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Abstract

ESG (Environmental, Social, and Governance) is a framework used to assess a
company's performance in environmental, social, and governance aspects, with a focus
on sustainable business practices and coordinated development. The global concern for
sustainable development has grown significantly since the 2008 financial crisis, as well
as the impact of recent events such as the Covid-19 pandemic and natural disasters. The
United Nations' Sustainable Development Goals (SDGs) have become a guiding direction
for countries, and companies are seen as crucial partners in achieving global sustainability.
Consequently, ESG is increasingly recognized as a source of competitive advantage.

The objective of this study is to investigate how companies can align their
sustainability goals with their corporate strategies to maintain a competitive edge. The
study aims to provide valuable insights and recommendations on developing strategies
within the framework of ESG guidelines and sustainability goals, ultimately contributing
to global sustainability.

To begin, the study conducts a comprehensive literature review, focusing on
domestic and international cases that relate to ESG and competitive advantage,
particularly emphasizing corporate ESG initiatives. This review serves as the foundation
for establishing a conceptual framework that explores sustainable competitive advantage
within the realm of ESG.

Furthermore, an econometric empirical analysis is undertaken to examine the factors
and relationships influencing consumers' willingness to purchase products from
companies with high ESG scores. The study develops relevant econometric models,
variables, and hypotheses, and employs questionnaires to collect data. Subsequently, the

study assesses the impact of each factor on consumers' purchasing intentions, validating,
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and comparing the hypotheses with empirical evidence.

Based on the study's findings, it is imperative for companies to consider not only
traditional industrial structure positioning but also the competitive direction of
sustainability initiatives when formulating strategies. Recognizing ESG's core values as
a source of long-term competitive advantage, companies should prioritize environmental
sustainability, social responsibility, and effective governance to enhance operational
performance and bolster their brand image. Moreover, companies should foster an
interactive relationship with the environment and society, satisfying consumer
expectations while simultaneously creating sustainable competitive advantages and

promoting the harmonious integration of society, environment, and economy.

Keywords: ESG; competitive advantage; purchase willingness; empirical study;

econometric analysis
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3.1.1 23kAH % B P (Sustainable Development Goals, SDGs )
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DECENT WORKAND INDUSTRY. INNOVATION

ECONOMIC GROWTH onewisucnee [ 10 Mo TS [

CONSUMPTION
ANDPRODUCTION

INEQUALITIES

QO

]3 CLIMATE ‘Ih LIFE 16 PEACE, JUSTICE PARTNERSHIPS
ACTION BELOW WATER AND STRONG FUR THEGDALS
INSTITUTIONS
e SUSTAINABLE
! DEVELOPMENT
G{IALS

W 3-117 3% SDGs(B% & W& B4 %)

Tt E 120 chenB L B %04 § (COP21) F i & chx ks 2 (Paris
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FEMOER > RBRr FEPFEREfep FEF? O NFRAF R FF B
(Vildasen, 2018) » F]t » f E£ % e £ S E S AFHFE P EPReESED 4 o &
FepFs BRI &K i R SR B SRR RAL § Df o R

ArrfiedT o A FiERESd RAEATRES L ERP EH

S A BRI ALE 2T 0 amtﬁf’ﬂ;%ﬁﬁﬂﬁﬁﬁﬁﬁﬁi
Nk PN EERF R A PR PR RGP ESEEHEE LG N

24

FRILINAFEY P E > 4 7 RS ARED B S e g B
LitomafPa&E g Al T 270 30- XFFEER, ER2BFLEL

ESGi# 4 ¢ 27 % %mifgv;%"l”ii@v'fj’ﬁ,gﬂ/\—}%jgﬁo
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3.1.2 A& 4% B ¥ (Sustainable Development Theory )

AFFRERGAARTERT 2 B EEREFAY  LEFER RS v

EHE R GMEAEBEARF RO PTG o AL LM I e 24D

x‘\

BB RE Rehi A A m BT 5 R E R A R o AP B P hisg A2
S A TERT FE BB FEfAAE ST o

(1070 & v 0 TR G & B0 GGl A L S B0 B
R R f b Ra o I EfeR A e s A PB4 R SRR
L AR UL R HRRBRBE N R LML > XS T R
1972 E bR EPRBFERLBPAEREE R X ERIAFHFERFL L -
BLAMEE FL kAR ST | P RS R
R %2 e # (Shi et al., 2019) -

