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Abstract

When companies deal with new product marketing decisions, they usually
analyze the historical market data of similar products in order to conduct
sales forecast. Because each product is different from one another, there
would be an obvious gap between forecast and reality. Furthermore, how
to access different customer clusters through various marketing

implications is one of the main concerns of companies.

This research regards the customer database of TV-Commerce Company
E as the analyzed subject. In place of product categories and functions,
we conduct product classification by product attributes on which customers
regard when making purchasing decisions. This research also clusters
customers into several groups according to their emphasis on different

product attributes.

This research attaches the label of product attributes to 168 products
by Content Analysis, and then generalized six categories as the purchasing
factors by Logistic Regression. The core customers (top 20%) in
TV-Commerce Company E‘s database can be classified into b clusters by
Binary Logistic Regression. It reveals high relevance between product

attributes and customer clusters.

This research succeeds in building up a New Product Forecasting Model
(NPFM). This model could help companies to find out proper match between

products and customers, rise up the marketing efficiency.

Key words : product attribute ~ customer classification -~ Content Analysis ~

Logistic Analysis ~ new product forecasting model
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FRFLEARCT PR FMRE o SR By g R RE N
PR A S SE VL S (R %E LAV RET 48 5 2 % 1 A8%(Trend)
23] f (Pattern) » #3303 v & # # IERIN P § K PREF AL ARG

PL B % 4k(Scanner Data) s 3-m§l = JF o

Cupta(1988)# & #-if 7t & ML i~ S E R F T g ik
%ik%*}%ﬁﬂp""% % ’#ﬁa‘ﬁfd’% BH AR R KRR PR

EE B B AR Bk o S R —""’m,i—g\,mr
E A e

1~ 41* g = 38 » pe i3] (Negative Binomial Distribution Model) » 4%
R PREE PR -

2~ AU FHABEIER  FHPF AR SEH LR -
3~ AU R F#&E £l (Cumulative Loglt Model) - #5343} % # PE-§

Bl R o

b BEMECI A RE G SERFH L R
% 4t 1970 & (Jones and Landwehr » 1988) » A 748 F & R * —‘ﬁ‘ £
2 TR H 2 % 12 245 (Random Utility Theory) - Currim(1982) ~ Kamakura
and Srivastava(1984) £ Allenby(1989) f+ H 7= 3 ¢ 7ndr # 15 5 3234
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Zﬁ&z{o el P HEERSWE o AP B T gt o

PEERH A S KBt o Fl et (Determlnlstlc
Utility)%i?"iéiﬁlﬁﬁc? & (Random Utility)2_ fr» & % HEHE S

sz {8 {4 & Double Exponential Distribution » % # % 5-4% m%}& B VR
| ey 2 St S o

R

)
\

£ Logist Model » @ FE Z3x* & 5 ¥ LT
“&&*mﬁd CH AR TR £

\-\-N

o]

mOp AR AR REE N KA A SR A B FOT AN
EERE S - AN TEP R R, o BB ANASE ST
FHPHEE STRGEIREAH * fEs T LIRS
(collaboration Recommendation) » 41 * i A i 4F e H 5 A i 43

A5 M IpRHE o T & 18455 | (collaboration Recommendation) 3

BB Feoppd BB R PRERTR Y DTN A
T 2 AR R :f-frwnzawwﬂ%"%&\%i,ﬁ S RFFET
BT SRR R A FEIREE S Y F A AL P

P

- 48>0 5 TR F e 031 (Content Model) - 1% i % 4 B
MmFeFig 2R - R Fort R fEALPL S F
Ao s ERERES CREFET R HTEFIR S
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Miller and Crabtree ( 1992 ) PRI eV SR e g AR

cod B ly@;\l;{ = f&7 ;X B-{8 o Malhotra (1993) 5 iF A&
P A B F‘ g ikff‘%’f#'bﬂ CEgR AR E’*"ﬁﬁ‘r@ A - fE

i BAPI RSN AR F A Andfs A R
o hFAPHOEAY VUL RET R T R DR
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B g Lo

