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Abstract

In addition to participating in sports events physically, it is also an option to watch
sport games via TV broadcast and online broadcast platforms. During the broadcast, we
often receive different forms of advertisements. With the development of broadcast and
advertising technology, virtual advertisements can be integrated into the broadcast and
cannot be skipped. It enables viewers to receive brand information while watching the
sport game. Therefore, it’s important to understand the effect of virtual advertising and
its impact on consumers. Domestic research on sports event broadcasting mostly
explores the degree of involvement, consumer motivation and repurchase intentions,
while the research on advertising in broadcasting is still dominated by full-screen
advertising, and there is still a lack of research about virtual advertising. The purpose of
this research aimed to determine whether perceived fit between a sport event and an
advertised brand affects viewers’ attitudes toward the brand when applying virtual
advertisement in sport broadcast. Viewer’s confusion and team identification were also
considered, as a mediator and moderator for the relationships between perceived fit and
attitude toward the advertised brand. Total of 542 participants aged 18 to 35 took online
questionnaire in this research, and the research questionnaire contained sports event
broadcast clip with virtual advertisements. The results showed that the perceived fit
between sports events and virtually advertised brand impacted brand attitude positively,
and mediating effect of viewer’s confusion was determined, as well as the moderating
effect of team identification. The findings will help sponsor brands, sports event-related
practitioners, and media broadcasters understand the effects of virtual advertising in

sports event broadcasts, and provide references for future researchers.

Key word: virtual advertising, sport event broadcast, perceived fit, brand attitude
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MR TR BN JO S S B SRR F A ]

A2ARAFRhe S o R e e N2 - (AR BAHEREL &
J%'ﬂ)%%{i@ﬁ#é‘ﬁwrrﬁﬂm% ’Bﬁ”éﬂ’g’:: ,upﬁfg’léz}iﬁ F|F:\}

R R A e (BI85 0 2007) 0§ BEWA 2 DR &S D
fi & EAp 120 (Gardner, 1985) « e & ~ = 2 & 21 & ¥ (2013) 1% B 2 454
i e

PR RN SRR LR SR ERTH G FRSREY R LA

- mRERDEAMAY

IR L ARG RGP~ I ALE Y (Maria Arrazola, José de Hevia,
& Pedro Reinares, 2016; Turner & Cusumano, 2000) > E#A 2 B3 F E Vi # 3
1995# i # % W Princeton Video Image » v #-m ¥ 6% » H ¢ - 3| B P 53¢
5 fig’v’ﬂ%iﬁ#@, R R R - REEEA L ®* N ER O P (Eastin, Daugherty, &
Burns, 2011) » ¥R 2 3 £ 2 SR L@ * é&.@"g‘ﬁ”%ﬂ X H A E R Ik B
oIk Ef FHESY 3V g TImA 4 HE ~ (Sander & Altobelli, 2011;
Turner & Cusumano, 2000) » # I & FI- &> f2:8 F & F&#E 7 » it 53 (Liy,

2013) o
/ﬂi‘f‘ﬁiﬁ rmﬁlh—”bﬁ% r'F\ 2:% AIFU}%;P‘/E (i%%)r/{%”’ >~ X ‘ff: E > 'g}%%]]\
FRB GMASEE X BERAB R E A RBRI S FR L 0 @ SE

1 i —Ffi 7] (Liu, 2013; Maria Arrazola et al, 2016; Tsuji, Bennett, & Leigh, 2009) - Liu
(2013) a5 EBHEATRTARBH DA 2 LB FHE > FlS gl SR
FoehR &) F wi@ ot F ¢ oTurner ¥ Cusumano (2000)4p & m A £ # < "4 2
CERHAEG T ERAFHNEFEROR L AT ER fIY ERA LT
TEIFEAIRG i v SRR R £ BIR > ERRE g 1A 2