1987 # > (Brundtland Report) # % - izi>d B & WA %[ 2 » A4
BHRET - B LEL DTS DR B A AR Ly A hf Rk
z;}p“:f,g,.xAlﬁgﬁ R 4 g B AR A FT e E 2 ARHH B A 0 TR
A2 R & Rs e & ¥ ehikAz 0 1992 £ > m & Wk B &5 B § &k (the United
Nations Conference on Environment and Development) &= & 2 #p g B 7 > &=
€ 3k~ AL G IR € (the Earth Summit) » EAXFF B L ¥ - BEL 2 47

B WIRE § A4 - B F B0 ¢ 45 21 & dAz(Agenda2l) o — B A H B

ST g o B g?fai s A LI | R B B R B ;‘;Eig&ﬁq?r}%r&g %
SR A O A RS 0 AR A AR P R B T
o

BT grenig FAEIR & 1987 & 1 (Our Common Future) ® » 3234 d # i5
FWLARE (L A2 ARBEFRELAF §) #F  Xax2 0 Ay

BT OGEA o p1s 0 AFIE B ST E I T - h s B IR o blde > WL
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B>t 2000 #4501 F &4 B PR (MDGs) » 3% k5 hfdib 2ok 24 & B
%’%ﬁﬂ~ﬁ&#ﬁ@’iazm5&¢%@wwaﬁﬁ%p%<amga@~
% o SDGs#+ 7 MDGs thfk » #4271 17 B B % » il A § ~ Sdfomks =
SRS E R SIS W RS oy

REFREOMAEFRET IS A UTRE 0 LU R AR P BB

Q.

TRIGEANE S RBEFEfALE ST cEF AP 2L & o B RAD
AEPPEFGIL ER ek AP RRFAPD S v ks 8 - B LB

koo AP ZERBINFRTIFEEE D E

3.13 &£ ¥4 ¢ % = (Corporate Social Responsibility, CSR)
& ¥4+ ¢ # = (Corporate Social Responsibility » CSR) &g &£ ¥ 25§ #42
Sk RERNE S BEERKELHAEE ERFTH T MY

(Stakeholders) s ix o iz B ELA #4~ 1923 £ > d Oliver Sheldon & ¥ i¥ (The

i:

Philosophy of Management) ¢ % ) » ¥ g R~ &5 » EEpm2 7 » R
FRTALIIER  EFT C RNRIp S E 0 Bh g A ik € PR 1
CSR e 4 4 & o 3| £ 4R » ¥ A 1953 & Bowen 7 {Social Responsibility of the
Businessman) — % » 22 & FAL§ § EZPPEL Pk m%zﬂ-q* SRS S
EALE B EBE B EALE T EH e Ao LR T EE S it upiRd 1K
SERAeE s PHFRBRFL S FIRENE PHAEIRENNR S TF
R F RO E LR BT o A PR e PR A A 1

FE &M FL SR RS R ANERRE I LA o 2 E 4 1999 £ - 4
R#xZE £ Koffi Anan & 17 23R B ¥(The UN Global Compact) » B 454 2 >3k £
O TG EFELIRER ) W EFE BMER S F IR AFALE LR ST JE

2HAPAFUEFE > SRPRAFIEEFLEF NP ANREFL  FREFL
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PRIDOFE > THAHELREF KDL 5 TP

Michael E. Porter % 2006 # 2 5 » #-4 ¥4+ ¢ 2 (CSR) 2 ¥ v ¥ 8
£ T A ﬁ\“‘m%"mi‘mﬁ?#fml% [N 5E°"$'2?5’3<3—4‘:‘_€,a.§2ﬁﬁ% R
o B R CSR I p A= » @ A2 HEWMRE 27 8 ait g 8-

Wk - fEATELEL M- CSRAL S £ R 5L BH - 0s o gtk > 2 R FEA
3¢ B+ € (World Business Council for Sustainable Development - WBCSD ) %5
CSR H ¥ A AT » R4 VEARAFEFE > 2R 1~ R AT fre >
AME XA T A FTRE - 5s BT EERBOFE AL T FRL 0 A A
TRt T MG .

