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Abstract

In modern society, various ritualistic festivals coexist, ranging from those
deeply rooted in religious and cultural traditions, such as Christmas and Qingming
Festival, to commercially-driven events like Singles' Day and Valentine's Day.
Previous research has indicated that rituals can positively influence consumer
enjoyment, purchase intentions, and brand connections, suggesting that brands can
incorporate rituals into the consumer experience to enhance utility. However, with
the rise of global environmental awareness, public concerns about the negative
impacts of traditional festivals on the environment have emerged. Examples
include the excessive use of plastic during Halloween costume parties, the debris
caused by sky lanterns during Lantern Festival, and associated fire hazards,
revealing a conflict between preserving local traditions and promoting
environmental consciousness. Despite this, there is limited research on the negative
consequences of festival rituals. Therefore, this study aims to fill this research gap
by proposing three hypotheses. First, consumers within a traditional framework are
more inclined towards the traditional consumption profile. Second, As
environmental concern strengthens, it leads to traditional-frame consumers being
more inclined towards the traditional consumption profile, while it does not have a
significant impact within the commercialized frame. Third, when faced with
choices between traditional and environmentally-friendly products, individuals
who prefer the traditional consumption profile are more likely to make
non-environmentally friendly decisions. Fourth, preferred consumption profiles
mediates the relationship between the festival framing and the preference for

environmentally-friendly products.
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Using an online questionnaire, this study collected 193 valid samples for
analysis. The results confirmed the existence of the festival framing effect.
Consumers participating in festivals that emphasize traditional cultural values
showed a lower preference for environmentally friendly products, while relatively
commercialized festivals enhanced consumers' preference for such products.
Mediation analysis revealed that emphasizing traditional cultural values acts as a
mechanism to initiate ritualistic consumption profiles, ultimately leading to
non-environmentally friendly decisions during festivals. Interestingly, the study
also found that individuals with initially higher environmental consciousness tend
to make non-environmentally friendly decisions under traditional festival framing.

The findings of this study contribute to a deeper understanding of the impact
of festival rituals on consumer behavior. Understanding these influencing factors
can assist organizations and marketing professionals in designing more effective
strategies and interventions. By shaping appropriate festival atmospheres and
encouraging consumers to make environmentally friendly decisions during rituals,
the vision of sustainable development can be achieved, ensuring the continuation
of meaningful cultural traditions and histories while simultaneously preserving the

Earth's environmental resources.
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Chapter 1 #§ 4

EE@%%%ﬁﬁ@ﬁgﬂ’Aﬁm%%@m%@%%¥%§0&43%,
Lf7 LRS- FERDE L AT F 0T RFEF A h o2l
MR ARE TR EFRMERIAAFR DT R AP N AARRN TR - A
i P K AEY AR AHREY FEFHERE @ H L A B A ORS
FEAANFHEL > RATPAFEEHE AR A ARE S P HOMES
¢ o RNFLAEEET B A K G (MicroLevel)» & # 2 F|v v £ 48k & (Macro
Level ) » &5 B A & TP LHT L bR ig 7 RSP F hF o4 21 (Rook,
1985) o A A B o KRR AR P OF 7R BFFRE R0 A H e bl
S e BRI ARG B A LS p ¥ RS (Erikson, 1977; Rook,
1985; Paasschen % 4 ,2015) > izdt F i g4 1 H b ens bz o 2 5 - B4 2 B
BERPfeE Fif a2 38 o b i e Fw ety ~ EREHRE D T‘ﬁaxlm
F #F 3k = #ic (Brooks & 4, 2016) ™ % ¥ Oreo (Wang % 4, 2021) -~ ¥ 4 #
(Cowan £ Spielmann, 2017) % {7 % » » A T HFARDE R {-RELE E - T B
AAERS A ES B R B efiR PR LA A il S qrfE
TR ALGPR o TV - 3G o 2P B G PRNF P AP R g
WA EenE € o bl FRES E RS R 2 E T E (Belk 1990) 1
ﬁ%ﬁj%mJ%ﬂﬁ%ﬁﬁé“%@%ﬁﬁ{ﬁj%ﬁ%%ﬁiﬂﬁ%%ﬁo

WAL FREN RN F BAHHGRIAISHET R MM T
Ry AEE G BY Bk F5E (Werbner, 1989) > £t BB RNy AR
T IRRAL S > R e AL € R ORIT 1 E A e fd RS A RE
FAE 2 gLk o 1245 Rossano (2012) s#7 3 %% 0 R ARTRE Ao L%
Aﬁ47ﬁm%$,7&ﬁ+ké»gw¢mﬁmﬁ A2 o ipfhil R p4
ARG > H R AP L B AR o BEAY RS AL AP A
g fm% B Ll e 54 (Belk, 1990; Wallendorf & 4, 1991) - i7# %k »
TOEBESE e F OB A RS TEFRAHGFFEFEFRED S F
A-iend & B8 Brook ¥ (2016) #FT § g IR F A 'i}\sbyﬁzﬁﬁig.ﬁff?f%ﬁ ’

1
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3 g ¥4 (2021) &7 K& KX FF R RS A
&h Oreo #jc (H-#E F-Fe- ) SEFRPFELRSFLRH
H e B AR 0 KA R IVPE o 3 4ot > Liu & 4 (2022) i = BF

FHRENNERE AH RS DFF AL ITEFH LR (blaokbgrs a3
A)’;mgzéai‘@iﬁiﬁ‘%’:—ﬁﬁé%“p%a%ﬂ%ﬁ% THRBAME AR R T2 AW
AT EM AN S B A RSN FerE R EF L Wohs £ 4 (2013)

R AT 21 ’@A@*WF;aéaﬂm%*@&%@~d?*%?ﬁa%
FoolgFRETPREFEI MR IRLMRLFELLR X LR F L A

DERE T R R

Ra o AWy HARG BN BRNA e BEELL P frak L gl

o BBFE N BN AREATE e c AR g ko -4
AR AP EA AR BRI KD e B BRI PR H
FHFEORNGFEPR* A Bdha ARFES > SERT A EHAT 0 RBER
feRFReniizt > 2020 # F WA A0 15 REriana N0 H P 850 * it g B aiEd o

AL S AFARASTT ARG LD F P AN ERFERS PAE2

BREES T R A - 308 o A Kb Y > A PEEEREHE T RS kT
AL FIB A GAEA PP P o B RS AL ER DREEeSF B Y R LEF
ARG H VRN keh— A 0 2Ra o £ L g ehE > Navasumrit & 4 (2008) % 34
FARORESF T - A A NEN- L FHF 0 ¢4 PM25 -
’ﬁif?%ﬁﬁ’iﬁ%&%%%oﬁ“’%ﬁﬁﬁﬁﬁﬂi

BEE et F A4 (Wang % 4 2007) 0 1R E R BE & ik

WAE S A BD A BF AT AL T AT S DT

e+ B XY (South Carolina)> — & = 514 < L Eg 7 800 &w 2t # (Selah

Man Started Wildfire with Luminaria, 2013) o g+ ¢ » % 4 87 2 $o 40 2 & §2 5 7]

AAMT R IR, Rabg HIERFIFHDAIS = o L2 H AP

S PERRRBRAFREIIFEDREMKRS R o PHRESTREEL L
d

LE A Rl R A L AE g RN HER A

-

FAJBEFEL 0 FEN 0 AP RS AR L HA
REAAZ ISR SERNREE LR - S AREI F LI RI R
2
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A L ARE L EE DS APEFRB LIRS FENSRE Y DRBEML