AN

¢

R E +
PR 3R g AT - RO B D R B RERA L RERERY o R g S
(£ A “rfﬁ‘%%?fﬁ‘ﬁfi% ¢ X P Lo e kit > Park & Inou (2018) 7 1 i
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%%%ﬁi*%%3m??ﬂﬁﬁﬁﬁiﬁﬁﬁﬁﬁiﬁﬁ%%@ﬁ’w%ﬁﬁ

ok cERR LR QT R SRR TR R R A 2

b hods & 2 HYﬂe(ﬂé%%iﬁ%iﬁﬁﬁ¥éﬁ%%ﬁﬁx’ﬂﬁﬂmﬁﬁ

VEER L B BRHER LR FF PR A HERAL S ARG

w A 0 £2-15 BT E N ERA L L AMOIPMAT Y 0 BT 2 it o

FitmBA £ 2 BT

" % Bennett % (2006) ¥ i% 16 F % ¥ X ;,{x—)ﬁ BEFBAR L Z REAE L O R Ty
Boehprak o RAMRARA 207 B R o BT

BROAR L yRil ) P RBRALRE REERE > L BRALLEF TR

R I*.%Jrrr{ﬂ’i”ﬁ VIR BFS BF E AR o

LA Ge R FER) O R TR 2 b

r'
3ﬁﬁﬁﬁ%%1w’%f N N SN

L

=3

R 2 4 B > Cianfrone, Bennett, Siders, & Tsuji (2006)

eI T Y TR

£
%ii*i@ﬁﬁ%ﬁgopis
o Forkd JEE R IR AR o B e
ﬁﬁ’“W#?%F%%%%ﬁéﬁ%%ﬁ%iﬁ%@%ﬂ’%m%%%@&a
PG R REEIRR D R R B HERA DR SRER S - R

Breuer & Rumpf (2015)4 ¥t m# A & 2 BRIILE 4 7 & - W hffzd » dk 3
BEER A GE DXR (272 k)2 R E Ik (A RRFH)E > 358
FHEPLARIIAI FSRRRA L Z e BEHFT By BT SR
BARAZRAF REFREEE - T R%HT P Ahizd 2 P § ok
Ea sl mIGiE o BRAL L BRI EE R AL TR CRAR o

Sung & Park (2017)e# 3 ¥ > 104 ¢ R EF R FTRAR £ 2 maRAR 2
oo FPEBLEH R LFDE G TRAELERERLHI T ﬁ@)’;ﬂe"éﬁfﬁy}_
o RRFSFHPFFEAL T ek W R PERA

3
“1\\-’
o
o

% Sander ¥2 Altobelli (2011)%= 3 ¥

TR AER -

Park £ Inou (2018)#F:4 7 b &M —FF v F LR 2 7 FRAR H ST
&ﬁ%goﬁﬂﬁ*7%Fﬁﬁﬁp&ﬁ&@’uiﬁkw%%ﬁ(WQ”é
BE) HIBIEXRHEFRIRHRENEAL - FLRENT B RERIRFEAR
%%&%ﬂ&&jivwﬁ’k%ﬁ&ﬁgﬁﬂ@&ﬁ%ﬁ%ﬁﬂﬁﬁ@o

21

doi:10.6342/NTU202101698



Otto ¥ Rumpf (2018)F* #+ % #& 3k & | TAF A2 » a7 3 ¢ M F )
AR LR ERFERE O P AR FARRARG AR SR EaER Nt
R4 HERBRPRANS HRFAAAEFERE

Cha (2019)F 727 s M2 R R#EA 2 B2 20 TR AREREHE 2
VCRERUE S R A RS S R = E ) BEE R ORI R BRI L
TR RBRA L ATHFTERY EIFHP o @k > P GEERIES o

GEFETERRERA MY > B REE R LR R 2 B
o XA bEHFRPMALY > SRELERNES P FEFHEROERZ
HRLNOERS L1 FIF IR NAARE LY - SR L AR B A%

52 RAARE 0 P ARIE b Rk R A LSRG LRI B2 R RE -

% 2-1
BIZ2000~2019 4 14 FER £ 185 S FF ey 7] < gt

i® X FEE TR el N RN R Ve T
Turner & 2000 2 )}%/»\%‘r RE2JEMTG 22 3% ﬁiﬁ—ﬁ
Cusumano A e ta ¥ Jﬁz FIr m#AE 2 Tl