RBEEH 2 2~ ~ FRRER000) N & » FR 73 ch A ¢
SED UL FRTFE oA BEELFZ AT S 5 Yo N h
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22 Q00D MFER A B RS R e BT SER
& DT “—i’.—a%’#g w}igfﬁﬁtv‘ A HERAR R
s P fEE A ZP e B L2 ART R KT N o
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%ﬁi’*Piﬁﬁ%:iﬁ—ﬁﬁ%&%ﬁiéﬁﬁ’gﬁa
Pollay (142 38 2 7 f i B & /BE i > R R HP|2 S

Eﬂ,}‘ﬁ’ 20 7f"/‘/§i 4459 33";[’\‘5 W}% M ﬁ—;p;{; 3% 542 ;E?r;; g_ﬂ)g?ri@f«%glﬁ
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Vi MY e FEL e F I R R P enS  Ar B
f%@i]ﬁ FRaRX B R F A EOF FRE XD 425
FohitiEd ¢ gap &Rt 50 20075 &R

M

FZ2 & pELSTE
331 R EAFZHTE

REAFTEDER L A el 0 ip 2 2 R E &
AEPFHT Y > TR FA4E ) P o R LAY A3F 2 @4 (verbal
communication) # 2£3% 3 @ ¥ (non-verbal communication) t > 2 % %
(1998) M3 p #2472 -Eama e, - 3¢ T8RRI TP F L4732
R A AR R T AL E R G L BRI PR e
BT E ) o FIMRAE BREREAR TN FLIE ) LR G

;»+$%%o

Berelson(1954)#-p % & 472 Tk 5 » LR~ ik T § vt
P! &8 (manifest) B3N 7 2 - FEFT T E o

Budd(1967)RI3& T} 7 4 472 - fAE * kAT L PN F foie
I - (B4 Suf e o

Holsti(1969)35 21 b % & 772 & — fEdtsm $37 fasmchd R A3
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SRR RS B o T BRI s kR B e en

JW.Bowers(1970) R 5 M 7 A 7581 & B30 0 47 BN 7 97ac
AR A 3 AN F AT F AT ERE FRE 0 3 &
ﬁ_f“?;} FEFEL >mAJIERNF Av\%"r,z—rﬂx%' mo ¥ ‘*ln\ﬂ}fr" o ﬁl

TN AL s @ 3 8 (communicators) :f::t‘i:c (1receivers)'rrig-i_I IF

FE - BFAE G Ew A PR RGO - BARR o iR
ECIEl BN R B N P X < i Q%ﬁﬁ\}{iﬂ'ij‘f’i—ﬁi-@ﬁﬂﬁ”
gl > it dpik o %ﬁ”ﬁi"? AW ERBV LN H B 2 V8 kR

-
o

Db

G

Namenwirth and Weber(1987)za 5 p % & 472 chE & 74 % 2_—
oA -2tk KPP e B E S ABVE A H B2

L4 sk rzon)e AF
=8 “V‘L‘m;PY Ry oo

TRFANE G P AREY BR L DR BRI
FoFREAP FRAL SO AL R AFESF T 01 501987
v ’Tes.Belk&Zhoui&' FhARHR AN E AT REEAS B B
b EpE R oo

i

i

FEFAODRE - p F A2 Agd BHpF TR

e TH R > BFLRREER AR A R AR F AT
“”“ﬂ°ﬂw“”*ﬁﬁéﬂ%¢ﬂﬂg Feh BAZA 0 N TR E S R
o IR TSRS S A 3T 0 B R~ R ALE 1 andE o

3 FH(1992)dp HEF N FATET MR BN FORF ~ IF
TRFAESVUN AP BFHRROET  LRIEH A P 2 %
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FHBIEPN gk oo

#E R (1999)F N 7 A 472 R 2571 ¢ AR LE Y > 2 A3
FERERUFY PRENE > FEAAE TR BEZOR LAL
f{‘;‘;# & * Lk oo

332 P E A4 E R

FTHAEATEOTE &
TORMFATERE BN E
E”‘ Bk BN F o A AT B B4R AR Tk BHER L o
N R B EARRR

i

REAITEERT IFYREB A En g ARV RA
" g it & 47 | (quantitative analysis) 2 " & it & 7 | (qualitative analysis)
G TRUAY ) RERBHE G LA LS HR Lt 4
Boo PR AP RS a5 TR A A AR R
R B AT BB R B e S LR R E B
i