(Environmental Concerns) ¥4+ 82 5838 & 18 % o

EWAY ¢ - BRFE FKs (Between-subject design) chE - F & o A
e FHARSOS AT FIEE > - BIRBAGRG EDBAFR > V- AL
RAFECFAFECTR - FEFLAHBEF IS BFEEETORS > Tw FAp
MEZA - BT HREEFRAPAFEC(BIR)FAT 2R INES (R F)DHRN
T 2 ARG ROALFEL S { HoERRR(TR)E S - ABHL
AP TETAAMAIRR DA P N RFOIGGER EREPATASET
w2 Pt Fa ER{FREFERGE  S- BEEF - &P R o
FARL O OBRBMICAHBRFEFLF ek AFECEAT O ARNF AR
B A PR HEREE S S8 Ln o

%

7 % % - 3k (Hedlund, 2011) -
AT RAEMRAES B F A AT MRS ST R MY D
HFroFEF T RSP T RET GARFIRETIOFE T HE > A
ey Bk BA IR Jad TR R A Seh

@g,ﬁﬁﬁﬁﬁﬁﬁﬁﬁ$%%ﬁﬁﬁﬁﬁﬁﬂ

AT EREFRIT R R R RERN G FREF E A
'gﬁﬁ#ﬁ%¢$%°&ﬁii”%%%%%%%$#W%ﬁﬁ§%’ué&:ﬁpféﬁﬁao
BT R FHRERFT CEBRAF AR Y PRI B YA

:“;‘t__
ﬁ%&¥1iﬂﬁ%§ﬁpz%mﬁ?ﬁwﬂﬁ%%ﬁ%o
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Chapter 2 é%&ﬁbéﬁ
21 RV ¥

RFAMRETRLZ- JPFZ  RBALDER WA rEFR TP T
(Rook, 1985; Boyer £ Liénard, 2006; Nielbo 22 Sgrensen, 2011, 2015) > # ik ;% 3 7 i
2P 0 LA R - T e {e 7 %44 (Rappaport, 1999; Smith £ Stewart,
2011) - Rook (1985) #-ks% A %A B B 453 ¢ 2 B A fo pie 8 chilgi A &

(microlevel ) 1 2 W2 £ fp = it ERDOBEHPfrz REB RS D2 EAE @ (macro
level ) o B 4 &R\ 4pen i d BAEFDRNGT S A FEFLDE SR - BED
:«‘ﬁffﬁf% o P RFVT U 4EB A SR AT~ AT BH B FE BRSNS
B oo blde T F HE P WEERER ¢ A 24 AF e oM R (Erikson, 1977;
Rook, 1985) » #7 4 fdis#? # {7 % B liz;\%&,ﬂ? (deadefdp ~ 2 F) 0t il
A I ¥ - f8E > (Chesser,1980) # T i@ # | &3t ehf7 5+ 7 AL G - fBKRSS
(Czech % % ,2004) 2 % B R} P Ed - B HEFHFE RN @ ¥ AT
TR FTRENFERFT L3 RFAEEMEI-EMI & (Legare & Souza,
2012) > & £ e chiz Fr s B @RI @ S bR R RA P A e § &
AL RARFAFTRLRARG PELEDFLRSEEG L& 2L &
iR o bldr o Wang & 4 (2021) R ity '}%‘j X 4o R 5 Oreo 44 gz w dhdd 7
WAL & i"”ﬁ PO MPBRE o AR B E G AT kAR KPR (Ao

fel 3 ) 574 F o

R R e SR FHERR AR NER B F R £ F S R
B~ FE 0 YR Vohs B4 (2013) F A RS EREF T F

BT Y o FRAp T EF RS DI FEHITLA AR R X RE
feh sk = & 54 { B anT o 2HAY PEIE ML AT A A RV T o o
- EET &Y 97 4 (Rappaport, 1999; Smith &2 Stewart, 2011) & 5 1 &
ARPREFFTEFLEF - TAREE AR BARSRCARELRE -
oAb (Brooks & 4, 2016; Wang & 4, 2021) o gt ¢k > 3 F H BT RS
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FROATERE BB R AR AHhuFi L2234 R (Liusg s
2022) > s F AT T RFS AFEA SN F AR 6 R EEE - O Eh R A

b

FES RAERHREEAIFE ALY RS ENHRAE PR
(Rossano, 2012) - k3% (F % - fa+ J chi7 5 o 58 %k > i 59 LEAL € £ R U
B ek g P el e 0t b RAVBALRE AR F B Agpdlin 4 (Tian
F4,2018)c iz RARF RS FENBHAG HARBLPRFLEE 4 ¢ i

T2 BEFTESOET RS FOERME S L HEFEF RS &
¢

AT UMAIZERR s ZREAIFRFY F A Ay kY (Muniz & 4
2001) » i S ip RS 0 A Pacdg g fo @R gKE (Ensminger,
1997; Henrich, 2009; Irons, 2001; Ruffle ¥* Sosis, 2007; Sosis ¥2 Ruffle, 2003) »
Fet @4y v F o (Chudek £ Henrich, 2011; Rossano, 2012; Schjoedt % % ,
2013) o Gl4e > AT FE - BER Y WP > AP AT XX E B
BARE S RRDRSET 0 SE Y RABU R G SRET S
o ipBRNFTIERARAT E - WA BEAF A PHEA S TARY
P TE e FEE BiE B RN Y LR E R RR LG PRI > B g
Bt BABRTE AR SEER PSR AR 4 3 BRSO D
Rk HP SRV 3 A EFFRES BRSNS TLARE T
7 38 W A FHE WA o tante (Wallendorf & 4, 1991) o T*n;;m J

TEF2 AFTHEDRIPFL TR APLAEHF T ol ERSRE S

*.)x

Ra o B2Y R FEPFLRFEY 5 p e Al@hiR 7 F (Belk ® +,1989) 5 - &
-RNERSBRL Y ORNT D FH AR R RAREp BRY G Al B
P AR g R ﬁm RPEREAE o B P FE DL RIS R B
PR a2 it F Jfed BB E (McCartney ¥ 4, 2007) o k3% Fe 4o 12 f2
ROAPEF LR GEPRRP AT R EAN:G L2 BERFR DL

(Liu % 4,2022) c Ad > &7 i § ¥ MAH RN PRF o APRATE =z F 05

ET

.‘:n

/H}

HTEPE T A B R 7 %A (Preferred Consumption profiles) gk
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https://www.sciencedirect.com/science/article/pii/S0010027715300469#b0080
https://www.sciencedirect.com/science/article/pii/S0010027715300469#b0095

22 HRABE

Pﬁ"’"'}%‘é‘pﬁ-m:\;& ¥R AT g REE A FAREE T ahe it R (Y
THRER) HERS TR PR hit- 0 F AR AGE  RF VA
B2 e EA SR EAPM 2 T B R R

ATEFGR Y F RN VB A RGAR > - LTIl BER
Fend Bd 4 B F R ERT LA FEMN L 1 E RN {oF § (Petronela,
2016; Getz & 4, 2016) » g 2 ;‘rri;‘rmv (RS SR L VN S A RS
FFBA s ARAL B AR 4 g il AP FE - A (Vecco,
2010) « £ ¢ > B F B RF FE gy TR xjg_"r'; & & (Hafstein,
2018) > i4e 2 it & (Barrio ¥ %, 2012) c AFFF T A DER > ¢ FF T iR
A (Intangible cultural heritage) (Kurin, 2007; Catalani, 2013; Smith ¥ Akagawa,
2009) > E AR FEZFRE P E I Er 2B ET 32 5 (UNESCO,
2013) o o *iTH AHT L A FR B AL F 2 LB E 0 3 LA (Qiu F £, 2022)
Flpt 0 AR R ER KR e B A s R E S FYER G U

