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ABSTRACT

Consumer decision-making process includes demand-recognizing,
information-searching, decision-making, and post-purchase evaluating. What are the
key factors affecting consumers’ purchase intention and actual buying behavior?

To investigating consumers’ decision process of a children’s desk lamp, Brand X

did a consumer survey. Atotal of 300 questionnaires were collected. The participants

were limited to parents who have 4-18-year-old children and who live with their
children. The survey included questions about consumer’s decision-making process and
also the product attitude and purchase intention of Brand X’s new product of children’s
desk lamp. The study was based on the result of the survey done by Brand X. Using the
Stimulus-Organism-Response Theory (S-O-R Theory) of consumer behavior theory as a
structure to verify whether the hypothesis of the relationship between product attributes,
product attitude and purchase intention is true, the study used SPSS 25.0 and LISREL to
conduct the empirical analysis of the data of the result. In the study, description analysis,
Pearson correlation, regression analysis, analysis of variance, factor analysis and price
sensitivity measurement model conducted.

The empirical results showed as below:

1. The degree of incomprehensibility of product attributes has no significant

impact on product attitude and purchase intention.

2.The degree of attractiveness of product attributes has a significant impact on
product attitude and purchase intention, and product attitude has a mediating effect in
the relationship between the degree of attractiveness of product attributes and the

purchase intention.

3. The brand-purchasing experience has an impact on the purchase intention of
both two situations, including brand-concealing purchase intention and brand-revealing

purchase intention.

Key words: S-O-R Model, Consumer Decision-Making Process, Product Attributes,
Product Attitude, Purchase Intention, Children Desk Lamp
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BE4ANMNEFRAREEL - F %g%pﬁ%ii’ﬁxﬁﬁﬁ*ﬂ—ﬁﬁm&ﬁ
MMt HiF o it HR LS 2R AR LHEHF - BRRELS F§ 4K
Big @ T EFL P RRALFRALS D FLARE AR AR B R

DA B A BBV FFESMET AN REA R P A F 2
FERHTREPEPEE > R RLS B REA ol L Bs - 1A
BAe > TV ZEI"/\/F N RRR LR -
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LA (1988) HLP LR LA A 7 ﬁ 4@%‘&#?‘% 6 ¥ EMAE A
Aih- A F LR AEFHERSP R R R AREF -

Bearden £ Peter (2002) 325 A BMAARIF X B A S EE L ﬂ 7 RE
#2 % - Robbins (1988) Rldpdi » “T} LR B BA e ~ R EF 5 0 LK
AT BALERRBTRARTEEL -

% 4+ Schiffman # Kanuk (2000) RI3%5 M-F AT MARARG R § i
FR-HASST R FRT AR A X R A S E L
Az Ay o

Dodds ~ Monroe £ Grewal (1991) % & L 3 Y ERR) ey B L

5

AEARMAL PTG AL LAY S TASNE S He o 555 78T
A g R BGRAT LR R B SIEAPM A SRR 0 R I E AT R

P AR i R AT HA SR AR R %%wpaa,w
PEEABENARLAHEASAL TE W B o R P AR LR AS
?w%imﬁ‘ﬁ%@@’éﬁ%ﬁﬁﬁé%ﬁﬂa%%ia’&ﬁﬂ&éi%
FAM A g F AR AR 0 R A SR LS AR

2
Zeithaml (1988) RIS AR AREIFSERER R HR
S1af) SRR 4 F" RELRCL PR RV Y e R -

Blackwell ~ Miniard £ Engel (2001) 35 > if § f PR § AKX 7 # 57 B 1
Boé g fans s FREE 2326 CHY 75 M2 RSEG > T :ﬁ
Bd T RAE R SRR R AR B T § BRI Dk R
BAFIE LSRR B WEPM RS RDOTR 8 B R § R
FHEVUESSSF o PATHY RAF & B P]E P ; ed
MEIS % o Assael (1987) R #hde » 3P > 3 A A 4 7
W EARM TR FHAF T AL RERTER A REALA LMY R
ERE LS R SRR Sl IR G = D I R R SR
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R TRCHEFHEEFTFRIE AT EL R U TEME LA LAL
FEE RBAZ PIPER > M3 PR Fl R R iE R FF hilg o a0 EREKHEE

