣁଷѺπӢࡋ

΋૓ਓၯᜤᑽໆزഖбрӭϿǴЪਥᏵа۳ࣴزϷፓ่݀ޑࢗᡉҢǴεӭኧΓ߻

Κǵ୻Ꭶᐱૈق౛җЬा๱ख़ӧȨ௖઩Шࣚǵ໒ᗡຎഁȩǵȨගϲᇟޑଷѺπࡋ۳

ҥԾЬȩǵȨᅈىჹཥШࣚϷཥޑނ٣ӳڻȩǵȨय़ჹԾךȩǵȨԾךჴ౜ȩ฻চӢǴ

ӢԜҁࣴزᇡࡋࣁଷѺπޕޑ᝺ሽॶᔈவ Zeithaml (1988)܌ගϷޑȨሽॶࢂ੃຤ޣ

வౢ୍ܺ܈ࠔύ܌གྷाளޑډȩޑᢀᗺрวᔠຎǴᑽໆځགྷाவࡋଷѺπၸำ൨

ǶӢԜǴҁፕЎୖԵࡋჴ౜ำޑ–୏ᐒࢂճ੻–Ψ൩ޑ؃ Vogt and Fesenmaier (1998)

٬ҔޑȨфૈȩǵȨ٦኷ȩǵȨബཥȩǵȨ኱᛽ȩǴϷഋةࠂᆶђનዝȐ2006ȑޑȨ௃ག

ճޑᡏϯڀࣁӜຒᙯϯޑ٬ҔځȩሽॶǴஒ܄ȩǵȨфૈ܄ޕȩǵȨ௖܄཮ޗȩǵȨ܄

੻ǴԶаȨҶ໕٦኷ȩǵȨᏢಞᆶ࿶ᡍȩǵȨԾךว৖ᆶᇡӕȩǵȨޗ཮ᆶ኱᛽ȩѤ໨

բࡋࣁଷѺπޕ᝺ሽॶޑᑽໆᄬय़ᡂ໨Ǵ٠аԜ೛ीୢڔᚒ໨Ƕ 
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ಃϤ࿯ǵᅈཀࡋ 

 & ᄊ(Woodside, FreyރЈ౛܈ࡋᄊޑғౢ܌ࡕ΋ᅿ੃຤ၸࢂޑࡰࡋᅈཀ࠼៝ 

Daly, 1989)Ƕ੃຤ޣӧᖼວϷ٬Ҕࢌኬౢ୍ܺ܈ࠔϐࡕǴ཮ຑ՗КၨӃ߻ჹܭ၀ౢ

ჴሞکႣයࢂޑࢀϸࡋᅈཀ࠼౜ǴӢԜ៝߄᝺ޕޑډڙჴሞགکයఈޑ୍ܺ܈ࠔ

኱ྗޑᕮਏ୍ܺ܈ࠔຑ՗ౢࢂࣣޕჴሞགکǶႣය(Hampel, 1977)ࡋ΋ठำޑ่݀

(Miller, 1979)ǴஒޣٿКၨၸ׎ࡕԋᖼޑࡕ᏾ᡏຑሽǴऩౢ୍ܺ܈ࠔਏૈεܭႣයǴ

੃຤ޣ཮ౢғ഻៿ǵඍ৹གԶԖ҅ӛޑᅈཀག᝺Ǵϸϐ߾཮གډό഻៿ǵѨఈ܈

όᅈཀ(Fornell, 1992; Kotler, Bowen & Makens, 2003)ǴԜջࣁ Oliver (1980)ගрޑ

යఈѨᡍ౛ፕȐExpectancy Disconfirmation TheoryȑǶ 

 ᔈҔБय़ǴBaker andޑၮҔӧӚঁሦୱύǴӧᢀӀਓၯݱ೏ቶࡋᅈཀ࠼៝

Crompton (2000)ᇡࣁਓၯᅈཀٰࡋԾঁܭΓکҞޑӦϐ໔ϕ୏ޑჴሞ࿶ᡍǴӧၯ

ᅈࡼǵ୍ܺ೛ࡋሽ਱ᅈཀำޑ୏ࢲჹᡏᡍ࠼ၯࣁᄊǴёރ௃གຑ՗ޑЈ္ౢғ࠼

ཀำࡋаϷ᏾ᡏᅈཀޑำࡋȐ໳٫ችǴ2005ȑǶ୯ϣӭՏᏢزࣴޑޣύΨว౜Ǵᅈ

ཀࡋჹၯࡕӵख़ၯཀᜫ܈ӛдΓ௢ᙚ၀ԛਓၯ฻ՉࣁཀკࣣڀԖޔௗ҅ӛޑቹៜ

ȐЦߪ๔Ǵ2008ǹഋྼދǴ2012ǹጰ჏ࢋǴ2013ȑǶӢԜΑှਓՉޣᅈཀࡋჴࣁຑ

՗ਓၯҞޑӦౢޑ୍ܺکࠔ୷ҁୖኧ(Yoon & Uysal, 2005)Ƕ 

ӭኧᆶ੃຤ޣᅈཀࡋԖᜢ٬زࣴޑҔයఈѨᡍ౛ፕۺཷޑբࣁᑽໆᅈཀޑࡋ

Бݤ(Yoon & Uysal, 2005)ǶYoon and Uysal (2005)аȨКႣයύޑӳ/ᚯȩǵȨॶள΋

ၯȩǵȨ᏾ᡏޑᅈཀำࡋȩϷȨ࣬ၨځܭдҞޑӦȩǴӅѤঁୢᚒٰᑽໆਓၯᅈཀࡋǶ 

ҁࣴزஒࡋଷѺπᅈཀۓࡋကࡋࣁଷѺπޣӧКၨႣයکޑჴሞୖᆶࡋଷѺ

πޕ܌᝺ޑډ࿶ᡍϐࡕǴܭϣЈᕇள҅ޑय़௃གᅈىำࡋǴ٠ୖԵ Yoon and Uysal 

  ᚒ໨Ƕڔ೛ीୢزࣴޑ(2005)
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ಃΟകǵࣴزБݤ 

ҁകӅϩࣁѤλ࿯Ǵಃ΋࿯ਥᏵಃΒകЎ᝘௖૸ޑϣ৒Ǵࡌᄬрҁࣴزϐࣴ

ᇥܴ߾ᜢ߯ǹಃΟ࿯ޑଷ೛Ǵ௖૸Ӛᡂኧ໔زᄬǹಃΒ࿯຾΋؁௢Ꮴගрࣴࢎز

Ӛᡂኧϐۓကǵᑽໆᚒ໨ᆶᑽໆБݤǶಃѤ࿯ଞჹࣴزჹຝǵୢڔ೛ीᆶวܫ຾

Չᇥܴǹനࡕಃϖ࿯ࢂҁࣴ܌ز௦Ҕϐၗ਑ϩ݋БݤǶ 

 

ಃ΋࿯ǵࣴࢎزᄬ 

 ҁࣴزவ Baloglu and McCleary (1999)ϐҞޑӦཀຝ׎ԋኳࠠϷޕ᝺॥ᓀޑᢀ

ᗺрวǴట௖૸Ѡ᡼۳ੇ߻ѦࡋଷѺπޣϐၗૻཛྷ໣ՉࣁǵࡋଷѺπ୏ᐒǵҞޑ

ӦཀຝϷޕ᝺॥ᓀǴӵՖቹៜୖځᆶࡋଷѺπޕޑ᝺ሽॶϷᅈཀࡋǴ௖૸Ӛ໨ᡂ

ኧ໔ޑᜢ߯٠่ӝౢғࡋଷѺπޑޣЈ౛ᆶՉࣁኳࠠǶҞ߻Ѡ᡼ଞჹࡋଷѺπޑ

୏ᐒǵ࿶ᡍϣ৒ǵޑޣଷѺπࡋز፦ϯೖፋБԄࣴڗϝόᆉӭǴЪε೽ϩ௦زࣴ

ᏢಞᆶԋߏϷԜ࿶ᡍჹ߇୯ޑࡕቹៜ฻ȐᛥݒߘǴ2011ȑǴၨϿаໆϯБԄࣴځز

дቹៜځЈ౛ᆶՉޑࣁख़ाӢનǶ 

 ҁࣴزᇡޕࣁ᝺ሽॶࡋࢂଷѺπޣЬᢀ៾ᑽܭԜ࿶ᡍύޕ᝺ள҅ޑډय़ճ੻

ᆶຑሽǴϷޕ᝺ޑбрᆶॄय़ຑሽࡕǴ᏾ᡏຑ՗ਏҔԶ׎ԋǴӢԜᔈӕਔவ҅ӛ

ᅈཀޑࡕሽॶϷᘜ୯ޑډ᝺ޕଷѺπ࿶ᡍύࡋܭޣଷѺπࡋᜢ߯Ǵ௖૸ޑӛॄک

୏ᐒٰ࣮ǴޑଷѺπࡋӦ୯ৎϐཀຝϷୖᆶޑҞܭჹޣଷѺπࡋǶ҅ӛቹៜаࡋ

ॄӛቹៜࢂ߾வޕ᝺॥ᓀࡋفޑрวǶҁፕЎਥᏵၸѐࣴزуаۯ՜Ǵ٠аҁࣴ

ᄬӵკࢎزကǵᑽໆϐፓ᏾ǴԶԋࣴۓᄬϷᡂኧࢎሡ؃຾Չޑز 3-1  ҢǶ܌
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კ 3-1Ǻࣴࢎزᄬკ 

  

ҞޑӦཀຝۺཷޑၸѐத೏ҔܭਓၯکԾշਓՉ฻ᢀӀਓၯ࣬ᜢزࣴޑǴҁ

ଷѺπሦୱǴ٠аࡋޑ՜ԶٰۯҗਓၯډᔈҔځஒزࣴ Baloglu and McCleary (1999)

ගрϐҞޑӦཀຝ׎ԋኳࠠǴаၗૻٰྍ٩ᒘࡋϷࡋଷѺπ୏ᐒբࣁቹៜҞޑӦ

ཀຝ׎ԋϐ߻࿼ӢનǶӢࣁਓၯ୍ܺࡋکଷѺπ೭ᜪࢲ୏ޑค܄׎፦Ǵୖᆶࡐޣ

ᜤӧ੃຤܈ᡏᡍϐ٣߻Ӄჹځ፦ໆ຾Չၨჴሞޑຑ՗ǴӢԜ཮һᒘيᜐ᝺ளख़ा

ЪёᕇளکճҔޑӭϡၗૻᆅၰཛྷ໣ၗ Ǵૻٰ ᔅշځΑှջஒ۳߻ϐҞޑӦ୯ৎǴ

຾ԶቹៜჹܭҞޑӦཀຝ׎ޑԋǶԶࡋଷѺπޣҁୖޑيᆶ୏ᐒନΑ཮೸ၸჹҞ

ჹԜ࿶ᡍޣଷѺπࡋ᏾ᡏཀຝǴ٠໔ௗቹៜޑӦޑҞܭჹځ௃གཀຝቹៜޑӦޑ

ӳؼӦԖཇޑჹ΋ҞޣଷѺπࡋ᝺ሽॶ೷ԋቹៜǶޕௗჹޔ᝺ሽॶѦǴҭ཮ޕޑ

҅ӛޑཀຝϷܤԖཇமਗ਼ୖޑᆶ୏ᐒǴ཮஥ٰཇଯำޕޑࡋ᝺ሽॶǴ຾Զቹៜ࿶

ᡍޑࡕᅈཀࡋǴӢԜҞޑӦཀຝࡋکଷѺπ୏ᐒӧԜࣴزύתᄽჹޕ᝺ሽॶ҅ޑ

ӛቹៜӢનǶ 

 ќ΋Бय़ǴӢࡋଷѺπঁࣁΓǵЪࣁᚆ໒҆୯۳߻Ծρၨόዕ஼ੇޑѦ୯ৎ

ၗૻٰྍ٩ᒘࡋ Ѻπࡋଷ୏ᐒ 

ҞޑӦཀຝ 

 ᝺॥ᓀޕ

 ࡋ᝺ሽॶ ᅈཀޕ

H1 H2 H3 

H4 

H5 
H6 
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೿ݩރҺՖډεӭኧਔ໔Ѹ໪٩᎞ԾρೕჄՉำǴၶޣଷѺπࡋՉ୏Ǵၸำύޑ

Ѹ໪Ծρ൨؃ӚᅿБှݤ،Ǵу΢ࡋଷѺπ೯தᐕਔ΋ԃϐΦǴឦߏܭਔ໔ޑၯ

ᐕᡏᡍǴ܌арว߻೯த཮עёૈᎁၶޑډ॥ᓀӢનуΕ᏾ᡏԵໆǶӢԜǴҁࣴ

 ӢનǶޑ᝺ሽॶԖॄय़ቹៜਏ݀ޕჹࣁ᝺॥ᓀբޕаز

ᕴ่а΢ǴҁࣴزаҞޑӦཀຝϷ߻ځ࿼ቹៜӢનޑၗૻٰྍ٩ᒘࡋǵࡋଷ

Ѻπ୏ᐒϷޕ᝺॥ᓀӅӕᑽໆࡋଷѺπޕޑޣ᝺ሽॶǴ຾Զۯ՜ډ࿶ᡍࡕ᏾ᡏޑ

ᅈཀࡋǶനࡕਥᏵၗ਑ϩ่݀݋Ǵଞჹ୯ϣࡋଷѺπ࣬ޑᜢൂՏঁ܈ΓǴගр҂

ٰёՉϐࡌ᝼Ƕ 
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ಃΒ࿯ǵࣴزଷ೛ 

΋ǵȨၗૻٰྍ٩ᒘࡋȩᆶȨҞޑӦཀຝȩϐᜢ߯ 

Ӣࣁਓၯ୍ܺࡋکଷѺπҁޑيค܄׎Ǵୖᆶࡐޣᜤӧ੃຤܈ᡏᡍϐ߻ჹځ

፦ໆ຾Չၨჴሞޑຑ՗ǴӢԜ཮һᒘيᜐᇡࣁख़ाЪёᕇளکճҔޑӭϡၗૻᆅ

ၰǴٰᔅշځΑှჹܭҞޑӦޑཀຝ׎ԋǶၸѐፏӭᏢࡰ่ࣣ݀زࣴޑޣрǴѦ

೽ၗૻٰྍޑӭኬ܄ȐኧໆȑᆶᅿᜪǴ཮೸ၸঁΓޑᇡޕຑ՗ቹៜځჹܭҞޑӦ

ཀຝϐ׎ԋ(Stern & Krakover, 1993; Gartner,1993; Baloglu & McCleary, 1999; Beerli 

& Martín, 2004)ǶEchtner and Ritchie (1991)ᇡࣁҞޑӦཀຝ཮ᒿਔ໔کၗૻໆޑಕ

ᑈԶόᘐׯᡂǹGartner (1993)ࡰрၗૻጕ઩׎܈ຝ཮೸ၸόӕޑཀຝ׎ԋᐒڋቹ

ៜૻ৲ௗԏޣჹҞޑӦᐱ੝ཀຝ׎ޑԋȐߞڑՙǵᒘ֗ٵǴ2013ȑǶBaloglu and 

McCleary (1999)߾ஒၗૻٰྍᆀࣁȨᐟᓰӢનȩǴᇡࣁ൩ᆉਓՉޣ҂මჴሞ೷ೖࢌ

Ӧ܈คၸ۳ਓၯ࿶ᡍǴϝ཮೸ၸѦ೽ޑၗૻቹៜځਓၯޑ،฼Ƕ 

ҁࣴزаȨၗૻٰྍ٩ᒘࡋȩڗжၸѐࣴ٬زҔޑၗૻٰྍӭኬ܄ϷᅿᜪǴ

ගрၗૻٰྍ٩ᒘکࡋҞޑӦཀຝᜢ߯ϐଷ೛Ǻ 

H1Ǻၗૻٰྍ٩ᒘࡋჹҞޑӦཀຝԖ҅ӛᡉ๱ޑቹៜ 

 

ΒǵȨࡋଷѺπ୏ᐒȩᆶȨҞޑӦཀຝȩϐᜢ߯ 

 Baloglu and McCleary (1999)ӧҞޑӦཀຝ׎ԋኳࠠύࡰрǴਓၯ୏ᐒࢂҗঁ

Γϣӧ܌௢୏ቹៜҞޑӦཀຝ׎ԋޑख़ाӢનǴஒځᆀࣁȨঁΓӢનȩǶঁΓҗϣ

ӧ܌ғޑӚᅿሡ׎؃ԋჹਓၯޑ୏ᐒǴགྷाவਓၯύ൨؃ճ੻ᅈىሡ؃Ǵаౢғ

ӼЈགǶDann (1996)ک Gartner (1993)ࡰ٠р؂ঁΓόӕޑਓၯ୏ᐒ཮೸ၸ௃གቫ

य़ǴቹៜࡋଷѺπޣჹࡋځܭଷѺπҞޑӦޑ᏾ᡏཀຝǶӢԜǴҁࣴزගрࡋଷ
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Ѻπ୏ᐒᆶࡋଷѺπҞޑӦཀຝᜢ߯ϐଷ೛ӵΠǺ 

H2ǺࡋଷѺπ୏ᐒჹҞޑӦཀຝԖ҅ӛᡉ๱ޑቹៜ 

 

ΟǵȨࡋଷѺπ୏ᐒȩᆶȨޕ᝺ሽॶȩϐᜢ߯ 

 ΋ঁΓޑਓၯ୏ᐒёаຎځࣁགྷाவ၀ԛਓՉ࿶ᡍ൨ޑ؃ճ੻(Baloglu & 

McCleary, 1999)Ǵ೚ӭᏢޣᇡࣁԜ୏ᐒࢂቹៜޕ᝺ሽॶޑख़ाӢન(Fielding, Pearce 

& Hughes, 1992; ֺྍ్Ǵ2010)Ƕֺྍ్ଞჹѦ୯ਓ࠼ਓၯѠ᡼زࣴޑύǴว౜ਓ

ၯ୏ᐒ཮҅ӛቹៜޕ᝺ሽॶǶӢԜǴҁࣴزගрࡋଷѺπ୏ᐒᆶޕ᝺ሽॶᜢ߯ϐ

ଷ೛ӵΠǺ 

 H3ǺࡋଷѺπ୏ᐒჹޕ᝺ሽॶԖ҅ӛᡉ๱ޑቹៜ 

 

ΟǵȨҞޑӦཀຝȩᆶȨޕ᝺ሽॶȩϐᜢ߯ 

 ҞޑӦཀຝჹܭၯ࠼ӧҞޑӦޑᒧ᏷ǵჹҞޑӦࠔ፦ޑᇡޕǵޕ᝺ሽॶǵᅈ

ཀࡋϷख़ၯཀᜫ฻ՉࣁǴ֡Ԗଯ࣬ޑࡋᜢ܄Ϸቹៜ (Pike, 2002; Chen & Tsai, 2007; 

Kim, Holland & Han, 2012; Sun, Chi & Xu, 2013)ǶLee et al. (2005)ӧШ݆ࣚКᖻჹ

ᗬ୯ޑҞޑӦཀຝ׎ԋϐࣴزύࡰрǴঁΓჹ΋ঁҞޑӦԖཇؼӳޑཀຝǴځ཮

ჹܭਓՉ࿶ᡍԖཇ҅ӛޕޑ᝺Ǵ຾Զ஥ٰཇଯำޑࡋᅈཀکࡋՉࣁཀӛǹChen and 

Tsai (2007)ӧѠ᡼Ꮬ΍Ӧ୔຾ՉޑҞޑӦཀຝჹၯ࠼Չࣁཀӛቹៜޑჴ᛾ࣴزύ

ӛቹៜᜢ߯Ƕ҅ࡋཀӛϐ໔ӸӧଯࣁϷՉࡋ᝺ሽॶǵᅈཀޕکӦཀຝޑрǴҞࡰ

୯ϣᏢޣᔎԖቺȐ2011ȑа୏ᄊᢀᗺᔠຎᢀӀཀຝኳԄࡕΨว౜ǴᢀӀཀຝჹޕ

᝺ሽॶڀԖ҅ӛᡉ๱ޑᜢ߯ǶӢԜҁࣴزჹࡋଷѺπҞޑӦཀຝޕک᝺ሽॶޑᜢ

߯բраΠ௢ፕǺ 

 H4ǺҞޑӦཀຝჹޕ᝺ሽॶԖ҅ӛᡉ๱ޑቹៜ 
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ѤǵȨޕ᝺॥ᓀȩᆶȨޕ᝺ሽॶȩϐᜢ߯ 

 Monroe (1990)ᇡޕࣁ᝺ሽॶࢂ੃຤ޣჹޑ୍ܺ܈ࠔౢࢌҬܰύޕ܌᝺ᕇளޑ

ճ੻Ȑޕ᝺ࠔ፦ȑکбрޑ೤ჾ܄ԋҁȐޕ᝺឴࣊ȑ໔៾ᑽࡕ଺рޑ᏾ᡏຑ՗Ƕ

Wood and Scheer (1996)߾຾΋؁ᇡࣁԋҁନΑԖޑ׎೤ჾ឴࣊ѦǴۘх֖คޑ׎

ȨᆒઓԋҁȐpsychic costȑȩǴٯӵჹܭόዴౢ่݀ۓғޑขቾǵᆙ஭ǵ਋ש฻Ǵ

ҭࢂቹៜޕ᝺ሽॶॄޑӛ߻ӢǶSweeney et al. (1999)߾ᇡࣁ੃຤ޣӧຑ՗΋୘܈ࠔ

፦ǵ୍ܺ฻௃ნӢનǴΨ཮ࠔሽ਱ǵޑሽॶਔǴόѝ཮Եໆᖼວ،฼྽Πޑ୍ܺ

ஒ҂ٰወӧߏޑයཞѨ॥ᓀӈΕԵໆǴ຾Զቹៜ੃຤ޣჹޕܭ᝺ሽॶޑຑ՗ǶӢ

ԜǴҁࣴزᇡࡋࣁଷѺπޕޑޣ᝺॥ᓀཇଯǴჹࡋܭଷѺπ࿶ᡍޕޑ᝺ሽॶᔈ཮

ཇեǴӢԶගраΠ௢ፕǺ 

H5Ǻޕ᝺॥ᓀჹޕ᝺ሽॶԖॄӛᡉ๱ޑቹៜ 

 

ϤǵȨޕ᝺ሽॶȩᆶȨᅈཀࡋȩϐᜢ߯ 

 ਓၯ࣬ᜢޑჴ᛾ࣴزύǴ೚ӭᏢ֡ޣว౜੃຤ޣჹܭਓၯౢޕޑࠔ᝺ሽॶჹ

ޑډ᝺ޕ܌ӧਓၯၸำύ࠼Ԗᡉ๱҅ӛቹៜǴၯڀཀӛࣣࣁՉޑࡕᆶၯࡋᅈཀځ

ሽॶཇଯǴځჹܭ၀ԛਓၯޑᅈཀࡋǵख़ၯཀᜫϷၯࡕӛдΓ௢ᙚޑཀᜫΨ཮ཇ

ଯ(Oh, 1999; Gallarza & Saura, 2006; Chen & Chen, 2010; ᔎԖቺǴ2011)ǶGallarza 

and Saura (2006)ӣ៝ၸѐЎ᝘٠ӧჴሞࣴزεᏢғޑਓၯՉࡕࣁǴඟ៛Ȩࠔ፦—ሽ

ॶ—ᅈཀ۸—ࡋ၈ࡋȩ΋చ᜘ޑᜢ߯Ǵ᜘ύӚᡂኧϐ໔֡Ӹӧ҅ӛቹៜᜢ߯ǶOh 

(1999)ଞჹऍ୯ᇬ๮໭۫ਓ܌࠼଺ࣴزύǴࡰрޕ᝺ሽॶჹ៝࠼ᅈཀکࡋӆᖼཀᜫ

֡Ԗ҅ӛቹៜǶҁࣴزӢԜ൩ޕ᝺ሽॶࡋکଷѺπᅈཀޑࡋᜢ߯଺раΠଷ೛Ǻ 

 H6Ǻޕ᝺ሽॶჹᅈཀࡋԖ҅ӛᡉ๱ޑቹៜ 
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ಃΟ࿯ǵࣴزᡂኧϐۓကᆶᑽໆ 