¥ AL L A 2RSS (Bruwer, 2002; Getz, 1997) -

B2 2 AP O PECIRSOASRER LT R ED fer
Hif e chig b oigar (Ye % 4, 2018) > bilde o Fle25 3 Bfoisdoid = o £ 1
% (Kaul, 2007) - iz f 2 FIF £ F W2 > Glechb £~ 2o &5 > 1
A G R B EE L5 0 o S LAY A R (Lo
% 4,2021) -

BACFEAFZDI T BAERE PP FfoA538 (Mason, 2004; Finn, 2009;
Tilley, 1997) c F £ & 5 &R L *» T XA Zfrd 5 Gl4r @ B HFBRF & &
B M fri dgEs % > j8m €% 7 i) 7 M (Su, 2011; Anil, 2012; Kim, 2015; Luna
£4,2022) A& FECERMNYF LD ADER FE o FEFR AR {0

/\

FEH R Ry F e RFE OS2 (Hudson # 4, 2013) - 3 % F %

Fl’é
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BREREMNOERFER o LA A E B A F ek & (Azmi, 2012; Qurashi,
2019) » T ERER fof p KA EHE R H5Efok A (Kasser 2 Sheldon, 2002) -
B o BFELCEF KRB BREPERHFEDIL P OHA AR € AR > B
doo BHES - R E - =304 & (McCartney, 2007) © 7 ¥ 28 {c i A& R 4
RERLBEED > Gl LR T~ AT ok T ARED > a3 2 0 B2 o
RIS AL I AR S R R foR o

Ba o EFFEL R PAEEFY BRRA PP EfCR AT KD
EAFE Bk Bk IV ShR & 0 518 B I s 8 (MacCannell, 1973) ¢ &)
doo WREAERE B Ne s R o FES L H ftb b B R > w2
7 % i (Moeran ¥ Skov, 1993) 5 & Tilley (1997) cr#= 3 ¢ » A ¥ PRI &5 +
R AT SRR RN AL T R PR R OREREL" T D
By B (Tilley, 1997, F 81) > 4 £ p &g o Greenwood (1977) &d 517 7 &
Pt e Alarde § # RNy P 0 BRI T ZRAKREFT T LDEBE
o d R EXTREL S8 c GRERBANE A P aaE E RS E R
LR T 5;13; TR LR EAHEF (Getz, 1998; Ye % 4, 2018; Nair %
£,2020) ) - L BRERS AP AT R EA 2 R T AR L E ST P AL S

B (Brida ¥4, 2013) c AT RN F 2 RUFHAHF E L HI B PR

7

N 82 R
FUEIIRSI S °

doi:10.6342/NTU202302382



23 AFHFE

ARFEPEFDTEIL TR RBEF VIR PFE2 22 A A MBELEZ R
v & -, (World Commission on Environment and Development, 1987) #*k# > 7
Foy - WERF PAEORE > TR P A RR N S EEE 0 50
(e EEAAgHE A PE Y REH L e BERR RS CAE SR
v oo gt b > Hawkes (2001)#-~ v A AL G A s e 41 o A7 4 B IFH

HACK L ey A ek § K 6 D AHLRAERIR G R R
BE o $HT AL foe o2 B LR R ® B ¥ 0 7 Y 4 Soini & Birkeland

(2014) 73t -

BRWHANRE L L R FEONRBE AL 0 blde o FE[ET R
(Trudel, 2019) » £ ® **FH BB AT HH (7 5 nE B AL § Rl F1 4 > 4o
# ] s gAe P FF G ARPeER o A DL T ERRMI A LR
& — 42 31 #% (Anderson ¥ Cunningham, 1972; Fisk, 1973; Kinnear, Taylor,&
Ahmed, 1974; Mayer 1976; Webster, 1975) o & i fow jo & 4 % P4 597 3138

54 > Corral-Verdugo (1997)3t3# Rl 47 enw Jc 7 5 5 McCarty 22 Shrum (1994)
Tl PRFOHERFY I THERNE Hr it RPN ROPE - T8
Boeidh s d B2 W Fw 3% (74 7 3% 23K (Shrum % 4, 1995) - o %
FPREFIFIRERREFRERS G 2 FE2T L OF %M % b4 Heslop
F4(1981) wmo W RAR M o hR 2 B enk o B AR FRAE F TR
BEE g 2 P eniz e B % 5 McNeill and Wilkie (1979) 3 mB 2R 72 T B4R 4K

-

PR ARTRORIRRAR Y B F AR F R EST R R AT S g R o
- ? F A B E R TS TR R3] 12 (Sloman, 1996; Morewedge
27 Kahneman, 2010) » # 217 4 4 % B inschs 7 it i F](Brothers % 4, 1994;
Gillingham, Newell, £ Palmer, 2009) -

2Tk BB AT FLAELEREN - BE R/ T} ﬂmﬁxﬁm;

\ﬁ:

FFaip (Fa B EeT i P AER PaIRE A (Bodner 2 Prelec, 2003) -
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https://myscp.onlinelibrary.wiley.com/doi/full/10.1002/arcp.1045#arcp1045-bib-0007
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S

Booo— BTG R] E R PiT o g p AREE - BELDFF o
7] S SH T N E iﬁ'%‘fjﬁ{ﬁﬁé’*’?ﬁi» pe ?Eﬁ’?ﬂ%’;fﬂ;/\ SRR SUAL I

i

&4 (Attari ¥ 4, 2010) o 7 5 R F F K i s p e for X A E PR

A
Bl T AFLSY Bk P EE e HA o pARREY AREEF LS

=

ST HER S B RE D ARE L e N R TR (76 S

‘Fﬂﬁ%ﬂ

% e
= %> (Haws, Winterich,¥2 Naylor, 2014; Van der Werff % 4 |, 2013) - & % #-3% %
FRARLHED AN g frib gl ™ 38 TR B L POy ERE B Ap M
PR BB A G REERE A ARNE - ReNBE L B PV R LN
AN EEL o bldeo B PV R FRG FR RS N B A RE R FY
¥ % (Feygina, Jost, £ Goldsmith, 2010; Zane, Irwin, £ Reczek, 2016) -:izfép 5 17
FEs AR e Pap A h ok gk > TRWALHAY BRSPS
i LA EER kT B A TR ARG RE S HAEEL AL T bl
| PP P 27 R ERSI AT TSI 75 (Brough

N
L, 2016) 0 EAEF 5 s T EAEH P Al g WA L R T g A g

g
=
N
N
<2
wa
e

po i fed i oo

B B AP E R TR B VAR B BR REV R
% (Goldstein, Cialdini,22 Griskevicius, 2008; Meng ¥ Trudel, 2017) - & & & e¢0§_» &
FUEFRT A FE s BEEAYE LRSS TR AN A AL blde o Irwin
2 Naylor (2009) «# g dp > 4 o B 672 2 AP EHF R B AERAER -
x;ﬁgg;gﬂ;gu TREfre HEFS T REERYEF LA LARELBI Luchs ®
4 (2010) #i 7 B F A o I H 5 (projection) Hp{eR R f FEH W
HwFFEF AR IR ORERFRETELES (G2 g k) LR
F R BB A EEREBARE S (H4oT 2 Be) o T2 AP TR HREE
FAFAFRECFRTEARE RS FOEREET AH -

nﬁ-

Tt R & o Farsani # 4 (2011) 45 v AR o sk e A
HEL o BMEARAE F IrREBFL > DR PR EGRLEA S vE LSRR
Y ixip BB o 2@ > Robinson (2004) ¥ Soini ¥ Dessein (2016) tis T 3 #
BRI MAEE T AFENE - PEaT Rk e EFE v A BT F A
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AR Y F A B AL S R (F5 - B 5 N imend 4T
o0 AP AN AAGEA S v PR E AP Y EE e A F R

