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ᇞᖴ 

 2015Ǵ6 ДǴহǶᐥޑӀืܭѦଢᛉᝬǶ 

α၂ֹࡕຼǴջஒ፯рᏢਠޑགჴٰǶϤԃǴঁӧѠεޑВη

ᒿӀ״ଢࢀတ ǶੇԶ೭ӷᇡѺΠǵԭӭ।ϖӭӷޑЈՈǴ

ϸࢀΑࣴٿ܌زԃޑอኩਔӀύǴӧӚБय़ᅌԋߏǵԋዕޑԾρǶ 

 ፕЎֹޑԋനाགᖴࡰᏤ௲ഋᗶ୷ԴৣǶᅺਥҁؒঅၸԴৣޑፐךޑǴ

ӧӛᏢۆߏѺ᠋Դৣჹزࣴܭ௦ޑڗ໒ܫǵ൧ख़ᄊࡕࡋǴ൩೭ኬሀрቬᐕ໒௴Α

ᄬǵၗࡌਔ໔ǴၸำύΞᐕኳࠠࢤߏΑӳᚒҞ൩ۓӀዴۈϐၡǶখ໒زࣴ

ϩ֚ᜤǴӳᓀԖԴৣྕཪࡰޑᏤᆶႴᓰǴᕴࢂऐЈӦሦךଆགྷᒤݤǴ

ԛፕֹԖᅿᕇ௱ޑགǶΨࡐགᖴԴৣޑշߍӧӚᅿՉ٣୍ࡹޑ

ᔅԆǴӧᒤϦ࠻ᆶیಠϺޑਔӀᕴࢂкᅈૈໆϷઢǶ 

 ᖴᖴ܌ԖᜫཀᔅԆ༤ቪୢࡋޑڔଷѺπޣǴаϷڐշ၌ୢวܻޑܫ϶ॺǶᗨ

ฅϕό࣬Ǵՠૻ৲ٰ۳ϐ໔ǴགࢂޑډڙգॺჹୖᆶࡋଷѺπࢲޑངǴ

ඪрѐ߿Ψགྷ೭ኬךЈǶԖᐒޑᅈᅈԏᕇᆶགǴགྷाቶǵϩ٦ک

ᚃᑲǶޑᖴᖴǴؒԖգॺǴ൩ؒԖ೭ҁፕЎǼ 

 ᖴᖴݿݿǵ༰༰کঢঢǴᗨฅࡐϿЬϩ٦ᏢਠғࢲǴՠவλډεёаᆂ

ӧৎύᇡҔфޑ۩ᅽࢂգॺ๏ޑǴৎ҉ᇻךࢂനྕཪ٩ޑǶᖴᖴࣴӳܻ϶

Ϊ఼ǵٵ։ǵ؊ފǴکঁঁଆಠϺፕϕ࣬ႴᓰزࣴޑғუՔǶᖴᖴόᘐࣁ

ӳܻ϶ॺǴԛޑӚೀک୯ଯύǵεᏢޑᅥ٣ܤךǵ᠋ࡋǵᜢЈፕЎݨуך

ᆫޑεઢࢂԛܫкႝޑၸำǶ 

നࡕǴᖴᖴޔаٰոΚόᏮޑԾρǶ׆ఈคፕ҂ٰஒૐӛՖБǴૈа୲

ኾ҅ӛǵಒЈॄೢޑᄊࡋǴЈೀ٣ǵྕཪࡑΓǶ٠҉ᇻள༾ઢ - 

Գ  
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ᄔा 

 Ѡ߈۬ࡹԃٰᑈཱུࡋଷѺπीჄǴҞςᆶફՋើǵᐞࢪǵВҁǵу

৾εǵቺ୯ 13 ୯ᛝुࡋଷѺπۓڐǴႴᓰѠߙԃаਓၯࣁЬǵߕவ٣Ѻπ

ܗǴࢬ۳ੇѦుΕᡏᡍӚ୯ЎϯϷᆶӦΓ҇ϕҬБԄǴޑံຠਓࢲ

୯ሞຎഁǶᄒԿ 2014 ԃ 10 ДۭࣁЗǴך୯۳ੇѦࡋଷѺπΓኧಕᑈၲ 16.5 

ΓǴ࣬ၨܭ 2012 ԃۭޑ 7.7 ΓǴออٿԃ໔ԋߏຬၸ७ǴᡉҢࡋଷѺπςԋ

 ϝၨϿǶزᆶᖿ༈ϐǴ୯ϣჹԜᚒϐໆϯࣴࢬዊޑޗѠࣁ

ҁࣴزவ Baloglu and McCleary (1999)ϐҞޑӦཀຝԋኳࠠϷޕ॥ᓀᢀᗺ

рวǴࡋଷѺπޣϐၗૻٰྍ٩ᒘࡋǵᐒǵҞޑӦཀຝᆶޕ॥ᓀǴӵՖ

ቹៜޕځሽॶᆶᅈཀࡋǴаමୖᆶੇѦࡋଷѺπࣁޣჹຝཛྷୢڔኬҁǴ٠

ၸӭϡᘜኳԄϩӚᡂኧ໔ޑᜢ߯Ƕࣴࡰ่݀زрǴࡋଷѺπୖޑޣᆶᐒ

ჹҞޑӦཀຝϷޕሽॶ֡Ԗ҅ӛቹៜǹҞޑӦཀຝჹޕሽॶǵޕሽॶჹᅈ

ཀࡋҭࣣԖ҅ӛቹៜǴՠၗૻٰྍ٩ᒘࡋჹҞޑӦཀຝǵޕ॥ᓀჹޕሽॶ߾

ቹៜόᡉǶ 

 

ᜢᗖӷǺࡋଷѺπǵᐒǵҞޑӦཀຝǵޕ॥ᓀǵޕሽॶ 
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Abstract 

 Working holiday program has become one of the popular programs among the 

young adults prior to pursuing their regular career commitment. Such program provides 

a way to encourage international understanding and broaden global perspectives by 

enabling young people to experience the culture of another country. To further facilitate 

its benefits, many governments start initiating policies to promote working holiday 

program. Among them, Taiwan government has already made working holiday 

agreements with 13 countries, from Asia Pacific, America to Europe. Recently, the total 

number of Taiwanese working holiday makers had reached 165,000 headcounts, which 

are more than twice of that in 2012. These facts show a significant increase trend on 

working holiday makers; however, the researches into its ante factors still remain 

limited. 

 Based on Destination Image Formation model (Baloglu & McCleary, 1999), this 

research aims to examine the impacts of information sources, motivations, destination 

image and perceived risk on perceived value and satisfaction. The informants were 

those who had completed the working holiday. Online questionnaire was administrated 

to collect the data. The research results show that motivation towards working holiday 

has strong positive effect on both destination image and perceived value. The impact of 

destination image on perceived value and perceived value on satisfaction are also 

positive. However, the results don’t support the hypotheses regarding to information 

sources and perceived risk.  

 

Keywords: Working holiday, Motivation, Destination image, Perceived risk, Perceived 

value  
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ಃകǵᆣፕ 

ಃǵࣴزङඳᆶᐒ 

ᒿӄౚϯੁޑዊᆶวᖿ༈ǴႴᓰӚ୯ߙԃΓوӛ୯ሞޗǵаШࣚࣁ௲

ԃᆶߙ୯ךԃٰҭᑈཱུၸӚᘉε߈ǶѠࢬςԋШࣚዊۺ୯ࣚᏢಞཷၠޑ࠻

୯ሞௗॉࡹޑǴႴᓰߙԃୖᆶ୯ሞҬࢬǵੇѦ୍ܺϷᏢಞӭϡϯޑుࡋ

୯ሞࢲǴܗߙԃ୯ሞຎ Ǵഁඓඝ୯ሞે٠ᎦШࣚᢀǴࡋଷѺπȐworking 

holidayȑջځࣁύޑख़ᗺπբϐȐѦҬǴ2014ȑǶ 

ᄒԿҞࣁЗǴӄШࣚςԖ 60 Ꭹ୯ځکд୯ৎᛝुࡋଷѺπᛝวޑܫᚈᜐ

ǵᗬࢪǴફՋើǵу৾εǵᐞࢬᆶЎϯҬࢬਓၯΓαޑ୯ᆶ୯ϐ໔ߦǴۓڐ

୯ǵВҁ֡ࣁᑈཱུୖᆶޑ୯ৎǴϩձςᆶ 42ǵ33ǵ31ǵ20ǵ11 ঁ୯ৎᛝࡋଷ

ѺπۓڐǴЪኧໆុቚуύǶѠӧ 2004 ԃ२ࡋᆶફՋើᛝुȨᆵફࡋଷѺπ

ीჄڐȩǴࡕځӧ 2009 Կ 2013 ԃഌុቚуᐞࢪǵВҁǵу৾εǵቺ୯ǵᗬ୯ǵ

म୯ǵངᅟើǵКճਔ୯Ǵ2014 ԃΞϩձᆶӎУճǵථࢶҵլǵݢើϷ༫Ӧճ

 4 ঁύܿኻ୯ৎᛝǴԿϞಕी 13 ୯Ǵϩණࢪ٥ܭǵεࢪࢩǵኻࢪϷчऍࢪǴ

୯ৎӅࢪύኻځ 8 ঁǴэᕴኧऊϤԋǶ໒ܫӜᚐБय़Ǵаԃ֡คज़ڋΓኧޑᐞ

߄Πܭ୷ҁၗ༼ۓڐଷѺπࡋᛝुϐѠҞܭനӭǶᜢࢪ 1-1Ƕ 
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߄ 1-1ǺѠᆶӚ୯ᛝुȨߙԃࡋଷѺπۓڐȩ୷ҁၗំ߄ 

୯ৎ ڐᛝȐғਏȑВය ԃӜᚐȐΓȑ ԃសज़ڋȐྃȑ ଶ੮යज़ 

ફՋើ 2004/02/20Ȑ2004/06/01ȑ 600 18-30 1 ԃ 

ᐞεճ٥ 2004/07/15Ȑ2004/11/01ȑ คज़1 30-18 ڋ ԃ 

Вҁ 2009/04/03Ȑ2009/06/01ȑ 5,000 18-30 1 ԃ 

у৾ε 2010/04/16Ȑ2010/07/10ȑ 1,000 18-35 1 ԃ 

ቺ୯ 2010/10/11Ȑ2010/10/11ȑ 300 18-30 1 ԃ 

ᗬ୯ 2010/11/23Ȑ2011/01/01ȑ 400 18-30 1 ԃ 

म୯ 2011/09/29Ȑ2012/01/01ȑ 1,000 18-30 2 ԃ 

ངᅟើ 2012/10/05Ȑ2013/01/01ȑ 400 18-30 1 ԃ 

Кճਔ 2013/03/06Ȑ2013/03/29ȑ 200 18-30 1 ԃ 

ථࢶҵլ 2014/04/15Ȑ2014/10/23ȑ 100 18-35 1 ԃ 

ើ 2014/11/05Ȑ2014/12/01ȑ 200 18-30 1ݢ ԃ 

ӎУճ 2014/02/21Ȑ2014/12/31ȑ 100 18-35 1 ԃ 

༫Ӧճ 2014/11/18Ȑ2015/01/26ȑ 50 18-30 6 ঁД 

ၗٰྍǺѦҬȐ2014ȑǵҁࣴز 

 

 Ծך୯۬ࡹࡋଷѺπीჄԿϞǴҙፎୖᆶੇѦࡋଷѺπޑΓኧόᘐቚуǴ

࣬ၨܭ 2012 ԃۭಕीୖᆶΓኧऊ 7.7 ΓǴ2014 ԃ 10 ДۭࣁЗޑಕीୖᆶΓኧ

ऊࣁ 16.5 ΓǴออٿԃ໔ԋߏຬၸ७ǶځύǴॅᐞࡋࢪଷѺπޑΓኧനӭǴ

эᕴΓኧ߈ΖԋǴځԛࣁ٩ׇВҁǵફՋើǵу৾εϷम୯Ǵ၁ـΠ߄ 1-2Ƕҗܭ

ीฝՉԋਏڑǴࣁΑుϯᚈБҬࢬǴԾ 2014 ԃ 10 Дଆך୯ϩձᆶВ

ҁǵቺ୯࣬ϕᘉቚࡋଷѺπᛝӜᚐǴҗচुޑԃ 2000 Γǵ200 ΓǴቚуԿ 5000

Γǵ300 ΓǹВҁܭ׳ӕԃ 12 Дӕཀᆶך୯ϕխࡋଷѺπᛝҔǴ෧ᇸࡋଷѺ

πߙԃੇܭѦғޑࢲᔮॄᏼȐѦҬǴ2014ȑǶ 
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߄ 1-2Ǻך୯ߙԃॅӚ୯ࡋଷѺπϐಕीୖᆶΓኧीॶ 

୯ৎ 2014/10/31 ಕीୖᆶΓኧ ॅӚ୯ΓኧэᕴΓኧԭϩК 

ફՋើ 6,000 3.65% 
ᐞεճ٥ 129,000 78.47% 

Вҁ 20,000 12.17% 
у৾ε 4,700 2.86% 
ቺ୯ 750 0.46% 
ᗬ୯ 1,200 0.73% 
म୯ 2,500 1.52% 
ངᅟើ 350 0.21% 
Кճਔ 200 0.12% 

ᕴी 164,391 100% 

ၗٰྍǺѦҬȐ2014ȑǵҁࣴز 

 

ᅿஒπࢂᆢǴࡘޑଷࡋଷջਓၯࡋπբջπբǵਓၯܭଷѺπԖձࡋ

բᆶਓၯ่ӝޑཥᄊཷۺǶࡋଷѺπаᢀӀࡋଷࣁЬाҞޑǴӧۓය໔ϣԿ

ШࣚӚ୯ుΕᡏᡍόӕЎϯϷғࢲБԄǴᆶӦΓ҇ϕҬࢬǴ٠ёՉၯᏢǵ

อයঅᚐѦޑᏢಞࢲǴය໔ߕவ٣ӝݤอයѺπၗշਓၯғࢲǴа෧

ᇸਓၯය໔ϐғॄࢲᏼǶ 

Ծ۬ࡹ୯ךԃֹԋЈᜫǴߙޑᡏᡍࢲቚ୯ሞғדႴᓰԖࣁ 2005 ԃଆ໒ᒤߙ

ԃੇѦғࢲᡏᡍਢສීǴڐշӧᔮૈΚሡाЍජߙޑԃფགྷৎၸੇѦԾ

շਓՉǵၯᏢϷࡋଷѺπޑБԄჴფགྷǶԿ 2014 ԃ 10 ДۭࣁЗǴᕇສߙԃӅ

ी 3,208 ՏǴಕीສීߎᚐ߈ 3 ሹ 8 ίϡǴар୯ࡋଷѺπࣁҞޑޑҙፎࣁޣന

ӭǴऊࣁᕴΓኧΖԋǴສීՉ၁ـΠ߄ 1-3ȐѦҬǴ2014ȑǶ 
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߄ 1-3ǺߙԃੇѦғࢲᡏᡍਢສීՉ 

ԃࡋ ᕇສΓኧ 
ਡສߎᚐ 

Ȑཥᆵჾȑ 

ΓኧϩȐΓȑ 

 ޑձ р୯Ҟ܄

 ଷѺπࡋ ԾշਓՉ ၯᏢ ܄ζ ܄ت

94 4 400,000 2 2 3 1 0 

95 66 7,519,000 22 44 14 37 15 

96 89 10,280,000 27 62 12 32 45 

97 146 16,677,500 43 103 24 30 92 

98 172 19,983,000 42 130 11 33 128 

99 368 42,456,000 100 268 34 56 278 

100 524 61,122,000 168 356 31 61 432 

101 848 99,574,000 273 575 44 80 724 

102 613 71,926,000 206 407 37 47 529 

103-10  378 43,856,000 116 262 28 66 284 

ᕴी 3,208 373,793,500 999 2,209 238 443 2,527 

ၗٰྍǺ௲ػȐ2014ȑ 

 

ਔ໔р୯ਓၯߏрǴ٬ޑਓՉБԄޑߎଷѺπԜᅿό٣Ӄྗഢᚳεၗࡋ

ჹܭදၹπբᐕόӭߙޑԃΓٰᇥǴόӆࢂᇿόёϷޑფགྷǴԶёаႽՋБ୯

ৎԃᇸΓӧ gap year ύ܌ޑኬǴᅈىϣЈрޑوఈǶନΑёа෧ᇸߎᒲॄ

ᏼک࣪ਓޑᇨӢϐѦǴߙԃΓᒧр୯ࡋଷѺπޑচӢӭϡǴ໒ܗຎഁǵᡏ

ᡍΓғǵᏢಞᇟقǵᙯඤᕉნǵԾךჴࣣࣁதـᐒǴΨࢂӭΓයఈӧԜ

ᡍၸૈࡕၲԋޑҞȐླྀॕ࣓ǵႠలǴ2013ȑǶ 

ӢࡋࣁଷѺπޑਓၯБԄӭࣁԾշ܄፦ǵଶ੮ਔ໔ၨߏǴᆶးਓၯό

ӕǴѸԾρӼ௨Ҭ೯ǵՐஎՉำೕჄǴЪפπբޑБԄΨӢࣁҞޑӦ୯ৎ

܈ଷѺπϐࡋ۳ᜤǴӢԜӭኧΓӧ֚ࣁᕉნǵЎϯৡ౦όӕԶၨޑ୯ךک

ၸำύቶݱཛྷҞޑӦ୯ৎޑӚਓၯǵғ܈ࢲπբၗૻǴԋჹ၀୯ৎ߃ޑ

ӑຝᆶΑှǴа٬۳ޑࡕਓำ܈πբၸำ׳ճǶฅԶǴόፕ߆ௗࢂޑՖᅿࠠ
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ᄊޑਓၯ܈πբǴࡋଷѺπޣᜤխჹढ़ғੇޑѦᕉნԖόዴۓག܈όӼӄགǴ

ᏼЈΓيӼӄǵ୍ཞѨǵ੯ੰુ࠶ǵമၗޟՔᒿԶٰ࣬ჹᔈޑ॥ᓀǴԶ

ёૈቹៜځჹࡋܭଷѺπ܌ᇡޑډޕሽॶࣗԿᅈཀࡋǶ 

ԃቚуࡋޑଷѺπୖᆶΓኧǴуך୯ࡹޑ۬ࡹቶᆶᑈཱུբࣁǴᡉҢ

ѠᗨฅςԖόϿख़ाᚒǶฅԶǴҞޑό۹ຎࣁଷѺπӧѠςࡋ

ਓၯǵԾշਓՉ࣬ᜢزࣴޑǴଞჹࡋଷѺπزࣴޑϝόᆉӭǶځύǴεϩ௦ڗ

፦ϯೖፋБԄǴϣӭࣴࡋزଷѺπޑޣᐒǵᡍϣǵᏢಞᆶԋߏϷԜᡍ

ჹ߇୯ޑࡕቹៜȐᛥݒߘǴ2011ȑǴၨϿаໆϯБԄࣴځزдቹៜځЈᆶՉࣁ

 ख़ाӢનǶޑ

ӢԜǴҁࣴزటଞჹੇѦࡋଷѺπޣՉޑ܄ჴϩزࣴǴၸ Baloglu 

and McCleary (1999)ගрϐҞޑӦཀຝԋኳࠠϷޕ॥ᓀϐᢀᗺǴၗૻཛྷ

ՉࣁǵࡋଷѺπᐒǵҞޑӦཀຝᆶޕ॥ᓀӵՖቹៜࡋଷѺπޣϐޕሽॶᆶ

ᅈཀࡋǴΑှࡋଷѺπޑޣЈǵՉࣁ܄ᆶӚӢનϐ໔࣬ޑϕᜢ߯Ǵаයૈ

ޣଷѺπࡋ҂ٰԖཀୖᆶ܈ޣزࣴុࡕǵޣՏǵ࣬ᜢൂ۬ࡹଷѺπѱǵࡋࣁ

ග࣬ٮᜢࡌᆶୖԵǶ 
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ಃΒǵࣴزҞޑ 

 ҁፕЎவ Baloglu and McCleary (1999)ϐҞޑӦཀຝԋኳࠠϷޕ॥ᓀޑᢀ

ᗺрวǴ၂კࣴੇزѦࡋଷѺπޑޣၗૻཛྷՉࣁǵࡋଷѺπᐒǵҞޑӦཀຝ

Ϸޕ॥ᓀǴӵՖቹៜୖځᆶࡋଷѺπޕޑሽॶϷᅈཀࡋǴӚᡂኧ໔ޑ

ᜢ߯٠่ӝౢғࡋଷѺπޑޣЈᆶՉࣁኳࠠǶ٠ਥᏵीϩ่݀زࣴޑǴଞ

ჹ୯ϣࡋଷѺπ࣬ޑᜢൂՏঁ܈ΓǴගр҂ٰёՉϐࡌǶ 

 ҁࣴزᔕၸୢڔϩၲԋࣴزҞޑӵΠǺ 

ǵ ΑှੇѦࡋଷѺπޣϐၗૻཛྷՉࣁᆶࡋଷѺπᐒǴځჹܭҞޑӦཀ

ຝԋϐቹៜǶ 

Βǵ ੇѦࡋଷѺπޣԋϐҞޑӦཀຝӵՖቹៜୖځᆶࡋଷѺπϐޕሽ

ॶǶ 

Οǵ ੇѦࡋଷѺπޣϐޕ॥ᓀӵՖቹៜୖځᆶࡋଷѺπϐޕሽॶǶ 

Ѥǵ ੇѦࡋଷѺπޣϐޕሽॶӵՖቹៜځᘜ୯ࡕϐᅈཀࡋǶ 
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ಃΟǵࣴࢬزำ 

 ҁࣴޑزՉࢬำӵკ 1-1  ҢǺ܌

 

კ 1-1Ǻࣴࢬزำკ 

 

 

 

 

 

ಃകǵࣴزᐒǵҞޑǺ 

ᒧۓགᑫ፪ϐࣴزሦୱࡕǴਥᏵၸѐЎᆶѱၗཛྷǴว၀ሦୱΠё

 БӛǶزࣴޑૈ

ಃΒകǵЎǺ 

ଞჹࣴزБӛՉ୯ϣѦЎϐཛྷӣ៝ǵᘜયᆶǶ 

ಃΟകǵࣴࢎزᄬϷБࡌݤҥǺ 

ਥᏵЎ่݀ǴࡌᄬрࣴࢎزᄬᆶଷᇥǴ٠ᒧӝϐࣴزБݤుΕ

ीϣǶ 

ಃѤകǵୢڔၗཛྷᆶϩǺ 

ၸୢ҅ڔԄวޑܫෳ၂ǵঅׯᚒीࡕǴ҅ۈԄวڔୢܫǴ٠ਥᏵӣ

ԏၗՉǵीᆶϩǶ 

ಃϖകǵ่ፕᆶࡌǺ 

ፕၗϩ่݀Ǵ٠аԜࣁਥᏵଞჹ࣬ᜢൂՏϷঁΓගрёՉϐࡌǶ 
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ǵࣴزᐒᆶҞޑ 

ၸཛྷཥᆪ൞ᡏൔᏤǵѦҬᜢࡋܭଷѺπ۔ޑБၗکၸѐࡋଷѺπޑ

࣬ᜢࣴزǴΑှӧࡋଷѺπޑݩᆶᖿ༈Ǵ٠җԜפрёૈࣴޑزБӛǶයఈ

ၸҁࣴزΑှࡋଷѺπޑޣЈགྷݤᆶՉࣁǴפрѱࡹکय़ԖݤΠ

ёаׯޑӦБǴගϲࡋଷѺπޣӧԜᡍύޕޑሽॶᆶᅈཀࡋǶ 

 

ΒǵЎ 

 ଞჹԖᜢࣴزБӛޑЎՉཛྷǵࣴزᆶᘜયǶҁࣴޑزӚᡂኧх

֖ၗૻཛྷՉࣁǵࡋଷѺπᐒǵҞޑӦཀຝǵޕ॥ᓀǵޕሽॶϷᅈཀࡋǴ

Ӛᡂኧ໔ޑᜢ߯ࡕǴࡌᄬࡋଷѺπޑޣЈᆶՉࣁኳࠠǶ 

 

ΟǵࣴࢎزᄬϷБࡌݤҥ 

 ਥᏵЎ่݀ޑǴዴࢎزࣴۓᄬϷଷᇥǴ٠ୖԵҔܭҁࣴ٬܌زҔᡂ

ኧޑᑽໆБԄǴᒧаୢڔໆ߄ཛྷচۈၗǶ 

 

Ѥǵୢڔၗཛྷᆶϩ 

 ၸႣ၂অڔୢׯᚒ҅ࡕԄՉวܫǴӣԏ٠ǵीǵϩၗǴΑ

ᅈځሽॶϷޕ॥ᓀჹޕӦཀຝǵޑǵᐒǵҞࣁၗૻཛྷՉޑޣଷѺπࡋှ

ཀޑࡋቹៜǶ 

 

ϖǵ่ፕᆶࡌ 

 ਥᏵၗϩ่݀ǴଞჹࡋଷѺπѱǵൂ۬ࡹՏǵ࣬ᜢޣǵޣزࣴុࡕ

  ᆶୖԵǶࡌගр࣬ᜢޣଷѺπࡋ҂ٰԖཀୖᆶ܈
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ಃΒകǵЎ 

ಃǵࡋଷѺπ 

ޑᢀۺύǴȨਓՉȐtourismȑȩکȨπբȐworkȑȩӭᇡࢂࣁΓᜪՉ

ࢲޑӝ่࣬ޣٿΜӭԃٰǴᅌрஒ߈ጄᛑǴฅԶޑҟ࣯܈ᅿ࣬ϕჹҥٿύࣁ

ǴԜຝΨЇଆਓၯᢀӀሦୱύᏢݙޑޣཀԶ໒ۈΕЈΚࣴز(Uriely, 2001)Ƕ 

Uriely (2001)ஒԜᅿਓՉکπբ่࣬ӝࢲޑ٩ྣၸำύޣٿவ٣Кٯϐӭ

ჲǴவၨୃख़πբډၨୃख़ਓՉǴ٩ׇϩࣁѤεᜪࠠǺதਓՉϐᙍπբޣ

Ȑtravelling professional workersȑǵᎂ౽ԄਓၯπբޣȐmigrant tourism workersȑǵ

ޣȐnon-institutionalized working touristsȑǵπբଷයਓՉޣπբϐਓՉ܄ಔᙃߚ

Ȑworking-holiday touristsȑǶځύǴᆀख़ܭπբϩၨӭࣁޣٿޑȨਓՉπբ

 ȐworkingޣȨπբਓՉࣁޣٿࡕޑਓၯϩၨӭܭȐtravelling workersȑȩǴᆀख़ޣ

touristsȑȩǶԶȨπբਓՉޣȩၨௗ߈߈൳ԃӧШࣚӚӦᅌࢬՉǵӕਔΨࢂҁࣴ

߄Πـ፦ǶӚϩᜪ၁ಒᇥܴ܄ޑࡴ఼܌టЬᚒȨWorking Holidayȩز 2-1Ƕ 

ȨWorking holidayȩຒ२Ӄҗ Cohen (1973)ගрǴҔٰࡰᆀߙԃΓਓՉԿځ

д୯ৎǴԾᜫவ٣อයคԏΕЪόሡޑૈמۓമπբޑਸਓၯԄǴԶԜ

ጄޑȨworking holidayȩޑՉၠ୯ϐ໔܌ଷය໔ՉǶϞܫεӭճҔපයࢲ

ൎ߾ၨа۳ᘉεǴх֖ߏ׳ය໔کவ٣ԖᖒπբǶ  
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߄ 2-1ǺȨਓՉπբޣȩکȨπբਓՉޣȩϐᅿᜪ 

ϩᜪ πբᐒ πբՅ ᖐٯ 
Γαी 

ၗ 
Ӏ 

ਓ

Չ

π

բ

 ޣ

தਓՉ

ϐᙍπ

բޣ 

౽ࣁࢂΑჴ

ՉπբǴਓՉ

 ࢲуߕࣁ

ޑᙍ࣬ᜢيҁک

܄πբ 

 ǵܺޜ

ᏤၯǵѦ

ҬΓ 

ឦύ܈ύ

ଯ໘ભ 

πբ 

ᎂ౽Ԅਓ

ၯπբޣ 

౽ӕਔࣁΑ

πբαک൨

 ז

מۓڀ ǵૈԏΕό

ᛙۓǵ೯தۑ܄

Ѩޑπբ 

ᙍၮ

 

ឦύ܈ύ

ե໘ભǴ

ӭъൂي 

 

π

բ

ਓ

Չ

 ޣ

܄ಔᙃߚ

πբϐਓ

Չޣ 

πբࣁΑᝢ

ၗߎаՉߏ

ำਓՉ 

όሡਸૈמǵᖏ

ਔǵեᖒǵӭࣁό

 ᡏΚമπբޑ഻

อයѺπ ߙԃΓ 

 

πբଷය

ਓՉޣ 

πբࢂਓၯ

ᡍύҶ໕ু

 ҽޑ

όሡਸૈמǵᖏ

ਔǵคᖒǵӭࣁҶ໕

 ᡏΚമπբޑ܄

ၭᡏᡍ ߙԃΓ 

ਓՉ 

ၗٰྍǺUriely (2001) 

 

୯ϣჹܭȨworking holidayȩޑᙌӭኬǴԖፏӵȨമଷයȩǵȨπբଷයȩǵ

ȨѺπࡋଷȩǵȨࡋଷѺπȩǵȨדπᢀӀȩຒᇟȐឮ࣑Ǵ2010ȑǴҁࣴزӢஒࣴ

ଷѺπीჄȐWorking Holiday Visa Schemeȑࡋ୯ᛝुךȨၸᆶࣁჹຝϐጄൎुز

ଷѺπȩࡋȨޑڥБᆀ۔ȩǴӢԜ௦ҔѦҬޣଷѺπࡋ۳ੇѦวᛝ܌୯ۓڐ

բ٬ࣁҔӜᆀǴ٠ᆀୖᆶࣁޣȨࡋଷѺπޣȐworking holiday makersȑȩǶ 

ᕵᢀҞѠᆶځд 13 ୯܌ᛝुࡋޑଷѺπۓڐǴೕୖۓᆶޑޣԃសሡϟܭ

18 Կ 30 ܈ 35 ྃǴόሡڀഢӦ୯ৎϐᇟૈقΚǴଶ੮ය໔നอࣁ༫ӦճޑϤঁ

ДǴനࣁߏम୯ٿޑԃǴՠаԃۚӭǴԶ۳ᐞ߾ޣࢪёຎݩձҙፎߏۯ

ଶ੮ԿٿԃǴ၁ـക߄ 1-1Ƕ 

ЬǶࣁᒲߎڗаᖺߚǴԶޑЬाҞࣁаᢀӀਓၯځܭՅӧޑଷѺπीჄࡋ
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ӧۓය໔ϣᙖҗࡋଷѺπᛝԿۓ୯ৎǴుΕᡏᡍӦόӕޑғࢲБԄϷЎ

ϯǴᒃيௗӦۚ҇ӕϕǵҬࢬǴᕇڗόӕܭᢀӀૈ܌ளޑډᡏᡍǶ

ǴࢲᏢಞޑϐѦǴҭёՉၯᏢǵอයঅᚐѦࢲନΑೕჄਓၯޣଷѺπࡋ

ය໔ߕவ٣ӝݤอයѺπၗշਓၯғࢲǴа෧ᇸਓၯය໔ϐғॄࢲᏼȐѦҬ

Ǵ2014ȑǶ 

 வਓၯБय़ٰ࣮ǴࡋଷѺπޑޣਓၯՉکࣁԾշਓՉޣεठ࣬ӕǴӭаԾշ

דޑਓၯՉำǶπբБय़ǴԖΓаคൔၿکԄՉǴԾՉೕჄѺ१எǵҬ೯

πБԄୖᆶǴٯӵWWOOFȐWorld-Wide Opportunities on Organic Farmsȑගٮӧ

ၭอයπբᡏᡍޑᐒǴԶЬεӭٮᔈ१எբࣁπਔޑҬඤǹΨԖΓவ٣Ѝ

ᖒπբǶฅԶόᆅӧবᅿݩΠǴࡋ٩ྣଷѺπޑۓڐೕۓǴࡋଷѺπޣૈ

ӧࡋଷѺπය໔வߚ٣܄ǵόሡޑૈמۓπբǴதޑـѺππբ݀ࣁ༜௦

ԏǵၭᅿǵНౢᎦǵ१ࠔуπǵ੬ށǵᓓǵ۫ǵ୍ܺǴВҁ٠

ձೕࡋۓଷѺπޣόளܭ॥ϯ܌ѺπǶ٤ࢌک୯ৎۓڐޑύࣗԿೕۓவ٣ӕ

πբޑਔ໔ज़ǴӵӧᐞࢪǵКճਔǵݢើόёࣁӕЬπբຬၸϤঁДǴ

ફՋើǵӎУճࣁ߾ΟঁДǴჹܭᏢಞ૽ግፐำ߾ќԖځдೕۓǴа֡Ҕаዴ

 ЬाҞǶࣁаᢀӀਓၯࢂޣଷѺπࡋߥ

൩ѠҞࡋଷѺπݩރޑԶقǴԾவ2012ԃ9ДȠϞڬтȡൔᏤȨమε

ғࣁՖీࣁᐞࢪஓϻȩЎࡕǴࡋଷѺπ҅ԄԋޗࣁᚒǶ၀Ӝమεғ߄

ܴԾρаᖺڗಃఏࣁߎҞ۳ޑᐞࢪǴӧӦӭவ٣ᐞࢪΓόᜫཀޑե໘മ

ΚπբǴπբᕉნᕪᑖǴᗋёૈᎁݔڙຎȐླྀಏǴ2012ȑǶᗨϐࡕΨԖ࣬ᜢൔᏤ

ϷፕࡰрԜࣁਸਢٯǴՠόխᡣΓᚶᅪزഖԖӭϿΓᚶܤ࣬ӕགྷࡋ۳ݤ

ଷѺπǴӢԜǴཇٰཇӭԃᇸΓр୯ࡋଷѺπޑङࡕচӢǴϷӧӦय़ჹޑᕉნ

 Ƕݙᜢ܌ޗ॥ᓀᅌޑډёૈᎁၶک
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ਥᏵநЎЎ௲୷ߎӧ 2012 ԃଞჹςֹԋ୯ѦѺπࡋଷԿϿъԃаޑѠ