΋ǵၗૻٰྍ٩ᒘࡋ 

ҁࣴۓزကၗૻٰྍ٩ᒘࣁࡋȨࡋଷѺπޣჹܭᕇڗԖᜢࡋଷѺπϐၗૻᆅ

ၰ٩ޑᒘำࡋȩǴаڗځж Baloglu and McCleary (1999)٬Ҕޑၗૻٰྍӭኬک܄ၗ

ૻٰྍᅿᜪٿ໨ᄬय़ǴᑽໆჹҞޑӦཀຝ׎ԋϐቹៜǶҁࣴزӈрࡋଷѺπޣё

ૈ٬ҔϐၗૻٰྍᆅၰӅ 13 ᅿǴх֖ൂ۬ࡹՏȐѦҬ೽ȑǵ஑ߐжᒤᐒᄬǵᢀӀ

ֽ/ᎫѠᒤ٣ೀǵਓՉޗǵঁΓ࿶ᡍǵᒃܻӳ϶ǵ࿯Ҟ/ཥᆪǵቶ֋/ႝຎቃ/ႝቹǵ

ਜᝤǵൔകᚇᇞǵਓၯЋн/Ўࠄࡰ/࠹ǵᆛၡޗဂ/೽ပ਱ϷᆛၡѳѠ/ፕᏝǴ٠٩

ྣόӕ܄፦ஒа΢ 13 ᅿᘜࣁϖεᜪၗૻٰྍ–Ȩ஑཰ࡌ᝼ȩǵȨঁΓکᒃ϶࿶ᡍȩǵ

Ȩႝຎ൞ᡏȩǵȨѳय़൞ᡏȩϷȨᆛၡȩǶ२Ӄа 1 ᚒፄᒧᚒ၌ୢୖᆶޣම࿶٬Ҕၸ

ব൳ᜪၗૻٰྍǴӆа׵լ੝ȐLikertȑԄϖᗺЁࡋໆ߄ǴෳໆୖᆶޣჹܭӚᅿᜪ

ၗૻٰྍ٩ޑᒘำࡋǴ1 жߚ߄தό٩ᒘǴ5 жߚ߄த٩ᒘǴԜ೽ϩӅ 6 ᚒୢ໨Ƕ

ᕴ่ᘜયၗૻٰྍϐᄬय़ᆶᑽໆୢ໨ӵ߄ 3-1  ҢǶ܌

 

߄ 3-1Ǻၗૻٰྍ٩ᒘࡋϐᄬय़ᆶᑽໆᚒ໨ 

ᄬय़ᡂኧ ୢڔᚒ໨ Ў᝘ٰྍ 

ၗૻٰྍ 

٩ᒘࡋ 

1. ஑཰ࡌ᝼Ȑൂ۬ࡹՏǵ஑ߐжᒤᐒᄬǵᎫѠᒤ٣ೀǵ

ਓՉޗ฻ȑ 

2. ঁΓکᒃ϶࿶ᡍȐঁΓ࿶ᡍǵᒃܻӳ϶ȑ 

3. ႝຎ൞ᡏȐ࿯Ҟ/ཥᆪǵቶ֋/ႝຎቃ/ႝቹ฻ȑ 

4. ѳय़൞ᡏȐਜᝤǵൔകᚇᇞǵਓၯЋн/Ўࠄࡰ/࠹฻ȑ 

5. ᆛၡȐᆛၡޗဂ/೽ပ਱ǵᆛၡѳѠ/ፕᏝ฻ȑ 

Baloglu & 

McCleary  
(1999)ǵԾՉ

೛ी 

ၗ਑ٰྍǺҁࣴز᏾౛ 
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ΒǵࡋଷѺπ୏ᐒ 

 ҁࣴزਥᏵ Schiffman and Kanuk (2000)ჹܭ୏ᐒۓޑကǴଞჹࡋଷѺπޑ௃

ნัբঅׯǴۓကࡋଷѺπ୏ᐒࣁȨ௢୏ࡋଷѺπޣவࡋ٣ଷѺπՉޑࣁϣӧ០

୏ΚȩǴ٠ୖԵ Paris and Teye (2010)ǵCrompton (1979)ǵLin, Lee and Wang (2012)

Ϸ஭ችཁȐ2014ȑϐࣴزǴ᏾౛ᘜયрȨܫ᚞ᆶ଒ᚆȩǵȨҶ໕٦኷ȩǵȨЎϯᡏᡍ

ᆶΓሞҬࢬȩǵȨૈΚᆶ࿶ᡍಕᑈȩǵȨԾࡷךᏯᆶჴ౜ȩǵȨԏΕᆶޗ཮ᢀགȩ฻Ϥ

εय़ӛǴբࣁᑽໆࡋଷѺπ୏ᐒϐᄬय़ᡂኧǴ௖૸ځӵՖቹៜࡋଷѺπޣჹࡋܭ

ଷѺπҞޑӦ୯ৎޑཀຝϷޕ᝺ሽॶǶӚᄬय़ϐΠޑᑽໆᚒ໨ЬाୖԵ Baloglu 

and McCleary (1999)ࣴزϐໆ߄ǴӆКჹ΢ॊЎ᝘ϣ৒຾Չঅׯǵቚ෧Զԋҁࣴز

ϐୢڔᚒ໨Ƕ27 ໨ᚒҞ֡а׵լ੝ԄϖᗺЁࡋໆ߄ෳໆǴ1 жߚ߄தόӕཀǴ5 ж

߄ଷѺπ୏ᐒϐᄬय़ᆶᑽໆୢ໨ӵࡋதӕཀǶᕴ่᏾౛ߚ߄ 3-2  ҢǶ܌

 

߄ 3-2ǺࡋଷѺπ୏ᐒϐᄬय़ᆶᑽໆᚒ໨ 

ᄬय़ᡂኧ ୢڔᚒ໨ Ў᝘ٰྍ 

 ᚞ᆶ଒ᚆܫ

1. ёаၢಥচҁٯՉޑВதғࢲᆶπբ 

2. ёаᇻᚆၸܭዕ஼ǵൂፓޑғࢲᕉნ 

3. ૈỜှٰԾӚБޑᓸΚکᆙ஭ރᄊ 

4. ૈᕇளيЈᡫޑፓᏊ 

Paris & Teye 
(2010)ǵ

Crompton 

(1979) 

Ҷ໕٦኷ 

5. ᡣךόҔ޸εᒲ൩ૈѤೀਓၯ 

6. ёаԖкϩЪቸޑ܄ਔ໔ਓၯ 

7. ૈԖᐒ཮ڙ٦౦୯ऍ१ 

 ኷፪ޑނ୯Ѧᖼڙ٦ૈ .8

Paris & Teye 

(2010) 

Ўϯᡏᡍᆶ

ΓሞҬࢬ 

9. ૈᅈךىჹόӕ୯ৎЎϯޑӳڻЈ 

10. ૈᡏᡍόӕ/ཥޑڻᕉნᆶཥނ٣ 

11. ёа่ҬٰډԾόӕ୯ৎޑӳ϶ 

12. ૈჴሞک྽Ӧۚ҇ుΕҬࢬ 

Lin, Lee & 

Wang (2012) 
ǵBaloglu & 

McCleary 

(1999) 
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ૈΚᆶ࿶ᡍ

ಕᑈ 

13. ૈቚ຾ᇟૈقΚȐमᇟځ܈дȑ 

 ᐱҥǵԾЬ׳ᡂளך٬ૈ .14

15. ёаᏢಞډόӕૈמޑᆶπբ 

16. ૈಕᑈ٠ᙦ൤ғࢲ࿶ᡍ 

17. ૈᔈҔ܈ӑ᛾ၸ۳܌Ꮲ 

Paris & Teye 
(2010)ǵLin, 

Lee & Wang 

(2012) 

ԾࡷךᏯᆶ

ჴ౜ 

18. ૈᡣך჋၂ߵᓀҍᜤǴ൨ڈ؃ᐟᡏᡍ 

19. ૈᡣࡷךᏯԾρૈޑΚᆶཱུज़ 

20. ૈ௖઩ШࣚǴ໒ޑךܗຎഁ 

 ሽॶᆶ҂ٰБӛךᇡ᛽ԾρǴ௖઩Ծ׳ך٬ૈ .21

22. ૈᡣךჴ౜ډ྽ӦਓՉ/ۚՐޑფགྷ 

Paris & Teye 
(2010)ǵLin, 

Lee & Wang 

(2012) 

ԏΕᆶޗ཮

ᢀག   

23. ૈቚу۳ࡕӧ྽Ӧډפπբޑᐒ཮ 

24. ૈቚуᐕግаճ߇୯؃ࡕᙍ 

25. ёаКၨזӸډᒲ 

26. ૈԖᐒ཮ډᒃ϶೿ؒѐၸޑӦБ/ඳᗺ 

27. ૈ࿶ᐕӭኧΓᘂ۳ੇޑѦᡏᡍ 

Lin, Lee & 

Wang (2012) 
ǵ஭ችཁ

Ȑ2014ȑ 

ၗ਑ٰྍǺҁࣴز᏾౛ 

 

ΟǵҞޑӦཀຝ 

ᆕӝӚЎ᝘ࡕǴҁࣴۓزကࡋଷѺπޑޣҞޑӦཀຝࣁȨঁΓӧӚᅿၗૻޑ

ᕇளǵ࿶ᡍಕᑈᆶሽॶղᘐࡕǴჹࡋܭଷѺπҞޑӦ࡭ԖޑЬᢀЈ౛ᇡ׎܌ޕԋ

᏾ᡏӑຝȩǶୖԵޑ Beerli and Martín (2004)Ϸ Russel and Pratt (1980)زࣴޑǴ᏾౛

рȨԾฅᆶЎϯၗྍȩǵȨ΋૓Ϸਓၯ೛ࡼȩǵȨԾฅᆶޗ཮ᕉნȩǵȨݯࡹǵ࿶ᔮᆶ

πբᕉნȩǵȨ௃གཀຝȩϖ໨ᄬय़ǴᑽໆࡋଷѺπޣрว߻ჹܭҞޑӦ୯ৎϐཀ

ຝǶନȨ௃གཀຝȩаϖᗺЁޑࡋᇟကৡ౦ݤෳໆѦǴځᎩᄬय़ࣣ٬Ҕ׵լ੝Ԅ

ϖᗺЁࡋໆ߄ෳໆǴ1 жߚ߄தόӕཀǴ5 жߚ߄தӕཀǴӅԖ 24 ᚒୢ໨Ƕ᏾౛

ᘜયҞޑӦཀຝϐᄬय़ᆶᑽໆୢ໨ӵ߄ 3-3  ҢǶ܌

 

 



 49 

߄ 3-3ǺҞޑӦཀຝϐᄬय़ᆶᑽໆᚒ໨ 

ᄬय़ᡂኧ ୢڔᚒ໨ Ў᝘ٰྍ 

ԾฅᆶЎϯ

ၗྍ 

1. Ԗᙦ൤ǵᓬऍޑԾฅඳՅ 

2. ԖзΓ๱଎ޑᐕўΓЎඳᢀȐӵറނᓔǵॣ኷᡺

฻ȑ 

3. ൤Ԗڀ྽Ӧ੝Յࡌޑᑐ 

4. ԖԖ፪ޑЎϯࢲ୏ 

5. Ԗ੝ձޑ॥߫ϷғࢲБԄ 

6. ԖᇨΓޑ྽Ӧऍ१ 

Beerli & 

Martín (2004) 

΋૓Ϸਓၯ

೛ࡼ 

7. Ҭ೯೛ֹࡼഢЪБߡ 

8. ϦӅፁғϷᙴᕍว৖຾؁Ǵ൩ᙴБߡ 

9. Ӛ໨ᢀӀਓၯ೛ࡼкىȐӵਓᓔǵᓓ᡺฻ȑ 

10. ਓၯၗૻ୍ܺሸӄ 

11. ԖӭኬϯޑᢀӀҶ໕ࢲ୏ 

Beerli & 

Martín (2004) 

Ծฅᆶޗ཮

ᕉნ 

12. ԖӝЯ኱ྗޑፁғᆶమዅᕉნ 

13. Ԗؼӳǵ๤፾ۚޑՐᕉნ 

14. ᏱԖ๤፾ەΓޑ਻ং 

15. ᏱԖᓬޑؼғࠔࢲ፦ 

16. ྽ӦΓࢂ϶๓዗௃ޑ 

Beerli & 

Martín (2004) 
ǵBaloglu & 

McCleary 

(1999) 

ǵ࿶ᔮᆶݯࡹ

πբᕉნ 

 ۓᛙݩރݯࡹ .17

18. ࿶ᔮว৖ݩރᛙۓ 

 ଄ౢӼӄيΓߥӳёዴؼӼݯ .19

20. πբᜪࠠӭϡǴ৒ܰډפπբ 

21. πբᕉნ๤፾ǵӼӄ 

22. πբ࣬ᜢݤೕ଼ӄǴπբߥډڙም 

Beerli & 

Martín (2004) 
ǵԾՉ೛ी 

௃གཀຝ 
23. όඍޑז—ඍޑז 

24. Юښคಠޑ—֎ЇΓޑ 
Russel & 

Pratt (1980) 

ၗ਑ٰྍǺҁࣴز᏾౛ 

 

Ѥǵޕ᝺॥ᓀ 

᝺॥ᓀޕကۓز୏ύǴҁࣴࢲଷѺπࡋȩǴ঺ҔԿ่݀ޑۓȨόዴࣁ᝺॥ᓀޕ

ёૈޑόճ่݀܈ۓၸำύ཮Ԗόዴډ᝺ޕǴЬᢀ߻ଷѺπϐࡋ۳߻ȨঁΓӧࣁ
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ȩǶୖԵ܄ Jacoby and Kaplan (1972)ǵഋةࠂᆶђનዝȐ2006ȑǵSonmez and Graefe 

(1998)ǵAn, Lee and Noh (2010)ǵLin, Lee and Wang (2012)฻ᏢޣϐࣴزǴҁࣴز

аȨ଄ౢȩǵȨΓيӼӄȩǵȨၠЎϯ፾ᔈȩǵȨޗ཮ᆶЈ౛ȩϷȨπբᕉნȩϖ໨Ǵ

բࣁᑽໆࡋଷѺπޕޣ᝺॥ᓀޑᄬय़ǴӅԖ 21 ໨ୢڔᚒ໨Ǵа׵լ੝ԄϖᗺЁࡋ

ໆ߄ෳໆǴ1 жߚ߄தόӕཀǴ5 жߚ߄தӕཀǶᕴ่᏾౛ࡋଷѺπޕ᝺॥ᓀϐᄬ

य़ᆶᑽໆୢ໨ӵ߄ 3-4  ҢǶ܌

 

߄ 3-4Ǻޕ᝺॥ᓀϐᄬय़ᆶᑽໆᚒ໨ 

ᄬय़ᡂኧ ୢڔᚒ໨ Ў᝘ٰྍ 

଄ౢ 

1. ёૈ཮ᎁڙཀѦޑ଄ౢཞѨȐՉ܈׵ᒲ଄೏ᠷ฻ȑ 

2. ёૈӢ୯ሞ༊౗ੌ୏ԶԖ೤ჾ΢ޑཞѨ 

3. ཮ᏼЈӧ྽ӦѺπޑԏΕคݤЍбВதғ܈ࢲਓ

ၯЍр 

4. ёૈӢפόډπբԶᜤаࡋុ࡭ଷѺπ 

Jacoby & 

Kaplan 

(1972) 

ΓيӼӄ 

5. วғڙ໾܈ғੰ฻ཀѦ٣ҹ 

6. Ӣ౦த਻ং܈Ϻฅ্ؠȐӵረ॥ǵӦ᎜ȑ٬ΓيӼ

ӄુ࠶ډڙ 

7. ᎁڙ৮܀ϩηځ܈дΓيӼӄ্ߟޑȐϦӅӼӄȑ 

8. Ӣ྽Ӧݯࡹǵޗ཮܈ᕉნޑόᛙۓԶݢډڙϷ 

9. Ӣ྽Ӧᙴᕍόวၲ܈຤Ҕܳ຦ԶคݤϷਔ൩ᙴ 

Jacoby & 

Kaplan 
(1972)ǵ

Sonmez & 

Graefe(1998) 

ၠЎϯ፾ᔈ 

10. ཮Ӣࣁᇟقό೯ྎ܈೯֚ᜤԶᜤа፾ᔈ 

11. Ӣࣁೀܭढ़ғޑᕉნԶགډᆙ஭܈ขቾόӼ 

12. ཮ᏼЈҬόܻډ϶Զགൂېډǵڙ਋ 

13. ёૈᜤа፾ᔈ౦୯ޑ໯१ǵғࢲБԄے܈௲ಞᄍ฻ 

ഋةࠂᆶ 

ђનዝ

Ȑ2006ȑ 

 ཮ᆶЈ౛ޗ

14. คݤᕇளᒃ϶ޗ܈཮ޑᇡӕ 

15. ᏼЈࡋଷѺπᆶԾρ׎ޑຝޗ܈཮ӦՏό಄ 

16. ᏼЈࡋଷѺπࢂӧੁ຤ਔ໔کғڮ 

17. ᏼЈࡋଷѺπ่݀ޑคډၲݤԾρচӃޑයఈ 

Jacoby & 

Kaplan 

(1972) 

πբᕉნ 
18. ᏼЈᎁ࣬ڙᜢҸϟුޑ϶ܻ܈ᜱ 

19. ၶډόӳޑႿЬԶౢғമၗޟ઱ 
Lin, Lee & 

Wang (2012) 
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20. ᏼЈπբόӝ܈ݤό೏྽Ӧ۬ࡹᇡё 

21. Ӣπբᕉნό܈٫πբ֚ᜤԶӧၸำύวғӒᓀ

 ཀѦ܈

ၗ਑ٰྍǺҁࣴز᏾౛ 

 

ϖǵޕ᝺ሽॶ 

ҁࣴزᇡࡋࣁଷѺπޕޑ᝺ሽॶᔈவ Zeithaml (1988)ޑᢀᗺрว–Ȩሽॶࢂ੃

຤ޣவౢ୍ܺ܈ࠔύ܌གྷाளޑډȩǴӢԜۓကޕ᝺ሽॶࣁȨࡋଷѺπޣЬᢀᑽໆ

Ԝ࿶ᡍਏҔܭǴჹࡕ೽ϩޑ᝺брޕǵϷډ᝺ளޕགྷाЪ܌ଷѺπ࿶ᡍύࡋܭځ

᏾ᡏຑ՗ȩǶୖԵޑ Vogt and Fesenmaier (1998)ǵഋةࠂᆶђનዝȐ2006ȑϐࣴزǴ

аȨҶ໕٦኷ȩǵȨᏢಞᆶ࿶ᡍȩǵȨԾךว৖ᆶᇡӕȩǵȨޗ཮ᆶ኱᛽ȩѤ໨ᄬय़Ǵ

ϩձᑽໆࡋଷѺπܭޣȨрว߻ȩکȨჴሞֹԋԜ࿶ᡍࡕȩόӕޕޑ᝺ሽॶǶٿ

೽ϩ֡Ԗ࣬ӕޑ 21 ໨ୢڔᚒ໨Ǵа׵լ੝ԄϖᗺЁࡋໆ߄ෳໆǴ1 жߚ߄தόӕ

ཀǴ5 жߚ߄தӕཀǶᕴ่᏾౛ࡋଷѺπޕ᝺ሽॶϐᄬय़ᆶᑽໆୢ໨ӵ߄ 3-5  ҢǶ܌

 

߄ 3-5Ǻޕ᝺ሽॶϐᄬय़ᆶᑽໆᚒ໨ 

ᄬय़ᡂኧ ୢڔᚒ໨ Ў᝘ٰྍ 

Ҷ໕٦኷ 

 ୼ਓՉӚೀǴᙦ൤ਓၯ࿶ᡍૈך٬ .1

2. ᡣૈךቸ܄ೕჄՉำǴѐԾρགྷѐޑӦБǵ଺Ծρ

གྷ଺٣ޑ 

3. Ԗᐒ཮ࠔ჋౦୯ऍ१ڙ٠٦ᖼޑނ኷፪ 
Vogt & 

Fesenmaier 
(1998)ǵ 

ഋةࠂᆶ 

ђનዝ

Ȑ2006ȑ 
Ꮲಞᆶ࿶ᡍ 

 ৡ౦ޑᡏᡍ٠Ꮲಞ൧ख़όӕЎϯᆶᕉნך٬ .4

 Κܴᡉගϲૈقᇟޑך٬ .5

ऐΚǵᒿהගϲȐӵ፾ᔈΚǵ܌Ӛ໨ૈΚ೿Ԗך٬ .6

ᐒᔈᡂૈΚ฻ȑ 

7. ๏ϒך჋၂ཥܿՋکཥޑނ٣ᐒ཮ 

8. ૈ୼่Ҭډ೚ӭ྽Ӧ܈Ѧ୯ܻ϶ 

9. ӧךЈύ੮Π΋ғё຦ᆶॶளӣᏫޑ࿶ᡍ 
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Ծךว৖ᆶ

ᇡӕ 

10. ᅈךى௖઩ޑ෰ఈǴ໒ޑךܗຎഁ 

 уᐱҥǵԾЬ׳Ǵᡂளࡕ၂ྡྷךӧԾך٬ .11

12. ᡣךᡂளКа׳߻ԖԾߞ 

13. ᡣ׳ךᇡ᛽ԾρǴჹԾρޑᑫ፪܈҂ٰБӛܴ׳ዴ 

 ሽॶޑيว᝺Ծך٬ .14

 Γޑӳ׳ᙯᡂǴᡂԋ΋ঁ܌ሽॶᢀԖ܈܄ঁޑך٬ .15

 ཮ᆶ኱᛽ޗ

16. ᡣֹךԋფགྷǴᅈ۳߻ىѦ୯ਓၯǵғޑࢲ෰ఈ 

 ଷѺπ॥ዊࡋޑ୼ᡏᡍཥШжૈך٬ .17

18. ᡣךགډԾρᆶ౲όӕ 

 ԋ൩གډڙགך٬ .19

20. ᡣךᕇளӳޑ࿶ᡍǴჹܭВࡕғఱೕჄԖӳޑቹៜ 

 ԏΕޑႣයύډڗᖺך .21

ၗ਑ٰྍǺҁࣴز᏾౛ 

 

Ϥǵᅈཀࡋ 

ҁࣴزஒࡋଷѺπᅈཀۓࡋကࣁȨࡋଷѺπޣӧКၨႣයکޑჴሞୖᆶࡋଷ

Ѻπޕ܌ࡕ᝺ޑډ࿶ᡍϐࡕǴܭϣЈ܌ᕇள҅ޑय़௃གᅈىำࡋȩǴ٠ୖԵ Yoon 

and Uysal (2005)زࣴޑ೛ीୢڔᚒ໨Ӆ 4 ໨Ǵа׵լ੝ԄϖᗺЁࡋໆ߄ෳໆǴ1 ж

தόӕཀǴ5ߚ߄ жߚ߄தӕཀǶ᏾౛ࡋଷѺπᅈཀࡋϐᑽໆୢ໨ӵ߄ 3-6  ҢǶ܌

 

߄ 3-6Ǻᅈཀࡋϐᑽໆᚒ໨ 

ᄬय़ᡂኧ ୢڔᚒ໨ Ў᝘ٰྍ 

ᅈཀࡋ 

1. ೭ԛࡋޑଷѺπ࿶ᡍԖၲޑךډයఈ 

2. ჹךԶق೭ԛࡋޑଷѺπࢂॶளޑ 

 ۓ،ޑଷѺπࡋ۳߻ᅈཀ೭ԛࡐך .3

 ୏ࢲଷѺπࡋᜫཀ௢ᙚдΓୖᆶך .4

Yoon & Uysal 

(2005) 