1245 van Rekom £ Go (2006) - jpdFen> i A2 T 7 WL %2885 g fic
S Al E A # o Agrusa £ 4 (2010) H-A P E T L 2 gl AR
R Tiﬁ Yt A MR E AR EE T
AT Ak chk F oo Bt bR T Vi A hi BRI
R w o TEEFRERHEALE FM ERFOE A A 0 B e MLk
> (Chen, Wang £ Hu., 2014) > :Z@E.8~ fH %szzﬁ” ® & ¢ (Hafstein, 2018;
Yan g2 Li, 2023) > b #1617~ 4k 8 i § K S E R PR 7R KB e
Lol o 2L F- PR AT L - BpFDT AR B s B R
PA S B Ao 0 A g e ehe v} g (Esfehani ¥ 4, 2018; Chen %
A02020)c M Z 2 B BELE PAFHER M oo LA TR
BT 0 R P D R E Seh Pﬁﬁ%ﬁ°@£@“ﬁé‘ﬁ§@@@
B R REE T OB AAGTREF T AR DL F o R F MY 75 F R
e buf 0 ipi- HiEE T 2 P ARF PP E WEF I AR SR A ERE p
- BALE AEFMOY BRI B RS 'r@i'“'ff/ﬂaﬁ’ 7 % PR AL o
AP LY 2R HHBRFE Y AR Bl o B L ARAE
7

FEERAE 221N AR A RAMAY
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% 21 %= iit#ﬂfk&f’)ﬁl&

Paper Author Journal Issue Type Relevant Findings
. : . . Journal of o
The Ritual Dimension of Dennis W. Consumer G 20 BIEFRPFATALEEL B A
) % = T
Consumer Behavior Rook (1985) Research ! SR A oAk g BN R
RyECEFRE-BEG RFEE %
Whence Collective Rituals? Lo b & rer 510 B frdF LA M R 7 BT
. iénard, P., merican g g M , = ke 2, s e
ACuItl_JraI _Selectlon Model Boyer, P (2006) Anthropologist R T i Ao TR BEAE R TP
of Ritualized Behavior T IR & Siad En s o
: 4@5'55&%?‘»5}‘“5@ ﬂi Vg
) . & Sgrensen, J. gion. = RV T A i A E] = i mﬁ oo TR 32?
non-functional action Behavior
sequences (2011) BE LR R ?};_f sy
gg o
N . _ . International
Organlzatlonal_ rituals: Smith,A.C., & Journal of o Sf AP S e FE R RS
Features, functions and Stewart, B. R T A i . by g s s
mechanisms (2011) Management e B4R T 1R F OF R
Reviews
Analysis of wedding rituals: . o Bd- BARTHEARS oL
An attempt to make (198b) "~ Family Relations &R A v o TP LF EER RNR

weddings more meaningful

FEFOERPE
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I A W AT F B E R T Bk

Evalua'tlng ritual efficacy: Legare, C. H., N o o BRLP LR T Y Benke
Evidence from the & Souza, A. L. Cognition &3 T s e it B Ao KBRS b Tl & B
v S E +F e 75 3
supernatural (2012) £ U AR
L e e 321 R 5N g o
Brooks, A. W.,
Schroeder, J.,
, L Risen, J. L., o
et
e Galinsky, A, » kit g TR B RIF D Lo 4
performance by decreasing Human Decision _
) D., Norton, M. AR B A TR o
anxiety L& Processes
Schweitzer, M.
E. (2016)
Ritualistic consumption ~ Wang, X., Sun, Journal of IRRHRER TRASE S|
decreases loneliness by Y., & Kramer, Marketing R T i Feis 2 BESDRS T L 0
increasing meaning T. (2021) Research PR o
Building consumer Liu, M. W,, ZRRERHAL > EHRDE
connection with new brands ~ Zhu, Q., & : e BALE T LG EFTLE P
) Q Marketing Letters R A i o ! e QF e
through rituals: the role of Wang, X. H ey HER Y gk S
mindfulness. (2022) L AN
Vohs, K. D.,
. Wang, Y., . - N s N 4L = ¥ 1ag 2k -
Rituals enhance GinogF 2 Psychological G 20 R AR R T AR
H H " H 1 B ’11 :g‘ 24 VNN I g - )
consumption Norton. M. . Science ! (PRt VORI O - S B 1 E
(2013)
12

doi:10.6342/NTU202302382



Tian, A. D.,
Schroeder, J.,

HAubl. G Journal of SR HRAP A TR T EF
Enacting rituals to improve Risern J L Personality and oot g 2 Howp Band g £ o Aot - ko
. L., . 4 T = e v 3 v P 2
self-control Norton' M. | Social ! Tl R RFE R T E DR
&Gir;o F B Psychology 4 o
(2018)
The evolution of costly
displays, cooperation and
religion: Credibility Henrich, J. Evolution and B iy o ehiR SRR A P enfg ok
enhancing displays and (2009) human behavior T S i
their implications for
cultural evolution
B5 4P ZHRIE (LT %W
. Ruffle, B. J., & The BE Journal . e s o s N
Does it pay to pray? Costly Sosis. R of Economic e g KEMZRES L FRY)
ritual an ration . . : B = FHAE NG T Eer A
itual and cooperatio (2007) Analysis & Policy HEE ® 1 et i~ g
E‘"F'—ﬁ v i o
Religious ritual and
cooper_atloni Testing fo_r a Sosis, R., & Current o E a RKirFhimFFEEN RS RED
relationship on Israeli Ruffle, B. J. Anthropolo FHRS £ i B & i
- . ""—\ |
religious and secular (2003) pologdy v
kibbutzim
Culture—gene coevolution .
' Chudek, M., & Trends in - R L
norm-psychology and the D " PN LirgEd 2EE T S (e k) Rk
emeraence of human Henrich, J. cognitive EHRs FA e BB 5 4 e B
5 E RS2 R
g - (2011) sciences P
prosociality
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The essential role of ritual

CERENE BECE SRS o

in the transmission and Rossano, M. J. Psychological N . i oot s 5 B »)
reinforcement of social (2012) ybuIIetign kRS LS Gl in il %fmﬁ { 2= 7
norms iy
Schjoedt, U.,
N Sprensen, J., SRR hz B
dCogn_ltlv? resoUTee Nielbo, K. L., Religion, Brain & P Flam B R A DR REfRRE T @
epletion in religious Xygalatas, D., Behavior F RS it BB -
interactions Mitkidis, P., & s
Bulbulia, J.
(2013)
“We gather together™: Wallendorf, Journal of Ak R AR AR S E e
Consumption rituals of M., & Arnould, consumer B REiR 5 (e oL REAFHEIRELL o bn
thanksgiving day E. J. (1991) research B
From cultural events to McCartney, G . S ‘
sport events: A case study > 7 Journal of Sport . ) FEH TSR R DEAARR F
o & Osti, L. : FR RS g1 y
of cultural authenticity in (2007’) Tourism Bipge L F A AR
the dragon boat races
The importance of the Petronela. T Procedia P2 v AW EEAE S B
intangible cultural heritage (2016)’ ' Economics and SRLE 4 e Emaiddoin 4 ki T2 A
in the economy Finance AL G 2 (L if A chle 304
International FEET T B E R AR g
The nature and scope of -~ (2010) journal of event C A i HIAHFE SRS FRE AT AL
festival studies ’ management EI®B~EFPEfE&E ST
research FOLRES o
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Intangible heritage as a
festival; or, folklorization
revisited
Balancing
Commercialization and
Sustainability in
Community-Based Tourism
Practices-A Qualitative
Study of Factors Affecting
Elephant Habitat
Communities in Northern
Thailand

