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Abstract

 

Maokong has well known for tea tourism for a long time. However, it is facing a 

turning point as more compeititors and Maokong gandola operating.In addition, 

Maokong has been zoned as a “resevation area”, where land usage and developmet is 

constrained by strict laws and regulations.This study aims to review literatures and 

interview with relavent civilians and officors to promote some suggestions for futher 

sustainable development in Maokong tea tourism.

In this study, based on the existing resources in maokong area, entertainment, 

educational, escapist, anesthetic experiences (Pine & Gilmore, 1999) are proposed. It 

is shown there are obstacles from regulations. Therefore, it is very critical to increase 

the efficiency of administration in promoting tourism industry. Finally, it is 

recommended to establish a new division that not only coordinates all opinions from 

different interesting groupsbut also fully authorizes all relevant planning works in 

expanding and promoting tourism industry in Taipei City.
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(International Council on Monuments and Sites, ICOMOS) 1999

(International Charter on Cultural Tourism—Managing Tourism at Places of 

Heritage Significance)

(United Nations World Tourism 

Organization, UNWTO) 2002

(Culinary Traditions, Gastronomy)

(Food and Beverage Tourism)

(Telfer & Wall, 1996; Kivela & Crotts, 2006)

(Jolliffe & Aslam, 2009)

(

1992 2001)
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(2007)

1980

1982

( 2009)

80

2007)

2007
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2007)

2008 10 300

2010 3 30

2007 2014 5 1-1

( ) 300

10
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1-1  ( : )
2007 2008 2009 2010 2011 2012 2013 2014

( 5/31)

3,370,215 3,284,443 3,673,564 2,808,110 2,710,720 2,967,234 3,222,768 2,198,062

2,364,682 3,807,396 1,832,024 2,881,005 2,304,735 2,520,701 1,381,631

:
: 2007 7 4 2008 10 1

2010 3 30
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1995 & 1996

(World Trade Organization, WTO)

1970

(Wall & Wright, 1977; Cole, 1987; Kuss et al., 1990; Liddle, 1991; Perdue 

et al. 1991; Reid & Boyd, 1991;Martin & McCool, 1992;Christense, 1994 Hammitt 

& Cole, 1998)

(Pine &Gilmore 1999) (

2000)



6 

:

( )
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2009)

(

2004 2009)

1999 20,222

21,119 2013 11,903 14,718

14

2-1 1980

75% 85%

10%

15%

( 2009)



8 

2-1

1999 20,222 19,142 1,103 21,119
2000 19,701 18,512 1,099 20,349
2001 18,938 17,902 1,108 19,837
2002 19,342 18,329 1,110 20,345
2003 19,310 18,170 1,138 20,675
2004 18,208 17,462 1,156 20,192
2005 17,620 17,064 1,102 18,803
2006 17,205 16,740 1,156 19,345
2007 16,256 15,732 1,113 17,502
2008 15,744 15,174 1,146 17,384
2009 15,322 14,873 1,128 16,780
2010 14,739 14,530 1,202 17,467
2011 14,333 14,091 1,228 17,310
2012 13,486 13,308 1,120 14,902
2013 11,903 11,818 4,981 14,718

: (2013)

1980

1,000 2,000

2-2
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2-2

2008 2012

132 132 732 97 132 132 646 85
1,780 1,621 730 1,184 1,658 1,500 539 809
137 57 739 42 409 409 750 307
169 162 1,123 182 121 121 1,063 129
323 320 443 142 149 148 686 101
890 868 852 739 554 547 725 397
543 538 1,032 555 533 527 1,059 558
738 637 1,342 855 426 426 1,213 517

7,607 7,601 1,429 10,863 6,566 6,566 1,444 9,483
479 479 1,377 659 376 376 949 356

2,298 2,268 756 1,714 2,163 2,163 859 1,858
461 318 694 220 251 250 759 190
162 153 764 117 137 133 756 100

: (2009 2013)
: 2010 12 25

2-2 64

(2005)
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2-3

2-3

(
)