่ፓڔୢޑ܌ԃߙ Ǵ݀ԃᇸΓ،ۓр୯ѺπࡋଷޑΟӜҗࣁȨШࣚǵ

໒ᗡຎഁȩǵȨගϲᇟૈقΚǵᎦᐱҥԾЬȩǵȨᅈىჹཥШࣚϷཥޑނ٣ӳڻȩǹ

ǴҭёࡕଷύᘤំӭጇፕࡋѺπࢪᐞޑළȩ࠼ѠനεਓၯፕᏝȨङхܭ

ᘜ่рȨᚆচԖғࢲᕉნȩǵȨჹᐞޑࢪӳڻЈȩǵȨᏢಞमᇟȩǵȨߵᓀࡷᏯȩǵȨय़

ჹԾךȩϷȨԾךჴȩᐒǹԶࢤൔᏤύёวᔈԖϩߙԃࢂаȨᖺڗ

 ǶޑЬाҞࣁᒲȩߎ

ќѦਥᏵѦҬߙԃࡋଷѺπᆛઠޑၗૻᡉҢǴӧനӭך୯ߙԃࡋ۳

ଷѺπޑᐞࢪǴࡋଷѺπޣதวғӚᜪཀѦࡺ٣ᆶ࡚ᜤ٣ҹǴځচӢхࡴǺᇟ

ΑှǴԶىೕകǵЎϯಞ߫ǵΓЎᕉნԖࡓݤǵࡋڋޗаჹӦىΚόૈق

ЖલೀπբϷғୢࢲᚒ܌ሡඓඝޑၗૻǹલЮᆢៈԾيӼӄޑཀǴ۹ౣፏӭ

ǵϦၡᕉნϷҬ೯ࡼӵǺჹၰၡٯӚᅿወӧ॥ᓀǴޑࢲයӧӦۚՐπբғߏ

ೕ߾όᕕှǴதวғᝄख़Ҭ೯ཀѦࡺ٣ǹჹπբޑമచҹǵӼӄྗ߾ᆶೕۓ

όዕǴ܈Ғᜫۙ൩ݤߚπբǴԶวғπӼཀѦ্ϷമၗޟȐѦҬǴ2015ȑǶ 

ᏃᆅӸӧаӚᜪᜢܭᐒǵ॥ᓀځ܈дᚒޑፕǴӚ୯ϐ໔ᛝुࡋଷѺ

π߃ޑۓڐ૱ϝࣁႴᓰߙԃ፯р҆୯ǴၸКਓၯၨߏਔ໔ޑଶ੮ǴᏢಞӚ

Ўϯӧόӕቫय़ޑৡ౦ǴШࣚǵߦҬࢬǴ٠ёՉคᖒ܈ԖᖒޑอයѺ

πǴӕਔၲډቚуҶ໕ᡏᡍံکຠғࢲਓޑфҔǶҁࣴ܌زᆀࡋଷѺπࣁޣҁ

ඔॊϐጄൎǴࣴزჹຝࢂ߾ၸҙፎࡋଷѺπۓڐ୯วܫϐᛝࡋ۳ଷѺπ

  Ƕޣ
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ಃΒǵࡋଷѺπᐒ 

ǵᐒᆶਓၯᐒ 

 ᐒࢂঁᡏՉࢌᅿࢲǴᏤЇ၀ࢲරӛࢌҞޑᅿϣӧགྷ

ਔЇଆᆙىሡ҂ᅈޑΓॺࣁჴ፦ΚǶSchiffman and Kanuk (2000)ᇡکݤ

ΓϣӧঁܫሡǴफ़եᆙག٠ញىՉаᅈࢌڗᐟঁΓѐ௦ڈᄊǴԶރ

ࣁύϟǴᐒᙯඤԋՉޑࣁՉکሡࢂᡏϯǴΨڀޑሡࢂᓸΚǶӢԜǴᐒޑ

ข߾ᄊԶౢғӼЈགǴϸϐރሡǴಥᚆᆙىᅈٰ่݀ޑǴၸၲԋҞࡕ

ቾόӼǴख़ፄൻᕉՉࣁԿሡᅈࣁىЗȐђનዝǵഋةࠂǴ2006ǹ݅లඁǵᛥϿ

ঙǴ2010ȑǶ 

 ҅தݩΠǴΓவ٣ҺՖՉࢲ܈ࣁډڙᐒޑ០٬ǴԶ០٬Γॺவ٣

ਓၯՉޑࣁᐒǴ൩ࢂਓၯᐒȐђનዝǵഋةࠂǴ2006ǹ݅లඁǵᛥϿঙǴ2010ȑǶ

ਓၯᐒᇡࢂࣁၯ࠼Չਓၯࢲޑ҅চӢǴӕਔΨࢂቹៜҞޑӦཀຝԋ

 ;ख़ाӢન(Um & Crompton, 1990; Baloglu & McCleary, 1999ޑӦᒧޑҞک

Gartner, 1993)ǶBaloglu and McCleary (1999)ᇡࣁਓၯᐒឦঁܭΓޑǵЪޗࣁЈ

ቫय़ȐsociopsychologicalȑޑቹៜӢનǴӧࢌᅿำࡋǴঁΓޑਓၯᐒёа

ຎځࣁགྷाவ၀ԛਓՉᡍ൨ޑճȐtouristic benefits soughtȑǴԶԜճ൨

ၸགቫय़ቹៜঁΓჹܭҞޑӦޑᡏཀຝ(Gartner, 1993; Dann, 1996)ǴΨ

ቹៜჹܭਓၯޕޑሽॶȐֺྍ్Ǵ2010ȑǶ 

ၸѐவόӕሦୱࣴزਓၯᐒޑፕӭ(Mohammad & Mat Som, 2010)Ǵ

McIntosh and Gupta (1980)ᇡࣁΓॺததӢࣁᅿаޑҗԶਓՉǴԶගрѤᅿ

୷ҁޑਓၯᐒǺ 
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ȐȑғᐒȐphysical motivatorsȑǺ 

ၸيᡏࢲନᆙᆶόӼǴх֖Ҷ৲ǵၮǵၯᔍǵݯᕍǹ 

ȐΒȑЎϯᐒȐcultural motivatorsȑǺ 

టᕕှځ፞ݒکд୯ৎ߫҇ޑǵ᛬ೌǵᇟقǵے௲کЎϯǴޑޕࣁటఈǹ 

ȐΟȑΓሞᐒȐinterpersonal motivatorsȑǺ 

ၸೖᒃ϶่܈Ҭཥܻ϶ǴᘍಥԋόᡂޑВதғࢲǵπբ܈ᕉნǴа

ᗉჴ܈խନᓸΚǹ 

ȐѤȑӦՏᆶᖂఈᐒȐstatus and prestige motivatorsȑǺ 

хࡴԵჸǵҬࢬǵ୍Ϸவࢲز٣ࣴǴၸࡌҥؼӳޑΓሞᜢ߯Ǵᅈى

 ๔Ǵ2008ȑǶߪటఈȐЦޑΓวঁکΓ൧ख़ǵ፞ڙ

Pearce (1988)߾аଭථޑࢶሡቫԛፕȐTheory of Hierarchy of Needsȑࣁ୷

ᘵǴගрਓၯғఱ໘ఊȐtravel career ladder, TCLȑۺཷޑǴஒਓၯᐒҗեԶଯ

ϩࣁϖঁቫભǴϩձܫࣁȐ relaxationȑǵӼӄȐsafety/securityȑǵΓሞᜢ߯

Ȑ relationshipȑǵԾ൧ᆶԾךวȐself-esteem and developmentȑکԾךჴ

Ȑself-actualization/fulfillmentȑǴᇡࣁΓॺޑਓၯᐒᒿਓၯᡍޑಕᑈԶҗ

Πቫ۳ቫ౽(Pearce & Lee, 2005)ǶԶࡕӢঁࣁΓೀޑܭόӕғڮ໘ࢤǵԾך

ቹៜਓၯᐒǴ٬ਓၯࡋӭჲ֡ӧόӕำޑǵਓՉᡍڋज़״ऊޑдΓ܈

ᐒڀԖᄊǵӭቫԛǵቸޑ܄ՅǴPearce and Lee (2005)ᇡࣁኳԄȐpatternȑК໘

ఊȐladderȑ׳ӝᇥܴ೭ኬ่ۺཷޑᄬǴаϸࢀғఱȐcareerȑຒǴၱӧ 2005

ԃঅׯ TCL ٠ගрਓၯғఱኳԄȐtravel career pattern, TCPȑȐᎄϺᕄǴ2007ȑǶ 

ӢનȐpush and pull factorsȑࢂќঁډڙቶεፕ٠දၹௗޑڙਓၯ

ᐒࣴزሦୱǶΚࡰਓՉޣϣӧటఈޑΚໆᐟวԾρЬӛѦՉਓၯࢲǴ

࣬ϸӦǴΚࣁ߾ਓՉޣགޑډڙѦᕉნ֎ЇΚӵਓၯӦޑਸඳᢀǴᇨځ٬
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གྷा۳ਓၯ(Dann, 1977; Baloglu & Uysal, 1996; Hsu et al., 2014)ǶCrompton (1979)

ӧҶ໕ਓၯޣᐒزࣴޑύǴ२ӃวрΎਓၯᐒΚӢનǺᚆВத

ғࢲȐescapeȑǵܫيЈȐrelaxationȑǵԾךȐself-exploratoryȑǵගଯᖂ៉Ӝ

ఈȐprestigeȑǵӣᘜ଼நȐregressionȑǵமϯᆶৎΓ܈ᒃᜢ Ȑ߯kinship enhancementȑǵ

ቚуޗҬᐒȐsocial interactionȑǴϷٿΚӢનǺཥނ٣ڻȐnoveltyȑǵҞޑӦ

ϕ࣬ߚӢન٠ٿΚکрΚࡰᕉნȐeducationȑǶBaloglu and Uysal (1996)ػ௲ޑ

ᐱҥǴԶࢂӅӕӸӧբҔǴ۶Ԝ໔Ԗ࣬ᜢ܄ǶࡕځΨഌុԖόϿᏢޣаӢ

નፕࣁ୷ᘵǴՉਓၯᐒޑჴࣴز(Mohammad & Mat Som, 2010)Ƕ 

 

ΒǵԾշਓՉᆶࡋଷѺπᐒ 

፦ᆶԾշਓՉ࣬՟ǴӢ܄ਓၯޑύځǴЪޑЬाҞࣁଷѺπᔈаᢀӀਓၯࡋ 

ԜၸѐࡋଷѺπϐ࣬ᜢࣴزதаதޑـԾշਓՉᐒঅۯׯ՜ԶԋࡋଷѺπᐒ

ᄬय़ǶParis and Teye (2010)аزࣴޑ TCP کᄬऍ୯ǵу৾εǵम୯ࢎፕࣁ

ᐞޑࢪԾշਓՉޣᐒزࣴޑύǴᘜયϤԾշਓՉޑޣᐒӢનǺঁΓ/ޗԋ

ᡍȐexperientialȑǵ࣪ᒲਓၯȐbudget travelȑǵڗȐpersonal/social growthȑǵᕇߏ

Ꭶᐱҥ܄ȐindependenceȑǵܫȐrelaxationȑکቚуЎϯޕȐcultural knowledgeȑǴ

٠วനࢂޣٿࡕόፕਓၯᡍӭჲ܌ޑԖԾշਓՉޑޣਡЈᐒǶ 

Lin, Lee and Wang (2012)ӧࣴزѠεᏢғр୯ࡋଷѺπޑᐒǵޕ॥ᓀᆶ

ᅈཀࡋᜢ߯زࣴޑύǴஒࡋଷѺπᐒϩࣁԾךԋߏᆶჴȐgrow up and 

enduranceȑǵᏢಞکᡍಕᑈȐlearn and experienceȑǵᡏᡍѦ୯ЎϯȐexperiences of 

foreign cultureȑǵᖼނᆶऍ१Ȑshopping and foodȑǵᗝᗗکቚуԏΕȐpractice and 

salaryȑϖεᜪǴ่݀ᡉΟࣁޣЬाᐒǶ 

ችཁȐ2014ȑӧа፦ϯೖፋБԄՉޑѠߙԃॅᐞࢪѺπࡋଷࣴزύǴ
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ᘜયрቚуᔮԏΕǵᡏЎϯኆኊǵගϲޗቫભǵԾךჴѤᜪࡋଷѺπ

ޑᆶമΚѱᜢ߯ޣଷѺπࡋВҁޑࢪᐞॅزᐒǶKawashima (2010)ҭӧࣴޑ

ቚȐself-improvementȑǵჹךᏢಞȐlanguage learningȑǵԾقрᇟࡰᡂϯύǴࡕ

ԖπբރᄊޑόᅈȐdissatisfaction with current working statusȑࣁВҁࡋଷѺπ

߄ගϷϐਓၯϷԾշਓՉᐒᙁൂԿΠ܌ЬाᐒǶаޑޣ 2-2Ƕ 

 

߄ 2-2Ǻਓၯᐒϐᑽໆᄬय़ 

Ꮲޣ ԃҽ ᄬय़ 

Crompton 1979 

ᚆВதғࢲǵܫيЈǵԾךǵගଯᖂ

៉Ӝఈǵӣᘜ଼நǵமϯᆶৎΓ܈ᒃᜢ߯ǵ

ቚуޗҬᐒǵཥނ٣ڻǵҞޑӦ௲ػᕉნ 

McIntosh and Gupta 1980 ғǵЎϯǵΓሞǵӦՏᆶᖂఈ 

Pearce 1988 
วǵԾךǵӼӄǵΓሞᜢ߯ǵԾ൧ᆶԾܫ

 ჴך

Paris and Teye 2010 
ঁΓ/ޗԋߏǵᕇڗᡍǵ࣪ᒲਓၯǵᎦᐱ

ҥ܄ǵܫǵቚуЎϯޕ 

Kawashima 2010 ᇟقᏢಞǵԾךቚǵჹԖπբރᄊޑόᅈ 

Lin, Lee and Wang 2012 
ԾךԋߏᆶჴǵᏢಞکᡍಕᑈǵᡏᡍѦ୯

Ўϯǵᖼނᆶऍ१ǵᗝᗗکቚуԏΕ 

ችཁ 2014 
ቚуᔮԏΕǵᡏЎϯኆኊǵගϲޗቫભǵ

Ծךჴ 

ၗٰྍǺҁࣴز 

 

 ᆕӝаࣴزǴᐒྍԾΓޑሡǴԶਓၯǵԾշਓՉࡋکଷѺπՉߚࣣࣁ

җൂޑሡ܌០ǴԶࢂҗӭᅿሡߦวǴ٠ၸঁΓޑғࢲᡍಕᑈϷඵ܄

ݤǴϩᜪБ܄ޑԖӭኬፄᚇڀᆶՉǶӢԜਓၯᐒ،ޑբр܌ǴࡕԵࡘ

ӭԶᜤаठǴՠϝฅёаว٤ਓՉޣӅӕޑਡЈᐒǴхࡴᚆǵܫǵ

ᜢ߯ගϲǵЎϯᡏᡍǵԾךวǶၸΑှਓၯᐒǴόёаளޕၯ࠼வ٣
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ਓၯࢲޑଆӢǴҭૈځՉࣁǴԶගٮനޑ٫ਓၯᡏᡍǶ 

ҁࣴز୷ࡋܭଷѺπҁ፦аҶ໕ਓၯᡏᡍࣁЬޑՅǴуநЎЎ௲୷ߎ

ୢڔፓനӭԃᇸΓࣁΑȨШࣚǵ໒ᗡຎഁȩǵȨගϲᇟૈقΚǵᎦᐱҥ

ԾЬȩǵȨᅈىჹཥШࣚϷཥޑނ٣ӳڻȩԶр୯ࡋଷѺπ่݀ޑǴϷவਓၯፕᏝ

ङх࠼ළ܌ᘜયрޑȨᚆচԖғࢲᕉნȩǵȨߵᓀࡷᏯȩϷȨԾךჴȩᐒǴ

ᒧୖԵ Paris and Teye (2010)ޑȨঁΓ/ޗԋߏȩǵȨᕇڗᡍȩǵȨቚуЎϯޕȩǵ

ȨܫȩǴLin, Lee and Wang (2012)ޑȨԾךԋߏᆶჴȩǵȨᏢಞکᡍಕᑈȩǵȨᡏ

ᡍѦ୯ЎϯȩǴϷ Crompton (1979)ޑȨᚆВதғࢲȩǵȨቚуޗҬᐒȩزࣴޑᄬ

य़Ǵஒᜪ՟่ۺཷޑӝࡕǴวрȨܫᆶᚆȩǵȨҶ໕٦ȩǵȨЎϯᡏᡍᆶΓ

ሞҬࢬȩǵȨૈΚᆶᡍಕᑈȩǵȨԾࡷךᏯᆶჴȩࡋଷѺπᐒޑᄬय़ǹӕਔ

ΨӢࡋଷѺπନਓၯѦዴჴԖπբՉࣁǴЪၸѐჴሞวғԖࡋଷѺπޣаᖺڗ

ԏΕࣁҞޑϐਢٯǴԶୖԵࡋزࣴߐଷѺπޑޣ Lin, Lee and Wang (2012)ޑȨᗝ

ᗗکቚуԏΕȩϷችཁȐ2014ȑޑȨගϲޗቫભȩǵȨቚуᔮԏΕȩᄬय़Ǵ

ќѦቚуȨԏΕᆶޗᢀགȩǶ 

ӢԜǴҁࣴزрȨܫᆶᚆȩǵȨҶ໕٦ȩǵȨЎϯᡏᡍᆶΓሞҬࢬȩǵ

ȨૈΚᆶᡍಕᑈȩǵȨԾࡷךᏯᆶჴȩǵȨԏΕᆶޗᢀགȩϤεᄬय़Ǵբࣁᑽ

ໆࡋଷѺπᐒޑᄬय़ᡂኧǴ٠٩ԜวୢڔᚒǴځӵՖቹៜࡋଷѺπޣ

ჹࡋܭଷѺπҞޑӦ୯ৎޑཀຝᆶޕሽॶǶ 
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ಃΟǵҞޑӦཀຝ 

ǵཀຝϷҞޑӦཀຝϐۓက 

 ȨImageȩࢂᅿܜຝޑӜຒᆶཷۺǴቶݱၮҔӧЈᏢǵӦᏢǵՉᎍᏢǵ

ᢀӀᏢᏢࣽزࣴޑǴӧ೭٤ሦୱύΨ፟ϒόӕޑҔӷǵۓကှکញǴҁࣴز

  ȨཀຝȩǶࣁҔӷǴᆀϐޑሦୱύزӧᢀӀࣴځҔݮ

ཀຝനԐҗ Boulding (1956)ගрǴᇡࣁཀຝঁࢂΓӧௗԏډѦࣚόӄय़܈ό҅

த܌ࡕ৲ૻޑᆕӝԶԋޑЈკႽǴࢂჹܭԾρ٣ޑߞ࣬܌ჴޑЬᢀሽॶکᇡǴ

Զόࢂ၀٣ჴޑჴϣǶԶΓჹԜޕ٣ޑډჴբрϸᔈکѦࣚᕉნྎ೯Ǵ

ӢԜཀຝёᇥࢂჹΓޑགྷݤϷՉࣁ،Ԗख़εቹៜȐඁࣔǴ2007ȑǶ 

ӧᢀӀᏢࣽሦୱΟΜӭԃჹܭཀຝزࣴޑύǴதـȨਓၯཀຝ/ᢀӀཀຝ

Ȑtourism imageȑȩǵȨਓၯҞޑӦཀຝȐtourist destination imageȑȩ܈ȨҞޑӦཀຝ

Ȑdestination imageȑȩӜຒ٬ޑҔǴӢࡋଷѺπόЗܭਓၯࡋଷǴۘԖѺπࢲ

ǴӢԜаȨҞޑӦཀຝȩբࣁҁࣴزύ٬ޑҔӜᆀǶҞޑӦཀຝӢࣁᆶၯ࠼ӧ

ҞޑӦޑᒧǵჹҞޑӦࠔ፦ޑᇡޕǵޕሽॶǵᅈཀࡋϷख़ၯཀᜫՉࣁԖଯ

 ,Pike, 2002; Chen & Tsai, 2007; Kim)ݙᜢޑࡋॺ࣬ำޣᏢډڙǴԶ܄ᜢ࣬ޑࡋ

Holland & Han, 2012; Sun, Chi & Xu, 2013; ᔎԖቺǴ2011)ǶHunt (1985)ǵBaloglu and 

McCleary (1999)ҭᇡࣁӧჴሞೖϐჹܭਓၯҞޑӦԋޑന߃ཀຝǴࢂၯ࠼

ᒧҞޑӦၸำύനख़ाޑӢનǶ 

 ҞޑӦཀຝදၹ௦ҔۓޑကࣁǴΓॺჹࢌܭӦᗺ܈ҞޑӦ܌Ԗۺߞޑ

ȐbeliefsȑǵགྷݤȐideasȑکӑຝȐimpressionsȑޑᕴک(Baloglu & McCleary, 1999)Ƕ

ᅿඔॊޑԋ܌ӦӧЈޑਓၯҞܭ٩ᏵঁΓགჹ࠼ကҭԖၯۓдځ

(Crompton, 1979)ǵၯ࠼ၯӧЈҞύჹਓၯӦ܌Ԗޑឦ܈܄ݤ࣮ޑ܄ᆶයఈ
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(Beerli & Martín, 2004)ǵঁΓӧೀߏයҗӚᅿٰྍ܌ᕇளϐၗૻࡕǴԋჹҞ

 Ƕ(Assael, 1984)ޕᇡޑӦޑ

 ᘜયаӚৎᇥݤǴҁࣴزᇡࡋࣁଷѺπޑޣҞޑӦཀຝࣁȨঁΓӧӚᅿၗ

܌ޕЬᢀЈᇡޑԖӦޑଷѺπҞࡋܭǴჹࡕᕇளǵᡍಕᑈᆶሽॶղᘐޑૻ

 ᡏӑຝȩǶޑԋ

 

ΒǵҞޑӦཀຝϐԋϩᆶᑽໆ 

 Gartner (1993)ӧځཀຝԋၸำزࣴޑύࡰрǴҞޑӦཀຝޑԋࢂҗΟঁ

ϩᜪܴᡉόӕǴ࣬ࠅϕ໔Ԗቫભᜢᖄޑ܄ाન܌ಔԋǺ 

ȐȑᇡޕཀຝȐcognitive imageȑǺ 

٩ᏵঁΓۺߞǵѦ٣ჴ܈ၗૻǴჹܭҞޑӦឦ܌܄ຑϐуᕴǹ 

ȐΒȑགཀຝȐaffective imageȑǺ 

ᆶঁډڙΓ഻ӳکයఈ܌ቹៜޑਓၯᐒԖᜢǶٯӵऩၯ׆࠼ఈૈᇡό

ӕЎϯǴ߾ᒧа౦୯ЎϯӜޑਓၯҞޑӦа಄ӝԾρޑයఈǴԶ

ుϯჹܭਓၯҞޑӦޑགǹ 

ȐΟȑཀటཀຝȐconative imageȑǺ 

ԋࡕࢤ໘ٿϷགޕՉӢનǴϣѦၗૻӧၸᇡޑᜪ՟ࣁᅿᆶՉࢂ

 ӦǶޑਓၯҞޑԵǴӆவύᒧঁӝୖޑਓၯ،ࣁ

ՉޑϷᔅշਓၯӦीԋфࣁਓၯՉޑ࠼ుΕΑှၯ׳ӦཀຝޑΑၸҞࣁ 

ᎍౣǴEchtner and Ritchie (1991)ӣ៝ၸѐჹܭҞޑӦཀຝࡕزࣴޑǴᇡঁࣁΓჹ

ᄬԋԖаΠΟᅿືय़ᆶख़ᗺǴЪჴሞᏹբਔᔈᏃёૈӕޑཀຝȩޕӦȨᇡޑҞܭ

ਔԵໆډΟᅿόӕືय़ޑᑽໆǶᡏࢎᄬკаΟԛϡຎفևӵკ 2-1Ƕ 
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Ȑȑঁձឦ܄Ȑattributesȑ—ᡏཀຝȐholisticȑǺ 

ၯ࠼ӕਔаঁձឦ܄ϷᡏཀຝٿᅿಔԋԋჹҞޑӦޑཀຝǶࣁޣ

႟࿗ǵޑۓၗૻǴӵၰၡࡼǵނሽǵংǴࣁ߾ޣࡕჹ၀ҞޑӦޑ

ᡏӑຝϷ࣮ݤǴӵᡏݗൎǹ 

ȐΒȑфૈ܄Ȑfunctionalȑ—Ј܄ȐpsychologicalȑǺ 

ॊঁޑձឦک܄ᡏཀຝǴ֡ᔈх֖ၨڀᡏǵޔௗёᢀჸ܈ᑽໆޑфૈ

ቻǴӵ܄ௗᑽໆϐЈޔຝǵᜤаܜሽǴϷၨނǵࡼቻǴӵՐஎ܄

϶๓ࡋǵӼӄ܄ǹ 

ȐΟȑ܄Ȑcommonȑ—ᐱ܄ȐuniqueȑǺ 

ҞޑӦཀຝޑጄൎڀഢ܄Կᐱཱུٿޑ܄ϯ܄Ƕ܌ࡰ܄ԖҞޑ

Ӧёаଆϕ࣬ຑሽКၨޑ܄Ǵӵ୷ᘵࡼǵނሽНྗǹᐱࢂ߾܄

 ᅐ৲ǶੁޑੀৃᅦࠖഊǵЃᎿޑࡋǴӵӑݗ܈ඳᢀޑӦԖࢌ

 

 

 

 

 

 

 

კ 2-1ǺҞޑӦཀຝϐԋϩᄬय़ 

ၗٰྍǺEchtner & Ritchie (1991) 

ঁձឦ܄ ᡏཀຝ 

ᐱ܄ 

܄ 

фૈ܄ቻ 

Ј܄ቻ 
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Echtner and Ritchie (1991)٠ӧᔠຎ 14 ጇख़ाЎࡕวǴᗨฅᑽໆҞޑӦཀ

ຝਔǴӕਔ٬Ҕྗϯໆ่ޑ߄ᄬԄБݤϷ໒ܫԄ่ߚޑᄬԄБࣁݤന٫Ǵՠჴ

ሞᏢޣӭ௦Ҕёໆϯ่ޑᄬԄБԄǴԜБԄΨӢୢᚒඔॊϷྗϯเᚒໆޑ߄

ᚒीज़ڋǴၨคݤᑽໆډॊཀຝືय़ύޑᡏཀຝکᐱঁٿ܄ηᄬय़Ƕ

ӢԜǴٿΓനࡕ٩ྣфૈ܄Ȑfunctionalȑ—Ј܄ȐpsychologicalȑޑቻືࡋǴ

ᘜયр 35 ᑽໆҞޑӦཀຝޑឦ܄ǴӵΠ।߄ 2-3Ƕ 

Beerli and Martín (2004)߾ୖԵၸѐჹܭਓၯӦ֎ЇΚϷཀຝឦ܄ᑽໆ

ΐεϩᜪǵ72ࡴǴวрҽ఼ࡕǴӝ٠ัբቚ෧߄ໆޑ གޕ/ᇡޕཀຝឦ܄

߄ȐΠΠ।߄ᄬᕴࢎ܄ӄय़ޑ 2-4ȑǴࡴ៶ځΑҞޑӦཀຝёૈޑӚᅿय़ӛǴբࣁ

ȨԾฅၗྍȩǵȨࣁǴΐεϩᜪϩձڀԵπୖޑӦཀຝޑҞޕᇡ/ޕᑽໆགࡕ۳

ࡼȩǵȨᢀӀࡼȩǵȨᢀӀҶ໕ϷুȩǵȨЎϯǵᐕўᆶ᛬ೌȩǵȨݯࡹᔮӢનȩǵ

ȨԾฅᕉნȩǵȨޗᕉნȩϷȨӦБݗൎȩǶࣴزύΨࡰрǴᑽໆឦޑ܄ᒧᔈຎ

ӚঁਓၯҞޑӦޑ֎ЇΚǵۓՏکຑགޕཀຝޑҞޑόӕԶۓǶӧٿΓଞჹ

ၯ࠼ჹܭՋУλޑҞޑӦཀຝޑჴࣴزύǴջၸӢનϩᘜ่рȨԾ

ฅᆶЎϯၗྍȩǵȨǵਓၯϷҶ໕ࡼȩǵȨӦБݗൎȩǵȨޗङඳᆶᕉნȩǵȨ

Ӏᆶ᠁ȩϖགޕ/ᇡޕҞޑӦཀຝޑᄬय़Ƕ 
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߄ 2-3ǺҞޑӦཀຝឦ܄ϐᑽໆҞ 

фૈޑ܄Ȑڀᡏޑ/ёᑽໆޑȑ 

FunctionalȐPhysical/Measurableȑ 

 ᢀӀඳᗺ/ࢲ 
୯ৎϦ༜/ഁѦࢲ 
ᐕўђᙬ/റނᓔ 
ੇᔭ 
റំ/Ң/ቼ 
॥ඳ/Ծฅඳᗺ 
 ᆶুࢲғڹ
ᖼނࡼ 
ਓၯᒌ၌୍ܺ 
ၮࢲ/ࡼ 
ӦϦӅࡼ/Ҭ೯ၮᒡ 
 ѱࠤ
Րஎ/ᓓ 
 ް܊/ނᑐࡌ
ԋҁ/ނሽНྗ 
ং 
Ᏹᔒག 
మዅག 
ѱϯำࡋ 
ᔮว/ျำࡋ 
ϯำࡋ 
 ܄ۓᛙݯࡹ
 ܄ၲܰ
ΓيӼӄ 
ёྎ೯ำࡋ 
॥߫/Ўϯ 
όӕ٫ޑᓘ/ऍ१ 
/϶๓/൧ख़ 
Ҷ৲/ܫ 
ݗȐዕǵ౦୯ፓȑ 
 ᓀᐒߵ
ቚޕߏޑᐒ 
ৎ܈ԋΓᏤӛ 
 ፦ࠔ୍ܺ
Ӝ៉/ᖂఈ 

Јޑ܄Ȑܜຝޑȑ 

PsychologicalȐAbstractȑ 

ၗٰྍǺEchtner & Ritchie (1991) 
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߄ 2-4Ǻ،ۓགޕҞޑӦཀຝϐБय़/ឦ܄ 

Ծฅၗྍ ࡼ ᢀӀࡼ 
Ϻং 
  ྕ 
  फ़ߘ 
  ᔸࡋ 
 Вྣਔኧ 
ੇ᠁ 
  ੇНН፦ 
  ፦۟܈᠁ 
  ੇ۞ጕࡋߏ 
  ၸࡋᏱᔒੇޑ᠁ 
ᙦ॓ޑѦඳՅ 
  Ծฅػߥ 
  ෫ݲ/ଯξ/ᅃ 
  ӭኬϷᐱޑނဂပ 

ၰၡ/ᐒ/ෝαϐวᆶࠔ፦ 
ϦӅϷ҇ᔼҬ೯ࡼ 
ϦӅፁғϷᙴᕍ୍ܺ 
 ୍ܺߞႝ
ࡼว 
 ࡋᑐวำࡌ

ਓᓔϷԾݻԄՐஎ 
 ኧ  
  ᅿᜪ 
 ፦ࠔ  
ᓓ 
  યΓኧ 
  ᅿᜪ 
 ፦ࠔ  
ଚփ/ᆸ/ॿ 
 ܄ၲܰ
ҞޑӦၯำ 
ਓ୍ܺ࠼ύЈ 
ᢀӀၗૻᆛ 

ᢀӀҶ໕Ϸু Ўϯǵᐕўᆶ᛬ೌ ݯࡹᔮӢન 
ЬᚒϦ༜ 
Ҷ໕ၮࢲ 
  ଯᅟϻ/ഄങ/Ѻᘪ/ྖഓ 
  /ወН 
  ᒃНϦ༜ 
  ނ༜ 
  ২ਓՉ 
 ࢲᓀߵ  
  ። 
 ࢲғڹ  
  ᖼނ 

റނᓔ/ᐕўࡌᑐ/इۺ 
ቼ/ॣ 
Ћπ᛬ 
ొ 
҇໔٣ࡺ 
 ௲ے
॥߫ϷғࢲБԄ 

 ܄ۓᛙݯࡹ
 ӛݯࡹ
ᔮว 
Ӽӄ 
  ҍ 
  ৮װ܀ᔐ 
  ሽނ

Ծฅᕉნ ޗᕉნ ӦБݗൎ 

ඳՅϐऍ 
 ѱᆶλᙼϐऍࠤ
మዅࡋ 
ၸࡋᏱᔒ 
 ࢉϷᏓॣԡޜ
Ᏹ༞Ҭ೯ 

/϶๓ޑӦۚ҇ 
೦֚ޗޑ 
ғࠔࢲ፦ 
ᇟق႖ሖ 
 
 

ᇬޑ 
ਔۘޑ 
 Ӧᗺޑᖂఈڀ
аৎࣁᏤӛޑӦᗺ 
౦୯ፓޑ 
ઓઝޑ 
 ޑܫ
Ԗᓸॐགޑ 
ඍޑ 
ޑ 
Юޑښ 
֎ЇΓ܈Ԗ፪ޑ 

ၗٰྍǺBeerli & Martín (2004) 
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ȨགཀຝȩޑᑽໆБय़ǴࢂᙖҗᕉნЈᏢύჹܭᕉნޑགࠔ፦ឦ

ག܈ᑽໆԶٰǶΓॺӧᆣޑȐaffective quality attributed to environmentsȑ܄

ჹܭᕉნޑඔॊதҔຒٰ߄ǴӢԜ೭ᜪޑᑽໆࢂҗسӈޑຒ܌ಔԋ

(Russel & Pratt, 1980)ǶRussel and Pratt (1980)வ 105 ঁനத٬ҔޑຒύǴ

җӢનϩᑔᒧрനૈඔॊჹᕉნགޑ൳ঁӢનǴ٠வύගрٿಔፕന

ӝҔٰᑽໆགཀຝཱུٿޑϯࡰǴಔх֖ঁٿᇟཀჹҥޑຒǴϩձ

—ȐarousingȑޑȨᐟᓰ֎ЇکȐunpleasantȑȩޑזȐpleasantȑ—όඍޑזȨඍࣁ

ЮښคಠޑȐsleepyȑȩǶԶϐޑࡕჴࣴزᡉҢǴӧᑽໆуΕȨᑫठޑࠁࠁ

Ȑexcitingȑ—ཀᑫᗣޑ࣑ȐgloomyȑȩکȨܫޑȐrelaxingȑ—ᓸྠඊޑ

ȐdistressingȑȩϐࡕǴᡏکࡋߞޑਏࡋ׳ӳǴЪჴૈᔈҔӧόӕᇟقǵ

ኬҁǵЎϯکᕉნᜪࠠزࣴޑ(Baloglu & McCleary, 1999)ǴૈҔٰբࣁჹࢌ

ҞޑӦགཀຝޑᡏຑ(Russel & Snodgrass,͒1987)ǶҁፕЎୖԵޑ Baloglu and 

McCleary (1999)ک Beerli and Martín (2004)֡زࣴޑ௦ҔԜБԄᑽໆགཀຝǶ 

 

аӚᏢزࣴޑޣǴGartner (1993)ࣁҞޑӦཀຝঁཷۺϩрཷ܄ࡴǵ

ၨεБӛԶำࡋόӕޑाનϩᜪǴঁΓௗԏѦ٣ჴࡕԋᇡޕཀຝǴ٠җϣ

ЈགکჹᇡޕཀຝޑϸᔈౢғགཀຝǴӆҬϕቹៜനࡕቹៜᡏ،ޑཀట

ཀຝǹEchtner and Ritchie (1991)߾аҞޑӦҁي൩Ӹӧޑ፦ࡋفޑϪΕǴஒୃӛ

ᇡޕБय़ޑҞޑӦཀຝ׳ಒጏϯှܨۺཷޑǴаڀ׳ᡏǵჹᔈډਓၯӦ

ቻឦޑ܄БԄևрٰǹBeerli and Martín (2004)߾ӧќѦуΕ Echtner and Ritchie 

(1991)ၨ҂ගϷޑȨӦБݗൎȩࡕǴ׳ஒ೭٤ᇡޕឦ܄ϩߐձᜪԋόӕޑΐ

εϩᜪᄬय़ǴБزࣴុࡕߡҞޑӦཀຝޑᏢޣவύᒧӝޑϩǶRussel and 

Pratt (1980)߾ଞჹགཀຝගрёҔаᑽໆޑБݤǶ 
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ӢԜǴа Baloglu and McCleary (1999)ޑᢀᗺٰᕴ่ǴঁΓჹܭҞޑӦޑཀຝ