ၗ਑ٰྍǺҁࣴز᏾౛  



 53 

ಃѤ࿯ǵࣴزჹຝǵୢڔ೛ीᆶวܫ 

΋ǵࣴزჹຝ 

 ҁࣴزటΑှ୯ϣࡋଷѺπ۳ੇ߻ޣѦࡋଷѺπϐၗૻཛྷ໣Չࣁǵ୏ᐒǵҞ

Ծ۬ࡹϐቹៜǶѠ᡼ࡋ᝺ሽॶϷᅈཀޕ᝺॥ᓀჹޕӦཀຝᆶޑ 2004 ԃ໒ۈǴഌុ

ᆶફՋើǵᐞࢪǵВҁǵу৾εǵቺ୯ǵᗬ୯ǵम୯ǵངᅟើǵКճਔǵӎУճǵ

ථࢶҵլǵݢើϷ༫Ӧճ฻ 13 ୯ᛝुࡋଷѺπϐᚈᜐۓڐǴӚԾёჹჹБ୯ৎߙ

ԃۓڐ٩ϣ৒วܭܫҁ୯ଶ੮੝ۓਔ໔ϷӝݤѺπࡋޑଷѺπᛝ᛾ǶӢԜǴҁࣴ

ϐ୯ৎǴۓڐଷѺπࡋ۳ᆶѠ᡼ᛝु߻ଷѺπᛝ᛾ࡋȨම೸ၸࣁჹຝ೛زஒࣴز

٠຾ՉࡋଷѺπࢲ୏ϐѠ᡼ߙԃȩǶ 

 

Βǵୢڔ೛ी 

Ζ೽ϩǴᕴीࣁӅϩڔୢزࣴ  144 ᚒǴ၁ಒϣ৒Ϸୢ໨ـፕЎനࡕϐߕᒵǶ 

ಃ΋೽ϩ၌ୢȨੇѦࡋଷѺπ࿶ᡍȩǴటΑှࡋଷѺπޣၸѐୖᆶࡋଷѺπ࿶

ᡍϐ࣬ᜢङඳǴӵࡋଷѺπԛኧǵ۳߻୯ৎǵԃҽǵ྽ਔԃសǵଶ੮ਔ໔ǵന߃

࿶ᔮٰྍǵਓၯϷπբϐਔ໔ϩଛǵ൨פπբޑБԄǵᇟૈقΚ฻Ӆ 11 ᚒǶࣁΑ

ᗉխߚҁࣴزϐࣴزჹຝᇤ༤ୢڔǴڔୢܭ໒ᓐ೛ीൂ΋ᒧ໨ϐᑔᒧᚒȨፎୢா

ωૈᝩុΠޣȩࢂ࿶ᡍǻȩǴเȨޑ۳߻ଷѺπᛝ᛾Ǵ٠ჴሞࡋցԖҙፎၸੇѦࢂ

΋໘ࢤ༤เǶ 

ಃΒԿಃΎ೽ϩ٩ׇϩձࣁၗૻٰྍǵࡋଷѺπ୏ᐒǵҞޑӦཀຝǵޕ᝺॥

ᓀǵޕ᝺ሽॶϷᅈཀࡋǴ၁ಒୢ໨ᆶᇥܴӵҁകಃΟ࿯܌ॊǶ 

നࡕ΋೽ϩঁࣁΓ୷ҁၗ਑Ǵ၌ୢ༤เޣϐޗ཮Γαᡂ໨Ǵӵ܄ձǵԃសǵ

௲ػำࡋǵᙍ཰ǵѳ֡ДԏΕϷஆރ࠷ᄊӅ 6 ᚒǴϷёԾҗᒧ᏷ࢂց༤ቪدΓၗ
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਑аୖуӣ㎸ܜዛࢲ୏Ǵх֖ۉӜǵE-mail ϷёԏҹӦ֟Ӆ 3 ᚒୢ໨Ƕ 

Ҭҗ௲௤ϷڔǴஒҁୢ߻ϐܫԄว҅ܭࡕϣ৒೛ीֹԋڔୢ 5 ӜੇڀѦࡋଷ

Ѻπ࿶ᡍޣቩຎୢ໨ǴዴۓӚࣴزᄬय़Ϸୢ໨ᚒҞޑ፾Ϫ܄ǶؕڗӚᜪࡌ᝼٠᏾

౛অׯǴዴᇡ֡಄ӝࡋଷѺπ࿶ᡍޑ௃ნࡕω໒ۈวܫǶ 

 

Οǵୢڔวܫ 

 ӢҁፕЎࣴزჹຝϐኬҁၨᜤ೸ၸરҁୢ׎ڔԄεໆ᝻ϷǴԵໆਔ໔ᆶځд

Ӛ໨ԋҁࡕǴᒧ᏷аᆛၡႝηୢڔБԄ຾ՉୢڔวܫǴ௦Ҕ஑ឦୢڔፓࢗᆛઠ

mySurvey բڔୢࣁѳѠǶኬҁᇆ໣௦ҔߡճܜኬݤȐconvenience samplingȑǴץܭ

፮፮ჴ཰֝ȐPTTȑੇѦѺπࡋଷހȨWorkanTravelȩϷ Facebook ੇѦѺπࡋଷ࣬

ᜢޗი–ӵȨ෠ଷѺπᘜ୯ޣᖄ࿉ȩǵȨᐞࢪѺπࡋଷ.όѐ཮ԝ!!!!!D.NoWȩǵȨ*໒

ࡋଷǼLet's enjoy your working holiday in Australia!*ȩǵȨВҁѺπࡋѺπࢪᐞډۈ

ଷӕӳ཮ȩǵȨу৾εѺπࡋଷၗૻȩǵȨम୯Ѻπࡋଷ௃ൔઠȩǵȨHungarian ӎУճ

ѺπࡋଷӕᏢ཮ȩǵȨངᅟើѺπࡋଷҬࢬϩ٦୔ȩǵȨBelgium КճਔѺπࡋଷӕ

Ꮲ཮ȩ฻Ǵ஑ߐଞჹаѺπࡋଷࣁЬᚒ૸ፕޑᆛၡޗဂวܫǶࣁΑගଯ༤เ౗Ϸ

ԖਏୢڔኧǴҁࣴزගٮ 100 ҽߡճ୘۫ԭϡᘶܜچዛޑᐟᓰБԄǴ֎Їࣴزჹ

ຝ༤เǶ 

ࣁය໔ܫวڔୢ 2015 ԃ 3 Д 22 ВԿ 31 ВǴӅी 10 ϺǴᕴӅӣԏ 222 ҽኬ

ҁǶ࿶ၸၗ਑ᔠᇤೀ౛Ǵ٠คό፾ҔϐኬҁǴԖਏኬҁᕴी 222 ҽǴԖਏ౗ࣁ 100%Ƕ  
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ಃϖ࿯ǵၗ਑ϩ݋Бݤ 

 ҁࣴ٬زҔ಍ी೬ᡏ SPSS բࣁၗ਑ϩ݋πڀǴӚϩ݋БݤᇥܴӵΠǺ 

 

΋ǵ௶ॊ܄಍ीȐDescriptive Analysisȑᆶ࣬ᜢ܄ϩ݋ȐCorrelation Analysisȑ 

а௶ॊ܄಍ीБݤӵᙁൂԛኧϩଛǵѳ֡ኧᆶԭϩК฻Ǵϩ݋ኬҁၗ਑่ޑ

ᄬǴаΑှୢڔኬҁϐޗ཮Γα಍ीᡂኧ੝܄ǵࡋଷѺπޣϐࡋଷѺπ࿶ᡍङඳ

Ϸၗૻٰྍ٩ᒘࡋǶ 

ќѦਥᏵୢڔӚ೽ϩϐ༤เ่݀᏾౛ᡂኧᆶᄬय़ϐѳ֡ኧᆶ኱ྗৡǴ٠؃р

Ӛᡂኧ໔ϐ࣬ᜢ߯ኧǶ 

 

Βǵࡋߞϩ݋ȐReliability Analysisȑᆶਏࡋϩ݋ȐValidity Analysisȑ 

ۓᛙکȐconsistencyȑ܄ϣ೽΋ठޑෳᡍϩኧ܈ᑽໆр่݀܌ڀෳໆπࡰࡋߞ

߄Ǵ่݀ޑཇଯǴख़ፄෳໆཇ཮ౢғᜪ՟܄ᜢ࣬ޑǶ྽ୢ໨໔ࡋȐstabilityȑำ܄

Ңϣ೽΋ठ܄ཇଯǵཇё᎞ȐֆܴໜǴ2011ȑǶ 

ਏࡰࡋ΋ҽෳᡍ܈ໆ߄ϐȨෳᡍ่݀ȩྗޑዴ܈܄ё᎞܄Ǵ߄Ңࢂځցᆶࣴ

Ѹ߄ໆزǴӢԜǴࣴࡋำޑՋܿޑाෳໆ܌ډҞ኱ஏϪ࣬ᜢǴԶૈ୼҅ዴෳໆز

໪ाၲډෳໆҞޑωᆉࢂԖਏޑǶ 

 

Οǵӭϡ଑ᘜኳԄϩ݋ȐMultiple Regression Analysisȑ 

ҁࣴز௦ၡ৩ϩ݋ȐPath AnalysisȑϐཷۺǴ٠ၮҔӭϡ଑ᘜኳԄ຾Չࣴزଷ

ᇥϐᔠۓǶϩձ؃р଑ᘜБำԄύ؂ঁᡂ໨ޑ኱ྗϯ଑ᘜ߯ኧǵᡉ๱܄ᆶ R2Ǵղ

ᘐӚԾᡂ໨ჹ٩ᡂ໨ޑቹៜБӛǵࢂցၲډᡉ๱Ϸ᏾ᡏ଑ᘜኳԄϐႣෳૈΚǶ  
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ಃѤകǵ่ࣴ݀ز 

ҁകӅϩࣁϖλ࿯ǴᇥܴԖਏୢڔϐၗ਑ϩ݋ᆶ่݀Ƕಃ΋࿯а௶ॊ܄಍ी

ϩڔୢ݋ኬҁ่ᄬǹಃΒ࿯ଞჹኬҁ຾Չࡋߞϩ݋ǹಃΟ࿯ࣁਏࡋϩ݋ǶಃѤ࿯

 ኳࠠύӚᡂኧ໔ϐᜢ߯ǶزǴҔаᔠෳҁࣴۓଷᇥᔠࣁǹಃϖ࿯݋ϩ܄ᜢ࣬ࣁ

 

ಃ΋࿯ǵኬҁ่ᄬϐ௶ॊ܄಍ीϩ݋ 

 ҁࣴزаᆛၡႝηୢڔБԄᇆ໣ኬҁǴܭ 2015 ԃ 3 Д 22 ВԿ 31 В຾Չ҅Ԅ

วܫǴӅी 10 ϺǶୢڔᕴीӣԏ 222 ҽǴԖਏኬҁ 222 ҽǴԖਏำࣁࡋ 100%Ƕ

ҁ࿯ଞჹԖਏኬҁ຾Չ௶ॊ܄಍ीϩ݋ǴΑှኬҁϐޗ཮Γα੝܄ǵࡋଷѺπ࿶

ᡍϐङඳϷၗૻٰྍ٩ᒘࡋǶ 

 

΋ǵኬҁϐޗ཮Γαၗ਑ϩ݋ 

ܭ  222 ҽԖਏኬҁύǴζ܄эኬҁϐӭኧǴӅी 155 ΓǴэᕴኬҁϐ 69.8%Ǵ

ᆶၸѐ୯ϣϐࡋଷѺπکԾշਓՉ࣬ᜢፓࢗϷ่ࣴ݀زϐتζК࣬ٯ಄ӝǶڙ၂

ϐԃសϩթаޣ 25-29 εӭኧǴ՞ࣁྃ 48.6%Ǵځԛࣁ٩ׇ 30-34 Ȑྃ31.1%ȑǵ19-24

Ȑྃ14.4%ȑϷ 35-39 Ȑྃ5.9%ȑǶ௲ػำࡋБय़ǴаڙၸεᏢ௲ޣػനӭǴ՞ 83.3%Ǵ

НѳୃଯǶᙍػϐ௲ޣଷѺπࡋр୯قа΢ԛϐȐ11.3%ȑǴᡉҢѳ֡Զ܈܌زࣴ

཰೽ϩǴаவ٣୍ܺ཰Ϸ୘཰ޑΓኧനӭǴϩձ՞ 31.5%Ϸ 22.1%ǴಃΟځࣁдᙍ

཰Ǵ՞ 14.9%ǴᏢғ௼ဂϷԾҗ཰߾ޣӚ՞ 9.0%Ƕаѳ֡ДԏΕٰᇥǴаД܌ள

20,001-40,000 ϡޑΓኧࣁεےǴ՞ 59.9%Ǵ40,001-60,000 ϡۚԛǴ՞ 18.9%Ǵ20,000

ϡаΠ՞ 15.3%Ǵځύ 20,000 ϡаΠޑΓԖъኧа΢ࣁᏢғǴᡉҢࡋଷѺπޣӣ
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୯܌ޑࡕளε೽ϩԖ΋૓܈ѳ֡а΢ޑᖒၗНྗǶനࡕǴஆރ࠷ᄊа҂ஆۚޣӭǴ

՞ 93.7%Ǵςஆޣ໻՞ 6.3%Ƕୢڙڔ၂ޣϐޗ཮Γα੝܄၁ಒၗ਑ӈ߄ܭ 4-1Ƕ 

 

߄ 4-1Ǻኬҁϐޗ཮Γα੝܄ 

ᡂኧ ᜪձ ኬҁኧ ԭϩК ಕᑈԭϩК 

 ձ܄
 30.2 30.2 67 ت

ζ 155 69.8 100.0 

ԃស 

19-24 ྃ 32 14.4 14.4 

25-29 ྃ 108 48.6 63.1 

30-34 ྃ 69 31.1 94.1 

35-39 ྃ 13 5.9 100.0 

௲ػำࡋ 

ଯύᙍ܈аΠ 6 2.7 2.7 

஑ࣽ 6 2.7 5.4 

εᏢ 185 83.3 88.7 

 а΢ 25 11.3 100.0܈܌زࣴ

ᙍ཰ 

Ꮲғ 20 9.0 9.0 

୍ܺ཰ 70 31.5 40.5 

୘཰ 49 22.1 62.6 

π཰ 15 6.8 69.4 

ै᝾Ϧ௲ 13 5.9 75.2 

Ծҗ཰ 20 9.0 84.2 

ৎᆅ܈ςଏҶ 2 0.9 85.1 

 д 33 14.9 100.0ځ

ѳ֡ДԏΕ 

20,000 ϡаΠ 34 15.3 15.3 

20,001-40,000 ϡ 133 59.9 75.2 

40,001-60,000 ϡ 40 18.9 93.2 

60,001-80,000 ϡ 8 3.6 96.8 

80,000 ϡа΢ 7 3.2 100.0 

ஆރ࠷ᄊ 

҂ஆ 208 93.7 93.7 

ςஆǴคηζ 8 3.6 97.3 

ςஆǴԖηζ 6 2.7 100.0 
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ΒǵኬҁϐࡋଷѺπङඳϩ݋ 

 ҁୢڔ༤เޑኬҁύǴ81.5%ޑΓԖ΋ԛࡋଷѺπ࿶ᡍǴ18.5%Ԗٿԛٿ܈ԛ

а΢ޑ࿶ᡍǶ൩ࡋଷѺπҞޑӦ୯ৎԶقǴа۳߻ᐞޑࢪΓኧനӭǴ՞ᕴኬҁϐ

62.2%Ǵځԛࣁ٩ׇВҁȐ9.9%ȑϷу৾εȐ9.9%ȑǵફՋើȐ6.8%ȑǵངᅟើȐ3.2%ȑǵ

म୯Ȑ2.7%ȑ฻ǴӚ୯௨ӜϷэКᆶ߄ 1-2 ԭϩКᗨԖ٤༾ৡޑБ಍ीၗ਑ύ۔

ຯǴՠ᏾ᡏԶقပৡόεǶрวԃҽᆶԃសБय़Ǵа߈Ѥԃϐ໔рวࣁޣӭǴ2013

ԃрว՞ 33.3%Ǵ2012ǵ2014 ԃ߾ϩձࣁ 23.4%Ϸ 20.7%ǹӭኧΓࡋ۳߻ଷѺπਔ

ܭԃសϟޑ 24-29 ྃǴ՞ᕴΓኧ 59.9%Ǵϟܭ 18-23 ՞ޣྃ 23%Ǵ30-35 ྃ՞നϿ

ޑ 18%ǴᡉҢӭኧΓ،ୖۓᆶࡋଷѺπޑਔ໔ᗺӧ 30 ྃа߻Ǵࣁჴሞޗ཮ᆶπբ

࿶ᡍ࣬ჹၨϿޑ௼ဂǶԶ 95%а΢ޑΓࡋܭଷѺπ୯ৎ֡ଶ੮ϤঁДа΢Ǵځύ

ޑ 45.9%ࣗԿଶ੮΋ԃа΢׳܈ΦǴ߄ҢኬҁύεӭኧΓԖى୼ޑߏਔ໔ᡏᡍ྽Ӧ

ғࢲǶ 

 Ѡ᡼ΓੇܭѦࡋଷѺπၸำύޑਓၯᆶπբਔ໔ϩଛБय़Ǵၗ਑ᡉҢӭኧΓ

ϩଛ๏πբޑਔ໔ၨਓၯ࣬ӕୃ܈ӭǴ51.4%ޑΓӧᅵ᝺ਔ໔ѦԖ ਔ໔ޑ40-60%

ӧπբǴ25.7%ޑΓࣗԿ޸ 60%а΢ਔ໔வ٣ѺπՉࣁǴπբਔ໔ӧ 40%аΠޑ໻

՞ 23%ǹਓၯਔ໔࣬߾ჹၨϿǴਓၯਔ໔՞ᕴਔ໔ ΓനӭǴԖޑ20-40% 44.6%Ǵ

޸ 40-60%ਔ໔ਓၯޑΓۚ߾ԛǴ՞ 30.6%ǶᇟقำࡋБय़ǴӭኧΓȐ52.3%ȑӧр

ว߻ςڀഢёВதྎ೯ࡋޑଷѺπ୯ৎ྽ӦᇟقำࡋǴ40.5%ޑΓ཮΋ᗺᗺǴ໻Ԗ

߄ΠـଷѺπङඳၗ਑ࡋΓֹӄό཮ǶԜ೽ϩ၁ಒϐኬҁޑ7.2% 4-2Ƕ 
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߄ 4-2ǺኬҁϐࡋଷѺπङඳ੝܄΋Ȑൂᒧᚒȑ 

ୢ໨ ᜪձ ኬҁኧ ԭϩК ಕᑈԭϩК 

ଷѺπࡋ

ԛኧ 

΋ԛ 181 81.5 81.5 
 а΢ 41 18.5 100.0܈ԛٿ

ଷѺπࡋ

୯ৎ 

ફՋើ 15 6.8 6.8 
ᐞεճ٥Ȑᐞࢪȑ 138 62.2 68.9 
Вҁ 22 9.9 78.8 
у৾ε 22 9.9 88.7 
ቺ୯ 3 1.4 90.1 
ᗬ୯ 4 1.8 91.9 
म୯ 6 2.7 94.6 
ངᅟើ 7 3.2 97.7 
Кճਔ 4 1.8 99.5 
ӎУճ 1 0.5 100.0 

рวԃҽ 

2014 46 20.7 20.7 

2013 74 33.3 54.1 

2012 52 23.4 77.5 

2011 20 9.0 86.5 

2010 7 3.2 89.6 

2009 8 3.6 93.2 

2008 6 2.7 95.9 

2007 5 2.3 98.2 

2006 2 0.9 99.1 

2005 1 0.5 99.5 

2004 1 0.5 100.0 

рวԃស 
18-23 51 23.0 23.0 

24-29 131 59.9 82.0 

30-35 40 18.0 100.0 

ଶ੮ਔ໔ 

ϤঁД܈аΠ  10 4.5 4.5 
ϤঁДа΢Կ΋ԃ 109 49.1 53.6 
΋ԃа΢Կٿԃ 102 45.9 99.5 
 д 1 0.5 0.5ځ

ਓၯਔ໔

ԭϩК 
0-20% 40 18.0 18 

20-40% 99 44.6 62.6 
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40-60% 48 30.6 93.2 

60-80% 14 6.3 99.5 

80-100% 1 0.5 100.0 

πբਔ໔

ԭϩК 

0-20% 5 2.3 2.3 

20-40% 46 20.7 23.0 

40-60% 114 51.4 74.3 

60-80% 49 22.1 96.4 

80-100% 8 3.6 100.0 

рว߻྽

Ӧ୯ৎᇟ

 ࡋำق

཮ǴВதྎ೯܈а΢ำ52.3 52.3 116  ࡋ 
཮΋ᗺᗺ 90 40.5 92.8 
ό཮ǴՠԖीჄӧ྽ӦᏢ 10 4.5 97.3 
ֹӄό཮ǴѐΑӆᇥ 6 2.7 100.0 

 

 ԖᜢࡋଷѺπന߃࿶ᔮٰྍǴ௦ፄᒧᚒ׎ԄǴӅीӣเ 266 ԛǴԖ ࡋޑ84.7%

ଷѺπ٩ޣ᎞ԾيᓯᆽǴ30.6%ޑΓԖ٩ᒘৎΓЍ࡭ǴԶ ሌ܈۬ࡹԖ೸ၸ߾3.2%

ՉສීޑБԄᝢ௛ၗߎǶ൨פπբޑ೽ϩǴӅӣเ 614 ԛǴനӭΓȐ55.9%ȑ௦ڗ

Ь୏۳۫߻ৎ၌ୢޑБԄǴځԛࢂ೸ၸᆛၡޗဂѳѠᔈቻᆛ϶஭ຠޑπբᙍલ

Ȑ52.7%ȑǴΨԖ೚ӭΓම࿶࿶җᒃ϶ϟಏȐ46.4%ȑǵ྽ӦΓΚҸϟϦљȐ35.6%ȑǵ

πբ൞ӝᆛઠȐ33.8%ȑ฻БԄ൨פπբǶԜ೽ϩ၁ಒϐኬҁࡋଷѺπङඳၗ਑ـ

Π߄ 4-3Ƕ 
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߄ 4-3ǺኬҁϐࡋଷѺπङඳ੝܄ΒȐፄᒧᚒȑ 

ୢ໨ ᜪձ ኬҁኧ ԭϩК 

ന߃࿶ᔮ

ٰྍ 

Ծρ  188 84.7 
ৎΓ 68 30.6 
ܻ϶ 3 1.0 
 ສී 1 0.5۬ࡹ
ሌՉສී 6 2.7 

൨פπբ

 БԄޑ

྽ӦΓΚҸϟϦљ 79 35.6 
Ѡ᡼ޑΓΚҸϟϦљ 19 8.6 
πբ൞ӝᆛઠ 75 33.8 
ӚӦϦթឯ 42 18.9 
ᒃ϶ϟಏ 103 46.4 
ൔરᚇᇞ 21 9.5 
ᆛၡޗဂ 117 52.7 
Ь୏۳۫߻ৎ၌ୢᔈቻ 124 55.9 
 ௗ೏ႿЬᗎፎπբ 26 11.7ޔ
 д 8 3.0ځ

 

Οǵኬҁϐၗૻٰྍ٩ᒘࡋ 

 ၗૻٰྍ೽ϩಃ΋ᚒࣁፄᒧᚒǴ༤เԛኧᕴी 580 ԛǴаᆛၡϐ 199 ԛࣁന

ӭΓ٬ҔǴ՞ᕴኬҁϐ 89.6%ȐΠ।߄ 4-4ȑǴځԛঁࣁ٩ׇΓᆶᒃ϶࿶ᡍȐ63.5%ȑǵ

ѳय़൞ᡏȐ57.2%ȑǵ஑཰ࡌ᝼Ȑ41.4%ȑǴനႝࢂࡕຎ൞ᡏȐ9.5%ȑǶ 

຾΋؁᏾౛ӧ܌ԖၗૻٰྍᜪձύࡋଷѺπ٬ޣҔᜪձӭჲȐΠ।߄ 4-5ȑǴ

а٬Ҕ 3 ᜪၗૻٰྍޑΓࣁനӭǴ؂ՏࡋଷѺπޣѳ֡٬Ҕ 2.61 ᜪǶჹᔈ߄ډ 4-4

ύǴനࡋࣁଷѺπ٬ޣҔǵϷࡋଷѺπ٩ޣᒘࡋനଯϐ߻ΟӜၗૻٰྍᜪձϩձ

ځҢ߄ኬҁ٬ҔǴޑԖၸъኧ֡ޣᆛၡǵঁΓᆶᒃ϶࿶ᡍϷѳय़൞ᡏǴЪԜΟࣁ

வၗ਑ύزख़ाϐၗૻٰྍǶӢԜǴҁࣴࣁ٬ҔЪᇡޣଷѺπࡋӭኧ߄നૈжࣁ

٩ᒘޑȨᆛၡȩǵȨঁΓᆶᒃ϶࿶ᡍȩϷȨѳय़൞ᡏȩΟᜪܭჹޣଷѺπࡋᒧрࡷ
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ำࡋǴ٠ஒځѳ֡ࡕբុࡕࣁϩ݋ϐኧᏵǶ 