333 P EAIEERE =

w%ﬁﬁéﬂﬁﬁﬁﬁwﬁaﬁ6ﬁ¢9w§wmaﬁi%3%
(word sense)~ 7 + (sentence) ~ 2 4&(theme)~ £ % (paragraph)~ 2 < (word

text) » Wiz fAE rehH - SR A E o
334 pE AR

FLHEY N FLAITZY D st BRI RN 91168
BREHEP ROk S E R 2005 &R 2 (EH
) FEERRRER &R SR
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Kim £ Mueller (1994) &5 Fl& & 17 0P 0 f3 1§00 Bk
2% % 78 (hypothetic variables) &P~ L % 8 > B 83
A-fFrREELNTE T UAE - BRIBEERIERML L TE T
G R (variate) 0 4 T LA fRE R SRR BT LD B A A
(construct) (Hair, Anderson, Tathan, & Black, 1998) ; # —"z (&) &
— f&= > (component) » F|H L ¥ RAFHE DM e L BB FT 2
§ IR ML G R RV RB O B
(&) i E R34 g - ARG B D 7 RRZEA
LRI RRA DA F A ABRRR OM B A0S FamE
Rl (FRA 0 1995) o

MacCallum (1999) 2 3& F1& » 17 0P >t T i 1 B 2 7 A
ERFEATEAISGAPIZ R A4 R B M) D
W Fl R AR REY 5 BIts ud - L RHEs G HF]F o
F-£ ¢ F]+ (common factor) s* /& & ]+ (latent factor) ; ¥ — i #_% %
Bchp3 hm A o LG Jb4F F15 (Unique factor) o & & F]5F ¥ i £ - B

Rl R F B RIE G kR RIF BRSO - BRFTE
ik BREFFE ,,ﬂ: Fl & P g ¥ 0T R B dk(g=
k) F1% A\ﬁiﬁ:{ﬁéﬁ Bt E R F R ABLEFE 0 FER Ao

4o

Zj= aj1F1 + aszz + aj3F3 + aj4F4 + ...+ aijm + Uj (= ;o 3.1)

Where Zj: 5 %) S #crZ® i A ¥
Fi: & %]+
m: #7% F#ck B F]F dcp
Uj: #7187 dra— 7|5
Ajir FIZ L RAFIBEFFSH] BRERA L TR
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Z1=allF1+al2F2 + Ul
72 =a2lF1 + a22F2 + U2
Z1=a31F1 + a32F2 + U3

Fl& F B VA &5 344:(1) L =>4 72 (principle component
analysis) » (2) 2L fih %] 2 ;> (Method of Principle Axes; principle axis factors) » (3)

B -] T 3 % (least squares method) °

%
S L ,?,rz#d:;%;ﬁt:'i%?: (PR R SEO ek
BadireanRE o kA Fl4D
R ERELR I AZP L R
RATSBEEH KR AR K T?*%ﬁ:i&@@ﬁ%ﬁ?*@“
BRI LR s R pF o
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AT AR 2B SR8 AR T BT

4 E_ K 2 AR

TEm =

ERTE= 0

;\”f &k Zﬁi—’f,i ‘,}%/I—JF’
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B h %ﬁﬁﬁ#ﬁ&@éﬁ%w%‘f o SNTHEEL AFEE
Guadagni and Little(1983) 1 * % 78 ;% & #74°3] (Multinomial Logit
Model) ¢4 i+ H % Heit i § & & 4% & £ miidprEn
Fo= B e S R T R R SR i S A 2 F 1

“HA R R R e SR B R F R 1‘37&”“
%%m&”*ﬂﬁﬁ.ﬂ?ﬁmﬁﬁﬁﬁi%ﬂ % (Trend)¥ 3| 1%
(Pattern) » 335 fo = # 3 FERIN G | H R § A~ LTG5 R &

&(Scanner Data) s m ¥ = & o

3=
&
Sk
ﬂ
7\::