CSR E g #£ag@m ¢ kB2 aent iz » LeEadmp L5k
o f{A TR BA2FRBREFDIR - AHZIFI A RD 6 0 o454
HA AR 7L IR R RTFE > &L BRsEY B FH 0 bldok
R Lﬁ} THF IR EZRE cWEF W CSRY ¥ 7 M3 E BER
M E o R T S e o b CSR R PARTES fER SR Bl

B R A RE F o

et pEAMEFE (CSR) o BEpA@®% 1 4 »CSR apLid B 4
WAERLfIE B2 YR TM G PRS0 PR RIR R 4
AXRH I FERE - AR N AN E AL EEYRAY hE R
Mo 533 CSR fudud 2 AFHFEY £ mid -

314 BBAE 2T v ( Environmental, Social and Governance,
ESG)

ESG #- B¢ 7 %% (E) ~4¢ (S) frip® (G) FlF =% 48 & » ESG
E-fARFIrEEFFRATL s g Y REFDRE A finmFF > VTR
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E Y EARfoARF R S PR E T Y TR T AT AR
R T M GR A frRBE LR EBE  cRBTFIFREF DG GRE R
oA S HBCRRRY CBRRP AR AT RIRE S AET LY
R IRERE TR FTFHGEOARTIEE ST 2EFE R T RS
Fhad e g e EP R CREEECRYFE o FREE EfoER
wEL

Jap 2004 &7 & W (Who Cares Wins ? ) > s& 3R 2 vt 4 £ 46 T 1R
By~ TagFE vl 2P el Ji p ¥ Emmp Rl 5 e/
Hit g ~ Af7 32 BHAT R LF LD G stk o > 2006 £ > 7 & FiE- ¥
20 f FERF RAes (Principles for Responsible Investment » PRI) - & - f&
BARILO et B G e a2 0 g BT F H-ESC TR o KT forr T i

B ¥ (Widyawati, 2020) - § T4 F R w12 5§ > ESG Fl & {30 7
REFEARBE FR R4 FERTIRFTE - ¥ 1 ESC k=h £ ¥ &k

R
BoAbg ~ 27 inmaiEs

S

LI B FLTEREEAYFE DL L R EE R

FA S UMBTRARRIRTRE &K F 3 5 ene g R RA S
FHEML ESC Fanfrd $ & £ e 12 ESG FlF hpdiril LAY o

£ & 2{cit* (Zioloetal, 2019) - F|pt > ¢ £ FFP 2B A FE Gp b F R
FREE G SAAEHI P OIIH Aol MR EAE > NP ERTHF LT MG
AEML

Ry a4 4117 4 &5 (European Banking Authority, EBA) ¢4 it » ESG %1%
FEIOVAHTY AESBPRHOMBE Bt A4 REOERE A
§ 2 2P IAILRTAE(2021) o Byt OREE T ESG BT S EEH C enpo s o 12
i
E BB FE ARG TR R AR F R R R R E W

N

Pt

v i P R RFARSER £4 o F o ESG %7 chE- B g

i

¥

EagAre@ar s FEFEMA I B HES oA AR T AnE )
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FBREP R T - BHFLHAILEL 0§ b L EU 2 s R TR
Bent Sk FE B
ESG i & #{f LASLIRH ~ Ak § frinIL (ESG) WAL - 2o kSt
%k GEHRET - ERA e 0 27T 0 Ku{rkJd2 ESG & £ 0 ¥
BGE AR R & EAL G § F LSRG 0 1T 2 ESG ek £ ¢
IR TES IR R LR S VES LR N S S & LalERil
B flZ Mg AT P ma e By Ri1T M2 ESG