7aT gL o

BT A SR RHTTHE DR T E NS B BT
S B g B RPN R R E LA R BT 45 (Myers & Reynold,
1967 ; Engel, Kollat & Blackwell, 1968 ; MacKenzie, Lutz & Belch, 1986 )

& # Ajzen {v Fishbein (1975) PliRs A &R R € ¥ A A 24 2 Bl
o ¥ P LB Ay LREA I ARRESEFE o A B W F
R EME TR W F Y P EHNAERN AL LR AL VEDER T
%g§§74::w&ga AR RRE B LR BB Fl R T e
RIFRFAFWEEHZARAL T RM] 75 o

HeaEg (2011) g FHAMAFSTERBARTE S BAHYRR
el rRARRZERAS  FHFFEIFYREFARA S BARER
2"'”'??—% FEILE BRPER (75 o

E-4TPER AR DETE 2 N Zeithaml (1988) # 4o  TE iR - T

\J.-

=

BRER 2 T MY FS MY MR R F MY L% M A Schiffman
22 Kanuk (2000) B3 0¥ rigr* ™7 @BRIE 0 - TEME ;\‘.?,;‘;g
R, TAZETE A EHT, ~ TATHEF & TA— 27 Y iF
R ALY LT Big o

I8 WRAsRARALSHFHED (PSM Model)

PSM # .57 & 4 47 #-3] (Price Sensitivity Measurement Model ) & & fiF 57
& FVan Westendorp (1976) 2§  Gabor £ Granger (1961) hij 2 %77 2-H3
S RAUTLF R A XA o 3 I % Gabor-Granger i3] W €34 f f ik § AT
FHRE > ZPFrFAIHNF-AFEEF R RRETOREE L 05 Van

Westendorp 75 37 2A S H > B#HME T LSS R AHSTAL R RS
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BERRER VR AR ST §RFIFEETF Ao and
&% (Lichtenstein, Ridgway & Netemeyer, 1993 )
PSM -3l (a5 0 § K e e F RsBdE > i2a A4 F AR e
BRFHRE - MEIA T Z BEKG 4
LB 4 p e3ai oo AR s ek - Bemahif
AR E s N S By third

2. ’ﬂ iﬂ.ﬂg« ,% Tém«i-ﬂi g 23 H S ,\Jf”f‘?mr‘;i ﬂq,% = pba:a = g ,% g
5g=g)- T

3R H R R R A F EEMA ERIO SR TR D
TR

PSM #3122 5 g ¥ Ty A BP0 44413 F iy F ol ik
WRAE O UiT A Sk § 2+ o Raab ~ Mayer ~ Kim &2 Shoemaker (2009) #
TARN B2 REE T BRI AT A e 3 N AR R R AT 0 A
RIS Ao @ % PSM AR X R 2§ Ol g B B AR SH F
TG BEHRIA AL FITEFERR

Harmon ~ Unni £ Anderson (2007) 325 (7484 R AAF L A 537 7 11k

R R T D R EES T B E AR R HTATA S
TR A ¥ S dk e @ PSMBCR G i) f F amiae i B S A R A R
BEH AR RPN R e TRV R R -
Bl 2-4 & Ceylana ~ Koseb #2 Aydin (2014) vz PSM #-3]# & 4 B # Usak +
a2 {4 A LR RFF SRS > 1T U E 2-4 3P PSM i AR
BREAFTUEFOSBER DHRFT
1. # i ¥ # (Optimal Pricing Point, OPP) : B 2-4 » 22 OPP=360> % " =
FLoE T3 Aifd B2 8o A RIS F AT F A&
B AR T G R AR S o AR R

2. # £ ¥ # (Indifferent Pricing Point, IDP) : B 2-4 » 2. IDP=345> 3 T % |
BIEE  AiFd M2 LB A BT AR L@ lErn
ERER A AR R TS R HHNASFRORITE SRR L
B oo
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Z BB EERA
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Fo8& FIEBEXR
PR EF R R S S R PR A AR 10 B T A
B 2