Cupta(1988)#& 1 #=if § & PR F Pois 3 SEJ E T K & ik
EGEE S T N RE R T E T o o s S Bl LR
iE E?—‘E #E - R 2B ﬁK Fab 3 U e 1’4"\/}3 'ﬁ m/i‘%\ v AT

FEE N AT

1~ 'f | % g = 38 & fie ic 4] (Negative Binomial Distribution Model) °
R E R PFRAR
2~ ﬂ * % 38 3V B 23] (Multinomial Logit Model) » #8343 % —‘F'? s
i AE 3 e
3~ F1* R 485 23] (Cumulative Logit Model) @ #5343 7 g X pLE

S T

WA BE AR B A R iR 0 R e
& A AEE s 12345 (Random Utility Theory)  Currim(1982) ~
Kamakura and Srivastava(1984)2 Allenby(1989) = B 7= 3 ¢ 7%
"I R ER SRR GBS S A
gt oo X P EH R E PR gt ahi g o Tt RO
(Deterministic Utility)¥ 4§ # 2z * g (Random Utility)2 3, fr > &
Distribution B » iF 4% % 59«08 & 058 2 & Logist Model » @ 2 2§’



7 ;jﬁ EH W eSE et 8 % & Double Exponential »t# & 5 7 L%
B3] ehygi M Sl o P BB I Y ¥ m?&% F* 47 1970
& (Jones and Landwehr > 1988) » # {74} 3= l‘@?’ ARy °

AP F R0 BR &S 0E - BRESRED FAE T
'ﬁr‘ﬁgﬁ# g”ﬁ“ré_a“l ’ﬁrl?‘gpiﬂﬁlﬁ%ﬂ"ﬁg 'ﬁﬁr‘f&.mv}ﬁ‘i_ﬁ é@.“i—‘i‘—%
B A & A

@ #rie fF A4 A Berkson ¥t 1994 # K E 2 5 BTG P 2
Gl I g ek o R TR BREDOHE
BEEE A0 12K 2 3 HF|RHEITEPIF] - & kX Ashford
1959 # & 417 4] % & < $#E02/E (Max likelihood) sv3 & % iz 3-8 F 271
WFHA DS S5 RPN R G 2 Ay FRRET o
Truett ~ Cornfield and Kannel ] % 1967 & g L %5 & ~ 473 » BF
LRI fEenf * o P VA D RS SR R R R AR
T ALY RAREE o RGN T MUP R ) S BendE T e
TP )E O(R PR )5 B iE o

BE A frﬂ; N B T E B 573 (Model of Qualitative
Choice) > & & % #c s 3EAcalpr > & F * ane W fiﬂ']? R L driw BF
HA ﬁn(l_Pi)ﬁ@?#f? WA o By R én( )éﬂ’?#%,ﬁ ' Py &
B&iTa (1 P),«»i A

Ao W KGR =

L e ﬂ%?&%ﬁgp,ii@ s ﬁ'/i AL et

FoWLiFRFLab I E s HA T EAeT
f(X)= B, X, + B,X, + + &, (23432

2o f)=1 plETF 82 FER)
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f(X)=0> RIBZF 24 (3HY)

X R ga(+#{ 5§ & Biiga)

ERER RS SENRE S

e TR B LY E 02 ARk

Sor B ka0 - ZENO0E 12T Fp e g Al
Logistic » e dgdk > @ H @ x> 022 1 2 F > 3> 384T

e—(ﬂ1x1+,b’2x2+...+gi)

f(x)=
( ) l it e—(ﬂlxl+ﬁzxz+...+€ 2\;\‘ 33)
BALE - DA LRSI E SR 2 T RS RS X 2
P A0 ceRo M aNHE T S8~ e 2 BF LA T (logistic
distribution) » * F 5 2 H b (A L et 00K Z Y B SO7 A
#5) - R L BRI F 100 E 0 1 Lk %
Boo A0 s BB EATECA o d TR RS 08 1 )
oo Fd R S N B el NBRK S - KA e 0 B AT fEHCTI R
* g & %172 (maximum likelihood):& 7 53] iz 2+ » B & 7 Al f 4e
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- .