 

߄ 4-4ǺኬҁϐࡋଷѺπၗૻٰྍ٬Ҕᆶ٩ᒘࡋ 

ٰྍᜪձ ٬Ҕኬҁኧ ԭϩК ѳ֡٩ᒘࡋ ᜪձϣ৒ 

஑཰ࡌ᝼ 92 41.4% 3.05 

 ՏȐѦҬ೽ȑൂ۬ࡹ

஑ߐжᒤᐒᄬ 

ᢀӀֽ/ᎫѠᒤ٣ೀ 

ਓՉޗ 

ঁΓᆶ 

ᒃ϶࿶ᡍ 
141 63.5% 4.18 

ঁΓ࿶ᡍ 

ᒃܻӳ϶ 

ႝຎ൞ᡏ 21 9.5% 2.36 
࿯Ҟ/ཥᆪ 

ቶ֋/ႝຎቃ/ႝቹ 

ѳय़൞ᡏ 127 57.2% 3.35 

ਜᝤ 

ൔകᚇᇞ 

ਓၯЋнǵЎ࠹Ϸࠄࡰ 

ᆛၡ 199 89.6% 4.47 
ᆛၡޗဂ/೽ပ਱ 

ᆛၡѳѠ/ፕᏝ 

 

߄ 4-5Ǻ٬Ҕၗૻٰྍᜪձኧϐ಍ीໆ 

٬Ҕϩᜪኧ ኬҁኧ ԭϩК ѳ֡ॶ ኱ྗৡ 

1 ᜪ 28 12.6%   
2 ᜪ 69 31.1%   
3 ᜪ 90 40.5% 2.61 0.94 
4 ᜪ 31 14.0%   
5 ᜪ 4 1.8%   

 

  



 63 

ಃΒ࿯ǵࡋߞϩ݋ 

Ǵ೸ၸ࣬ᜢ߯ኧ܄ۓᛙ܈܄΋ठޑᑽໆр่݀܌ڀෳໆπࡰȐreliabilityȑࡋߞ 

ࡋ੿ჴำޑෳໆ่݀܈܄ϣ೽΋ठޑڀрෳໆπࢀ୷ᘵ՗ीෳໆᇤৡǴჴሞϸࣁ

ȐֆܴໜǴ2011ȑǶ྽ୢڔύୢ໨໔࣬ޑᜢ܄ཇଯǴжڔୢ߄ᚒҞࢂӧෳໆ࣬ӕޑ

੝፦܈ឦ܄Ǵख़ፄෳໆཇ཮ౢғᜪ՟่݀ޑǴ߄Ңϣ೽΋ठ܄ཇଯǵཇᛙۓǶ 

 

ӧ׵լ੝ȐLikertȑԄໆ߄ύதҔࡋߞޑᔠۓБࣁݤȨ&URQEDFK¶V� Į ߯ኧȩک

ȨשъࡋߞȐSplit-half reliabilityȑȩǶऩा՗ीϣ೽΋ठ܄ǴҔ &URQEDFK¶V�Į߯ኧᓬ

Ǵࡋߞ΋ъୢ໨ᔠᡍڗύҺڔவୢࢂࡋߞъשࣁǴ٬Ҕ౗Ψଯр೚ӭǴӢݤъשܭ

ӧ࣬ӕၗ਑Π౲ӭόӕשޑъБ؃ݤрޑ՗ीॶёૈӸӧৡ౦ǴځࣁલᗺǶԜѦǴ

Cortina (1993)ᘜય࣬ᜢࣴࡕزว౜Ǵ&URQEDFK¶V�Į߯ኧ܌ࢂԖёૈשޑъ߯ኧϐѳ

֡ኧǴҭࢂ՗ीޑࡋߞനեज़ࡋǴӢԜǴҁࣴز௦Ҕ &URQEDFK¶V�Į߯ኧ՗ीୢڔໆ

 Ƕࡋߞϐ߄

 

ӧޗ཮ࣽᏢࣴزሦୱύǴа &URQEDFK¶V�Į߯ኧٰᑽໆୢڔӚᡂኧکӕ΋ᄬय़Π

Ӛᚒ໨໔ޑϣ೽΋ठ܄ਔǴĮ ߯ኧ߾നӳӧ 0.7 а΢٫ࣁǴϟܭ 0.6 Կ 0.7 ϐ໔ࣁ

ёௗࡋߞڙॶǶĮ߯ኧཇௗ߈ 1.0Ǵ߄Ңࡋߞཇଯǹեܭ 0.35 ਔ߾ឦեࡋߞǴѸ໪

  ȐֆܴໜǴ2011ǹ݅᎜۟Ǵ2006ȑǶ๊ܔ

 

 ϩ݋ҁࣴڔୢزӚᡂኧϷᄬय़ϐ &URQEDFK¶V�Į߯ኧǴ᏾౛ӵΠ߄ 4-6Ǻ 
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߄ 4-6Ǻҁࣴزໆ߄ϐ &URQEDFK¶V�Į߯ኧ 

ᄬय़ ᚒኧ ᄬय़زࣴ ᡂኧزࣴ &URQEDFK¶V�Į ᡂኧ &URQEDFK¶V�Į 

ଷѺπࡋ

୏ᐒ 

 ᚞ᆶ଒ᚆ 4 0.768ܫ

0.894 

Ҷ໕٦኷ 4 0.706 
ЎϯᡏᡍᆶΓሞҬ0.785 4 ࢬ 
ૈΚᆶ࿶ᡍಕᑈ 5 0.645 
ԾࡷךᏯᆶჴ౜ 5 0.801 
ԏΕᆶޗ཮ᢀག 5 0.689 

ҞޑӦ 

ཀຝ 

ԾฅᆶЎϯၗྍ 6 0.834 

0.902 

΋૓Ϸਓၯ೛0.810 5 ࡼ 
Ծฅᆶޗ཮ᕉნ 5 0.839 

 ǵ࿶ᔮᆶπբᕉნ 6 0.813ݯࡹ
௃གཀຝ 2 0.867 

 ᝺॥ᓀޕ

଄ౢ 4 0.664 

0.892 

ΓيӼӄ 5 0.811 
ၠЎϯ፾ᔈ 4 0.823 
 ཮ᆶЈ౛ 4 0.806ޗ
πբᕉნ 4 0.884 

᝺ሽॶޕ

Ȑ߻ȑ 

Ҷ໕٦኷ 3 0.714 

0.946 
Ꮲಞᆶ࿶ᡍ 6 0.895 

Ծךว৖ᆶᇡӕ 6 0.907 
 ཮ᆶ኱᛽ 6 0.855ޗ

᝺ሽॶޕ

Ȑࡕȑ 

Ҷ໕٦኷ 3 0.730 

0.929 
Ꮲಞᆶ࿶ᡍ 6 0.841 

Ծךว৖ᆶᇡӕ 6 0.912 
 ཮ᆶ኱᛽ 6 0.802ޗ

ᅈཀࡋ ᅈཀ0.825 0.825 4 ࡋ 

 ҁࣴڔୢزӚᡂኧϷځΠӚᄬय़ϐ &URQEDFK¶V�Į߯ኧ֡ଯܭ 0.7ǴЪӭኧӧ 0.8

а΢Ǵ໻ૈΚᆶ࿶ᡍಕᑈȐ0.645ȑǵԏΕᆶޗ཮ᢀགȐ0.689ȑǵ଄ౢȐ0.664ȑΟᄬ

य़ޑॶϟܭ 0.6 Կ 0.7 ϐ໔ǴՠϝឦёௗڙጄൎǶӢԜ᏾ᡏԶقǴҁୢڀڔԖୃଯ

ϐࡋߞǶ  
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ಃΟ࿯ǵਏࡋϩ݋ 

 ਏࡋȐvalidityȑࡰ΋ҽໆ߄ෳᡍ่݀ྗޑዴ܈܄ё᎞܄Ǵ߄Ңࢂځցᆶࣴز

Ҟ኱ஏϪ࣬ᜢǴԶૈ୼҅ዴෳໆ܌ډाෳໆܿՋޑำࡋǶԖਏޑໆૈ߄୼ၲԋෳ

ໆҞޑǴڀഢж܄߄ǴЪૈᑽໆځᄬय़ύ܌གྷा໺ၲޑཀကǶਏࡋёϩࣁϣ৒ਏ

ϐෳໆϣ৒คѦӧਏ኱زȐֆܴໜǴ2011ȑǴӢҁࣴࡋᄬਏࡌϷࡋǵਏ኱ᜢೱਏࡋ

ёٮჹྣǴ٠ࡺ҂ᑽໆਏ኱ᜢᖄਏࡋǴ໻ଞჹٿࡕ߻໨଺ᇥܴǶ 

 

΋ǵϣ৒ਏࡋȐcontent validityȑ 

 ΞᆀᡄᒠਏࡋǴڔୢࡰໆ߄ϣ৒ࢂց࣬ڀ྽ଯϐ፾Ϫ܄ᆶж܄߄Ƕҁࣴୢز

໨Ǵ٠ਥᏵҁࣴୢڔЇҔϐЎ᝘ϣ৒ϷୢزϐӚᄬय़Ϸᚒ໨ࣣୖԵၸѐӭኧࣴڔ

ϸᙟቩຎঅޣଷѺπ࿶ᡍࡋڀӆҗ௲௤ᆶࡕϐ௃ნሡ؃଺ᚒҞϣ৒ϐፓ᏾Ǵനز

 Ƕࡋӳϐϣ৒ਏؼԖڀᔈڔǶӢԜҁୢ܄ᄬय़Ϸୢ໨ᚒҞϐ፾ϪزӚࣴۓǴዴׯ

 

ΒǵࡌᄬਏࡋȐconstruct validityȑ 

Ǵջჴሞϐࡋำޑۺຝཷܜᄬय़฻܈੝፦ޑёаԖਏෳໆр౛ፕڀᑽໆπࡰ

ෳᡍϩኧૈှញࢌ΋Ј౛੝፦ޑำࡋǶࡌᄬਏࡋа౛ፕޑᡄᒠϩࣁ݋୷ᘵǴЪਥ

Ᏽჴሞ܌ளၗ਑ٰᔠᡍ౛ፕ҅ޑዴ܄Ǵࣁ΋࣬྽ᝄᙣޑਏࡋԵᡍБݤȐֆܴໜǴ

2011ȑǶࡌᄬਏࡋёӆϩࣁԏᔙਏࡋȐconvergent validityȑک୔ձਏࡋȐdiscriminant 

validityȑǴӕ΋ᄬय़Πୢޑ໨໔Ǵ࣬ᜢำࡋाຫଯຫӳǴᆀࣁԏᔙำࡋǹόӕᄬय़

 Ƕࡋ୔ձਏࣁाຫեຫӳǴᆀ߾ࡋ໨໔Ǵ࣬ᜢำୢޑ
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಍ीᏢ΢ǴԵᡍࡌᄬਏࡋനதҔޑБࣁݤȨӢનϩ݋ȐFactor analysisȑȩȐֆ

ܴໜǴ2011ȑǶӢનϩ݋೸ၸኧᏢᜢ߯ޑᙯඤǴӧߥ੮ε೽ϩচԖၗ਑่ᄬޑၗૻ

ΠǴஒ౲ӭፄᚇޑӭᡂໆၗ਑ᐚᕭᙁϯԋϿኧ൳ঁڀж߄ཀကޑӢનǴаှځញ

΋ဂ࣬ϕӸӧᜢ߯ୢޑ໨ᡂኧǴᙁൂٰᇥ൩ࢂஒᄬय़ᕭ෧ǴаၨϿၗ਑ᆢ߄ࡋ౜

চԖၗ਑่ᄬǴаճځុࡕдϩޑ݋຾ՉǶӢનϩ݋ёϩࣁ௖઩܄Ӣનϩ݋

ȐExploratory factor analysis, EFAȑکᡍ᛾܄Ӣનϩ݋ȐConfirmatory factor analysis, 

CFAȑٿᜪǴޣ߻ϐҞࣁޑᄬۺ๧ڗǴऩࣴޣزϝόዴۓӢન่ᄬ܈໻ԖϿኧ౛ፕ

ਥᏵǴத٬ҔԜᜪǹ߾ޣࡕ൚୷ܭ΋ۓำޑࡋ౛ፕ୷ᘵǴаӢનϩ݋ᡍ᛾౛ፕࢎ

ᄬکჴሞၗ਑ϐ࣬৒܄ǶҁࣴزᡂኧΠϐᄬय़ӭ่ࣁӝၸѐӭጇࣴ܌ࡕزගрǴ

໻೽ϩჹᔈ੝ۓ౛ፕࢎᄬǴӢԜ௦Ҕ௖઩܄Ӣનϩ݋Бݤᔠᡍୢڔໆ߄ϐࡌᄬਏ

 Ƕࡋ

 

ӧჴሞϩ݋ϐ߻Ǵ໪ዴۓኬҁၗ਑಄ӝ຾ՉӢનϩ݋ϐచҹଷ೛Ƕ२ӃǴҁ

ᜢ܄ጕࣁೱុᡂ໨ǴЪࣁ಄ӝᡂ໨زࣴ Ƕ߯ଞჹኬҁኧޑచҹБय़ǴComrey and Lee 

(1992)ᇡࣁኬҁኧӧ 100 аΠόە຾ՉӢનϩ݋Ǵ200 ܭǴനӳεڙёௗࣁ 300ǹ

Gorsuch (1983)ࡌ᝼ኬҁኧԿϿाԖୢ໨ᚒኧޑϖ७Ǵ٠εܭ 100Ǵ΋КΜޑКٯ

നࣁ፾ӝǶҁࣴزύޑᡂኧΠǴനӭޑԖ 27 ঁᚒ໨ǴԶҁࣴزӅԏ໣ 222 ҽኬҁ

ኧǴӢԜ಄ӝа΢຾ՉӢનϩ݋ϐኬҁኧచҹǶ 

 

ќѦǴӚᡂ໨໔໪Ԗ΋ۓำ࣬ޑࡋᜢ܄Ǵՠόૈၸե܈ଯǶऩୢ໨໔࣬ᜢ܄

ϼեȐ࣬ᜢ߯ኧ๊ჹॶեܭ 0.3ȑǴᜤаڗܜᛙޑۓӢનǹ࣬ᜢ܄ϼଯܰ߾Ԗӭख़

Ӆጕୢ܄ᚒǴ୔ձਏࡋёૈόىǴ٬ளрޑӢન่ᄬሽॶόଯǶӢԜǴԜ೽ϩ໪

а KMO کໆኧȐKaiser-Meyer-Olkin measure of sampling adequacyȑ܄ኬ፾Ϫڗ
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Bartlett ౚ׎ᔠۓȐBartlett’s test of sphericityȑᔠᡍӚᡂኧᚒ໨໔ϐ࣬ᜢ߯ኧࢂց፾

྽ǶKMO ॶཇεǴ߄Ңᚒ໨໔ޑӅӕӢનཇӭǴཇ፾ӝ຾ՉӢનϩ݋Ǵղձྗ߾

ӵΠ߄ 4-7ǹBartlett ౚ׎ᔠۓऩၲᡉ๱Ǵ߄Ң҆ᡏ࣬ᜢંତ໔ԖӅӕӢનӸӧǴ፾

ӝ຾ՉӢનϩ݋Ƕ 

 

߄ 4-7ǺKMO  ໆኧϐղձ኱ྗ܄ኬ፾Ϫڗ

KMO ॶ >0.9 >0.8 >0.7 >0.6 >0.5 <0.5 

Ӣનϩ݋

፾ӝ܄ 

ཱུ፾ӝ

Marvelous 

፾ӝ

Meritorious 

ۘё

Middling 

மёࠀ

Mediocre 

ό፾ӝ

Miserable 

ཱུό፾ӝ

Unacceptable 

ၗ਑ٰྍǺKaiser (1974) 

 

 аΠଞჹҁࣴزϐӚᡂኧ຾Չ KMO ॶෳໆϷ Bartlett ౚ׎ᔠۓǴӵΠ߄ 4-8Ǻ 

 

߄ 4-8ǺҁࣴزӚᡂኧϐ KMO ॶϷ Bartlett ౚ׎ᔠ่݀ۓ 

ᡂኧ KMOزࣴ ॶ 
Bartlett ౚ׎ᔠۓ Ӣનϩ݋

፾ӝ߈ ܄՟ьБϩଛ Ծҗࡋ ᡉ๱Нྗ 

 ଷѺπ୏ᐒ 0.863 2586.659 351 0.000 ፾ӝࡋ

ҞޑӦཀຝ 0.851 2745.910 276 0.000 ፾ӝ 

 ᝺॥ᓀ 0.858 2234.41 210 0.000 ፾ӝޕ

 ᝺ሽॶ 0.925 3682.530 210 0.000 ཱུ፾ӝޕ

ᅈཀ0.000 6 431.535 0.748 ࡋ ۘё 

 

 а΢ᔠ่݀ۓᡉҢǴନᅈཀࡋѦǴӚࣴزᡂኧϐ KMO ॶ֡ӧ 0.8 а΢Ǵ፾ӝ

଺Ӣનϩ݋ǶBartlett ౚ׎ᔠۓϐᡉ๱Нྗ֡ࣁ 0.000Ǵࣣၲᡉ๱Ǵж҆߄ဂᡏ࣬ޑ

ᜢંତ໔ԖӅӕӢનӸӧǴ፾ӝ຾ՉӢનϩ݋Ƕ 
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ӢԜǴаΠௗ๱೸ၸ SPSS ຾ՉӢનϩ݋ǴᔠᡍӚࣴزᡂኧϐࡌᄬਏࡋǶ२Ӄ

ᔠຎӚࣴزᡂኧୢڔᚒ໨ϐӢનॄ಻ໆȐfactor loadingsȑǴղᘐᔈ၀ᘜΕবঁ๧ڗ

рޑӢનϐΠǴௗ๱٩Ᏽԏᔙਏࡋᆶ୔ձਏࡋϐ኱ྗǴᑽໆࢂցሡाմନ೽ϩό

ӝ፾ޑᚒ໨Ƕϸᙟ຾ՉӢનϩؒډޔ݋Ԗᚒ໨ሡाմନࡕǴӆਥᏵഭᎩᚒ໨ϣ৒

Ǵኧॶϟ܄ᜢ࣬ޑрӢન໔ڗ๧کձᚒ໨ঁࣁӜǶӢનॄ಻ໆڮӢનڗԖ๧܌ࣁ

ܭ 1 1-ک ύ໔ǴਥᏵ Hair et al. (1992)ޑᇥݤǴӢનॄ಻ໆၲډ 0.6 а΢ջࣁଯǴ

0.4 аΠ߾ϼեǶӕ΋ӢનύǴӚᚒ໨ϐӢનॄ಻ໆཇεȐ΋૓аεܭ 0.5 ȑǴྗࣁ

ཇڀԖԏᔙਏࡋǹᚒ໨ӧ܌ߚឦӢનύޑӢનॄ಻ໆཇλȐ΋૓аλܭ 0.5 ȑǴྗࣁ

߾Ǵࡋᆶ୔ձਏࡋԖԏᔙਏڀԖᚒ໨ӕਔ܌ޑύ߄ໆزǶऩࣴࡋԖ୔ձਏڀཇ߾

 ǶࡋᄬਏࡌԖڀ߄ໆزҢ၀ࣴ߄

 

Ȑ΋ȑࡋଷѺπ୏ᐒϐࡌᄬਏࡋᔠۓ 

ଷѺπ୏ᐒύࡋ 27 ঁᚒ໨ࡕ߻Ӆ຾ՉΟԛӢનϩ݋Ǵ๧ڗрϤঁӢનǴմନ

Ζঁᚒ໨Ƕಃ΋ԛӢનϩ݋ύǴӢಃ 15ǵ17ǵ18 Ϸ 22 ᚒϐӢનॄ಻ໆࣣեܭ 0.5Ǵ

ቹៜԏᔙਏࡺࡋϒаմନǹಃ 4 ᚒӧ܌ߚځឦӢનύޑӢનॄ಻ໆԖଯܭ 0.5 ॶޑ

Ȑ0.511ȑǴ߄Ңӧ຾ՉӢનᘜឦਔӸӧԖਏ୔ձ֚ޑᜤǴӢԜմନԜᚒ໨аၲ୔ձ

ਏࡋǶಃΒԛӢનϩ݋ύǴಃ 13 ᚒϐӢનॄ಻ໆեܭ 0.5Ǵቹៜԏᔙਏࡺࡋմନǹ

ಃ 14 ᚒӧ܌ߚځឦӢનύޑӢનॄ಻ໆԖଯܭ 0.5 ॶȐ0.516ȑǴӢԜմନаၲޑ

୔ձਏࡋǶԜѦǴӢಃ 25 ᚒϐᚒ໨ϣ৒ᆶӕӢનΠځдᚒ໨ၨค࣬ᜢǴԖӢનڮ

Ӝϐ֚ᜤǴӢԜΨஒځմନǶӚᚒ໨մନϐচӢ᏾౛ܭΠ।߄ 4-9Ƕ 
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߄ 4-9ǺࡋଷѺπ୏ᐒᚒ໨մନϐচӢ 

໘

 ࢤ
ᚒ໨ϣ৒ 

Ӣનॄ

಻ໆ 
մନচӢ 

΋ 

 4. ૈᕇளيЈᡫޑፓᏊ 0.554 
ܭឦӢનύԖଯ܌ߚ 0.5

 Ӣનॄ಻ໆȐ0.511ȑޑ

15. ёаᏢಞډόӕૈמޑᆶπբ 0.430 Ӣનॄ಻ໆեܭ 0.5 

17. ૈᔈҔ܈ӑ᛾ၸ۳܌Ꮲ 0.446 Ӣનॄ಻ໆեܭ 0.5 

18. ૈᡣך჋၂ߵᓀҍᜤǴ൨ڈ؃ᐟᡏᡍ 0.446 Ӣનॄ಻ໆեܭ 0.5 

22. ૈᡣךჴ౜ډ྽ӦਓՉ/ۚՐޑფགྷ 0.442 Ӣનॄ಻ໆեܭ 0.5 

Β 

13. ૈቚ຾ᇟૈقΚȐमᇟځ܈дȑ 0.499 Ӣનॄ಻ໆեܭ 0.5 

 ᐱҥǵԾЬ 0.532׳ᡂளך٬ૈ .14
ܭឦӢનύԖଯ܌ߚ 0.5

 Ӣનॄ಻ໆȐ0.516ȑޑ

25. ёаКၨזӸډᒲ 0.570 ϣ৒ᆶӢનΠдᚒคᜢ 

 

 ಃΟԛӢનϩࡕ݋Ǵ܌Ԗᚒ໨ࣣၲډԏᔙਏࡋᆶ୔ձਏࡋǴคሡӆմନҺՖ

ᚒ໨ǶਥᏵ๧ڗӢનΠޑᚒ໨ϣ৒ڮӜϤ໨ӢનǴୖԵচᄬय़ӜᆀࡕǴϩձፓ᏾

Ꮿȩǵࡷך኷፪ȩǵȨЎϯᡏᡍᆶԾࢲ᚞ᆶ଒ᚆȩǵȨҶ໕ਓၯȩǵȨ౦୯ғܫӜԶԋȨڮ

Ȩ҂ٰᙍఱว৖ȩϷȨޗ཮ᖂ៉ȩǴӝीޑಕᑈှញᡂ౦ໆࣁ 69.73%Ƕനࡕӆԛ຾

ՉࡋߞᔠෳǴளрᕴໆ߄ϐ &URQEDFK¶V�Į߯ኧࣁ 0.862Ǵ߄ҢࡋߞଯǶᕴᡏԶقǴ

࿶ፓ᏾ᚒ໨ࡕǴࡋଷѺπ୏ᐒϐࡌᄬਏࡋଯǶࡋଷѺπ୏ᐒϐӢનϩ่݀݋᏾౛

ӵ߄ 4-10Ƕ 

 