B XA B gy 22 fe g f o

=y

2. FRPER 0P FRARE D P LTI 4K H 49 M eh ESG F A

FERFAH DT ER{IT M F OB P T RAER

N

3. ESG# L frdbg : o P FE»JIT WM F - KT HFIrE s pM > 2 e
TFEAM 7 ESG T 0 ESG 74 7 I = 1 Fpp b ez T e R
B T KR R P AT R
4. ESG Greshir @ frEipl 0 27 FRGFFRA-T R® P eh ESG 2R AT
PRl € 0 3R W P e ESG Bk g pnid o
5, ESG & : 27 Z 24 ESG & 2 » Hp £%ei ~ Lok & ¢ 1LiE
#2 - ESG F &7 n et @u{rd 1 ESG b ' frif § > & iMGEARF B
g LA g fF e o
B BIEET CESG 3 WA fE-fFrengy e BAFIHL Ao
FHEFEF o bl R FRFILE F R LD B EAYHEE P w0 &7
W Bt RETRIE 0 » BN ER B ARG AR T RIS AR o HOTR T R
ESG # i1 - BHrR £ EIrh w2 s I - BRFH 7 AR iLnE R
FREF P EEEMB Y PLR > R REFIRBRFT I - AEH T oo
e PR F A B TIE R ER T
B ESG 4 SAIE M R ARED - EiTR A RS 2 FEIREFL
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W3 ek € G o

TS R EE U T R

REE S B e

L REEH ESG RAIhE R A A LB - L2 - fh A

dofrit 0 ESG A A Pl R ¢ anfed 0 2 A - Ay RBE

I S

AT A EFF o fief R Eflg o 4 G
TE2AH -
4 8 3.1.17]

%fff'ﬁ I edFE g 0 A WE G ]L%

& ~313/ ) &2 314)

2 31AFR PR

B mI%IE"J;Q

P‘EE-"L‘{E#

BIEAGEE PP EE T

§ 2 A HayTE o & 3 LFET 2

R A CSR ESG SDGs
. # ¥-3 3
5 pE 19;)3 § 2(105 § 20}5 g
7 E W 7 E W 7 E B
TR P Y FERT R 2030 A B P
1“’55.@ I REM SN F B A e { & eniEp
]g * 2z r = ) 22 22 2z
;g;@ 1% B 4 N R e R “rF 13 M %K
. RETRPIGETED N ,
ip ) D 175 Ag3 8 PR
‘_ F—.i‘_ﬁ-‘r\, a # ,";:: /_r _I_u‘ % _Iu ;
P APRRT T REREESE | hx i
ip %
.y DI E WP i
T A A + ¥
i EF R E A o me g ¥ Y @Y
by N g N ‘-‘?N—“ﬁ\‘frﬁ?#g Fﬁg s, . & Vo e
B o B ot ¢ S 5 2 7\..:3“%}% Eliin SN
pem | juaeags | L ETRANEES G ey
g o (i ERNRIE A AL ]
gl s Py AR B AR M PR R
R FHAR B R e
fefs g o HEE T
P& PP o SR
S FEERCE ST ELEE
B EFRAREEE | LRENETHE NN S S S
B R AL g foTRE | B 0 MIRE AL E & | 2030 £ 5 F AN H
FTEHR B PR | 2P SRR, B o ,L;{?;%rﬂ\ém
i 3 R fedkive > £H I RFAKTREY 5 | AR KT
H B P oPos Fir | B2 F r]% ML E T A | WT EfeTaap .'4
VMR ARRA | o7 %ﬁﬁﬁ#; 2k 2 Foskeng (Fg
€I o éii o 0% gk o
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b iRz BIEARR LT FE o R FEI AR Lo S p ¥
¢ F P54 CSR ~ ESG fr SDGs e 4 » # P enEia ok fodf (T nZ & { 26
ARFFEP R B B ERfRILEXTFE VU FEB R B A
FoRSFEHE TAREAR, 8 T LR AR KAFT AR
g Fdomfhd AFp RIS H RS BR Lo FEAAN 2 Ry e B RS

TOFRRINEEFE S LARAGFRE-HY A2 L BELEE- Y2

32 £ ¥MEFEHESGCZAmBEHRAA
3.2.1 &2 432 (Legitimacy Theory)

ERPIIHILE BRE R AN BRERR RS fR AT T

=0
\\‘a

FREFYIEIAMF ok 2L SREHRALRG FEMALE [ 0 L

-

PEALE A MY o G ER TR INERAERL P EAE FEE
Eizihenigd o bR 7 EFALE FER  EF SRS PanLE e L