- AEBHZ A S REER S A SR fER i i
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Rogers (1995) fglAT#H#IZim® &N > i § F LFH* FAATA &b 4
PERR ENTASRE A pRTAS BN

i f2 &k (Complexity) » RipH>TATA ST igs £ it * 2 45 2R » & F4f 52
FeA&M o Bl R ﬂ%\}ﬁrﬁg%‘# * o Dellaert ¥# Stremersch (2005) B33 5 & 54f 2B
x‘«:}ﬂ i ﬁ AIRfELR Y 3TA FPF v PR A g 4 2R - Grover £2 Saeed
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&
e
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Hl1: 2 5Bl 3 s BRaRHA S Rlt22ild BRI LB
17

doi:10.6342/NTU201902429



S CAFREEAEERZ A

iﬁ”ﬂf"“%‘%?l FASBE ¢ 424 3 Fanuio(Park & Lessig, 1981) < Olson
% Jacoby (1972) RIZL5 i § & éf*ﬁé."zé,%%'ri—i FHASSE A ER
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Howard (1994) #& M}t § R EA SPM TP A A 2w iEd
P AHASDEASEL S B B 5
FT LA EAD A RS AR AR RS
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ﬁ SHA
A 5B FRPRERAEVASGREF AT
oo eSS IR Y % iy B Y R LS O
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A ERESE T R AR
"’«&—rm;ﬁ‘-"%ﬁuiﬂrﬁji%mg% ﬂ’%’f’
Zeithaml (1988) 325 A & /Bl g w53 aﬁ’ﬁ

7

% o R 2 FF (Monroe, 1979) o
M ande s A A ALY
30 A B E e B R E LB o Chang 22 Wildt (1994) R 2
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[ 1{1 ke

\ [
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e

> Bettman ~ Luce ¥ Payne (1998) 4t 4147} ﬂ H AR AR R g
P E o A SHEE FHOBENE IR R R ﬁ ERCATE AL
PFenied ~ {307 73 ZanT R EF R BB AR ES -

Holak ¥ Lehmann (1990) % 3 Rldp &) > ATA &= B R4 D 01 E

AR AR ARTEY S ARTRBMILE AR G 0 B H
PO e 2L F RS FROPF T AETRANT A RER (H4 &
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H MY LR A B KRR - (Myers & Reynold, 1967; Engel, Kollat & Blackwell,
1968 ; MacKenzie, Lutz & Belch, 1986 )
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AAFEHL LS cFAGFAHNASSRLIF IO ER > P HNEARE

T g P RS ET LA
$H 3k (1996) 7 &R g ¥ dp 0 A SRR
P SRR By SENCER Tl T (s
H6: ARBAMNART SBLHL AMEF L2 B

I ASERLASBHEME LR FFad 4ok
1245 Mehrabian &2 Russell (1974) 2. S-O-R ' # % {7 5 L& » *F B fi 5 i)
Fog w4 P4 et (Cognitive) 22 R (Affectlve) E B Em HR B
T A 4 4837 (Approach) # £t ¥¥ (Avoidance) {7 5 o 2577 ¥4 FH AR S
PRI CBEARES YR AR YRES  n ARERR G F LR
Y Al R A T R BRI T A BiEk (H7T&HS) » A &G AL
2¢O AR RO RS $Hcz B hn %o
H7:A5hHE2 2 R ER B EASBARREFART NI MY L
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Ao~ SWREE SERET MY LR R
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=
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e
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7
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Bolton (1998) i 44tAg £ B A GwT 5 ° 4 F I > AR LS L R ¥ Apd
FPRMORTFD FLR > EFFBHEGHESRLRETEARRDM G - § 4 &
BER R SE RS AL Z BRI BLE PR LAERL > o L F 5%
AL 2P ACTEE BEREF P FLFEL e B FHRIBL R
3 7 a ¢ AL AMYE (Kotler & Keller, 2006 )