# M

Cianfrone et 2006 =3 PRARAEA EEFIIHEY RRA D

al. EEY EX LR N A )
B % AR
Bennett et 2006 Rt PR RLZEA BERLIRTMARL (BHR
al. EHREER RL)RG TR RD L AR
g FIURE A %57 R
M o
Tsujietal. 2009 s PRGN E HFraEBGEY &k OE
BAL2H S #AEE EHY WRY
FEMRE RS AR
M %
Sander & 2011 P ik PR RESG e BREFF B DS RFEA
Altobelli SRFEA LS FRLEY T FRTS
FPHEIE By P2 RS
B2 AR HEHERLESDERI- R
Breuer & 2015 9 i TR NES BERLELERP R D
Rumpf LB EAR 2 (Ao d )R P o d o
BB LE 4 BRI AIE  EYRE
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Sung & 2017 BBk ke om A2 e R

Park &;ﬁ’ﬁﬁﬁ’g—% _ AMEM G 3
EEVEHRE » ®RAEH T F
B enbf 4 i WO

Park & Inou 2018 e F e bt %f&‘;& i HIFRT o 3 &
EEEERS ERGARELHI T H
SRR hB eh BRF DB

Otto & 2018 i P RE A BRARAEAG > BRAHE

Rumpf RepHER + AL SIS ARG R F
st Ed FRAHBEFANE &N
R 1 FRE

Cha 2019 At HEEERT ROEFEREA D O
BERALZH w0 TS @RS T %
BitRE B Lo TR

23

doi:10.6342/NTU202101698



¥y oEZLER

-~ R =1l -

AR AEE Y o 2 LR (iR F @& (fit) ~ B £ (matched) ~ — %D
(consistent, congruent) ~ F = i1 (coalignment) ~ B f§ (contingent) % &, & (M &
A5 2017) v I PFY &5 7 IF g 38 > Venkatraman (1989)4- 43 & & eif * & 3V #F
@ EELEk: (1)if & (moderation): -3 & B T 5 3 RIEF - A3 &M %5 (2)
@A & (mediator) * F]% M % ¢ £ & hF FE4] 5 (3)7 fe (matching) : & B 4p B
EF - R TRAE S (D (gestalts): - TR S BRI ud pARR
(5)# x il £ (profile deviation) : & 48T » #h FRGE & i g p 30741 mﬁ TARR S (6)
> % (covariation) @ #-Z E RALZ P IN- REFNAE LAY AHREF % E
(- AR E) - 7 BB R E B O TR A bdens § A S8 5
ship 1242 (Aaker & Keller, 1990) ~ 24 ¢ % &5 6 ch- 54 (Kang & Matsuoka,
2020)~ vz ARz &2 2angp i B (Till, Stanley, & Priluck, 2008) % o

MR LR AN TR E T E AR A RAFTRUER A FES 2
AEARRE (WEEF 0 2003 FATH ~ A8k > 2014 5§ = & > 2013 ; Park, Milberg,
& Lawson, 1991) - Aaker ¥7 Keller (1990)# 3.3 i} 7 % A @3l ¥ 2 58 fh &9 >
LF - RESH R APVARRR > RS DEFS [ gﬁ%ﬁ% Plag W A5 A Fif

EFHR SR ANER R EY ¢S B TP A5 Hameed 2 Soomro (2013)F

(

H ¥ e R LRV UMEE AT A bl (Dut i gl g
W8 A KRN A F 5 48 004t (Boush, Shipp, Loken, Gencturk, Crockett,
Kennedy, & Strobel, 1987; Smith & Park, 1992) ; (2)af ¥ S 3% & F-W 3 48 2 &
(Aaker & Keller,1990); (3)ut ¥ g-aggr= 09 B 5 g A) % (Park etal., 1991); (4)

EFEY A SRRV BgEA 2 Fai 2 g (Busacca, Bertoli, &

o

Pelloni, 2009; Bridges, Keller, & Sood, 2000) - & 2 #_¢ #enEid £ 52 - » % 7R
9

RAFER SRR E R R A AP SFRE RS WHE T HER DL
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BodrR 2RI ArA R BB AR LA RBOSMER » #2425
MEE & < 22z (%% > 2009 ; Till et al., 2008) °