Wk ERAR B AL APY B R Tk S g et o HA LY H

BRFRE P NTHI2LEZERLET EREAEL MBS LR

B

R - ER - BS .
AA - BE-BE i
B e s —RkEe MR A

W 3-2 L pmapT i%ﬂ#ﬁ BT EA
ERMEAHALLEAEFTEABENREZRY > Fli v i APRET - B

Wi e FREFLEMEFETR O U GEF R ] B R ER L
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A G B L ey

=

(Fernando et al., 2014) - ESG Rl#& &7 - fa3 2 ke 8

friE G 2P AR EAETrRED I 2 o iR U BHIERRPE AL T
fric R B A B P2 Hdp iR > ESG 32/ 7 MM 2 PR AR P F & i
VLR G R R XA AR M F W H o i - k> BESG W oAk (TR IT S
Bamen- 87 3> TRED - B A 0 AT ER R TEEFE 0 &
EIERG - BAPAEEEE TV ARTLEMNE RS G hlE
g%ﬁ;%mﬁygawuﬁygﬂﬁ@ﬁmwmﬁiﬂgw%%ﬁﬁgm
WRRHR® Peng R DT s L BT ApE Ol o L EEP T
e g pefol ERDFERIPET > U2 EHAAE LTI EFHTT LT
B TR B IR F Ao o A ERE R LR o 7 F Y BRI RN
Bodi- krlenfoer kFTes p ¥ AA g Y FFnT & 2% ¥ = (Lindblom, 1994) 5 ¥
R FFA 5 LT B
L Bt e Rg 2 idaflIpHlfRd s R E A am5 o
R LM
2. FEBAETEI I BEEE- Mg T EEE 0 ok B RE - B LW
%~ﬁ1@ﬂ$’@$?u3@ﬁﬁ#gmwmﬁﬁﬂo
3. fIZ4p $8 0T UAERNT MY FE A R TEER P
ek SRV MRS BEnL P E
4. e ERERARE  BRSFEEE EEREE > nERL F LR
R EALE i FooR g o
5. EEALEIRNE I ERT NBFEPRERERT A ISORE-AHEFT =
g kMpH LBEPERER -
EEMEAIIRELE Eidow EAt € viF (- B %}% 1B T UENPIE
e ARG L g H R e S L AP B RS LR TR
THRET - BIEEREBRERR ALY RFoRF LN BT AL R
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frip & A EREFER S G R 2 R B &8k

=
EEfraF L2 LAy R ERAES - BERES -
B AT E DRG0 2 RFEH EEFL YT AL FUT O

%o KW R —*Ff g2 2 2 engiw) (Consumer-Company Identification) - & # &0 { 0%
*BR R B R % Ll et eh s T dp B —‘g{iﬁipm ( Stakeholder Theory) 4=
& % (Legitimacy Theory) £ & Vb 7 At g W T » £ #-EF\«

v 5 0 A TR o R G R v A

)

A AR L Ehol bdbg e

bl o = |

’1‘7-

TRCANUE RS S R IES I R oAl CER R Y P IE OF
ST ERAARE S F B EESEY R P L BRI R 1S W
ﬁﬁ%ﬁ’jﬁﬁéﬁﬂ%%ﬂﬁﬁiﬂiﬁﬁﬁﬁﬁ°f&’ipigﬁéﬁ
BEAK ESG g aRs BRARE FHTIARE 22 - 2R EEFYRL B

$F M B TR RS RGBS IS (v ey skl

3.22 1% M £ 3234 (Stakeholder Theory)

T2 M GEEE - F5 - B R{ep £ @HL% 0 hi-d R Edward

Freeman # 1984 & 1 (Strategic Management: A Stakeholder Approach) - % * #%

Do PGB fEe LI S AT AN E R R ERR A
TR ST B s TR E 1§ NERIHEI NPT LM
FORFS RO P E R R R 1T AP PR LS o S Em P S
EFROEREL R TN AL o A TR AP o 1T M
& B3R A
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2AGEOM o B0 F R Eufofia 7 {12 4 B K 3400k = {1 48 (Clarkson,
1995) y F]p s T 'f] #E 5 AP rn*—;@*’r s 1Y lq { 43 o C—ﬁ*‘f‘ﬁ% R_i i en
%*ﬁﬂé’if“@'ﬁﬁ?“’ LR T TEREN R T

a1 4p Fﬁg’“ﬁ’\ﬁ?dﬂfflji’@;?{ .