2004 19,568 667,970 34.136 2,388 559,716 234.39 6.87
2005 20,775 735,488 35.403 2,174 496,811 228.52 6.46
2006 24,319 972,404 39.985 2,031 526,762 259.36 6.49
2007 25,054 1,174,118 46.863 2,004 576,810 287.83 6.14
2008 25,713 1,229,302 47.809 2,342 640,259 273.38 5.72
2009 26,483 1,307,106 53.790 2,400 627,433 284.79 5.29
2010 31,113 1,857,961 59.724 2,632 1,857,961 370.04 6.20
2011 29,627 1,488,893 51.000 2,815 916,816 325.50 6.38
2012 29,917 1,939,366 61.655 3,143 1,229,839 288.51 4.68
2013 30,203 1.652,326 54.600 3,918 1,232,258 314.4 5.76

: (2014)
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(

2007) (2006) (2011) 

( 2008)

1980

1982 (

2009) 1984 1989
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( 2009)

1995
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( 2006) 1996

( 2003) 2000 (

)

2004 48

9

Bull et al. (2003) 

( 2009)

( )

2001 1
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Florida (2002) (place as products)

2002 4 20 5 12

2002

(

2009) 2002

2004
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) 2005

( )

( 2006) (2006)
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(2009) (2012) ( ) ( )
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25

3 4 5 9 10 11 12 2

2005 2 3

5.6 3.9

1 2

5

(

)

2-1

( 2011)

( 2009)
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( )
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2-1 ( )

12 100

2-4 2-5

2-4  

( )

:
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2-5
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2014 66

61 4 1 2-6

2-6

:

/
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4 ( 2-7) 1978 1981

2007

2-7

(M)
1 4,490 26 (

)

26
45

1981

2 2,714 26 45 45
3 34

45 1980

3 7,076 3
3 38

(

3 34
38 40

1978

4 1,963 3 34
38

34
38 1979

:

( ) 2011 2014

( )

2012

42 2013-2014

QRCode (

4,843,000 2-8)
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2-8  

( )

2011 ( ) 300,000

2012 ( ) 312,000

2013 ( ) 312,000

2014 ( ) 312,000

2011 - 520,000

2011 80,000

2012 400,000

2012 620,000

2013 (QR code) 645,000

2013 120,000

2013 100,000

2014 (QRCode) 406,000

2014 316,000

2014 400,000

4,843,000

:

( )

2-9 2-10

2-9

1

102 103

Hello Kitty

2 - ( 2012 )

( 2012 )

Discovery Taipei

( )
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3 2010

2

4 8

5 -

6 2011

-

2011

7 2010 35

2011 30

2011

30

2013 -

30

8 2011 FUN

2012 - 15

( )

2013

5

9

(FM93.1 AM1134 ) 2010

GO

Taipei Free Fun

10
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11 2012

2010 2 11 1 30

-

2014 1 2 23 28

2014 -

12

:
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2-10

2010 :

1 2010 4 (207 )

2 2010 7 (510 )

2011 :

2011 12 2012 1 (24 ) :

2011

1131

2012 Discovery Taipei:

2012 1 2 (87 ) Taipei Spring Prayer and Blessings Tours

2013 :

102 2 (541 )

:

2013 12 2014 1 (36 ) Route2 

:

2014

Hello Kitty

:

2014 2 (553 )

Hello Kitty

2014 Discovery Taipei:

2014 1 2 (99 ) The Beauty of Taipei’s

:
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DIY
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( experience)

( stage)

( )

( )

(Corrigan, 1997)

( )

Pine &Gilmore(1999)

(experience economy theory) (the 

progression of economic value) (extract commodities)

(make goods) (deliver services) (stage 

experiences) 3-1 (commodities)

(goods) (services) (experiences)
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3-1 ( Pine & Gilmore 1999)

Pine &Gilmore(1999) (participation)

environmental relationship 4 / (regim)

(entertainment) (educational) (escapist)

(esthetic) 3-2 (passive 

participation)

(active participation)