LRHEAM

TR A e A

Fornell (1992) ¥ /& 2 B3 A % % tha ﬁﬁﬂ;’ia‘;—, I RE
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FUNBEERR R R F SRS A BT HRP T ERRE I
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:ﬁﬁiﬁgﬂ&#ﬁ.gxnkaﬁﬁii
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D HRAWEYFL2019# 42 19p 1 2019&4 7 30p c RERENE S
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dOASA R SR A RS XREEFF L PR H T AR AT L L
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B 300 100.0%
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AF73 @ % SPSS 25.0 2 2 LISREL stz #rdie (7 FHLF A 17 > P13 ¥ 2
B A A e FAGER A AT s - A A b2 R A HE R R
A4 (ANOVA) ~ F14 A 4500 2 i i g B A 45 o

-~ 4kt M Xt 2 97 (Descriptive Statistics )

Fof A 00T R RS R AR BB fle s T A A fle s T
2k SRR R TR AR LI Y S U S U e il £ A
B WP P EFORARNTH o o B B RTRR CBE - REET S L
FECLBERBEL PR L REOTIOEAERL T BRIPFHNASS
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~ A AR A 4P B A 47 (Pearson Correlation )

Pearson 4p B 424 45 » FALIFAR ZAR M > % P 0Bt S S B o S B2 M
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=~ - ARmmd e Eﬁ? % +7 (Regression)
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(ﬂn
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FTHFIeRE N ASREMNASER MY AL HEY

*

o

-

= ~ H 73 b kA% B #ics 17 (Analysis of Variance, ANOVA )
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B * U SRR SR PO R T AR T LR DL
EFFHEFDLE o

I ~ %1% & #7 (Factor Analysis )
FlR 1T S B R RT Y R RRAGER S P S BE A

Mo B o AR e RTHL THE ) L i e RAe § %A

ZRFRIZEGL - FFAHT AL LHFERLEFR A2 HRELFZ A7 W
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ﬁ;\
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EANEPENTAE £ 2 Fr BRI
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o [ MBHREREFLEFTLFETEHE ~FATE > A BHLME ?
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# 2 % # (Indifferent Pricing Point) : "§ , & Tig® | & ifd M2 2B b
SEE BRI F AR L F T v EMT A E o AT R
FHRHWASPRORTE L ARLE -
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L@ za FREFOCEEH 0 FRLG 0 PR TR F P i
BEE D o Ft GBI R e

B % % #2234 (Point of Marginal Expensiveness) @ "< % ;& Tif® | & iFd
Mz 2B B FET YA ETEF GO EApRF L L
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& ¥ % = &1 Pearson G#cEhES B A SRS, ¥ =2 & G RELS R

HE L Badphit ) S &% SRR SREHASE] AREFRE RS

1181 0 d“*%%&J%mfﬂﬂ%aﬂ%ﬁﬁ,¥+$ﬂu%ﬁw
A 47803 (PSM) 444 = *‘“‘iﬂ R REFAT S NEFEHERAY S &
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20 & 2 14T 4 1.3%

30-39 A& 116 38.7%

£ i
40-49 # 152 50.7%
50 & & 11 28 9.3%
RNE S 17 5.7%
j;; Y JES! 205 68.3%
e E NV 78 26.0%
XPEF AT 11 3.7%
i:;i é(;; j;) e 27 9.0%
2P R KL E/RE/FT 28 9.3%
v AR :t«‘ﬁ 142 47.3%
Fapa e 28 9.3%
B ¥ 27 9.0%
BE oy 15 5.0%
SOHO *# 3 1.0%
R 11 3.7%
g4 1 0.3%
19 % 1 0.3%
R 1 0.3%
H v 5 1.7%
60,000~79,999 = 51 17.0%
80,000~99,999 88 29.3%
100,000~119,999 = 70 23.3%
$et 1o 120,000~139,999 = 35 11.7%
P 140,000~159,999 & 20 6.7%
160,000~179,999 = 11 3.7%
180,000~199,999 = 8 2.7%
200,000 = % 12 ¢ 17 5.7%