e
0
NV
-8
\ld}'
_w
i
=

Brh s S IR S A GBIl R Y £ ¥
~ {12 dp M K 2 9 2 (Bela & Owen, 2007) = F1ot o 13 B ik A 2
FlRAFATEER o NAEREEFLRE T NI AR E SN > e L
x
f

ESG 1% - H#AF A1 1AM F L RF) - L EfBEZET MG

XN

G EET LR RS LB P g o 22 VEHEFH G F 51T 4

M A1 P I AR R et Bl M f R i g 8 el i e

B2 £ & (Clarkson » 1995) » 2™ ] 3-3 5 13 Ap b 2 e T 2 7 LR -

AR A{BHE - RITERE -

My — L
RMRMA S FHir
R SR e
AIZARBIE "

WI3-3F1FMis¥a e Mit(AF ] §H)

Foeru o T gs ESG F M M R F AR T - A0 5 v
TR U ER - B P OFRAREf R D AR L2 0 RER
AP EBEANT M E RS G AR FIRT AR B T M F A kA
FALt BFE A BAY BT AN TIE S RE G S ol f
FROXP > { 77w 2 ESGi=i? EF s i v A KL P de
FAE Y I M AFRGRRE L E e R oL AL { 2d fe

P E R E L F R o R
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3.2.3 #| & ®# (Institutional Theory)

PIREHIAEPF - BELEEL > EPFLHIARY hled s Rp - ¥ 2
fofe B cnBHE ~ BAZ ~ A U P e v - 1R 0 JTE A P A 5 fody AL
GRS PRTB R SRERR N FIRATLAE AL G PPk

§ooHiE- HEET - BEEAER GRS TR > A 2 H 8T RS

# John Meyer {= Brian Rowan »* 1977 # ch#7 3 ¢ » @ P35 W R E /B * 4
e 0 AR R EE PEIAE AP o X o MR P s R
MoBARGEFRTUEFFFEFALE R R R AALER Y &
Foo B PG E T - FH R APy E B E S AR R REE
A BEBRfRE - FIREHE- HREN O PRI WIAE T L RERFH
B BEG RS R e BRI BHLEE R P RPAFLE
HREE - MBFUFfrL 75 FnER  FRELTFRLE OB EE R
;R °

P IR IS F LR IR il o TR e AR e
B P ¥ BB FEA R - AR DR IR RA] - BB ¥ 2
B f e BRERCD GG S S A S R B S
EHAALE Y B HHRT A PR SLFIHARERTL 2 L0RT i
AORERE HIREH A LA XA RS L D ERIRIEHCATH R H o B K
SRR R Rl U PR S T G B R RIE RERERR
Fé’Ffﬁﬁaﬁiﬁﬂ&%aé%@@ﬁ%i#%ﬁ@mmam 1991)

o
wff

RO FIRIEG T ARG AL bl TR S RO E R RHE0R
PR N AR T FEAR B R T ,,b*ﬂpl,:\ ,Fa;mﬁ 2B R L

PR kgt o B2 GG EHEY SEFIREG 0 T LR
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ESG #4Le Ebid 5 g £ Y ENE R G v > 51§ ¢ £ Bl 20
6T

R AT F AR T EEYE e o - BT 0 2 AEBRR L
Ber KATEEIR G Fdei v Ju ESGHAL - ¢ 21T M AFEdk -~ £ BTG

22 3| & 72 24 (Freeman, 1984; Suchman, 1995; DiMaggio et al., 1983) » 7X@ » izt 12