1
1+ @ Prxa+Baxat.te) 258 3.4)

f(x)=
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it & ¥ er(Wisdom)

A e

22 % % Fe er(Distinctive)

3 A Qg cnb e

% 1 ¢ (Dear)

k- i Lj’f’l.gﬁﬁ 5

s {7 e (Modern)

BRE R Fa Y S ATH

i 5 # 2 0 (Plain)

FE e E B fend 3l AP e g eh

# »xen (Effective)

A

# ¢ (Technological )

AR R R TE P
B g e R e(F R B ex.d e L)

17 1 ¥ «n (Morality )

PEEOLY N EREE R S

f§ i & (Convenient)

F AR Al g b A BT e T e

B p #Xen (Natural) FRay F & o
kB 4% # 1 (Relaxation) |#=f4 k4.3 2 248 B 5 ARG &
¥R en (Affiliation) | 2. 420 B 22 fued B

p

+ B i &9 (Community )
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- R S s ehAk € 23

£ it 5 ¥ ¢ (Ornamental )

FRDEFTHRZ S L EHY B 7D
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BIE Ot B AL LRYHF
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et e .47 IR. € apg

T ¥ 7 & :7(Cheap)

ftiem R T fLR R W s E
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423 17 Fl & A H52 BB SHEAH

K168 p Al Lt ERFREFF A fRRHPES
BEgEP- HH NAPMARRRE DRFE S F - G o AT
A = & & #7# (principal component factor analysis) » # 12 Promax ##& fih
FEFHEE R FEAEL . T BT R ETHFE R
T EIDFIZE A ERF ER N AETETFFEFE S 0.5
tREATERFE S AEY f F1% o hFF e E (Initial
Digenvalues) ~ j2## % £ € (% of Variance) ~ 2 72 % % £

(Cumulative% ) » 12 % 4.3 3P 4T o

%43 B ERBHFE AL

FldH o | FAE(nital ARRRE (wof | AffEE%LE
(Factor) | Digevalues) Variance) (Cumulative%o)
1% 1 3.317675 17.46145 17.46145
& 2 2.506691 13.19311 30.65456
1% 3 2.167031 11.40543 42.05998
1% 4 2.129747 11.2092 53.26918
1% 5 1.862543 9.802859 63.07204
1% 6 1.508375 7.938815 71.01085

4o 4.3 9557 0 5B & & ihiE (orthogonal rotation)i& & 15 » 7 % &
A EHEG 0 A BEHT M EROREE L 17.46% 0 13.19%
11.41% > 11.21% > 9.8% > 7.94% > &2+ 71.01% -

424 B RBHAHEE

R SRR R T SR %iﬁ/ﬂ\ﬁt‘ DER PR
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IE ww | e o BhEs |(FREr | nFEe | wREe | kP %

243325 |1 3.02094 -0.64701 0.68752 0.48419 | -1.50468 0.62314
250209 |4 -0.33613 -0.64952 0.30312 | 0.51225 | -0.1027 2.87069
214553 |1 4.06828 -0.4778 -1.0742 0.02901 | 3.84792 -0.13956
219373 |6 -0.10319 -0.4611 -0.14524 | -0.60188 | -0.13585 -0.62315
227773 |6 -0.59305 -0.2855 -0.21371 -0.62771 | 0.47259 -1.12214
234065 | 4 -0.4379 -0.08577 -0.48213 0.46111 | 0.02007 1.04665
235478 |6 -0.15685 -0.17735 -0.25464 | -0.4051 0.16835 0.39627
226906 |5 0.53976 -1.42982 -0.53277 | 4.63765 | 6.29207 1.13429
230296 |2 -0.78803 1.58166 0.11508 -0.28527 | 0.77683 -0.06141
231980 |5 -0.0748 -0.78846 -0.53761 -0.26051 | 0.2562 1.4933
229277 |6 -0.30814 -0.5086 -0.63233 0.02571 | 0.01067 -0.34927
217539 |2 -2.27928 533675 -1.47645 0.38458 | 3.62019 4.70221
229063 |3 -0.28555 -0.72158 7.17145 0.42808 | -0.89722 0.73593
232890 |1 1.08026 -0.29179 | 0.05373 0.15786 | 0.03485 1.10212
250785 |3 -0.31258 -0.70005 | 4.50965 -0.04805 | -0.03378 0.37517
229194 |1 5.1757 0.23271 0.05148 1.64288 | -2.47345 -1.52314
233367 |6 -0.42416 -0.17932 | 0.16313 -0.4646 0.17782 -0.55432
234855 |5 -0.54192 -0.27259 1.35278 -0.72188 | 2.93369 0.30519
218770 |2 1.40408 3.89405 -0.38328 -0.75614 | -1.87971 0.50274
241576 | 4 -0.91579 -0.20635 -1.59144 | 2.77344 | 0.13789 -0.31656
240541 |2 -0.96667 1.56372 -0.71884 | 0.15992 | -0.26569 -1.11918
235427 |5 2.56666 -1.60558 -0.77233 0.9075 2.76987 0.08478
231659 |6 0.21279 0.58106 0.12316 -0.93174 | -0.09401 2.27824
227901 |6 0.19013 0.11461 -0.30337 | -0.45964 | -0.58376 -0.6111
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# 412 MF 8 52 Sk 2853768 i % &