FH L FH LY 2L G (MY 24 BT T 2014)-
Fogd s AALFE G MR E B2 E ok 3783
EAHEELE (2011 D R AR LIE® 6 p 1984 A ppTA SRl 15 R E
LEREL FEALPFHZERFE AT R RIS S ETER
FRAE TG RR A MB R B RANLE R e foRE 0 B SR
FIHRAE - FHFARBFEEL O RAGP R FHERITER  E 20N
BRBRE (MY 22014 FEFRFENELNIAET > ZLEREALER
¥ % > lg\i\—\% B EFEN hih- RIEE (M4r® F > 2017 5 Dees, Bennett, &
Ferreira, 2010) - Kang ¥ Matsuoka (2020):% % i % —‘ﬁ EFR R E DL B (F ¥
AAFE) XRFP R AR A OTRER PR FE LR T EOT L

RFIRAHTFRERTBHCR > FRERES Y R ARG £ F T
BiEs o EaHERERZMBE ARG e B E (Gwinner & Bennett, 2008; Speed

& Thompson, 2000) °

-~ EREZERAPMAZ

FHFFE YRR LR & 4ok (sponsorship response) (B i
Speed £ Thompson (2000) & 7 & 4 ) Fe4 s i ezt » 10 = f §f s F iy

g {7 B e B ARG 2 friea frd ‘EW%’ﬁﬁﬁpég%i
LERFARLR -BAFEIRF  FEFER B AR BB RE - F

FEEM W 195 F R E o Py SRR AL VIFuE R 0 R

FEFHFOTLR RSB LAREFHF LA RLF FR R L

%@&ﬁﬁﬂ@&§i%%§%yﬁ@¢@ﬁ
Mazodier £ Merunka (2012) &47 % ¥ #* &2 2008 £ § £ R K7 5L i@ d € 3

Ao & R ehd R g 0850 LR A B ﬂmﬁ%”ﬂ FE s FE T G

REg - JI* Hedat@dgagz A9 ¢ g RFERROTER - FER

PEMER S FRLBE CFRTRER A -RE-FIREETEFTE
% =T

s , 2 s s PR , s > =~ )
o By REDENEREZ SERF LR AR EFERAE X

o

h

R
A
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3
[e=2

LEE ST CRE G R
O RS R RS B SRk 2 B ARIR M R g
A E (017 &7 503 R BBESEAEL > S RO EREEE WY R
FPARTEZ RN FELREFHEROTER 2 H o E CHRER
Bl e ML BRI M6 RESRTR ~ Rk 2 ) R HHF LRERI A
B o B PR R SRR S R AR P enl g ¢ Aok o
Kang £ Matsuoka (2020)#F 347 et L0 ~ Fret 8 menizinp #f ~ 2 FEh
TR FERHFE AR Z BB K3 171 CERYED AR ETE
A FARFARIPEFEFEF DT FENRGE EEREEY L RE
Kﬁ’uﬁ%%%yﬁ@ﬁ%yﬁﬁﬁgiﬁﬁﬁagaui ¥ e

A ERY P F AL RLDTHEAR -

v
RIE 7 RF DA R - Wk~ SRBATR 2
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Fr & BEEFERA

- W%ﬁﬁ%

PP A REERER) ROt 2 EEAL 0 §ALRAREGS
%o B LTS riﬁ’?ﬁ‘ﬁ M %  (Miller, 1960) - Walsh 22 Mitchell (2010)zp? 3
FHRABR A G AR FREPEHR I G B RAERY
BEIRERAF d**%%%?,,d HRA § B ﬂm&*%%n*
(EHE > 2014)« if % F 7 i e R KPEF i—‘ai ARG R A
A& B wﬁwd EWMMi%Lii’ﬁﬁﬂ%ﬁﬁﬁﬁﬁ‘

3k (Mitchell & Papavassﬂlou, 1999) -

Soloman (1996)3% 4 i} R ehA 2 p *o4fe? R 2 FTRE > AILT § @
i cEH/ - P RDDFTAT S EFPA Y *”i‘A’m A AN | %"—*ﬁ
WASLE R > H A P ET g~ A SRR BB R T AR RS A ek
o2 FE Q014)THE LR F FRHA ’—,ﬂﬁﬁfﬂ%?iﬂ'%‘fﬁ%%@%?a ’
FRIEFRAG G AL L PR F AL PR RBEOTIELT 7§ ER

R

B }f@,___;;;g& °
Schweizer, Kotouc, £ Wagner (2006)3%5 #75 (41 & (4oR £ )30 ¢ i) §