(absorption)

(immersion)
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: (want to sense) :

(want to learn) : (want to do) :

(want to be there)

3-2 ( Pine & Gilmore 1999)

Oh et al. (2007) 

Hosany &Witham(2010)

(intention to 

recommend) (2007)

(2007)

Schmitt(1999a, 1999b)

(Turner, 2001)

(Addis & Holbrook,2001) Schmitt et al.(2004)

Immersion
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Willits Luloff (1995)

17

(grand tour)

Long & Lane 

(2000)

(2004)

2005

Holak Havlena (1998)

(2004)
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( 2013)

(Pine & Gilmore, 1999, pp.39-40)

2000

2005

Ivanovic(2008)
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(authentic)

(unique) (2005)

DIY 

(2009)
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( ) ( ) ( )
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( 1968)

:

1988
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2006

247
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1950
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( 2008)

2006
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(2008) :

:
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(
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1.

2.

3. 4.

5.

6.

( 2005)
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( )



39 

(sustainable development) (World 

Commission on Environment and Develpment, WCED)1987

(sustainable 

tourism) WTO World Travel and Tourism Council (1996)

(Tourism which leads to 

management of all resources in such a way that economic, social and aesthetic needs 

can be fulfilled while maintaining cultural integrity, essential ecological processes, 

biological diversity and life support systems.” )

(green tourism) (low impact tourism) (responsible 

tourism) (ecotourism) ( 2000)

/

Yuan & Moiesy(1992)

(linkage)

Wight(1993)

Eagles(1992) Eagle & Cascagenette 1995



40 

McCool(1995)

(Stability) (Acceptability) (Capacity)

(Wall & Wright, 1977;Cole, 1987;Kuss et al., 

1990; Liddle, 1991;Hammitt & Cole, 1998)

(Perdue et al. 1991; Reid 

&Boyd, 1991;Martin & McCool, 1992; Christense,1994)

(McCool 1995)

( 2000)

(2000)

(Sachs, 1989; Simon,1989)
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(Redclift, 1987; Lindberge, 1991)

Pigram(1990) Wight(1993)

Burr(1995)

(biological 

diversity) (sensitive environment)

1987 20

(2000)

(2007)
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(2000) (Ritchie, 1987; Simon, 1989; Court, 1990; 

Holmberg & Sandbrook, 1992; Hawken, 1993; Burr, 1995; Christensen, 

1995;Knowles-Lankford & Lankford, 1995; Card &Vogelsong, 1995)
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( ) (

) ( ) (

) ( )

(Addis & Holbrook,2001)
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45 

(Swarbrooke, 1995)

(Jolliffe, 

2004)

(Jolliffe, 

2007)

Han (2007)

Jolliffe & Aslam (2009)

( 2006)

Florida(2002) (place as products)

(
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) ( ) (

) (mountain bike )

1988

2008

Florida(2002)

( )

DIY

Kivela &Crotts(2006)

Florida(2002)



47 

2005
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1970

3 9 4 19 75 76 77

:
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5-1
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5-1

)

( 5-2)
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5-2
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5-3:

5-3

( )

:

2014 5

( )

1.

2008 3 19

( )
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2008 8 22

( )

2.

3 1

(2008 10 2010 3 )

(2011 8 22 )

2013 1 15

2013 4 24

3. 2008

4. 2013 1 15

( )

2013 4 24
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(
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4 1978 1981 2007

( )

1.

2.

3. 2012

42

2013

QRCode

4. 3 4

( )
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-

2.

2008 2009

( )

3.

(

)

( )

2008

2008-2011

2012

2013

( )

1. : -



59 

2. : YOUTUBE FACEBOOK

YOUTUBE FB

3. :

( )

22:00 15 00:00

00:00

( )

1. : ( )

2. :

3. :

4. :

APP
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5. : Hello Kitty 

6.



61 

2007 9 29

2008 3 2011 6 30

1,000

1,650 66 9

3

8
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(Addis & Holbrook, 2001) Pine & Gilmore(1999)
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