24 35 4 2
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CUST_IE | GOOE_IE | #-§ et hedEe | FHE i wREs | kPR
2853768 231659 0 0.21279 0.58106 0.12316 -0.93174 -0.09401 | 0.62314
2853768 227901 0 0.19013 0.11461 -0.30337 -0.45964 -0.58376 | 2.87069
2853768 231980 0 -0.0748 -0.78846 -0.53761 -0.26051 0.2562 -0.13956
2853768 250209 0 -0.33613 -0.64952 -0.30312 -0.51225 -0.1027 -0.62315
2853768 214553 0 4.06828 -0.4778 -1.0742 0.02901 3.84792 -1.12214
2853768 219373 0 -0.10319 -0.4611 -0.14524 -0.60188 -0.13585 1.04665
2853768 218770 1 1.40408 3.89405 -0.38328 -0.75614 -1.87971 | 0.39627
2853768 233367 0 -0.42416 -0.17932 | 0.16313 -0.4646 0.17782 1.13429
2853768 229277 0 -0.30814 -0.5086 -0.63233 0.02571 0.01067 1.98478
2853768 227773 0 -0.59305 -0.2855 -0.21371 -0.62771 0.47259 1.4933
2853768 234065 0 -0.4379 -0.08577 -0.48213 -0.46111 0.02007 -0.34927
2853768 235478 1 -0.15685 -0.17735 -0.25464 -0.4051 0.16835 4.70221
2853768 226906 0 0.53976 -1.42982 | -0.53277 4.63765 6.29207 0.73593
2853768 243325 0 3.02094 -0.64701 | 0.68752 0.48419 -1.50468 | 2.96072
2853768 230296 0 -0.78803 1.58166 0.11508 -0.28527 0.77683 1.10212
2853768 241576 1 -0.91579 -0.20635 | -1.59144 2.77344 0.13789 0.37517
2853768 235427 0 2.56666 -1.60558 | -0.77233 0.9075 2.76987 -1.52314
2853768 240541 1 -0.96667 1.56372 -0.71884 0.15992 1026569 | -0.55432
2853768 234855 0 -0.54192 -0.27259 1.35278 -0.72188 2.93369 0.30519
2853768 229194 1 5.1757 0.23271 0.05148 1.64288 -2.47345 0.50274
2853768 250785 1 -0.31258 -0.70005 | 4.50965 -0.04805 0.03378 | -0.31656
2853768 232890 0 1.08026 -0.29179 | 0.05373 0.15786 0.03485 -1.11918
2853768 229063 1 -0.28555 -0.72158 | 7.17145 0.42808 -0.89722 | 0.08478
2853768 217539 1 2.27928 5.33675 -1.47645 0.38458 3.62019 2.27824

42




433 985 FAEZA® FEES LM L%

A0l 412 B E R AT AR R PR 0 T B E L TR
(fx)=0 ® £ % pg > f(x)=1 S & pE ) £ 02 B F FHE(X~X) 5
Lo Sd BFEEAN L ETENT B LS O BEETREY B Y
TS AeE 414 77 0 RAST R EIERITH Y 7 AP B BIEEE W
Al BH AL E 5 88.41% o