εठх֖ჹӚঁڀᡏёჸ٣ჴޑᇡޕǵჹόӕय़ӛܜޑຝགޑඔॊᆶϸᔈǴ

Ϸᆕӝࡕޣٿჹᡏݤ࣮ޑǶჹᔈډԖӜຒޑᇥݤǴջࣁҞޑӦཀຝύޕ/ᇡ

ᜪٿӢનȐperceptual/ cognitive componentsȑǵགӢનȐaffective componentsȑޕ

ঁձཀຝǴᗋԖډڙаޣٿຑࡕჹਓၯҞޑӦԋޑȨᡏཀຝȐoverall/global 

imageȑȩǶӧᑽໆ߾εӭӧόӕᄬय़ΠǴаόӕঁձឦ܄ཀຝբࣁᚒҞՉǶ 

 

ΟǵҞޑӦཀϐԋϷቹៜӢન 

Baloglu and McCleary (1999)ࣁزࣴޑҞޑӦཀຝޑԋࡌҥঁᕴᡏࢎޑ܄

ᄬȐკ 2-2ȑǶӭόӕᏢࣽϷሦୱޑᏢ֡ޣᇡӕǴҞޑӦཀຝЬाډڙᐟᓰӢન

Ȑstimulus factorsȑঁکΓӢનȐpersonal factorsȑٿᅿЬाΚໆޑቹៜǶᐟᓰӢન

хٰ֖ԾܭѦࣚᕉნޑၗૻڈᐟǵሀǵϷӃᡍޑቹៜǴঁΓӢનঁࡰ߾Γ

 Ƕ܄ϷЈޗޑ

კ 2-2ǺҞޑӦཀຝԋϐᕴᡏࢎᄬ 

ၗٰྍǺBaloglu & McCleary (1999) 

ঁΓӢન 

Personal Factors 

z Јޑ 

� ሽॶᢀ 
� ᐒ 
� Γ፦ 

z ޗޑ 

� ԃស 
� ௲ػำࡋ 
� ஆރ࠷ᄊ 
 дځ �

  

ҞޑӦཀຝ 

Destination Image 

z ޕޑ/ᇡޑޕ 

z གޑ 

z ᡏޑ 

ᐟᓰӢન 

Stimulus Factors 

z ၗૻٰྍ 

� ኧໆ 
� ᅿᜪ 

z ၸ۳ᡍ 

z ၗૻኞ  
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ӧӣ៝ਓၯҞޑӦཀຝ࣬ޑᜢЎࡕǴBaloglu and McCleary (1999)ว

ਓՉޣ҂මჴሞೖࢌӦ܈คၸ۳ਓၯᡍޑݩΠǴаᕴᡏࢎᄬύЬा

ԖΟ،ۓӢનቹៜځჹܭҞޑӦཀຝޑԋǴϩձࣁၗૻٰྍӭኬ܄ᆶᅿᜪǵ

ਓΓαीᡂϷਓၯᐒǴ٠а೭ΟӢનрวǴวрঁჴሞೖޗ

ၯҞޑӦཀຝ،ۓӢનޑၡ৩ኳԄȐPath Model of the Determinants of Tourism 

Destination Image Before Actual VisitationȑȐკ 2-3ȑǶ 

 

 

 

 

 

 

 

 

 

Ȑຏȑჴጕࣁଷ٠ၸᡍޑၡ৩/բҔǹጕࣁ߾҂ଷՠၸᡍёᔠෳ

ԜኳࠠᡏኳԄޑၡ৩ 

კ 2-3ǺჴሞೖਓၯҞޑӦཀຝ،ۓӢનޑၡ৩ኳԄ 

ၗٰྍǺBaloglu & McCleary (1999) 

 

 

ၗૻٰྍӭኬ܄ 
Ȑኧໆȑ 

Variety (amount) of 
Information Sources 

ၗૻٰྍᅿᜪ 
Type of Information 

Sources 

ԃស 
Age 

௲ػำࡋ 
Education 

 Јਓၯᐒޗ
Socio-psychological 
Travel Motivations 

 ຑޑޕ/ᇡޕ
Perceptual/Cognitive 

Evaluation 

གޑຑ 
Affective Evaluation 

ᡏཀຝ 
Overall Image 
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ၸԜၡ৩ኳԄǴBaloglu and McCleary (1999)ᡍΑҞޑӦཀຝޑԋǴ٠

раΠ൳చၡ৩ᜢ߯Ǻ 

Ȑȑၗૻٰྍኧໆᆶᅿᜪ೭٤ѦޑᐟᓰӢનǴҗঁΓޕޑ/ᇡޕຑቹ

ៜჹܭҞޑӦޑᡏཀຝǹ 

ȐΒȑޗΓαीᡂӵԃសک௲ػำࡋǴӢঁᡏ໔ޑόӕǴҗޕ/ᇡޕ

ϷགޑຑቹៜჹܭҞޑӦޑᡏཀຝǹ 

ȐΟȑޗЈਓၯᐒၸঁΓޑགቫय़ቹៜჹܭҞޑӦޑᡏཀຝǹ 

ȐѤȑޕ/ᇡޕຑޔௗቹៜ܈ၸགຑቹៜჹܭҞޑӦޑᡏཀຝǴ

གຑޔࢂ߾ௗቹៜჹܭҞޑӦޑᡏཀຝǹ 

Ȑϖȑа܌ԖൂޑᡂኧǴନΑၸᇡ܈ޕགຑቹៜᡏཀຝѦǴҭ

ڑՅϐȐޑҁኳࠠനεࣁቹៜǴԜޑӛॄ܈ᡏཀຝౢғ҅ӛܭௗჹޔ

 Ǵ2013ȑǶ֗ٵՙǵᒘߞ

 аΠϩձϷᇥܴၗૻٰྍǵޗΓαीᡂϷਓၯᐒΟቹៜҞޑ

Ӧཀຝԋϐ،ۓӢનǴޣឦܭѦᐟᓰӢનǴ߾ޣٿࡕឦܭϣӧঁޑΓӢનǶ 

 

ȐȑၗૻٰྍӢનȐInformation sources factorȑ 

ӭᏢࡰ่ࣣ݀زࣴޑޣрǴѦၗૻٰྍޑӭኬ܄Ȑኧໆȑᆶᅿᜪၸ

ঁΓޑᇡޕຑቹៜҞޑӦཀຝϐԋ(Stern & Krakover, 1993; Gartner,1993; 

Baloglu & McCleary, 1999; Beerli & Martín, 2004)Ƕ 

Gunn (1988)ӧځගрޑਓၯᡏᡍΎ໘ࢤჹҞޑӦཀຝԋϐቹៜύࡰрǴΓ

ॺӧಃ໘ࢤЬाࢂಕᑈε൞ᡏǵ௲ػǵᒃ϶ཀـғࢲᡏᡍޑЈკႽǴ

ឦԖᐒԄཀຝȐorganic imageȑǴ٠ӧಃΒ໘ࢤၸ׳ӭѦٰϯၗૻӵਓၯਜǵ

ЋнǵਓՉޗޑቹៜՉঅ҅ǴឦܭᇨวԄཀຝȐinduced imageȑǶӧჴሞਓၯ
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Չ߇״่ࣁৎޑࡕಃΎ໘ࢤǴӃޑཀຝӆԛਥᏵ၀ԛޑਓၯᡍঅ҅Ǵ

ӢԜҞޑӦཀຝࢂᒿਔ໔کၗૻໆޑಕᑈԶόᘐׯᡂޑ(Echtner & Ritchie, 

1991)Ƕ 

Gartner (1993)ᇡࣁӭၗૻٰྍၸόӕޑȨཀຝԋᐒڋȐ image 

formation agentȑȩԋҞޑӦཀຝǶόӕཀຝԋᐒڋΠޑၗૻٰྍёϩࣁΟεᜪǺ

Ȑ1ȑᇨวȐinducedȑǺӭࣁᢀӀޣၸႝຎቶǵቶኞǵЋнε൞ᡏሀ

ǹȐ2ȑԾЬȐautonomousȑǺх֖ཥࡼਓၯၗૻǴх֖ඳᗺǵ۫ǵ୍ܺǵޑ

ᆪ൞ᡏǵൔകᚇᇞǵႝቹǵࢬՉЎϯಃΟБૻޑ৲ٰྍǹȐ3ȑԖᐒȐorganicȑǺ

αޑᆛ๎໔ޗαԸኞǴϷᆛၡޑჴሞᡍ܈ޕᒃ϶ǵΓሞ໔ਥᏵঁΓࡰ

ࢬǶаۓਓၯӦࣁඔॊჹຝ܌ଌрޑၗૻጕ܈ຝǴҗ೭Οεᜪ

ཀຝԋᐒڋǴӧၸૻ৲ௗԏޣᑔᒧၸᘠǵޕຑǵׯးख़ಔࣗԿסԔᘉε

ཀຝԋၸำࡕǴωԋௗԏޣჹ၀ҞޑӦᐱޑཀຝȐߞڑՙǵᒘ֗ٵǴ

2013ȑǶ 

ਓၯ೭ᅿค୍ܺޑคݤӧᖼວՉᔠǴЪ೯தѸӧჴሞᡏᡍޑΠ

ӄһᒘѦֹޣᡍѦǴيᒃޑаନΑමԖ܌ӳᚯǴޑ፦ࠔځωૈղᘐࡕၸ܈

ࣚёᕇள܈ճҔޑၗૻٰྍᒧǶӧᝡݾᐟਗ਼ޑਓၯѱύǴջਔྗکዴૻޑ

৲ёᇥࢂᅈىޣਓၯሡޑᜢᗖ܌ӧ(Buhalis, 1998)ǶԶࡋଷѺπޣӧࡋ۳

ଷѺπ܈ՉၸำύǴӢࣁѸԾρೕჄਓำک൨פӝޑѺπӦᗺǴ۳۳ा

٩ᒘεໆޑਓՉکѺπၗૻǴӢԜჹܭၗૻޑሡᆶ٩ᒘࡋΨКځдਓՉБԄ

மǶ 

Baloglu and McCleary (1999)ӧزࣴځύஒၗૻٰྍᆀࣁȨᐟᓰӢનȩǴ٠٬Ҕ

Ȩၗૻٰྍӭኬ܄ȐኧໆȑȩᆶȨၗૻٰྍᅿᜪȩٿᄬय़ǴᑽໆΓॺௗၗૻٰྍ

ਔǴཛྷ൨ЇᔏখزΓՉࣴٿԋǶӦཀຝϐޑჹҞځցቹៜࢂࡋӭϡำޑ
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ፍғǵᆛၡวۘ҂ᑫǴӚᅿၗૻٰྍᆅၰࡐܰమཱۓကᆶϩǴ۶Ԝ໔

Ӹӧ౦፦܄ǴٿՏᏢޣΨ٠҂ஒȨᆛၡȩܫΕୢڔၗૻٰྍޑᚒύǶԶܭϞ

ၗૻᛈޗޑࣆǴคፕᆛၡ܈ჴᡏǵቹॣ܈ѳय़ǴӚᜪ൞ᡏӧࠔ፦ᆶኧໆޑว

ςᇻᇻຬၸа۳ǴόᆅЬ܈ௗǴ൳ЯঁΓԐςೀܭӭϡǵᙦޑၗ

ૻϐύǴЪӭኧޑቹॣǵѳय़൞ᡏΨதӕஒၗૻтၩܭᆛၡѳѠǴ٬Ӛᅿ

ၗૻᆅၰ໔ࣚޑज़ᅌኳጋǶќѦǴࡋଷѺπޣӢߏࣁਔ໔ଶ੮ӧόዕޑҞޑ

Ӧ୯ৎǴ܌य़ჹޑ॥ᓀ࣬ჹٰᇥၨଯǴ٬Ҕൂၗૻٰྍཛྷၗૻޑݩόத

 Ƕـ

ӢԜǴҁࣴزਥᏵ Baloglu and McCleary (1999)زࣴ߃ਔۺཷޑǴஒ٬ځҔ

ύၗૻޗ಄ӝӧ׳ȩࡋȨၗૻٰྍ٩ᒘࣁǴᇡׯၗૻٰྍᑽໆᄬय़ัբঅޑ

ӭϡޑݩǴঁΓᇡࢌࣁᜪၗૻٰྍཇख़ाǴӛཇத٬ҔǴΨჹځཇ٩

ᒘǴӢԜჹӚᜪၗૻ٩ޑᒘૈࡋӕਔϸᔈࡋଷѺπޣჹၗૻӭኬ܄Ϸᅿᜪޑཛྷ

ՉࣁǶࡺҁࣴزаȨၗૻٰྍ٩ᒘࡋȩڗжၸѐࣴ٬زҔޑၗૻٰྍӭኬ܄Ȑኧ

ໆȑᆶᅿᜪǴаځжࡋ߄ଷѺπޣϐၗૻཛྷՉࣁǴᑽໆၗૻٰྍჹࡋܭଷѺπ

ҞޑӦཀຝԋϐቹៜǶ 

 

ȐΒȑޗΓαीᡂӢનȐSocio-demographical factorȑ 

 ፏӭࣴزᡉҢ܄ձǵԃសǵ௲ػำࡋǵᙍǵԏΕǵஆۚ܈ݩރ࠷ՐӦό

ӕᜪձޗޑΓαीӢનǴࣣ ёૈቹៜঁΓޕ܌ޑਓၯཀຝ܈ҞޑӦཀຝ(Um 

& Crompton, 1990; Baloglu & McCleary, 1999; Beerli & Martín, 2004)ǶځύǴԃសک

௲ػำࡋനதӧჴࣴزύᇡࣁቹៜനε(Baloglu & McCleary, 1999)Ƕ 

 ҁፕЎϐҞޑЬाख़ܭኳࠠύӚᡂኧ໔ᜢ߯ޑᡍǴӢԜڋՐࡋଷѺπ

 ᄬύǶࢎزયΕࣴځቹៜǴ٠҂ஒޑΓαीᡂޗǴ௨ନ܄Γঁޑޣ
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ȐΟȑޗЈਓၯᐒӢનȐSocio-psychological travel motivations factorȑ 

ਓၯᐒࢂঁΓՉਓၯࢲکՉޗޑࣁЈ០ΚǴࢂၯ࠼Չਓ

ၯࢲޑ҅চӢǴӕਔΨࢂቹៜҞޑӦཀຝԋکᒧޑख़ाӢન(Baloglu & 

McCleary, 1999; Gartner, 1993)ǶঁΓ۳ਓၯҞޑӦޑᐒόӕǴԶԜਓၯᐒ

ቹៜҞޑӦཀຝύགБय़ޑԋϩǴ٠ЪӢঁࣁΓ܈යఈԶԖ܌όӕ(Gartner, 

1993)Ƕᜢܭਓၯᐒޑ၁ಒፕፎୖԵҁകಃΒǶ 

 

ᆕӝаҞޑӦཀຝۓޑကǵԋϩǵ،ۓӢનکԋၸำǴёޕҞޑӦཀຝ

ፄᚇޑᅿҗӭӢનಔӝԶԋࢂǴΨ่݀ޑӭόӕӢનҬϕբҔΠࢂԋޑ

ਓၯҞܭаΑှঁΓჹ܌ሽॶǴޕਓၯ،ϷޑӦཀຝቹៜঁΓޑǶҞۺཷ

 தख़ाǶߚཀຝޑӦޑ

аၗշӧࣁவ٣ѺπՉߕΨޣЬǴୖᆶࣁଷѺπҁ፦аਓၯᡏᡍࡋ

ӦޑғࢲϷਓǴӢԜӧᑽໆჹࡋܭଷѺπҞޑӦޑཀຝਔǴᔈӕਔ఼ᇂ೭ٿ

ϩǶၯ࠼ԵໆޑόѦЯҞޑӦࢂցԖᙦޑԾฅඳᢀǵΓЎඳᢀǵЎϯ

Յёаᢀ፞ᡏᡍǴԖֹ๓ޑғࢲ୷ᘵࡼǵਓၯࡼᡣਓޑၸำ׳ᄣ

Ǵڬ܈ᎁԖޑᕉნٰғࢲǴԶӢࡋࣁଷѺπޣ೯தߏࢂਔ໔ࡑӧӦғ

ԵໆϐǶӢԜǴଞჹҞࢂᆶցΨதۓᔮᕉნᛙݯࡹޑӦ୯ৎޑǵπբǴҞࢲ

ԵୖزཀຝϩǴҁࣴޕᇡޑӦཀຝޑ Beerli and Martín (2004)܌ࢎޑᄬᕴ߄

Ȑ߄ 2-4ȑǴϷ٬ځҔܭჴࣴޑزᄬय़Ǵࣁᗉխ఼ᇂϼӭᄬय़ڔ٬ୢၸܭϧߏԶ

फ़ե༤เཀᜫǴஒϩᄬय़่ӝǶஒȨԾฅၗྍȩᆶȨЎϯǵᐕўᆶ᛬ೌȩ่ӝ

ԶԋȨԾฅᆶЎϯၗྍȩǹȨࡼȩǵȨᢀӀࡼȩᆶȨᢀӀҶ໕Ϸুȩ่ӝ

ԶԋȨǵҶ໕ϷਓၯࡼȩǹȨԾฅᕉნȩᆶȨޗᕉნȩ่ӝԶԋȨԾฅᆶ

ࡹπբय़ӛǴԶԋȨޑϷੋ܌ଷѺπࡋᔮӢનȩύуΕݯࡹӧȨࡕᕉნȩǹനޗ
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ঁᄬय़ǴࣁӜᆀȨགཀຝȩբځௗаޔ߾ǵᔮᆶπբᕉნȩǶགཀຝϩݯ

٠௦Ҕ Russel and Pratt (1980)ୢޑीǶ 

ᕴ่аǴҁࣴزӧ௨ନޗΓαीᡂࡕǴаΟύޑќѦٿ،ۓӢ

નȨၗૻٰྍȩϷȨࡋଷѺπᐒȩբࣁቹៜҞޑӦཀຝޑᡂǴ٠аȨԾ

ฅᆶЎϯၗྍȩǵȨϷਓၯࡼȩǵȨԾฅᆶޗᕉნȩǵȨݯࡹǵᔮᆶπբᕉ

ნȩǵȨགཀຝȩϖբࣁᑽໆҞޑӦཀຝϐᄬय़Ǵ٠аԜբࣁीୢڔᚒ

 ୷ᘵǶޑ
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ಃѤǵޕ॥ᓀ 

 ȨޕȩঁࢂΓჹѦӧᕉნڈᐟޑނᒧǵಔᙃǵှញǵϩǵКၨǴ٠፟

ϒځཀကޑၸำ(Schiffman & Kanuk, 2000)ǶBauer (1960)२Ӄගрޕ॥ᓀ

Ȑperceived riskȑۺཷޑǴޣՉᖼວՉࣁਔǴӢࣁคݤႣයౢ߄ޑ୍ܺ܈ࠔ

่݀ࣁՖǴԶӧόዴޑۓݩΠ܍ᏼΑ٤ࢌᅿᜪکำࡋޑ॥ᓀǴӢԜՉ

 ᏼǶ܍ᅿ॥ᓀࣁёаຎࣁ

 Cunningham (1967)ஒޕ॥ᓀޑᄬԋाનϩࣁΒǴόዴۓȐuncertaintyȑϷ

ЬᢀޑԖڀ܌ցวғǴࢂ٣ҹࢌܭჹޣࡰȩۓȐconsequenceȑǶȨόዴ݀ࡕ

ёૈ܄ǴȨ݀ࡕȩࢌࡰ߾ҹ٣วғϐࡕǴ܌Ꮴठ่݀ޑӒᓀ܄ǶMoutinho (2000)ᇡ

ǹ܄ۓӸӧ॥ᓀϐόዴيҁ୍ܺ܈ࠔౢܭ॥ᓀх֖аΠ൳ᗺϣǺȐȑჹޕࣁ

ȐΒȑӦᗺکᖼວБԄޑόዴ܄ۓǹȐΟȑᖼ่݀ࡕӧЈǵޗک୍Бय़ޑ॥

ᓀำࡋǹȐѤȑၯ࠼Ьᢀགڙϐόዴ܄ۓǶᆕӝٰᇥǴޕ॥ᓀջࣁȨόዴ่ޑۓ

݀ȩǴࢂҗঁΓӧᖼວౢ୍ܺ܈ࠔਔǴЬᢀޕډόዴ܈ۓόճ่݀ޑёૈ܄Ƕ 

(Dowling, Grahame & Staelin, 1994)Ƕ 

ନॊཷۺѦǴޕ॥ᓀΨԖӭόӕޑᅿᜪکϣǴࢂঁӭᄬय़ۺཷޑ

(Roselius, 1971)ǶJacoby and Kaplan (1972)ගрޑϖεޕ॥ᓀ࣬ុࡕࢂᜢࣴزύ

ᔈҔനቶޑݱǺ 

Ȑȑ୍॥ᓀȐfinancial riskȑǺ 

ᆢៈҔϼଯǴޑࡕᖼ܈ᖼວԋҁǴޑбр܌ډሽॶ٠҂ၲޑ୍ܺ܈ࠔౢ

ӢԶགԖ୍ޑཞѨǹ 

ȐΒȑᕮਏ॥ᓀȐperformance riskȑǺ 

Ӣౢࡺࠔም୍ܺ܈рᒱǴ߄ځ٬ό಄ӝޣႣයޑਏ݀ǹ 
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ȐΟȑԾي॥ᓀȐphysical riskȑǺ 

 ёૈǹޑᡏي٬ҔਔԖӒ্ޣԖྵ౪Ǵ܈ᄊόགྷރޑ୍ܺ܈ࠔౢ

ȐѤȑЈ॥ᓀȐpsychological riskȑǺ 

 གǹזԋόඍ܈ຝਔǴёૈ্Ծ൧܈ޕך಄ӝԾݤค୍ܺ܈ࠔౢ

Ȑϖȑޗ॥ᓀȐsocial riskȑǺ 

Ӣᖼວόӳ୍ܺ܈ࠔౢޑԶቹៜঁΓӧޗიᡏ္ޑӦՏ܈ᢀགǶ 

Stone and Gronhaug (1993)߾ᇡࣁॊϖᅿ॥ᓀᔈӆуΕ Roselius (1971)܌ග

Ϸޑਔ໔॥ᓀȐtime riskȑ–ऩᖼࡕགډόᅈཀ܈ό಄ӝႣයǴࣁޣΑঅǵ

ΨวԜϤᅿᄬय़ёаزࣴځ๓Ǵֹࣁນ୍ܺԶԖਔ໔ཞѨ–ωၨ࠼܈ࠔඤౢ׳

ှញ߈ΐԋޑᕴޕ॥ᓀǶ 

όӕਓၯࢲޑՉόёᗉխΨёૈวғ࣬ჹᔈޑ॥ᓀǴձࢂӵԾշਓՉ

॥ᓀޑډޕޣǶԶਓՉࣁਓՉՉޑঁΓவ٣܈ଷѺπ೭ᜪ೯தҗϿኧΓࡋ܈

ΨӢࣁਓၯҞޑӦǵၸѐਓၯᡍ܈ΠޑਓՉݩރԶԖ܌όӕ(Fuchs & 

Reichel, 2011)Ƕऩஒޕ॥ᓀᔈҔܭᢀӀਓၯሦୱǴRoehl and Fesenmaier (1992)

Ҷ໕ਓၯޕ॥ᓀزࣴޑਔǴᇡࣁਓၯޕ॥ᓀᔈх֖ഢ॥ᓀȐequipment 

riskȑǵ୍॥ᓀǵԾي॥ᓀǵЈ॥ᓀǵᅈཀࡋ॥ᓀȐsatisfaction riskȑǵޗ॥ᓀǵ

ਔ໔॥ᓀΎঁᄬय़ǹSonmez and Graefe (1998)ࣴز৮܀Ьက॥ᓀჹ୯ሞਓၯ،ޑ

ቹៜਔǴӧаΎޕ॥ᓀѦќቚуݯࡹ॥ᓀȐpolitical riskȑک৮܀Ьက॥ᓀ

Ȑterror riskȑǹќѦᗋԖᏢޣගрྎ೯ምᛖ॥ᓀǵ଼ந॥ᓀ(Han, 2005)ǵԾฅ্ؠ

॥ᓀ(An, Lee & Noh, 2010)ځдᅿᜪޑ॥ᓀǶ 

ჴࣴزύǴLepp and Gibson (2003)а଼நǵݯࡹόӼۓᆶᏯݾǵ৮܀Ьကǵ

१ނǵݯࡹᆶے௲௲చǵၠЎϯৡ౦ᆶҍ॥ᓀᄬय़ǴόӕفՅޑ୯ሞਓ

ၯޕځکޣ॥ᓀޑᜢ߯ǹFuchs and Reichel (2011)߃ೖکӆೖਓ࠼ჹޕܭ
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॥ᓀک॥ᓀफ़եౣޑৡ౦ϐࣴزύǴϩрΓࣁᇨว॥ᓀǵ୍ǵ୍ܺࠔ፦ǵ

ӼӄᆶϺ॥ᓀϩᜪǹLin, Lee and Wang (2012)ނᆶًᅾǵ१্ؠЈǵϺฅޗ

ڗύǴаӢનϩزᜢ߯ࣴޑࡋ॥ᓀǵᐒϷᅈཀޕޑޣଷѺπࡋӧଞჹ߾

рΟᄬय़Ǵϩձࣁᕉნޗک॥ᓀǵᔮسک܄॥ᓀǵҸϟϷπբӦ॥ᓀǶ

ᙁൂஒၸѐࣴޕز॥ᓀϐᄬय़ܭΠ߄ 2-5Ƕ 

 

߄ 2-5Ǻޕ॥ᓀϐᑽໆᄬय़ 

Ꮲޣ ԃҽ ᄬय़ 

Roselius 1971 ਔ໔ǵيᡏӒ্ǵԾ൧ǵߎᒲཞѨ 

Jacoby and Kaplan 1972 ୍ǵᕮਏǵԾيǵЈǵޗ॥ᓀ 

Roehl and Fesenmaier 1992 
ഢǵ୍ǵԾيǵЈǵᅈཀࡋǵޗǵਔ

໔॥ᓀ 

Stone and Gronhaug 1993 ୍ǵᕮਏǵԾيǵЈǵޗǵਔ໔॥ᓀ 

Sonmez and Graefe 1998 ӈΎᅿѦǴуݯࡹǵ৮܀Ьက॥ᓀ 

Lepp and Gibson 2003 
଼நǵݯࡹόӼۓᆶᏯݾǵ৮܀Ьကǵ१ނǵ

 ௲௲చǵၠЎϯৡ౦ᆶҍےᆶݯࡹ

Han 2005 
୍ǵ଼நǵ৮܀Ьကǵഢǵྎ೯ምᛖǵޗ

ǵЈ॥ᓀ 

ഋةࠂᆶђનዝ 2005 ၠЎϯᆶޗᇡӕǵӼӄ܄ǵߡճ܄ǵᔮ܄ 

An, Lee and Noh 2010 ԋਏǵԾيǵݯࡹǵԾฅ্ؠ॥ᓀ 

Lin, Lee and Wang 2012 
ᕉნޗکǵᔮسک܄ǵҸϟϷπբӦ॥

ᓀ 

ၗٰྍǺҁࣴز 

 

ᆕ܌ॊǴਓၯޕ॥ᓀঁࣁΓჹܭਓՉࢲύόዴ܈ۓόӳ่݀ޑЬᢀޕ

ǴᗨځᅿᜪᕷӭԶϩᜪӭኬǴՠϝёวӅ೯ϐೀǴதޑـջࣁӼӄǵ

୍ǵЈǵޗǵЎϯǶӢࡋଷѺπޑᐱ܄Ǵёஒځຎ׳ࣁుΕǵය໔׳

ǵيኬǴၸำύᏼЈΓޑԵቾޣਓՉޑӧѦߐਓՉǴӢԜӵрޑߏ
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ౢӼӄँ܈วཀѦǹΨҗࡋܭଷѺπࢂၸჴሞᑼΕӦғࢲǵᏢಞԋߏǴӧढ़

ғᕉნύΨёૈၶډӢࣁჹܭЎϯǵࡋڋǵᇟޑقόዕԶౢғᜤаᔈݩރޑǹ

ԶӧΓޗޑᢀۺύǴۘ҂ӵՋБჹ܌ܭᒏޑ gap year ᄊޑܫத໒ߚܤ

ᓸΚǶӢԜǴҁፕЎୖԵޑࡑයޗԾٰڙ܍ёૈӧЈޣଷѺπࡋа܌Ǵࡋ

ၸѐനӭਓၯ࣬ᜢࣴز௦Ҕޑ Jacoby and Kaplan (1972)ޑȨ୍ȩǵȨԾيȩǵȨЈȩ

زҁࣴࣁᇡӕȩᄬय़ǴԋޗȨၠЎϯᆶޑᆶђનዝȐ2006ȑةࠂȩǵഋޗȨک

ύȨౢȩǵȨΓيӼӄȩǵȨၠЎϯᔈȩǵȨޗᆶЈȩᄬय़ᡂኧǶҁࣴزΨ

ᇡӕ Sonmez and Graefe (1998)ჹݯࡹܭǵ৮܀Ьက॥ᓀǵAn, Lee and Noh (2010)

ჹܭԾฅ্ؠ॥ᓀޑᅪቾǴऩ೭٤॥ᓀჴሞวғǴ่݀ঁډુ࠶ΓғڮӼӄǴ

ӢԜஒᑽໆ೭ᜪཷޑۺᚒયΕȨΓيӼӄȩᄬय़ϐΠǶќѦǴԵໆډऩჹࡋଷ

Ѻπ୯ৎӦπբޑമచҹᆶ࣬ᜢೕۓόዕǴёૈวғπӼཀѦ܈മၗޟ

Ǵୖ Ե Lin, Lee and Wang (2012)ޑȨҸϟϷπբӦ॥ᓀȩǴ٠ᆀࣁȨπբᕉნȩǶ 

ᕴ่аǴҁࣴزаȨౢȩǵȨΓيӼӄȩǵȨၠЎϯᔈȩǵȨޗᆶЈȩ

ϷȨπբᕉნȩϖǴբࣁᑽໆࡋଷѺπޕޣ॥ᓀޑᄬय़ᡂኧǴ٠аԜी

 ᚒǶڔୢ
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ಃϖǵޕሽॶ 

аঁΓჹޣࡰǴۺຝཷܜޑᅿଯቫԛܭሽॶȐperceived valueȑឦޕ 

ᡏຑǴޑਏҔ୍ܺ܈ࠔ୷ᘵǴჹ၀ౢࣁϩޑᆶбрډளޕ܌୍ܺ܈ࠔౢܭ

Ьᢀᑽᜢޑбр໔کӧᕇளࢂ Ƕ߯Ψ൩ࢂᇥǴޣӧᕇளޕޑࠔ፦Ȑperceived 

qualityȑکбрޕޑ឴࣊Ȑperceived sacrificeȑ໔рჹԾيਏҔቹៜڗޑ௭ᆶ

ຑǴԶளޑډᡏਏҔཷۺջޕࣁሽॶ(Monroe, 1990; Zeithaml, 1988; Dodds, 

Monroe & Grewal, 1991)ǶځύǴޕࠔ፦ࡰޣჹ୍ܺ܈ࠔౢܭᡏڑຫޑ܄

ЬᢀຑሽǴж߄ޣவҬܰύ܌ளޑډճǹޕ឴ࢂ߾࣊ࣁޣΑᕇளࢌ

ЍрȐӵਔ໔ǵཛྷ൨ǵᆒઓӚԋҁȑ܄ჾߚ܈܄ჾޑ࣊Ѹ឴܌ࠔౢ

(Zeithaml, 1988; Wood & Scheer, 1996)Ƕ 

Zeithaml (1988)ଞჹޕޣޑሽǵࠔ፦ǵሽॶᆶځύ࣬ޑϕᜢ߯Ǵаข

ᗺიᡏБԄՉࡕزࣴ܄ǴวޣჹޕܭሽॶۓޑကёаϩࣁѤᅿǺ

ȐȑሽॶӕܭեሽǹȐΒȑሽॶࢂޣவౢ୍ܺ܈ࠔύ܌གྷाளޑډǹȐΟȑ

ሽॶࢂ܌ޣЍбሽϐౢࠔޑ୍ܺ܈ࠔ፦ǹȐѤȑሽॶࢂޣбр࣬܌ࡕᔈ

ளޑډǶBolton and Drew (1991)ᇡࣁޣӧຑሽॶਔǴаԾޕ܌ي឴ޑ

Ԗۓό୍ܺ܈ࠔౢޑӕ࣬ܭჹޣ୷ྗǴӢԜόӕࣁ܄ǵঁΓୃӳϷঁ࣊

࣬ӕޕޑሽॶǶ 

 ᔈҔܭᢀӀਓၯБय़ǴޕሽॶࡰਓՉޣჹࢌܭਓՉᡍᑽໆޕځޑб

рᆶԏᕇޑᡏຑሽᆶਏҔǶӧਓၯ࣬ᜢޑჴࣴزύǴӭᏢ֡ޣวޣ

ჹܭਓၯౢޕޑࠔሽॶǴჹځᅈཀࡋǵၯޑࡕՉࣁཀӛࣣԖᡉ҅ӛቹៜǴၯ

ࡕၯکǵख़ၯཀᜫࡋᅈཀޑ၀ԛਓၯܭሽॶຫଯǴჹޑډޕ܌ӧਓၯၸำύ࠼
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ӛдΓᙚޑཀᜫΨຫଯ(Oh, 1999; Gallarza & Saura, 2006; Chen & Chen, 2010; 

Цߪ๔Ǵ2008)Ƕ 

 Sa´nchez, Callarisa, RodrÕ´guez, and Moliner (2006)ၸ۳ࣴزύჹޕܭሽ

ॶޑᑽໆБݤǴεӭኧᏢࣣޣԖ௦Ҕޑᑽໆᄬय़ࣁфૈ܄ሽॶǵག܄ሽॶޗک

܄ሽॶΟεᜪᄬय़Ƕфૈ୍ܺ܈ࠔౢࡰ܄܄܈ᔮჹঁΓౢғޑሽॶǴ

གঁࡰ܄Γϣӧޑᆣ܈གǴޗࡰ߾܄ᖼວౢ୍ܺ܈ࠔჹঁܭΓӧޗϕ

܈ӦՏౢғޑቹៜǶځдόӕޑϩᜪБԄԖ Vogt and Fesenmaier (1998)ᇡࣁΓ

ॺ୷ܭཛྷ൨ਓၯၗૻޑሡԶளޑډϖεᜪሽॶǺф Ȑૈfunctionalȑǵ٦Ȑhedonicȑǵ

ബཥȐinnovationȑǵऍᏢȐaestheticȑϷȐsignȑǴϷ Petrick and Backman (2002)