\‘a

BPRE R UM P R R > H 3

(Porter et al., 2019) -
FIE M EHEHBRG > EFC AL VPR RFE X IR TR TR

(Freeman, 1984) - 7 ESG %4zt - {4

g
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AR A FRE S FETR AL FAIMAEFSIT G 1R MY ESG

f
P #&(Harrison et al.,, 2013) » 78ut if A% B {13 B ik & KE L - BP0 foik g

s
N
N

Ea- o Fo LT anE fFEEE S W EY R A F DM o
Foodvn{Eranforisd Bl s kB A4 E AL 57
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Bl E GEERET A 0 R 0 FEIT AR S H R

)

22

doi:10.6342/NTU202302492



B3 ARRR > S LT 555§ R FT eg
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e v o (B A A ) 3 da i

AP EL LT REPSABHAE SN PRLLE P EEY @
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FIRILHHD » L ENTLLIR LI RBRE AP FHEE R e
A€ % i % (Scott, 2008) > £ ¥ {7 i X FIFIRRS ch5giR o oA F LEFHIAR P
¢ |2 (DiMaggio et al., 1983) o &4e > Fjk 2030 £ F A > FofpRE D E B D
AFHLETHBREZEDRILZEZTFHTALE  CEF AR THWUZ RpFY
3o BRI B 0 T f R BRI IEITERTA W BLFL s ESG O F ek
BRr@ Lo e SREFEFIRDE LT § UG EF IR (Oliver,
1991) » # AP 2T 5 FEFV R ERE TR BRR FEF - R A IRE R
e bldr o fET RN AT EBESGhE BRATE Y  F 4 LARTE R > 0w
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3.3ESG & & ¥ B4
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AR GBARE 0.6 - T T o

4 6-13 4731 - 4P Mt il

Variable 1 2 3 4 5 6 7 8 9 10 11 12
1. Gender 1.0000
2. Age 0.2964  1.0000
3. Taipei 0.0692 -0.0554 1.0000
4. High _Edu 0.2057 0.1545 0.1263 1.0000
5. In(income) 0.1744 0.2320 0.0387 0.1538 1.0000
6. Expl_Benefit -0.0589 0.1365 -0.0386 0.0551 0.0149 1.0000
7. Knowing_Firm 0.0288 0.1487 -0.1043 0.0624 0.0154 0.6076  1.0000
8. Firm_Distinctive -0.0023 0.1514 -0.0318 0.0229 0.0443 0.6273 0.6251 1.0000
9. Firm_Trustworthy -0.0249 0.1410 -0.0842 -0.0098 -0.0114 0.6838 0.6231 0.5999 1.0000
10. Env_Awareness 0.0200 0.2575 -0.0059 0.0297 0.0110 0.4635 04270 0.3732 0.5136 1.0000
11. Pride 0.0200 0.2404 -0.0243 -0.0081 0.0444 0.6937 05856 0.5835 0.6224 0.5027 1.0000
12. Trend -0.0365 0.1526 -0.0248 0.1020 0.0306 0.6467 0.5414 0.4849 0.6125 0.4694 0.5764 1.0000

Sample size n=642
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AR BE TaBcA2iE 0.6 M i F T o

4 6-14 1030 - 4P W thlicEt

Variable 1 2 3 4 5 6 7 8 9
Gender 1.0000
. Age 0.2964 1.0000
Taipei 0.0692 -0.0554 1.0000
High_Edu 0.2057 0.1545 0.1263 1.0000
In(income) 0.1744 0.2320 0.0387 0.1538 1.0000
Economic -0.0589 0.1365 -0.0386 0.0551 0.0149 1.0000
Firm_identity 0.0011 0.1706 -0.0846 0.0298 0.0194 0.7405 1.0000
Env_Morality 0.0230 0.2846 -0.0190 0.0091 0.0348 0.6853 0.7044 1.0000
Social_Psy -0.0365 0.1526 -0.0248 0.1020 0.0306 0.6467 0.6316 0.6104 1.0000
Sample size n=642
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% 6-15 82 B2 AR TS