% 413 985 LAEE 2 BEE Fou| L AR

2 BAWBE

T B T AL (%) 88.40751396

PEE 23 L(PBEY) 2740 0 0
O(EPEE ) | 20896 0 100

B OGZFEE) | 1(BER)

P

HEd BEHRANLTEE T Apd B L enfiRnT > 7 EQ
;N 4-3 m\gé—_l:ﬁrﬂ\yﬁr;ok ) mﬁ,iaﬁ; | e % b%@b%,iir‘grr%%r}g:
HREFER TS 5ok 4145550 Wald e L E# REE S5 27
G HF RS £ 0.05 B F R HIEP 2 B F SRS )% 54
(A R R 7

f(x) =-2.85483 + 0.510061x, +0.330889 x, + 0.160072 X, + 0.242021x, +0.199738 x; + 0.166567 X,
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2414 AP SR BFE IR Gk
BEBEARIA| B SE | Wald HEE
3t Hp 0.510061 | 0.01354 |1419.171137(0
B E 0.330889|0.01415 |546.805883 |0
% % o 0.160072 | 0.014453 | 122.6567363| 1.66E-28
i 2 0.24201 |0.017458 | 192.1667282|0
e 0.199738 | 0.011524 | 300.4204398| 0
R 0.166567 | 0.019599 | 72.2256205 | 1.92E-17
LE S -2.85483 | 0.036664 | 6062.894017( 0
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¥ % -3.79888 | 1.569034 | 5.861998 | 1 0.015471 | 0.022396
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Attribute

Productivity

Relaxation

Enjoyment

Maturity

Youth

Safety

Tamed

Pollay 42 7 B £ 3% %

Description Attribute

References to achievement,
accomplishment, ambition,
success, careers,
self-development, being
skilled, accomplished,
proficient, pulling your weight,

contributing, doing your share

Rest, retire, retreat, loaf, Leisure®
contentment, be at ease, be
laid-back, vacations, holiday,

to observe

To have fun, laugh, be happy, | Enjoyment”
celebrate, to enjoy games,
parties, feasts and festivities,

to participate

Being adult, grown-up, middle @ Respect for

aged, senior, elderly, having the Elderly ®
associated insight, wisdom,

mellowness, adjustment,

references to ageing, death,

retirement, or age related

disabilities or compensations.

Being young or rejuvenated, Youth”
children, kids, immature,
underdeveloped, junior,

adolescent

Security (from external Safety *
threat), carefulness, caution,

stability, absence of hazards,

potential injury or other risks,
guarantees, warranties,

manufacturers' reassurances

Docile, civilised, restrained,
obedient, compliant, faithful,
reliable, responsible,
domesticated, sacrificing,

self-denying

Description

This value suggests that the use of a
product will bring one comfort or

relaxation.

This value suggests that a product
will make its user wild with joy.
Typical examples include the capital
fun that beer or soda drinkers

demonstrate in some commercials.

The commercial displays a respect
for older people by using a model of
old age or asking for the opinions,
recommendations, and advice of the

elders.

The worship of the younger
generation is shown through the
depiction of younger models. The
rejuvenating benefits of the product

are stressed.

The reliable and secure nature of a

product is emphasised.
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Morality

Modesty

Humility

Plain

Frail

Adventure

Untamed

Freedom

Casual

Vain

Humane, just, fair, honest,
ethical, reputable, principled,

religious, devoted, spiritual

Being modest, naive, demure,
innocent, inhibited, bashful,
reserved, timid, coy, virtuous,

pure, shy, virginal

Unaffected, unassuming,
unobtrusive, patient,
fate-accepting, resigned,
meek, plain-folk,

down-to-earth

Unaffected, natural, prosaic,
homespun, simple, artless,

unpretentious

Delicate, frail, dainty,
sensitive, tender, susceptible,

vulnerable, soft, genteel

Boldness, daring, bravery,
courage, seeking adventure,

thrills, or excitement

Primitive, untamed, fierce,
course, rowdy, ribald, obscene,
voracious, gluttonous,
frenzied, uncontrolled,
unreliable, corrupt, obscene,