ᇡঁࣁΓჹڗޑ୍ܺ܈ࠔౢܭளሽॶȐacquisition valueȑϷҬܰሽॶȐtransaction 

valueȑǶ୯ϣᏢޣഋةࠂᆶђનዝȐ2006ȑଞჹԾշਓՉѱزࣴޑύ߾а

ག܄ሽॶǵޗ܄ሽॶǵ܄ޕሽॶϷфૈ܄ሽॶӅѤεᄬय़ᑽໆԾշਓՉޑޣ

߄ᑽໆᄬय़ӵΠޑሽॶޕሽॶǶޕ 2-6Ƕ 

 

߄ 2-6Ǻޕሽॶϐᑽໆᄬय़ 

Ꮲޣ ԃҽ ᄬय़ 

Vogt and Fesenmaier 1998 фૈǵ٦ǵബཥǵऍᏢϷ 

Petrick and Backman 2002 ڗளሽॶǵҬܰሽॶ 

Sa´nchez, Callarisa,  

RodrÕ´guez, and Moliner 
2006 фૈ܄ሽॶǵག܄ሽॶϷޗ܄ሽॶ 

ഋةࠂᆶђનዝ 2006 
ག܄ሽॶǵޗ܄ሽॶǵ܄ޕሽॶϷф

 ሽॶ܄ૈ

 ᆶֺྍ్ 2011ڷ҉ֺ
ᒲߎߚԋҁϷޑᒲߎ፦ǵགǵᖂ៉ǵࠔ

 ԋҁޑ

ၗٰྍǺҁࣴز 
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ᒲǵമΚǴၨߎΕਔ໔ǵǵၸำύ۳۳ሡाόᘐߏᐕਔၨࣁଷѺπӢࡋ

ਓၯᜤᑽໆزഖбрӭϿǴЪਥᏵа۳ࣴزϷፓ่݀ޑᡉҢǴεӭኧΓ

ΚǵᎦᐱૈقҗЬाख़ӧȨШࣚǵ໒ᗡຎഁȩǵȨගϲᇟޑଷѺπࡋ۳

ҥԾЬȩǵȨᅈىჹཥШࣚϷཥޑނ٣ӳڻȩǵȨय़ჹԾךȩǵȨԾךჴȩচӢǴ

ӢԜҁࣴزᇡࡋࣁଷѺπޕޑሽॶᔈவ Zeithaml (1988)܌ගϷޑȨሽॶࢂޣ

வౢ୍ܺ܈ࠔύ܌གྷाளޑډȩޑᢀᗺрวᔠຎǴᑽໆځགྷाவࡋଷѺπၸำ൨

ǶӢԜǴҁፕЎୖԵࡋჴำޑ–ᐒࢂճ–Ψ൩ޑ Vogt and Fesenmaier (1998)

٬ҔޑȨфૈȩǵȨ٦ȩǵȨബཥȩǵȨȩǴϷഋةࠂᆶђનዝȐ2006ȑޑȨག

ճޑᡏϯڀࣁӜຒᙯϯޑ٬ҔځȩሽॶǴஒ܄ȩǵȨфૈ܄ޕȩǵȨ܄ޗȩǵȨ܄

ǴԶаȨҶ໕٦ȩǵȨᏢಞᆶᡍȩǵȨԾךวᆶᇡӕȩǵȨޗᆶȩѤ

բࡋࣁଷѺπޕሽॶޑᑽໆᄬय़ᡂǴ٠аԜीୢڔᚒǶ 
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ಃϤǵᅈཀࡋ 

 & ᄊ(Woodside, FreyރЈ܈ࡋᄊޑғౢ܌ࡕᅿၸࢂޑࡰࡋᅈཀ࠼៝ 

Daly, 1989)ǶޣӧᖼວϷ٬Ҕࢌኬౢ୍ܺ܈ࠔϐࡕǴຑКၨӃჹܭ၀ౢ

ჴሞکႣයࢂޑࢀϸࡋᅈཀ࠼ǴӢԜ៝߄ޕޑډڙჴሞགکයఈޑ୍ܺ܈ࠔ

ྗޑᕮਏ୍ܺ܈ࠔຑౢࢂࣣޕჴሞགکǶႣය(Hampel, 1977)ࡋठำޑ่݀

(Miller, 1979)ǴஒޣٿКၨၸࡕԋᖼޑࡕᡏຑሽǴऩౢ୍ܺ܈ࠔਏૈεܭႣයǴ

ޣౢғ഻ǵඍ৹གԶԖ҅ӛޑᅈཀགǴϸϐ߾གډό഻ǵѨఈ܈

όᅈཀ(Fornell, 1992; Kotler, Bowen & Makens, 2003)ǴԜջࣁ Oliver (1980)ගрޑ

යఈѨᡍፕȐExpectancy Disconfirmation TheoryȑǶ 

 ᔈҔБय़ǴBaker andޑၮҔӧӚঁሦୱύǴӧᢀӀਓၯݱቶࡋᅈཀ࠼៝

Crompton (2000)ᇡࣁਓၯᅈཀٰࡋԾঁܭΓکҞޑӦϐ໔ϕޑჴሞᡍǴӧၯ

ᅈࡼǵ୍ܺࡋሽᅈཀำޑࢲჹᡏᡍ࠼ၯࣁᄊǴёރགຑޑЈ္ౢғ࠼

ཀำࡋаϷᡏᅈཀޑำࡋȐ٫ችǴ2005ȑǶ୯ϣӭՏᏢزࣴޑޣύΨวǴᅈ

ཀࡋჹၯࡕӵख़ၯཀᜫ܈ӛдΓᙚ၀ԛਓၯՉࣁཀკࣣڀԖޔௗ҅ӛޑቹៜ

ȐЦߪ๔Ǵ2008ǹഋྼދǴ2012ǹጰࢋǴ2013ȑǶӢԜΑှਓՉޣᅈཀࡋჴࣁຑ

ਓၯҞޑӦౢޑ୍ܺکࠔ୷ҁୖኧ(Yoon & Uysal, 2005)Ƕ 

ӭኧᆶޣᅈཀࡋԖᜢ٬زࣴޑҔයఈѨᡍፕۺཷޑբࣁᑽໆᅈཀޑࡋ

Бݤ(Yoon & Uysal, 2005)ǶYoon and Uysal (2005)аȨКႣයύޑӳ/ᚯȩǵȨॶள

ၯȩǵȨᡏޑᅈཀำࡋȩϷȨ࣬ၨځܭдҞޑӦȩǴӅѤঁୢᚒٰᑽໆਓၯᅈཀࡋǶ 

ҁࣴزஒࡋଷѺπᅈཀۓࡋကࡋࣁଷѺπޣӧКၨႣයکޑჴሞୖᆶࡋଷѺ

πޕ܌ޑډᡍϐࡕǴܭϣЈᕇள҅ޑय़གᅈىำࡋǴ٠ୖԵ Yoon and Uysal 

  ᚒǶڔीୢزࣴޑ(2005)
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ಃΟകǵࣴزБݤ 

ҁകӅϩࣁѤλǴಃਥᏵಃΒകЎޑϣǴࡌᄬрҁࣴزϐࣴ

ᇥܴ߾ᜢ߯ǹಃΟޑଷǴӚᡂኧ໔زᄬǹಃΒᏤගрࣴࢎز

ӚᡂኧϐۓကǵᑽໆᚒᆶᑽໆБݤǶಃѤଞჹࣴزჹຝǵୢڔीᆶวܫ

Չᇥܴǹനࡕಃϖࢂҁࣴ܌ز௦ҔϐၗϩБݤǶ 

 

ಃǵࣴࢎزᄬ 

 ҁࣴزவ Baloglu and McCleary (1999)ϐҞޑӦཀຝԋኳࠠϷޕ॥ᓀޑᢀ

ᗺрวǴటѠ۳ੇѦࡋଷѺπޣϐၗૻཛྷՉࣁǵࡋଷѺπᐒǵҞޑ

ӦཀຝϷޕ॥ᓀǴӵՖቹៜୖځᆶࡋଷѺπޕޑሽॶϷᅈཀࡋǴӚᡂ

ኧ໔ޑᜢ߯٠่ӝౢғࡋଷѺπޑޣЈᆶՉࣁኳࠠǶҞѠଞჹࡋଷѺπޑ

ᐒǵᡍϣǵޑޣଷѺπࡋز፦ϯೖፋБԄࣴڗϝόᆉӭǴЪεϩ௦زࣴ

ᏢಞᆶԋߏϷԜᡍჹ߇୯ޑࡕቹៜȐᛥݒߘǴ2011ȑǴၨϿаໆϯБԄࣴځز

дቹៜځЈᆶՉޑࣁख़ाӢનǶ 

 ҁࣴزᇡޕࣁሽॶࡋࢂଷѺπޣЬᢀᑽܭԜᡍύޕள҅ޑډय़ճ

ᆶຑሽǴϷޕޑбрᆶॄय़ຑሽࡕǴᡏຑਏҔԶԋǴӢԜᔈӕਔவ҅ӛ

ᅈཀޑࡕሽॶϷᘜ୯ޑډޕଷѺπᡍύࡋܭޣଷѺπࡋᜢ߯Ǵޑӛॄک

ᐒٰ࣮ǴޑଷѺπࡋӦ୯ৎϐཀຝϷୖᆶޑҞܭჹޣଷѺπࡋǶ҅ӛቹៜаࡋ

ॄӛቹៜࢂ߾வޕ॥ᓀࡋفޑрวǶҁፕЎਥᏵၸѐࣴزуаۯ՜Ǵ٠аҁࣴ

ᄬӵკࢎزကǵᑽໆϐፓǴԶԋࣴۓᄬϷᡂኧࢎሡՉޑز 3-1  ҢǶ܌
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კ 3-1Ǻࣴࢎزᄬკ 

  

ҞޑӦཀຝۺཷޑၸѐதҔܭਓၯکԾշਓՉᢀӀਓၯ࣬ᜢزࣴޑǴҁ

ଷѺπሦୱǴ٠аࡋޑ՜ԶٰۯҗਓၯډᔈҔځஒزࣴ Baloglu and McCleary (1999)

ගрϐҞޑӦཀຝԋኳࠠǴаၗૻٰྍ٩ᒘࡋϷࡋଷѺπᐒբࣁቹៜҞޑӦ

ཀຝԋϐӢનǶӢࣁਓၯ୍ܺࡋکଷѺπ೭ᜪࢲޑค܄፦Ǵୖᆶࡐޣ

ᜤӧ܈ᡏᡍϐ٣Ӄჹځ፦ໆՉၨჴሞޑຑǴӢԜһᒘيᜐளख़ा

ЪёᕇளکճҔޑӭϡၗૻᆅၰཛྷၗ Ǵૻٰ ᔅշځΑှջஒ۳ϐҞޑӦ୯ৎǴ

ԶቹៜჹܭҞޑӦཀຝޑԋǶԶࡋଷѺπޣҁୖޑيᆶᐒନΑၸჹҞ

ჹԜᡍޣଷѺπࡋᡏཀຝǴ٠໔ௗቹៜޑӦޑҞܭჹځགཀຝቹៜޑӦޑ

ӳؼӦԖཇޑჹҞޣଷѺπࡋሽॶԋቹៜǶޕௗჹޔሽॶѦǴҭޕޑ

҅ӛޑཀຝϷܤԖཇமਗ਼ୖޑᆶᐒǴٰཇଯำޕޑࡋሽॶǴԶቹៜ

ᡍޑࡕᅈཀࡋǴӢԜҞޑӦཀຝࡋکଷѺπᐒӧԜࣴزύתᄽჹޕሽॶ҅ޑ

ӛቹៜӢનǶ 

 ќБय़ǴӢࡋଷѺπঁࣁΓǵЪࣁᚆ໒҆୯۳ԾρၨόዕੇޑѦ୯ৎ

ၗૻٰྍ٩ᒘࡋ Ѻπࡋଷᐒ 

ҞޑӦཀຝ 

 ॥ᓀޕ

 ࡋሽॶ ᅈཀޕ

H1 H2 H3 

H4 

H5 
H6 
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ݩރҺՖډεӭኧਔ໔Ѹ٩ԾρೕჄՉำǴၶޣଷѺπࡋՉǴၸำύޑ

ѸԾρ൨ӚᅿБှݤ،ǴуࡋଷѺπ೯தᐕਔԃϐΦǴឦߏܭਔ໔ޑၯ

ᐕᡏᡍǴ܌арว೯தעёૈᎁၶޑډ॥ᓀӢનуΕᡏԵໆǶӢԜǴҁࣴ

 ӢનǶޑሽॶԖॄय़ቹៜਏ݀ޕჹࣁ॥ᓀբޕаز

ᕴ่аǴҁࣴزаҞޑӦཀຝϷځቹៜӢનޑၗૻٰྍ٩ᒘࡋǵࡋଷ

ѺπᐒϷޕ॥ᓀӅӕᑽໆࡋଷѺπޕޑޣሽॶǴԶۯ՜ډᡍࡕᡏޑ

ᅈཀࡋǶനࡕਥᏵၗϩ่݀Ǵଞჹ୯ϣࡋଷѺπ࣬ޑᜢൂՏঁ܈ΓǴගр҂

ٰёՉϐࡌǶ 
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ಃΒǵࣴزଷ 

ǵȨၗૻٰྍ٩ᒘࡋȩᆶȨҞޑӦཀຝȩϐᜢ߯ 

Ӣࣁਓၯ୍ܺࡋکଷѺπҁޑيค܄Ǵୖᆶࡐޣᜤӧ܈ᡏᡍϐჹځ

፦ໆՉၨჴሞޑຑǴӢԜһᒘيᜐᇡࣁख़ाЪёᕇளکճҔޑӭϡၗૻᆅ

ၰǴٰᔅշځΑှჹܭҞޑӦޑཀຝԋǶၸѐፏӭᏢࡰ่ࣣ݀زࣴޑޣрǴѦ

ၗૻٰྍޑӭኬ܄ȐኧໆȑᆶᅿᜪǴၸঁΓޑᇡޕຑቹៜځჹܭҞޑӦ

ཀຝϐԋ(Stern & Krakover, 1993; Gartner,1993; Baloglu & McCleary, 1999; Beerli 

& Martín, 2004)ǶEchtner and Ritchie (1991)ᇡࣁҞޑӦཀຝᒿਔ໔کၗૻໆޑಕ

ᑈԶόᘐׯᡂǹGartner (1993)ࡰрၗૻጕ܈ຝၸόӕޑཀຝԋᐒڋቹ

ៜૻ৲ௗԏޣჹҞޑӦᐱཀຝޑԋȐߞڑՙǵᒘ֗ٵǴ2013ȑǶBaloglu and 

McCleary (1999)߾ஒၗૻٰྍᆀࣁȨᐟᓰӢનȩǴᇡࣁ൩ᆉਓՉޣ҂මჴሞೖࢌ

Ӧ܈คၸ۳ਓၯᡍǴϝၸѦޑၗૻቹៜځਓၯޑ،Ƕ 

ҁࣴزаȨၗૻٰྍ٩ᒘࡋȩڗжၸѐࣴ٬زҔޑၗૻٰྍӭኬ܄ϷᅿᜪǴ

ගрၗૻٰྍ٩ᒘکࡋҞޑӦཀຝᜢ߯ϐଷǺ 

H1Ǻၗૻٰྍ٩ᒘࡋჹҞޑӦཀຝԖ҅ӛᡉޑቹៜ 

 

ΒǵȨࡋଷѺπᐒȩᆶȨҞޑӦཀຝȩϐᜢ߯ 

 Baloglu and McCleary (1999)ӧҞޑӦཀຝԋኳࠠύࡰрǴਓၯᐒࢂҗঁ

Γϣӧ܌ቹៜҞޑӦཀຝԋޑख़ाӢનǴஒځᆀࣁȨঁΓӢનȩǶঁΓҗϣ

ӧ܌ғޑӚᅿሡԋჹਓၯޑᐒǴགྷाவਓၯύ൨ճᅈىሡǴаౢғ

ӼЈགǶDann (1996)ک Gartner (1993)ࡰ٠рঁΓόӕޑਓၯᐒၸགቫ

य़ǴቹៜࡋଷѺπޣჹࡋځܭଷѺπҞޑӦޑᡏཀຝǶӢԜǴҁࣴزගрࡋଷ
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ѺπᐒᆶࡋଷѺπҞޑӦཀຝᜢ߯ϐଷӵΠǺ 

H2ǺࡋଷѺπᐒჹҞޑӦཀຝԖ҅ӛᡉޑቹៜ 

 

ΟǵȨࡋଷѺπᐒȩᆶȨޕሽॶȩϐᜢ߯ 

 ঁΓޑਓၯᐒёаຎځࣁགྷाவ၀ԛਓՉᡍ൨ޑճ(Baloglu & 

McCleary, 1999)ǴӭᏢޣᇡࣁԜᐒࢂቹៜޕሽॶޑख़ाӢન(Fielding, Pearce 

& Hughes, 1992; ֺྍ్Ǵ2010)Ƕֺྍ్ଞჹѦ୯ਓ࠼ਓၯѠزࣴޑύǴวਓ

ၯᐒ҅ӛቹៜޕሽॶǶӢԜǴҁࣴزගрࡋଷѺπᐒᆶޕሽॶᜢ߯ϐ

ଷӵΠǺ 

 H3ǺࡋଷѺπᐒჹޕሽॶԖ҅ӛᡉޑቹៜ 

 

ΟǵȨҞޑӦཀຝȩᆶȨޕሽॶȩϐᜢ߯ 

 ҞޑӦཀຝჹܭၯ࠼ӧҞޑӦޑᒧǵჹҞޑӦࠔ፦ޑᇡޕǵޕሽॶǵᅈ

ཀࡋϷख़ၯཀᜫՉࣁǴ֡Ԗଯ࣬ޑࡋᜢ܄Ϸቹៜ (Pike, 2002; Chen & Tsai, 2007; 

Kim, Holland & Han, 2012; Sun, Chi & Xu, 2013)ǶLee et al. (2005)ӧШ݆ࣚКᖻჹ

ᗬ୯ޑҞޑӦཀຝԋϐࣴزύࡰрǴঁΓჹঁҞޑӦԖཇؼӳޑཀຝǴځ

ჹܭਓՉᡍԖཇ҅ӛޕޑǴԶٰཇଯำޑࡋᅈཀکࡋՉࣁཀӛǹChen and 

Tsai (2007)ӧѠᏜӦՉޑҞޑӦཀຝჹၯ࠼Չࣁཀӛቹៜޑჴࣴزύ

ӛቹៜᜢ߯Ƕ҅ࡋཀӛϐ໔ӸӧଯࣁϷՉࡋሽॶǵᅈཀޕکӦཀຝޑрǴҞࡰ

୯ϣᏢޣᔎԖቺȐ2011ȑаᄊᢀᗺᔠຎᢀӀཀຝኳԄࡕΨวǴᢀӀཀຝჹޕ

ሽॶڀԖ҅ӛᡉޑᜢ߯ǶӢԜҁࣴزჹࡋଷѺπҞޑӦཀຝޕکሽॶޑᜢ

߯բраΠፕǺ 

 H4ǺҞޑӦཀຝჹޕሽॶԖ҅ӛᡉޑቹៜ 
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ѤǵȨޕ॥ᓀȩᆶȨޕሽॶȩϐᜢ߯ 

 Monroe (1990)ᇡޕࣁሽॶࢂޣჹޑ୍ܺ܈ࠔౢࢌҬܰύޕ܌ᕇளޑ

ճȐޕࠔ፦ȑکбрޑჾ܄ԋҁȐޕ឴࣊ȑ໔ᑽࡕрޑᡏຑǶ

Wood and Scheer (1996)߾ᇡࣁԋҁନΑԖޑჾ឴࣊ѦǴۘх֖คޑ

ȨᆒઓԋҁȐpsychic costȑȩǴٯӵჹܭόዴౢ่݀ۓғޑขቾǵᆙǵשǴ

ҭࢂቹៜޕሽॶॄޑӛӢǶSweeney et al. (1999)߾ᇡࣁޣӧຑ܈ࠔ

፦ǵ୍ܺნӢનǴΨࠔሽǵޑሽॶਔǴόѝԵໆᖼວ،Πޑ୍ܺ

ஒ҂ٰወӧߏޑයཞѨ॥ᓀӈΕԵໆǴԶቹៜޣჹޕܭሽॶޑຑǶӢ

ԜǴҁࣴزᇡࡋࣁଷѺπޕޑޣ॥ᓀཇଯǴჹࡋܭଷѺπᡍޕޑሽॶᔈ

ཇեǴӢԶගраΠፕǺ 

H5Ǻޕ॥ᓀჹޕሽॶԖॄӛᡉޑቹៜ 

 

ϤǵȨޕሽॶȩᆶȨᅈཀࡋȩϐᜢ߯ 

 ਓၯ࣬ᜢޑჴࣴزύǴӭᏢ֡ޣวޣჹܭਓၯౢޕޑࠔሽॶჹ

ޑډޕ܌ӧਓၯၸำύ࠼Ԗᡉ҅ӛቹៜǴၯڀཀӛࣣࣁՉޑࡕᆶၯࡋᅈཀځ

ሽॶཇଯǴځჹܭ၀ԛਓၯޑᅈཀࡋǵख़ၯཀᜫϷၯࡕӛдΓᙚޑཀᜫΨཇ

ଯ(Oh, 1999; Gallarza & Saura, 2006; Chen & Chen, 2010; ᔎԖቺǴ2011)ǶGallarza 

and Saura (2006)ӣ៝ၸѐЎ٠ӧჴሞࣴزεᏢғޑਓၯՉࡕࣁǴඟ៛Ȩࠔ፦—ሽ

ॶ—ᅈཀ۸—ࡋ၈ࡋȩచޑᜢ߯ǴύӚᡂኧϐ໔֡Ӹӧ҅ӛቹៜᜢ߯ǶOh 

(1999)ଞჹऍ୯ᇬ۫ਓ܌࠼ࣴزύǴࡰрޕሽॶჹ៝࠼ᅈཀکࡋӆᖼཀᜫ

֡Ԗ҅ӛቹៜǶҁࣴزӢԜ൩ޕሽॶࡋکଷѺπᅈཀޑࡋᜢ߯раΠଷǺ 

 H6ǺޕሽॶჹᅈཀࡋԖ҅ӛᡉޑቹៜ 
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ಃΟǵࣴزᡂኧϐۓကᆶᑽໆ 

ǵၗૻٰྍ٩ᒘࡋ 

ҁࣴۓزကၗૻٰྍ٩ᒘࣁࡋȨࡋଷѺπޣჹܭᕇڗԖᜢࡋଷѺπϐၗૻᆅ

ၰ٩ޑᒘำࡋȩǴаڗځж Baloglu and McCleary (1999)٬Ҕޑၗૻٰྍӭኬک܄ၗ

ૻٰྍᅿᜪٿᄬय़ǴᑽໆჹҞޑӦཀຝԋϐቹៜǶҁࣴزӈрࡋଷѺπޣё

ૈ٬ҔϐၗૻٰྍᆅၰӅ 13 ᅿǴх֖ൂ۬ࡹՏȐѦҬȑǵߐжᒤᐒᄬǵᢀӀ

ֽ/ᎫѠᒤ٣ೀǵਓՉޗǵঁΓᡍǵᒃܻӳ϶ǵҞ/ཥᆪǵቶ/ႝຎቃ/ႝቹǵ

ਜᝤǵൔകᚇᇞǵਓၯЋн/Ўࠄࡰ/࠹ǵᆛၡޗဂ/ပϷᆛၡѳѠ/ፕᏝǴ٠٩

ྣόӕ܄፦ஒа 13 ᅿᘜࣁϖεᜪၗૻٰྍ–ȨࡌȩǵȨঁΓکᒃ϶ᡍȩǵ

Ȩႝຎ൞ᡏȩǵȨѳय़൞ᡏȩϷȨᆛၡȩǶ२Ӄа 1 ᚒፄᒧᚒ၌ୢୖᆶޣම٬Ҕၸ

ব൳ᜪၗૻٰྍǴӆаլȐLikertȑԄϖᗺЁࡋໆ߄ǴෳໆୖᆶޣჹܭӚᅿᜪ

ၗૻٰྍ٩ޑᒘำࡋǴ1 жߚ߄தό٩ᒘǴ5 жߚ߄த٩ᒘǴԜϩӅ 6 ᚒୢǶ

ᕴ่ᘜયၗૻٰྍϐᄬय़ᆶᑽໆୢӵ߄ 3-1  ҢǶ܌

 

߄ 3-1Ǻၗૻٰྍ٩ᒘࡋϐᄬय़ᆶᑽໆᚒ 

ᄬय़ᡂኧ ୢڔᚒ Ўٰྍ 

ၗૻٰྍ 

٩ᒘࡋ 

1. ࡌȐൂ۬ࡹՏǵߐжᒤᐒᄬǵᎫѠᒤ٣ೀǵ

ਓՉޗȑ 

2. ঁΓکᒃ϶ᡍȐঁΓᡍǵᒃܻӳ϶ȑ 

3. ႝຎ൞ᡏȐҞ/ཥᆪǵቶ/ႝຎቃ/ႝቹȑ 

4. ѳय़൞ᡏȐਜᝤǵൔകᚇᇞǵਓၯЋн/Ўࠄࡰ/࠹ȑ 

5. ᆛၡȐᆛၡޗဂ/ပǵᆛၡѳѠ/ፕᏝȑ 

Baloglu & 

McCleary  
(1999)ǵԾՉ

ी 

ၗٰྍǺҁࣴز 
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ΒǵࡋଷѺπᐒ 

 ҁࣴزਥᏵ Schiffman and Kanuk (2000)ჹܭᐒۓޑကǴଞჹࡋଷѺπޑ

ნัբঅׯǴۓကࡋଷѺπᐒࣁȨࡋଷѺπޣவࡋ٣ଷѺπՉޑࣁϣӧ០

ΚȩǴ٠ୖԵ Paris and Teye (2010)ǵCrompton (1979)ǵLin, Lee and Wang (2012)

ϷችཁȐ2014ȑϐࣴزǴᘜયрȨܫᆶᚆȩǵȨҶ໕٦ȩǵȨЎϯᡏᡍ

ᆶΓሞҬࢬȩǵȨૈΚᆶᡍಕᑈȩǵȨԾࡷךᏯᆶჴȩǵȨԏΕᆶޗᢀགȩϤ

εय़ӛǴբࣁᑽໆࡋଷѺπᐒϐᄬय़ᡂኧǴځӵՖቹៜࡋଷѺπޣჹࡋܭ

ଷѺπҞޑӦ୯ৎޑཀຝϷޕሽॶǶӚᄬय़ϐΠޑᑽໆᚒЬाୖԵ Baloglu 

and McCleary (1999)ࣴزϐໆ߄ǴӆКჹॊЎϣՉঅׯǵቚ෧Զԋҁࣴز

ϐୢڔᚒǶ27 ᚒҞ֡аլԄϖᗺЁࡋໆ߄ෳໆǴ1 жߚ߄தόӕཀǴ5 ж

߄ଷѺπᐒϐᄬय़ᆶᑽໆୢӵࡋதӕཀǶᕴ่ߚ߄ 3-2  ҢǶ܌

 

߄ 3-2ǺࡋଷѺπᐒϐᄬय़ᆶᑽໆᚒ 

ᄬय़ᡂኧ ୢڔᚒ Ўٰྍ 

 ᆶᚆܫ

1. ёаၢಥচҁٯՉޑВதғࢲᆶπբ 

2. ёаᇻᚆၸܭዕǵൂፓޑғࢲᕉნ 

3. ૈỜှٰԾӚБޑᓸΚکᆙރᄊ 

4. ૈᕇளيЈᡫޑፓᏊ 

Paris & Teye 
(2010)ǵ

Crompton 

(1979) 

Ҷ໕٦ 

5. ᡣךόҔεᒲ൩ૈѤೀਓၯ 

6. ёаԖкϩЪቸޑ܄ਔ໔ਓၯ 

7. ૈԖᐒڙ٦౦୯ऍ१ 

 ፪ޑނ୯Ѧᖼڙ٦ૈ .8

Paris & Teye 

(2010) 

Ўϯᡏᡍᆶ

ΓሞҬࢬ 

9. ૈᅈךىჹόӕ୯ৎЎϯޑӳڻЈ 

10. ૈᡏᡍόӕ/ཥޑڻᕉნᆶཥނ٣ 

11. ёа่ҬٰډԾόӕ୯ৎޑӳ϶ 

12. ૈჴሞکӦۚ҇ుΕҬࢬ 

Lin, Lee & 

Wang (2012) 
ǵBaloglu & 

McCleary 

(1999) 
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ૈΚᆶᡍ

ಕᑈ 

13. ૈቚᇟૈقΚȐमᇟځ܈дȑ 

 ᐱҥǵԾЬ׳ᡂளך٬ૈ .14

15. ёаᏢಞډόӕૈמޑᆶπբ 

16. ૈಕᑈ٠ᙦғࢲᡍ 

17. ૈᔈҔ܈ӑၸ۳܌Ꮲ 

Paris & Teye 
(2010)ǵLin, 

Lee & Wang 

(2012) 

ԾࡷךᏯᆶ

ჴ 

18. ૈᡣך၂ߵᓀҍᜤǴ൨ڈᐟᡏᡍ 

19. ૈᡣࡷךᏯԾρૈޑΚᆶཱུज़ 

20. ૈШࣚǴ໒ޑךܗຎഁ 

 ሽॶᆶ҂ٰБӛךᇡԾρǴԾ׳ך٬ૈ .21

22. ૈᡣךჴډӦਓՉ/ۚՐޑფགྷ 

Paris & Teye 
(2010)ǵLin, 

Lee & Wang 

(2012) 

ԏΕᆶޗ

ᢀག   

23. ૈቚу۳ࡕӧӦډפπբޑᐒ 

24. ૈቚуᐕግаճ߇୯ࡕᙍ 

25. ёаКၨזӸډᒲ 

26. ૈԖᐒډᒃ϶ؒѐၸޑӦБ/ඳᗺ 

27. ૈᐕӭኧΓᘂ۳ੇޑѦᡏᡍ 

Lin, Lee & 

Wang (2012) 
ǵችཁ

Ȑ2014ȑ 

ၗٰྍǺҁࣴز 

 

ΟǵҞޑӦཀຝ 

ᆕӝӚЎࡕǴҁࣴۓزကࡋଷѺπޑޣҞޑӦཀຝࣁȨঁΓӧӚᅿၗૻޑ

ᕇளǵᡍಕᑈᆶሽॶղᘐࡕǴჹࡋܭଷѺπҞޑӦԖޑЬᢀЈᇡ܌ޕԋ

ᡏӑຝȩǶୖԵޑ Beerli and Martín (2004)Ϸ Russel and Pratt (1980)زࣴޑǴ

рȨԾฅᆶЎϯၗྍȩǵȨϷਓၯࡼȩǵȨԾฅᆶޗᕉნȩǵȨݯࡹǵᔮᆶ

πբᕉნȩǵȨགཀຝȩϖᄬय़ǴᑽໆࡋଷѺπޣрวჹܭҞޑӦ୯ৎϐཀ

ຝǶନȨགཀຝȩаϖᗺЁޑࡋᇟကৡ౦ݤෳໆѦǴځᎩᄬय़ࣣ٬ҔլԄ

ϖᗺЁࡋໆ߄ෳໆǴ1 жߚ߄தόӕཀǴ5 жߚ߄தӕཀǴӅԖ 24 ᚒୢǶ

ᘜયҞޑӦཀຝϐᄬय़ᆶᑽໆୢӵ߄ 3-3  ҢǶ܌
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߄ 3-3ǺҞޑӦཀຝϐᄬय़ᆶᑽໆᚒ 

ᄬय़ᡂኧ ୢڔᚒ Ўٰྍ 

ԾฅᆶЎϯ

ၗྍ 

1. ԖᙦǵᓬऍޑԾฅඳՅ 

2. ԖзΓޑᐕўΓЎඳᢀȐӵറނᓔǵॣ

ȑ 

3. ԖڀӦՅࡌޑᑐ 

4. ԖԖ፪ޑЎϯࢲ 

5. Ԗձޑ॥߫ϷғࢲБԄ 

6. ԖᇨΓޑӦऍ१ 

Beerli & 

Martín (2004) 

Ϸਓၯ

ࡼ 

7. Ҭ೯ֹࡼഢЪБߡ 

8. ϦӅፁғϷᙴᕍวǴ൩ᙴБߡ 

9. ӚᢀӀਓၯࡼкىȐӵਓᓔǵᓓȑ 

10. ਓၯၗૻ୍ܺሸӄ 

11. ԖӭኬϯޑᢀӀҶ໕ࢲ 

Beerli & 

Martín (2004) 

Ծฅᆶޗ

ᕉნ 

12. ԖӝЯྗޑፁғᆶమዅᕉნ 

13. ԖؼӳǵۚޑՐᕉნ 

14. ᏱԖەΓޑং 

15. ᏱԖᓬޑؼғࠔࢲ፦ 

16. ӦΓࢂ϶๓ޑ 

Beerli & 

Martín (2004) 
ǵBaloglu & 

McCleary 

(1999) 

ǵᔮᆶݯࡹ

πբᕉნ 

 ۓᛙݩރݯࡹ .17

18. ᔮวݩރᛙۓ 

 ౢӼӄيΓߥӳёዴؼӼݯ .19

20. πբᜪࠠӭϡǴܰډפπբ 

21. πբᕉნǵӼӄ 

22. πբ࣬ᜢݤೕ଼ӄǴπբߥډڙም 

Beerli & 

Martín (2004) 
ǵԾՉी 

གཀຝ 
23. όඍޑז—ඍޑז 

24. Юښคಠޑ—֎ЇΓޑ 
Russel & 

Pratt (1980) 

ၗٰྍǺҁࣴز 

 

Ѥǵޕ॥ᓀ 

॥ᓀޕကۓزύǴҁࣴࢲଷѺπࡋȩǴҔԿ่݀ޑۓȨόዴࣁ॥ᓀޕ

ёૈޑόճ่݀܈ۓၸำύԖόዴډޕǴЬᢀଷѺπϐࡋ۳ȨঁΓӧࣁ
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ȩǶୖԵ܄ Jacoby and Kaplan (1972)ǵഋةࠂᆶђનዝȐ2006ȑǵSonmez and Graefe 

(1998)ǵAn, Lee and Noh (2010)ǵLin, Lee and Wang (2012)ᏢޣϐࣴزǴҁࣴز

аȨౢȩǵȨΓيӼӄȩǵȨၠЎϯᔈȩǵȨޗᆶЈȩϷȨπբᕉნȩϖǴ

բࣁᑽໆࡋଷѺπޕޣ॥ᓀޑᄬय़ǴӅԖ 21 ୢڔᚒǴаլԄϖᗺЁࡋ

ໆ߄ෳໆǴ1 жߚ߄தόӕཀǴ5 жߚ߄தӕཀǶᕴ่ࡋଷѺπޕ॥ᓀϐᄬ

य़ᆶᑽໆୢӵ߄ 3-4  ҢǶ܌

 

߄ 3-4Ǻޕ॥ᓀϐᄬय़ᆶᑽໆᚒ 

ᄬय़ᡂኧ ୢڔᚒ Ўٰྍ 

ౢ 

1. ёૈᎁڙཀѦޑౢཞѨȐՉ܈ᒲᠷȑ 

2. ёૈӢ୯ሞ༊ੌԶԖჾޑཞѨ 

3. ᏼЈӧӦѺπޑԏΕคݤЍбВதғ܈ࢲਓ

ၯЍр 

4. ёૈӢפόډπբԶᜤаࡋុଷѺπ 

Jacoby & 

Kaplan 

(1972) 