26
doi:10.6342/NTU201902429



\\

- NPT ¥

2 it Bt A 44

by

YoF 2 RO L PR ERF U XREL FH 2L ATE S MERGENE
A SR P P ILGRARR R4 AR 0 1R $HE
i%fé'&p%ﬁ BRSO L R AR AR BN G A
Pigmat £0%
SR S A R U Sl e L
éjgﬁbﬁﬁgﬁ%?%&*ﬁﬁé AT R S R
FRREA2Z%W oo ASEAE CHEAEE S U THE LI ¥ A

2L RS T DAt @%%%»ﬁ’ﬁpi%Lw" %%ﬁ&$@ﬁ

3
]
(s

“EELFIREL d A

B AeF R R WA E AL R 0 T R E BT L
BTG A B2l | oA o
B REPEFE ZRARE 1 F 2 ARE iﬁﬁm&iﬁo’u?‘%

PP IR GE T AL AT o T A A BRI A WP

MEIEAM ] L S A E3E LR T o

A

S A AT B SRR S B

=t
3
o3

(=) A&hlE

AT RL P A EAA S A ST R Sl g
Foeomald ggk o FP s 8 BREE N (B ¢ ZASRE R HEE SR
CE AT R R MRTE L S AR 1~8) > ARIR £ T L

*

‘—\41'

Sk

o

N

Pamfz, s TREFEG 54 | A FRERP 4o 0

1. 7 2 @izfe Rk
d 4427w B3 3 BFASMER

F I TR s LR R T

Iy
fon
v

T—i‘l

ﬁ%%?ﬁmﬁléﬂﬁ’ﬂ%

4y

27
doi:10.6342/NTU201902429



42 2 B b R A 2 K #A e
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0.000 (0/8) 80 26.7%
0.125 (1/8) 131 43.7%
0.250 (2/8) 45 15.0%
0.375 (3/8) 27 9.0%
0.500 (4/8) 8 2.7%
0.625 (5/8) 3 1.0%
0.750 (6/8) 1 0.3%
0.875 (7/8) 0 0.0%
1.000 (8/8) 5 1.7%

B3t 300 100.0%

2. w5l 4 f2 R
d £ 4-4?%r’i’é@iﬁnﬁ7£€*"ﬁ€&éé%?ﬁé 1~4~74c8 L5 w514 >
rﬁi’é@iﬁnmx?‘ﬁ;’iﬂ AL 2 3 5 v 6 ApsFdmald o Ji At kg
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444 A SRR R 2 % HA e A

B} geild 4 =5l
A &R T (4 &/ AW (A H/F A W)
A5G ] 117/39.0% 183/ 61.0%
A5 2 171/ 57.0% 129 /43.0%
253 164/ 54.7% 136/ 45.3%
A5 RHE 4 129 /43.0% 171/ 57.0%
A& BES 190/ 63.3% 110/36.7%
A5 6 163/ 54.3% 137/ 45.7%
A&7 144/ 48.0% 156 /52.0%
A5G 8 117/39.0% 183/ 61.0%
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AR PP E RIS T 6% -

A48 AT SME R SW IS Y LR s e d

AT 5 L 1

3N 3N

(A &/p A1) (A &/p A1)
-2 F 54 /18.0% 24/ 8.0%
g s 187/ 62.3% 167 / 55.7%
AR A 55 /18.3% 91/30.3%
R 2/0.7% 15/5.0%
- 273§ 2/0.7% 3/1.0%
By 300 / 100.0% 300 / 100.0%

FHT A 49 Pl AT oo L RERE > AT W BB LR
Tiofcs 3.96 0 L L 0.671 ;5 $hw FMis o AR LB T IS804 E T 3.65 0
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A A fK FAw  #A
b 2 77 25.7% 15
27} Rrsus 52 17.3% 16
F o FNE SR 50 16.7% 17
SV St %‘%ﬁé%%’f%& 110 36.7% 6
GEVErSra —‘F*]‘ TRkAERR 130 43.3% 4
¥ ok —‘F*]‘ TRAKSI R 46 15.3% 18
AL PR 90 30.0% 10
T ERAF K 150 50.0% 3
FI B RREF S W 43 14.3% 19
REIag B 159 53.0% 1
RV EHALEAMRK R BRI (PR 120 40.0% 5
% B R R 82 27.3% 12
GRS § 2 16 5.3% 22
VHRRE pRERERLGEZRAE/ R 30 10.0% 20
& 81 27.0% 13
L ARAE A PP 151 50.3% 2
BRA g ER 93 31.0% 9
v g e 83 27.7% 11
e AR 51 A 24 8.0% 21
CEIT I ] 80 26.7% 14
R0 A 96 32.0% 8
NG R Y 13 4.3% 23
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% H 103 34.3% 7
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% = &  Pearson % £ 4p M A +7