߄ 4-10ǺࡋଷѺπ୏ᐒϐӢનϩ่݀݋᏾౛ 

Ӣન 

 Ӝڮ
ᚒ໨ϣ৒ 

Ӣન 

ॄ಻ໆ 

ှញ 

ᡂ౦ໆ 
Cronbach’s 

Į 

᚞ᆶܫ

଒ᚆ 

1. ёаၢಥচҁٯՉޑВதғࢲᆶπբ 0.864 

9.25% 0.695 2. ёаᇻᚆၸܭዕ஼ǵൂፓޑғࢲᕉნ 0.806 

3. ૈỜှٰԾӚБޑᓸΚکᆙ஭ރᄊ 0.614 
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Ҷ໕ 

ਓၯ 

5.  ᡣךόҔ޸εᒲ൩ૈѤೀਓၯ 0.847 
6.03% 0.733 

6.  ёаԖкϩЪቸޑ܄ਔ໔ਓၯ 0.854 

౦୯ғ

 ኷፪ࢲ

7.  ૈԖᐒ཮ڙ٦౦୯ऍ१ 0.695 
5.37% 0.709 

 ኷፪ 0.786ޑނ୯Ѧᖼڙ٦ૈ  .8

Ўϯ 

ᡏᡍ 

ᆶ 

Ծך 

 Ꮿࡷ

9.  ૈᅈךىჹόӕ୯ৎЎϯޑӳڻЈ 0.734 

31.99% 0.855 

10. ૈᡏᡍόӕ/ཥޑڻᕉნᆶཥ0.775 ނ٣ 

11. ёа่ҬٰډԾόӕ୯ৎޑӳ϶ 0.720 

12. ૈჴሞک྽Ӧۚ҇ుΕҬ0.722 ࢬ 

16. ૈಕᑈ٠ᙦ൤ғࢲ࿶ᡍ 0.557 

19. ૈᡣࡷךᏯԾρૈޑΚᆶཱུज़ 0.668 

20. ૈ௖઩ШࣚǴ໒ޑךܗຎഁ 0.620 

҂ٰ 

ᙍఱ 

ว৖ 

ሽॶᆶ҂ךᇡ᛽ԾρǴ௖઩Ծ׳ך٬ૈ .21

ٰБӛ 
0.596 

10.65% 0.681 
23. ૈቚу۳ࡕӧ྽Ӧډפπբޑᐒ཮ 0.600 

24. ૈቚуᐕግаճ߇୯؃ࡕᙍ 0.670 

 ཮ޗ

ᖂ៉ 

26. ૈԖᐒ཮ډᒃ϶೿ؒѐၸޑӦБ/ඳᗺ 0.831 
6.45% 0.833 

27. ૈ࿶ᐕӭኧΓᘂ۳ੇޑѦᡏᡍ 0.802 

ӝी 69.73% 0.862 

 

ȐΒȑҞޑӦཀຝϐࡌᄬਏࡋᔠۓ 

ҞޑӦཀຝύ 24 ঁᚒ໨ࡕ߻Ӆ຾ՉΟԛӢનϩ݋Ǵ๧ڗрΎঁӢનǴᕴӅմ

ନಃ 12ǵ19 Ϸ 16 ᚒΟঁᚒ໨ǴӚᚒ໨մନϐচӢ᏾౛ܭΠ߄ 4-11Ƕ 

 

߄ 4-11ǺҞޑӦཀຝᚒ໨մନϐচӢ 

໘

 ࢤ
ᚒ໨ϣ৒ 

Ӣનॄ

಻ໆ 
մନচӢ 

΋ 
12. ԖӝЯ኱ྗޑፁғᆶమዅᕉნ 0.567 

ܭឦӢનύԖଯ܌ߚ 0.5

 Ӣનॄ಻ໆȐ0.502ȑޑ

ܭ଄ౢӼӄ 0.485 Ӣનॄ಻ໆեيΓߥӳёዴؼӼݯ .19 0.5 

Β 16. ྽ӦΓࢂ϶๓዗௃0.556 ޑ 
ܭឦӢનύԖଯ܌ߚ 0.5

 Ӣનॄ಻ໆȐ0.520ȑޑ
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ಃΟԛӢનϩࡕ݋Ǵ܌Ԗᚒ໨ࣣၲډԏᔙਏࡋᆶ୔ձਏࡋǴคሡӆմନҺՖ

ᚒ໨ǶਥᏵ๧ڗӢનΠޑᚒ໨ϣ৒ڮӜΎ໨ӢનǴୖԵচᄬय़ӜᆀࡕǴϩձፓ᏾

཮ᕉნȩǵޗȩǵȨԾฅᆶࡼᐒૈȩǵȨਓၯ೛ࢲӜԶԋȨԾฅᆶЎϯၗྍȩǵȨ΋૓ғڮ

Ȩݯࡹᆶ࿶ᔮᕉნȩǵȨπբᕉნȩϷȨ௃གཀຝȩǴӝीޑಕᑈှញᡂ౦ໆࣁ 74.53%Ƕ

നࡕӆԛ຾ՉࡋߞᔠෳǴளрᕴໆ߄ϐ &URQEDFK¶V�Į߯ኧࣁ 0.884Ǵ߄ҢࡋߞଯǶ

ᕴᡏԶقǴ࿶ፓ᏾ᚒ໨ࡕǴҞޑӦཀຝϐࡌᄬਏࡋଯǶҞޑӦཀຝϐӢનϩ่݋

݀᏾౛ӵ߄ 4-12Ƕ 

 

߄ 4-12ǺҞޑӦཀຝϐӢનϩ่݀݋᏾౛ 

Ӣન 

 Ӝڮ
ᚒ໨ϣ৒ 

Ӣન 

ॄ಻ໆ 

ှញ 

ᡂ౦ໆ 
Cronbach’s 

Į 

Ծฅᆶ

Ўϯ 

ၗྍ 

1.  Ԗᙦ൤ǵᓬऍޑԾฅඳՅ 0.516 

31.21% 0.849 

2.  ԖзΓ๱଎ޑᐕўΓЎඳᢀȐӵറނ

ᓔǵॣ኷᡺฻ȑ 
0.774 

3.  ൤Ԗڀ྽Ӧ੝Յࡌޑᑐ 0.857 
4.  ԖԖ፪ޑЎϯࢲ୏ 0.837 
5.  Ԗ੝ձޑ॥߫ϷғࢲБԄ 0.783 

΋૓ғ

 ᐒૈࢲ

6.  ԖᇨΓޑ྽Ӧऍ१ 0.645 

6.46% 0.730 7.  Ҭ೯೛ֹࡼഢЪБ0.733 ߡ 
8.  ϦӅፁғϷᙴᕍว৖຾؁Ǵ൩ᙴБ0.750 ߡ 

ਓၯ 

೛ࡼ 

9.  Ӛ໨ᢀӀਓၯ೛ࡼкىȐӵਓᓔǵᓓ᡺

฻ȑ 
0.712 

10.64% 0.830 
10. ਓၯၗૻ୍ܺሸӄ 0.786 
11. ԖӭኬϯޑᢀӀҶ໕ࢲ୏ 0.800 

Ծฅ 

ᆶޗ཮

ᕉნ 

13. Ԗؼӳǵ๤፾ۚޑՐᕉნ 0.663 

9.04% 0.791 14. ᏱԖ๤፾ەΓޑ਻ং 0.790 
15. ᏱԖᓬޑؼғࠔࢲ፦ 0.856 

࿶ݯࡹ

ᔮᕉნ 

 0.867 ۓᛙݩރݯࡹ .17
5.03% 0.837 

18. ࿶ᔮว৖ݩރᛙ0.726 ۓ 
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πբ 

ᕉნ 

20. πբᜪࠠӭϡǴ৒ܰډפπբ 0.746 

6.92% 0.781 21. πբᕉნ๤፾ǵӼӄ 0.842 
22. πբ࣬ᜢݤೕ଼ӄǴπբߥډڙም 0.794 

௃ག 

ཀຝ 

23. όඍޑז—ඍ0.930 ޑז 
5.25% 0.867 

24. Юښคಠޑ—֎ЇΓ0.921 ޑ 

ӝी 74.53% 0.884 

 

ȐΟȑޕ᝺॥ᓀϐࡌᄬਏࡋᔠۓ 

᝺॥ᓀύޕ 21 ঁᚒ໨ࡕ߻Ӆ຾ՉٿԛӢનϩ݋Ǵ๧ڗрϖঁӢનǴᕴӅմନ

ಃ 2ǵ5 Ϸ 9 ᚒΟঁᚒ໨ǴӚᚒ໨մନϐচӢ᏾౛ܭΠ߄ 4-13Ƕ 

 

߄ 4-13Ǻޕ᝺॥ᓀᚒ໨մନϐচӢ 

໘

 ࢤ
ᚒ໨ϣ৒ 

Ӣનॄ

಻ໆ 
մନচӢ 

΋ 

2. ёૈӢ୯ሞ༊౗ੌ୏Ԗ೤ჾ΢ޑཞѨ 0.447 Ӣનॄ಻ໆեܭ 0.5 

5. วғڙ໾܈ғੰ฻ཀѦ٣ҹ 0.531 ϣ৒ᆶӢનΠдᚒคᜢ 

9. Ӣ྽Ӧᙴᕍόวၲ܈຤Ҕܳ຦Զคݤ

Ϸਔ൩ᙴ 
0.496 Ӣનॄ಻ໆեܭ 0.5 

 

ಃΒԛӢનϩࡕ݋Ǵ܌Ԗᚒ໨ࣣၲډԏᔙਏࡋᆶ୔ձਏࡋǴคሡӆմନҺՖ

ᚒ໨ǶਥᏵ๧ڗӢનΠޑᚒ໨ϣ৒Ǵղᘐᆢ࡭চԖȨ଄ౢȩǵȨΓيӼӄȩǵȨၠЎ

ϯ፾ᔈȩǵȨޗ཮ᆶЈ౛ȩϷȨπբᕉნȩϖ໨ӢનڮӜǴӝीёှញޑಕᑈᡂ౦

ໆࣁ 70.66%Ƕനࡕӆԛ຾ՉࡋߞᔠෳǴளрᕴໆ߄ϐ &URQEDFK¶V�Į߯ኧࣁ 0.885Ǵ

᝺॥ᓀϐӢޕଯǶࡋᄬਏࡌ᝺॥ᓀϐޕǴࡕǴ࿶ፓ᏾ᚒ໨قଯǶᕴᡏԶࡋߞҢ߄

નϩ่݀݋᏾౛ӵΠ߄ 4-14Ƕ 
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߄ 4-14Ǻޕ᝺॥ᓀϐӢનϩ่݀݋᏾౛ 

Ӣન 

 Ӝڮ
ᚒ໨ϣ৒ 

Ӣન 

ॄ಻ໆ 

ှញ 

ᡂ౦ໆ 
Cronbach’s 

Į 

଄ౢ 

1. ёૈ཮ᎁڙཀѦޑ଄ౢཞѨȐՉ܈׵ᒲ

଄೏ᠷ฻ȑ 
0.540 

7.58% 0.635 3. ཮ᏼЈӧ྽ӦѺπޑԏΕคݤЍбВத

ғ܈ࢲਓၯЍр 
0.845 

4. ёૈӢפόډπբԶᜤаࡋុ࡭ଷѺπ 0.782 

Γي 

Ӽӄ 

6. Ӣ౦த਻ং܈Ϻฅؠ Ȑ্ӵረ॥ǵӦ᎜ȑ

٬ΓيӼӄુ࠶ډڙ 
0.784 

8.49% 0.842 
7. ᎁڙ৮܀ϩηځ܈дΓيӼӄ্ߟޑ

ȐϦӅӼӄȑ 
0.845 

8. Ӣ྽Ӧݯࡹǵޗ཮܈ᕉნޑόᛙۓԶڙ

 Ϸݢډ
0.829 

ၠЎϯ

፾ᔈ 

10. Ӣࣁᇟقό೯ྎ܈೯֚ᜤԶᜤа፾ᔈ 0.765 

10.79% 0.823 

11. Ӣࣁೀܭढ़ғޑᕉნԶགډᆙ஭܈ข

ቾόӼ 
0.826 

12. ཮ᏼЈҬόܻډ϶Զགൂېډǵڙ਋ 0.772 
13. ёૈᜤа፾ᔈ౦୯ޑ໯१ǵғࢲБԄ܈

 ௲ಞᄍ฻ے
0.565 

཮ᆶޗ

Ј౛ 

14. คݤᕇளᒃ϶ޗ܈཮ޑᇡӕ 0.608 

9.28% 0.806 

15. ᏼЈࡋଷѺπᆶԾρ׎ޑຝޗ܈཮Ӧ

Տό಄ 
0.827 

16. ᏼЈࡋଷѺπࢂӧੁ຤ਔ໔کғ0.869 ڮ 
17. ᏼЈࡋଷѺπ่݀ޑคډၲݤԾρচ

Ӄޑයఈ 
0.667 

πբ 

ᕉნ 

18. ᏼЈᎁ࣬ڙᜢҸϟුޑ϶ܻ܈ᜱ 0.779 

34.53% 0.884 

19. ၶډόӳޑႿЬԶౢғമၗޟ઱ 0.870 
20. ᏼЈπբόӝ܈ݤό೏྽Ӧ۬ࡹᇡё 0.806 
21. Ӣπբᕉნό܈٫πբ֚ᜤԶӧၸำ

ύวғӒᓀ܈ཀѦ 
0.773 

ӝी 70.66% 0.885 
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ȐѤȑޕ᝺ሽॶϐࡌᄬਏࡋᔠۓ 

᝺ሽॶύޕ 21 ঁᚒ໨ࡕ߻Ӆ຾ՉٿԛӢનϩ݋Ǵ๧ڗрΟঁӢનǴմନಃ 3

Ϸ 20 ᚒঁٿᚒ໨ǴӚᚒ໨մନϐচӢ᏾౛ܭΠ߄ 4-15Ƕ 

 

߄ 4-15Ǻޕ᝺ሽॶᚒ໨մନϐচӢ 

໘

 ࢤ
ᚒ໨ϣ৒ 

Ӣનॄ

಻ໆ 
մନচӢ 

΋ 

3. Ԗᐒ཮ࠔ჋౦୯ऍ१ڙ٠٦ᖼނ኷፪ 0.604 ϣ৒ᆶӢનΠдᚒคᜢ 

20. ᡣךᕇளӳޑ࿶ᡍǴჹܭВࡕғఱೕ

ჄԖӳޑቹៜ 
0.531 

ܭឦӢનύԖଯ܌ߚ 0.5

 Ӣનॄ಻ໆȐ0.503ȑޑ

 

ಃΒԛӢનϩࡕ݋Ǵ܌Ԗᚒ໨ࣣၲډԏᔙਏࡋᆶ୔ձਏࡋǴคሡӆմନҺՖ

ᚒ໨ǶୖԵচᄬय़Ӝᆀ٠ਥᏵ๧ڗӢનΠޑᚒ໨ϣ৒ǴڮӜΟ໨ӢનࣁȨ௖઩ǵ

ᡏᡍᆶᏢಞȩǵȨԾךว৖ᆶᇡӕȩϷȨޗ཮ᆶ኱᛽ȩǴӝीಕᑈёှញ ᡂޑ68.75%

౦Ƕനࡕӆԛ຾ՉࡋߞᔠෳǴளрᕴໆ߄ϐ &URQEDFK¶V�Į߯ኧࣁ 0.940Ǵ߄Ңࡋߞ

ଯǶᕴᡏԶقǴ࿶ፓ᏾ᚒ໨ࡕǴޕ᝺ሽॶϐࡌᄬਏࡋଯǶޕ᝺ሽॶϐӢનϩ่݋

݀᏾౛ӵ߄ 4-16Ƕ 

 

߄ 4-16Ǻޕ᝺ሽॶϐӢનϩ่݀݋᏾౛ 

Ӣન 

 Ӝڮ
ᚒ໨ϣ৒ 

Ӣન 

ॄ಻ໆ 

ှញ 

ᡂ౦ໆ 
Cronbach’s 

Į 

௖઩ǵ

ᡏᡍᆶ

Ꮲಞ 

 ୼ਓՉӚೀǴᙦ൤ਓၯ࿶ᡍ 0.773ૈך٬ .1

52.31% 0.939 

2. ᡣૈךቸ܄ೕჄՉำǴѐԾρགྷѐޑӦ

Бǵ଺Ծρགྷ଺٣ޑ 
0.672 

ޑᡏᡍ٠Ꮲಞ൧ख़όӕЎϯᆶᕉნך٬ .4

ৡ౦ 
0.830 

 Κܴᡉගϲ 0.521ૈقᇟޑך٬ .5
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ගϲȐӵ፾ᔈ܌Ӛ໨ૈΚ೿Ԗޑך٬ .6

ΚǵהऐΚǵᒿᐒᔈᡂૈΚ฻ȑ 
0.705 

7. ๏ϒך჋၂ཥܿՋکཥޑނ٣ᐒ཮ 0.830 
8. ૈ୼่Ҭډ೚ӭ྽Ӧ܈Ѧ୯ܻ϶ 0.695 
9. ӧЈύ੮Π΋ғё຦ᆶॶளӣᏫޑ࿶ᡍ 0.807 
10. ᅈךى௖઩ޑ෰ఈǴ໒ޑךܗຎഁ 0.814 
 уᐱҥǵԾЬ 0.713׳Ǵᡂࡕ၂ྡྷךӧԾך٬ .11
16. ᡣֹךԋფགྷǴᅈ۳߻ىѦ୯ਓၯǵғ

 ෰ఈޑࢲ
0.711 

Ծך 

ว৖ᆶ

ᇡӕ 

12. ᡣךᡂளКа׳߻ԖԾ0.703 ߞ 

10.67% 0.915 

13. ᡣ׳ךᇡ᛽ԾρǴჹԾρޑᑫ፪܈҂ٰ

Бӛܴ׳ዴ 
0.793 

 ሽॶ 0.838ޑيว᝺Ծך٬ .14
ᙯᡂǴᡂԋ΋܌ሽॶᢀԖ܈܄ঁޑך٬ .15

 Γޑӳ׳ঁ
0.765 

཮ᆶޗ

኱᛽ 

 ଷѺπ॥ዊ 0.833ࡋޑ୼ᡏᡍཥШжૈך٬ .17

5.77% 0.825 
18. ᡣךགډԾρᆶ౲όӕ 0.831 
 ԋ൩ག 0.679ډڙགך٬ .19
21. ૈ୼ᖺډڗႣයύޑԏΕ 0.635 

ӝी 68.75% 0.940 

 

Ȑϖȑᅈཀࡋ 

ஒᅈཀࡋ 4 ঁᚒ໨຾ՉӢનϩࡕ݋Ǵ໻๧ڗр΋ঁӢનǴӵΠ߄ 4-17Ƕ܌Ԗ

ᚒ໨ϐӢનॄ಻ໆ֡εܭ 0.5Ǵڀഢԏᔙਏࡋᆶ୔ձਏࡋǴӢԜࡌᄬਏࡋଯǶ 

 

߄ 4-17ǺᅈཀࡋϐӢનϩ่݀݋᏾౛ 

ᄬय़ڮӜ ᚒ໨ϣ৒ Ӣનॄ಻ໆ 

ᅈཀࡋ 

1. ೭ԛࡋޑଷѺπ࿶ᡍԖၲޑךډයఈ 

2. ჹךԶق೭ԛࡋޑଷѺπࢂॶளޑ 

 ۓ،ޑଷѺπࡋ۳߻ᅈཀ೭ԛࡐך .3

 ୏ࢲଷѺπࡋᜫཀ௢ᙚдΓୖᆶך .4

0.818 

0.890 

0.909 

0.639 
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ಃѤ࿯ǵໆ߄ϐ௶ॊ಍ीᆶ࣬ᜢ܄ϩ݋ 

 ਥᏵಃΟ࿯Ӣનϩ่݀݋Ǵख़ཥ᏾౛ୢڔᡂኧΠӚᄬय़ϐᚒ໨Ǵ ٠຾ՉӚᡂ

ኧ໔ϐ࣬ᜢ܄ϩ݋Ǵ่݀և౜ӵ4-18߄Ƕ 

 аҁࣴزଷ೛ޑኳࠠᜢٰ࣮߯ǴࡋଷѺπ୏ᐒکҞޑӦཀຝǵрว߻ϐޕ᝺

ሽॶǵჴሞᡏᡍޕޑࡕ᝺ሽॶϷᅈཀ֡ࡋԖᡉ๱࣬҅ޑᜢǹҞޑӦཀຝکрว߻

ϐޕ᝺ሽॶǵჴሞᡏᡍޕޑࡕ᝺ሽॶϷᅈཀࡋԖᡉ๱҅࣬ᜢǹрว߻ǵᡏᡍࡕϐ

܄᝺॥ᓀѦǴၗૻٰྍ٬ҔޕԖᡉ๱҅࣬ᜢǶќ΋Бय़Ǵନࡋᅈཀک᝺ሽॶ֡ޕ

 ᝺॥ᓀҭӕǶޕд؂΋ᡂኧ֡คᡉ๱࣬ᜢᜢ߯Ǵځک

 

߄ 4-18ǺҁࣴزӚᡂኧϐ࣬ᜢ߯ኧ 

 ၗૻٰྍ

٩ᒘࡋ 

ଷѺπࡋ

୏ᐒ 

ҞޑӦ

ཀຝ 

 ᝺ޕ

॥ᓀ 

᝺ሽॶޕ

Ȑ߻ȑ 

᝺ሽॶޕ

Ȑࡕȑ 
ᅈཀࡋ 

ၗૻٰྍ٩ᒘ1  ࡋ       
      ଷѺπ୏ᐒ  .082  1ࡋ
ҞޑӦཀຝ  .131  .545***  1     
    ᝺॥ᓀ  .168*  .107  .026  1ޕ
   ȑ  .100  .598***  .561***  .078  1߻᝺ሽॶȐޕ
  ȑ  .061  .712***  .472***  .031  .632***  1ࡕ᝺ሽॶȐޕ
ᅈཀ1  ***590.  ***386.  114.-  ***261.  ***366.  104.  ࡋ 

Ȑຏȑ*߄Ңp<0.05ǹ**߄Ңp<0.01ǹ***߄Ңp<0.001 

 
 ќѦǴӚᄬय़ϐѳ֡ॶᆶ኱ྗৡ༼᏾ӵΠ।4-19߄Ƕ 
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߄ 4-19Ǻໆ߄ᡂኧᆶӚᄬय़ϐ௶ॊ಍ी 

ᡂኧ ᄬय़ ᚒኧ ѳ֡ॶ ኱ྗৡ 

 ଷѺπࡋ

୏ᐒ 

 ᚞ᆶ଒ᚆ 3 4.20 0.672ܫ
Ҷ໕ਓၯ 2 3.97 0.902 
౦୯ғࢲ኷፪ 2 3.64 0.937 
ЎϯᡏᡍᆶԾࡷךᏯ 7 4.55 0.454 
҂ٰᙍఱว৖ 3 3.69 0.781 
 ཮ᖂ៉ 2 4.30 0.808ޗ

ᕴी 19 4.18 0.456 

ҞޑӦཀຝ 

ԾฅᆶЎϯၗྍ 5 4.18 0.612 
΋૓ғࢲᐒૈ 3 3.44 0.810 
ਓၯ೛0.702 4.10 3 ࡼ 
Ծฅᆶޗ཮ᕉნ 3 4.22 0.672 
 ࿶ᔮᕉნ 2 4.04 0.745ݯࡹ
πբᕉნ 3 3.51 0.758 
௃གཀຝ 2 4.50 0.670 

ᕴी 21 3.99 0.459 

 ᝺॥ᓀޕ

଄ౢ 3 3.84 0.684 
ΓيӼӄ 3 2.65 0.903 
ၠЎϯ፾ᔈ 4 2.89 0.874 
 ཮ᆶЈ౛ 4 2.43 0.938ޗ
πբᕉნ 4 3.17 0.997 