Sound and meaning in
Aboriginal tourism

Contesting culture: a case
study of commodification in
Cuban music

Commodification and the
selling of ethnic music to
tourists

Festival visitors' satisfaction
and loyalty: An example of
small, local, and
municipality organized

Hafstein, V. T.
(2018)

Lo,Y.C., &
Janta, P. (2021)

Mason, K.
(2004)

Finn, J. (2009)

Su, X. (2011)

Anil, N. K.
(2012)

Journal of
American
Folklore

Frontiers in
psychology

Annals of
Tourism Research

GeoJournal

Geoforum

Tourism: An
International
Interdisciplinary
Journal

v i A
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festival
What facilitates a festival

Asia Pacific 2 el s &
tourist? Investigatin . o e LEFHRRBIEFORE - AELR
tourists' ex erien%es a% a Kim, B. (2015) Journal of TRIE R £ B2 Iﬂﬂf q j it i’ %’f? R R
. ZRE - = | Vo G
bert . Tourism Research I o 2
local community festival Sk 5 70 R4 R o
Luna, A. M.,
Dizon, J. T., o ' ,
Commercialization and Paunlagui, M. VL EHERR T YT B
Commoditization of M., Rowena Dt e ke PR EOSRE > 32 FRF
o : resmilitaris SRIE R (=2 e o
Festivals in Calabarzon, Baconguis, P., L HAE TSR T HiEfo) e
Philippines & MariaAnaT A
Quimbo, P.
(2022)
. . International
Enlgaglnglwnh CONSUMETs Hudson, 5., & Journal of Event . . ,., ... HEITAHIGH SR T R
using social media: a case Hudson, R. and Festival & & AL EE Y (e i R PR -
study of music festivals (2013) Management R PR LR
What makes inauthenticity ~ Balakrishnan Tourism: An
dangerous: An explorative  Nair, B., Sinha, International B MBE 2 B R ELERERET S
B
study of ethnic cuisineand  S., & Dileep,  Interdisciplinary L - Famr e
tourism M. R. (2020) Journal
The effect of authenticit Brida, J. G RASHARE 127 70 s
© STIECt 0T authentietty SN0 5B Current Issues i . 1w a e B%AP ok é%;&é ¥
on visitors’ expenditure at  Disegna, M., & Tourism L Y= ¥ i e b ol R S8 D B R
. \nd 74
cultural events Osti, L. (2013) D f * T
T 3 M ; ik
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Sustainable consumer
behavior

Public perceptions of
energy consumption and
savings

Seeing the world through
GREEN-tinted glasses:
Green consumption values
and responses to
environmentally friendly
products
The value of environmental
self-identity: The
relationship between
biospheric values,
environmental self-identity
and environmental
preferences, intentions and
behaviour
A room with a viewpoint:
Using social norms to

Trudel, R.
(2019)

Attari, S. Z.,
DeKay, M. L.,

Davidson, C. I,

& Bruine de
Bruin, W.
(2010)

Haws, K. L.,
Winterich, K.
P., & Naylor,
R. W. (2014)

Van der Werff,
E., Steg, L., &
Keizer, K.
(2013)

Goldstein, N.
J., Cialdini, R.

Consumer

psychology
review

Proceedings of
the National
Academy of

sciences

Journal of
Consumer
Psychology

Journal of
Environmental
Psychology

Journal of
Consumer

A

oA g

Tikp A/

= ¥
7 &

P § PR

i

|
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=k

AR AT
BOURATHER S p A
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AP %Y BB RAT
WSS PP RE DEAPF A
RS R IS B RN LEL b
AR F K anER A 2T
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BBFEFROEEED T HENE
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motivate environmental B.,
conservation in hotels. & Griskevicius,
V. (2008)
Using emoticons to Meng, M. D.,
encourage students to & Trudel,
recycle R. (2017)
The sustainability liabiliy: ¢S M
] . G., Naylor, R.
Potential negative effects of X
ethicality on product W, Inwin, J. R.,
re)f/erenFc):e & Raghunathan
P 'R. (2010)
Psychor_netnc stru_cture_of Hu. F. W
the Chinese multiethnic .
adolescent cultural identit Wang, P, & LI,
Hira Y L1 (2014)
questionnaire
Sustainable Cultural
Inn_ovatlon Prac_tlce_: Yan W. J.. &
Heritage Education in Li K R
Universities and Creative (éOZé) '

Inheritance of Intangible
Cultural Heritage Craft

Research

Journal of
Environmental
Education

Journal of
Marketing

Psychological
assessment

Sustainability
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Chapter 3 g% B

FHATRE ML FENFEASREFRY R FRERESREE A

LRABE R PR B 31 ER A

31 BRI § B

A F 228 30 (Framing Effects) k3dhF - 382 it &R € 2 F 4 F
T %ﬁ*é’%*”ﬁ%%;‘ 7 Fe A iR ARE 2 5 o G A S B H IR A e hfe
EAfe W R F S PRE S bek B Levin 4 (1988) {1 A A &
t21=% (Framing of Attribute Information) & 2 & 2 ¢ > & R A P ) F w A
A 2 7 e dnT > Mauricio Mittelman % 4 (2014) #F31E# 5 - 2 @i
% (bundle product) & + 5 B> ¥4 > 4 5 @ * iz (Effects of
temporal framing; Sucharita £2 Geeta, 2004) ~ 2t 4 {=2 (Message framing; Heath %
AL 1995) e B AT E o AR %‘3'&2;1‘ &R =28 4o e B2 gé’z/ﬁ ‘f?:\ o B

Ma S AR F 2SR DRG] 5 423 (Traditional Frame) ]

WM

¥i4=2% (Commercialized Frame) - fi@ sz ™ » B-Kigiki it E@ms 1 &

B h3 R FEE DGR B v Rk R 0 R AP RS Bk ih
BERE KR Gldrs S@GEEE S o AFEIEET 5 BREA PO E T RL A
ZPeh RAFIRAFEAF LRGP E AT IR DL