Fa S RA o SPASMER Q007)R £ E A BATRY R AT A FRE
FARERGEEAA R LR FBRG Y PEHALER  SRER
MR LFE G "5 1 o 1345 Jacoby (1977)sh T B IH » § - B 4 - gz ) p
PR AESTAE > Boandie LML TER > FEREARL @5 PR 2
R Loek B E AL F R (Elliott & Speck, 1998; Zhao, 1997) ©

= BFRAZAAMAY

BLF R E% Schweizer % 4 (2006) fe (7 4§ g Bhas ¥t LEH KR
8> Park £ Inou (2018)%-LF R % f2 R 5 b P X T3 J 0T 30 FRE TGRS
FEg - ERERFE DI B o R L5 B Rk PR B
*EEE F T RE SR F R A (Breuer & Rumpf, 2015; Cornwell & Kwak,
2015) c B#EEA 2 XM FRA TN ERBIHAL TR AL {6 EAR (Park
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& Inou, 2018)

Otto & Rumpf (2018):ni BFR A § £ 7 £ P @R FR I HE T h
ERT]F oMFHNEREEY LEEFY ORFAARBERAL f 6 TR
ded EFE S HEREZEE S C BT E SR B A (Mitchell &
Papavassiliou, 1999; Mitchell, Walsh, & Yami, 2005; Rosadi & Tjiptono, 2013; Walsh
& Mitchell, 2010) -

ﬁiﬁ‘@ﬁﬂkﬁﬁﬁﬁﬁﬂifﬁﬁﬁa’g@ﬁ?ﬁéimna@ﬁ%@

HR22@y 75 Al mAHYFEESORYA 2 > MhFFRELFRTR
PEHALEAS S TRERA O REF PR TR %i»#g%%%Lm%a

BRAA xS o B> N FEESEY B R LA DRAR T FHE AP

TR RALETEFEHEBAARE DL B AL DR FRA T kit
S FEELIEAM o
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$I 8% RBRLRFE

-~ BHELRER

AL € SUIF I (social identification)iif? B RE % 4B 4 #F ~ 3 ~ % LR TEEAR
BT E B A R (Tajfel, 1974) - ik g mb kY nk > AP T B AR
R R AR AR DE KA e FT R S D F T B | 5 (Dees
etal, 2010) » 4= > Gwinner £ Swanson (2003)4p 1 » 4 T e 5% xl o AR S
ZTRRANSREG PES DI R o AL ERFIEH L R BRI (organizational
identification) =73 B ¥ jéAt € 3ol AR > B Lid 5§ B AR R E_Ta‘« P 4
ERA A FRE ad ko p e 3esea- B (Mael & Ashforth, 1992) - %1%
£ (2005)7u s A4 FFHR S R B AHTRERIRLRE > B s 3 B
ARG e ik o

LR T S A BAHFTESGFLLARM N E R Aa (Wann &

y ¥

Branscombe, 1993) [} 3Ll g » & 7 4§86 w3 B 4 R 2K 538
e (Fisher, 1998) - Mael £ Ashforth (1992):% 5 Ff Lol 2 B ¥ p £ 223k i
e M T RIRGF O P N A PR L p MR - 3 RE (2006)4p Oy TR S
TIRTRE P R P B IR IR 0T 5 IF L LR R 04 TR o Belk (1988):% 5 B v iF
IR AE LI - AN ERFERY P AAMMRDEL o F 2
5 (2008)#1 VLR R EAE P IEG L AR TR o R ILRE R B hiE b
o HFM e EFEHIFLARa AR PEFZE NI FNFLLIRER
%&ﬁ%éﬂﬁﬁéoﬁamkﬁﬁgé SRkl A BRI S SRR S s
BlIFLRPReniERF EMARIGFL -HILFeR ~ FE2 FEFHp 20
HEFFME T BRR 2 8456 FIoREAGE T HERGE Ay LAFHRIL
{7 % (Gwinner, Larson, & Swanson, 2009) °

Hunt, Bristol, ¥ Bashaw (1999) % 7 f21 Link B L B o 1395 F i eie @

s BIRF R R ATRE T A T 5 L IR (temporary fan) ~ A 3 R (local
fan) ~ & A3kiF (devoted fan) ~ Jr#uZf i (fanatical fan) ~ % 74 3k ¥ (dysfunctional
fan) -