Model 1 Model 2
1. Gender 1.17 1.17
2. Age 1.32 1.32
3. Taipei 1.05 1.04
4. High_Edu 1.12 1.12
5. In(income) 1.16 1.16
6. Expl_Benefit 2.87
7. Knowing_Firm 2.16
8. Firm_Distinctive 2.07
9. Firm_Trustworthy 2.53
10. Env_Awareness 1.56
11. Pride 2.44
12. Trend 2.05
6. Economic 2.74
7. Firm_identity 2.79
8. Env_Morality 2.53
9. Social_Psy 2.00
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Model 1 Model 2
Variables Hypotheses Equation (1)
Coeff. Std. Error* Prob.  Coeff. Std. Error* Prob.
Control variables:
Gender -0.157™ 0.076 0.039 -0.038 0.039 0.333
Age 0.013™ 0.003 0.000  0.000 0.001 0.812
Non_Taipei -0.133" 0.076 0.082  -0.039 0.038 0.302
High_Edu 0.006 0.021 0.779 -0.008 0.011 0.473
In(income) 0.033 0.039 0.400  0.031 0.020 0.134
Independent variables:
Expl_Benefit Hla 0.231™ 0.045 0.000
Knowing_Firm H2a 0.251™" 0.032 0.000
Firm_Distinctive H2b 0.055" 0.029 0.056
Firm_Trustworthy H2c 0.173™ 0.037 0.000
Env_Awareness H3a 0.062" 0.034 0.074
Pride H3b 0.149™ 0.031 0.000
Trend H4a 0.085™" 0.031 0.006
R? 0.047 0.752
Adj. R? 0.039 0.747
F-statistic 6.210 158.793

Sample size n=642
#: Hetero-Robust Std. Error
*: p<0.10; **: p<0.05; ***: p<0.01 (two-tailed).

**: Joint significance level p<0.05 (two-tailed).
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Model 1 Model 2
Variables Hypotheses Equation (2)
Coeff. Std. Error* Prob.  Coeff. Std. Error* Prob.
Control variables:
Gender -0.157™ 0.076 0.039 --0.028 0.041 0.497
Age 0.013™ 0.003 0.000  0.000 0.002 0.998
Non_Taipei -0.133" 0.076 0.082  -0.057 0.039 0.141
High_Edu 0.006 0.021 0.779 -0.007 0.011 0.522
In(income) 0.033 0.039 0.400  0.028 0.021 0.179
Independent variables:
Economic H1 0.234™ 0.044 0.000
Firm_identity H2 0.475™" 0.047 0.000
Env_Morality H3 0.226™" 0.041 0.000
Social_Psy H4 0.096™" 0.031 0.002
R? 0.047 0.742
Adj. R? 0.039 0.738
F-statistic 6.210 201.463

Sample size n=642
#: Hetero-Robust Std. Error
*: p<0.10; **: p<0.05; ***: p<0.01 (two-tailed).

**: Joint significance level p<0.05 (two-tailed).
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Model 1 Model 2
Variables Hypotheses Equation (1) Equation (2)
Coeff. Std. Error* Prob.  Coeff. Std. Error* Prob.

Control variables:

Gender -0.038 0.039 0.333  -0.028 0.041 0.497

Age 0.000 0.001 0.812  0.000 0.002 0.998

Non_Taipei -0.039 0.038 0.302 -0.057 0.039 0.141

High_Edu -0.008 0.011 0.473 -0.007 0.011 0.522

In(income) 0.031 0.020 0.134  0.028 0.021 0.179
Independent variables:

Expl_Benefit Hla 0.231"* 0.045 0.000

Knowing_Firm H2a 0.251"" 0.032 0.000

Firm_Distinctive H2b 0.055" 0.029 0.056

Firm_Trustworthy H2c 0.173™ 0.037 0.000

Env_Awareness H3a 0.062" 0.034 0.074

Pride H3b 0.149™ 0.031 0.000

Trend H4a 0.085™" 0.031 0.006

Economic H1 0.234™ 0.044 0.000

Firm_identity H2 0.475™" 0.047 0.000

Env_Morality H3 0.226™" 0.041 0.000

Social_Psy H4 0.096™" 0.031 0.002
R? 0.752 0.742
Adj. R? 0.747 0.738
F-statistic 158.793 201.463

Sample size n=642
#: Hetero-Robust Std. Error
*: p<0.10; **: p<0.05; ***: p<0.01 (two-tailed).

**: Joint significance level p<0.05 (two-tailed).
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