ΓيӼӄ 

5. วғڙ܈ғੰཀѦ٣ҹ 

6. Ӣ౦தং܈Ϻฅ্ؠȐӵረ॥ǵӦȑ٬ΓيӼ

ӄુ࠶ډڙ 

7. ᎁڙ৮܀ϩηځ܈дΓيӼӄ্ߟޑȐϦӅӼӄȑ 

8. ӢӦݯࡹǵޗ܈ᕉნޑόᛙۓԶݢډڙϷ 

9. ӢӦᙴᕍόวၲ܈ҔܳԶคݤϷਔ൩ᙴ 

Jacoby & 

Kaplan 
(1972)ǵ

Sonmez & 

Graefe(1998) 

ၠЎϯᔈ 

10. Ӣࣁᇟقό೯ྎ܈೯֚ᜤԶᜤаᔈ 

11. Ӣࣁೀܭढ़ғޑᕉნԶགډᆙ܈ขቾόӼ 

12. ᏼЈҬόܻډ϶Զགൂېډǵڙ 

13. ёૈᜤаᔈ౦୯ޑ१ǵғࢲБԄے܈௲ಞᄍ 

ഋةࠂᆶ 

ђનዝ

Ȑ2006ȑ 

 ᆶЈޗ

14. คݤᕇளᒃ϶ޗ܈ޑᇡӕ 

15. ᏼЈࡋଷѺπᆶԾρޑຝޗ܈ӦՏό಄ 

16. ᏼЈࡋଷѺπࢂӧੁਔ໔کғڮ 

17. ᏼЈࡋଷѺπ่݀ޑคډၲݤԾρচӃޑයఈ 

Jacoby & 

Kaplan 

(1972) 

πբᕉნ 
18. ᏼЈᎁ࣬ڙᜢҸϟුޑ϶ܻ܈ᜱ 

19. ၶډόӳޑႿЬԶౢғമၗޟ 
Lin, Lee & 

Wang (2012) 
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20. ᏼЈπբόӝ܈ݤόӦ۬ࡹᇡё 

21. Ӣπբᕉნό܈٫πբ֚ᜤԶӧၸำύวғӒᓀ

 ཀѦ܈

ၗٰྍǺҁࣴز 

 

ϖǵޕሽॶ 

ҁࣴزᇡࡋࣁଷѺπޕޑሽॶᔈவ Zeithaml (1988)ޑᢀᗺрว–Ȩሽॶࢂ

ޣவౢ୍ܺ܈ࠔύ܌གྷाளޑډȩǴӢԜۓကޕሽॶࣁȨࡋଷѺπޣЬᢀᑽໆ

ԜᡍਏҔܭǴჹࡕϩޑбрޕǵϷډளޕགྷाЪ܌ଷѺπᡍύࡋܭځ

ᡏຑȩǶୖԵޑ Vogt and Fesenmaier (1998)ǵഋةࠂᆶђનዝȐ2006ȑϐࣴزǴ

аȨҶ໕٦ȩǵȨᏢಞᆶᡍȩǵȨԾךวᆶᇡӕȩǵȨޗᆶȩѤᄬय़Ǵ

ϩձᑽໆࡋଷѺπܭޣȨрวȩکȨჴሞֹԋԜᡍࡕȩόӕޕޑሽॶǶٿ

ϩ֡Ԗ࣬ӕޑ 21 ୢڔᚒǴаլԄϖᗺЁࡋໆ߄ෳໆǴ1 жߚ߄தόӕ

ཀǴ5 жߚ߄தӕཀǶᕴ่ࡋଷѺπޕሽॶϐᄬय़ᆶᑽໆୢӵ߄ 3-5  ҢǶ܌

 

߄ 3-5Ǻޕሽॶϐᄬय़ᆶᑽໆᚒ 

ᄬय़ᡂኧ ୢڔᚒ Ўٰྍ 

Ҷ໕٦ 

 ਓՉӚೀǴᙦਓၯᡍૈך٬ .1

2. ᡣૈךቸ܄ೕჄՉำǴѐԾρགྷѐޑӦБǵԾρ

གྷ٣ޑ 

3. Ԗᐒࠔ౦୯ऍ१ڙ٠٦ᖼޑނ፪ 
Vogt & 

Fesenmaier 
(1998)ǵ 

ഋةࠂᆶ 

ђનዝ

Ȑ2006ȑ 
Ꮲಞᆶᡍ 

 ৡ౦ޑᡏᡍ٠Ꮲಞ൧ख़όӕЎϯᆶᕉნך٬ .4

 Κܴᡉගϲૈقᇟޑך٬ .5

ऐΚǵᒿהගϲȐӵᔈΚǵ܌ӚૈΚԖך٬ .6

ᐒᔈᡂૈΚȑ 

7. ๏ϒך၂ཥܿՋکཥޑނ٣ᐒ 

8. ૈ่ҬډӭӦ܈Ѧ୯ܻ϶ 

9. ӧךЈύ੮ΠғёᆶॶளӣᏫޑᡍ 
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Ծךวᆶ

ᇡӕ 

10. ᅈךىޑఈǴ໒ޑךܗຎഁ 

 уᐱҥǵԾЬ׳Ǵᡂளࡕ၂ྡྷךӧԾך٬ .11

12. ᡣךᡂளКа׳ԖԾߞ 

13. ᡣ׳ךᇡԾρǴჹԾρޑᑫ፪܈҂ٰБӛܴ׳ዴ 

 ሽॶޑيวԾך٬ .14

 Γޑӳ׳ᙯᡂǴᡂԋঁ܌ሽॶᢀԖ܈܄ঁޑך٬ .15

 ᆶޗ

16. ᡣֹךԋფགྷǴᅈ۳ىѦ୯ਓၯǵғޑࢲఈ 

 ଷѺπ॥ዊࡋޑᡏᡍཥШжૈך٬ .17

18. ᡣךགډԾρᆶόӕ 

 ԋ൩གډڙགך٬ .19

20. ᡣךᕇளӳޑᡍǴჹܭВࡕғఱೕჄԖӳޑቹៜ 

 ԏΕޑႣයύډڗᖺך .21

ၗٰྍǺҁࣴز 

 

Ϥǵᅈཀࡋ 

ҁࣴزஒࡋଷѺπᅈཀۓࡋကࣁȨࡋଷѺπޣӧКၨႣයکޑჴሞୖᆶࡋଷ

Ѻπޕ܌ࡕޑډᡍϐࡕǴܭϣЈ܌ᕇள҅ޑय़གᅈىำࡋȩǴ٠ୖԵ Yoon 

and Uysal (2005)زࣴޑीୢڔᚒӅ 4 ǴаլԄϖᗺЁࡋໆ߄ෳໆǴ1 ж

தόӕཀǴ5ߚ߄ жߚ߄தӕཀǶࡋଷѺπᅈཀࡋϐᑽໆୢӵ߄ 3-6  ҢǶ܌

 

߄ 3-6Ǻᅈཀࡋϐᑽໆᚒ 

ᄬय़ᡂኧ ୢڔᚒ Ўٰྍ 

ᅈཀࡋ 

1. ೭ԛࡋޑଷѺπᡍԖၲޑךډයఈ 

2. ჹךԶق೭ԛࡋޑଷѺπࢂॶளޑ 

 ۓ،ޑଷѺπࡋ۳ᅈཀ೭ԛࡐך .3

 ࢲଷѺπࡋᜫཀᙚдΓୖᆶך .4

Yoon & Uysal 

(2005) 

ၗٰྍǺҁࣴز  
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ಃѤǵࣴزჹຝǵୢڔीᆶวܫ 

ǵࣴزჹຝ 

 ҁࣴزటΑှ୯ϣࡋଷѺπ۳ੇޣѦࡋଷѺπϐၗૻཛྷՉࣁǵᐒǵҞ

Ծ۬ࡹϐቹៜǶѠࡋሽॶϷᅈཀޕ॥ᓀჹޕӦཀຝᆶޑ 2004 ԃ໒ۈǴഌុ

ᆶફՋើǵᐞࢪǵВҁǵу৾εǵቺ୯ǵᗬ୯ǵम୯ǵངᅟើǵКճਔǵӎУճǵ

ථࢶҵլǵݢើϷ༫Ӧճ 13 ୯ᛝुࡋଷѺπϐᚈᜐۓڐǴӚԾёჹჹБ୯ৎߙ

ԃۓڐ٩ϣวܭܫҁ୯ଶ੮ۓਔ໔ϷӝݤѺπࡋޑଷѺπᛝǶӢԜǴҁࣴ

ϐ୯ৎǴۓڐଷѺπࡋ۳ᆶѠᛝुଷѺπᛝࡋȨමၸࣁჹຝزஒࣴز

٠ՉࡋଷѺπࢲϐѠߙԃȩǶ 

 

Βǵୢڔी 

ΖϩǴᕴीࣁӅϩڔୢزࣴ  144 ᚒǴ၁ಒϣϷୢـፕЎനࡕϐߕᒵǶ 

ಃϩ၌ୢȨੇѦࡋଷѺπᡍȩǴటΑှࡋଷѺπޣၸѐୖᆶࡋଷѺπ

ᡍϐ࣬ᜢङඳǴӵࡋଷѺπԛኧǵ۳୯ৎǵԃҽǵਔԃសǵଶ੮ਔ໔ǵന߃

ᔮٰྍǵਓၯϷπբϐਔ໔ϩଛǵ൨פπբޑБԄǵᇟૈقΚӅ 11 ᚒǶࣁΑ

ᗉխߚҁࣴزϐࣴزჹຝᇤ༤ୢڔǴڔୢܭ໒ᓐीൂᒧϐᑔᒧᚒȨፎୢா

ωૈᝩុΠޣȩࢂᡍǻȩǴเȨޑ۳ଷѺπᛝǴ٠ჴሞࡋցԖҙፎၸੇѦࢂ

໘ࢤ༤เǶ 

ಃΒԿಃΎϩ٩ׇϩձࣁၗૻٰྍǵࡋଷѺπᐒǵҞޑӦཀຝǵޕ॥

ᓀǵޕሽॶϷᅈཀࡋǴ၁ಒୢᆶᇥܴӵҁകಃΟ܌ॊǶ 

നࡕϩঁࣁΓ୷ҁၗǴ၌ୢ༤เޣϐޗΓαᡂǴӵ܄ձǵԃសǵ

௲ػำࡋǵᙍǵѳ֡ДԏΕϷஆރ࠷ᄊӅ 6 ᚒǴϷёԾҗᒧࢂց༤ቪدΓၗ
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аୖуӣ㎸ܜዛࢲǴх֖ۉӜǵE-mail ϷёԏҹӦ֟Ӆ 3 ᚒୢǶ 

Ҭҗ௲ϷڔǴஒҁୢϐܫԄว҅ܭࡕϣीֹԋڔୢ 5 ӜੇڀѦࡋଷ

ѺπᡍޣቩຎୢǴዴۓӚࣴزᄬय़ϷୢᚒҞޑϪ܄ǶؕڗӚᜪࡌ٠

অׯǴዴᇡ֡಄ӝࡋଷѺπᡍޑნࡕω໒ۈวܫǶ 

 

Οǵୢڔวܫ 

 ӢҁፕЎࣴزჹຝϐኬҁၨᜤၸરҁୢڔԄεໆϷǴԵໆਔ໔ᆶځд

ӚԋҁࡕǴᒧаᆛၡႝηୢڔБԄՉୢڔวܫǴ௦Ҕឦୢڔፓᆛઠ

mySurvey բڔୢࣁѳѠǶኬҁᇆ௦ҔߡճܜኬݤȐconvenience samplingȑǴץܭ

፮፮ჴ֝ȐPTTȑੇѦѺπࡋଷހȨWorkanTravelȩϷ Facebook ੇѦѺπࡋଷ࣬

ᜢޗი–ӵȨଷѺπᘜ୯ޣᖄ࿉ȩǵȨᐞࢪѺπࡋଷ.όѐԝ!!!!!D.NoWȩǵȨ*໒

ࡋଷǼLet's enjoy your working holiday in Australia!*ȩǵȨВҁѺπࡋѺπࢪᐞډۈ

ଷӕӳȩǵȨу৾εѺπࡋଷၗૻȩǵȨम୯ѺπࡋଷൔઠȩǵȨHungarian ӎУճ

ѺπࡋଷӕᏢȩǵȨངᅟើѺπࡋଷҬࢬϩ٦ȩǵȨBelgium КճਔѺπࡋଷӕ

ᏢȩǴߐଞჹаѺπࡋଷࣁЬᚒፕޑᆛၡޗဂวܫǶࣁΑගଯ༤เϷ

ԖਏୢڔኧǴҁࣴزගٮ 100 ҽߡճ۫ԭϡᘶܜچዛޑᐟᓰБԄǴ֎Їࣴزჹ

ຝ༤เǶ 

ࣁය໔ܫวڔୢ 2015 ԃ 3 Д 22 ВԿ 31 ВǴӅी 10 ϺǴᕴӅӣԏ 222 ҽኬ

ҁǶၸၗᔠᇤೀǴ٠คόҔϐኬҁǴԖਏኬҁᕴी 222 ҽǴԖਏࣁ 100%Ƕ  
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ಃϖǵၗϩБݤ 

 ҁࣴ٬زҔी೬ᡏ SPSS բࣁၗϩπڀǴӚϩБݤᇥܴӵΠǺ 

 

ǵ௶ॊ܄ीȐDescriptive Analysisȑᆶ࣬ᜢ܄ϩȐCorrelation Analysisȑ 

а௶ॊ܄ीБݤӵᙁൂԛኧϩଛǵѳ֡ኧᆶԭϩКǴϩኬҁၗ่ޑ

ᄬǴаΑှୢڔኬҁϐޗΓαीᡂኧ܄ǵࡋଷѺπޣϐࡋଷѺπᡍङඳ

Ϸၗૻٰྍ٩ᒘࡋǶ 

ќѦਥᏵୢڔӚϩϐ༤เ่݀ᡂኧᆶᄬय़ϐѳ֡ኧᆶྗৡǴ٠р

Ӛᡂኧ໔ϐ࣬ᜢ߯ኧǶ 

 

ΒǵࡋߞϩȐReliability AnalysisȑᆶਏࡋϩȐValidity Analysisȑ 

ۓᛙکȐconsistencyȑ܄ϣठޑෳᡍϩኧ܈ᑽໆр่݀܌ڀෳໆπࡰࡋߞ

߄Ǵ่݀ޑཇଯǴख़ፄෳໆཇౢғᜪ՟܄ᜢ࣬ޑǶୢ໔ࡋȐstabilityȑำ܄

Ңϣठ܄ཇଯǵཇёȐֆܴໜǴ2011ȑǶ 

ਏࡰࡋҽෳᡍ܈ໆ߄ϐȨෳᡍ่݀ȩྗޑዴ܈܄ё܄Ǵ߄Ңࢂځցᆶࣴ

Ѹ߄ໆزǴӢԜǴࣴࡋำޑՋܿޑाෳໆ܌ډҞஏϪ࣬ᜢǴԶૈ҅ዴෳໆز

ाၲډෳໆҞޑωᆉࢂԖਏޑǶ 

 

ΟǵӭϡᘜኳԄϩȐMultiple Regression Analysisȑ 

ҁࣴز௦ၡ৩ϩȐPath AnalysisȑϐཷۺǴ٠ၮҔӭϡᘜኳԄՉࣴزଷ

ᇥϐᔠۓǶϩձрᘜБำԄύঁᡂޑྗϯᘜ߯ኧǵᡉ܄ᆶ R2Ǵղ

ᘐӚԾᡂჹ٩ᡂޑቹៜБӛǵࢂցၲډᡉϷᡏᘜኳԄϐႣෳૈΚǶ  
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ಃѤകǵ่ࣴ݀ز 

ҁകӅϩࣁϖλǴᇥܴԖਏୢڔϐၗϩᆶ่݀Ƕಃа௶ॊ܄ी

ϩڔୢኬҁ่ᄬǹಃΒଞჹኬҁՉࡋߞϩǹಃΟࣁਏࡋϩǶಃѤ

 ኳࠠύӚᡂኧ໔ϐᜢ߯ǶزǴҔаᔠෳҁࣴۓଷᇥᔠࣁǹಃϖϩ܄ᜢ࣬ࣁ

 

ಃǵኬҁ่ᄬϐ௶ॊ܄ीϩ 

 ҁࣴزаᆛၡႝηୢڔБԄᇆኬҁǴܭ 2015 ԃ 3 Д 22 ВԿ 31 ВՉ҅Ԅ

วܫǴӅी 10 ϺǶୢڔᕴीӣԏ 222 ҽǴԖਏኬҁ 222 ҽǴԖਏำࣁࡋ 100%Ƕ

ҁଞჹԖਏኬҁՉ௶ॊ܄ीϩǴΑှኬҁϐޗΓα܄ǵࡋଷѺπ

ᡍϐङඳϷၗૻٰྍ٩ᒘࡋǶ 

 

ǵኬҁϐޗΓαၗϩ 

ܭ  222 ҽԖਏኬҁύǴζ܄эኬҁϐӭኧǴӅी 155 ΓǴэᕴኬҁϐ 69.8%Ǵ

ᆶၸѐ୯ϣϐࡋଷѺπکԾշਓՉ࣬ᜢፓϷ่ࣴ݀زϐتζК࣬ٯ಄ӝǶڙ၂

ϐԃសϩթаޣ 25-29 εӭኧǴ՞ࣁྃ 48.6%Ǵځԛࣁ٩ׇ 30-34 Ȑྃ31.1%ȑǵ19-24

Ȑྃ14.4%ȑϷ 35-39 Ȑྃ5.9%ȑǶ௲ػำࡋБय़ǴаڙၸεᏢ௲ޣػനӭǴ՞ 83.3%Ǵ

НѳୃଯǶᙍػϐ௲ޣଷѺπࡋр୯قаԛϐȐ11.3%ȑǴᡉҢѳ֡Զ܈܌زࣴ

ϩǴаவ٣୍ܺϷޑΓኧനӭǴϩձ՞ 31.5%Ϸ 22.1%ǴಃΟځࣁдᙍ

Ǵ՞ 14.9%ǴᏢғဂϷԾҗ߾ޣӚ՞ 9.0%Ƕаѳ֡ДԏΕٰᇥǴаД܌ள

20,001-40,000 ϡޑΓኧࣁεےǴ՞ 59.9%Ǵ40,001-60,000 ϡۚԛǴ՞ 18.9%Ǵ20,000

ϡаΠ՞ 15.3%Ǵځύ 20,000 ϡаΠޑΓԖъኧаࣁᏢғǴᡉҢࡋଷѺπޣӣ
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୯܌ޑࡕளεϩԖ܈ѳ֡аޑᖒၗНྗǶനࡕǴஆރ࠷ᄊа҂ஆۚޣӭǴ

՞ 93.7%Ǵςஆޣ՞ 6.3%Ƕୢڙڔ၂ޣϐޗΓα܄၁ಒၗӈ߄ܭ 4-1Ƕ 

 

߄ 4-1ǺኬҁϐޗΓα܄ 

ᡂኧ ᜪձ ኬҁኧ ԭϩК ಕᑈԭϩК 

 ձ܄
 30.2 30.2 67 ت

ζ 155 69.8 100.0 

ԃស 

19-24 ྃ 32 14.4 14.4 

25-29 ྃ 108 48.6 63.1 

30-34 ྃ 69 31.1 94.1 

35-39 ྃ 13 5.9 100.0 

௲ػำࡋ 

ଯύᙍ܈аΠ 6 2.7 2.7 

ࣽ 6 2.7 5.4 

εᏢ 185 83.3 88.7 

 а 25 11.3 100.0܈܌زࣴ

ᙍ 

Ꮲғ 20 9.0 9.0 

୍ܺ 70 31.5 40.5 

 49 22.1 62.6 

π 15 6.8 69.4 

ैϦ௲ 13 5.9 75.2 

Ծҗ 20 9.0 84.2 

ৎᆅ܈ςଏҶ 2 0.9 85.1 

 д 33 14.9 100.0ځ

ѳ֡ДԏΕ 

20,000 ϡаΠ 34 15.3 15.3 

20,001-40,000 ϡ 133 59.9 75.2 

40,001-60,000 ϡ 40 18.9 93.2 

60,001-80,000 ϡ 8 3.6 96.8 

80,000 ϡа 7 3.2 100.0 

ஆރ࠷ᄊ 

҂ஆ 208 93.7 93.7 

ςஆǴคηζ 8 3.6 97.3 

ςஆǴԖηζ 6 2.7 100.0 
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ΒǵኬҁϐࡋଷѺπङඳϩ 

 ҁୢڔ༤เޑኬҁύǴ81.5%ޑΓԖԛࡋଷѺπᡍǴ18.5%Ԗٿԛٿ܈ԛ

аޑᡍǶ൩ࡋଷѺπҞޑӦ୯ৎԶقǴа۳ᐞޑࢪΓኧനӭǴ՞ᕴኬҁϐ

62.2%Ǵځԛࣁ٩ׇВҁȐ9.9%ȑϷу৾εȐ9.9%ȑǵફՋើȐ6.8%ȑǵངᅟើȐ3.2%ȑǵ

म୯Ȑ2.7%ȑǴӚ୯௨ӜϷэКᆶ߄ 1-2 ԭϩКᗨԖ٤༾ৡޑБीၗύ۔

ຯǴՠᡏԶقပৡόεǶрวԃҽᆶԃសБय़Ǵа߈Ѥԃϐ໔рวࣁޣӭǴ2013

ԃрว՞ 33.3%Ǵ2012ǵ2014 ԃ߾ϩձࣁ 23.4%Ϸ 20.7%ǹӭኧΓࡋ۳ଷѺπਔ

ܭԃសϟޑ 24-29 ྃǴ՞ᕴΓኧ 59.9%Ǵϟܭ 18-23 ՞ޣྃ 23%Ǵ30-35 ྃ՞നϿ

ޑ 18%ǴᡉҢӭኧΓ،ୖۓᆶࡋଷѺπޑਔ໔ᗺӧ 30 ྃаǴࣁჴሞޗᆶπբ

ᡍ࣬ჹၨϿޑဂǶԶ 95%аޑΓࡋܭଷѺπ୯ৎ֡ଶ੮ϤঁДаǴځύ

ޑ 45.9%ࣗԿଶ੮ԃа׳܈ΦǴ߄ҢኬҁύεӭኧΓԖىޑߏਔ໔ᡏᡍӦ

ғࢲǶ 

 ѠΓੇܭѦࡋଷѺπၸำύޑਓၯᆶπբਔ໔ϩଛБय़ǴၗᡉҢӭኧΓ

ϩଛ๏πբޑਔ໔ၨਓၯ࣬ӕୃ܈ӭǴ51.4%ޑΓӧᅵਔ໔ѦԖ ਔ໔ޑ40-60%

ӧπբǴ25.7%ޑΓࣗԿ 60%аਔ໔வ٣ѺπՉࣁǴπբਔ໔ӧ 40%аΠޑ

՞ 23%ǹਓၯਔ໔࣬߾ჹၨϿǴਓၯਔ໔՞ᕴਔ໔ ΓനӭǴԖޑ20-40% 44.6%Ǵ

 40-60%ਔ໔ਓၯޑΓۚ߾ԛǴ՞ 30.6%ǶᇟقำࡋБय़ǴӭኧΓȐ52.3%ȑӧр

วςڀഢёВதྎ೯ࡋޑଷѺπ୯ৎӦᇟقำࡋǴ40.5%ޑΓᗺᗺǴԖ

߄ΠـଷѺπङඳၗࡋΓֹӄόǶԜϩ၁ಒϐኬҁޑ7.2% 4-2Ƕ 
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߄ 4-2ǺኬҁϐࡋଷѺπङඳ܄Ȑൂᒧᚒȑ 

ୢ ᜪձ ኬҁኧ ԭϩК ಕᑈԭϩК 

ଷѺπࡋ

ԛኧ 

ԛ 181 81.5 81.5 
 а 41 18.5 100.0܈ԛٿ

ଷѺπࡋ

୯ৎ 

ફՋើ 15 6.8 6.8 
ᐞεճ٥Ȑᐞࢪȑ 138 62.2 68.9 
Вҁ 22 9.9 78.8 
у৾ε 22 9.9 88.7 
ቺ୯ 3 1.4 90.1 
ᗬ୯ 4 1.8 91.9 
म୯ 6 2.7 94.6 
ངᅟើ 7 3.2 97.7 
Кճਔ 4 1.8 99.5 
ӎУճ 1 0.5 100.0 

рวԃҽ 

2014 46 20.7 20.7 

2013 74 33.3 54.1 

2012 52 23.4 77.5 

2011 20 9.0 86.5 

2010 7 3.2 89.6 

2009 8 3.6 93.2 

2008 6 2.7 95.9 

2007 5 2.3 98.2 

2006 2 0.9 99.1 

2005 1 0.5 99.5 

2004 1 0.5 100.0 

рวԃស 
18-23 51 23.0 23.0 

24-29 131 59.9 82.0 

30-35 40 18.0 100.0 

ଶ੮ਔ໔ 

ϤঁД܈аΠ  10 4.5 4.5 
ϤঁДаԿԃ 109 49.1 53.6 
ԃаԿٿԃ 102 45.9 99.5 
 д 1 0.5 0.5ځ

ਓၯਔ໔

ԭϩК 
0-20% 40 18.0 18 

20-40% 99 44.6 62.6 



 60 

40-60% 48 30.6 93.2 

60-80% 14 6.3 99.5 

80-100% 1 0.5 100.0 

πբਔ໔

ԭϩК 

0-20% 5 2.3 2.3 

20-40% 46 20.7 23.0 

40-60% 114 51.4 74.3 

60-80% 49 22.1 96.4 

80-100% 8 3.6 100.0 

рว

Ӧ୯ৎᇟ

 ࡋำق

ǴВதྎ೯܈аำ52.3 52.3 116  ࡋ 
ᗺᗺ 90 40.5 92.8 
όǴՠԖीჄӧӦᏢ 10 4.5 97.3 
ֹӄόǴѐΑӆᇥ 6 2.7 100.0 

 

 ԖᜢࡋଷѺπന߃ᔮٰྍǴ௦ፄᒧᚒԄǴӅीӣเ 266 ԛǴԖ ࡋޑ84.7%

ଷѺπ٩ޣԾيᓯᆽǴ30.6%ޑΓԖ٩ᒘৎΓЍǴԶ ሌ܈۬ࡹԖၸ߾3.2%

ՉສීޑБԄᝢၗߎǶ൨פπբޑϩǴӅӣเ 614 ԛǴനӭΓȐ55.9%ȑ௦ڗ

Ь۳۫ৎ၌ୢޑБԄǴځԛࢂၸᆛၡޗဂѳѠᔈቻᆛ϶ຠޑπբᙍલ

Ȑ52.7%ȑǴΨԖӭΓමҗᒃ϶ϟಏȐ46.4%ȑǵӦΓΚҸϟϦљȐ35.6%ȑǵ

πբ൞ӝᆛઠȐ33.8%ȑБԄ൨פπբǶԜϩ၁ಒϐኬҁࡋଷѺπङඳၗـ

Π߄ 4-3Ƕ 
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߄ 4-3ǺኬҁϐࡋଷѺπङඳ܄ΒȐፄᒧᚒȑ 

ୢ ᜪձ ኬҁኧ ԭϩК 

ന߃ᔮ

ٰྍ 

Ծρ  188 84.7 
ৎΓ 68 30.6 
ܻ϶ 3 1.0 
 ສී 1 0.5۬ࡹ
ሌՉສී 6 2.7 

൨פπբ

 БԄޑ

ӦΓΚҸϟϦљ 79 35.6 
ѠޑΓΚҸϟϦљ 19 8.6 
πբ൞ӝᆛઠ 75 33.8 
ӚӦϦթឯ 42 18.9 
ᒃ϶ϟಏ 103 46.4 
ൔરᚇᇞ 21 9.5 
ᆛၡޗဂ 117 52.7 
Ь۳۫ৎ၌ୢᔈቻ 124 55.9 
 ௗႿЬᗎፎπբ 26 11.7ޔ
 д 8 3.0ځ

 

Οǵኬҁϐၗૻٰྍ٩ᒘࡋ 

 ၗૻٰྍϩಃᚒࣁፄᒧᚒǴ༤เԛኧᕴी 580 ԛǴаᆛၡϐ 199 ԛࣁന

ӭΓ٬ҔǴ՞ᕴኬҁϐ 89.6%ȐΠ।߄ 4-4ȑǴځԛঁࣁ٩ׇΓᆶᒃ϶ᡍȐ63.5%ȑǵ

ѳय़൞ᡏȐ57.2%ȑǵࡌȐ41.4%ȑǴനႝࢂࡕຎ൞ᡏȐ9.5%ȑǶ 

ӧ܌ԖၗૻٰྍᜪձύࡋଷѺπ٬ޣҔᜪձӭჲȐΠ।߄ 4-5ȑǴ

а٬Ҕ 3 ᜪၗૻٰྍޑΓࣁനӭǴՏࡋଷѺπޣѳ֡٬Ҕ 2.61 ᜪǶჹᔈ߄ډ 4-4

ύǴനࡋࣁଷѺπ٬ޣҔǵϷࡋଷѺπ٩ޣᒘࡋനଯϐΟӜၗૻٰྍᜪձϩձ

ځҢ߄ኬҁ٬ҔǴޑԖၸъኧ֡ޣᆛၡǵঁΓᆶᒃ϶ᡍϷѳय़൞ᡏǴЪԜΟࣁ

வၗύزख़ाϐၗૻٰྍǶӢԜǴҁࣴࣁ٬ҔЪᇡޣଷѺπࡋӭኧ߄നૈжࣁ

٩ᒘޑȨᆛၡȩǵȨঁΓᆶᒃ϶ᡍȩϷȨѳय़൞ᡏȩΟᜪܭჹޣଷѺπࡋᒧрࡷ
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ำࡋǴ٠ஒځѳ֡ࡕբុࡕࣁϩϐኧᏵǶ 

 

߄ 4-4ǺኬҁϐࡋଷѺπၗૻٰྍ٬Ҕᆶ٩ᒘࡋ 

ٰྍᜪձ ٬Ҕኬҁኧ ԭϩК ѳ֡٩ᒘࡋ ᜪձϣ 

ࡌ 92 41.4% 3.05 

 ՏȐѦҬȑൂ۬ࡹ

ߐжᒤᐒᄬ 

ᢀӀֽ/ᎫѠᒤ٣ೀ 

ਓՉޗ 

ঁΓᆶ 

ᒃ϶ᡍ 
141 63.5% 4.18 

ঁΓᡍ 

ᒃܻӳ϶ 

ႝຎ൞ᡏ 21 9.5% 2.36 
Ҟ/ཥᆪ 

ቶ/ႝຎቃ/ႝቹ 

ѳय़൞ᡏ 127 57.2% 3.35 

ਜᝤ 

ൔകᚇᇞ 

ਓၯЋнǵЎ࠹Ϸࠄࡰ 

ᆛၡ 199 89.6% 4.47 
ᆛၡޗဂ/ပ 

ᆛၡѳѠ/ፕᏝ 

 

߄ 4-5Ǻ٬Ҕၗૻٰྍᜪձኧϐीໆ 

٬Ҕϩᜪኧ ኬҁኧ ԭϩК ѳ֡ॶ ྗৡ 

1 ᜪ 28 12.6%   
2 ᜪ 69 31.1%   
3 ᜪ 90 40.5% 2.61 0.94 
4 ᜪ 31 14.0%   
5 ᜪ 4 1.8%   
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ಃΒǵࡋߞϩ 

Ǵၸ࣬ᜢ߯ኧ܄ۓᛙ܈܄ठޑᑽໆр่݀܌ڀෳໆπࡰȐreliabilityȑࡋߞ 

ࡋჴำޑෳໆ่݀܈܄ϣठޑڀрෳໆπࢀ୷ᘵीෳໆᇤৡǴჴሞϸࣁ

ȐֆܴໜǴ2011ȑǶୢڔύୢ໔࣬ޑᜢ܄ཇଯǴжڔୢ߄ᚒҞࢂӧෳໆ࣬ӕޑ

፦܈ឦ܄Ǵख़ፄෳໆཇౢғᜪ՟่݀ޑǴ߄Ңϣठ܄ཇଯǵཇᛙۓǶ 

 

ӧլȐLikertȑԄໆ߄ύதҔࡋߞޑᔠۓБࣁݤȨ&URQEDFK¶V� Į ߯ኧȩک

ȨשъࡋߞȐSplit-half reliabilityȑȩǶऩाीϣठ܄ǴҔ &URQEDFK¶V�Į߯ኧᓬ

ǴࡋߞъୢᔠᡍڗύҺڔவୢࢂࡋߞъשࣁǴ٬ҔΨଯрӭǴӢݤъשܭ

ӧ࣬ӕၗΠӭόӕשޑъБݤрޑीॶёૈӸӧৡ౦ǴځࣁલᗺǶԜѦǴ

Cortina (1993)ᘜય࣬ᜢࣴࡕزวǴ&URQEDFK¶V�Į߯ኧ܌ࢂԖёૈשޑъ߯ኧϐѳ

֡ኧǴҭࢂीޑࡋߞനեज़ࡋǴӢԜǴҁࣴز௦Ҕ &URQEDFK¶V�Į߯ኧीୢڔໆ

 Ƕࡋߞϐ߄

 

ӧޗࣽᏢࣴزሦୱύǴа &URQEDFK¶V�Į߯ኧٰᑽໆୢڔӚᡂኧکӕᄬय़Π

Ӛᚒ໔ޑϣठ܄ਔǴĮ ߯ኧ߾നӳӧ 0.7 а٫ࣁǴϟܭ 0.6 Կ 0.7 ϐ໔ࣁ

ёௗࡋߞڙॶǶĮ߯ኧཇௗ߈ 1.0Ǵ߄Ңࡋߞཇଯǹեܭ 0.35 ਔ߾ឦեࡋߞǴѸ

  ȐֆܴໜǴ2011ǹ݅۟Ǵ2006ȑǶ๊ܔ

 

 ϩҁࣴڔୢزӚᡂኧϷᄬय़ϐ &URQEDFK¶V�Į߯ኧǴӵΠ߄ 4-6Ǻ 
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߄ 4-6Ǻҁࣴزໆ߄ϐ &URQEDFK¶V�Į߯ኧ 