A& T Pearson fi AApM A 1THA SRS BEFRBLF AT A

o PR 2B EEF TN A SR T £ 411 TER

H1: AR BE2 2 S BPRERRA SR 534 BR 7 BEF MY

Fres3Fn AFHE272 b 2iEEre i Rzl fRr2 Fda

B F 4P M (1(298)=0.027, p=0.638 >0.05) > A= F B Hl» 5% &2 o

2411 ARz 3 FRGBRAES RS 4 2R 2 jphl el

1 2

LA SRz 7 b mjzfep - 0.027
2.AFHz a4 2R 0.027 -

3 1 N=300
*p<05 **p< 01 **p<.001
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By~ TASRE2asl 438, ~ TARGER & THY LM, = BiEs FL
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M Es Y%A S BTG P RARR S A SERLM G SR I RAT
24124t R BT S F2 MR E f AP e X @A F M (2 (B=-0.053,p=0365

>0.05) > &AL EBKH2, 272 22 0

2A412TARRE2 2 R EER & TASER ) 2 FA

R s s s :
i 5 7 BT B e v B T p R?>  Adj.R?
A
¥ 4.126%*%*F  0.047 87.496 0.000
ARELR 0.003  -0.001
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ﬁ;ﬂ-& - . . - . - . .
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*p<05 **p< 01 **p<.001
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i

AR ARARE A FERIAM (B=0270) > LT BRH3 > 542 -
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A s e s Ad;.
I B Ny B T p R R2J
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AEBR 0.073  0.070
5l 4
559%%% 0116 0.270***  4.832 0.
wp 0559 0.116 0.270 832 0.000
2t N =300

*p<.05 F*p< .01 *F*p<.001
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111111\}@;4}1}%5@—;&}3{ r'fijjr, 7'%5“7}?*%3& r‘_—%’ IR Y SVE
SRR Z BHEG AR ART MY ARSRE -
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v FEA TR A SR P b IR R AT 2 B DR PR
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¥ 8 4.000%** 0.053 75.371  0.000
P& 37
et ES 0.003  0.000
YL 2:im

. 022 220 -0. -1.011  0.31

A 0.223  0.220 -0.058 0 0.313
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*p<05 **p< 01 **p<.001

HS: A5z s3l4 SR U ART S 2RI ABEE I EFrr» B

VA TR A SR A R R A e 2 PR LR R R

BE R AT A 415 TR A 0 B K2 LA EM % (p=0.000<0.001) -

Ao sild BREI R TSP AR HEFVE P AR T SRR
NRREE? G 9.1%F FASEHIE s 4 2R AR (R2=0.091) -

T E i
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m ér‘%ﬁ%'ﬁ%‘}%?ﬁﬁj‘&ﬁl AARRARE > AT MY AR TARE 0 9 A
R
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2415 TA Rl 2R F TR SR AR 2R AT

e e e s i Ad;.
ik %78 P %8 B sy B T p R? sz
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* 3 T
i 2 0.091 0.088
B AFE wmsl4
0.703*** (0.129 0.302*** 5459 0.000
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3 1N =300
*p<05 **p< 01 **p<.001
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(full / complete mediation ) #13c% o
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v

3
SRR RBEXHFRREY DPRERREF AT AREMENRLSY 4
(partial mediation) »c% ; F & 2. > p ¥ X P LTEEF 2 HF > Bv Faopt o
A%gBEMEF =27 A (full/complete mediation) 3c% o
WTE AN A2 h R AR BRI R X ASER
TRE M ARTFERLPER RAFTL RRE Y &F A3 2 B3R HT
22 H8 gk~ 47 ©