deceitful, savage

Spontaneous, carefree,
abandoned, indulgent, at

liberty, uninhibited, passionate

Unkempt, dishevelled, messy,
disordered, untidy, rugged,
rumpled, sloppy, casual,
irregular, noncompulsive,

imperfect

Having a socially desirable
appearance, being beautiful,
pretty, handsome, being
fashionable, well groomed,

tailored, graceful, glamorous

Adventure *

This value suggests boldness,
daring, bravery, courage, or thrill.

Sky-diving is a typical example
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Sexuality

Independence

Security

Status

Affiliation

Erotic relations, holding hands,
kissing, embracing between
lovers, dating, romance,
intense sensuality, feeling
sexual, erotic behaviour, lust,
earthiness, indecency,
attractiveness of clearly sexual

nature

Self-sufficiency, self-reliance,
autonomy, unattached,
to-do-it-yourself, to do your
own thing, original,
unconventional, singular,

nonconformist

Confident, secure, possessing
dignity, self-worth,
self-esteem, self-respect,

peace of mind

Envy, social status or
competitiveness, conceit,
boasting, prestige, power,
dominance, exhibitionism,
pride in ownership, wealth
(including the sudden wealth of
prizes), trend setting, to seek

compliments

To be accepted, liked by peers,
colleagues and community at
large, to associate or gather
with, to be social, to join, unite
or otherwise bond in
friendship, fellowship,

companionship, co-operation,

Sex

Individualism
B

Social Status
A

Wealth

Collectivism B

Courtesy

The commercial uses glamorous and
sensual models or has a background
of lovers holding hands, embracing,

or kissing to promote a product

The emphasis here is on the
self-sufficiency and self-reliance of
an individual or on the individual as

being distinct and unlike others.

The use of the product is claimed to
be able to elevate the position or
rank of the user in the eyes of
others. The feeling of prestige,
trendsetting (sic.), and pride in the
use of the product is conveyed. The
promotion of a company manager's
status or fame by quoting his words
or showing his picture in the

commercial is also included.

This value conveys the idea that

being affluent, prosperous, and rich
should be encouraged and suggests
that a certain product or service will

make the user well off.

The emphasis here is on the
individual in relation to others
typically in the reference group.
Individuals are depicted as integral

parts of the group.

Politeness and friendship toward the
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Nurturance

Succorance

Family

Community

Healthy

Neat

reciprocity, to conform to
social customs, have manners,
social graces and decorum,

tact and finesse

To give gifts, especially
sympathy, help love, charity,
support, comfort, protection,
nursing, consolation, or
otherwise care for the weak,
disabled, inexperienced, tried,

young, elderly, etc.

To receive expressions of love
(all expressions except
sexuality), gratitude, pats on

the back, to feel deserving

Nurturance within the family,
having a home, being at home,
family privacy, companionship
of siblings, kinship, getting

married

Relating to community, state,
national publics, public
spiritedness, group unity,
national identity, society,
patriotism, civic and
community organisations or

other social organisations

Fitness, vim, vigour, vitality,
strength, heartiness, to be
active, athletic, robust, peppy,
free from disease, illness,

infection, or addiction

Orderly, neat, precise, tidy,
clean, spotless, unsoiled,
sweet-smelling, bright, free
from dirt, refuse, pests,
vermin, stains and smells,

sanitary

Nurturance #

Family #

Patriotism

Health *

Neatness *

customer are shown through the use
of polished and affable language in

the commercial

This value stresses giving charity,
help, protection, support, or
sympathy to the weak, disabled,

young, or elderly.

The emphasis here is on the family
life and family members. The
commercial stresses family scenes,
getting married, companionship of
siblings, kinship, being at home, and
suggests that a certain product is

good for the whole family.

The love and loyalty to one's own
nation inherent in the nature or in
the use of a product are suggested

here.

This value recommends that the use
of a product will enhance or improve
the vitality, soundness, strength and

robust of the body.

The notion of being clean and tidy is

stressed in a commercial
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