(1) #ypezkiF (temporary fan) @ pt SFIf 3k $EHFT 2 42 4 PR % 8 5 B D
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BB > FAABEBORNEEL 0 3L FEHT LR AR

(2) » 3 zkiF (local fan) @ ~ 3= ZRuk Fl= B a HE W FH LA 4 30k o A4
WP FHERB I AL D > REAFIR DERGL A HR
AL FiE eI L d 4 245 o

(3) &3 (devoted fan) © 7 £ PERF 2 8 = Pl - B & B 6
Lo TAFRFRLFRILOM G RAT A A STERGE > ¥
BRI R R E R T > REUCU A L L ATk .

(4) E#k (fanatical fan) @ #-IRIF2RF § (T Ak ah- 80 > £ 7 €424
2FRPE R (Aol FH) - PAIRET 0§ DIRFFH]F L o doph | <

ERBELEE BERFLLS RBEASFIARER B LTS o

(5) % A3k (dysfunctional fan) @ #B-ZEFfRF AR 5 — 27 > ZRikend F 4 .4
o IRIRRLE AgAR Y B B e Rk > AARE DT L (e

BELARR  FNRFAEFLI DT R

f

\(‘9

IR SER SRR A B2 e R U £F5 35 SNl - AN ) e N7 SN 5 S F 3N
PR BE 4 P TR%E | (24 02018 F1 B 4L > 2015) o # 2022 32@ 2 (2008)
R EERFFEL AAFAREL > IR TE A DL G ER - F%RE - R
WRELE  RRLAG ISP LB SRR S ROME T SR
Fc b ,e:ﬁ;n Tp A 2 Fg:ﬁJﬁnz}j‘} (%1 & 4% > 2015) - n%fwf,ﬂka 2, %
Rl jeiak > » EE4 iR §EARERE T €sp o SRR H 8 B R
&% (3¥H & > 2015 ; Carter, 2008) ¢ 4 fF i&@ ﬁwb%g T A B IR R HE
ﬁwt%gg‘,lg@q HEfrdwd 240 FARELER @ ri,ij,gp,in@;]w
BRAG O HPRRERCARETRER (R FA 0 2018) -

= fp L3l B AP BT 7

<

Ngan, Prendergast, £2 Tsang (2011)#-X EE g o fel 2 FIR A (P 23R A

;L"r.»}% B iR )»Fé“jmf?

1“\ -.'nk-

) B (B L2 @?]éﬁr? )R £ o
Tiak B2 R AW F LS EMT o BFLRkE Ak GARE B AWTL G
PETE S FLRE L MR A AR BT o HE S LR ¢
{ #&33-m Keskin £ Dolarslan (2020)s7#7 7 # » FIRIF TP L 2P 2 @& | &
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WA G B MY AT RS FLRPR B @Rk o F AL
LR EER RV RL s ERAME TR S F 2L n i L -

Biscaia % 4 (2013)4] % #/% B* % ¢975 5% » 845 ®_ KRR Lok ¢ @300 1834
PR LR L TIHREIRFRE S FALPRE PR PR ER
%%%@éﬁ?iopi%ﬁ%&ﬁk@?“ﬂﬁﬁ EFHERTER RS
PR MG FLRFR BN T ETRESTRERFRRMN DT
Pole B M F R A EET SRR

R LRERFAFIRESTRE oL EE 7 LR gtk 0 8
F8 Q017w ¢ ERR A BE 2 FRBREBIR A BE ORFEERENE 0 &
1060 >3 »<h 5 o B3 S % BT 0 B DLl hzR i g 5L 5 SRR RIS X o
dORG R ERE R LB REARLRER AR - MR E P
it o

SHFENBFLRERE R &R - BB Y Bl B ooBf % 0 Tsordia,
Papadimitriou, £? Parganas (2018) A Fesf & # &3 % IR F s £ 1715 > 222

FPIRYEFER EAA c BEHET FLRPRFETHFEREOT ERANF kD
wrck o EARDAPPFHTEWAESTRTER (WHTERLER) -

Demirel, Fink, & McKelvey (2018)¢47 3 &2 7 I L3ule g ~ Fres i char
ZERCRARE CEPRE QERFLFOE G BEe ERFLOFHFE R
IHERNS BHLFRBFLREEHFRF BT A g s EBARY
FRIAPM O FPFCERLRZEFR AHFLRPRE R E 2 F LG H &
B o,