H7: A 5B1E2 3 22 BR S BASBARRETFARTEN2Z AT L

AT RS A SR R A SR P B ILRAER & A S 2 BT
REE? 2% > BE BRAT L 417907 0 LT RRe BB A 2
WA AR S RBRAMASER > & HHH B2 HE -

(B=-0.053,p=0.365>0.05)
W2 AR Ht2? P RBERE AR T SR LR 5 FH BT -
(B=-0.058,p=0.313>0.05)
KA PEYAAS R L RGREASE LA A5
% (B=0.627,p=0.000<0.001) - @ & 5tz 7 b LiFR &
BRIk 2 2R BF (B=-0.026,p=0.572>0.05) -
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ARGEAREM FERTEHZREIEY
[ o5t 2 B34 3
X->M X=2>Y X&M 2>Y
ASREL
3 3 miEEA X -0.053 -0.058 -0.026
AEBARAM 0.627%%%*
R? 0.003 0.003 0.395
Adj. R? -0.001 0.000 0.391
F 0.825 1.022 06.892%**
P 0.365 0.313 0.000
df (1,298) (1,298) (2,297)

L AP dE S R E e (B)

H8: A 5 hlt2 il BREBBASUARRETFIRT SN2 Y L5

M GE AT RRA S BRI AS LR R ART SR ET R
FRen? fiocdk o BE EMAcT L 418577 0 T iRz Bk At
W1 AR Rsd RASASER B K DM BT

(B=0.270, p=0.000 < 0.001)
W2 ARt sl RS ART WY LA 3 F MY -
(B=0.302, p=0.000 < 0.001)
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(B=0.589,p=0.000<0.001) > & & &2 x5l 4 2R 44472 BT 2 H
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ASREL
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234 2R X 0.270 0.302 0.143
AEERAM 0.5809% %%
R2 0.073 0.091 0.413
Adj. R? 0.070 0.088 0.409
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P 0.000 0.000 0.000
df (1,298) (1,298) (2,297)

L AP dE S R E e (B)
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VHEFF AR AT (ANOVA) %E S MY SR AR T &8
2R RS BR e T A 419 MR R o BEKT 0 SWMEY 5% R AA
Bor S MY LA EF AR 5 F(1,298) =4.113 5 p=0.043 (<0.05) > 7,

=0.014 -

#4190 WY Sk hE A (AT EM) P2 REEA

R KR SS df MS F p N
PR sk 1.832 1 1.832 4.113 0.043 0.014
WA 132.764 298 0.446
R 134.597 299

aR L= =014 (RFEHR Z3 =010)

HO-b: &7 SMHis2 MY LAEE FISWRAE %A FmforLR

UEFF AR R s T (ANOVA) RE S W AEE SRt &9
ZRBE ROEE RS T A 42097 E M o B AT 0 SMAE S% T F ARk
T MY AR EFLE > F(1,298) =25.400 > p=0.000 (<0.001) - 7

=0.079 -
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420 ST Sk LR A (T EM) P2 R EEAdT

B2 Kk SS df MS F p ¥ ¢
SRR %k 12.923 1 12.923 25.400 0.000 0.079
WA 151.623 298 0.509
e 164.547 299

aR T2 =079 (AfHR I+ =075)

Pk deT A 421 A f ST B XOMEEL L2 LR S A
SRV ARN SRR RILES §. 3 D QT TSI S T AT
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Z_ PR R
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Z_PER R B
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LRI EE S S SEN N2 St 1 L AE L
T2 F sk, s Tigd bg , ~ TERIBY | 258 TR i@y #5e 3736
LE TR, -
A3 EHBEFARY EFE L FE A4
F1% 1 F1% 2 F1% 3 F1% 4

E LEREE TAKEE  hOH LBy
Sl gt 0.630 -0.048 -0.068 0.124
L% 3 BpSuE 0.726 0.343 0.242 0.322
FF KA SRR 0.463 0.259 0.143 0.253
Tk KR RNER A 0.238 0.563 0.249 0.067
TR EFEAFRR 0.074 0.724 0.187 0.155
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