ᕴी 18 2.97 0.633 

 ᝺ሽॶޕ

Ȑ߻ȑ 

௖઩ǵᏢಞᆶᡏᡍ 11 4.42 0.525 
Ծךว৖ᆶᇡӕ 4 4.13 0.749 
 ཮ᆶ኱᛽ 4 3.72 0.841ޗ

ᕴी 19 4.21 0.551 

 ᝺ሽॶޕ

Ȑࡕȑ 

௖઩ǵᏢಞᆶᡏᡍ 11 4.49 0.471 
Ծךว৖ᆶᇡӕ 4 4.13 0.791 
 ཮ᆶ኱᛽ 4 3.77 0.782ޗ

ᕴी 19 4.24 0.530 

ᅈཀࡋ ᕴी 4 4.50 0.554 
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ಃϖ࿯ǵଷᇥᔠۓ 

 ҁ࿯೸ၸ಍ी೬ᡏ SPSSǴаၡ৩ϩ݋ϐཷۺǴၮҔӭϡ଑ᘜኳԄǴ຾ՉӚ໨

ᡂኧ໔ϐӢ݀ᜢ߯ၡ৩ଷ೛ӅϤచǴ࿶җΖԛӭϡ଑ᘜزǶҁࣴۓଷᇥϐᔠزࣴ

ኳԄϩ݋ǴКၨ؂ԛ଑ᘜኳԄϐ኱ྗϯ଑ᘜ߯ኧȐȕ߯ኧȑǵᡉ๱܄Ȑp ॶȑᆶղ

ኧ߯ۓ R2ȐR-squareȑϐׯᡂໆаᔠᡍၡ৩ᜢ߯Ƕ኱ྗϯ଑ᘜ߯ኧ߄ҢӚԾᡂኧᆶ

٩ᡂኧ໔ᜢ߯ϐБӛϷமࡋǴᔈڀഢᡉ๱܄Ȑp<0.05ȑωૈ᛾ჴᜢ߯ԋҥǹR2 ߄

ኳԄύ܌ԖԾᡂኧჹ٩ᡂኧϐёှញᡂ౦ໆ՞ᕴᡂ౦ޑКٯǴж߄଑ᘜኳԄޑႣ

ෳૈΚǶӚᡂኧ໔ᜢ߯ϐϩ่݀݋ӵΠკ 4-1Ǵ٠ϩձ൩ӚኳԄϐ຾ՉᇥܴӵΠǶ 

 

 

 

 

 

 

 

 

Ȑຏȑჴጕ    ߄ଷᇥԋҥǹ຀ጕ    ߄ଷᇥόԋҥ 

კ 4-1Ǻҁࣴزϐଷᇥᔠᡍ่݀ 

 

΋ǵၗૻٰྍ٩ᒘࡋǵࡋଷѺπ୏ᐒჹҞޑӦཀຝȐኳԄ΋ȑ 

ၗૻٰྍ٩ᒘࡋǵࡋଷѺπ୏ᐒჹҞޑӦཀຝϐӭϡ଑ᘜϩ่݀݋ӵΠ߄

4-20 ӦཀຝϐޑჹҞࡋҢǶၗૻٰྍ٩ᒘ܌ ȕ߯ኧࣁ 0.087ǵp ॶεܭ 0.05 ҂ၲᡉ

๱Ǵคݤ᛾ܴၗૻٰྍ٩ᒘکࡋҞޑӦཀຝϐ׎ԋԖӢ݀ᜢ Ǵ߯ࡺH1ଷ೛όԋҥǶ

ၗૻٰྍ٩ᒘࡋ Ѻπࡋଷ୏ᐒ

 ҞޑӦཀຝ

 ᝺॥ᓀޕ  

   ࡋ᝺ሽॶ ᅈཀޕ  

0.087 0.537*** 0.412*** 

0.336*** 

0.025 
0.386*** 
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ӦཀຝϐޑଷѺπ୏ᐒჹҞࡋ ȕ ߯ኧࣁ 0.537ǵp ॶࣁ 0.000 ၲ಍ी΢ᡉ๱Ǵ߄Ң

زӳǴӢԜҁࣴؼག᝺ཇޑӦཀຝޑҞܭଷѺπ୏ᐒཇமǴჹࡋ H2 ଷ೛ԋҥǶ 

᏾ᡏ଑ᘜБำԄޑፓ᏾ࡕ R2 ࣁ 0.298Ǵж߄ԜٿԾᡂኧёаှញҞޑӦཀຝ

Ԗᡂ౦ύ܌ ᚒБय़Ǵ೸ၸᡂ౦ኧᑩ๞Ӣୢ܄ᡂ౦ໆǶԾᡂ໨໔ϐӭϡӅጕޑ29.8%

નȐvariance inflation factorǹVIFȑ଺ບᘐǴऩ VIF ॶεܭ 10Ǵ߄ҢԾᡂኧ໔ёૈ

Ԗጕ܄ख़ӝୢᚒǴ཮೷ԋ଑ᘜϩ݋ϐ֚ᘋǶҁ଑ᘜኳԄύԾᡂ໨ϐVIFॶ֡ࣁ 1.007Ǵ

 ᚒǶୢ܄ҢؒԖӅጕ߄

 

߄ 4-20Ǻၗૻٰྍ٩ᒘࡋǵࡋଷѺπ୏ᐒჹҞޑӦཀຝϐ଑ᘜϩ݋ 

Ծᡂኧ B SD ȕ t p VIF 

தኧ໨ 1.454 0.287  5.070 0.000  
ၗૻٰྍ٩ᒘ1.007 0.127 1.531 0.087 0.045 0.069 ࡋ 

 ଷѺπ୏ᐒ 0.542 0.057 0.537 9.501 0.000*** 1.007ࡋ

᏾ᡏኳԄ R2 =0.304    Adjusted R2 =0.298    F=47.826*** 

Ȑຏȑ*߄Ң p<0.05ǹ**߄Ң p<0.01ǹ***߄Ң p<0.001 

 

ΒǵࡋଷѺπ୏ᐒǵҞޑӦཀຝჹޕ᝺ሽॶȐኳԄΒȑ 

ҢǶ܌4-21߄ӵΠ่݀݋᝺ሽॶϐӭϡ଑ᘜϩޕӦཀຝჹޑଷѺπ୏ᐒǵҞࡋ 

᝺ሽॶϐޕଷѺπ୏ᐒჹࡋ ȕ ߯ኧࣁ 0.415ǵp ॶࣁ 0.000 ၲ಍ी΢ᡉ๱ǹҞޑӦ

ཀຝჹޕ᝺ሽॶޑ ȕ ߯ኧࣁ 0.334ǵp ॶࣁ 0.000 ၲᡉ๱Ǵ߄ҢࡋଷѺπୖޑޣᆶ

୏ᐒཇமǵჹܭҞޑӦཀຝޑག᝺ཇӳǴ܌གډڙϐޕ᝺ሽॶཇଯǴࣣ҅ࣁӛቹ

ៜᜢ߯Ǵࡺҁࣴزϐ H3 Ϸ H4 ଷᇥԋҥǶ 

 ᏾ᡏ଑ᘜБำԄޑፓ᏾ࡕ R2 ࣁ 0.431Ǵжࡋ߄ଷѺπ୏ᐒϷҞޑӦཀຝٿԾ

ᡂኧёှញޕ᝺ሽॶ 43.1%ᡂ౦ǴႣෳૈΚ࣬྽όᒱǶVIF ॶ֡ࣁ 1.422Ǵλܭ 10Ǵ

 ӸӧǶ܄ҢԾᡂኧ໔คӅጕ߄
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߄ 4-21ǺࡋଷѺπ୏ᐒǵҞޑӦཀຝჹޕ᝺ሽॶϐ଑ᘜϩ݋ 

Ծᡂኧ B SD ȕ t p VIF 

தኧ໨ 0.515 0.286  1.804 0.073  
 ଷѺπ୏ᐒ 0.502 0.073 0.415 6.864 0.000*** 1.422ࡋ

ҞޑӦཀຝ 0.401 0.073 0.334 5.526 0.000*** 1.422 

᏾ᡏኳԄ R2 =0.436    Adjusted R2 =0.431    F=84.564*** 

 

Οǵၗૻٰྍ٩ᒘࡋǵࡋଷѺπ୏ᐒϷҞޑӦཀຝჹޕ᝺ሽॶȐኳԄΟȑ 

 ၗૻٰྍ٩ᒘࡋǵࡋଷѺπ୏ᐒǵҞޑӦཀຝჹޕ᝺ሽॶϐӭϡ଑ᘜϩ่݋

݀ӵΠ߄ 4-22 ǴՠࡋԾᡂኧၨኳԄΒቚуၗૻٰྍ٩ᒘޑҢǶԜኳԄύ܌ R2 ٠ค

ᡂኧϐٿдځᡂǴׯ ȕ߯ኧҭคׯᡂǴၗૻٰྍ٩ᒘࡋϐ ȕ߯ኧҭ҂ၲᡉ๱НྗǴ

 ᝺ሽॶ֡ό཮೷ԋቹៜǶޕܭ໔ௗਏ݀΢ჹ܈ௗޔόᆅӧࡋҢၗૻٰྍ٩ᒘ߄

 

߄ 4-22Ǻၗૻٰྍ٩ᒘࡋǵࡋଷѺπ୏ᐒϷҞޑӦཀຝჹޕ᝺ሽॶϐ଑ᘜϩ݋ 

Ծᡂኧ B SD ȕ t p VIF 

தኧ໨ 0.445 0.328  1.357 0.176  
 ଷѺπ୏ᐒ 0.502 0.073 0.415 6.845 0.000*** 1.422ࡋ

ҞޑӦཀຝ 0.398 0.073 0.332 5.441 0.000*** 1.437 
ၗૻٰྍ٩ᒘ1.018 0.661 0.440 0.023 0.049 0.021 ࡋ 

᏾ᡏኳԄ R2 =0.436    Adjusted R2 =0.428    F=56.233*** 

 

ѤǵҞޑӦཀຝǵޕ᝺॥ᓀჹޕ᝺ሽॶȐኳԄѤȑ 

 ҞޑӦཀຝǵޕ᝺॥ᓀჹޕ᝺ሽॶϐӭϡ଑ᘜϩ่݀݋ӵΠ߄ 4-23ǶԜኳԄ

ύǴҞޑӦཀຝჹޕ᝺ሽॶϐ ȕ ߯ኧࣁ 0.559ǵp ॶࣁ 0.000 ၲ಍ी΢ᡉ๱ǹޕ᝺

॥ᓀჹޕ᝺ሽॶޑ ȕ߯ኧࣁ 0.063ǵp ॶࣁεܭ 0.05 ҂ၲᡉ๱Ǵ߄Ңޕ᝺॥ᓀ҂ૈ

ӵႣයჹޕ᝺ሽॶ׎ԋቹៜᜢ߯ǴӢԜଷᇥ H5 όԋҥǶ 

ፓ᏾ࡕ R2 ࣁ 0.318Ǵж߄ԜٿԾᡂኧёှញޕ᝺ሽॶ ᡂ౦ໆǴၨኳԄޑ31.8%
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Βޑ 43.1%Πफ़೚ӭǴ߄ҢࡋଷѺ୏ᐒ࣬ၨޕܭ᝺॥ᓀૈ׳ᆶҞޑӦཀຝ΋ଆှញ

ჹޕ᝺ሽॶϐቹៜǶVIF ॶ֡ࣁ 1.001 λܭ 10Ǵ߄ҢԾᡂኧ໔คӅጕ܄ӸӧǶ 

 

߄ 4-23ǺҞޑӦཀຝǵޕ᝺॥ᓀჹޕ᝺ሽॶϐ଑ᘜϩ݋ 

Ծᡂኧ B SD ȕ t p VIF 

தኧ໨ 1.3740 0.302  4.555 0.000  
ҞޑӦཀຝ 0.670 0.067 0.559 10.017 0.000*** 1.001 

 ᝺॥ᓀ 0.055 0.049 0.063 1.135 0.258 1.001ޕ

᏾ᡏኳԄ R2 =0.318    Adjusted R2 =0.318    F=51.142*** 

 

ϖǵࡋଷѺπ୏ᐒǵҞޑӦཀຝϷޕ᝺॥ᓀჹޕ᝺ሽॶȐኳԄϖȑ 

ӵΠ่݀݋᝺ሽॶϐӭϡ଑ᘜϩޕ᝺॥ᓀჹޕӦཀຝϷޑଷѺπ୏ᐒǵҞࡋ

߄ 4-24ǶࡋଷѺπ୏ᐒჹޕ᝺ሽॶޑ ȕ ߯ኧࣁ 0.412ǴҞޑӦཀຝࣁ߾ 0.336Ǵٿ

ϐޣ ȕ ߯ኧ࣬ၨኳԄΒԖ٤༾ׯᡂǴՠ p ॶϝࣣၲᡉ๱НྗǶޕ᝺॥ᓀჹޕ᝺ሽ

ॶϐ ȕ߯ኧࣁ 0.025ǵp ॶεܭ 0.05 ϝ҂ၲᡉ๱ǶԜኳԄᗨၨኳԄΒቚуޕ᝺॥ᓀ

ᡂኧǴՠፓ᏾ࡕ R2 ࣁ 0.429Ǵ߄Ң᏾ᡏှញΚၨኳԄΒԖ٤೚Πफ़Ǵӆࡋᔈ᛾ޕ

᝺॥ᓀჹޕ᝺ሽॶคݤ೷ԋቹៜǴЪӧҁࣴزϐኳࠠύǴЬाቹៜޕ᝺ሽॶϐ߻

ӢϐᡂኧࡋࣁଷѺπ୏ᐒϷҞޑӦཀຝǶ 

 

߄ 4-24ǺࡋଷѺπ୏ᐒǵҞޑӦཀຝϷޕ᝺॥ᓀჹޕ᝺ሽॶϐ଑ᘜϩ݋ 

Ծᡂኧ B SD ȕ t p VIF 

தኧ໨ 0.462 0.306  1.507 0.133  
 ଷѺπ୏ᐒ 0.498 0.074 0.412 6.756 0.000*** 1.439ࡋ

ҞޑӦཀຝ 0.402 0.073 0.336 5.531 0.000*** 1.424 
 ᝺॥ᓀ 0.022 0.045 0.025 0.489 0.625 1.013ޕ

᏾ᡏኳԄ R2 =0.436    Adjusted R2 =0.429    F=56.260*** 
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Ϥǵޕ᝺ሽॶჹᅈཀࡋȐኳԄϤȑ 

߄ӵΠ่݀݋ϐ଑ᘜϩࡋ᝺ሽॶჹᅈཀޕ  4-25Ƕޕ᝺ሽॶჹᅈཀࡋϐ ȕ ߯ኧ

ࣁ 0.386ǵp ॶࣁ 0.000 ၲᡉ๱Ǵ߄ҢࡋଷѺπޕޑޣ᝺ሽॶཇଯǴځᘜ୯ޑࡕᅈ

ཀࡋཇଯǴ҅ࣁӛቹៜᜢ߯ǴӢԜҁࣴزϐଷ೛ H6 ԋҥǶԜኳԄޑፓ᏾ࡕ R2 ࣁ

0.145Ǵжޕ߄᝺ሽॶёှញᅈཀࡋ  ᡂ౦ໆǶޑ14.5%

 

߄ 4-25Ǻޕ᝺ሽॶჹᅈཀࡋϐ଑ᘜϩ݋ 

Ծᡂኧ B SD ȕ t p VIF 

தኧ໨ 2.864 0.266  10.769 0.000  
 ᝺ሽॶ 0.388 0.063 0.386 6.202 0.000*** 1.000ޕ

᏾ᡏኳԄ R2 =0.149    Adjusted R2 =0.145    F=38.468*** 

 

ΎǵࡋଷѺπ୏ᐒǵҞޑӦཀຝϷޕ᝺ሽॶჹᅈཀࡋȐኳԄΎȑ 

߄ӵΠ่݀݋ϐӭϡ଑ᘜϩࡋ᝺ሽॶჹᅈཀޕӦཀຝϷޑଷѺπ୏ᐒǵҞࡋ 

4-26ǶࡋଷѺπ୏ᐒჹᅈཀࡋϐ ȕ߯ኧࣁ 0.210ǵp ॶࣁ 0.010 ၲᡉ๱ǹҞޑӦཀຝ

ϐ ȕ߯ኧࣁ 0.002ǵp ॶࣁεܭ 0.05Ǵ಍ी΢όᡉ๱ǹޕ᝺ሽॶϐ ȕ߯ኧࣁ 0.259ǵ

p ॶࣁ 0.002 ၲᡉ๱ǶԜኳԄၨኳԄϤቚуࡋଷѺπ୏ᐒᆶҞޑӦཀຝٿᡂኧǴፓ

᏾ࡕ R2 ໻ቚу 0.021 Կ 0.166Ǵቚу൯ࡋόεǴ߄ҢࡋଷѺπ୏ᐒᗨჹᅈཀࡋԖ҅

ӛᡉ๱ቹៜǴځჹܭᅈཀှޑࡋញΚϝόϷޕ᝺ሽॶǶ  

 

߄ 4-26ǺࡋଷѺπ୏ᐒǵҞޑӦཀຝǵޕ᝺ሽॶჹᅈཀࡋϐ଑ᘜϩ݋ 

Ծᡂኧ B SD ȕ t p VIF 

தኧ໨ 2.325 0.351  6.632 0.000  
 ଷѺπ୏ᐒ 0.256 0.098 0.210 2.603 0.010* 1.727ࡋ

ҞޑӦཀຝ 0.002 0.094 0.002 0.021 0.984 1.620 
 ᝺ሽॶ 0.261 0.082 0.259 3.171 0.002** 1.772ޕ

᏾ᡏኳԄ R2 =0.177    Adjusted R2 =0.166    F=15.668*** 
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ΖǵࡋଷѺπ୏ᐒǵҞޑӦཀຝǵޕ᝺ሽॶϷޕ᝺॥ᓀჹᅈཀࡋȐኳԄΖȑ 

݋ϐӭϡ଑ᘜϩࡋ᝺॥ᓀჹᅈཀޕ᝺ሽॶϷޕӦཀຝǵޑଷѺπ୏ᐒǵҞࡋ

่݀ӵΠ߄ 4-27ǶࡋଷѺπ୏ᐒჹᅈཀࡋϐ ȕ߯ኧࣁ 0.228ǵҞޑӦཀຝϐ ȕ߯ኧ

᝺ሽॶϐޕ0.008ǵ-ࣁ ȕ ߯ኧࣁ 0.266ǴᆶኳԄΎ໻Ԗ٤༾ৡຯǶޕ᝺॥ᓀϐ ȕ ߯

ኧ0.159-ࣁǴp ॶࣁ 0.010 ၲ಍ी΢ᡉ๱Ǵ߄Ңޕ᝺॥ᓀཇଯǴᅈཀࡋཇեǴԋॄ

ӛᜢ߯ǶԜኳԄၨኳԄΎቚуޕ᝺॥ᓀǴፓ᏾ࡕ R2 ቚу 0.022 Կ 0.188Ǵ߄Ңᗨฅ

ᅈཀࡋёҗࡋଷѺπ୏ᐒǵޕ᝺ሽॶϷޕ᝺॥ᓀӅӕှញǴՠޕ᝺ሽॶϝӧځύ

 ՅǶفቹៜޑᄽനЬाת

 

߄ 4-27ǺࡋଷѺπ୏ᐒǵҞޑӦཀຝǵޕ᝺ሽॶǵޕ᝺॥ᓀჹᅈཀࡋϐ଑ᘜϩ݋ 

Ծᡂኧ B SD ȕ t p VIF 

தኧ໨ 2.663 0.370  7.205 0.000  
 ଷѺπ୏ᐒ 0.278 0.097 0.228 2.853 0.005** 1.741ࡋ

ҞޑӦཀຝ -0.010 0.093 -0.008 -0.104 0.917 1.624 
 ᝺ሽॶ 0.268 0.081 0.266 3.297 0.001*** 1.774ޕ
 ᝺॥ᓀ -0.139 0.053 -0.159 -2.601 0.010* 1.014ޕ

᏾ᡏኳԄ R2 =0.202    Adjusted R2 =0.188    F=13.753*** 
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ಃϖകǵ่ፕᆶࡌ᝼ 

 ҁകಃ΋࿯ଞჹၗ਑ϩ่݀݋຾Չ಍᏾ᆶ૸ፕǴಃΒ࿯ගрҁࣴزϐჴ୍ᆅ

౛ཀ఼ǶಃΟ࿯߾ᇥܴࣴزज़ڋᆶ҂ٰࣴزว৖БӛǴբޣزࣴុࡕࣁϐୖԵǶ 

 

ಃ΋࿯ǵ่ࣴ݀ز૸ፕ 

 ҁࣴزЬाவ Baloglu and McCleary (1999)ϐҞޑӦཀຝ׎ԋኳࠠϷޕ᝺॥ᓀ

ଷѺπ୏ᐒǵҞࡋǵࣁၗૻཛྷ໣ՉޑޣଷѺπࡋ۳ੇѦ߻ᢀᗺрวǴ௖૸Ѡ᡼ޑ

ғቹៜǴ٠ౢࡋ᝺ሽॶϷᅈཀޕޑଷѺπࡋᆶୖځ᝺॥ᓀǴӵՖჹޕӦཀຝϷޑ

ᡍ᛾ҁࣴ܌زගрӚᡂኧ໔ޑቹៜၡ৩ᜢ߯Ƕ 

ҁࣴزаම࿶೸ၸࡋଷѺπᛝ᛾۳ੇ߻ѦࡋଷѺπޑѠ᡼ΓزࣴࣁჹຝǴӧ

ᇆ໣ 222 ҽԖਏኬҁࡕǴаӭϡ೴؁଑ᘜБԄᔠᡍଷᇥǴ่݀ᡉҢҁࣴزϐଷᇥ

H2ǵH3ǵH4 Ϸ H6 ԋҥǴH1 Ϸ H5 όԋҥǴ૟ஒଷᇥᔠᡍ่݀᏾౛ӵ߄ 5-1Ǵа

Π٠ଞჹӚᡂኧ໔ޑᜢ߯Ϸ่ࣴ݀ز຾Չ૸ፕǶ 

 

߄ 5-1Ǻଷᇥᔠ่݀ۓ᏾౛߄ 

ଷᇥ ଷᇥϣ৒ ȕॶ ᔠ่݀ۓ 

H1 ၗૻٰྍ٩ᒘࡋჹҞޑӦཀຝԖ҅ӛᡉ๱ޑቹៜ 0.087 όԋҥ 

H2 ࡋଷѺπ୏ᐒჹҞޑӦཀຝԖ҅ӛᡉ๱ޑቹៜ 0.537*** ԋҥ 

H3 ࡋଷѺπ୏ᐒჹޕ᝺ሽॶԖ҅ӛᡉ๱ޑቹៜ 0.412*** ԋҥ 

H4 ҞޑӦཀຝჹޕ᝺ሽॶԖ҅ӛᡉ๱ޑቹៜ 0.336*** ԋҥ 

H5 ޕ᝺॥ᓀჹޕ᝺ሽॶԖॄӛᡉ๱ޑቹៜ 0.025 όԋҥ 

H6 ޕ᝺ሽॶჹᅈཀࡋԖ҅ӛᡉ๱ޑቹៜ 0.386*** ԋҥ 
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΋ǵၗૻٰྍ٩ᒘࡋᆶҞޑӦཀຝ 