FE b LRk R R 2 K
%ﬁ?#‘imﬁ%iﬁﬁmmow”*‘ﬁiiwkﬁﬁ ] ¢
m?ﬁply-v‘*éi ré,&)i‘ff”il% ,xf UL ] SR gﬁ—*‘ﬁ'?‘% sFEE %ﬁr‘%mﬁf—% ig}

RS  Flaies BALERLS
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¥rx By

$- & FEEEER

ALY e RN AR R

B4 AL = @ﬁﬁﬁﬂﬁ%%ﬂ W ehfi B (23 2009 ; Till et al.,

2008) - Gwinner (1997)3% 5 & Fe2 @ d F 3 i %%’r_* VRS KA ERERE D
PHHER A SRER R EER L PSR BRELY o

BEFREEFREERDFRER G wi P AHA R AR SO

BRER LA S Jon T FHER R R SR LR (Gwinner &

Bennett, 2008; Mazodier & Merunka, 2012) 57 & 12 F = ;;k HHNERFT LS
BEAL OB AEE LA AN RASEEAR > TE T BE -

Bk- ~EHFTEERRFEA 2 2Pl E HE I OEMER TR 4p
&g o

3

ALY R EEOR LRV AHEFFEIRIDATALR AL K 0§

Az - AP R § g R LA B

LR N EAHEG DY LA R R RS

bldrE R F £ R B hE FHE - Park &2 Inou (2018)7% 5 i i MR AT F chR
4

44 X3 ¢%§w,wuﬁwéﬁ@%wﬁmﬁmﬁﬁ%m%o%ﬁﬂﬁai

HEWEWT FF 2 F ok bR oo (Speed & Thompson, 2000) > @ & &4 <o 2 &

Rici &) 7 f 8 e ¥ F oy (Mazodier & Merunka, 2012) » 5% & F it 2
A

SEES RS SRS ¥ PR LS RN A RN ¥

an
i
L e R R 0 AT TBRK S

B S ARAFEEEFE oS L RS RIS WE R 2 TN o
BERALG P Ak

BRZ as R RRA L OTER S RABRFRAALIR{AM -
BR- b EFRAHSRERTIRLAN

PRl B A A B s B IR LR S A R A
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B KA SRR B?%imkﬂﬁ4§%¥%iimﬁﬁﬁﬁﬂﬂ’&
BRI Y o BIRAES A R0 0 HISREE 4§ FIREL R NS - e
Rk R (824 >2008; % &4 > 2018 ; % & 1% > 2015 ; Fisher, 1998; Wann &
Branscombe, 1993)- Gwinner ¥ Swanson (2003):% & Fj 30 le g $ 780 509 ik & %
Wﬁ%%fﬁﬁ%%ﬁééﬁé%@o&m@i4(mwﬁmﬁiﬁkﬁ?ﬂﬁ
SRR FHERTE R EREMEY BT O G REIRERER PR TR
B R R GER L Tt FRILIRE B ) R J‘ﬁi? it PR 3% 5 - Tsordia %
L(2018)3 i B BRI B DI § IR 5 B o R SRR S il
BB REASETAI Tk« FEM L2 R ﬁmHmiwk@%E@%

FEEPRBER LT ERESRERDMBE A E T BKZ

Bz BRARALEEHFT AR SRS RN RE R L BN G
PN I R

ﬁ)ﬁﬁ&’?Pﬁmipfip“ﬂﬁ (B 3-1)

(1) p%R7E:SWRHER L DT E

(2) ®%F L HWER

(3) ® A ®IE I EFRA

(4) DERE I FLRER -

BERA
H2a H2b
H1
U%%ﬁﬁ%%ég o o H?AE‘F
balf B4 0 i
H3
1833 5] By
B 3-1 kg2 B
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o8 PIRaFRTHE

(-) p¥aEsn

MY ATIE H éﬁﬁbi%’# 2019 #& B+ = ﬁﬁﬁal-ﬁ% L R
BALB AR FHR LY BB L R F o 2 g ks ¢ (World Baseball
Softball Confederation, WBSC) 2L ##c - = 3 53¢ % O PR Y ?’t TRy
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