(Noyes, 2006) » |4 > B aEs ~ 3 T & o

B Flee % 0 & Mccartney 7 Osti (2007) erF= 3 7 > W vt jRBF (3= & ch
M)~ EE A AT L R L g {osnse (Opinion) 0 318 S B EAR
o TERM o T@sen, ~ THEL AN, ~ TRhais, 55
BHFAR > DD RFLALL AL EEOTW LR AP R -AERRLT R
BT APEHIERAL A P a B iR A APFHSENRES S K
BRI B YR 2R o
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LB 54 &% > Deutsch & Gerard (1955) #-jE Foenfr e &8 % » 5 T il {oi
# (informational and normative conformity motivations) - —*Ff 3} Flis A aharade
&L é}“& Ly Efei- o g A P R RS i w8
{ﬁﬁé% R R Bl B R RE R B AL D
AL EHMA Y FE AR AFFY g A - Kumar £ Gilovich (2016) ##
hify 45 ) % # iz (Preferred Consumption Profiles) » i #-H i& # ¢ & & & 5% 4p B 07
B AEIE o BER-BE W R HREP AP R APERY R 2SR RS
POTEREF U AR B RS REROME o S P A PR Es
RO PR ER ZIRAY RS T 2 R HES AR o 5L M
R A AL R SR SR RS R IR s AR i e
KT > 4o RERRLFITERF @ 23 2e 2T s 5
2 Y A AL R B SR RS BB 52 SRR
RS Gldot? WG & F > A e Y 5 Eh NHde Thm |  pLt
Ted ) X TER )  PEI T HLPBAGS L RNT TR A0
BB N { EAPAGRBHRY L aenFiEfeR b (LRI AP
Y LBRIEET > N RDBGAY EOGRLE 2 M fFe g AP E T
EFRIAFTF -BRFLL D Loop By AT EATFEF R TALE
#ELEEZ ﬁj&;(Conform) R AW e EHEFEE I E o blde o
Castelli ¥ + (2001) # @ %2 % T’E@“v?ﬁi&(i%—r BHARL { Bgr) LA
P RERFEE ki ARG E 0 TR B PO AR
BB g R AR ER S f Gl R (Tsal & 4, 2022; Lascu # *
1995) ¢ ¥ b= B ¥ L R HR FIAT MR K o bl ML DT K
0ot § F R A R (Van Cappellen 3 £, 2011) 0 gt b o A+ g 307 & 7 0= 4
- (B3~ hALFR 4 (Schultz, 1999; Kallgren # 4, 2000; Kahan 1997) > 3 * i
BB IR 0 REWALG LR o g St g e (Claldini £2 Trost, 1998) -

ABF B oo oSk 3k 2 L‘{:-/ﬂ %‘ﬁxit}lﬁ X7 ;m}; *;;'E“F‘IL , ;’K}%‘,ﬁ w,‘l*ﬁ
-

+
LTSS TR E A ’@»5&j;£ﬁ1kﬁ@%%$’ﬁ@ﬁ

G Tk o F A FEMEERAEEME I F 1 ¢ (Azmi, 2012; Qurashi,
2019) » 2 dc FIP I RS H ISR T Y B A A T B F e
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VR R R o F) o /ﬂ '*‘%—i FYfeticr @ wrr,—_\m%}ﬁg » 1L E ¥k en
TR A s WEMEARY VAL 2 Ex VB2 e B~ 28 s Hv 4

WEE G Pl aE R o e AT 0 M R hE R P AR5 FIL B
HET EAER TS EE > BABA L fep AR A 2 W I KT en

Fad e Al FEMRSTRSLAT dundr s EREELHE LR D
WEE GRS 3P AL HAFYY GG S EFERPFEE
"t 1B e oo (Greenwood, 2012; Ye & 4, 2018) > 43 2 0§ E it i AR O
TR RFRRCFEAEFE G L0 BB Y E A LE )
PAUPSRGRIL AW S AR T S00 2
CRE RS F SRR AR N TR LY U SN EE) T EN R

@ﬂﬁﬁ%’ﬁﬂﬁﬁﬂﬁg%%@J’%ﬁﬁﬁﬁﬁﬁﬁﬁo

Fhoord o F O F o R AGRS P B L R
SR HRF AL LG RADGRLT A 2 PR ¥ B S A
o BREERN P U F P ERGED L BAY Beng 22 kit
EﬁﬁowW%é%ﬁ&%ﬁﬁ%ﬁi%H@éﬁﬂéﬂ@&#%%%%ﬁi
oy BLUPENRAERB BN 4pE B ;}34), i@ﬁ/{f\lﬁ;\ mzﬂ?’
ﬁﬂi@@*m@W%%@o@%ﬁ%i?ﬁ%%@@&@@*wz’f@ﬁm
BA e Al F e RN SN HGR R e g e B
m;mﬁﬂﬁﬁ%ﬁ%i%%ﬁggaﬁ%@ﬁﬁiéﬂ%,jzggﬁﬁiﬂ

,&gp\.é; FLR o T o AP R NI N T g - BEK

HL: 7 f #4123 § H B4 5 B D # 1) 12 T oo 3 § 49
7 A (R AR s o

32 SREHCEZBEMLEFBEEHET B

#5% Rokeach (1968) - i % § @R A T & 5 (7 5 e Bk B bl & -
AR ﬁag % AP fF#cdg e o Schwartz £2 Bilsky (1987) #-i§ g2 &

RABFUR DT L AR RERE AR A v PHEA P AT Fofis

ETIRN
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PRNERER AL SREEMEARE T o fEBR §ERL- AR

Bl i VEERFAPLTFERT 0F AR o

—BFTEAP O REARHE G REBAIDA P AR S RBES
B0 blde o BB PRB M IR F &I PR AR (Verma, Chandra, £ Kumar,
2019) c { £ hE > A FHF R GERBELFR O P L LRT B & D
R B E IR G F Lol A fop A hdmabaE F (Schwartz,
1994)  ® S ey ® S BP T H i AEHEBM I FnF R (Karp, 1996;
Stern ¥ Dietz, 1994 ;Hedlund, 2011) » & ® & 1 K LM IME DR BE L S L &
# % ( Thegersen £ O lander, 2002) > & i7# Uram % 4 (2021) &7 5 % % 45 1 4
B 5 NEP B & & g ip|F]+ o

AT EUB LR ELBRI DA P AT SRR T Ao BN
PESABEER Y F A APT kol RELRBA NP (RO R
TRE) (L F PSR A HUARE AN blde BBEMALE AL LG
BEAREA #B Y R EE SO (Malik % 4 2017)~ Chan (1996) % I {
Bow TR B en A M Y { $ 8% AR Ra o 3 I AN RFT kD
AR BRFEOAFINH AT RS FRDAFMA 0 blde 0 Haws % 4 (2014) #-&
ke fEEmEA R Rk P F AV EARAERF EEEEN Y ART

GIES S A E R S r‘%“ BI-2 e R E (Haws # ¢,
2012) » g ob > R E A RBAR TS FERIAEE 2T F b F 5L BehF S+ (Ladhari &
Tchetgna, 2017) » + 238 » vt de— A LRER FIe 7k gt hd 24 ~ 2

Aopitpmy e u AR IR R F B AAL g~ SARNOAEIE > AR ER]
P

B L F A8 AL > 2 Teo % 4 (2014) #3v < i

ﬂ\ﬁﬂ Y %; mp /z‘ /ﬁ [ %}AK o 7 X_— %é LR ﬁﬁ‘ E"ﬁ%\ I }l’J'%/\ fé ..“fb’}’i%g -+ E’i"/ﬁ

?’f“ﬁﬁ’? vl N PR MY et R PR TR R R D
i ?’;ﬂkg Fle 2Tl EEns 22 2 it AFapd > FIRL B AR RE LR
ﬁiﬁﬂiﬁ’?;ﬁﬁ’? L F ;’,\Et,ﬁc Ll PRI Flo B PAE YR RTE

it Nkl VB Flet s g e v B e
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om0 AT ARRIIE MRS L G RF ML § F (et i)

%
R R RS R o AR PN RRA Y DRl R RS
FORR G AR BRINEZRBBM AN P A BAEET

33 m¥EFRHEREATEYRFEY 22k

RAEARAF S P2 MDA Sk A AT & RS R

ﬂ

RoRAFL AR AIERE AL FHE MNP REFLIIRENF B2
MR HAR R (Brida % 4, 2013) s {94h AT e Ak 0 ¢ F RAVE S F
c R s pABOFE Y > FP R FRLYCRER 0 g3 B
v A& 5-epEE LB (Satrio & 4, 2020) » FJ o ARG 0 A P T oS 3@@