 ஒၗૻٰྍ٩ᒘࡋᆶҞޑӦཀຝ຾Չ࣬ᜢ܄ϩ݋ᆶ଑ᘜϩࡕ݋Ǵว౜ޣٿค

ᡉ๱࣬ᜢ܄ӸӧȐr=0.082, p>0.05ȑǴ۶Ԝ໔Ӣ݀ቹៜᜢ߯ҭόᡉ๱Ȑȕ �������

p>0.05ȑǴԜᆶ Baloglu and McCleary (1999)ҞޑӦཀຝ׎ԋኳࠠύǴၗૻٰྍࣁቹ

ៜҞޑӦཀຝ׎ԋϐѦ೽ᐟᓰӢન٠่݀زࣴޑό಄ӝǶ 

ҁࣴزᇡࣁ౜Ϟޗ཮ύࣽמ຾؁ᆶᆛၡදϷࣁёૈচӢǶ຾΋؁ᔠຎୢڔӣ

ԏၗ਑ёว౜Ǵӧ 5 ᜪதޑـၗૻٰྍύǴࡋଷѺπޣѳ֡໻٬Ҕ 2.61 ᜪǴځύ

ଯၲ ܭଷѺπၗૻǴᇻଯࡋڗဂǵ೽ပ਱ǵѳѠᆶፕᏝ฻ᕇޗΓ೸ၸᆛၡޑ89.6%

ঁΓϷᒃ϶࿶ᡍϷځдε౲൞ᡏ܈஑཰ࡌ᝼٬ޑҔǴᡉҢΓॺୃӳૻޑ৲ᆅၰ࣬

ၨܭа۳ዴჴԖܴᡉׯᡂǴЀځჹמࣽܭௗࡋڙǵᆛၡ٬Ҕ౗֡ଯߙޑԃ௼ဂԶ

ڋज़ޜදϷ٬ΓॺૈၠຫਔޑϷՉ୏း࿼ࠔӵԜǶᆛၡǵӚᜪႝη೯ૻౢࢂ׳ق

ᇸܰᕇڗགྷाޑၗૻǴу΢ᆛၡၗૻεໆӭኬǵջਔǵեԋҁޑ੝܄Ǵ৒ܰ೏բ

٩ᒘǶӢԜӧᆛၡޑдၗૻٰྍᆅၰځᆅၰǴӢԶफ़եჹޑдၗૻٰྍځжڗࣁ

ޑӳؼ׳ԋ׎ӦޑҞܭ٠҂ჹޣଷѺπࡋၗૻٰྍཇ٩ᒘǴޑـቹៜΠǴჹதޑ

ཀຝǶ 

 

ΒǵࡋଷѺπ୏ᐒᆶҞޑӦཀຝ 

 ੿҅চӢ(Umکϣӧ០୏Κޑ୏ࢲଷѺπࡋ຾ՉޣଷѺπࡋࢂଷѺπ୏ᐒࡋ 

& Crompton, 1990; Baloglu & McCleary, 1999)ǶӧҁࣴزύǴࡋଷѺπୖޑޣᆶ୏

ᐒჹҞޑӦ୯ৎཀຝ׎ޑԋԖᡉ๱҅ޑӛቹៜᜢ߯Ȑȕ �������S �����ȑǴᡉҢࡋଷ

Ѻπୖޑޣᆶ୏ᐒཇமਗ਼Ǵ᏾ᡏٰᇥჹܭҞޑӦ୯ৎԖཇΑؼӳޑཀຝǴԜᆶၸ

ѐBaloglu and McCleary (1999)ǵDann (1996)کGartner (1993)฻Ꮲޣϐࣴ࣬ز಄ӝǶ

΋ঁΓޑਓၯ୏ᐒёаຎځࣁགྷाவ၀ԛਓՉ࿶ᡍ൨ޑ؃ճ੻(Gartner, 1993; 
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Dann, 1996)ǴӢԜࡋଷѺπޣ཮໼ӛᒧ᏷ૈ୼ᅈځىሡ܈؃੝܌ځܭ߈࣬܄ଓ؃

ճ੻ޑ୯ৎǴӢԶჹܭԜҞޑӦޑ᏾ᡏཀຝԖؼӳຑሽǶ 

 

ΟǵࡋଷѺπ୏ᐒᆶޕ᝺ሽॶ 

 ҁࣴزϩ่݀݋ύǴࡋଷѺπ୏ᐒჹޕ᝺ሽॶԖᡉ๱҅ޑӛቹៜᜢ߯ǴЪ࣬

ჹځܭдᡂኧჹޕ᝺ሽॶԖၨଯှޑញᆶႣෳૈΚǴ߄ҢࡋଷѺπޑޣ୏ᐒૈ୼

ႣෳୖځᆶࡋଷѺπޕޑ᝺ሽॶǴ୏ᐒཇமǴޕ᝺ޑډሽॶཇଯǶԖமਗ਼ୖᆶ୏

ᐒޑΓǴགྷӧࡋଷѺπ࿶ᡍύளډճ੻ޑҾკ೯தၨܴᡉǴрว߻཮ჹԾρԖၨ

ଯޑය೚ԶԾךຑ՗ག᝺ளډၨଯޑሽॶǶќѦǴϩ݋ύว౜ǴࡋଷѺπ୏ᐒჹ

ᅈཀࡋҭԖ҅ӛᡉ๱ቹៜǶ୏ᐒமޑΓӧࡋଷѺπၸำύ࣬ၨځдΓ཮׳ᜫཀᑈ

ཱུ჋၂ӚᅿёૈǴаᕇள׳ᙦ൤ޑᡏᡍᆶ࿶ᐕǴӢԜֹԋࡋଷѺπޑࡕᅈཀࡋΨ

཮ၨଯǶ 

 

ѤǵҞޑӦཀຝᆶޕ᝺ሽॶ 

 ҁࣴزஒҞޑӦཀຝբࣁቹៜࡋଷѺπޕޣ᝺ሽॶ҅ޑӛ߻ӢǴ٠ӧ่ࣴز

݀᛾ჴޣ߻ჹڀޣࡕԖ҅ӛᡉ๱ቹៜȐȕ ������� S�����ȑǴ߄ҢჹܭҞޑӦԖཇؼ

ӳޑཀຝǴࡋଷѺπޣ཮ჹёૈᕇளޑሽॶӸԖཇଯޑຑሽǶҁࣴزᇡࣁǴࡋଷ

Ѻπޣӧჴሞ۳߻ϐ߻཮ӢࣁჹҞޑӦ୯ৎคፕӧғࢲǵਓၯǵπբ܈ӚБय़ޑ

᏾ᡏؼӳཀຝǴԶౢғ҂ٰޕ᝺ӧ၀ӦࡋଷѺπૈ୼ᕇளሽॶޑऍӳགྷႽǶ 

 

ϖǵޕ᝺॥ᓀᆶޕ᝺ሽॶ 

 ҁࣴزஒޕ᝺॥ᓀբࣁቹៜࡋଷѺπޕޣ᝺ሽॶॄޑӛ߻ӢǴଷᇥᔠᡍࡕว

౜ޣٿ໔٠คᡉ๱ޑᜢ߯ӸӧǶLin, Lee and Wang (2012)ӧᜢܭѠ᡼εᏢғр୯ࡋ
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ଷѺπزࣴޑύᇡࣁǴ۳ੇ߻ѦࡋޑଷѺπޣύӭኧΓࣁ॥ᓀଓޣ؃Ǵ॥ᓀڙ܍

ำࡋၨځд΋૓ΓᗋଯǴ΋૓Γᇡࣁ॥ᓀ܄ଯ٣ޑ௃Ǵჹдॺٰᇥёૈၨᜤᄬԋ

॥ᓀુ࠶ǴӢԜ೭ဂΓޕޑ᝺॥ᓀჹޕځ᝺ሽॶёૈؒԖޔௗޑቹៜᜢ߯Ƕ 

ԜѦǴҁࣴزҭӧኳԄΖύว౜ޕ᝺॥ᓀکᅈཀࡋև౜٤༾ॄӛቹៜᜢ߯Ǵ

ऩࡋଷѺπޣԖၨեޕޑ᝺॥ᓀǴᘜ୯܌ࡕགޑډڙᅈཀࡋ཮࣬ჹཇଯǶ 

 

Ϥǵޕ᝺ሽॶᆶᅈཀࡋ 

 ਥᏵҁࣴزၗ਑ϩ่݀ޑ݋ᡉҢǴࡋଷѺπޣϐޕ᝺ሽॶکᅈཀࡋ໔Ԗᡉ๱

҅ӛޑቹៜᜢ߯ǴЪޕ᝺ሽॶࣁቹៜᅈཀޑࡋख़ाӢનǶрวޕ܌߻᝺ளޑډሽ

ॶཇଯǴځӧࡋଷѺπၸำ่ޑࡕ״ᅈཀࡋཇଯǴԜᆶ Gallarza and Saura (2006)ǵ

Chen and Chen (2010)ǵᔎԖቺȐ2011ȑ฻Ꮲޣϐ่ࣴ࣬݀ز಄Ƕ  
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ಃΒ࿯ǵᆅ౛ཀ఼ 

΋ǵڈᐟ٠ගϲࡋଷѺπޣ୏ᐒ 

 ҁ่ࣴ݀زว౜ǴࡋଷѺπ୏ᐒჹܭҞޑӦཀຝǵޕ᝺ሽॶϷᅈཀ֡ࡋԖ҅

ӛቹៜᜢ߯Ǵ྽ࡋଷѺπޑޣ୏ᐒܴዴЪ୼மਗ਼ǴჹࡋܭଷѺπ۳۳཮གډڙଯ

р҆୯ǴᙖҗᡏوԃߙႴᓰܭ୷۬ࡹଷѺπीჄЬाҗࡋǶ่݀ޑሽॶᆶᅈཀࡋ

ᡍόӕ୯ৎޑЎϯǵᆶ྽ӦΓ҇Ҭࢬϕ୏Ǵӕਔၲܗډ৖୯ሞຎഁᆶԾךԋߏǶ

а߄ 4-19 ޕޣଷѺπࡋǴࡕӣ୯״ଷѺπၸำ่ࡋӧقǴѳ֡Զٰ่࣮݀ڔୢޑ

᝺ޑډሽॶ࣬ၨܭрว߻Ԗ܌ගϲǴԶεӭኧΓᇡࡋࣁଷѺπ่ڙ״஥๏дॺന

ӭࣁޑȨᅈى௖઩ޑ෰ఈǴ໒ܗຎഁȩǵȨᡏᡍ٠ډᏢಞ൧ख़όӕЎϯᆶᕉნޑৡ

౦ȩǵȨӚ໨ૈΚ೿Ԗ܌ගϲȐӵ፾ᔈΚǵהऐΚǵᒿᐒᔈᡂૈΚ฻ȑȩ฻ឦܭȨ௖

઩ǵᏢಞᆶᡏᡍȩޑሽॶǴΨ಄ӝ۬ࡹ௢୏ԜीჄ߃ޑ૱Ƕ 

ӢԜǴ࣬܈۬ࡹᜢ཰ޣёቚуࡋଷѺπीჄϐ࠹໺Ǵӵ೸ၸᓎᕷᖐᒤ০ፋ཮

ӚᅿޑଷѺπය໔ࡋӧځ፸ϩ٦߻ଷѺπࡋޑᙦ൤࿶ᡍڀϩ٦཮฻БԄǴᗎፎ܈

࿶ᡍᆶԏᕇǴቚу࿶ᡍҬࢬǹӕਔҭё೸ၸቚуߙԃࡋଷѺπᡏᡍϐ஑ਢສීᚐ

ΚǴ຾ߔଷѺπϐࡋԃҙፎߙᙁϯҙፎำׇ฻БԄǴफ़ե࿶ᔮ΢܈ǵफ़եճ౗ࡋ

Զെଆǵமϯ܈୲ۓԖཀᜫޑޣ୏ᐒǶԜѦǴҭё೸ၸঁΓᇶᏤޑБԄǴڐշࡋ

ଷѺπޣᔕۓीჄǴ܈଺Јᄊ΢ޑፓ᏾ǵቚமԾߞЈǴځ٬ӧкϩޑ୏ᐒᆶྗഢ

ΠǴ཮׳ᑈཱུวචԾρǴᕇளႣයύޑሽॶ٠ჹࡋଷѺπ࿶ᡍགډᅈཀǶ 

 

ΒǵуமҞޑӦ୯ৎཀຝϐՉᎍ 

 ҁ่ࣴ݀زᡉҢǴࡋଷѺπޣऩჹҞޑӦ୯ৎӸԖཇؼӳϐཀຝǴ཮ჹӧ၀

ӦࡋଷѺπԖཇଯޕޑ᝺ሽॶǴ຾ԶԖཇଯϐᅈཀࡋǶӢԜǴᆶך୯ᛝुࡋଷѺ
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πޑۓڐ୯ৎё೸ၸܡឪ୯ৎ࠹໺อТǵቶ֋ځ܈дՉᎍБԄǴӵۓයࡋޑٰ߻

ଷѺπޣӝբ܈ᖐᒤ೽ပ਱Кᖻϩࡋ٦ଷѺπ૶٣฻Ǵஒ၀୯ޑऍӳ໺ሀ๏ך୯

҇౲Ǵቹៜޕځ᝺ሽॶԶ۳߻၀୯ࡋଷѺπǴ੝ձࢂҞך߻୯۳߻ΓኧϝୃϿϐ

ኻࢪ୯ৎǶࡋଷѺπۓڐҁ൩ࢂᚈӛҬ܄ࢬ፦Ǵமϯ୯ৎཀຝ٬ཇӭΓ۳߻၀୯

୯ךǴ၀୯Γ҇ΨёӕਔவقԶࡋفޑӦ୯ৎޑଷѺπǵᡏᡍ၀୯ЎϯǴаҞࡋ

ԋ΋҅׎ᑫ፪ǴޑଷѺπࡋ୯ך΢ᇡ᛽όӕЎϯǴ຾ԶёૈౢғٰيޣଷѺπࡋ

ӛൻᕉǶ 

 

Οǵߦ຾҅ዴၗૻ໺ሀᆶ࿶ᡍҬࢬ 

 ᗨฅӧҁ่ࣴ݀زύǴၗૻٰྍᆶҞޑӦཀຝ٠คᡉ๱ቹៜᜢ߯Ǵՠ൩ࡋଷ

Ѻπྗ߻٣ޣഢԶقǴၗૻޑཛྷ໣ϝ࣬྽ख़ाǶୢڔ༤เ่݀ᡉҢǴࡋଷѺπޣ

ന٩ᒘޑၗૻٰྍࣁᆛၡǴԖ ள࣬ᜢڗဂǵѳѠǵ೽ပ਱฻ޗΓ೸ၸᆛၡޑ89.6%

ၗૻǴځԛࣁᒃܻӳ϶໔ޑၗૻࢬ೯Ǵёڀـၸ۳࿶ᡍޣϐȨα࿞ȩϩࡋࢂ٦ଷ

Ѻπޣόё܈લޑၗૻᆅၰǶฅԶǴᆛၡ΢ၗૻ౲ӭᕷᚇǴԖਔᜤаϩᒣ܌᝻Ϸ

ၗૻޑਔਏ܄ᆶ҅ዴ܄Ǵࡌ᝼۬ࡹё೸ၸ౜ԖࡋଷѺπϐᆛઠǴଞჹόӕ୯ৎϐ

Ўϯǵ॥߫ಞᄍǵҬ೯ೕ߾ǵπբ؃ᙍᕉნ฻ৡ౦Ǵ᏾ӝ׳ӭ׳၁ಒ҅ޑዴၗૻ

ϒԖཀࡋ۳߻ଷѺπୖޣԵǴុ࡭ᓬϯᆛઠϣޑϣ৒ᆶфૈǴ෧Ͽ҇౲ޑၗૻཛྷ

൨ԋҁǶќѦǴҭёکӚ୯ܭѠ᡼ޑᒤ٣ೀӝբǴۓයᖐᒤӚԄ࿶ᡍҬࢬ০ፋ཮

ၗૻ໺ሀ๏҇౲ǴԶჹ၀ӦԖ಄ӝ౜ჴᕉნޑݩ၀୯ৎ౜ࢀᇥܴ཮Ǵஒϸ߻Չ܈

 ཀຝǶޑ

 

ѤǵӼӄ௛ࡼϐ࠹ᏤᆶࡋଷѺπޣ៾੻ߥም 

ǴԶว߾ೕ܈ࡋڋόዕ஼ᆶόΑှ྽ӦࣁଷѺπ୯ৎ࿶தӢࡋܭޣଷѺπࡋ 
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ғӚᜪཀѦ܈ࡺ٣ೀܭӒᓀ྽ύǶऩૈ۬ࡹӧрว߻ᑈཱུଞჹόӕ୯ৎࡋޑଷѺ

πޣ຾Չ࠹ᏤǴࡋ٬ଷѺπڀૈޣഢ΋ۓϐӼӄԾ᝺ϷӒᜤวғਔޑᆙ࡚ᔈᡂ௛

όёډаᗉխёᗉխϐӒ্วғǴջ٬ၶݩкϩΑှ௃߻Ǵ଺ӳЈ౛ྗഢϷ٣ࡼ

ᗉխޑཀѦǴҭԖᒤݤհᓉೀ౛ǵޕၰӵՖ൨؃࣬ᜢൂՏڐշǶܭ۬ࡹӚ୯ᒤ٣

ೀΨᔈೕჄִ๓ᔈᡂ௛ࡼǴЪᔈࡋ٬ଷѺπޣԖᒤݤջਔᖄᛠǴᔅշ୯҇໩ճࡋ

ၸӒᜤǶ 

 ᒿ๱Ӛ୯ࡋଷѺπΓαቚуǴࡋଷѺπҞޑӦ୯ৎ྽ֽΨᔈࡌҥ࣬ᔈϐࡓݤ

ೕጄаߥምࡋଷѺπޣ៾੻ǶӢӧӚ୯ࡋޑଷѺπۓڐύೕۓǴࡋଷѺπޣӭѝ

ૈவߚ٣஑཰܄ೌמǵόሡ੝ૈמۓϐമΚπբǴЪӭࣁঋᙍπբޣǴу΢ӭኧ

ΓӢࣁόዕ஼྽Ӧ୯ৎޑമ୏ೕۓǴёૈวғډڙ໤Ьුᜱǵુ࠶฻ᙍ൑മၗޟ

઱ޑ௃ݩǴЪਥᏵҁ่ࣴ݀ڔୢزȐ߄ 4-19ȑᡉҢǴ༤เޣჹܭȨπբᕉნȩޑ

॥ᓀޕ᝺࣬ჹځд॥ᓀଯǴ཮ᏼЈၶډമၗޟ઱܈ӧπբύวғӒᓀǵཀѦǴӢ

Ԝ፾྽ߥࡓݤޑምჴឦѸाǶ۬ࡹᆶځд୯ৎᛝुࡋଷѺπ߻ۓڐǴΨᔈዴᇡࡋ

ଷѺπޣԖᆅၰਥᏵ၀୯ৎϐࡓݤచЎ຾Չҙນ؃܈շǶ 
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ಃΟ࿯ǵࣴزज़ڋᆶࡌزࣴុࡕ᝼ 

΋ǵࣴزჹຝ 

 ҁࣴزӢᛖܭਔ໔ǵΓΚᆶԋҁ฻Ӣનޑज़ڋǴЪࣴزჹຝѸ໪ࣁჴሞୖᆶ

БԄεໆ᝻ϷǴӢޑӄѠӚӦᜤа೸ၸԖਏܭǴኬҁϩթޣᘜ୯״ଷѺπ٠่ࡋ

Զ௦ҔߡճܜኬϐᆛၡୢڔБԄ຾Չၗ਑ᇆ໣ǴฅԶԜࣴزБԄၨૈௗ᝻ࣁޑډ

ѳਔ࣬ჹܭ៌ࢲᆛၡޗဂޣǴჹܭၗૻٰྍ೽ϩޑ༤เёૈ೷ԋ΋ۓำࡋϐୃᇤǶ

ϝӸݩჴሞ௃ޑѦҬ೽ϦթکǴݩރϩթޑ۳୯ৎ߻ኬҁډᇆ໣܌زԛǴҁࣴځ

ӧ٤೚ပৡǴό΋ૈۓж߄Ҟࡋ߻ଷѺπѱ൑ޑ౜ݩǴԜБय़ҭёૈӸӧኬҁୃ

ᇤޑ௃׎ǶќѦǴҁࣴࣁزΑᅰёૈᇆ໣ى୼ޑኬҁኧǴ٠҂೛ۓр୯ࡋଷѺπ

ԃҽޑज़ڋǴ೽ϩࡋଷѺπ࿶ᡍӧຯϞၨΦаࡋޑ߻ଷѺπޣѸ໪ӣགྷ྽ޑ߃࿶

ᐕٰբเǴᗨฅӭኧΓ߄ҢԜࣁ΋ғᜤޑב࿶ᡍǴՠϝԖёૈวғ૶Ꮻኳጋޑ௃

 ೷ԋቹៜǶࡋߞёޑǴჹၗ਑׎

຾ՉుΕೖፋǴޣଷѺπࡋǴ٠ཤଜଞჹኧՏڔёуΕჴᡏୢޣز᝼҂ٰࣴࡌ 

аಃ΋Ћ፦ϯၗ਑բࣁໆϯኧᏵϐᡍ᛾Ƕऩૈ೸ၸ׳Ԗਏ᝻ϷεໆኬҁޑБԄǴ

ӵ࣬کᜢਓၯҸϟ཰ޣӝբ܈ፎ۬ࡹᐒᜢڐշୢڔวܫǴёቚуज़ڋኬҁрวԃ

ҽǴࡋ٠٩ྣଷѺπ୯ৎ຾ՉϩቫܜኬǴᅰёૈ௓ڋኬҁ่ᄬа಄ӝࡋଷѺπѱ

൑౜ݩǶ 

 

Βǵࣴزय़ӛϐۯ՜ 

 ҁࣴزϐኳࠠ๱ख़ܭ௖૸ࡋଷѺπޣрว߻ϐЈ౛གྷݤᆶՉࣁჹځᘜ୯ࡕᅈ

ཀࡋϐቹៜǴ٠ଞჹࡋଷѺπܭޣၸำύ܌࿶ᐕёૈቹៜჴሞ܌ᕇளሽॶϷᅈཀ

ӚБय़ϐቹៜᆶวࡕ୯߇ޣଷѺπࡋଷѺπ࿶ᡍჹࡋϐቫय़բ௖૸Ǵҭ҂ଞჹࡋ
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৖଺຾΋ޑ؁ଓᙫࣴزǴӢԜࡌ᝼҂࣬ុࡕᜢࣴޣزёவ΢ॊٿᅿࡋفрวǴ׳

ుΕࣴ࣬زᜢ᝼ᚒǶ 

 

ΟǵࡋଷѺπޣϐޕ᝺॥ᓀ 

 ၸѐӧ೚ӭሦୱزࣴޑύ֡ว౜Ǵ੃຤ޕޑޣ᝺॥ᓀཇଯǴ཮Ԗၨեϐޕ᝺

ሽॶǴӵᆛၡᖼނǶSweeney et al. (1999)ᇡࣁ੃຤ޣନΑԵໆᖼວ،฼྽Πޑ௃ნ

ѦǴΨ཮ஒ҂ٰወӧߏޑයཞѨ॥ᓀӈΕჹౢ୍ܺ܈ࠔຑ՗ϐԵໆǶฅԶǴҁࣴ

ុࡕ᝼ࡌ᝺ሽॶ໔ᜢ߯ϐଷ೛Ǵޕ᝺॥ᓀᆶޕޣଷѺπࡋ࡭٠҂Ѝ่݀݋ϐϩز

ޑుΕ׳ቹៜ຾Չځ᝺ᆶޕޑ॥ᓀܭϷჹ܄॥ᓀ੝ޑଷѺπ௼ဂࡋёଞჹޣزࣴ

௖૸Ƕ 
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 ց܆  ࢂ܆
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3. ፎୢாȐന߈΋ԛȑࡋ۳߻ଷѺπޑ୯ৎࢂǻ 