ᄬय़ ᚒኧ ᄬय़زࣴ ᡂኧزࣴ &URQEDFK¶V�Į ᡂኧ &URQEDFK¶V�Į 

ଷѺπࡋ

ᐒ 

 ᆶᚆ 4 0.768ܫ

0.894 

Ҷ໕٦ 4 0.706 
ЎϯᡏᡍᆶΓሞҬ0.785 4 ࢬ 
ૈΚᆶᡍಕᑈ 5 0.645 
ԾࡷךᏯᆶჴ 5 0.801 
ԏΕᆶޗᢀག 5 0.689 

ҞޑӦ 

ཀຝ 

ԾฅᆶЎϯၗྍ 6 0.834 

0.902 

Ϸਓၯ0.810 5 ࡼ 
Ծฅᆶޗᕉნ 5 0.839 

 ǵᔮᆶπբᕉნ 6 0.813ݯࡹ
གཀຝ 2 0.867 

 ॥ᓀޕ

ౢ 4 0.664 

0.892 

ΓيӼӄ 5 0.811 
ၠЎϯᔈ 4 0.823 
 ᆶЈ 4 0.806ޗ
πբᕉნ 4 0.884 

ሽॶޕ

Ȑȑ 

Ҷ໕٦ 3 0.714 

0.946 
Ꮲಞᆶᡍ 6 0.895 

Ծךวᆶᇡӕ 6 0.907 
 ᆶ 6 0.855ޗ

ሽॶޕ

Ȑࡕȑ 

Ҷ໕٦ 3 0.730 

0.929 
Ꮲಞᆶᡍ 6 0.841 

Ծךวᆶᇡӕ 6 0.912 
 ᆶ 6 0.802ޗ

ᅈཀࡋ ᅈཀ0.825 0.825 4 ࡋ 

 ҁࣴڔୢزӚᡂኧϷځΠӚᄬय़ϐ &URQEDFK¶V�Į߯ኧ֡ଯܭ 0.7ǴЪӭኧӧ 0.8

аǴૈΚᆶᡍಕᑈȐ0.645ȑǵԏΕᆶޗᢀགȐ0.689ȑǵౢȐ0.664ȑΟᄬ

य़ޑॶϟܭ 0.6 Կ 0.7 ϐ໔ǴՠϝឦёௗڙጄൎǶӢԜᡏԶقǴҁୢڀڔԖୃଯ

ϐࡋߞǶ  
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ಃΟǵਏࡋϩ 

 ਏࡋȐvalidityȑࡰҽໆ߄ෳᡍ่݀ྗޑዴ܈܄ё܄Ǵ߄Ңࢂځցᆶࣴز

ҞஏϪ࣬ᜢǴԶૈ҅ዴෳໆ܌ډाෳໆܿՋޑำࡋǶԖਏޑໆૈ߄ၲԋෳ

ໆҞޑǴڀഢж܄߄ǴЪૈᑽໆځᄬय़ύ܌གྷाၲޑཀကǶਏࡋёϩࣁϣਏ

ϐෳໆϣคѦӧਏزȐֆܴໜǴ2011ȑǴӢҁࣴࡋᄬਏࡌϷࡋǵਏᜢೱਏࡋ

ёٮჹྣǴ٠ࡺ҂ᑽໆਏᜢᖄਏࡋǴଞჹٿࡕᇥܴǶ 

 

ǵϣਏࡋȐcontent validityȑ 

 ΞᆀᡄᒠਏࡋǴڔୢࡰໆ߄ϣࢂց࣬ڀଯϐϪ܄ᆶж܄߄Ƕҁࣴୢز

Ǵ٠ਥᏵҁࣴୢڔЇҔϐЎϣϷୢزϐӚᄬय़ϷᚒࣣୖԵၸѐӭኧࣴڔ

ϸᙟቩຎঅޣଷѺπᡍࡋڀӆҗ௲ᆶࡕϐნሡᚒҞϣϐፓǴനز

 ǶࡋӳϐϣਏؼԖڀᔈڔǶӢԜҁୢ܄ᄬय़ϷୢᚒҞϐϪزӚࣴۓǴዴׯ

 

ΒǵࡌᄬਏࡋȐconstruct validityȑ 

Ǵջჴሞϐࡋำޑۺຝཷܜᄬय़܈፦ޑёаԖਏෳໆрፕڀᑽໆπࡰ

ෳᡍϩኧૈှញࢌЈ፦ޑำࡋǶࡌᄬਏࡋаፕޑᡄᒠϩࣁ୷ᘵǴЪਥ

Ᏽჴሞ܌ளၗٰᔠᡍፕ҅ޑዴ܄Ǵࣁ࣬ᝄᙣޑਏࡋԵᡍБݤȐֆܴໜǴ

2011ȑǶࡌᄬਏࡋёӆϩࣁԏᔙਏࡋȐconvergent validityȑکձਏࡋȐdiscriminant 

validityȑǴӕᄬय़Πୢޑ໔Ǵ࣬ᜢำࡋाຫଯຫӳǴᆀࣁԏᔙำࡋǹόӕᄬय़

 ǶࡋձਏࣁाຫեຫӳǴᆀ߾ࡋ໔Ǵ࣬ᜢำୢޑ
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ीᏢǴԵᡍࡌᄬਏࡋനதҔޑБࣁݤȨӢનϩȐFactor analysisȑȩȐֆ

ܴໜǴ2011ȑǶӢનϩၸኧᏢᜢ߯ޑᙯඤǴӧߥ੮εϩচԖၗ่ᄬޑၗૻ

ΠǴஒӭፄᚇޑӭᡂໆၗᐚᕭᙁϯԋϿኧ൳ঁڀж߄ཀကޑӢનǴаှځញ

ဂ࣬ϕӸӧᜢ߯ୢޑᡂኧǴᙁൂٰᇥ൩ࢂஒᄬय़ᕭ෧ǴаၨϿၗᆢ߄ࡋ

চԖၗ่ᄬǴаճځុࡕдϩޑՉǶӢનϩёϩࣁ܄Ӣનϩ

ȐExploratory factor analysis, EFAȑکᡍ܄ӢનϩȐConfirmatory factor analysis, 

CFAȑٿᜪǴޣϐҞࣁޑᄬۺڗǴऩࣴޣزϝόዴۓӢન่ᄬ܈ԖϿኧፕ

ਥᏵǴத٬ҔԜᜪǹ߾ޣࡕ൚୷ܭۓำޑࡋፕ୷ᘵǴаӢનϩᡍፕࢎ

ᄬکჴሞၗϐ࣬܄ǶҁࣴزᡂኧΠϐᄬय़ӭ่ࣁӝၸѐӭጇࣴ܌ࡕزගрǴ

ϩჹᔈۓፕࢎᄬǴӢԜ௦Ҕ܄ӢનϩБݤᔠᡍୢڔໆ߄ϐࡌᄬਏ

 Ƕࡋ

 

ӧჴሞϩϐǴዴۓኬҁၗ಄ӝՉӢનϩϐచҹଷǶ२ӃǴҁ

ᜢ܄ጕࣁೱុᡂǴЪࣁ಄ӝᡂزࣴ Ƕ߯ଞჹኬҁኧޑచҹБय़ǴComrey and Lee 

(1992)ᇡࣁኬҁኧӧ 100 аΠόەՉӢનϩǴ200 ܭǴനӳεڙёௗࣁ 300ǹ

Gorsuch (1983)ࡌኬҁኧԿϿाԖୢᚒኧޑϖ७Ǵ٠εܭ 100ǴКΜޑКٯ

നࣁӝǶҁࣴزύޑᡂኧΠǴനӭޑԖ 27 ঁᚒǴԶҁࣴزӅԏ 222 ҽኬҁ

ኧǴӢԜ಄ӝаՉӢનϩϐኬҁኧచҹǶ 

 

ќѦǴӚᡂ໔Ԗۓำ࣬ޑࡋᜢ܄Ǵՠόૈၸե܈ଯǶऩୢ໔࣬ᜢ܄

ϼեȐ࣬ᜢ߯ኧ๊ჹॶեܭ 0.3ȑǴᜤаڗܜᛙޑۓӢનǹ࣬ᜢ܄ϼଯܰ߾Ԗӭख़

Ӆጕୢ܄ᚒǴձਏࡋёૈόىǴ٬ளрޑӢન่ᄬሽॶόଯǶӢԜǴԜϩ

а KMO کໆኧȐKaiser-Meyer-Olkin measure of sampling adequacyȑ܄ኬϪڗ
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Bartlett ౚᔠۓȐBartlett’s test of sphericityȑᔠᡍӚᡂኧᚒ໔ϐ࣬ᜢ߯ኧࢂց

ǶKMO ॶཇεǴ߄Ңᚒ໔ޑӅӕӢનཇӭǴཇӝՉӢનϩǴղձྗ߾

ӵΠ߄ 4-7ǹBartlett ౚᔠۓऩၲᡉǴ߄Ң҆ᡏ࣬ᜢંତ໔ԖӅӕӢનӸӧǴ

ӝՉӢનϩǶ 

 

߄ 4-7ǺKMO  ໆኧϐղձྗ܄ኬϪڗ

KMO ॶ >0.9 >0.8 >0.7 >0.6 >0.5 <0.5 

Ӣનϩ

ӝ܄ 

ཱུӝ

Marvelous 

ӝ

Meritorious 

ۘё

Middling 

மёࠀ

Mediocre 

όӝ

Miserable 

ཱུόӝ

Unacceptable 

ၗٰྍǺKaiser (1974) 

 

 аΠଞჹҁࣴزϐӚᡂኧՉ KMO ॶෳໆϷ Bartlett ౚᔠۓǴӵΠ߄ 4-8Ǻ 

 

߄ 4-8ǺҁࣴزӚᡂኧϐ KMO ॶϷ Bartlett ౚᔠ่݀ۓ 

ᡂኧ KMOزࣴ ॶ 
Bartlett ౚᔠۓ Ӣનϩ

ӝ߈ ܄՟ьБϩଛ Ծҗࡋ ᡉНྗ 

 ଷѺπᐒ 0.863 2586.659 351 0.000 ӝࡋ

ҞޑӦཀຝ 0.851 2745.910 276 0.000 ӝ 

 ॥ᓀ 0.858 2234.41 210 0.000 ӝޕ

 ሽॶ 0.925 3682.530 210 0.000 ཱུӝޕ

ᅈཀ0.000 6 431.535 0.748 ࡋ ۘё 

 

 аᔠ่݀ۓᡉҢǴନᅈཀࡋѦǴӚࣴزᡂኧϐ KMO ॶ֡ӧ 0.8 аǴӝ

ӢનϩǶBartlett ౚᔠۓϐᡉНྗ֡ࣁ 0.000ǴࣣၲᡉǴж҆߄ဂᡏ࣬ޑ

ᜢંତ໔ԖӅӕӢનӸӧǴӝՉӢનϩǶ 
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ӢԜǴаΠௗၸ SPSS ՉӢનϩǴᔠᡍӚࣴزᡂኧϐࡌᄬਏࡋǶ२Ӄ

ᔠຎӚࣴزᡂኧୢڔᚒϐӢનॄໆȐfactor loadingsȑǴղᘐᔈ၀ᘜΕবঁڗ

рޑӢનϐΠǴௗ٩ᏵԏᔙਏࡋᆶձਏࡋϐྗǴᑽໆࢂցሡाմନϩό

ӝޑᚒǶϸᙟՉӢનϩؒډޔԖᚒሡाմନࡕǴӆਥᏵഭᎩᚒϣ

Ǵኧॶϟ܄ᜢ࣬ޑрӢન໔ڗکձᚒঁࣁӜǶӢનॄໆڮӢનڗԖ܌ࣁ

ܭ 1 1-ک ύ໔ǴਥᏵ Hair et al. (1992)ޑᇥݤǴӢનॄໆၲډ 0.6 аջࣁଯǴ

0.4 аΠ߾ϼեǶӕӢનύǴӚᚒϐӢનॄໆཇεȐаεܭ 0.5 ȑǴྗࣁ

ཇڀԖԏᔙਏࡋǹᚒӧ܌ߚឦӢનύޑӢનॄໆཇλȐаλܭ 0.5 ȑǴྗࣁ

߾ǴࡋᆶձਏࡋԖԏᔙਏڀԖᚒӕਔ܌ޑύ߄ໆزǶऩࣴࡋԖձਏڀཇ߾

 ǶࡋᄬਏࡌԖڀ߄ໆزҢ၀ࣴ߄

 

ȐȑࡋଷѺπᐒϐࡌᄬਏࡋᔠۓ 

ଷѺπᐒύࡋ 27 ঁᚒࡕӅՉΟԛӢનϩǴڗрϤঁӢનǴմନ

ΖঁᚒǶಃԛӢનϩύǴӢಃ 15ǵ17ǵ18 Ϸ 22 ᚒϐӢનॄໆࣣեܭ 0.5Ǵ

ቹៜԏᔙਏࡺࡋϒаմନǹಃ 4 ᚒӧ܌ߚځឦӢનύޑӢનॄໆԖଯܭ 0.5 ॶޑ

Ȑ0.511ȑǴ߄ҢӧՉӢનᘜឦਔӸӧԖਏձ֚ޑᜤǴӢԜմନԜᚒаၲձ

ਏࡋǶಃΒԛӢનϩύǴಃ 13 ᚒϐӢનॄໆեܭ 0.5Ǵቹៜԏᔙਏࡺࡋմନǹ

ಃ 14 ᚒӧ܌ߚځឦӢનύޑӢનॄໆԖଯܭ 0.5 ॶȐ0.516ȑǴӢԜմନаၲޑ

ձਏࡋǶԜѦǴӢಃ 25 ᚒϐᚒϣᆶӕӢનΠځдᚒၨค࣬ᜢǴԖӢનڮ

Ӝϐ֚ᜤǴӢԜΨஒځմନǶӚᚒմନϐচӢܭΠ।߄ 4-9Ƕ 
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߄ 4-9ǺࡋଷѺπᐒᚒմନϐচӢ 

໘

 ࢤ
ᚒϣ 

Ӣનॄ

ໆ 
մନচӢ 

 

 4. ૈᕇளيЈᡫޑፓᏊ 0.554 
ܭឦӢનύԖଯ܌ߚ 0.5

 ӢનॄໆȐ0.511ȑޑ

15. ёаᏢಞډόӕૈמޑᆶπբ 0.430 Ӣનॄໆեܭ 0.5 

17. ૈᔈҔ܈ӑၸ۳܌Ꮲ 0.446 Ӣનॄໆեܭ 0.5 

18. ૈᡣך၂ߵᓀҍᜤǴ൨ڈᐟᡏᡍ 0.446 Ӣનॄໆեܭ 0.5 

22. ૈᡣךჴډӦਓՉ/ۚՐޑფགྷ 0.442 Ӣનॄໆեܭ 0.5 

Β 

13. ૈቚᇟૈقΚȐमᇟځ܈дȑ 0.499 Ӣનॄໆեܭ 0.5 

 ᐱҥǵԾЬ 0.532׳ᡂளך٬ૈ .14
ܭឦӢનύԖଯ܌ߚ 0.5

 ӢનॄໆȐ0.516ȑޑ

25. ёаКၨזӸډᒲ 0.570 ϣᆶӢનΠдᚒคᜢ 

 

 ಃΟԛӢનϩࡕǴ܌ԖᚒࣣၲډԏᔙਏࡋᆶձਏࡋǴคሡӆմନҺՖ

ᚒǶਥᏵڗӢનΠޑᚒϣڮӜϤӢનǴୖԵচᄬय़ӜᆀࡕǴϩձፓ

Ꮿȩǵࡷך፪ȩǵȨЎϯᡏᡍᆶԾࢲᆶᚆȩǵȨҶ໕ਓၯȩǵȨ౦୯ғܫӜԶԋȨڮ

Ȩ҂ٰᙍఱวȩϷȨޗᖂ៉ȩǴӝीޑಕᑈှញᡂ౦ໆࣁ 69.73%Ƕനࡕӆԛ

ՉࡋߞᔠෳǴளрᕴໆ߄ϐ &URQEDFK¶V�Į߯ኧࣁ 0.862Ǵ߄ҢࡋߞଯǶᕴᡏԶقǴ

ፓᚒࡕǴࡋଷѺπᐒϐࡌᄬਏࡋଯǶࡋଷѺπᐒϐӢનϩ่݀

ӵ߄ 4-10Ƕ 

 

߄ 4-10ǺࡋଷѺπᐒϐӢનϩ่݀ 

Ӣન 

 Ӝڮ
ᚒϣ 

Ӣન 

ॄໆ 

ှញ 

ᡂ౦ໆ 
Cronbach’s 

Į 

ᆶܫ

ᚆ 

1. ёаၢಥচҁٯՉޑВதғࢲᆶπբ 0.864 

9.25% 0.695 2. ёаᇻᚆၸܭዕǵൂፓޑғࢲᕉნ 0.806 

3. ૈỜှٰԾӚБޑᓸΚکᆙރᄊ 0.614 
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Ҷ໕ 

ਓၯ 

5.  ᡣךόҔεᒲ൩ૈѤೀਓၯ 0.847 
6.03% 0.733 

6.  ёаԖкϩЪቸޑ܄ਔ໔ਓၯ 0.854 

౦୯ғ

 ፪ࢲ

7.  ૈԖᐒڙ٦౦୯ऍ१ 0.695 
5.37% 0.709 

 ፪ 0.786ޑނ୯Ѧᖼڙ٦ૈ  .8

Ўϯ 

ᡏᡍ 

ᆶ 

Ծך 

 Ꮿࡷ

9.  ૈᅈךىჹόӕ୯ৎЎϯޑӳڻЈ 0.734 

31.99% 0.855 

10. ૈᡏᡍόӕ/ཥޑڻᕉნᆶཥ0.775 ނ٣ 

11. ёа่ҬٰډԾόӕ୯ৎޑӳ϶ 0.720 

12. ૈჴሞکӦۚ҇ుΕҬ0.722 ࢬ 

16. ૈಕᑈ٠ᙦғࢲᡍ 0.557 

19. ૈᡣࡷךᏯԾρૈޑΚᆶཱུज़ 0.668 

20. ૈШࣚǴ໒ޑךܗຎഁ 0.620 

҂ٰ 

ᙍఱ 

ว 

ሽॶᆶ҂ךᇡԾρǴԾ׳ך٬ૈ .21

ٰБӛ 
0.596 

10.65% 0.681 
23. ૈቚу۳ࡕӧӦډפπբޑᐒ 0.600 

24. ૈቚуᐕግаճ߇୯ࡕᙍ 0.670 

 ޗ

ᖂ៉ 

26. ૈԖᐒډᒃ϶ؒѐၸޑӦБ/ඳᗺ 0.831 
6.45% 0.833 

27. ૈᐕӭኧΓᘂ۳ੇޑѦᡏᡍ 0.802 

ӝी 69.73% 0.862 

 

ȐΒȑҞޑӦཀຝϐࡌᄬਏࡋᔠۓ 

ҞޑӦཀຝύ 24 ঁᚒࡕӅՉΟԛӢનϩǴڗрΎঁӢનǴᕴӅմ

ନಃ 12ǵ19 Ϸ 16 ᚒΟঁᚒǴӚᚒմନϐচӢܭΠ߄ 4-11Ƕ 

 

߄ 4-11ǺҞޑӦཀຝᚒմନϐচӢ 

໘

 ࢤ
ᚒϣ 

Ӣનॄ

ໆ 
մନচӢ 

 
12. ԖӝЯྗޑፁғᆶమዅᕉნ 0.567 

ܭឦӢનύԖଯ܌ߚ 0.5

 ӢનॄໆȐ0.502ȑޑ

ܭౢӼӄ 0.485 ӢનॄໆեيΓߥӳёዴؼӼݯ .19 0.5 

Β 16. ӦΓࢂ϶๓0.556 ޑ 
ܭឦӢનύԖଯ܌ߚ 0.5

 ӢનॄໆȐ0.520ȑޑ
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ಃΟԛӢનϩࡕǴ܌ԖᚒࣣၲډԏᔙਏࡋᆶձਏࡋǴคሡӆմନҺՖ

ᚒǶਥᏵڗӢનΠޑᚒϣڮӜΎӢનǴୖԵচᄬय़ӜᆀࡕǴϩձፓ

ᕉნȩǵޗȩǵȨԾฅᆶࡼᐒૈȩǵȨਓၯࢲӜԶԋȨԾฅᆶЎϯၗྍȩǵȨғڮ

ȨݯࡹᆶᔮᕉნȩǵȨπբᕉნȩϷȨགཀຝȩǴӝीޑಕᑈှញᡂ౦ໆࣁ 74.53%Ƕ

നࡕӆԛՉࡋߞᔠෳǴளрᕴໆ߄ϐ &URQEDFK¶V�Į߯ኧࣁ 0.884Ǵ߄ҢࡋߞଯǶ

ᕴᡏԶقǴፓᚒࡕǴҞޑӦཀຝϐࡌᄬਏࡋଯǶҞޑӦཀຝϐӢનϩ่

݀ӵ߄ 4-12Ƕ 

 

߄ 4-12ǺҞޑӦཀຝϐӢનϩ่݀ 

Ӣન 

 Ӝڮ
ᚒϣ 

Ӣન 

ॄໆ 

ှញ 

ᡂ౦ໆ 
Cronbach’s 

Į 

Ծฅᆶ

Ўϯ 

ၗྍ 

1.  ԖᙦǵᓬऍޑԾฅඳՅ 0.516 

31.21% 0.849 

2.  ԖзΓޑᐕўΓЎඳᢀȐӵറނ

ᓔǵॣȑ 
0.774 

3.  ԖڀӦՅࡌޑᑐ 0.857 
4.  ԖԖ፪ޑЎϯࢲ 0.837 
5.  Ԗձޑ॥߫ϷғࢲБԄ 0.783 

ғ

 ᐒૈࢲ

6.  ԖᇨΓޑӦऍ१ 0.645 

6.46% 0.730 7.  Ҭ೯ֹࡼഢЪБ0.733 ߡ 
8.  ϦӅፁғϷᙴᕍวǴ൩ᙴБ0.750 ߡ 

ਓၯ 

ࡼ 

9.  ӚᢀӀਓၯࡼкىȐӵਓᓔǵᓓ

ȑ 
0.712 

10.64% 0.830 
10. ਓၯၗૻ୍ܺሸӄ 0.786 
11. ԖӭኬϯޑᢀӀҶ໕ࢲ 0.800 

Ծฅ 

ᆶޗ

ᕉნ 

13. ԖؼӳǵۚޑՐᕉნ 0.663 

9.04% 0.791 14. ᏱԖەΓޑং 0.790 
15. ᏱԖᓬޑؼғࠔࢲ፦ 0.856 

ݯࡹ

ᔮᕉნ 

 0.867 ۓᛙݩރݯࡹ .17
5.03% 0.837 

18. ᔮวݩރᛙ0.726 ۓ 
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πբ 

ᕉნ 

20. πբᜪࠠӭϡǴܰډפπբ 0.746 

6.92% 0.781 21. πբᕉნǵӼӄ 0.842 
22. πբ࣬ᜢݤೕ଼ӄǴπբߥډڙም 0.794 

ག 

ཀຝ 

23. όඍޑז—ඍ0.930 ޑז 
5.25% 0.867 

24. Юښคಠޑ—֎ЇΓ0.921 ޑ 

ӝी 74.53% 0.884 

 

ȐΟȑޕ॥ᓀϐࡌᄬਏࡋᔠۓ 

॥ᓀύޕ 21 ঁᚒࡕӅՉٿԛӢનϩǴڗрϖঁӢનǴᕴӅմନ

ಃ 2ǵ5 Ϸ 9 ᚒΟঁᚒǴӚᚒմନϐচӢܭΠ߄ 4-13Ƕ 

 

߄ 4-13Ǻޕ॥ᓀᚒմନϐচӢ 

໘

 ࢤ
ᚒϣ 

Ӣનॄ

ໆ 
մନচӢ 

 

2. ёૈӢ୯ሞ༊ੌԖჾޑཞѨ 0.447 Ӣનॄໆեܭ 0.5 

5. วғڙ܈ғੰཀѦ٣ҹ 0.531 ϣᆶӢનΠдᚒคᜢ 

9. ӢӦᙴᕍόวၲ܈ҔܳԶคݤ

Ϸਔ൩ᙴ 
0.496 Ӣનॄໆեܭ 0.5 

 

ಃΒԛӢનϩࡕǴ܌ԖᚒࣣၲډԏᔙਏࡋᆶձਏࡋǴคሡӆմନҺՖ

ᚒǶਥᏵڗӢનΠޑᚒϣǴղᘐᆢচԖȨౢȩǵȨΓيӼӄȩǵȨၠЎ

ϯᔈȩǵȨޗᆶЈȩϷȨπբᕉნȩϖӢનڮӜǴӝीёှញޑಕᑈᡂ౦

ໆࣁ 70.66%ǶനࡕӆԛՉࡋߞᔠෳǴளрᕴໆ߄ϐ &URQEDFK¶V�Į߯ኧࣁ 0.885Ǵ

॥ᓀϐӢޕଯǶࡋᄬਏࡌ॥ᓀϐޕǴࡕǴፓᚒقଯǶᕴᡏԶࡋߞҢ߄

નϩ่݀ӵΠ߄ 4-14Ƕ 
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߄ 4-14Ǻޕ॥ᓀϐӢનϩ่݀ 

Ӣન 

 Ӝڮ
ᚒϣ 

Ӣન 

ॄໆ 

ှញ 

ᡂ౦ໆ 
Cronbach’s 

Į 

ౢ 

1. ёૈᎁڙཀѦޑౢཞѨȐՉ܈ᒲ

ᠷȑ 
0.540 

7.58% 0.635 3. ᏼЈӧӦѺπޑԏΕคݤЍбВத

ғ܈ࢲਓၯЍр 
0.845 

4. ёૈӢפόډπբԶᜤаࡋុଷѺπ 0.782 

Γي 

Ӽӄ 

6. Ӣ౦தং܈Ϻฅؠ Ȑ্ӵረ॥ǵӦȑ

٬ΓيӼӄુ࠶ډڙ 
0.784 

8.49% 0.842 
7. ᎁڙ৮܀ϩηځ܈дΓيӼӄ্ߟޑ

ȐϦӅӼӄȑ 
0.845 

8. ӢӦݯࡹǵޗ܈ᕉნޑόᛙۓԶڙ

 Ϸݢډ
0.829 

ၠЎϯ

ᔈ 

10. Ӣࣁᇟقό೯ྎ܈೯֚ᜤԶᜤаᔈ 0.765 

10.79% 0.823 

11. Ӣࣁೀܭढ़ғޑᕉნԶགډᆙ܈ข

ቾόӼ 
0.826 

12. ᏼЈҬόܻډ϶Զགൂېډǵڙ 0.772 
13. ёૈᜤаᔈ౦୯ޑ१ǵғࢲБԄ܈

 ௲ಞᄍے
0.565 

ᆶޗ

Ј 

14. คݤᕇளᒃ϶ޗ܈ޑᇡӕ 0.608 

9.28% 0.806 

15. ᏼЈࡋଷѺπᆶԾρޑຝޗ܈Ӧ

Տό಄ 
0.827 

16. ᏼЈࡋଷѺπࢂӧੁਔ໔کғ0.869 ڮ 
17. ᏼЈࡋଷѺπ่݀ޑคډၲݤԾρচ

Ӄޑයఈ 
0.667 

πբ 

ᕉნ 

18. ᏼЈᎁ࣬ڙᜢҸϟුޑ϶ܻ܈ᜱ 0.779 

34.53% 0.884 

19. ၶډόӳޑႿЬԶౢғമၗޟ 0.870 
20. ᏼЈπբόӝ܈ݤόӦ۬ࡹᇡё 0.806 
21. Ӣπբᕉნό܈٫πբ֚ᜤԶӧၸำ

ύวғӒᓀ܈ཀѦ 
0.773 

ӝी 70.66% 0.885 
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ȐѤȑޕሽॶϐࡌᄬਏࡋᔠۓ 

ሽॶύޕ 21 ঁᚒࡕӅՉٿԛӢનϩǴڗрΟঁӢનǴմନಃ 3

Ϸ 20 ᚒঁٿᚒǴӚᚒմନϐচӢܭΠ߄ 4-15Ƕ 

 

߄ 4-15ǺޕሽॶᚒմନϐচӢ 

໘

 ࢤ
ᚒϣ 

Ӣનॄ

ໆ 
մନচӢ 

 

3. Ԗᐒࠔ౦୯ऍ१ڙ٠٦ᖼނ፪ 0.604 ϣᆶӢનΠдᚒคᜢ 

20. ᡣךᕇளӳޑᡍǴჹܭВࡕғఱೕ

ჄԖӳޑቹៜ 
0.531 

ܭឦӢનύԖଯ܌ߚ 0.5

 ӢનॄໆȐ0.503ȑޑ

 

ಃΒԛӢનϩࡕǴ܌ԖᚒࣣၲډԏᔙਏࡋᆶձਏࡋǴคሡӆմନҺՖ

ᚒǶୖԵচᄬय़Ӝᆀ٠ਥᏵڗӢનΠޑᚒϣǴڮӜΟӢનࣁȨǵ

ᡏᡍᆶᏢಞȩǵȨԾךวᆶᇡӕȩϷȨޗᆶȩǴӝीಕᑈёှញ ᡂޑ68.75%

౦ǶനࡕӆԛՉࡋߞᔠෳǴளрᕴໆ߄ϐ &URQEDFK¶V�Į߯ኧࣁ 0.940Ǵ߄Ңࡋߞ

ଯǶᕴᡏԶقǴፓᚒࡕǴޕሽॶϐࡌᄬਏࡋଯǶޕሽॶϐӢનϩ่

݀ӵ߄ 4-16Ƕ 

 

߄ 4-16ǺޕሽॶϐӢનϩ่݀ 

Ӣન 

 Ӝڮ
ᚒϣ 

Ӣન 

ॄໆ 

ှញ 

ᡂ౦ໆ 
Cronbach’s 

Į 

ǵ

ᡏᡍᆶ

Ꮲಞ 

 ਓՉӚೀǴᙦਓၯᡍ 0.773ૈך٬ .1

52.31% 0.939 

2. ᡣૈךቸ܄ೕჄՉำǴѐԾρགྷѐޑӦ

БǵԾρགྷ٣ޑ 
0.672 

ޑᡏᡍ٠Ꮲಞ൧ख़όӕЎϯᆶᕉნך٬ .4

ৡ౦ 
0.830 

 Κܴᡉගϲ 0.521ૈقᇟޑך٬ .5
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ගϲȐӵᔈ܌ӚૈΚԖޑך٬ .6

ΚǵהऐΚǵᒿᐒᔈᡂૈΚȑ 
0.705 

7. ๏ϒך၂ཥܿՋکཥޑނ٣ᐒ 0.830 
8. ૈ่ҬډӭӦ܈Ѧ୯ܻ϶ 0.695 
9. ӧЈύ੮ΠғёᆶॶளӣᏫޑᡍ 0.807 
10. ᅈךىޑఈǴ໒ޑךܗຎഁ 0.814 
 уᐱҥǵԾЬ 0.713׳Ǵᡂࡕ၂ྡྷךӧԾך٬ .11
16. ᡣֹךԋფགྷǴᅈ۳ىѦ୯ਓၯǵғ

 ఈޑࢲ
0.711 

Ծך 

วᆶ

ᇡӕ 

12. ᡣךᡂளКа׳ԖԾ0.703 ߞ 

10.67% 0.915 

13. ᡣ׳ךᇡԾρǴჹԾρޑᑫ፪܈҂ٰ

Бӛܴ׳ዴ 
0.793 

 ሽॶ 0.838ޑيวԾך٬ .14
ᙯᡂǴᡂԋ܌ሽॶᢀԖ܈܄ঁޑך٬ .15

 Γޑӳ׳ঁ
0.765 

ᆶޗ

 

 ଷѺπ॥ዊ 0.833ࡋޑᡏᡍཥШжૈך٬ .17

5.77% 0.825 
18. ᡣךགډԾρᆶόӕ 0.831 
 ԋ൩ག 0.679ډڙགך٬ .19
21. ૈᖺډڗႣයύޑԏΕ 0.635 

ӝी 68.75% 0.940 

 

Ȑϖȑᅈཀࡋ 

ஒᅈཀࡋ 4 ঁᚒՉӢનϩࡕǴڗрঁӢનǴӵΠ߄ 4-17Ƕ܌Ԗ

ᚒϐӢનॄໆ֡εܭ 0.5ǴڀഢԏᔙਏࡋᆶձਏࡋǴӢԜࡌᄬਏࡋଯǶ 

 

߄ 4-17ǺᅈཀࡋϐӢનϩ่݀ 

ᄬय़ڮӜ ᚒϣ Ӣનॄໆ 

ᅈཀࡋ 

1. ೭ԛࡋޑଷѺπᡍԖၲޑךډයఈ 

2. ჹךԶق೭ԛࡋޑଷѺπࢂॶளޑ 

 ۓ،ޑଷѺπࡋ۳ᅈཀ೭ԛࡐך .3

 ࢲଷѺπࡋᜫཀᙚдΓୖᆶך .4

0.818 

0.890 

0.909 

0.639 
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ಃѤǵໆ߄ϐ௶ॊीᆶ࣬ᜢ܄ϩ 

 ਥᏵಃΟӢનϩ่݀Ǵख़ཥୢڔᡂኧΠӚᄬय़ϐᚒǴ ٠ՉӚᡂ

ኧ໔ϐ࣬ᜢ܄ϩǴ่݀ևӵ4-18߄Ƕ 

 аҁࣴزଷޑኳࠠᜢٰ࣮߯ǴࡋଷѺπᐒکҞޑӦཀຝǵрวϐޕ

ሽॶǵჴሞᡏᡍޕޑࡕሽॶϷᅈཀ֡ࡋԖᡉ࣬҅ޑᜢǹҞޑӦཀຝکрว

ϐޕሽॶǵჴሞᡏᡍޕޑࡕሽॶϷᅈཀࡋԖᡉ҅࣬ᜢǹрวǵᡏᡍࡕϐ

܄॥ᓀѦǴၗૻٰྍ٬ҔޕԖᡉ҅࣬ᜢǶќБय़Ǵନࡋᅈཀکሽॶ֡ޕ

 ॥ᓀҭӕǶޕдᡂኧ֡คᡉ࣬ᜢᜢ߯Ǵځک

 

߄ 4-18ǺҁࣴزӚᡂኧϐ࣬ᜢ߯ኧ 

 ၗૻٰྍ

٩ᒘࡋ 

ଷѺπࡋ

ᐒ 

ҞޑӦ

ཀຝ 

 ޕ

॥ᓀ 

ሽॶޕ

Ȑȑ 

ሽॶޕ

Ȑࡕȑ 
ᅈཀࡋ 

ၗૻٰྍ٩ᒘ1  ࡋ       
      ଷѺπᐒ  .082  1ࡋ
ҞޑӦཀຝ  .131  .545***  1     
    ॥ᓀ  .168*  .107  .026  1ޕ
   ȑ  .100  .598***  .561***  .078  1ሽॶȐޕ
  ȑ  .061  .712***  .472***  .031  .632***  1ࡕሽॶȐޕ
ᅈཀ1  ***590.  ***386.  114.-  ***261.  ***366.  104.  ࡋ 

Ȑຏȑ*߄Ңp<0.05ǹ**߄Ңp<0.01ǹ***߄Ңp<0.001 

 
 ќѦǴӚᄬय़ϐѳ֡ॶᆶྗৡ༼ӵΠ।4-19߄Ƕ 
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߄ 4-19Ǻໆ߄ᡂኧᆶӚᄬय़ϐ௶ॊी 

ᡂኧ ᄬय़ ᚒኧ ѳ֡ॶ ྗৡ 

 ଷѺπࡋ

ᐒ 

 ᆶᚆ 3 4.20 0.672ܫ
Ҷ໕ਓၯ 2 3.97 0.902 
౦୯ғࢲ፪ 2 3.64 0.937 
ЎϯᡏᡍᆶԾࡷךᏯ 7 4.55 0.454 
҂ٰᙍఱว 3 3.69 0.781 
 ᖂ៉ 2 4.30 0.808ޗ