*ﬁﬁ%%ﬁ%@%éﬂﬁ@ﬁé§’iﬁévﬂmﬁfﬁ’g%%¢ﬁﬁ

}

&
m’ﬂ
o

| R
Y
~h
&)
hﬁ

gh‘i

EF-RMEeRm o 3AEDE > AFT R LFE A RSN T HERET A
Eﬁ‘_‘é ,g)ﬁ?mﬁ _,EIS {:}!{1——,# 35'—— |]}53F’%i%\15—7\5§‘]“+msiip ’ ls'g i
% (situational affordance) { 7 ¥ sckxdois p Reufe sk d = G oodek ) B

BT A R AT R R g 9

e P

;\; iifs

4 Soini &2 Birkeland (2014) #+3# & § 4 chw fiig & o < PHUR S 2R EL
g~ EARTEOS e BAFHAR  APA-EXCHAATT @D 2 0

Kﬁﬁ&ﬁkﬁﬁﬁﬁ%ﬁ’w%’&ﬁéﬁﬁﬁﬂ°é$%ﬁéﬁﬂﬂ#ﬁ?
Bt P e Ay ook T e i il A TR L $F (Moscardo, 1996;

Ramkissoon, 2015) » X > 3L 7R gl S d A AP H R § 7 A R TR a0
B2~ #& (Ottman, 1998) > &4 Fowler (2002) dp &0 42%n 4 WerHd A Hd
FPAhe@ A R FIL AR S AR 1R B1% il § L B A Sl

it * 4ci® %A & (Gfk Custom Research North America, 2009 ) » 3 < i & 54 b+
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Environment Concerns

Preferred Consumption
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! |
: Profiles :
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1

1 1
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1 1
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: Green Product 1
: Effect of Festival | Preference :
: Framing (versus traditional :
| product) '
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Chapter 4 %%t

*F 7 12 Qualtrics 3K 3 A
£ 200 >R %> HP &

TR EERENZ A el o U R ARRTE -

FE X > 4 Facebook F eh xR A EFH e b > - X H

7193 g sk A o ErEL AR IP R TS0

CS MR K ES AT 18 1] 24 2 B (b 2V A T10%) > @ oL 4

25~48 2 [ (15.5%) « £ 4k %27 % & 44 & 49 11 1 (4.1%) » 3 thik A IER IR P <

EES o F BN A 5 60.1% A S A 37.8% T M HAKRAIESS

Bmp e s A 41 FE AT S o

% 41 }ﬁfﬁi’ﬁﬁ%&iﬁ‘b‘_.&t?

Number
Number _
(Percentage) in

Number

(Percentage) in

Variables Items (Percentage) in o )

Traditional Commercial
Total
Frame Frame

18-24 121 (62.7%) 62 (62.8%) 59 (62.6%)
Age 25-48 46 (23.8%) 22 (25.5%) 24 (22.2%)
49- 26 (13.5%) 15 (11.7%) 11 (15.2%)
Female 116 (60.1%) 63 (63.6%) 53 (56.4%)
Gender Male 73 (37.8) 33 (33.3%) 40 (42.6%)

Not disclosure 4 (2.1%) 3 (3.0%) 1(1.0%)
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412 kR

iﬁﬁxpé—*‘?“’” - (Between-subject design) © =X 3* AR A L T
Fllipga@aies - AR E- B4 2w H R 28— By MRS Lo
BTk &g iﬁg— BABETEY > T2 &R PR
e AFERT P REDTEES  FPEAPEE - BE RSP KT fER P
AFHHEFB DL F o Wiz d &0 GHFEE? Ve s b gF

P BRFERFEAL > FEF EIE PAE LB R Ay BERT kDR E
S5 P

FR AR REEERB LB 41 EREFE

M
ol
Tk
ks

AR ©
Randomly assigned to Viewing the Preferred Consumption
festival framing - Introduction Video ‘ Profiles
Part 1
between- |

subject
Be informed there are - Preferences for
eco-friendly options souvenirs

Part 2 3 Environment Concerns ‘ Gender, Age and Region

W 4.1 B Eicdg
B R R AR P R o AR R R AT

<+ Nenkov, Gergana ¥ Scott (2014) %= 7 42 =& < 4¢_(Indulgence) & # k-~
2o MEBRAFLEEERE Y T HERORIE > AT RE R e BRI
AR B B LR AR B3RS (AR L EERE A v N B
PRR) XY AR T KR (R 42)0 FEFEEH L FH KA TR
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i m/ﬁ PO Tk o L A R A AR e 5 R /ﬂ G ER 0 T A N F AR PR e RN /}l " i BR
(L% 42)-

Fobo AR - BH - PR KR P kAR o AR R AL
oo BB AR AR A g LT e e, s TRAMIE, B
TORE AR R - R T DR R R ek £ &5 - a3 R
B2, 0 Riae mREEY T AR (RS L A0 L BRE Tk
A o ARET 7 AR THAIm AR )

ﬁ%ﬁ%%ﬁwﬁﬁ’%ﬁ%&iﬁﬁ%%%ﬁﬁ@%$?~ﬁﬂk%ﬁ
Tt o AATFUHBED FRINAI BRI LEFAES B B LR éﬁ’ﬁﬁ'ﬁté/@
BFW%F?E#’“K%Em%iii(1:@ﬁﬂﬂ’7:ﬁ%$@)J‘

"REFEAHE LA EERAFTENE I @R b nl K (1= 2242 R A
T=22%FE) LRI BA T8 PREEPLAEFE-AFECRRELSF D

3R -

RO TAET SR FREMIL Y HE L LA S g (Minton,
Ann, and Randall, 1997) > st g4 1 2@ w BRIE > AR B R T RAPH

R 35 (A% 4.3)

3042 i g WS AR A

English Version Traditional Chinese Version
ins R ARES R WiITE &

A . K= ,:T: oz A x ‘)‘}& S s /’f F‘ ()
What production method do you believe fu it iniR X g g R

would immerse you the most in the ( AocAsdEiT 1 47 {87 T@sa
atmosphere of sky lantern culture? oo S BARERIT 7 Ao LB TR
1)

What shape of sky lantern do you believe | m3% & 78— f& % B ug 3] » Soie i nin
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would immerse you the most in the

atmosphere of sky lantern culture?

BT 7 47 {8 TAEEA))

What method of releasing sky lanterns do
you believe would immerse you the most

in the atmosphere of sky lantern culture?

n3 s vR— = e 5N o Eoit i
La e gy BY 2 (A%
ﬁﬁﬁl%ﬁ{%ww&rﬁﬁﬁﬁ
REHF o A ARRIT T FA L 50

blen T3P p e e 2 )

What type of material used as the power
source for sky lanterns do you believe
would immerse you the most in the

atmosphere of sky lantern culture?

R G V- fEAL R X s

ko Body i RITR AR B g R
PP (A EARERIT L A S b
TR S B A BARERIT T AT {

S bl TRERE )
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% 43 BEMA (EC) -+ £ 2

English Version

Traditional Chinese Version

Natural resources must be preserved even if

people must do without some products.

T A PR EFATRARLEE T SR

EH AT

Consumers should be interested in the
environmental consequences of the

products they purchase.

BR R EE PR A S EIRE O

PEE EE

Manufacturers should be required to use
recycled materials in their operations

whenever possible.

Commercial advertising should be required
to mention the environmental

disadvantages of products.