 म୯܆     ᗬ୯܆    ቺ୯܆  у৾ε܆      Вҁ܆    ࢪᐞ܆   ફՋើ܆

 ༫Ӧճ܆  ӎУճ܆    ើݢ܆  ҵլࢶථ܆  Кճਔ܆   ངᅟើ܆
4. ፎୢாрวࡋ۳߻ଷѺπޑԃҽࢂǻ _________ԃ 

5. ፎୢாࡋ۳߻ଷѺπਔޑԃសࣁǻ ________ྃ 

6. ாࡋܭଷѺπ୯ৎଶ੮ޑਔ໔ࣁӭߏǻ 

 дځ܆  ԃٿ΋ԃа΢Կ܆  ϤঁДа΢Կ΋ԃ܆  аΠ܈ϤঁД܆
7. ாࡋଷѺπനޑ߃࿶ᔮٰྍࣁՖǻȐёፄᒧȑ  

 дځ܆  ሌՉສී܆  ສී۬ࡹ܆  ϶ܻ܆  ৎΓ܆  Ծρ܆
8. ாࡋଷѺπޑၸำύǴԌନᅵ᝺Ҷ৲ਔ໔ǴȨਓၯȩਔ໔ऊэӭϿԭϩКǻ 

  %100-80܆  %80-60܆  %60-40܆  %40-20܆  %20-0܆

ᒃངڙޑೖޣǴாӳǺ 

ǴЬा௖૸ڔୢޑ٬Ҕز΋ҽᏢೌࣴࢂǶ೭ڔதགᖴாӧԭԆϐύǴኘϧ༤ቪԜୢߚ 

ȨੇѦࡋଷѺπޣၗૻཛྷ໣Չࣁǵୖᆶ୏ᐒǵҞޑӦཀຝǵޕ᝺॥ᓀϷځჹޕ᝺ሽॶᆶᅈ

ཀޑࡋቹៜȩǴаම࿶р୯ࡋଷѺπޑѠ᡼҇౲ܜزࣴࣁኬჹຝǴΑှځჹࡋܭଷѺπ࿶ᡍ

 ᝼Ƕࡌ҂ٰٮΓගঁ܈ޣᜢൂՏǵ཰࣬ࣁǴයఈૈࣁϷՉݤགྷޑ

      ҁୢڔӅϩࣁϤε೽ϩǴ༤เਔ໔ऊࣁ 10-15 ϩដǴ௦ό૶ӜБԄǴЪ໻ٮᏢೌࣴز

ϐҔǶா܌༤เϐӚ໨ၗ਑ࣣ཮೏ִ๓ߥᆅǴ،ό཮ჹѦϦ໒ǴፎӼЈբเǶୢڔႣीӣ

ԏኧࣁ 200 ҽǴࣁΑགᖴாޑᔅշǴӧୢڔӄኧӣԏֹ౥ࡕஒ཮ܜр 100 Տ༤เޣ஌วຬ

୘ԭϡᘶچբࣁၿᖴǶӆԛགᖴாڐշ༤เǴாޑᝊ຦ཀـஒჹҁࣴزԖವεշ੻ǴᖴᖴǼ 

 ལઔா 

  ٣٣໩ЈǵѳӼז኷ 

୯ҥѠ᡼εᏢ ୘Ꮲࣴ܌ز 

 Ꮴ௲௤ ഋᗶ୷ ௲௤ࡰ

 ғ ᎄԳ৥ ལ΢زࣴ
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9. ாࡋଷѺπޑၸำύǴԌନᅵ᝺Ҷ৲ਔ໔ǴȨπբȩਔ໔ऊэӭϿԭϩКǻ 

 %100-80܆  %80-60܆  %60-40܆  %40-20܆  %20-0܆
10. ாම࿶೸ၸՖᅿБԄ൨ੇפѦࡋଷѺπਔޑπբǻȐёፄᒧȑ 

   πբ൞ӝᆛઠ܆   ΓΚҸϟϦљޑѠ᡼܆   ྽ӦΓΚҸϟϦљ܆

    ဂޗᆛၡ܆   ൔરᚇᇞ܆   ᒃ϶ϟಏ܆   ӚӦϦթឯ܆

 _________ дځ܆   ௗ೏ႿЬᗎፎπբޔ܆   ۳۫ৎ၌ୢᔈቻ߻Ь୏܆
11. ாрวࢂ߻ց཮ᇥ྽Ӧ୯ৎޑᇟقǻ 

ӄό཮Ǵֹ܆  ό཮ǴՠԖीჄӧ྽ӦᏢ܆  ཮΋ᗺᗺ܆  ࡋа΢ำ܈཮ǴВதྎ೯܆

ѐΑӆᇥ 

 
ȠಃΒ೽ϩȡࡋଷѺπၗૻٰྍ 

ӭኧΓࡋ۳߻ଷѺπ܈߻ၸำύǴ཮೸ၸཛྷ໣࣬ᜢၗૻаჹࡋܭଷѺπ܈ҞޑӦ୯ৎԖ׳

ӭΑှǴ٬᏾ঁၸำޑ຾Չૈ୼׳໩ᄣǶаΠᙁൂ၌ୢாޑၗૻཛྷ໣ՉࣁǶ 

1. ፎୢாම࿶೸ၸব٤ၗૻٰྍᅿᜪΑှࡋଷѺπ࣬ᜢၗૻȐ֖ਓၯϷѺπၗૻȑǻȐё

ፄᒧȑ 

  ฻ȑޗжᒤᐒᄬǵᎫѠᒤ٣ೀǵਓՉߐՏǵ஑ൂ۬ࡹ᝼Ȑࡌ஑཰܆

  ᝼ࡌ϶ᒃکΓ࿶ᡍঁ܆

  ຎ൞ᡏȐ࿯Ҟǵཥᆪǵቶ֋ǵႝຎቃǵႝቹ฻ȑႝ܆

  ฻ȑࠄࡰϷ࠹ѳय़൞ᡏȐਜᝤǵൔകᚇᇞǵਓၯЋнǵЎ܆

 ဂǵ೽ပ਱ǵᆛၡѳѠᆶፕᏝ฻ȑޗᆛၡȐᆛၡ܆

Ÿፎா٩ྣாӧཛྷ໣ࡋଷѺπ࣬ᜢၗૻਔჹܭΠӈϖᅿၗૻٰྍޑ

٩ᒘำࡋǴ୮ᒧр΋ঁന፾྽ޑϩኧȐϩࣁ 1-5 ϩǴϩኧཇଯ߄Ң

ཇ٩ᒘ၀ᜪၗૻٰྍȑǶ 

ߚ

த

ό

٩

ᒘ 

ό

٩

ᒘ 

ද

೯ 

٩

ᒘ 

ߚ

த

٩

ᒘ 

2. ஑཰ࡌ᝼Ȑൂ۬ࡹՏǵ஑ߐжᒤᐒᄬǵᎫѠᒤ٣ೀǵਓՉޗ฻ȑ 1 2 3 4 5 

3. ঁΓ࿶ᡍکᒃ϶ࡌ᝼ 1 2 3 4 5 

4. ႝຎ൞ᡏȐ࿯Ҟǵཥᆪǵቶ֋ǵႝຎቃǵႝቹ฻ȑ 1 2 3 4 5 

5. ѳय़൞ᡏȐਜᝤǵൔകᚇᇞǵਓၯЋнǵЎ࠹Ϸࠄࡰ฻ȑ 1 2 3 4 5 

6. ᆛၡȐᆛၡޗဂǵ೽ပ਱ǵᆛၡѳѠᆶፕᏝ฻ȑ 1 2 3 4 5 
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ȠಃΟ೽ϩȡࡋଷѺπ୏ᐒ 

Ԝ೽ϩట၌ୢா྽߃གྷाࡋ۳߻ଷѺπޑ୏ᐒ܈౛җࣁՖǶፎாଞჹΠӈ؂໨୏ᐒǴ୮ᒧ

р΋ঁന಄ӝாགྷޑݤϩኧȐӅԖ 1-5 ϩޑᒧ໨Ǵϩኧཇଯ߄Ңாཇӕཀ၀௶ॊȑǶ 

Ÿךᒧ᏷ࡋ۳߻ଷѺπǴӢࣁ… 

ߚ

த

ό

ӕ

ཀ 

ό

ӕ

ཀ 

ද

೯ 

ӕ

ཀ 

ߚ

த

ӕ

ཀ 

1. ёаၢಥচҁٯՉޑВதғࢲᆶπբ 1 2 3 4 5 

2. ёаᇻᚆၸܭዕ஼ǵൂፓޑғࢲᕉნ 1 2 3 4 5 

3. ૈỜှٰԾӚБޑᓸΚکᆙ஭ރᄊ 1 2 3 4 5 

4. ૈᕇளيЈᡫޑፓᏊ 1 2 3 4 5 

5. ᡣךόҔ޸εᒲ൩ૈѤೀਓၯ 1 2 3 4 5 

6. ёаԖкϩЪቸޑ܄ਔ໔ਓၯ 1 2 3 4 5 

7. ૈԖᐒ཮ڙ٦౦୯ऍ१ 1 2 3 4 5 

 ኷፪ 1 2 3 4 5ޑނ୯Ѧᖼڙ٦ૈ .8

9. ૈᅈךىჹόӕ୯ৎЎϯޑӳڻЈ 1 2 3 4 5 

10. ૈᡏᡍόӕ/ཥޑڻᕉნᆶཥ5 4 3 2 1 ނ٣ 

11. ёа่ҬٰډԾόӕ୯ৎޑӳ϶ 1 2 3 4 5 

12. ૈჴሞک྽Ӧۚ҇ుΕҬ5 4 3 2 1 ࢬ 

13. ૈቚ຾ᇟૈقΚȐमᇟځ܈дȑ 1 2 3 4 5 

 ᐱҥǵԾЬ 1 2 3 4 5׳ᡂளך٬ૈ .14

15. ёаᏢಞډόӕૈמޑᆶπբ 1 2 3 4 5 

16. ૈಕᑈ٠ᙦ൤ғࢲ࿶ᡍ 1 2 3 4 5 

17. ૈᔈҔ܈ӑ᛾ၸ۳܌Ꮲ 1 2 3 4 5 

18. ૈᡣך჋၂ߵᓀҍᜤǴ൨ڈ؃ᐟᡏᡍ 1 2 3 4 5 

19. ૈᡣࡷךᏯԾρૈޑΚᆶཱུज़ 1 2 3 4 5 

20. ૈ௖઩ШࣚǴ໒ޑךܗຎഁ 1 2 3 4 5 

 ሽॶᆶ҂ٰБӛ 1 2 3 4 5ךᇡ᛽ԾρǴ௖઩Ծ׳ך٬ૈ .21

22. ૈᡣךჴ౜ډ྽ӦਓՉ/ۚՐޑფགྷ 1 2 3 4 5 

23. ૈቚу۳ࡕӧ྽Ӧډפπբޑᐒ཮ 1 2 3 4 5 

24. ૈቚуᐕግаճ߇୯؃ࡕᙍ 1 2 3 4 5 

25. ёаКၨזӸډᒲ 1 2 3 4 5 

26. ૈԖᐒ཮ډᒃ϶೿ؒѐၸޑӦБ/ඳᗺ 1 2 3 4 5 

27. ૈ࿶ᐕӭኧΓᘂ۳ੇޑѦᡏᡍ 1 2 3 4 5 
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ȠಃѤ೽ϩȡҞޑӦཀຝ 

ፎ၂๱ӣᏫாӧȨрว߻ȩჹܭႣीѐࡋޑଷѺπ୯ৎޑགྷႽǶፎாଞჹΠӈӚ໨௶ॊǴ

୮ᒧр΋ঁന಄ӝாགྷޑݤϩኧȐ؂໨ϩࣁ 1-5 ϩǴϩኧཇଯ߄Ңாཇӕཀ၀௶ॊȑǶ 

Ÿך྽߃ᇡࣁ Ȑாࡋ۳߻ଷѺπޑ୯ৎȑ … 

ߚ

த

ό

ӕ

ཀ 

ό

ӕ

ཀ 

ද

೯ 

ӕ

ཀ 

ߚ

த

ӕ

ཀ 

1. Ԗᙦ൤ǵᓬऍޑԾฅඳՅ 1 2 3 4 5 

2. ԖзΓ๱଎ޑᐕўΓЎඳᢀȐӵറނᓔǵॣ኷᡺฻ȑ 1 2 3 4 5 

3. ൤Ԗڀ྽Ӧ੝Յࡌޑᑐ 1 2 3 4 5 

4. ԖԖ፪ޑЎϯࢲ୏ 1 2 3 4 5 

5. Ԗ੝ձޑ॥߫ϷғࢲБԄ 1 2 3 4 5 

6. ԖᇨΓޑ྽Ӧऍ१ 1 2 3 4 5 

7. Ҭ೯೛ֹࡼഢЪБ5 4 3 2 1 ߡ 

8. ϦӅፁғϷᙴᕍว৖຾؁Ǵ൩ᙴБ5 4 3 2 1 ߡ 

9. Ӛ໨ᢀӀਓၯ೛ࡼкىȐӵਓᓔǵᓓ᡺฻ȑ 1 2 3 4 5 

10. ਓၯၗૻ୍ܺሸӄ 1 2 3 4 5 

11. ԖӭኬϯޑᢀӀҶ໕ࢲ୏ 1 2 3 4 5 

12. ԖӝЯ኱ྗޑፁғᆶమዅᕉნ 1 2 3 4 5 

13. Ԗؼӳǵ๤፾ۚޑՐᕉნ 1 2 3 4 5 

14. ᏱԖ๤፾ەΓޑ਻ং 1 2 3 4 5 

15. ᏱԖᓬޑؼғࠔࢲ፦ 1 2 3 4 5 

16. ྽ӦΓࢂ϶๓዗௃5 4 3 2 1 ޑ 

 5 4 3 2 1 ۓᛙݩރݯࡹ .17

18. ࿶ᔮว৖ݩރᛙ5 4 3 2 1 ۓ 

 ଄ౢӼӄ 1 2 3 4 5يΓߥӳёዴؼӼݯ .19

20. ѺππբᜪࠠӭϡǴ৒ܰډפπբ 1 2 3 4 5 

21. πբᕉნ๤፾ǵӼӄ 1 2 3 4 5 

22. πբ࣬ᜢݤೕ଼ӄǴπբߥډڙም 1 2 3 4 5 

ŸჹٰךᇥǴ۳߻ Ȑாࡋ۳߻ଷѺπޑ୯ৎȑ ѺπࡋଷࢂՕՕ  

23.       όඍ5 4 3 2 1 ޑז ඍޑז 

24.      Юښคಠ5 4 3 2 1 ޑ ֎ЇΓޑ 
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Ƞಃϖ೽ϩȡޕ᝺॥ᓀ 

٤॥ᓀǴፎாଞჹΠӈ؂໨॥ٗډᎁၶ܈ၸำύёૈ཮วғࣁȩǴாᇡ߻ଷѺπȨϐࡋ۳߻

ᓀǴ୮ᒧр΋ঁന಄ӝாགྷޑݤϩኧȐ؂໨ϩࣁ 1-5 ϩǴϩኧཇଯ߄Ңாཇӕཀ၀௶ॊȑǶ 

Ÿ྽ך߃ᇡࣁӧȐாࡋ۳߻ଷѺπޑ୯ৎȑࡋଷѺπޑၸำύ… 

ߚ

த

ό

ӕ

ཀ 

ό

ӕ

ཀ 

ද

೯ 

ӕ

ཀ 

ߚ

த

ӕ

ཀ 

1. ёૈ཮ᎁڙཀѦޑ଄ౢཞѨȐՉ܈׵ᒲ଄೏ᠷ฻ȑ 1 2 3 4 5 

2. ёૈӢ୯ሞ༊౗ੌ୏ԶԖ೤ჾ΢ޑཞѨ 1 2 3 4 5 

3. ཮ᏼЈӧ྽ӦѺπޑԏΕคݤЍбВதғ܈ࢲਓၯЍр 1 2 3 4 5 

4. ёૈӢפόډπբԶᜤаࡋុ࡭ଷѺπ 1 2 3 4 5 

5. วғڙ໾܈ғੰ฻ཀѦ٣ҹ 1 2 3 4 5 

6. Ӣ౦த਻ং܈Ϻฅ্ؠȐӵረ॥ǵӦ᎜ȑ٬ΓيӼӄ5 4 3 2 1 ુ࠶ډڙ 

7. ᎁڙ৮܀ϩηځ܈дΓيӼӄ্ߟޑȐϦӅӼӄȑ 1 2 3 4 5 

8. ёૈӢ྽Ӧݯࡹǵޗ཮܈ᕉნޑόᛙۓԶݢډڙϷ 1 2 3 4 5 

9. ёૈӢ྽Ӧᙴᕍόวၲ܈຤Ҕܳ຦ԶคݤϷਔ൩ᙴ 1 2 3 4 5 

10. ཮Ӣࣁᇟقό೯ྎ܈೯֚ᜤԶᜤа፾ᔈ 1 2 3 4 5 

11. Ӣࣁೀܭढ़ғޑᕉნԶགډᆙ஭܈ขቾόӼ 1 2 3 4 5 

12. ཮ᏼЈҬόܻډ϶Զགൂېډǵڙ਋ 1 2 3 4 5 

13. ёૈᜤа፾ᔈ౦୯ޑ໯१ǵғࢲБԄے܈௲ಞᄍ฻ 1 2 3 4 5 

14. คݤᕇளᒃ϶ޗ܈཮ޑᇡӕ 1 2 3 4 5 

15. ᏼЈࡋଷѺπᆶԾρ׎ޑຝޗ܈཮ӦՏό಄ 1 2 3 4 5 

16. ᏼЈࡋଷѺπࢂӧੁ຤ਔ໔کғ5 4 3 2 1 ڮ 

17. ᏼЈࡋଷѺπ่݀ޑคډၲݤԾρচӃޑයఈ 1 2 3 4 5 

18. ᏼЈᎁ࣬ڙᜢҸϟුޑ϶ܻ܈ᜱ 1 2 3 4 5 

19. ၶډόӳޑႿЬԶౢғമၗޟ઱ 1 2 3 4 5 

20. ᏼЈπբόӝ܈ݤό೏྽Ӧ۬ࡹᇡё 1 2 3 4 5 

21. ёૈӢπբᕉნό܈٫πբ֚ᜤԶӧၸำύวғӒᓀ܈ཀѦ 1 2 3 4 5 

 

 
ȠಃϤ೽ϩȡޕ᝺ሽॶ 

ாӧȨрว߻ȩႣය೭ԛࡋޑଷѺπ࿶ᡍჹாౢғޑቹៜ܈஥ٰޑሽॶࣁՖǴȨӣ୯ࡕȩ܌

ჴሞགޑډڙሽॶΞࣁՖǶፎாଞჹΠӈӚ໨௶ॊǴϩձ୮ᒧр΋ঁന಄ӝாགྷޑݤኧȐ؂

໨ϩࣁ 1-5 ϩǴϩኧཇଯ߄Ңாཇӕཀ၀௶ॊȑǶ 
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рว߻Ⴃය  ่ࡕ״ჴሞག᝺ 

ߚ

த

ό

ӕ

ཀ 

ό

ӕ

ཀ 

ද

೯ 

ӕ

ཀ 

ߚ

த

ӕ

ཀ 

Ÿ೭ԛࡋޑଷѺπ࿶ᡍ… 

ߚ

த

ό

ӕ

ཀ 

ό

ӕ

ཀ 

ද

೯ 

ӕ

ཀ 

ߚ

த

ӕ

ཀ 

 ୼ਓՉӚೀǴᙦ൤ਓၯ࿶ᡍ 1 2 3 4 5ૈך٬ .1 5 4 3 2 1

1 2 3 4 5 
2. ᡣૈךቸ܄ೕჄՉำǴѐԾρགྷѐޑӦ

Бǵ଺Ծρགྷ଺٣ޑ 
1 2 3 4 5 

 ኷፪ 1 2 3 4 5ޑނᖼڙ჋Α౦୯ऍ१٠٦ࠔך .3 5 4 3 2 1

1 2 3 4 5 
ৡޑ٠Ꮲಞ൧ख़όӕЎϯᆶᕉნډᡏᡍך .4

౦ 
1 2 3 4 5 

 ගϲ 1 2 3 4 5ޑΚԖܴᡉૈقᇟޑך .5 5 4 3 2 1

1 2 3 4 5 
הගϲȐӵ፾ᔈΚǵ܌Ӛ໨ૈΚ೿Ԗޑך .6

ऐΚǵᒿᐒᔈᡂૈΚ฻ȑ 
1 2 3 4 5 

1 2 3 4 5 7. ๏ϒך჋၂ཥܿՋکཥޑނ٣ᐒ཮ 1 2 3 4 5 

 Ѧ୯ܻ϶ 1 2 3 4 5܈೚ӭ྽ӦډҬ่ך .8 5 4 3 2 1

1 2 3 4 5 9. ӧךЈύ੮Π΋ғё຦ᆶॶளӣᏫޑ࿶ᡍ 1 2 3 4 5 

1 2 3 4 5 10. ᅈךى௖઩ޑ෰ఈǴ໒ޑךܗຎഁ 1 2 3 4 5 

1 2 3 4 5 11. ӧԾך၂ྡྷࡕǴךᡂள׳уᐱҥǵԾЬ 1 2 3 4 5 

1 2 3 4 5 12. ᡣךᡂளКа׳߻ԖԾ5 4 3 2 1 ߞ 

1 2 3 4 5 
13. ᡣ׳ךᇡ᛽ԾρǴჹԾρޑᑫ፪܈҂ٰБ

ӛܴ׳ዴ 
1 2 3 4 5 

 ሽॶ 1 2 3 4 5ޑيว᝺Ծך٬ .14 5 4 3 2 1

1 2 3 4 5 
׳ᙯᡂǴᡂԋ΋ঁ܌ሽॶᢀԖ܈܄ঁޑך .15

ӳޑΓ 
1 2 3 4 5 

1 2 3 4 5 
16. ᡣֹךԋფགྷǴᅈ۳߻ىѦ୯ਓၯǵғࢲ

 ෰ఈޑ
1 2 3 4 5 

 ଷѺπ॥ዊ 1 2 3 4 5ࡋޑ୼ᡏᡍཥШжૈך٬ .17 5 4 3 2 1

1 2 3 4 5 18. ᡣךགډԾρᆶ౲όӕ 1 2 3 4 5 

 ԋ൩ག 1 2 3 4 5ډڙགך٬ .19 5 4 3 2 1

1 2 3 4 5 
20. ᡣךᕇளӳޑ࿶ᡍǴჹܭВࡕғఱೕჄԖ

ӳޑቹៜ 
1 2 3 4 5 

 ԏΕ 1 2 3 4 5ޑႣයύډڗᖺૈך .21 5 4 3 2 1
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ȠಃΎ೽ϩȡᅈཀࡋ

ଞჹԜԛࡋଷѺπޑ࿶ᡍǴாޑ᏾ᡏᅈཀࡋӵՖǶፎாଞჹΠӈӚ໨௶ॊǴ୮ᒧр΋ঁന

಄ӝாགྷޑݤϩኧȐ؂໨ϩࣁ 1-5 ϩǴϩኧཇଯ߄Ңாཇӕཀ၀௶ॊȑǶ 

Ÿ࿶ᐕၸࡋଷѺπϐࡕǴךᇡࣁ…

ߚ

த

ό

ӕ

ཀ

ό

ӕ

ཀ

ද

೯

ӕ

ཀ

ߚ

த

ӕ

ཀ

1. ೭ԛࡋޑଷѺπ࿶ᡍԖၲޑךډයఈ 1 2 3 4 5 

2. ჹךԶق೭ԛࡋޑଷѺπࢂॶளޑ 1 2 3 4 5 

3. ۓ،ޑଷѺπࡋ۳߻ᅈཀ೭ԛࡐך 1 2 3 4 5 

4. ୏ࢲଷѺπࡋᜫཀ௢ᙚдΓୖᆶך 1 2 3 4 5 

ȠঁΓ୷ҁၗ਑ȡ

1. ձ܄

ζ܆  ت܆

2. ԃស

24-19܆ 29-25܆  ྃ 34-30܆  ྃ 39-35܆  ྃ 40܆  ྃ ྃа΢

3. ௲ػำࡋ

а΢܈܌زࣴ܆  εᏢ܆  ஑ࣽ܆  аΠ܈ଯύᙍ܆

4. ᙍ཰

Ծҗ཰܆  ᝾Ϧ௲ै܆  ཰ށၭ݅ᅕ܆  π཰܆  ୘཰܆  ཰୍ܺ܆  Ꮲғ܆

ςଏҶ܈ৎᆅ܆ дځ܆

5. ѳ֡ДԏΕ

20,000܆ ϡаΠ  40,000-20,001܆ ϡ  60,000-40,001܆ ϡ 80,000-60,001܆ ϡ

80,000܆ ϡа΢

6. ஆރ࠷ᄊ

ςஆǴԖηζ܆  ςஆǴคηζ܆  ҂ஆ܆

ź നࡕǴऩாԖཀᜫୖуܜዛǴፎ୍Ѹ༤ቪаΠၗ਑Ǵаߡύዛࡕ೯٠ޕஒၿᖴᘶچແ஌

๏ாǴᖴᖴǺȑ

1. ___________ӜǺۉ

2. E-mailǺ_______________________________

3. ёԏҹӦ֟Ǻ__________________________________________________________
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