ᕴी 19 4.18 0.456 

ҞޑӦཀຝ 

ԾฅᆶЎϯၗྍ 5 4.18 0.612 
ғࢲᐒૈ 3 3.44 0.810 
ਓၯ0.702 4.10 3 ࡼ 
Ծฅᆶޗᕉნ 3 4.22 0.672 
 ᔮᕉნ 2 4.04 0.745ݯࡹ
πբᕉნ 3 3.51 0.758 
གཀຝ 2 4.50 0.670 

ᕴी 21 3.99 0.459 

 ॥ᓀޕ

ౢ 3 3.84 0.684 
ΓيӼӄ 3 2.65 0.903 
ၠЎϯᔈ 4 2.89 0.874 
 ᆶЈ 4 2.43 0.938ޗ
πբᕉნ 4 3.17 0.997 

ᕴी 18 2.97 0.633 

 ሽॶޕ

Ȑȑ 

ǵᏢಞᆶᡏᡍ 11 4.42 0.525 
Ծךวᆶᇡӕ 4 4.13 0.749 
 ᆶ 4 3.72 0.841ޗ

ᕴी 19 4.21 0.551 

 ሽॶޕ

Ȑࡕȑ 

ǵᏢಞᆶᡏᡍ 11 4.49 0.471 
Ծךวᆶᇡӕ 4 4.13 0.791 
 ᆶ 4 3.77 0.782ޗ

ᕴी 19 4.24 0.530 

ᅈཀࡋ ᕴी 4 4.50 0.554 
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ಃϖǵଷᇥᔠۓ 

 ҁၸी೬ᡏ SPSSǴаၡ৩ϩϐཷۺǴၮҔӭϡᘜኳԄǴՉӚ

ᡂኧ໔ϐӢ݀ᜢ߯ၡ৩ଷӅϤచǴҗΖԛӭϡᘜزǶҁࣴۓଷᇥϐᔠزࣴ

ኳԄϩǴКၨԛᘜኳԄϐྗϯᘜ߯ኧȐȕ߯ኧȑǵᡉ܄Ȑp ॶȑᆶղ

ኧ߯ۓ R2ȐR-squareȑϐׯᡂໆаᔠᡍၡ৩ᜢ߯Ƕྗϯᘜ߯ኧ߄ҢӚԾᡂኧᆶ

٩ᡂኧ໔ᜢ߯ϐБӛϷமࡋǴᔈڀഢᡉ܄Ȑp<0.05ȑωૈჴᜢ߯ԋҥǹR2 ߄

ኳԄύ܌ԖԾᡂኧჹ٩ᡂኧϐёှញᡂ౦ໆ՞ᕴᡂ౦ޑКٯǴж߄ᘜኳԄޑႣ

ෳૈΚǶӚᡂኧ໔ᜢ߯ϐϩ่݀ӵΠკ 4-1Ǵ٠ϩձ൩ӚኳԄϐՉᇥܴӵΠǶ 

 

 

 

 

 

 

 

 

Ȑຏȑჴጕ    ߄ଷᇥԋҥǹጕ    ߄ଷᇥόԋҥ 

კ 4-1Ǻҁࣴزϐଷᇥᔠᡍ่݀ 

 

ǵၗૻٰྍ٩ᒘࡋǵࡋଷѺπᐒჹҞޑӦཀຝȐኳԄȑ 

ၗૻٰྍ٩ᒘࡋǵࡋଷѺπᐒჹҞޑӦཀຝϐӭϡᘜϩ่݀ӵΠ߄

4-20 ӦཀຝϐޑჹҞࡋҢǶၗૻٰྍ٩ᒘ܌ ȕ߯ኧࣁ 0.087ǵp ॶεܭ 0.05 ҂ၲᡉ

Ǵคݤܴၗૻٰྍ٩ᒘکࡋҞޑӦཀຝϐԋԖӢ݀ᜢ Ǵ߯ࡺH1ଷόԋҥǶ

ၗૻٰྍ٩ᒘࡋ Ѻπࡋଷᐒ

 ҞޑӦཀຝ

 ॥ᓀޕ  

   ࡋሽॶ ᅈཀޕ  

0.087 0.537*** 0.412*** 

0.336*** 

0.025 
0.386*** 
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ӦཀຝϐޑଷѺπᐒჹҞࡋ ȕ ߯ኧࣁ 0.537ǵp ॶࣁ 0.000 ၲीᡉǴ߄Ң

زӳǴӢԜҁࣴؼགཇޑӦཀຝޑҞܭଷѺπᐒཇமǴჹࡋ H2 ଷԋҥǶ 

ᡏᘜБำԄޑፓࡕ R2 ࣁ 0.298Ǵж߄ԜٿԾᡂኧёаှញҞޑӦཀຝ

Ԗᡂ౦ύ܌ ᚒБय़Ǵၸᡂ౦ኧᑩӢୢ܄ᡂ౦ໆǶԾᡂ໔ϐӭϡӅጕޑ29.8%

નȐvariance inflation factorǹVIFȑບᘐǴऩ VIF ॶεܭ 10Ǵ߄ҢԾᡂኧ໔ёૈ

Ԗጕ܄ख़ӝୢᚒǴԋᘜϩϐ֚ᘋǶҁᘜኳԄύԾᡂϐVIFॶ֡ࣁ 1.007Ǵ

 ᚒǶୢ܄ҢؒԖӅጕ߄

 

߄ 4-20Ǻၗૻٰྍ٩ᒘࡋǵࡋଷѺπᐒჹҞޑӦཀຝϐᘜϩ 

Ծᡂኧ B SD ȕ t p VIF 

தኧ 1.454 0.287  5.070 0.000  
ၗૻٰྍ٩ᒘ1.007 0.127 1.531 0.087 0.045 0.069 ࡋ 

 ଷѺπᐒ 0.542 0.057 0.537 9.501 0.000*** 1.007ࡋ

ᡏኳԄ R2 =0.304    Adjusted R2 =0.298    F=47.826*** 

Ȑຏȑ*߄Ң p<0.05ǹ**߄Ң p<0.01ǹ***߄Ң p<0.001 

 

ΒǵࡋଷѺπᐒǵҞޑӦཀຝჹޕሽॶȐኳԄΒȑ 

ҢǶ܌4-21߄ӵΠ่݀ሽॶϐӭϡᘜϩޕӦཀຝჹޑଷѺπᐒǵҞࡋ 

ሽॶϐޕଷѺπᐒჹࡋ ȕ ߯ኧࣁ 0.415ǵp ॶࣁ 0.000 ၲीᡉǹҞޑӦ

ཀຝჹޕሽॶޑ ȕ ߯ኧࣁ 0.334ǵp ॶࣁ 0.000 ၲᡉǴ߄ҢࡋଷѺπୖޑޣᆶ

ᐒཇமǵჹܭҞޑӦཀຝޑགཇӳǴ܌གډڙϐޕሽॶཇଯǴࣣ҅ࣁӛቹ

ៜᜢ߯Ǵࡺҁࣴزϐ H3 Ϸ H4 ଷᇥԋҥǶ 

 ᡏᘜБำԄޑፓࡕ R2 ࣁ 0.431Ǵжࡋ߄ଷѺπᐒϷҞޑӦཀຝٿԾ

ᡂኧёှញޕሽॶ 43.1%ᡂ౦ǴႣෳૈΚ࣬όᒱǶVIF ॶ֡ࣁ 1.422Ǵλܭ 10Ǵ

 ӸӧǶ܄ҢԾᡂኧ໔คӅጕ߄
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߄ 4-21ǺࡋଷѺπᐒǵҞޑӦཀຝჹޕሽॶϐᘜϩ 

Ծᡂኧ B SD ȕ t p VIF 

தኧ 0.515 0.286  1.804 0.073  
 ଷѺπᐒ 0.502 0.073 0.415 6.864 0.000*** 1.422ࡋ

ҞޑӦཀຝ 0.401 0.073 0.334 5.526 0.000*** 1.422 

ᡏኳԄ R2 =0.436    Adjusted R2 =0.431    F=84.564*** 

 

Οǵၗૻٰྍ٩ᒘࡋǵࡋଷѺπᐒϷҞޑӦཀຝჹޕሽॶȐኳԄΟȑ 

 ၗૻٰྍ٩ᒘࡋǵࡋଷѺπᐒǵҞޑӦཀຝჹޕሽॶϐӭϡᘜϩ่

݀ӵΠ߄ 4-22 ǴՠࡋԾᡂኧၨኳԄΒቚуၗૻٰྍ٩ᒘޑҢǶԜኳԄύ܌ R2 ٠ค

ᡂኧϐٿдځᡂǴׯ ȕ߯ኧҭคׯᡂǴၗૻٰྍ٩ᒘࡋϐ ȕ߯ኧҭ҂ၲᡉНྗǴ

 ሽॶ֡όԋቹៜǶޕܭ໔ௗਏ݀ჹ܈ௗޔόᆅӧࡋҢၗૻٰྍ٩ᒘ߄

 

߄ 4-22Ǻၗૻٰྍ٩ᒘࡋǵࡋଷѺπᐒϷҞޑӦཀຝჹޕሽॶϐᘜϩ 

Ծᡂኧ B SD ȕ t p VIF 

தኧ 0.445 0.328  1.357 0.176  
 ଷѺπᐒ 0.502 0.073 0.415 6.845 0.000*** 1.422ࡋ

ҞޑӦཀຝ 0.398 0.073 0.332 5.441 0.000*** 1.437 
ၗૻٰྍ٩ᒘ1.018 0.661 0.440 0.023 0.049 0.021 ࡋ 

ᡏኳԄ R2 =0.436    Adjusted R2 =0.428    F=56.233*** 

 

ѤǵҞޑӦཀຝǵޕ॥ᓀჹޕሽॶȐኳԄѤȑ 

 ҞޑӦཀຝǵޕ॥ᓀჹޕሽॶϐӭϡᘜϩ่݀ӵΠ߄ 4-23ǶԜኳԄ

ύǴҞޑӦཀຝჹޕሽॶϐ ȕ ߯ኧࣁ 0.559ǵp ॶࣁ 0.000 ၲीᡉǹޕ

॥ᓀჹޕሽॶޑ ȕ߯ኧࣁ 0.063ǵp ॶࣁεܭ 0.05 ҂ၲᡉǴ߄Ңޕ॥ᓀ҂ૈ

ӵႣයჹޕሽॶԋቹៜᜢ߯ǴӢԜଷᇥ H5 όԋҥǶ 

ፓࡕ R2 ࣁ 0.318Ǵж߄ԜٿԾᡂኧёှញޕሽॶ ᡂ౦ໆǴၨኳԄޑ31.8%
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Βޑ 43.1%Πफ़ӭǴ߄ҢࡋଷѺᐒ࣬ၨޕܭ॥ᓀૈ׳ᆶҞޑӦཀຝଆှញ

ჹޕሽॶϐቹៜǶVIF ॶ֡ࣁ 1.001 λܭ 10Ǵ߄ҢԾᡂኧ໔คӅጕ܄ӸӧǶ 

 

߄ 4-23ǺҞޑӦཀຝǵޕ॥ᓀჹޕሽॶϐᘜϩ 

Ծᡂኧ B SD ȕ t p VIF 

தኧ 1.3740 0.302  4.555 0.000  
ҞޑӦཀຝ 0.670 0.067 0.559 10.017 0.000*** 1.001 

 ॥ᓀ 0.055 0.049 0.063 1.135 0.258 1.001ޕ

ᡏኳԄ R2 =0.318    Adjusted R2 =0.318    F=51.142*** 

 

ϖǵࡋଷѺπᐒǵҞޑӦཀຝϷޕ॥ᓀჹޕሽॶȐኳԄϖȑ 

ӵΠ่݀ሽॶϐӭϡᘜϩޕ॥ᓀჹޕӦཀຝϷޑଷѺπᐒǵҞࡋ

߄ 4-24ǶࡋଷѺπᐒჹޕሽॶޑ ȕ ߯ኧࣁ 0.412ǴҞޑӦཀຝࣁ߾ 0.336Ǵٿ

ϐޣ ȕ ߯ኧ࣬ၨኳԄΒԖ٤༾ׯᡂǴՠ p ॶϝࣣၲᡉНྗǶޕ॥ᓀჹޕሽ

ॶϐ ȕ߯ኧࣁ 0.025ǵp ॶεܭ 0.05 ϝ҂ၲᡉǶԜኳԄᗨၨኳԄΒቚуޕ॥ᓀ

ᡂኧǴՠፓࡕ R2 ࣁ 0.429Ǵ߄ҢᡏှញΚၨኳԄΒԖ٤Πफ़Ǵӆࡋᔈޕ

॥ᓀჹޕሽॶคݤԋቹៜǴЪӧҁࣴزϐኳࠠύǴЬाቹៜޕሽॶϐ

ӢϐᡂኧࡋࣁଷѺπᐒϷҞޑӦཀຝǶ 

 

߄ 4-24ǺࡋଷѺπᐒǵҞޑӦཀຝϷޕ॥ᓀჹޕሽॶϐᘜϩ 

Ծᡂኧ B SD ȕ t p VIF 

தኧ 0.462 0.306  1.507 0.133  
 ଷѺπᐒ 0.498 0.074 0.412 6.756 0.000*** 1.439ࡋ

ҞޑӦཀຝ 0.402 0.073 0.336 5.531 0.000*** 1.424 
 ॥ᓀ 0.022 0.045 0.025 0.489 0.625 1.013ޕ

ᡏኳԄ R2 =0.436    Adjusted R2 =0.429    F=56.260*** 
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ϤǵޕሽॶჹᅈཀࡋȐኳԄϤȑ 

߄ӵΠ่݀ϐᘜϩࡋሽॶჹᅈཀޕ  4-25Ƕޕሽॶჹᅈཀࡋϐ ȕ ߯ኧ

ࣁ 0.386ǵp ॶࣁ 0.000 ၲᡉǴ߄ҢࡋଷѺπޕޑޣሽॶཇଯǴځᘜ୯ޑࡕᅈ

ཀࡋཇଯǴ҅ࣁӛቹៜᜢ߯ǴӢԜҁࣴزϐଷ H6 ԋҥǶԜኳԄޑፓࡕ R2 ࣁ

0.145Ǵжޕ߄ሽॶёှញᅈཀࡋ  ᡂ౦ໆǶޑ14.5%

 

߄ 4-25Ǻޕሽॶჹᅈཀࡋϐᘜϩ 

Ծᡂኧ B SD ȕ t p VIF 

தኧ 2.864 0.266  10.769 0.000  
 ሽॶ 0.388 0.063 0.386 6.202 0.000*** 1.000ޕ

ᡏኳԄ R2 =0.149    Adjusted R2 =0.145    F=38.468*** 

 

ΎǵࡋଷѺπᐒǵҞޑӦཀຝϷޕሽॶჹᅈཀࡋȐኳԄΎȑ 

߄ӵΠ่݀ϐӭϡᘜϩࡋሽॶჹᅈཀޕӦཀຝϷޑଷѺπᐒǵҞࡋ 

4-26ǶࡋଷѺπᐒჹᅈཀࡋϐ ȕ߯ኧࣁ 0.210ǵp ॶࣁ 0.010 ၲᡉǹҞޑӦཀຝ

ϐ ȕ߯ኧࣁ 0.002ǵp ॶࣁεܭ 0.05Ǵीόᡉǹޕሽॶϐ ȕ߯ኧࣁ 0.259ǵ

p ॶࣁ 0.002 ၲᡉǶԜኳԄၨኳԄϤቚуࡋଷѺπᐒᆶҞޑӦཀຝٿᡂኧǴፓ

ࡕ R2 ቚу 0.021 Կ 0.166Ǵቚу൯ࡋόεǴ߄ҢࡋଷѺπᐒᗨჹᅈཀࡋԖ҅

ӛᡉቹៜǴځჹܭᅈཀှޑࡋញΚϝόϷޕሽॶǶ  

 

߄ 4-26ǺࡋଷѺπᐒǵҞޑӦཀຝǵޕሽॶჹᅈཀࡋϐᘜϩ 

Ծᡂኧ B SD ȕ t p VIF 

தኧ 2.325 0.351  6.632 0.000  
 ଷѺπᐒ 0.256 0.098 0.210 2.603 0.010* 1.727ࡋ

ҞޑӦཀຝ 0.002 0.094 0.002 0.021 0.984 1.620 
 ሽॶ 0.261 0.082 0.259 3.171 0.002** 1.772ޕ

ᡏኳԄ R2 =0.177    Adjusted R2 =0.166    F=15.668*** 
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ΖǵࡋଷѺπᐒǵҞޑӦཀຝǵޕሽॶϷޕ॥ᓀჹᅈཀࡋȐኳԄΖȑ 

ϐӭϡᘜϩࡋ॥ᓀჹᅈཀޕሽॶϷޕӦཀຝǵޑଷѺπᐒǵҞࡋ

่݀ӵΠ߄ 4-27ǶࡋଷѺπᐒჹᅈཀࡋϐ ȕ߯ኧࣁ 0.228ǵҞޑӦཀຝϐ ȕ߯ኧ

ሽॶϐޕ0.008ǵ-ࣁ ȕ ߯ኧࣁ 0.266ǴᆶኳԄΎԖ٤༾ৡຯǶޕ॥ᓀϐ ȕ ߯

ኧ0.159-ࣁǴp ॶࣁ 0.010 ၲीᡉǴ߄Ңޕ॥ᓀཇଯǴᅈཀࡋཇեǴԋॄ

ӛᜢ߯ǶԜኳԄၨኳԄΎቚуޕ॥ᓀǴፓࡕ R2 ቚу 0.022 Կ 0.188Ǵ߄Ңᗨฅ

ᅈཀࡋёҗࡋଷѺπᐒǵޕሽॶϷޕ॥ᓀӅӕှញǴՠޕሽॶϝӧځύ

 ՅǶفቹៜޑᄽനЬाת

 

߄ 4-27ǺࡋଷѺπᐒǵҞޑӦཀຝǵޕሽॶǵޕ॥ᓀჹᅈཀࡋϐᘜϩ 

Ծᡂኧ B SD ȕ t p VIF 

தኧ 2.663 0.370  7.205 0.000  
 ଷѺπᐒ 0.278 0.097 0.228 2.853 0.005** 1.741ࡋ

ҞޑӦཀຝ -0.010 0.093 -0.008 -0.104 0.917 1.624 
 ሽॶ 0.268 0.081 0.266 3.297 0.001*** 1.774ޕ
 ॥ᓀ -0.139 0.053 -0.159 -2.601 0.010* 1.014ޕ

ᡏኳԄ R2 =0.202    Adjusted R2 =0.188    F=13.753*** 
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ಃϖകǵ่ፕᆶࡌ 

 ҁകಃଞჹၗϩ่݀ՉᆶፕǴಃΒගрҁࣴزϐჴ୍ᆅ

ཀ఼ǶಃΟ߾ᇥܴࣴزज़ڋᆶ҂ٰࣴزวБӛǴբޣزࣴុࡕࣁϐୖԵǶ 

 

ಃǵ่ࣴ݀زፕ 

 ҁࣴزЬाவ Baloglu and McCleary (1999)ϐҞޑӦཀຝԋኳࠠϷޕ॥ᓀ

ଷѺπᐒǵҞࡋǵࣁၗૻཛྷՉޑޣଷѺπࡋ۳ੇѦᢀᗺрวǴѠޑ

ғቹៜǴ٠ౢࡋሽॶϷᅈཀޕޑଷѺπࡋᆶୖځ॥ᓀǴӵՖჹޕӦཀຝϷޑ

ᡍҁࣴ܌زගрӚᡂኧ໔ޑቹៜၡ৩ᜢ߯Ƕ 

ҁࣴزаමၸࡋଷѺπᛝ۳ੇѦࡋଷѺπޑѠΓزࣴࣁჹຝǴӧ

ᇆ 222 ҽԖਏኬҁࡕǴаӭϡᘜБԄᔠᡍଷᇥǴ่݀ᡉҢҁࣴزϐଷᇥ

H2ǵH3ǵH4 Ϸ H6 ԋҥǴH1 Ϸ H5 όԋҥǴஒଷᇥᔠᡍ่݀ӵ߄ 5-1Ǵа

Π٠ଞჹӚᡂኧ໔ޑᜢ߯Ϸ่ࣴ݀زՉፕǶ 

 

߄ 5-1Ǻଷᇥᔠ่݀ۓ߄ 

ଷᇥ ଷᇥϣ ȕॶ ᔠ่݀ۓ 

H1 ၗૻٰྍ٩ᒘࡋჹҞޑӦཀຝԖ҅ӛᡉޑቹៜ 0.087 όԋҥ 

H2 ࡋଷѺπᐒჹҞޑӦཀຝԖ҅ӛᡉޑቹៜ 0.537*** ԋҥ 

H3 ࡋଷѺπᐒჹޕሽॶԖ҅ӛᡉޑቹៜ 0.412*** ԋҥ 

H4 ҞޑӦཀຝჹޕሽॶԖ҅ӛᡉޑቹៜ 0.336*** ԋҥ 

H5 ޕ॥ᓀჹޕሽॶԖॄӛᡉޑቹៜ 0.025 όԋҥ 

H6 ޕሽॶჹᅈཀࡋԖ҅ӛᡉޑቹៜ 0.386*** ԋҥ 
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ǵၗૻٰྍ٩ᒘࡋᆶҞޑӦཀຝ 

 ஒၗૻٰྍ٩ᒘࡋᆶҞޑӦཀຝՉ࣬ᜢ܄ϩᆶᘜϩࡕǴวޣٿค

ᡉ࣬ᜢ܄ӸӧȐr=0.082, p>0.05ȑǴ۶Ԝ໔Ӣ݀ቹៜᜢ߯ҭόᡉȐȕ �������

p>0.05ȑǴԜᆶ Baloglu and McCleary (1999)ҞޑӦཀຝԋኳࠠύǴၗૻٰྍࣁቹ

ៜҞޑӦཀຝԋϐѦᐟᓰӢન٠่݀زࣴޑό಄ӝǶ 

ҁࣴزᇡࣁϞޗύࣽמᆶᆛၡදϷࣁёૈচӢǶᔠຎୢڔӣ

ԏၗёวǴӧ 5 ᜪதޑـၗૻٰྍύǴࡋଷѺπޣѳ֡٬Ҕ 2.61 ᜪǴځύ

ଯၲ ܭଷѺπၗૻǴᇻଯࡋڗဂǵပǵѳѠᆶፕᏝᕇޗΓၸᆛၡޑ89.6%

ঁΓϷᒃ϶ᡍϷځдε൞ᡏ܈ࡌ٬ޑҔǴᡉҢΓॺୃӳૻޑ৲ᆅၰ࣬

ၨܭа۳ዴჴԖܴᡉׯᡂǴЀځჹמࣽܭௗࡋڙǵᆛၡ٬Ҕ֡ଯߙޑԃဂԶ

ڋज़ޜදϷ٬ΓॺૈၠຫਔޑϷՉးࠔӵԜǶᆛၡǵӚᜪႝη೯ૻౢࢂ׳ق

ᇸܰᕇڗགྷाޑၗૻǴуᆛၡၗૻεໆӭኬǵջਔǵեԋҁޑ܄Ǵܰբ

٩ᒘǶӢԜӧᆛၡޑдၗૻٰྍᆅၰځᆅၰǴӢԶफ़եჹޑдၗૻٰྍځжڗࣁ

ޑӳؼ׳ԋӦޑҞܭ٠҂ჹޣଷѺπࡋၗૻٰྍཇ٩ᒘǴޑـቹៜΠǴჹதޑ

ཀຝǶ 

 

ΒǵࡋଷѺπᐒᆶҞޑӦཀຝ 

 ҅চӢ(Umکϣӧ០ΚޑࢲଷѺπࡋՉޣଷѺπࡋࢂଷѺπᐒࡋ 

& Crompton, 1990; Baloglu & McCleary, 1999)ǶӧҁࣴزύǴࡋଷѺπୖޑޣᆶ

ᐒჹҞޑӦ୯ৎཀຝޑԋԖᡉ҅ޑӛቹៜᜢ߯Ȑȕ �������S �����ȑǴᡉҢࡋଷ

Ѻπୖޑޣᆶᐒཇமਗ਼ǴᡏٰᇥჹܭҞޑӦ୯ৎԖཇΑؼӳޑཀຝǴԜᆶၸ

ѐBaloglu and McCleary (1999)ǵDann (1996)کGartner (1993)Ꮲޣϐࣴ࣬ز಄ӝǶ

ঁΓޑਓၯᐒёаຎځࣁགྷाவ၀ԛਓՉᡍ൨ޑճ(Gartner, 1993; 
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Dann, 1996)ǴӢԜࡋଷѺπޣӛᒧૈᅈځىሡ܈܌ځܭ߈࣬܄ଓ

ճޑ୯ৎǴӢԶჹܭԜҞޑӦޑᡏཀຝԖؼӳຑሽǶ 

 

ΟǵࡋଷѺπᐒᆶޕሽॶ 

 ҁࣴزϩ่݀ύǴࡋଷѺπᐒჹޕሽॶԖᡉ҅ޑӛቹៜᜢ߯ǴЪ࣬

ჹځܭдᡂኧჹޕሽॶԖၨଯှޑញᆶႣෳૈΚǴ߄ҢࡋଷѺπޑޣᐒૈ

ႣෳୖځᆶࡋଷѺπޕޑሽॶǴᐒཇமǴޕޑډሽॶཇଯǶԖமਗ਼ୖᆶ

ᐒޑΓǴགྷӧࡋଷѺπᡍύளډճޑҾკ೯தၨܴᡉǴрวჹԾρԖၨ

ଯޑයԶԾךຑགளډၨଯޑሽॶǶќѦǴϩύวǴࡋଷѺπᐒჹ

ᅈཀࡋҭԖ҅ӛᡉቹៜǶᐒமޑΓӧࡋଷѺπၸำύ࣬ၨځдΓ׳ᜫཀᑈ

ཱུ၂ӚᅿёૈǴаᕇள׳ᙦޑᡏᡍᆶᐕǴӢԜֹԋࡋଷѺπޑࡕᅈཀࡋΨ

ၨଯǶ 

 

ѤǵҞޑӦཀຝᆶޕሽॶ 

 ҁࣴزஒҞޑӦཀຝբࣁቹៜࡋଷѺπޕޣሽॶ҅ޑӛӢǴ٠ӧ่ࣴز

݀ჴޣჹڀޣࡕԖ҅ӛᡉቹៜȐȕ ������� S�����ȑǴ߄ҢჹܭҞޑӦԖཇؼ

ӳޑཀຝǴࡋଷѺπޣჹёૈᕇளޑሽॶӸԖཇଯޑຑሽǶҁࣴزᇡࣁǴࡋଷ

Ѻπޣӧჴሞ۳ϐӢࣁჹҞޑӦ୯ৎคፕӧғࢲǵਓၯǵπբ܈ӚБय़ޑ

ᡏؼӳཀຝǴԶౢғ҂ٰޕӧ၀ӦࡋଷѺπૈᕇளሽॶޑऍӳགྷႽǶ 

 

ϖǵޕ॥ᓀᆶޕሽॶ 

 ҁࣴزஒޕ॥ᓀբࣁቹៜࡋଷѺπޕޣሽॶॄޑӛӢǴଷᇥᔠᡍࡕว

ޣٿ໔٠คᡉޑᜢ߯ӸӧǶLin, Lee and Wang (2012)ӧᜢܭѠεᏢғр୯ࡋ



 87 

ଷѺπزࣴޑύᇡࣁǴ۳ੇѦࡋޑଷѺπޣύӭኧΓࣁ॥ᓀଓޣǴ॥ᓀڙ܍

ำࡋၨځдΓᗋଯǴΓᇡࣁ॥ᓀ܄ଯ٣ޑǴჹдॺٰᇥёૈၨᜤᄬԋ

॥ᓀુ࠶ǴӢԜ೭ဂΓޕޑ॥ᓀჹޕځሽॶёૈؒԖޔௗޑቹៜᜢ߯Ƕ 

ԜѦǴҁࣴزҭӧኳԄΖύวޕ॥ᓀکᅈཀࡋև٤༾ॄӛቹៜᜢ߯Ǵ

ऩࡋଷѺπޣԖၨեޕޑ॥ᓀǴᘜ୯܌ࡕགޑډڙᅈཀࡋ࣬ჹཇଯǶ 

 

Ϥǵޕሽॶᆶᅈཀࡋ 

 ਥᏵҁࣴزၗϩ่݀ޑᡉҢǴࡋଷѺπޣϐޕሽॶکᅈཀࡋ໔Ԗᡉ

҅ӛޑቹៜᜢ߯ǴЪޕሽॶࣁቹៜᅈཀޑࡋख़ाӢનǶрวޕ܌ளޑډሽ

ॶཇଯǴځӧࡋଷѺπၸำ่ޑࡕ״ᅈཀࡋཇଯǴԜᆶ Gallarza and Saura (2006)ǵ

Chen and Chen (2010)ǵᔎԖቺȐ2011ȑᏢޣϐ่ࣴ࣬݀ز಄Ƕ  



 88 

ಃΒǵᆅཀ఼ 

ǵڈᐟ٠ගϲࡋଷѺπޣᐒ 

 ҁ่ࣴ݀زวǴࡋଷѺπᐒჹܭҞޑӦཀຝǵޕሽॶϷᅈཀ֡ࡋԖ҅

ӛቹៜᜢ߯ǴࡋଷѺπޑޣᐒܴዴЪமਗ਼ǴჹࡋܭଷѺπ۳۳གډڙଯ

р҆୯ǴᙖҗᡏوԃߙႴᓰܭ୷۬ࡹଷѺπीჄЬाҗࡋǶ่݀ޑሽॶᆶᅈཀࡋ

ᡍόӕ୯ৎޑЎϯǵᆶӦΓ҇ҬࢬϕǴӕਔၲܗډ୯ሞຎഁᆶԾךԋߏǶ

а߄ 4-19 ޕޣଷѺπࡋǴࡕӣ୯״ଷѺπၸำ่ࡋӧقǴѳ֡Զٰ่࣮݀ڔୢޑ

ޑډሽॶ࣬ၨܭрวԖ܌ගϲǴԶεӭኧΓᇡࡋࣁଷѺπ่ڙ״๏дॺന

ӭࣁޑȨᅈىޑఈǴ໒ܗຎഁȩǵȨᡏᡍ٠ډᏢಞ൧ख़όӕЎϯᆶᕉნޑৡ

౦ȩǵȨӚૈΚԖ܌ගϲȐӵᔈΚǵהऐΚǵᒿᐒᔈᡂૈΚȑȩឦܭȨ

ǵᏢಞᆶᡏᡍȩޑሽॶǴΨ಄ӝ۬ࡹԜीჄ߃ޑ૱Ƕ 

ӢԜǴ࣬܈۬ࡹᜢޣёቚуࡋଷѺπीჄϐ࠹Ǵӵၸᓎᕷᖐᒤ০ፋ

ӚᅿޑଷѺπය໔ࡋӧځ፸ϩ٦ଷѺπࡋޑᙦᡍڀϩ٦БԄǴᗎፎ܈

ᡍᆶԏᕇǴቚуᡍҬࢬǹӕਔҭёၸቚуߙԃࡋଷѺπᡏᡍϐਢສීᚐ

ΚǴߔଷѺπϐࡋԃҙፎߙᙁϯҙፎำׇБԄǴफ़եᔮ܈ǵफ़եճࡋ

Զെଆǵமϯ܈୲ۓԖཀᜫޑޣᐒǶԜѦǴҭёၸঁΓᇶᏤޑБԄǴڐշࡋ

ଷѺπޣᔕۓीჄǴ܈ЈᄊޑፓǵቚமԾߞЈǴځ٬ӧкϩޑᐒᆶྗഢ

ΠǴ׳ᑈཱུวචԾρǴᕇளႣයύޑሽॶ٠ჹࡋଷѺπᡍགډᅈཀǶ 

 

ΒǵуமҞޑӦ୯ৎཀຝϐՉᎍ 

 ҁ่ࣴ݀زᡉҢǴࡋଷѺπޣऩჹҞޑӦ୯ৎӸԖཇؼӳϐཀຝǴჹӧ၀

ӦࡋଷѺπԖཇଯޕޑሽॶǴԶԖཇଯϐᅈཀࡋǶӢԜǴᆶך୯ᛝुࡋଷѺ
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πޑۓڐ୯ৎёၸܡឪ୯ৎ࠹อТǵቶځ܈дՉᎍБԄǴӵۓයࡋޑٰ

ଷѺπޣӝբ܈ᖐᒤပКᖻϩࡋ٦ଷѺπ٣Ǵஒ၀୯ޑऍӳሀ๏ך୯

҇ǴቹៜޕځሽॶԶ۳၀୯ࡋଷѺπǴձࢂҞך୯۳ΓኧϝୃϿϐ

ኻࢪ୯ৎǶࡋଷѺπۓڐҁ൩ࢂᚈӛҬ܄ࢬ፦Ǵமϯ୯ৎཀຝ٬ཇӭΓ۳၀୯

୯ךǴ၀୯Γ҇ΨёӕਔவقԶࡋفޑӦ୯ৎޑଷѺπǵᡏᡍ၀୯ЎϯǴаҞࡋ

ԋ҅ᑫ፪ǴޑଷѺπࡋ୯ךᇡόӕЎϯǴԶёૈౢғٰيޣଷѺπࡋ

ӛൻᕉǶ 

 

Οǵߦ҅ዴၗૻሀᆶᡍҬࢬ 

 ᗨฅӧҁ่ࣴ݀زύǴၗૻٰྍᆶҞޑӦཀຝ٠คᡉቹៜᜢ߯Ǵՠ൩ࡋଷ

Ѻπྗ٣ޣഢԶقǴၗૻޑཛྷϝ࣬ख़ाǶୢڔ༤เ่݀ᡉҢǴࡋଷѺπޣ

ന٩ᒘޑၗૻٰྍࣁᆛၡǴԖ ள࣬ᜢڗဂǵѳѠǵပޗΓၸᆛၡޑ89.6%

ၗૻǴځԛࣁᒃܻӳ϶໔ޑၗૻࢬ೯Ǵёڀـၸ۳ᡍޣϐȨαȩϩࡋࢂ٦ଷ

Ѻπޣόё܈લޑၗૻᆅၰǶฅԶǴᆛၡၗૻӭᕷᚇǴԖਔᜤаϩᒣ܌Ϸ

ၗૻޑਔਏ܄ᆶ҅ዴ܄Ǵࡌ۬ࡹёၸԖࡋଷѺπϐᆛઠǴଞჹόӕ୯ৎϐ

Ўϯǵ॥߫ಞᄍǵҬ೯ೕ߾ǵπբᙍᕉნৡ౦Ǵӝ׳ӭ׳၁ಒ҅ޑዴၗૻ

ϒԖཀࡋ۳ଷѺπୖޣԵǴុᓬϯᆛઠϣޑϣᆶфૈǴ෧Ͽ҇ޑၗૻཛྷ

൨ԋҁǶќѦǴҭёکӚ୯ܭѠޑᒤ٣ೀӝբǴۓයᖐᒤӚԄᡍҬࢬ০ፋ

ၗૻሀ๏҇ǴԶჹ၀ӦԖ಄ӝჴᕉნޑݩ၀୯ৎࢀᇥܴǴஒϸՉ܈

 ཀຝǶޑ

 