Bk K ER 2R ASHRR D)

T E

1 = strongly disagree, 7 = strongly agree

30

doi:10.6342/NTU202302382



413 HH®F

\\\?{r

ST ABSERT S AlES SR TR B A s e g
R R AU T ART LS BB EER 2 T @K S LA

f_@@iéﬁ@ 1°

FLARRE 8RRk E s ST (F 42) k43 SRR - 50
FEER LB FREE AP EY T ARF L S0 o RPN FEUSE
#9755 (Buell, Ryan ¥ Kalkanci, 2021)c 24 X @ % ® cha 3R Pk R BT 4p k>
\Wé68%69ﬂ’Hﬁ%#ﬁ%ﬁﬁmﬁﬂﬂﬁéiﬁﬁwéﬁuwwlﬁm4,a
BRTELFAAROAIRS R B B U2 FHEEREERE 7=
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wE o Typhdede TR - - | 2pE 25 (Thomas ¥ Chrystal , 2013) % %
GEROREEIR PR P EIFMRIARE LY AL EHR (LI ¥

A,2004) ma S kiR 7 - BREER o FEIE &Qiﬂ'?féfr;}rj& B o

BrE R R (R https//youtu.be/IDXOKNQVIYQ) B 4 crap ik 4 o1 5
oz A £8 & 5 T ABEEE TR FY TR EER o ¥ 2 2%
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https://youtu.be/f6Hlll3RWo8
https://youtu.be/1DX0KNQvjyQ

Wen= 4 G QEEUT ¥ =R L D U

B Fg @ 0 P EA R E LR o GlAeE i X F et 3

-

PRI e
NS EERNE SR

E’Jﬁiﬁi%%ﬁﬁm@ﬁﬁioﬁa’&??&%%ﬁﬁwﬁiﬁ’ﬁﬁ
AT BHIE S A aE e [BRE T ARE R E S T B
TEFELEA) TP BB EEASE R B AR T B Ba

RTINS T L L EEE SN T R

BN ERE - EHYRRL AL AMA A ETL RA S

@ao- ST £ B DFA

T ATAIE AL D

CHEI) ) AR A FTT R Rk e RHEF R R

ATEA 16 - RITRA T RR BEELES RPN EN IEBREN - T8
REARNWETS - oeRBUERNY - BeUART ek -8
= g W_MRE - Ems L X3

SEMATR - FE— vlsammwuu

BEZS  ROOHHRETRASERIENT 5 - BHRA

B2 9
TRECFROTEA L - BOANNE  E08  RER .0

MEELRAPEHEEOBETN €108  TOLOTA

ﬁs EAREBWTWATN - WO FWHIRLE
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BIREREA
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SHANMPE Y B RNERRE  RA mh %4
BEREHK -

W 42 B (L) e £ =8 (%)
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42 A¥FeR%

TR A e <T\§ ¥ 4cid, Bo) e A st ?3" a Jf’_ﬁﬁieﬁ 94 A ~ iB%
22 RG99 A o d TRBBILILE AL G VR E o FU AP ARk BRE S
(Moderation) ¥4k * 5 ~w jF i3] » S (5@ * Process ki i7¢ /i 445 o 24T 1
Python ~ SPSS it {7 #icd i 14 & {8 & 47 o

4.2.1 &3 P Manipulation Check

AF G ¢ Lk F R e0S 38 B 4840 Cronbach’s alpha & & (a=0.821) %
Pigd BRIEEF feho 07 @ % Two-Sample T-test &= 7R 4L g A e 1 7
Firpe (A BREe) e KL FNRE P L hR E8 LA BF £
SR (PRt ) RATFH TR > SRR R E RS E (Ao

W) BERRLR PR E R {2 B EF L (LWpee=4915 5 1 4.=2.833>
t=-11.395 > p<.001)° % 4.4 %57 4k 3 Hhipl el 755 % o

% 44 GREFDHRAKRAESF

Two-sample t-test

Mean Std Dev )
equal variance
Commercial 4.915 1.347
. t=-11.395, p =.001***
Traditional 2.833 1.189

k0015 ** <.01; *<.05

422 & BATE L G T 5

FAPEFFEFIA A ER (PRTFESRCERETF) P
Aol FEE PEAY MR ORE PET k> B S BIEE T 3 RE YT Bk
7% % o AT H* Two Sample T-Test k& 5 A 7 enBf 421K - &3 i ik
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@ chggrqmt (M=3.705SD=1.358) @iaif T ngt ¥ A AL B 4
+ 9 % ®sentEe (M=2730 > SD =1.030 ; t(191) = -2.9049 > p <.001) + 2 ]

430 % m 22 BHROASPTEE LS F AFRAETH DY - BE(HLY -

Preferred Consumption Profiles under Different Framing

4.0
3.5
3.0
25
20

15

Preferred Consumption Profiles

1.0

05

0.0

Commercial Traditional
Festival Framing

W 43 2 B FRIEET » BEFF F RO K
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4.2.3 # & 4 7 Moderation Analysis

AFTEY S AvERI ReRBER o 2P RE R RRITIFIRE > A
FEE BRBEMAINZ T POII T RTLpRE  cAPHFR FREFECRR
ML ATk imAR 3 algFa 3 iv® (b =-0.3989, 1(189) = -2.099, p = .037) > B
44 o BARBEAFT LS cEMA 2 0 A RIERET CSFF ] BAR PR
i Mzg UHw i) § W (b=-02791,4(97) = 2375, p=.02) » + L3k -

BUBE LN 58 T il A4 2E g e o i iR R E o R A F ABSE
AT EIEET o TRA M ) F Bk e 2 7 (b = 0.1198, £(92) =
0.811,p>0.4) - #3530 BAMAH T AP £ 2R T g o X bl Bl

SR B o AP ASAER T BT

Festival Framing and Environment Concern Interaction
7

Festival Framing
/ e Commercialized

Preferred Consumption Profiles
NN

— Traditional
3
2
1
1 2 3 4 S 6 7

Environment Concerns
W 44 BRELSLTES
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424 ¢ 4 &35 Mediation Analysis

I FF Y & % 1 PROCESS Model 7 (Hayes, 2013) i {5 4 47 o 5 3 23 § 4
bt’—“FfmI% AMARBE > BEFPHERFIRELIRBSFIOEF DY AL o5
B A% R ATREMLY FhglE i IR 2 ARA MR SR

FEPm s (LR EFREM LT DRF > BRERE IR D
Eo BRI P EMa 3 ARBEMIIRE (M=652) hiFnT - fHhis
W R BROE PR TR I EY A SRR DEY A 2B P 4ok ki

% b_indirect =-.6382 » 95% CI % [-1.1635, -.2846] » # 5000 =% bootstrap # & ¥ &
Mo g R R4 BY EIRB ML (M=550) o IR ML (M=4.75) e
NI H ¢ A 2k endieid & W] 5 b_indirect = -.4701 - b_indirect = -.3021°95% CI 4
)% [-.8123,-.2231] fr [6041,-.1179] GERL 4 45) - B & ¢ 4 ek L B E R
(index=-.2241, 95% CI [-.5232, -.0379] &, =& ¥ T 5 B i1 27 (B Sid2 2 445k R/ § enfe

R B L e R EIET o AR ML g F 0 B HIR R
mﬁkém.§4ﬁ’ﬂﬁ&ﬁﬁ%%%ﬁi*?fﬁﬁﬁmﬁﬁii’Aﬂﬁ

CER T S S N PERIEIES S L e

% AS SR FEFHERFAKOF R

Modertator (EC) Effect BootLLCI BootULCI

4.540 -.3021 -.6041 -1179

5.450 -4701 -.8123 -.2231

6.360 -.6382 -1.1635 -.2846
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EC

Preferred
Consumption
Nig-;g* Profiles

B = 1.6940 (Ns)

Direct Effect: p =-0.3952 (Ns)

B=0.45%*x

Preference of

Y

FF
Indirect effect: B =-0.4588*

= Traditional = 1
+  Commercialized = 0

W 45 ¢ ALHEE
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