ѤǵӼӄࡼϐ࠹ᏤᆶࡋଷѺπޣߥም 

ǴԶว߾ೕ܈ࡋڋόዕᆶόΑှӦࣁଷѺπ୯ৎதӢࡋܭޣଷѺπࡋ 
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ғӚᜪཀѦ܈ࡺ٣ೀܭӒᓀύǶऩૈ۬ࡹӧрวᑈཱུଞჹόӕ୯ৎࡋޑଷѺ

πޣՉ࠹ᏤǴࡋ٬ଷѺπڀૈޣഢۓϐӼӄԾϷӒᜤวғਔޑᆙ࡚ᔈᡂ

όёډаᗉխёᗉխϐӒ্วғǴջ٬ၶݩкϩΑှǴӳЈྗഢϷ٣ࡼ

ᗉխޑཀѦǴҭԖᒤݤհᓉೀǵޕၰӵՖ൨࣬ᜢൂՏڐշǶܭ۬ࡹӚ୯ᒤ٣

ೀΨᔈೕჄִ๓ᔈᡂࡼǴЪᔈࡋ٬ଷѺπޣԖᒤݤջਔᖄᛠǴᔅշ୯҇ճࡋ

ၸӒᜤǶ 

 ᒿӚ୯ࡋଷѺπΓαቚуǴࡋଷѺπҞޑӦ୯ৎֽΨᔈࡌҥ࣬ᔈϐࡓݤ

ೕጄаߥምࡋଷѺπޣǶӢӧӚ୯ࡋޑଷѺπۓڐύೕۓǴࡋଷѺπޣӭѝ

ૈவߚ٣܄ೌמǵόሡૈמۓϐമΚπբǴЪӭࣁঋᙍπբޣǴуӭኧ

ΓӢࣁόዕӦ୯ৎޑമೕۓǴёૈวғډڙЬුᜱǵુ࠶ᙍമၗޟ

ޑݩǴЪਥᏵҁ่ࣴ݀ڔୢزȐ߄ 4-19ȑᡉҢǴ༤เޣჹܭȨπբᕉნȩޑ

॥ᓀޕ࣬ჹځд॥ᓀଯǴᏼЈၶډമၗޟ܈ӧπբύวғӒᓀǵཀѦǴӢ

ԜߥࡓݤޑምჴឦѸाǶ۬ࡹᆶځд୯ৎᛝुࡋଷѺπۓڐǴΨᔈዴᇡࡋ

ଷѺπޣԖᆅၰਥᏵ၀୯ৎϐࡓݤచЎՉҙນ܈շǶ 
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ಃΟǵࣴزज़ڋᆶࡌزࣴុࡕ 

ǵࣴزჹຝ 

 ҁࣴزӢᛖܭਔ໔ǵΓΚᆶԋҁӢનޑज़ڋǴЪࣴزჹຝѸࣁჴሞୖᆶ

БԄεໆϷǴӢޑӄѠӚӦᜤаၸԖਏܭǴኬҁϩթޣᘜ୯״ଷѺπ٠่ࡋ

Զ௦ҔߡճܜኬϐᆛၡୢڔБԄՉၗᇆǴฅԶԜࣴزБԄၨૈௗࣁޑډ

ѳਔ࣬ჹܭ៌ࢲᆛၡޗဂޣǴჹܭၗૻٰྍϩޑ༤เёૈԋۓำࡋϐୃᇤǶ

ϝӸݩჴሞޑѦҬϦթکǴݩރϩթޑ۳୯ৎኬҁډᇆ܌زԛǴҁࣴځ

ӧ٤ပৡǴόૈۓж߄ҞࡋଷѺπѱޑݩǴԜБय़ҭёૈӸӧኬҁୃ

ᇤޑǶќѦǴҁࣴࣁزΑᅰёૈᇆىޑኬҁኧǴ٠҂ۓр୯ࡋଷѺπ

ԃҽޑज़ڋǴϩࡋଷѺπᡍӧຯϞၨΦаࡋޑଷѺπޣѸӣགྷޑ߃

ᐕٰբเǴᗨฅӭኧΓ߄ҢԜࣁғᜤޑבᡍǴՠϝԖёૈวғᏫኳጋޑ

 ԋቹៜǶࡋߞёޑǴჹၗ

ՉుΕೖፋǴޣଷѺπࡋǴ٠ཤଜଞჹኧՏڔёуΕჴᡏୢޣز҂ٰࣴࡌ 

аಃЋ፦ϯၗբࣁໆϯኧᏵϐᡍǶऩૈၸ׳ԖਏϷεໆኬҁޑБԄǴ

ӵ࣬کᜢਓၯҸϟޣӝբ܈ፎ۬ࡹᐒᜢڐշୢڔวܫǴёቚуज़ڋኬҁрวԃ

ҽǴࡋ٠٩ྣଷѺπ୯ৎՉϩቫܜኬǴᅰёૈڋኬҁ่ᄬа಄ӝࡋଷѺπѱ

ݩǶ 

 

Βǵࣴزय़ӛϐۯ՜ 

 ҁࣴزϐኳࠠख़ܭࡋଷѺπޣрวϐЈགྷݤᆶՉࣁჹځᘜ୯ࡕᅈ

ཀࡋϐቹៜǴ٠ଞჹࡋଷѺπܭޣၸำύ܌ᐕёૈቹៜჴሞ܌ᕇளሽॶϷᅈཀ

ӚБय़ϐቹៜᆶวࡕ୯߇ޣଷѺπࡋଷѺπᡍჹࡋϐቫय़բǴҭ҂ଞჹࡋ
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ޑଓᙫࣴزǴӢԜࡌ҂࣬ុࡕᜢࣴޣزёவॊٿᅿࡋفрวǴ׳

ుΕࣴ࣬زᜢᚒǶ 

 

ΟǵࡋଷѺπޣϐޕ॥ᓀ 

 ၸѐӧӭሦୱزࣴޑύ֡วǴޕޑޣ॥ᓀཇଯǴԖၨեϐޕ

ሽॶǴӵᆛၡᖼނǶSweeney et al. (1999)ᇡࣁޣନΑԵໆᖼວ،Πޑნ

ѦǴΨஒ҂ٰወӧߏޑයཞѨ॥ᓀӈΕჹౢ୍ܺ܈ࠔຑϐԵໆǶฅԶǴҁࣴ

ុࡕࡌሽॶ໔ᜢ߯ϐଷǴޕ॥ᓀᆶޕޣଷѺπࡋ٠҂Ѝ่݀ϐϩز

ޑుΕ׳ቹៜՉځᆶޕޑ॥ᓀܭϷჹ܄॥ᓀޑଷѺπဂࡋёଞჹޣزࣴ

Ƕ 
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ୖԵЎ 

ύЎЎ 

Цߪ๔Ȑ2008ȑǶԾշਓՉੋޑޣΕำࡋჹԾշਓՉޕሽॶǵख़ၯཀᜫޑቹៜǶ

୯ҥύѧεᏢҾᆅᏢࣴ܌زᅺγፕЎǴ҂рހǴਲ༜ѱǶ 

ѦҬȐ2014ȑǶך୯ߙԃԿ୯ѦࡋଷѺπڐ୯࣬ᜢೕۓǵѺπΓኧǵߥ

ៈߥѦ୯ܭϐኬᄊᆶೀำׇǴϷ࣬ᜢӵՖᑈཱུԖਏࡺϷวғཀѦ٣

ѠߙԃΓيӼӄϷമǶҥݤଣѦҬϷ୯ٛہൔǴѠчǶ 

ѦҬȐ2015ȑǶߙԃࡋଷѺπࡋଷѺπၗૻǶ2015 ԃ 3 Д 15 ВǴڗԾ

http://youthtaiwan.net/ct.asp?xItem=103731&CtNode=3362&mp=1602Ƕ 

ֆܴໜȐ2011ȑǶSPSS ीᔈҔᏢಞჴ୍ɡୢڔϩᆶᔈҔी(ಃΟހ)ǶѠчǺ

ܰಞკਜǶ 

زϐࣴࡋϷ۸၈ࡋሽॶǵᅈཀޕΚᐒǵǵֺྍ్Ȑ2011ȑǶΚϷڷ҉ֺ

ɡаѦ୯ᢀӀ࠼ਓၯѠٯࣁǶᢀӀਓၯࣴزᏢтǴ6(2)Ǵ21-40Ƕ 

ֺྍ్Ȑ2010ȑǶѦ୯ਓ࠼ਓၯѠϐਓၯᐒǵޕሽॶǵᅈཀࡋϷ۸၈ࡋϐ

 Ǵਲ༜ᑜǶހᅺγӧᙍᅺγፕЎǴ҂р܌زǶሎεᏢᢀӀࣴزࣴ

Ƕ୯ҥᆵৣጄزჹᙍఱวቹៜϐࣴځȐ2010ȑǶπբଷයୖᆶᡍϷ࣑ឮ

εᏢၮᆶҶ໕ᆅࣴ܌زᅺγፕЎǴ҂рހǴѠчѱǶ 

ӢඟથԶᡋᡦǻຯᚆჹѦ୯Γϐ܈ѱӢᘒᝒԶऍࠤȐ2013ȑǶ֗ٵՙǵᒘߞڑ

 υᘋǶᢀӀҶ໕ᏢൔǴ19(3)Ǵ207-231Ƕޑڋԋᐒ໔ځቹៜᆶޑѱཀຝࠤ

݅లඁǵᛥϿঙȐ2010ȑǶਓၯᐒፕᆶ࣬ᜢࣴزϐ߃Ƕ2010 ԃ୯ሞᡏػၮ

ᆶ଼நҶ໕วᖿ༈ࣴтǴ627-637Ƕ 

݅۟Ȑ2006ȑǶӭᡂໆϩ-SPSS  ᏹբᆶᔈҔǶѠчǺඵയǶޑ

நЎЎ௲୷ߎȐ2012ȑǶ୯ϣ२ҽȨ୯ѦѺπࡋଷୢڔȩ่݀εϦ໒Ƕ2015 ԃ

3 Д 14 ВǴڗԾ

http://www.travel934.org.tw/GoodNewsKw/Stage/SDetail.aspx?id=728 
ችཁȐ2014ȑǶѺπᡂԋᡏᡍՋБǺѠߙԃॅᐞࢪѺπࡋଷزࣴޑǶ୯ҥ

ѠεᏢޗᏢࣴ܌زറγፕЎǴ҂рހǴѠчѱǶ 

௲ػȐ2014ȑǶך୯ߙԃԿ୯ѦࡋଷѺπڐ୯࣬ᜢೕۓǵѺπΓኧǵߥ

ៈߥѦ୯ܭϐኬᄊᆶೀำׇǴϷ࣬ᜢӵՖᑈཱུԖਏࡺϷวғཀѦ٣

ѠߙԃΓيӼӄϷമǶҥݤଣѦҬϷ୯ٛہൔǴѠчǶ 

ഋྼދȐ2012ȑǶԾշਓՉޣჹܭวፂੁϐᐒǵᅈཀࡋǵߔΚϷ҂ٰཀ

ӛǶநჱεᏢҶ໕ၗྍᄤᆘՅౢࣴ܌زᅺγፕЎǴ҂рހǴѠࠄѱǶ 
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ഋةࠂǵђનዝȐ2006ȑǶੇѦԾշਓՉޣᐒǵޕሽॶᆶѱ႖ϐࣴزǶ

ύᆅຑፕ୯ሞᏢൔǴ9(4)Ƕ 

٫ችȐ2005ȑǶᡏᡍࠔ፦ǵᅈཀࡋϷՉࣁཀӛᜢ߯ϐࣴزɡаഏጀٯࣁǶර

ࣽמεᏢᅺγፕЎǴ҂рހǴѠύѱǶ 

ඁࣔȐ2007ȑǶၯ࠼ჹচՐ҇ቼڂϐᢀӀཀຝǵᡏᡍᆶੋΕำࡋᜢ߯ϐࣴزǶ
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 ڔୢزᒵǺࣴߕ

 
ȠಃϩȡੇѦࡋଷѺπᡍ 

 ԜϩЬाགྷΑှாၸѐୖᆶࡋଷѺπᡍ࣬ޑᜢङඳǶ 

1. ፎୢாࢂցԖҙፎၸੇѦࡋଷѺπᛝǴ٠ჴሞޑ۳ᡍǻȐᑔᒧᚒȑ 

 ց܆  ࢂ܆
2. ፎୢாԖၸ൳ԛ۳ੇѦࡋଷѺπޑᡍǻ 

 а܈ԛٿ܆  ԛ܆
3. ፎୢாȐന߈ԛȑࡋ۳ଷѺπޑ୯ৎࢂǻ 

 म୯܆     ᗬ୯܆    ቺ୯܆  у৾ε܆      Вҁ܆    ࢪᐞ܆   ફՋើ܆

 ༫Ӧճ܆  ӎУճ܆    ើݢ܆  ҵլࢶථ܆  Кճਔ܆   ངᅟើ܆
4. ፎୢாрวࡋ۳ଷѺπޑԃҽࢂǻ _________ԃ 

5. ፎୢாࡋ۳ଷѺπਔޑԃសࣁǻ ________ྃ 

6. ாࡋܭଷѺπ୯ৎଶ੮ޑਔ໔ࣁӭߏǻ 

 дځ܆  ԃٿԃаԿ܆  ϤঁДаԿԃ܆  аΠ܈ϤঁД܆
7. ாࡋଷѺπനޑ߃ᔮٰྍࣁՖǻȐёፄᒧȑ  

 дځ܆  ሌՉສී܆  ສී۬ࡹ܆  ϶ܻ܆  ৎΓ܆  Ծρ܆
8. ாࡋଷѺπޑၸำύǴԌନᅵҶ৲ਔ໔ǴȨਓၯȩਔ໔ऊэӭϿԭϩКǻ 

  %100-80܆  %80-60܆  %60-40܆  %40-20܆  %20-0܆

ᒃངڙޑೖޣǴாӳǺ 

ǴЬाڔୢޑ٬ҔزҽᏢೌࣴࢂǶ೭ڔதགᖴாӧԭԆϐύǴኘϧ༤ቪԜୢߚ 

ȨੇѦࡋଷѺπޣၗૻཛྷՉࣁǵୖᆶᐒǵҞޑӦཀຝǵޕ॥ᓀϷځჹޕሽॶᆶᅈ

ཀޑࡋቹៜȩǴаමр୯ࡋଷѺπޑѠ҇ܜزࣴࣁኬჹຝǴΑှځჹࡋܭଷѺπᡍ

 Ƕࡌ҂ٰٮΓගঁ܈ޣᜢൂՏǵ࣬ࣁǴයఈૈࣁϷՉݤགྷޑ

      ҁୢڔӅϩࣁϤεϩǴ༤เਔ໔ऊࣁ 10-15 ϩដǴ௦όӜБԄǴЪٮᏢೌࣴز

ϐҔǶா܌༤เϐӚၗִࣣ๓ߥᆅǴ،όჹѦϦ໒ǴፎӼЈբเǶୢڔႣीӣ

ԏኧࣁ 200 ҽǴࣁΑགᖴாޑᔅշǴӧୢڔӄኧӣԏֹࡕஒܜр 100 Տ༤เޣวຬ

ԭϡᘶچբࣁၿᖴǶӆԛགᖴாڐշ༤เǴாޑᝊཀـஒჹҁࣴزԖವεշǴᖴᖴǼ 

 ལઔா 

  ٣٣ЈǵѳӼז 

୯ҥѠεᏢ Ꮲࣴ܌ز 

 Ꮴ௲ ഋᗶ୷ ௲ࡰ

 ғ ᎄԳ ལزࣴ
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9. ாࡋଷѺπޑၸำύǴԌନᅵҶ৲ਔ໔ǴȨπբȩਔ໔ऊэӭϿԭϩКǻ 

 %100-80܆  %80-60܆  %60-40܆  %40-20܆  %20-0܆
10. ாමၸՖᅿБԄ൨ੇפѦࡋଷѺπਔޑπբǻȐёፄᒧȑ 

   πբ൞ӝᆛઠ܆   ΓΚҸϟϦљޑѠ܆   ӦΓΚҸϟϦљ܆

    ဂޗᆛၡ܆   ൔરᚇᇞ܆   ᒃ϶ϟಏ܆   ӚӦϦթឯ܆

 _________ дځ܆   ௗႿЬᗎፎπբޔ܆   ۳۫ৎ၌ୢᔈቻЬ܆
11. ாрวࢂցᇥӦ୯ৎޑᇟقǻ 

ӄόǴֹ܆  όǴՠԖीჄӧӦᏢ܆  ᗺᗺ܆  ࡋаำ܈ǴВதྎ೯܆

ѐΑӆᇥ 

 
ȠಃΒϩȡࡋଷѺπၗૻٰྍ 

ӭኧΓࡋ۳ଷѺπ܈ၸำύǴၸཛྷ࣬ᜢၗૻаჹࡋܭଷѺπ܈ҞޑӦ୯ৎԖ׳

ӭΑှǴ٬ঁၸำޑՉૈ׳ᄣǶаΠᙁൂ၌ୢாޑၗૻཛྷՉࣁǶ 

1. ፎୢாමၸব٤ၗૻٰྍᅿᜪΑှࡋଷѺπ࣬ᜢၗૻȐ֖ਓၯϷѺπၗૻȑǻȐё

ፄᒧȑ 

  ȑޗжᒤᐒᄬǵᎫѠᒤ٣ೀǵਓՉߐՏǵൂ۬ࡹȐࡌ܆

  ࡌ϶ᒃکΓᡍঁ܆

  ຎ൞ᡏȐҞǵཥᆪǵቶǵႝຎቃǵႝቹȑႝ܆

  ȑࠄࡰϷ࠹ѳय़൞ᡏȐਜᝤǵൔകᚇᇞǵਓၯЋнǵЎ܆

 ဂǵပǵᆛၡѳѠᆶፕᏝȑޗᆛၡȐᆛၡ܆

Ÿፎா٩ྣாӧཛྷࡋଷѺπ࣬ᜢၗૻਔჹܭΠӈϖᅿၗૻٰྍޑ

٩ᒘำࡋǴ୮ᒧрঁനޑϩኧȐϩࣁ 1-5 ϩǴϩኧཇଯ߄Ң

ཇ٩ᒘ၀ᜪၗૻٰྍȑǶ 

ߚ

த

ό

٩

ᒘ 

ό

٩

ᒘ 

ද

೯ 

٩

ᒘ 

ߚ

த

٩

ᒘ 

2. ࡌȐൂ۬ࡹՏǵߐжᒤᐒᄬǵᎫѠᒤ٣ೀǵਓՉޗȑ 1 2 3 4 5 

3. ঁΓᡍکᒃ϶ࡌ 1 2 3 4 5 

4. ႝຎ൞ᡏȐҞǵཥᆪǵቶǵႝຎቃǵႝቹȑ 1 2 3 4 5 

5. ѳय़൞ᡏȐਜᝤǵൔകᚇᇞǵਓၯЋнǵЎ࠹Ϸࠄࡰȑ 1 2 3 4 5 

6. ᆛၡȐᆛၡޗဂǵပǵᆛၡѳѠᆶፕᏝȑ 1 2 3 4 5 
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ȠಃΟϩȡࡋଷѺπᐒ 

Ԝϩట၌ୢா߃གྷाࡋ۳ଷѺπޑᐒ܈җࣁՖǶፎாଞჹΠӈᐒǴ୮ᒧ

рঁന಄ӝாགྷޑݤϩኧȐӅԖ 1-5 ϩޑᒧǴϩኧཇଯ߄Ңாཇӕཀ၀௶ॊȑǶ 

Ÿךᒧࡋ۳ଷѺπǴӢࣁ… 

ߚ

த

ό

ӕ

ཀ 

ό

ӕ

ཀ 

ද

೯ 

ӕ

ཀ 

ߚ

த

ӕ

ཀ 

1. ёаၢಥচҁٯՉޑВதғࢲᆶπբ 1 2 3 4 5 

2. ёаᇻᚆၸܭዕǵൂፓޑғࢲᕉნ 1 2 3 4 5 

3. ૈỜှٰԾӚБޑᓸΚکᆙރᄊ 1 2 3 4 5 

4. ૈᕇளيЈᡫޑፓᏊ 1 2 3 4 5 

5. ᡣךόҔεᒲ൩ૈѤೀਓၯ 1 2 3 4 5 

6. ёаԖкϩЪቸޑ܄ਔ໔ਓၯ 1 2 3 4 5 

7. ૈԖᐒڙ٦౦୯ऍ१ 1 2 3 4 5 

 ፪ 1 2 3 4 5ޑނ୯Ѧᖼڙ٦ૈ .8

9. ૈᅈךىჹόӕ୯ৎЎϯޑӳڻЈ 1 2 3 4 5 

10. ૈᡏᡍόӕ/ཥޑڻᕉნᆶཥ5 4 3 2 1 ނ٣ 

11. ёа่ҬٰډԾόӕ୯ৎޑӳ϶ 1 2 3 4 5 

12. ૈჴሞکӦۚ҇ుΕҬ5 4 3 2 1 ࢬ 

13. ૈቚᇟૈقΚȐमᇟځ܈дȑ 1 2 3 4 5 

 ᐱҥǵԾЬ 1 2 3 4 5׳ᡂளך٬ૈ .14

15. ёаᏢಞډόӕૈמޑᆶπբ 1 2 3 4 5 

16. ૈಕᑈ٠ᙦғࢲᡍ 1 2 3 4 5 

17. ૈᔈҔ܈ӑၸ۳܌Ꮲ 1 2 3 4 5 

18. ૈᡣך၂ߵᓀҍᜤǴ൨ڈᐟᡏᡍ 1 2 3 4 5 

19. ૈᡣࡷךᏯԾρૈޑΚᆶཱུज़ 1 2 3 4 5 

20. ૈШࣚǴ໒ޑךܗຎഁ 1 2 3 4 5 

 ሽॶᆶ҂ٰБӛ 1 2 3 4 5ךᇡԾρǴԾ׳ך٬ૈ .21

22. ૈᡣךჴډӦਓՉ/ۚՐޑფགྷ 1 2 3 4 5 

23. ૈቚу۳ࡕӧӦډפπբޑᐒ 1 2 3 4 5 

24. ૈቚуᐕግаճ߇୯ࡕᙍ 1 2 3 4 5 

25. ёаКၨזӸډᒲ 1 2 3 4 5 

26. ૈԖᐒډᒃ϶ؒѐၸޑӦБ/ඳᗺ 1 2 3 4 5 

27. ૈᐕӭኧΓᘂ۳ੇޑѦᡏᡍ 1 2 3 4 5 
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ȠಃѤϩȡҞޑӦཀຝ 

ፎ၂ӣᏫாӧȨрวȩჹܭႣीѐࡋޑଷѺπ୯ৎޑགྷႽǶፎாଞჹΠӈӚ௶ॊǴ

୮ᒧрঁന಄ӝாགྷޑݤϩኧȐϩࣁ 1-5 ϩǴϩኧཇଯ߄Ңாཇӕཀ၀௶ॊȑǶ 

Ÿך߃ᇡࣁ Ȑாࡋ۳ଷѺπޑ୯ৎȑ … 

ߚ

த

ό

ӕ

ཀ 

ό

ӕ

ཀ 

ද

೯ 

ӕ

ཀ 

ߚ

த

ӕ

ཀ 

1. ԖᙦǵᓬऍޑԾฅඳՅ 1 2 3 4 5 

2. ԖзΓޑᐕўΓЎඳᢀȐӵറނᓔǵॣȑ 1 2 3 4 5 

3. ԖڀӦՅࡌޑᑐ 1 2 3 4 5 

4. ԖԖ፪ޑЎϯࢲ 1 2 3 4 5 

5. Ԗձޑ॥߫ϷғࢲБԄ 1 2 3 4 5 

6. ԖᇨΓޑӦऍ१ 1 2 3 4 5 

7. Ҭ೯ֹࡼഢЪБ5 4 3 2 1 ߡ 

8. ϦӅፁғϷᙴᕍวǴ൩ᙴБ5 4 3 2 1 ߡ 

9. ӚᢀӀਓၯࡼкىȐӵਓᓔǵᓓȑ 1 2 3 4 5 

10. ਓၯၗૻ୍ܺሸӄ 1 2 3 4 5 

11. ԖӭኬϯޑᢀӀҶ໕ࢲ 1 2 3 4 5 

12. ԖӝЯྗޑፁғᆶమዅᕉნ 1 2 3 4 5 

13. ԖؼӳǵۚޑՐᕉნ 1 2 3 4 5 

14. ᏱԖەΓޑং 1 2 3 4 5 

15. ᏱԖᓬޑؼғࠔࢲ፦ 1 2 3 4 5 

16. ӦΓࢂ϶๓5 4 3 2 1 ޑ 

 5 4 3 2 1 ۓᛙݩރݯࡹ .17

18. ᔮวݩރᛙ5 4 3 2 1 ۓ 

 ౢӼӄ 1 2 3 4 5يΓߥӳёዴؼӼݯ .19

20. ѺππբᜪࠠӭϡǴܰډפπբ 1 2 3 4 5 

21. πբᕉნǵӼӄ 1 2 3 4 5 

22. πբ࣬ᜢݤೕ଼ӄǴπբߥډڙም 1 2 3 4 5 

ŸჹٰךᇥǴ۳ Ȑாࡋ۳ଷѺπޑ୯ৎȑ ѺπࡋଷࢂՕՕ  

23.       όඍ5 4 3 2 1 ޑז ඍޑז 

24.      Юښคಠ5 4 3 2 1 ޑ ֎ЇΓޑ 
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Ƞಃϖϩȡޕ॥ᓀ 

٤॥ᓀǴፎாଞჹΠӈ॥ٗډᎁၶ܈ၸำύёૈวғࣁȩǴாᇡଷѺπȨϐࡋ۳

ᓀǴ୮ᒧрঁന಄ӝாགྷޑݤϩኧȐϩࣁ 1-5 ϩǴϩኧཇଯ߄Ңாཇӕཀ၀௶ॊȑǶ 

Ÿך߃ᇡࣁӧȐாࡋ۳ଷѺπޑ୯ৎȑࡋଷѺπޑၸำύ… 

ߚ

த

ό

ӕ

ཀ 

ό

ӕ

ཀ 

ද

೯ 

ӕ

ཀ 

ߚ

த

ӕ

ཀ 

1. ёૈᎁڙཀѦޑౢཞѨȐՉ܈ᒲᠷȑ 1 2 3 4 5 

2. ёૈӢ୯ሞ༊ੌԶԖჾޑཞѨ 1 2 3 4 5 

3. ᏼЈӧӦѺπޑԏΕคݤЍбВதғ܈ࢲਓၯЍр 1 2 3 4 5 

4. ёૈӢפόډπբԶᜤаࡋុଷѺπ 1 2 3 4 5 

5. วғڙ܈ғੰཀѦ٣ҹ 1 2 3 4 5 

6. Ӣ౦தং܈Ϻฅ্ؠȐӵረ॥ǵӦȑ٬ΓيӼӄ5 4 3 2 1 ુ࠶ډڙ 

7. ᎁڙ৮܀ϩηځ܈дΓيӼӄ্ߟޑȐϦӅӼӄȑ 1 2 3 4 5 

8. ёૈӢӦݯࡹǵޗ܈ᕉნޑόᛙۓԶݢډڙϷ 1 2 3 4 5 

9. ёૈӢӦᙴᕍόวၲ܈ҔܳԶคݤϷਔ൩ᙴ 1 2 3 4 5 

10. Ӣࣁᇟقό೯ྎ܈೯֚ᜤԶᜤаᔈ 1 2 3 4 5 

11. Ӣࣁೀܭढ़ғޑᕉნԶགډᆙ܈ขቾόӼ 1 2 3 4 5 

12. ᏼЈҬόܻډ϶Զགൂېډǵڙ 1 2 3 4 5 

13. ёૈᜤаᔈ౦୯ޑ१ǵғࢲБԄے܈௲ಞᄍ 1 2 3 4 5 

14. คݤᕇளᒃ϶ޗ܈ޑᇡӕ 1 2 3 4 5 

15. ᏼЈࡋଷѺπᆶԾρޑຝޗ܈ӦՏό಄ 1 2 3 4 5 

16. ᏼЈࡋଷѺπࢂӧੁਔ໔کғ5 4 3 2 1 ڮ 

17. ᏼЈࡋଷѺπ่݀ޑคډၲݤԾρচӃޑයఈ 1 2 3 4 5 

18. ᏼЈᎁ࣬ڙᜢҸϟුޑ϶ܻ܈ᜱ 1 2 3 4 5 

19. ၶډόӳޑႿЬԶౢғമၗޟ 1 2 3 4 5 

20. ᏼЈπբόӝ܈ݤόӦ۬ࡹᇡё 1 2 3 4 5 

21. ёૈӢπբᕉნό܈٫πբ֚ᜤԶӧၸำύวғӒᓀ܈ཀѦ 1 2 3 4 5 

 

 
ȠಃϤϩȡޕሽॶ 

ாӧȨрวȩႣය೭ԛࡋޑଷѺπᡍჹாౢғޑቹៜ܈ٰޑሽॶࣁՖǴȨӣ୯ࡕȩ܌

ჴሞགޑډڙሽॶΞࣁՖǶፎாଞჹΠӈӚ௶ॊǴϩձ୮ᒧрঁന಄ӝாགྷޑݤኧȐ

ϩࣁ 1-5 ϩǴϩኧཇଯ߄Ңாཇӕཀ၀௶ॊȑǶ 



 105 

 

рวႣය  ่ࡕ״ჴሞག 

ߚ

த

ό

ӕ

ཀ 

ό

ӕ

ཀ 

ද

೯ 

ӕ

ཀ 

ߚ

த

ӕ

ཀ 

Ÿ೭ԛࡋޑଷѺπᡍ… 

ߚ

த

ό

ӕ

ཀ 

ό

ӕ

ཀ 

ද

೯ 

ӕ

ཀ 

ߚ

த

ӕ

ཀ 

 ਓՉӚೀǴᙦਓၯᡍ 1 2 3 4 5ૈך٬ .1 5 4 3 2 1

1 2 3 4 5 
2. ᡣૈךቸ܄ೕჄՉำǴѐԾρགྷѐޑӦ

БǵԾρགྷ٣ޑ 
1 2 3 4 5 

 ፪ 1 2 3 4 5ޑނᖼڙΑ౦୯ऍ१٠٦ࠔך .3 5 4 3 2 1

1 2 3 4 5 
ৡޑ٠Ꮲಞ൧ख़όӕЎϯᆶᕉნډᡏᡍך .4

౦ 
1 2 3 4 5 

 ගϲ 1 2 3 4 5ޑΚԖܴᡉૈقᇟޑך .5 5 4 3 2 1

1 2 3 4 5 
הගϲȐӵᔈΚǵ܌ӚૈΚԖޑך .6

ऐΚǵᒿᐒᔈᡂૈΚȑ 
1 2 3 4 5 

1 2 3 4 5 7. ๏ϒך၂ཥܿՋکཥޑނ٣ᐒ 1 2 3 4 5 

 Ѧ୯ܻ϶ 1 2 3 4 5܈ӭӦډҬ่ך .8 5 4 3 2 1

1 2 3 4 5 9. ӧךЈύ੮ΠғёᆶॶளӣᏫޑᡍ 1 2 3 4 5 

1 2 3 4 5 10. ᅈךىޑఈǴ໒ޑךܗຎഁ 1 2 3 4 5 

1 2 3 4 5 11. ӧԾך၂ྡྷࡕǴךᡂள׳уᐱҥǵԾЬ 1 2 3 4 5 

1 2 3 4 5 12. ᡣךᡂளКа׳ԖԾ5 4 3 2 1 ߞ 

1 2 3 4 5 
13. ᡣ׳ךᇡԾρǴჹԾρޑᑫ፪܈҂ٰБ

ӛܴ׳ዴ 
1 2 3 4 5 

 ሽॶ 1 2 3 4 5ޑيวԾך٬ .14 5 4 3 2 1

1 2 3 4 5 
׳ᙯᡂǴᡂԋঁ܌ሽॶᢀԖ܈܄ঁޑך .15

ӳޑΓ 
1 2 3 4 5 

1 2 3 4 5 
16. ᡣֹךԋფགྷǴᅈ۳ىѦ୯ਓၯǵғࢲ

 ఈޑ
1 2 3 4 5 

 ଷѺπ॥ዊ 1 2 3 4 5ࡋޑᡏᡍཥШжૈך٬ .17 5 4 3 2 1

1 2 3 4 5 18. ᡣךགډԾρᆶόӕ 1 2 3 4 5 

 ԋ൩ག 1 2 3 4 5ډڙགך٬ .19 5 4 3 2 1

1 2 3 4 5 
20. ᡣךᕇளӳޑᡍǴჹܭВࡕғఱೕჄԖ

ӳޑቹៜ 
1 2 3 4 5 

 ԏΕ 1 2 3 4 5ޑႣයύډڗᖺૈך .21 5 4 3 2 1
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ȠಃΎϩȡᅈཀࡋ

ଞჹԜԛࡋଷѺπޑᡍǴாޑᡏᅈཀࡋӵՖǶፎாଞჹΠӈӚ௶ॊǴ୮ᒧрঁന

಄ӝாགྷޑݤϩኧȐϩࣁ 1-5 ϩǴϩኧཇଯ߄Ңாཇӕཀ၀௶ॊȑǶ 

ŸᐕၸࡋଷѺπϐࡕǴךᇡࣁ…

ߚ

த

ό

ӕ

ཀ

ό

ӕ

ཀ

ද

೯

ӕ

ཀ

ߚ

த

ӕ

ཀ

1. ೭ԛࡋޑଷѺπᡍԖၲޑךډයఈ 1 2 3 4 5 

2. ჹךԶق೭ԛࡋޑଷѺπࢂॶளޑ 1 2 3 4 5 

3. ۓ،ޑଷѺπࡋ۳ᅈཀ೭ԛࡐך 1 2 3 4 5 

4. ࢲଷѺπࡋᜫཀᙚдΓୖᆶך 1 2 3 4 5 

ȠঁΓ୷ҁၗȡ

1. ձ܄

ζ܆  ت܆

2. ԃស

24-19܆ 29-25܆  ྃ 34-30܆  ྃ 39-35܆  ྃ 40܆  ྃ ྃа

3. ௲ػำࡋ

а܈܌زࣴ܆  εᏢ܆  ࣽ܆  аΠ܈ଯύᙍ܆

4. ᙍ

Ծҗ܆  Ϧ௲ै܆  ށၭ݅ᅕ܆  π܆  ܆  ୍ܺ܆  Ꮲғ܆

ςଏҶ܈ৎᆅ܆ дځ܆

5. ѳ֡ДԏΕ

20,000܆ ϡаΠ  40,000-20,001܆ ϡ  60,000-40,001܆ ϡ 80,000-60,001܆ ϡ

80,000܆ ϡа

6. ஆރ࠷ᄊ

ςஆǴԖηζ܆  ςஆǴคηζ܆  ҂ஆ܆

ź നࡕǴऩாԖཀᜫୖуܜዛǴፎ୍Ѹ༤ቪаΠၗǴаߡύዛࡕ೯٠ޕஒၿᖴᘶچແ

๏ாǴᖴᖴǺȑ

1. ___________ӜǺۉ

2. E-mailǺ_______________________________

3. ёԏҹӦ֟Ǻ__________________________________________________________
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